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TABLES

TABLE 1: STRUCTURE OF THE PROGRAMME OF STUDY

PROGRAMME REQUIREMENTS ECTS

Compulsory courses 42
Elective courses 21
MCM Thesis 27

Total ECTS 90

AITAITHZEIX MIPOTPAMMATOZX ECTS

YIMOYAQN

Ynoypewtid Madnpoto 42

MoOnpato Emiioyng 21

Metantuyiokn Epyasio MCM 27
Xvvoro ECTS 90
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TABLE 2A: COURSE DISTRIBUTION PER SEMESTER - FULL TIME (English and Greek)

. Course Periods Period Number of Tgtal Number of
A/A Course type Course title . weeks/ periods/
code per week duration ECTS
Semester Semester
1%t Semester
1 Compulsory | Research Methods MCM601 3 50min 12 36 7
2 Compulsory | Theoretical Foundations of Strategic Communication MCM602 3 50min 12 36 7
3 Compulsory | Strategic Public Relations, Advertising and Branding MCM603 3 50min 12 36 7
4 Elective 3 50min 12 36 7
2"d Semester
5 Compulsory Media Rggu_lation, Ethics, and Corporate Social MCM604 3 50min 12 36 7
Responsibility
6 Compulsory Artlf_|0|al Intelllgencg an_d Emerging Technologies in MCM605 3 50min 12 36 7
Media and Communication Management
7 Compulsory | Communication, Culture, and Society MCM606 3 50min 12 36 7
8 Elective 3 50min 12 36 7
3" Semester
9 Elective 3 50min 12 36 7
MCM Thesis
10 Compulsory | MCM Thesis MCM620 N/A N/A N/A N/A 27
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Mpato EEdunvo
Yroyxpewtkd | Epevvnrikég MéBodot MCM601 3 50Aem. 12 36
Yroypeotikd | Oegpehmddelg Osmpieg rpatnykng Enkowaviog MCM602 3 50Aem. 12 36
)y N Awoyel A {ov Xyé
Yroppewtuo | PO ALOKEPION AMHOGIOV ZEGEOY, MCM603 3 50%em. 12 36
Awprpiong xat Branding
Emhoyng 3 50Aem. 12 36
Agvtepo EEaunvo
P MME, A Aoyi E i
Yroypemtikd 0B ran L EOVIOROYIO a1 Trapuen MCM604 3 500 em. 12 36
Kowmvikry Evbovn
Teyxvnm Nonpoohvn kot Avadvopeveg
Yroypewtkd | Teyvoloyieg ot Awoiknon MME kot MCM605 3 50Aem. 12 36
Encowaviog
Yroypewtkd | Emxowmvia, [ToAtiopdc kot Kowovia MCM606 3 50Aem. 12 36
Emoyng 3 50Lem. 12 36
Tpiro EEaunvo
Emtloyng 3 50Lem. 12 36
Merantoproxny Epyacic MCM
Yroypewtkd | Metantoyakr Epyacic MCM MCM620 3 N/A N/A N/A
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TABLE 2B: COURSE DISTRIBUTION PER SEMESTER — PART TIME (English and Greek)

1t Semester

1 Compulsory | Research Methods MCM601 4 50min 9 36 7
2 Compulsory | Theoretical Foundations of Strategic Communication MCM602 4 50min 9 36 7
3 Elective 4 50min 9 36 7

2" Semester

4 Compulsory | Strategic Public Relations, Advertising and Branding MCM603 4 50min 9 36 7

Media Regulation, Ethics, and Corporate Social

SO MCM604 4 50min 9 36 7
Responsibility

5 Compulsory

6 Elective 4 50min 9 36 7

3rd Semester

Artificial Intelligence and Emerging Technologies in

! Compulsory Media and Communication Management MCMB05 4 S0min o 36 !

8 Compulsory | Communication, Culture, and Society MCMG606 4 50min 9 36 7

9 Elective 4 50min 9 36 7
MCM Thesis

10 Compulsory | MCM Thesis MCM620 N/A N/A N/A N/A 27
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Mpato EEdunvo
Yroyxpewtkd | Epevvnrikég MéBodot MCM601 3 50Aem. 12 36
Yroypeotikd | Oegpehmddelg Osmpieg rpatnykng Enkowaviog MCM602 3 50Aem. 12 36
Emoyng 3 50Lem. 12 36
Agvtepo EEaunvo
, Zrpatnyikn Awyeipion Anpociov Xyécewv,
Yroypewtikd i . MCM603 3 50Aem. 12 36
Magnong kot Branding
P MME, A Aoyi E i
Yroypemtikd 0B ran L EOVIOROYIO a1 Trapuen MCM604 3 500 em. 12 36
Kowmvikry Evbovn
Emloyng 3 50Lem. 12 36
Tpito EEaunvo
Teyxvnm Nonpoohvn kot Avadvopeveg
Yroypewtkd | Teyvoloyieg ot Awoiknon MME kot MCM605 3 50Aem. 12 36
Enwowaviog
Yroypeotkd | Emkowavia, [ToAtiopdc kot Kowovia MCM606 3 50Aem. 12 36
Emtloyng 3 50Lem. 12 36
Merantoproxny Epyacic MCM
Yroypewtkd | Metantoyakr Epyacic MCM MCM620 3 N/A N/A N/A
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TABLE 3: TEACHING STAFF, COURSES AND TEACHING PERIODS IN THE PROGRAMME OF STUDY

Name and Surname

Teaching courses in the program of study under evaluation

A/A Discipline / Specialization i
Code Course title Periods/
week
1 | Athena Sophocleous Law / Management MCM604 Me(#a Regulatl.orT,.Ethlcs, and Corporate 3
Social Responsibility
MCM602 Theoretlc_al F_oundatlons of Strategic
Communication
2 | Demetrios C. Melides | Communication MCMG603 Strategic P.Ubhc Relations, Advertising 9
and Branding
MCM614 Digital Tr.ans.formatlon in Media and
Communication
3 | Emily Tsikkou Etlfijl?eesss Administration / Organizational MCM®612 | Entrepreneurship and Innovation 3
. . . Al and Emerging Technologies in Medi
4 | George Mellilos ICT / Business Intelligence MCM605 and Eme g.' g_ echnologies in Media 3
and Communication Management
- : Political Sci I ional Relati o .
5 | Mersilia Anastasiadou C?JIIttLIJ?: Science / International Relations and MCM®606 | Communication, Culture, and Society 3
6 | Michalis Tsikalas Law / Political Science and Communication MCMG615 | Cypriot Media Environment 6
. ) ] MCMG611 | Marketing Management
7 | Panagiota Thanasoula | Marketing & Consumer Behavior : : 6
MCM®613 | Social Media Management
8 | Stelios Stylianou Economics / Management Information Systems | MCM601 | Research Methods 3




TABLE 4: TEACHING STAFF, QUALIFICATIONS, AND TOTAL TEACHING PERIODS
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Rank FT/ | Program of Periods Total
A/A | Name and Surname Quialifications . PT Study periods
** Hx fweek Iweek
o PhD in Law
1 | Athena Sophocleous | © MA In Management sS PT MCM 3 3
o LLB Law
o BSc in Medieval and Modern Greek Philology
o PhD in Communications
2 | Demetrios C. Melides | ° Certl_f \cate In Ex_ecut_lve Education L FT MCM 9 9
o MA in Communications
o BSc in Computer Science
o PhD in Business Administration MCM 3
3 | Emily Tsikkou o Diplomain Banking AssisP | FT 9
o MSc in Management Sciences
o BSc in Management MBA 6
o PhD in Remote Sensing, GIS and Space MCM 3
. Technology
4 | George Mellilos o MAIn ICT and Education SS P 6
o BSc in Computing MBA 3




Amopm AIAS®AAISHS KAl TIIETOMOIHEHE THE NOIOTHTAS THE ANQTEPHS EKNAIAEYSHE
CYQAA™ CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

eqar/ eNQ3.

Rank FT/ | Program of Periods Total
A/A | Name and Surname Quialifications . PT Study periods
o PhD International and European Studies
- . o MSc in Cultural Management

5 | Mersilia Anastasiadou o MA in International Relations and Diplomacy SS PT MCM 3 3
o BSc in Classics
o PhDin Law

6 | Michalis Tsikalas o MA in Political Science SS PT MCM 3 3
o BA in Political Science
o PhD in Business Administration BSc BA 6

7 | Panagiota Thanasoula | o MA in Strategic Management L FT MBA 3 12
o BSc in Economics MCM 3
o PhD in Economics
o MSc in Economics and Business Information MBA 6

8 | Stelios Stylianou Systems SS PT 9
o BSc in Economics and Management Information MCM 3

Systems

* Rank: Professor (P), Associate Professor (Assoc. P), Assistant Professor (Assis. P), Lecturer (L), Special Teaching Staff (STS), Visiting Professor (Vis. P), Special Scientist
(SS), Lab Assistant (LA)

** Full Time (FT), Part Time (PT)

*** BSc BA(Bachelor of Business Administration), MBA (Master of Business Administration), MCM (Master in Media and Communication Management)
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G. ANNEXES

ANNEX 1 - LIST OF COMPULSORY COURSES AND ELECTIVE COURSES

Course Number
A/A Course Name Code of ECTS
Compulsory Courses
1. | Research Methods / Epevvnrtikéc Mébodot MCM601 7
Theoretical Foundations of Strategic
2. | Communication / @spehimoelg Ocwpieg MCM602 7
Xrpatnywns Emkowaviog
Strategic Public Relations, Advertising and
3. | Branding / Ztpatnywr| Awayeipion Anpociov MCM603 7
Yyéoemv, Alagnuong kot Branding
Media Regulation, Ethics, and Corporate Social
4. | Responsibility / POOuion tov MME, Agovtoloyia MCM604 7
kot Etapikr) Kowvaovikrp Evfovn
Artificial Intelligence and Emerging Technologies in
5 Media ar]d Commumcaflon Managemen? [ Teyvmm MCM605 2
Nonpoovvn kot Avadvopeves Texvoroyieg ot
Awoiknon MME kot Enwcotvoviog
6. Communl,catlon, Culturfa, and Society / Emwcowvovia, MCM606 2
[ToMtiopdc ko Kowwvia
Elective Courses
1. | Marketing Management / Atoiknon Mdapketvyk MCM611 7
5 Entrepreneurshlp and Innovation /, MCM612 7
ETEIXSlpT] HATIKOTNTO KOl K(IWO’COML(X
3 Social Me,dla Mapagement / Aayeipion Mécmv MCM613 .
Kowmviknig Awktooong
Digital Transformation in Media and
4. | Communication / Ynelokog Metaoynuotiopndg ota. | MCM614 7
MME ka1 v Emicowvovia
Cypriot Media Environment / To Kvrpiaxo
> [Teppdrrov Mécw Evnuépmong MCMB615 !
MCM Thesis
1. | MCM Thesis / MCM Metantoylokr, Epyocia MCM620 27
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ANNEX 2 — COURSE DESCRIPTION (English and Greek)

Course title Research Methods
Course code MCM601

Course type Compulsory

Level Postgraduate

Year / Semester

Year 1/ Semester 1

Teacher’s name

Stelios Stylianou

ECTS

7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

The objectives of this course are to provide a comprehensive understanding of both
qualitative and quantitative analysis, equip students with the ability to critically
evaluate research methods and data, and offer the theoretical and practical skills
necessary for collecting, analyzing, and interpreting data to conduct effective
research and data analysis.

Learning outcomes
(CILOs)

On completion of the course the students are expected to be able to:

1. Understand and explain qualitative and quantitative research methods and
how they can be used (PILO 5).

2. Develop research statements and proposals that include identifying a research
problem, conducting literature review, asking research questions, and stating
hypotheses (PILO 2).

3. ldentify various tools and techniques for data collection (e.g., surveys,
interviews) and apply appropriate methods for descriptive data analysis (e.g.,
tabular, graphical, numerical) (PILO 5).

4. Evaluate the data using inferential statistics (e.g., confidence intervals,
hypothesis tests, linear regression) and critically assess the validity,
reliability, and generalizability of the statistical results (PILO 5).

5. Demonstrate research findings effectively through written
presentations and discussion (PILO 4, PILO 6).

reports,

Prerequisites

N/A Required | N/A

Course content

1. Introduction (CILO 1): The 1% part of the course explains the concepts of
qualitative and quantitative research methods (e.g., characteristics,
advantages, disadvantages) and deals with preliminary notions of statistics
(e.g., data types, scales of measurement, types of statistics). Moreover,
Microsoft Excel is introduced, along with the usefulness that it can provide to
the researcher.

2. Qualitative Research (CILO 1, CILO 2, CILO 3): The 2" part of the course
deals with the various steps in research process, the developing of research
questions and hypotheses and the developing of a research plan. Furthermore,
it discuss the various data collection techniques (e.g., interviews, focus

10
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groups, surveys) and studies the various sampling methods and a
questionnaire design.

3. Descriptive Statistics (CILO 3, CILO 5): The 3" part of the course deals
with the ways of organizing, presenting and describing data, using tabular,
graphical, and numerical methods. Additionally, it studies the measures of
location and variability, and the relationship between 2 variables using the
correlation coefficient.

4. Confidence Intervals and Hypothesis Tests (CILO 4, CILO 5): The 4"
part of the course deals with the main continuous distributions (normal and
standard normal) and demonstrates the way of creating a confidence interval
and performing a hypothesis test for the population mean and the population
proportion, with one or two populations.

5. Linear Regression (CILO 4, CILO 5): The final part of the course presents
the way to estimate the population relationship between two variables through
the use of the least squares method. Moreover, it examines the way to estimate
the relationship between two or more independent variables and a dependent
variable through the use of the multiple linear regression. Finally, introduces
the notion of a dummy variable and the use of the Linear Probability Model.

Teaching
methodology

Face-to-Face Lectures
Case Studies
Individual Project
Group Project
Presentation

Bibliography

» Anderson, D.R, Sweeney D.J., Williams T.A., Camm J.D., and Cochran J.J.
(2018). Essentials of Modern Business Statistics with Microsoft Office Excel.
Cengage Learning.

» Saunders, M., Lewis, P., and Thornhill, A. (2019). Research Methods for
Business Students. Pearson.

» Bougie, R., and Sekaran U. (2016). Research Methods For Business: A Skill
Building Approach. John Wiley & Sons

Assessment

10% - Participation and Class Engagement

15% - MCM Thesis Proposal

35% - Group Project (30% group grade and 5% individual grade)

15% - Presentation of the Group Project (10% group grade and 5% individual grade)
25% - In-class Final Examination

Language

English

11
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Tithog padnpatog | Epevvnrikéc M£Oooor
I;O‘:;?,]‘:(‘:EOG MCM601

Tomog padnpatog Ynoypeotiko
Enineoo Metoantooké

"Etog / EEGunvo "Etog 1/ E&aunvo 1

‘Ovopo d16doKovTa

Y1éMog XToAlavov

ECTS

Awégerg / Epyoactipwa /

7
efoopaoda efoopaoda

1 0

Y KOOGS KoL 6TO) 0L
padnpoertog

Ot 616101 awTov TOL PaBNUATOC givan Vo TaPEYEL o OAOKANPOUEVT KATOVONON
TG0 TNG TOLOTIKNG OGO KOl TNG TOGOTIKNG OVAAVGNG, VO EPOOLAGEL TOVG POLTNTEG
HE TNV IKOVOTNTA KPITIKNG AELOAOYNONG EPELVNTIKOV LeBOd®V Kot dEdOUEVOV Kot
Vo TPOGPEPEL TIC BempNTIKEG Kol TPOKTIKEG OeEIOTNTEG TOV AMOUTOVVTOL Yl TN
GLALOYY], avdAivon kot epunveio dedopévav yio T Oeaymyn OmOTELECUATIKNG
€peuvag Kol avaAvong dedopévay.

MoOnocroxa
omoTEAEGNATO,
(CILOs)

Me v oAokANpwon tov padnuatog ot ortnTég avapévetal va stvon oe BEon vau:

1. Katavoobvv Kot va eEnyovv Tig TOL0TIKEG KOt TOGOTIKEG HeBddovg Epeuvag Kot
TOV TPOTO LE TOV 07010 prropovv va ypnotporotmovv (PILO 1).

2. AvamtiGGouV PELVNTIKEG ONAMGELS Kt TPOTAGELS TOV TEPAAUPEvouY TOV
TPOGIOPIGUO EVOG EPELYNTIKOL TPOPANLATOC, TN dteEaymyr| PAOYpaPIKNg
OVOGKOTNONG, TN OlOTUTIMGN EPEVVNTIKOV EPOTNUATOV Kol TN S10TOTMOOT)
vmobéoewv (PILO 2).

3. IIpoacdiopilovv didpopa epyoreio Kol TEYVIKES Yio T GLAAOYN dedOUEVOV
(.. épevveg, GLVEVTEDEELS) Ko va epapLOlovy TIC KATAAANAeS neBddoVS Yo
TNV TEPLYPAPIKT] OVOAVGT] OEOOUEVAV (T, TIVOKES, YPOPTLLOTO, oplOUnTIKA
dedopéva) (PILO 2).

4. AEoloyoluv 1o OEOOUEVO YPNOUYLOTOIDVTOG EMOYWOYIKY] OTATIGTIKY (7).
SCTANOTO EUTIGTOGVVNG, EAEYXOVS VITOOEGEWY, YPOUUKT TOALVOPOUNOT))
Kot va a&loAoyodV KPITIKA TV £YKVPOTNTA, TV aS10mIoTio Kot T duvatdTn T
YEVIKELGONG TOV OTATIOTIKOV omotedecudtov (PILO 2).

5. [Mopovctdlovv OMOTEAEGUATIKO TO EPEVVNTIKA EVPNUOTO UECH YPOTTAOV
ekbécemv, Tapovcidcemv kot cvl{ntnoewv (PILO 3, PILO 4).

Ipoonmartovpeva

N/A Xuvarartovpeva | N/A

Iepreyopevo
padnpatog

1. Ewoayoyq (CILO 1): To 1° uépoc tov pafiupatoc e€nyet tig £vvoleg tov
TOLOTIKOV KOl TOGOTIK®V EPELVNTIKOV HEBOOWV (T}, YOPOKTINPIOTIKA,
TAEOVEKTNATO, LELOVEKTILLOTO) KO OLGYOAEITOL LE TTPOKOTAPKTIKEG EVVOLEG
™G OoTaToTIKNG (7). dedopévemv, KMpokeg pETpNoNG, €iom
otatoTikng). EmumAéov, mapovoidletan to Microsoft Excel wor 1
YPNOUOTNTO TOV UTOPEL VO TPOCPEPEL GTOV EPEVVITH).

2. Tlowotwkn épevva (CILO 1, CILO 2, CILO 3): To 2° puépog tov pofnpotog
acyokeitor pe too Odpopa Prpato TG EPELVNTIKNG JldKAGiag, TNV

TOTOL
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aVATTUEN EPELVNTIKAOV EPOTNUATOV Kol VTOOEGEMVY KOl TNV OVATTVEN €VOG
epeuvnTikoV oyediov. EmmAéov, cuintovvtot o1 S10popeg TEXVIKEG GLAAOYNG
dedOUEVMV (T, CLUVEVTEVEELS, OLADES E0TIOONG, EPEVVEC) Kol LEAETMVTAL OL
popes LEB0JOL detypoToANyiog Kot 0 oSG OGS EVOG EPOTNHOTOAOYIOV.

3. Heprypagkn otatiotiki (CILO 3, CILO 5): To 3° uépog tov podnpatog
aGYOAEITAL [LE TOVG TPOTOVG OPYAVOCNC, TOPOVGIOOTG KO TEPLYPOUPNS TOV
dedouévamv, UE TN YPNON TVAK®V, YPOUPIK®V Kol aplOuntik®v pedddwv.
EmmAéov, peretd to pétpa B€one ko petafaAntotrog, kabmg kot tn oyéon
HETOED 2 LETAPANTOV LLE TN YPNOT) TOL GLVIEAESTN GLCYETIONG,.

4. Awwotinate EpmeToovvVIG Kot £Aeyyor vrofisemv (CILO 4, CILO 5): To
4° pépog tov pAONUOTOG OCYOAEiTOL HE TIG KUPLEG GUVEYEIC KOTAVOWES
(Kavovikn Kavovikn) kot Tapovcstdlel Tov TpOTO OMUIovPYing OGTHIOTOG
EUMIOTOCVVNG Kot €KTEAEONG €AEYYOL LmoBEcewV Yoo TOV UEGO OPO TOV
TANBLGLOV KoL TV avaAroyia Tov TANBVGHOY, pe Evay 1 600 TAnBvopovG.

5. Ipappuciy waiwvdpopnon (CILO 4, CILO 5): 1o tedevtaio pépoc tov
poonpatog Topovctdletor o TPOTOS eKTiUNoNG TS TANBVOUIKNG GYEoNg
petald o0vo petafAntov pe ™ yprion ™G nebddov TV ehayictwv
tetpoydvev. Emmiéov, egetdletor o tpdmog extiunong e oyEons HLeTaEy
d00 1 TEPOGOTEPOV OVEEAPTNTOV UETAPANTOV Kot oG €EAPTNUEVNG
petafAnTg HECH TNG YPNONG TNG TOAAATANG YPOUMKNAG TOUAVOIPOUNOTC.
Téhog, e16ayet TV £vvola TG YEVIOUETABANTIG KoL T (PN TOV YPOLLUIKOD
HOVTELOL TOOVOTHTOV.

Mzbosoroyia ﬁlr(gi%]}ngyacia kot Opadwn Epyaoio
01 0oKaALaGS ,
ITopovcioon
» Anderson, D.R, Sweeney D.J., Williams T.A., Camm J.D., and Cochran J.J.
(2018). Essentials of Modern Business Statistics with Microsoft Office Excel.
Cengage Learning.
Biphoypagio » Saunders, M., Lewis, P., and Thornhill, A. (2019). Research Methods for
Business Students. Pearson.
» Bougie, R., and Sekaran U. (2016). Research Methods For Business: A Skill
Building Approach. John Wiley & Sons
10% - Zvppetoym
15% - [Ipétaon Aumhopatikny Epyociog MBA
A&oroynon 35% - Opadikn Epyacia (30% opadikog Baduodg kot 5% atopkds fadpog)
15% - Iapovoioaon Ouadikng Epyaciog (10% opaduog kat 5% atopikdg Baduodg)
25% - Telkn E&€taon
I'voooo EXMnvikd
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Course title Theoretical Foundations of Strategic Communication
Course code MCM 602

Course type Compulsory

Level Postgraduate

Year / Semester

Year 1/ Semester 1

Instructor

Demetrios C. Melides

ECTS

7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course offers a theoretical investigation into the foundations, functions, and
evolution of strategic communication. It examines the field as both an intellectual
tradition and a communicative practice shaped by historical, sociopolitical, and
technological developments. Beginning with classical rhetoric and proceeding
through key twentieth- and twenty-first-century thinkers, the course addresses how
meaning, persuasion, ideology, and power are constructed and disseminated across
different media environments.

The purpose of the course is to provide students with a rigorous conceptual
framework for analysing strategic communication within its social, cultural, and
institutional contexts. The primary objectives are to familiarise students with major
theoretical paradigms; to develop critical understanding of how communication
operates within systems of representation and influence; and to prepare students for
further study or practice in media, public relations, and strategic communication
through a foundational grasp of relevant concepts, models, and debates.

Learning outcomes
(CILOS)

Upon successful completion of the course, students should be able to:

1. Understand the rhetorical and political origins of strategic communication
through classical case studies, and articulate their relevance to present-day
communication contexts (PILO 1).

2. Analyse strategic communication through the lenses of the public sphere
and network society, with particular emphasis on communicative rationality
and the affordances of evolving media environments (PILO 1, PILO 2).

3. Interpret how signs function across diverse media formats and assess their
cultural and communicative relevance using foundational semiotic theories
(PILO 2, PILO 3).

4. Apply critical theories to examine how media institutions manufacture
consent and reproduce dominant ideologies through selective representation
and symbolic practices (PILO 3, PILO 4).

5. Evaluate the role of discourse, myth, and simulation in the construction of
social reality, exploring their implications for power, identity, and strategic
messaging in contemporary media (PI1LO 4).
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Prerequisites

N/A

Required N/A

Course content

. Strategic Communication Before the Discipline (CILO 1): The origins of

strategic communication are examined through classical rhetorical traditions.
The contributions of Aristotle, Demosthenes, Cicero, and Julius Caesar are
presented, with emphasis on persuasive appeals, ethical argumentation, and
the strategic use of public address, self-fashioning, and symbolic action as
instruments of proto-strategic communication.

. The Public Sphere and Communicative Action (CILO 2, CILO 3): Jirgen

Habermas’s theory of the public sphere is introduced as a normative model of
deliberative communication. Concepts such as communicative rationality,
consensus, and discourse ethics are discussed in relation to contemporary
media and strategic communication.

. Media Environments and Network Society (CILO 2): The structural

effects of media technologies are explored through the perspectives of
Marshall McLuhan and Manuel Castells. Attention is given to the
transformation of communication practices within electronic and digital
environments.

. The Manufacturing of Consent (CILO 4): The propaganda model proposed

by Edward S. Herman and Noam Chomsky is presented as a framework for
analysing systemic biases in news media. The role of institutional, economic,
ideological, and informational filters in shaping public discourse is examined.
Semiotics and Signification in Media (CILO 3, CILO 4): The core
principles of semiotics are introduced with reference to Ferdinand de
Saussure, Charles S. Peirce, Roland Barthes, and Umberto Eco. Emphasis is
placed on the structural properties of sign systems, whilst the lecture explores
the conveyance of meaning through multimodal forms and the utilisation of
semiotic models to identify representational patterns in media content.

. Discourse, Myth, and Power (CILO 4, CILO 5): Media are examined as

sites where meaning is produced and legitimised. Theories of discourse
(Michel Foucault), myth (Roland Barthes), and power (Stuart Hall) are
employed to explore the ideological function of media narratives.

. Simulation and Hyperreality (CILO 5): Jean Baudrillard’s theory of sign-

value, simulation, and hyperreality is presented as a challenge to the notion
of authentic meaning in contemporary media. The relationship between
consumer culture, symbolic exchange, and strategic communication is
explored.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

Slideshow presentations.
Curated audiovisual material.
Guided discussion and critical analysis of theories and case studies.
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- Application of theoretical concepts to real-world scenarios.

- Short reflective writing tasks.

- Student-led presentations and debates.

- Selected elements of flipped classroom and inquiry-based learning.

Bibliography

> Habermas, J. (2022). Ein neuer Strukturwandel der Offentlichkeit und die
deliberative Politik (®. ITapagdpov, Trans., 1st Greek ed. 2024). HpdxAeto:
[Tovemomuoakég Exoooeig Kpnnce.

» Barthes, R. (1957). Mythologies (K. Xat{nénuov, Trans., Greek ed. 2007).
Anva: Kéopog.

» Eco, U. (1976). A theory of semiotics (E. KoAeation, Trans., Greek ed.
1994). AbMva: T'voon.

» Baudrillard, J. (1970). La société de consommation (B. Topavdg, Trans.,
Greek ed. 2005). O@sooarovikn: Nnoidec.

» Baudrillard, J., 2017. The Consumer Society. Revised ed. London: Sage
Publications

Assessment

Attendance: 5%.
Participation: 5%.
Assignment: 40%.

Final Examination: 50%.

Language

English
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Tithog padnpatog | Ogpe@ocic Oempicg Xrpatnykig Emkowvoviag
I;O‘:;?,]‘:(‘:EOG MCM602

Tomog padnpatog Ynoypeotiko

Enineoo Metoantooké

"Etog / EEGunvo "Etog 1/ E&Gunvo 1

‘Ovopo d16doKkovTa

Anpuitprog X. Meriong

ECTS

Awégerg / Epyoactipwa /

7
efoopaoda efoopaoda

1 0

Y KOOGS KoL 6TO) 0L
padnpatog

To pdOnua avtd eotidlel otn BepnTikny SEPEHVNON TOV AEITOLPYIDOV KOl TNG
€EEMENG TG OTPATNYIKNG EMKOWVMVIG L€ GKOTO VO TAPAGYEL GTOVG POLTNTES TO
amopoitnto VIOPAOPO Yo TEPAITEP® GMOVOEG KO EMTUYNUEVT] ETOYYEALOTIKN
oTad0dpopia 6Tov KAASO.

H gmxowovia npoceyyiletar og 10 mAéov TOAVEMGTNUOVIKO TEdi0 [l Tapdooon
omoieg  OUOPOMVOVTOL  OloyPOVIKG OO  1OTOPIKEG,
KOWOVIKOTOMTIKEG KOl TEYVOAOYIKEG €EEMEEC. EeKvavTag amd TNV KANGIKN
PNTOPIKT KOl TPOYOPDOVTOS UE avapopd Kot avdAlvon Tov 0empldv onUovTIKOV
otoyaot®v Tov 2000 kot 21ov awdva, To padnua eotidlel 6TO TAOG TO VOO, M
neldd, N weoroyia kot N eEovsio kataokevdlovtal, day€ovtal Kot EpUNVELOVTIL
o€ SLPOPETIKA EMKOVAOVINKE TEPPAAAOVTAL.

KOl  TPOKTIKES, Ol

Eniong, oxomd tov pobfpotog amotedel m aviiAnym TV €VVOLOAOYIKMV
TPOEKTAGE®V TNG EMKOWOVING KaBmG Kot 1 eiTELEN SLVATOTTOV AVAALGTG KO
EQUPUOYTNG CTPOUTNYIKMDV GE GLVAPTNGON LE TO EKAGTOTE KOWMVIKO KOl TOMTIGLUKO
mAaicto. Ot xkOplot 6tdyor TephapPfavouy v eE0IKEIMON TOV QOTNTOV UE TIG
onpovtikotepeg Bewpieg, ™MV avamtuén KPITIKNG KOTAvONoNg TOV TPOTOL LE TOV
01010 M EMKOWV®VIN AEITOVPYEL EVTOG GUOCTNUATOV AVATOPAGTACNG Kol EMPPOTG,
KaBdG KOt TNV TPOETOLOGIO TMV QOITNTAOV Y10 LETAYEVEGTEPT] LEAET 1) TPOKTIKN
otov x0po v MME, tov dnpociov oxécemv Kot TG OTPATNYIKNG EMKOVOVINGC.

MoOncruoxa
omoTeEAEGRATO
(CILOs)

Me v emtuoyn oAokAnpmon Tov padnpartog, ot ortntég Ba eivar oe Béon va:

1. Kotavoodv Tig pnTtopikég amapyEs TG STPATNYIKNG EMKOVOVING LEGO aTd
KAOOIKEG PEAETEG TEPIMTOONG KOl VO SLOTLITMOVOVV TN GNUOGI0 TOVG GTO
oVvyypovo emtkovoviakd miaicto (PILO 1).

2.  AvoADOLV TN GTPOTNYIKY ETKOVOVIK VIO TO TPIGHA TN dINUOCLOG GOATIPAG
KO TNG OIKTVOUEVIC KOWVMVIOG, LLE ELPACT] GTN AOYIKT TNG ETKOIVMVING Kot
GT1G OLVATOTNTES TOL TPOGPEPOLV T, OLOPKMG EEEMTTOUEVO YNPLOKE LECH
(PILO 1, PILO 2).

3. Epunvedovv 1 Aertovpylo tov onueiov o€ TOWKIAN ETKOWVOVIOKA
nepPdAlovia Kot va 0EL0A0YOUV TN CULAGI0 TOVG G TPOG TNV TOATIGLIKN
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KOl EMKOIVAOVINKT] TOVG O1A0TAoT, LE Bdomn Tig KOpieg Bewpiec ONUEI®TIKNG
(PILO 2, PILO 3).

Epappolovv kprrikég Bewpieg yio tn HEAETN TOV TPOTOL LE TOV OTO10 TOL
HEGO EVIUEPMONG KATAGKEVALOVY GLVOIVEST] KO OVOTTOPEYOVY KUPLOPYES
10£010YiEG HECH EMAEKTIKNG AVATOPAGTACTG KOl GUUPOAKOV UNYOVICUDV
(PILO 3, PILO 4).

A&lohoyovv tov poA0 TOV AGYOVL, TOV HOBOV Kol TNG TPOCOUOIMONG OTN
dOUNGN KOl 6TV OVTIANYN TG KOWVOVIKNG TPOLYLOTIKOTNTOS, SIEPELVAOVTOG
TIC EMATOOCELS TOVG otnv eovoia, TNV TALTOHTNTO KOl TN OTPOTNYIKNH
onueodotnon ota cvyypova péca (PILO 4).

[poonmartovpeva

N/A

YUVOTOLTOOPEVD, N/A

Iepreyopevo
padnpatog

. Ov Arapyég ™c Zrpotnyuns Emwowoviag (CILO 1): E&etdlovtot ot

ATOPYES TNG OTPOUTNYIKNG EMKOWOVING HEGOH OO TIC KAUGIKES PNTOPIKES
napaddoels. Tlapovoidloviar or cvpPorés twv Apiototédn, AnupocHévn,
Kwépova kot IovAiov Kaicapa, pe Eppaocn otig texvikég metovg, tnv ndwm
EMLYELPNUATOLOYIO, TN GTPATIYIKY YPNOT TOL dNUOGIOL AdYoV KABMS Kot TNV
OVTOTTAPOVGIOGT KOl T GVUPBOAKY OPAGT OC TPOTLTO. TPDUNG CTPATNYIKNG
EMKOLVOVING.

. H Aqpéowo Xeaipa kor 1 Emkowoviekiy Apaon (CILO 2, CILO 3):

[Mapovoialetar 1 Bempia g dnpodocilag opaipag tov Jirgen Habermas wg
KOVOVIGTIKO HOVTELD SLoOVAELTIKNG emkovmviag. Xvintovviar €vvoleg
OT®MG M EMKOWOVIOKY AOYIKN, 1 ocvvaiveon kot n nMOwn tov Adyov, oe
oLVAPTNO™N UE Ta GVYYPOVA LEGH KOl TN GTPOTNYIKY EXKOIVOVIO.

. Emwkowoviaka Iepipariiovro kor Awtvopévy Kowovia (CILO 2):

AVOADOVTOL 01 SOMIKES EMOPACELS TMV EMKOVOVIOK®OV TEYVOLOYIDV PAGEL
Tov Beopiodv tov Marshall McLuhan kot Manuel Castells. Aivetar éppoon
OTOV  UETOCYNHOTIOUO TOV TPOKTIKOV —EMKOWOVieg o610 TAoiGLo
NAEKTPOVIKOV Kol YNOLOKDOV TEPIPUAALOVTOV.

. H Kotaokev ™ Xvvaiveong (CILO 4): TTopovoialetor to poviédo

npomayavoog tov Edward S. Herman xkoair Noam Chomsky wc epyaieio
aVOADONG CUCTNUK®OV TPOKATOAYEMY OTO  EWONCEOYPOPIKE  pEoal.
Eéetaleton o poOAog  OeCpIKOV, OKOVOUK®OV, 1OE0A0YIKOV KO
TANPOPOPLOK®V GIATPOV 5T SIAUOPPOGT TOV SNUOGIOV AGYOV.

. Inuearotiki kot Znpocio (CILO 3, CILO 4): Ewdyovtot ot facikég apyég

NG ONUEIOTIKNG He avapopd otovg Ferdinand de Saussure, Charles S. Peirce,
Roland Barthes kot Umberto Eco. Aivetat éppacn otig Sopikég 1010t Te TOV
cvoTNUdtOV onueiov, &vd OoVOAVETAL 1) UETAOOCT VONUOTOS UHECH
TOAVTPOTKAOV HOPPAOV Kol 1 0E0TOINCN CNUEIOTIKOV HOVIEA®V Y10 TNV
aAvVayvVOPIoT TPOTOHT®V OVOTUPAGTOCTS GTO EMKOIVOVINKO TEPLEYOUEVO.

. Adyog, M¥0og kar E&oveia (CILO 4, CILO 5): Ta péco avaldovior og

nedion mopaywyne Kol vopponoinong vonuotog. Ov Bewpiec tov Adyov
(Michel Foucault), Tov pvbov (Roland Barthes) kot g e&ovoiag (Stuart Hall)
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EMIOTPATEVOVTAL YIOL TNV KOTOVONGT TNG WEOAOYIKNG AEtTovpyiog TV
EMKOWVAOVIOKOV 0QNYCEDV.

. Ilpocopoioon ko Yaeprpaypotikéotyra (CILO 5): IMopovsialetor m

Oewpio. mpooopoimwong tov Jean Baudrillard kot M avtiinym g
VIEPTPAYLATIKOTNTOG OC TPOKANGCT TPog TNV £vvola Tov avbevtikod kot
VMG TIKOD VONHOToG 6Ta oVYypova péoa. Eniong, e€etdleton ) oyxéon petald
KOTOVOAMTIKNG KOVATOUPOS, GCLUPOMKNG OVIOAAOYNG KOl GTPATNYIKNG
EMKOWVOVING.

MeBodoroyia
01daoKaAiog

[o ™ JdwaockoAic Tov padnuotoc, Oa  ypnowomombodv ot  akdAovbeg
OO0 YOYIKES TPOGEYYIGELS:

[Tapovciacelg dtapavelmy.

Emileypévo ontikoaxovotikd vAMKo.

KaBoonyovpevn ocvlnmon kot Kptikn avaivon Bewpldv Kot HEAETOV
TEPIMTOONC.

Epoappoyn Beopntikdv evvoldv g mpaylotikd topadetyota.

2OVTOUEG AGKNGELS OVOGTOYAGTIKNG YPOUPNG.

[Tapovcidoelc kot GVINTACELS e AVATPOPOIOTNOT UETAED QOITNTOV.
Emieypéva otoyyeion avesTtpopupévng O00oKOAOG KOl OEPEVVNTIKNG
pabnong.

Bipoypagia

YV VvV VYV V¥V

Habermas, J. (2022). Ein neuer Strukturwandel der Offentlichkeit und die
deliberative Politik (. [Tapapdopov, Trans., 1st Greek ed. 2024). HpaxAero:
[Moavemomuokég Exdooelg Kpnne.

Barthes, R. (1957). Mythologies (K. Xat{ndnpov, Trans., Greek ed. 2007).
Abnva: Kédpoc.

Eco, U. (1976). A theory of semiotics (E. Kailgartion, Trans., Greek ed.
1994). Abnva: I'vaon.

Baudrillard, J. (1970). La société de consommation (B. Topavdg, Trans.,
Greek ed. 2005). @scoarovikn: Nnoidec.

Baudrillard, J., 2017. The Consumer Society. Revised ed. London: Sage
Publications

A&ohdynon

[MopaxorovOnon pobnudatwv: 5%.

ZoppeToyn oe culnoelg kot dpactnpromresg: 5%.
['pant epyacia kot mtapovcioon: 40%.

Tehn e&étaon: 50%.

I'oocoa

EAAnvika
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Course title Strategic PR, Advertising, and Branding
Course code MCM603

Course type Compulsory

Level Postgraduate

Year / Semester

Year 1/ Semester 2

Instructor

Demetrios C. Melides

ECTS

7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course explores the strategic functions of public relations, advertising, and
branding within contemporary media and communication environments. It
examines the interrelated logics through which organisations construct and
disseminate meaning, cultivate stakeholder relationships, and shape public
perception in pursuit of institutional, commercial, or political goals. The course
situates these practices within broader socio-cultural and economic dynamics,
tracing how strategic communication negotiates legitimacy, identity, and influence
across evolving media ecologies.

The purpose of the course is to familiarise students with the theoretical foundations
and practical mechanisms of PR, advertising, and branding as interlinked
instruments of strategic communication. The primary objectives are to develop a
critical understanding of persuasion, image construction, and reputation
management; to analyse campaign strategies, message design, and audience
targeting; and to evaluate the ethical, symbolic, and cultural implications of
branding and promotional discourse in media-saturated societies.

Learning outcomes
(CILOs)

Upon successful completion of the course, students should be able to:

1. Analyse the theoretical foundations and strategic functions of public
relations, advertising, and branding within contemporary media and
communication environments (PILO 1).

2. Evaluate the interplay between corporate identity, brand narratives, and
stakeholder engagement strategies in the context of reputational
management and symbolic communication (PILO 1, PILO 2).

3. Assess the role of integrated communication campaigns in shaping public
perception, consumer behaviour, and institutional legitimacy across
multiple platforms (PILO 2, PILO 3).

4. Critically assess crisis communication strategies, reputation repair tactics,
and the use of narrative framing in managing public scrutiny, institutional
failure, and stakeholder expectations during periods of reputational risk
(PILO 3, PILO 4).
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Reflect on the challenges and opportunities posed by digital media,
participatory cultures, and algorithmic visibility for strategic
communication and brand governance (PILO 4).

Prerequisites

N/A

Required N/A

Course content

Strategic Foundations and Theoretical Traditions (CILO 1): An
overview of the intellectual and institutional origins of public relations,
advertising, and branding as distinct yet converging practices. The topic
explores key theoretical traditions—from persuasion and symbolic
interactionism to promotional culture and strategic communication theory.
Emphasis is placed on understanding the evolution of these practices within
commercial, civic, and institutional domains.

Corporate lIdentity, Brand Narrative, and Symbolic Communication
(CILO 1, CILO 2): This topic examines how organisations construct,
project, and manage their identity and reputation through coherent brand
narratives and symbolic communication. Core concepts include brand
essence, organisational storytelling, visual identity systems, and the
semiotics of branding. Case examples illustrate the communicative function
of branding in shaping meaning, trust, and distinctiveness.

Stakeholder Engagement and Reputational Dynamics (CILO 2):
Analysis of how institutions manage stakeholder relations through targeted
PR and branding strategies. The topic explores stakeholder theory, dialogic
communication, legitimacy management, and the strategic deployment of
values-based messaging. Emphasis is placed on long-term engagement as a
reputational asset and a mechanism for institutional alignment with public
expectations.

Integrated Campaigns and Strategic Messaging (CILO 2, CILO 3):
Exploration of how public relations, advertising, and branding converge in
integrated communication campaigns. The topic includes media planning,
narrative consistency, message framing, and transmedia strategy. Case
studies illustrate how campaign logic translates across platforms to shape
public perception and consumer behaviour.

Crisis Communication and Narrative Repair (CILO 3, CILO 4): Critical
analysis of how institutions respond to crises, reputational threats, and
public scrutiny. Topics include crisis typologies, response strategies,
narrative reframing, and institutional apology. Emphasis is placed on the
communicative role of PR and branding professionals in managing
institutional vulnerability and restoring legitimacy.

Digital Visibility, Platform Logics, and Participatory Branding (CILO
4): This topic investigates how digital environments reshape communicative
strategy through algorithmic curation, platform affordances, and
participatory engagement. Focus areas include influencer logics, digital
brand co-creation, social listening, and audience datafication. The topic

10
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highlights how visibility and brand power are increasingly mediated by user
interaction and platform design.

7. Strategic Communication and the Governance of Meaning (CILO 4): A
reflective conclusion examining the broader societal implications of
strategic communication. Topics include discursive power, cultural
branding, and the ethics of persuasion. Emphasis is placed on the critical
responsibility of communication professionals in constructing meaning,
navigating complexity, and sustaining trust in contested public spheres.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

- Slideshow presentations.

- Curated audiovisual material.

- Guided discussion and critical analysis of theories and case studies.
- Application of theoretical concepts to real-world scenarios.

- Short reflective writing tasks.

- Student-led presentations and debates.

- Selected elements of flipped classroom and inquiry-based learning.

Bibliography

» Gregory, A., 2020. Planning and Managing Public Relations Campaigns:
A Strategic Approach (5th ed.). London: Kogan Page.

» Heding, T., Knudtzen, C. F. & Bjerre, M., 2020. Brand Management:
Mastering Research, Theory and Practice (2nd ed.). London: Routledge.

» Mas-Manchon, L. (ed.), 2022. Innovation in Advertising and Branding
Communication. London: Routledge.

Assessment

Attendance: 5%.

Participation: 5%.
Assignment: 40%.
Examination: 50%

Language

English

11
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Tithog podipatos | Xtpotnywkn Awyeipion Anpociov Xyécemv, Alepiuiong kot Branding
Kaoucog MCM603
paOpatog
Tomog padnpartog Ynoypeotiko
Enineoo Metoantooké
"Etog / EEGunvo "Etog 1/ Terpaunvo 2
Ovopo dwdokovra | Anuntprog X. Meriong
AwoAé E ’
ECTS y (0} aﬁa'lg/ 1 pyac‘mp,w/ 0
efoopaoda efoopaoda

YKOTOG KoL 6TOY 0L
padnpaTog

To pdOnua e€etdlel T oTpatNYIKEG AEITOLPYiEG TV ONUOGI®V GYECEMV, TNG
draprong kot tov branding ota cOyypova nepPAALOVTIO HECOY EVIILEPOOTG KaL
EQOPUOCUEVG EMKOWVOVING. AVOADEL TIG OAANAOGLVOEOEVES AOYIKEG HECH TMV
om0V 01 0pYaVIGHLOT KATAGKELALOVVY Kol S1oy€0VV VOMLLOL, KOAAEPYOUV GYECELS LUE
EVOLAPEPOLEVO LEPT KO OLOLLOPPOVOLV TN INUOGLA EIKOVOL TOVG TPOG EMITEVEN
Beopik®V, eumopKOV 1| TOMTIKOV okom®v. To pabnuo tomobetel T1g TPOUKTIKES
aVTEG HECOH, OE EVPVUTEPEC KOWMVIKOTOATICUIKES KOl OUKOVOUIKEG OUVOLIKES,
OlEPELVAVTOG TG 1 OTPATNYIKN EmKOW@Vio  dlampaypotevetal  {ntipota
VOLUHOTOINGNG, TOVTOTNTOG KOl EMPPONG OE EEEMOGOUEVES EMIKOVOVIOKA
OlIKOGUGTYLLOLTOL.

O okondc Tov padfpotog eivatl vo €EO0IKEUDGEL TOVG POITNTES e TO. BempnTiKd
BepéAia Kot TOVG TPAKTIKOVS UNYOVIGHOVS TOV ONUOGIOV GYEGEWMV, TNG O10PT|LLONG
ko Tov branding og aAAnAévéetov epyodeimv otpatyikng emkowvaoviag. Ot
Baowkoi otodyot ivar n avATTLEN KPITIKNG KATAvONONG TG TEWBOVE, TNG KATACKELNG
eKovog kot NG dwuyeipiong ONAUNG, 1M OVAALGN  OTPOTNYIKAOV KOUTAVIOGS,
GYEOIGLOV UNVUUATOV KOl GTOXEVUEV®V KO1voD, Kot 1 a&loAdynon tov nofkov,
SLUPOMKOV KoL TOMTICUIKGV TpogkTdoewmy Tov branding.

MoOnowokd

0moTEAEG AT,
(CILOs)

Me v emtoy] oAokAnpwon tov padnpatog, ot pountég Oa eivar og B€om va

1. Avoldovv ta Beopntikd Oepého kot TIC oTPATNYIKEG Asttovpyieg TMV
dnuociov oyéoemv, g dweruiong kot tov branding oto mhaico TtV
ovyypovev meptBaiidviov emkowvoviog (PILO 1).

2. A&oloyodv TN O1060VOEST] OVAUESH OTNV ETOUPIKN TOVTOTNTA, TO
aenynuata Tov brand kot Tic oTPOTNYIKEG GUUUETOYNG TV EVOLOPEPOUEVMV
uepov Pdaoet mAdvov olaxeiptong eNUNG ™S SLUPOMKNG ETKOWVMOVIOG
(PILO 1, PILO 2).

3. Extinovv tov poro TV 0OAOKANPOUEVOV ETKOIVOVIOK®Y EYYEPNUATOV GTN
SWUOPPMOT NG OMUOGLOG AVTIANYNG, TNG KOTAVOAWMTIKNG GUUTEPIPOPIS
Kot g Oeopikng vopponoinong péom ovyypovov miateopumv (PILO 2,
PILO 3).

12
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Epapuocovv otpatnyikés emkovoviog Kpicemv, TAKTIKEG AMTOKATAGTOONG
oAUNG, KaBdg Ko va  xpNOWomomcovy  UeBOSOVS  apMYNUOTIKNG
mAocioong otn dayeipion ONUOGLOG KPITIKNAG, TPOGOOKIOV Kot OeGHIKNG
amotvyiag (PILO 3, PILO 4).

Avootoydloviol TIG TPOKANGELS KOl TIG EVKALPIES TOL TPOKVTOVY Od TOL
YNOWKE HESO KOl VO 0EOAOYOLV TIC OLVOTOTNTEG TMV GULUUETOYIKMV
KOLATOVP®V Kol TNG AAYOPIOUIKNAG OPATOTNTAG GE GYECN LE TI OTPOTIYIKN
emkowvovia kot ™ dwyeipion Tov exdotote brand (PILO 4).

[poomartovpeva

N/A

YUVOTaLITOOPEVD, N/A

Iepreyopevo
padnpatog

Yrpotnyikés Agetnpics kor Oeopnrikég Iapadoseg (CILO 1):
[Tapovciaon tov davontikdv kKot BecHIK®OV KoTafoAdV TV OMUOGimV
oyéoemv, ¢ dtpnuong kat Tov branding mg dokpitdv, oAld cTodtoKd
ocvykAMvovo®v mpoktikdv. To 0Oéua  eEetdler Paocwéc Oewpnrikéc
TopadOcels: omd v meld kot T ovuPolkn oAANAEmidpacr £mg TV
TPOMONTIKN KOVATOVPA KoL TN CTPOTNYIKN emkovavia. [owaitepn éupaon
dtvetan oty Katavonomn g eEEMENG AVTOV TOV TPOUKTIKOV GTO EUTOPIKA
Kol KOW®VIKE media.

Etoypw Tavtéomra, Aoenynpoatiké Branding kot Zoppoiki
Emwowovia (CILO 1, CILO 2): To 6éupo e€etalel ndg ot opyavicpoi
Kataokevdlovv, TpoPaAlovv Kot OlayelpilovTol TV TOVTOTN T KO T NN
TOVG péoa amd cvvekTIKA apnynuata branding kot mpaktikéc cuUBOAKTG
emkowoviag. Baowkég évvoleg meptiapfdvovy tov moprva tov brand, to
opyavmotokd storytelling, to cveTAUOTO OTTIKAG TOVTOTNTAG KoL TN
onuewwtikn tov branding. TMapadsiypata mepintmong ovadelkviovy Tov
gmkowvoviakd poéko tov branding ot Swopudpemon  vonupatog,
EUTIGTOGVVIG KOl OL0POPOTOINGNC.

Epmhoxn Evoweepopivov Mepdv kot Avvopikés @nung (CILO 2):
Avdivon tov Tpdmov e Tov 0moio ot opyavicpol dtayelpilovat Tig GYECELS
HE TO EVOLAPEPOUEVO LEPT UECH GTOYEVUEVAOV GTPOUTNYIK®OV ONUOGI®V
oyxéoewv kot branding. To 8épa e€etaler ) Bewpia twv Stakeholders,
OlOAOYIKT EMKOVOViD, TN Ol(EIPIoN VOUOTTOINGNG KO TI GTPATNYIKN
ypnon unvopdtov aélov. Epeacn divetar 6t pokponpobesun eumhokn g
dvAo TEPLOVGLOKO OTOLEID ONUNG KOl UNYXOVIOUO EVAPUOVIONG TOV
OPYOVIGLOD LE TIG KOWVWMVIKEG TPOGOOKIES.

Oloxkinpopéveg Xrpoamnykés Emkowovieg Mnvopdtov (CILO 2,
CILO 3): Aepedvnon tov TpOTOL LE TOV 0moio Ol dINUOGIEG GYECELS, M
Srapnpon kot to branding cuykAivouv 6€ OAOKANPOUEVES ETKOIVMVIOKES
otpatnyikéc. H Begpatikn evotnta meptiapPdvel Tov 6yedlocid GUVEKTIKOV
aeNYNUOTOV, TNV  TAUGIOON UNVOUATOV KOl TIG  OLOAEITOVPYIKES
(transmedia) otpotnyikéc. MeAéteg mepinT®ONg AVASEIKVOOUY TO TAOC M
AOYIK NG KOUTOVIOG METOPPALETOL O  OLUPOPETIKEG TAATPOPLES,
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OLOHOPOOVOVTOS TN ONUOCIO.  GVTIIANYN Kol TNV KOTOVOAMTIKN
GLUTEPLPOPAL.

Emkowovia Kpiceov kov Apnynpotikny Amokatdotacn (CILO 3,
CILO 4): Kputikny avdAvon tov TpOmOv WHE TOV OTOI0 Ol OPYUVIGHOL
OVTOTOKPIVOVTOL GE KPIGELS, OMENES PNUNG KOl TEPMTMOCELS OPVNTIKNG
éxBeonc. Ta Bépata tpog culnmon meptrapPdvovy Tumoloyieg kpicewv,
OTPUTNYIKEG QITOKPIONG KOl opnyNUatiky] avarioicioon. 'Eppaon divetal
otovV emkovoviakd poro tov emayyelpotiov PR kou branding ot
Oloyeiplon YOPOKINPIOTIKOV TEPIMTMOCEMY OMTOKATACTACTG KOPOVE Kol
EUTIGTOGVVNG.

Ynowxkn Opoatotnte, Aoywkég I[Mrat@oppdv kor XUpPETONIKO
Branding (CILO 4): To 0épa e&etalel mog ta. yneloka mepipdilova,
AVOOIOUOPPOVOVY TN  OTPOTNYIKY EMKOWVOVIOL HEC®  OAYOpPOKNG
EMUELEDG, OLVOTOTNTOV TAOTPOPUDV KOl GUUUETOYIKNG  EUTAOKNG.
Baowkoi a&oveg mepthapfavovv v avaivon tov uebddmv emppong tmv
influencers, ™ cvvénuovpyia ynewkov brand, to social listening kot ™
dedopevonoinom tov Kowov. Emiong, 1 Oepatikn evotnta avadeikvdest Tov
TpOTO e TOV 01010 M OpaTOTNTO Kot 1) 1oyvg TV brands exnpedlovrot and
™MV oAMAERiOpacn TV ¥pNoTOV Kot Tov oxedtacpd kat ta features g
€KAOGTOTE TAOTPOPLLOG EMIKOIVOVING.

Yrpotnywkn Emkowovia ko ‘Eleyyoc Nofqpatog (CILO 4): Katd v
TEMKY] €vVOTNTO, ETYEPEITAL OVOOTOYXAOTIKY €EETAOT TOV EVPVTEPWV
KOWOVIK®V GLVETEIOV NG OTPATNYIKNG emkotvoviag. H Oepatoroyio
neplhapPével Tov GUOYETIOUO HETAED OTPATNYIKNG EMKOWVOVING Kot
KOWOVIKOV VOpumv dnpociov Adyov, to moltiopikod branding kot v
nOwn g meBoic. Eppacn divetar otn d10pkdg av&oavopevn evbovn tov
EMOYYEALATIOV EMKOWVOVIOG ®G OLUOPPOTEG VONUOTOG, OXEIPLOTES
APNYNUATOV Kot KOAMEPYNTES EUTIGTOGVVNG Y10 OPYOVIGHOVS, brands kot
onuocw mpdcwno TV omoiwv 1M aflomiotic ocvyvd tibetor vmo
apeepntnon 610 onuoclo nedio.

Me0odoroyia
010 00KuALG

[ao ™ OJdwaokaiioo tov podnuatog, Ba  ypnowomomBovv ot  axdlovbeg
OOy OYIKES npoceyyicels:

[Tapovcidoelc dStoupavermy.

Emileypévo ontikoakovotikd vAMKO.

KaBodnyoopevn ocvlnmon kot kprtikny avaivon Oempldv Kol peAET®V
TEPIMTOONC.

Epappoyn Beopntik®dv evvoimdv 6€ Tpayratikd mopadelyuaTa.

2VVTOUEG OCKTGELS AVAGTOYOGTIKNG YPOUPTG.

[Mapovcidoelg amd eottnTég Ko Sopnpéveg cuintnoeis/avtimapafécels.
Emeypéva otoyyeion avestpoppévng O00oKOAOG KOl OlEPELVITIKNG
padnong.
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» Morris, T. & Goldsworthy, S. (2017). Xoyypovec onuooies oyéoeic. ABqva.
KAeddpOpuog.

» Belch, G. E. & Belch, M. A. (2012). Awapnuon ko mpowbnon:
Oloxlnpawuévy emxorvavio uapretivyk (A, £kd.). @eccarovikn: Exddoelg
TCOA0.

» Kaotler, P., & Pfoertsch, W. (2012). Management sumopixnc tovtotnrag B2B.
®eoocarovikn: Mariibpns-TTaideio.

Bioypagia » Zotog, I'. X., Zotov, A., Kvpovon, A., Mrovtcovkn, X., ITéAra, I1., &
Xattnbopas, A. A. (2018). Adwepnuon: Zyeoiaouog, ovemroly,
aroteleouatikotnro, (6m £k0.). Oeccalovikn: University Studio Press.

» Heding, T., Knudtzen, C.F. & Bjerre, M., 2020. Brand Management:
Mastering Research, Theory and Practice (2nd ed.). London: Routledge.
» Mas-Manchon, L. (ed.), 2022. Innovation in Advertising and Branding
Communication. London: Routledge.
[TapakoAiovOnon pabnudatov: 5%.
i oupetoyn o€ cv{nmoeig Kat dpactnPLoTNTES: 5%.
AGwréynen Epszciugéauﬁvfg: 1310%9. PR
Teaun E&étaon: 50%
I'®ooa EXMnvicd
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Course title

Media Regulation, Ethics, and Corporate Social Responsibility

Course code

MCM604

Course type Compulsory

Level Postgraduate

Year / Semester Year 1/ Semester 2

Instructor Athena Sophocleous

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course examines the regulatory frameworks, ethical norms, and corporate
social responsibility logics that shape the governance of media systems in
contemporary democratic and post-democratic environments. It analyses
institutional power dynamics, legal regimes, accountability structures, and
normative debates concerning the protection of public interest, the management of
risk and harm, and the tensions between commercial imperatives and social
responsibility within communication industries. Emphasis is placed on
understanding regulatory instruments and ethical doctrines as mechanisms through
which media behaviour is constrained, enabled, and legitimised, including the ways
in which organisations strategically narrate responsibility claims through
environmental and social discourse such as greenwashing and bluewashing in order
to maintain legitimacy under conditions of reputational scrutiny.

The purpose of the course is to familiarise students with the principles, debates, and
practical implications of media regulation and ethical responsibility. The primary
objectives are to develop a rigorous conceptual understanding of regulatory
rationales and governance architectures; to assess the ethical tensions emerging
from platformisation, datafication, commercialised communication ecologies, and
the communicative construction of responsibility; and to prepare students to
evaluate and articulate corporate social responsibility policies as strategic
instruments that negotiate public expectations, institutional accountability,
narrative credibility, and communicative legitimacy.

Learning outcomes

(CILOS)

Upon successful completion of the course, students should be able to:

1. Analyse the rationales, historical evolution, and institutional structures
underpinning media regulation, with reference to their implications for
public interest, access, and accountability (PILO 1).

2. Evaluate ethical frameworks and normative doctrines as applied to media
production, distribution, and communicative responsibility across
institutional, commercial, and civic domains (PILO 1, PILO 2).

3. Assess governance instruments, regulatory mechanisms, and oversight
regimes in relation to policy objectives, regulatory compliance, and the
negotiation of harm, risk, and accountability (PILO 2, PILO 3).
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Critically examine communicative responsibility practices, including CSR
discourse, reputation management, and the strategic use of environmental
and social claims such as greenwashing and bluewashing (PILO 3, PILO
4).

Reflect on the systemic tensions between commercial imperatives,
democratic values, platform logics, and ethical legitimacy in contemporary
media environments (PI1LO 4).

Prerequisites

N/A

Required N/A

Course content

Regulatory Histories and Institutional Foundations (CILO 1): An
introduction to the evolution of media regulation as a structured field
concerned with public interest, communicative fairness, and accountability.
The topic examines how regulatory regimes emerged in analogue and digital
communication contexts, including broadcast models, telecommunications
governance, and platform oversight. Emphasis is placed on understanding
regulation as an historically contingent response to power asymmetries,
market concentration, and communicative risk.

Legal Instruments, Policy Architectures, and Oversight Mechanisms
(CILO 1, CILO 3): This topic explores regulatory frameworks, statutory
instruments, and institutional oversight mechanisms governing media
industries. Core themes include state regulation, co-regulation, and self-
regulation; the role of independent regulatory authorities; and the interaction
between national and supranational policy regimes, including the case of the
Republic of Cyprus. Emphasis is placed on the alignment and friction
between national legal systems and broader European regulatory
frameworks, particularly in the implementation of EU directives. Case
examples illustrate how legal architectures function as enforcement and
coordination systems in communication governance.

Ethical Norms, Professional Codes, and Normative Paradigms (CILO
2): Critical examination of ethical doctrines and value frameworks
informing responsible communication practice. The topic addresses
deontological, consequentialist, virtue-based, and discourse-ethical
perspectives, alongside professional codes of practice within journalism,
strategic communication, and media institutions. Emphasis is placed on how
ethical norms are interpreted, contested, and enacted in real communication
environments.

Datafication, Platformisation, and New Regimes of Harm (CILO 2,
CILO 3): Analysis of how digitally intensified infrastructures produce
novel ethical and regulatory challenges. The topic addresses algorithmic
profiling, surveillance capitalism, platform dependency, and the
asymmetries of informational power embedded in data-driven
communication ecologies. Examples highlight how emergent harms
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demand new governance models that account for opacity, automation, and
platform-level risk.

Corporate Social Responsibility and Communicative Legitimacy
(CILO 4): Examination of CSR as a communicative and institutional
practice that negotiates expectations of responsibility within commercial
media environments. Topics include strategic responsibility narratives,
stakeholder accountability, ESG discourse, and the symbolic dimensions of
CSR as a reputational asset. Case studies illustrate the alignment between
responsibility communication, institutional legitimacy, and brand identity.
Greenwashing, Bluewashing, and Strategic Responsibility Claims
(CILO 2, CILO 4): Critical engagement with deceptive responsibility
narratives, including environmental and social claims deployed to enhance
organisational legitimacy. The topic analyses how responsibility rhetoric
can function as a form of reputational manipulation and gatekeeping.
Particular attention is given to how symbolic responsibility claims shape
stakeholder perceptions, media discourse, and the politics of truth-
management.

Ethical Legitimacy, Democratic Values, and Communicative Futures
(CILO 3, CILO 4): Reflection on the structural tensions between
democratic values, commercial imperatives, regulatory governance, and
ethical legitimacy in contemporary media systems. The topic addresses
norm contestation, public trust, communicative vulnerability, and future
trajectories of governance under conditions of intensifying digital
mediation. Emphasis is placed on the critical responsibility of
communication professionals in safeguarding legitimacy within complex
informational environments.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:
Slideshow presentations.

Curated audiovisual material.

Guided discussion and critical analysis of theories and case studies.
Application of theoretical concepts to real-world scenarios.

Short reflective writing tasks.

Student-led presentations and debates.

Selected elements of flipped classroom and inquiry-based learning.

Bibliography

Lunt, P. & Livingstone, S., 2012. Media Regulation: Governance and the
Interests of Citizens and Consumers. London: Sage.

Christians, C. G., Fackler, M., Richardson, K., Kreshel, P.J. & Woods,
R. H., Jr., 2017. Media Ethics: Cases and Moral Reasoning (10th ed.). New
York: Routledge.
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» Rasche, A., Morsing, M., Moon,J. & Kourula, A., 2023. Corporate
Sustainability: Managing Responsible Business in a Globalised World
(2nd ed.). Cambridge: Cambridge University Press.

» Stratilatis, C. & Emilianides, A. C., 2024. Media Law in Cyprus (3rd ed.).
The Hague: Kluwer Law International

Attendance: 5%.

Assessment Participation: 5%.
Assignment: 40%.
Examination: 50%
Language English
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Tithog padnpatog | PuOpion tov MME, Agovroroyio ko Etarpucn Kowvovikn EvOovn
I;O‘:;?,]‘:(‘:EOG MCM604

Tomog padnpatog Ynoypeotiko

Eninedo Meranto oo

"Etog / EEaunvo ‘Etog 1/ EEaunvo 2

Ovopo dwdokovra | AONva Lo@okAréovg

ECTS 7 Lectures / week 1 Laboratories / week 0

YKOTOG KoL 6TOYO0L
padpaTog

To péBnua egetaler o puOUIGTIKG TAAIGLO, TOVG OEOVTOAOYIKOVG KAVOVES KO TIG
AOYIKEG ETOPIKNG KOWVOVIKTG €0OHVNG TOL SOUOPPDOVOLY TN JKVLPEPYTION TOV
CLUGTNUATOV EMKOWVOVING CE GUYXPOVH ONUOKPOATIKE Kol HETO-ONUOKPATIKA
nepBdAlovto. Avardel Tic dSuvapikég Beokng 16Y00g, To VOUIKA KaBeoTdTa, TIG
dopég Aoyodooing Kot TIC KAVOVIGTIKEG GuINTAGELS YOP® GO TNV TPOGTOGIO TOL
ONUOGIOL  CLUEEPOVTOG, TN dloyeipton Kwdbvov kot PAAPNG, kobmdg Kot TIg
duvnTikég acLUPatdOTNTES PETAE) EUTOPIKMV EMTAYMV KOl KOWOVIKNG €vOVuvNg
oToV KAGOO NG emwowvovioc. Idwaitepn éupacn divetar omv Katavonon twov
pPLOUGTIKOV gpyOrel®V KOl TMV OEOVIOAOYIKOV OOYUATOV (OC UNYOVIGUMV OV
nepopilovv, emTpEMOLY 1 VOMUOTOWOLV TN UIVTIOKY  GULUTEPLPOPA,
CUUTEPIAQUPOAVOLEVOV TOV GTPOATIYIKMV UE TIG OTOIES Ol OPYOVIGHOTL ETKOIVOVOLV
apnynuoto gvbdvne pécm mePPAAAOVTIKOD Kol KOW®OVIKOD Adyov, 0T TO
greenwashing kot o bluewashing, mpoxeipévov va datnpioovy ) BeGIKT TOVG
VOHpomoinom vd GuVONKEG £EVIOVOL OVTAY®VIGLOU Kot TECTG.

O okomdg tov padNuaTog elvarl vo eEO0IKEIDMCEL TOVG POITNTEG UE TIS OPYES, TIC
BepnTIKES avVTITOPAOESELS KOl TIC TPOKTIKEG GUVETEIEG TNG PLOUIOTG TOV HECWOV
Kot TS nOumMg evBvvng. Ot Pacwkol otdyot givar 1 avantuén oAokAnpoUEVNS
EVVOLOAOYIKNG  KATOVONONG T®V  PLOUICTIKOV KovOVeVv Kol Tov  HeBodmv
dwkvPépvnong tov MME, n a&loddynomn tov 4£0VIOAOYIKGOV TPOKANCE®DV TOL
TPOKLITOVV OO TNV TAATPOPUOTOINGT TNG EVNUEPOGNG, TN OEOOUEVOTTOINGT, TA
gumopevpatomompéva  TepBAAAOVTO  EMKOWVOVIOG KOl TNV
KOTOOKELT] TNG €VOVYNG, KOl 1 TPOETOLUACIO TWV QOITNTMOV VO, OVOADOVY Kol VOl
OLOTLTOVOVY GPTIEG TOMTIKEG ETALPIKNG KOWMOVIKNG €v0hvNng ¢ uépog mTAGvoL
GTPUTNYIKNG EMKOLVAOVING.

EMKOIVOVIOKN

MoOnowokd

omoTeEAEGNRATO
(CILOs)

Me v emtoyn oAokANpwon tov pabniuatog, ot eortntéc Ba eivar og Béon v

1. Avoivovv to Bewpnrtikd Bepéhia, v 1otopikn e€EMEN Kot TG Becpukég
dopég mov omnpifovv T pYOUIGT TOV HEGOV, LE OVOPOPE OTIS EMMTTOCELG
TOVG Y10 TO INUOGLO GVUPEPOV, TNV TPOGPact Kat T Aoyodoasia (PILO 1).

2. A&loloyoldv 0£0VIOAOYIKA KOl KOVOVIOTIKG mAaiclo 6mwg epapudlovtan
OTNV TOPOY®YN KOl OLOVOUN HIVTIOKOD TePlEYopévoy, Kabdg Kol otnv
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EMKOWVOVIOKN 0OVVN 6TOVE BECUIKOVE, EUTOPIKOVE KO KOVMVIKOVG (POPEIS
(PILO 1, PILO 2).

A&oloyovv epyodeia dtokvBépvnong, PLOMGTIKOVG UNXOVIGUOVG Kot
Beopovg emonmtelag oe oyéon HE TOVG GTOYOVS ONUOCIOG TOMTIKNG, TN
puouoTiKy ocvppdpemon kot T Sampaypdtevon nmudtov PAAPNG,
Kwdvvov kat Aoyodoasiag (PILO 2, PILO 3).

E&etalovv kprtikd mpoktikég EKE, dwayeipiong Mung kot otpatnyikng
¥PNonG  mEPPOAAOVIIKOV  KOL  KOWOVIKOV — OYVPIOUOV  OTOC  TO
greenwashing kot to bluewashing (P1LO 3, PILO 4).

Avactoydlovtal GVOTNUATIKE TV oTIg dSLVNTIKY AcLUPATOHTNTO UETOED
EUTOPIKAOV  EMTAYAOV, ONUOKPOTIKOV 05DV, AOYIKOV TG EKACTOTE
TAOTEOpUOG  emKOwvoviag kot MOwng voppomoinong ota chyypova
wvtiokd wepiBariovto (PILO 4).

IIpoamartovpeva

N/A

YovamoiTovpeva, N/A

Iepreyopevo
padnpatog

PvOpistikn Avadpoun kot Osopikd Ogpého (CILO 1): Ewoayoyn oty
1otoptkn €€EMEN ™ puBoNG TOV HECOV MG GLYKPOTNUEVOL TTESIOL TOL
0TOYEVEL GTNV TPOCTAGIO TOV OMUAGIOV GLUEEPOVTOG, OTN OlOGPAAION
EMKOWVMOVIOKNG OKOOGHVNG KOt 6TV gvicyvor ¢ Aoyodooiag. To Béua
e€etdlel Vv avddvon kol SWUOPE®OOT PLOUCTIKOV KAOECTOTOV CF
AVOAOYIKE Ko yYnoeoKa nepaiiovia EMKOWVOVING,
CUUTEPIAQUPOVOUEVOV TOV HOVTEA®V PAdIOTNAEONTIKNG pOOMoNG, TG
OLOKLPEPYNONG TNAETIKOIVOVIDV KO TNG EMOTTEING TAUTPOPUAOV. AfveTon
£Ueoon oty KaTavonon g puiueng og 1otoptkd eEeAocdpevne pebddov
OTAVTNGCNG O  OVICOPPOTiES 1oYV0G, GLYKEVIPOON  Oayopds Kot
EMKOVOVIOKOVG KIVOUVOUC.

Nopwkd Epyadeio kor Mnyaviepoi Erontteiog (CILO 1, CILO 3): To
Bépa depevva ta puBuioTikd mhaicto, too vopoBeTikd epyaieion Kot Tovg
Beopikovg unyavicpobs emonteiog mov SIETOVY TIG MVTIOKES Bropmnyavies.
Kevipwcéc Ogpotkés  meprihappdvovv  m  kpotwkn  poduon, v
avtoppLOUIoN Kol TN cLV-pLBeN, Tov POAO aveEApTNTOV PLOCTIKOV
apy®v, kabog kot ™ Ochvoeon peTald eBvikov kot vrepeBvikdv
TOMTIKOV  KOOEoTOTOV, HE 1O04TEPT AVAQPOPE OTNV TEPIMTOON NG
Kvnprakng Anpoxpatiog kot g EE. Alveton éppaom 6Tig cuvepyeleg Kot Tic
PIRéC petald Tov eBVIKOV VOUIKOV GUOTNUATOV Kol TOV EVPOTOIKMOV
PLOUGTIKOV TAOLGI®V, €OIKA KATO TNV EQPOPUOYN GYETIKMOV KOWVOTIK®V
oonylov. [Mopadetypoto TOMTIKNG KOl KOVOVIGTIKNG TPAENS 0vOOEIKVOOVY
TOV TPOTO AELTOVPYIOG TV VOUIK®OV TAUGI®V MG GCLGTNUATOV ETPBOANG Kot
GUVTOVIGLOV.

HOwoi Kavéveg, Emayyeipotikoi Koodwkes ko Kavoviotikd
Mapadciypata (CILO 2): Kpitiky avdivon nOkdv Soypdtov Kot a&lokmv
mAociov Tov kabodnyohv v vrevhuvn emtkovoviakn Tpoaktiky. To 0&ua
e€etalel 0eOVTOMOYIKEG, OULVEMEIOKPATIKEG, OPETAIKEG Kot AOYO-MmOUKEg
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npooeyyioel, Hall ME EmMOyYEAUOTIKOVG KMOOIKES ONUOCLOYPOQIiag Kot
OTPUTNYIKNG emKoveviag. Afvetoar £ueacrn o1o ¢ ot nowol Kavoveg
gpunvedovtal, apeofnrodvior kot e@appolovior  oTiG  Kadnuepvég
npaktikeg Tov MME.

4. Aegdopevomoineyn, MMriateoppomoinon kv Excvyypoviepog (CILO 2,
CILO 3): Avaivorn tov TpOTOV HE TOV OMOI0 Ol GUYYPOVEG WYNQLOKESG
VROOOUES Tapdyovy véa NOwkd ko pvOuiotikd mpoPAnuota. To O&upa
e€etalel tov alyopiOuko profiling, tov kamtoMopd g enttpnong, v
eEdptnon amd TAATEOPUES KOl TIC ACLUUETPIEG TAT|POPOPLOKNG 1GYVOG TOL
yopaxtnpifovv ta meptPdAlovta dedOUEVOTOMUEVNC EMKOVOVIOG. Méow
TAPOOEIYUATOV, OVAOEIKVOETAL TO TAOC Ol VEEC TPOKTIKES OmTALTOOV
avapobuiopuéveg popeésg dtakvPépynong mov AapuBdvovv vrdyn {ntiuato
ad1LPAVELNG KO 0VTOUOTOTOINOTG.

5. Etapun Kowovikip EvOovn kor Emikowoviaki) Nopporoinoen (CILO
4): E&taon g EKE ¢ emkowmviokng Kot OeGHKAG TPOKTIKNG TOL
SLmPOy LATEDETAL TIC TPOGOOKIEG KOWVMVIKNG EVOBVVNG GE EUTOPIKA LIVTIOKL
nepipdArovta. H evotnta mepihapfaver otpatnykés apnynoeg vbovng,
Aoyodoaio mpog evolapepOIEVOLS POPELS, avirvor tov ESG kar emeEnynon
tov cvpfoikmv dwotdcewv ™ EKE wg otorgeiov ¢nung. Meietmvton
TEPMTMOGELS TOV AVAOELKVOOVV TN GYXECN HETOED VITEVOVYNG EMKOVOVING,
Oeo KNG VOULLOTTOINGNG KO TOVTOTNTOS OPYAVICUMV.

6. Greenwashing, Bluewashing kot Nopwpomoinen péco Emkowoviag
(CILO 2, CILO 4): Kpurikfi Tpoc€yylon TopamlovTIKOV opnynUatov
gvBdvne, ocvumepropPavopévev  TEPIPOAOVIIKOV KOl  KOWOVIKOV
IGYLPICHMV TOV  YPNGIUOTOOVVIOL Yo TNV  €VIOYLON OPYOVOGLOKNG
voppomoinong. H evotrta avalvel mog ot apnynoelg evfHvng propovv va.
AELTOVPYNOOVY ®G HOPPEG YEPAYDYNONG Kol €AEYYOL TNG ONUOCLOG
ocv{ntong. Aivetar witepn £ueoacn otov TPOTO HE TOV OMOI0 Ol
GUUPOAIKEG TPOKTIKEG KOWMOVIKNG LIevfuvotntog SHOpPOVOVY  TIG
OAVTIANYELG EVOLOPEPOUEVAOV LEPDV.

7. HOwn Nompoétnrtoe, Anpoxkpotikés Alieg kor 10 MéAlov TG
Emwowaoviag (CILO 3, CILO 4): Xt0 tehkd Bépa mpayporomoteito
OVOGTOYUGHOG TTAVD GTLG OOMKEG EVTAGELS UETAED OMUOKPATIKOV a&ldv,
EUTOPIKAOV EMTAYDOV, PLOLGTIKNG dlakLPEPYNONG Kot NOKNG voppdTTag
ota oOyypova pvtokd cvothpata. EEgtalovtal ) apeiopnnon Kavovav,
1N OMUOCIO EPTIGTOGVVY, 1| EMKOIVOVINKT] EDOAMTOTNTO KOl Ol LEAAOVTUKEG
ThoELg 01KV PBEPYNONG VTG GLVONKES EVIEWVOUEVIG LIVTIOKTC YT (PLOTOINGNG.
Aivetar éupaocn oty €vfbhvn TOV ETAYYEAUOTIOV ETIKOWVOVIOG OTN
dlcedAon voupotntag péco oe ovvleto TANpopoplokd mepBaAlovTa.

MeOoooroyia
010 0oKaALaG

["a ™ ddackaAio Tov padnpatog, Oa xpnoiomoinfovv ot akOAOLOES TALOAYOYIKES
npoceyyioels:
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- Topovctdoels S10PpaveidV.

- Emieypévo ontikoakovosTikd VAKO.

- KoaBodnyobuevn ocvlnmon kot kpitiky avdivon Oempudv Kot HEAETOV
TEPIMTOONC.

- E@appoyn Beopntikdv evwoldv 6€ Tpay Lotk TopadEly LT,

- ZOVTOUEG OLOKNGELS OVOGTOYAGTIKNG YPAPNS

- Topovoidoelg amd portnTég Ko Sounuéveg ouintnoels/aviimapadécels.

- Emdeypéva otoyeio aveotpappévng O0aoKoAMog Kol OLEPEVVITIKNG
pabnong.

e Rasche, A., Morsing, M. & Moon, J., 2020. Etaipixi kotvavikn evfovay:
Zrpoatnyiky, exkovaovia, orokvfépvion. Metdopaon: Maiog, A. AGMva:
Exdo6oeig Kpirik.

e Agknyibvvn, E., 2004. HOikn twov MME: Aquoaioypagikn deovioloyia.

Biphoypagia Abfva: Exdoceig X10épng.
e Lunt, P. & Livingstone, S., 2012. Media Regulation: Governance and the
Interests of Citizens and Consumers. London: Sage.
e Stratilatis, C. & Emilianides, A. C., 2024. Media Law in Cyprus (3rd ed.).
The Hague: Kluwer Law International.
[MopakorovOnon pabnudatwv: 5%.
AZwohéynen P} uus?oxﬁ o€ (’w(;nrﬁcag Kot dpaoctnpromreg: 5%.
Epyacio EEapunvov: 40%.
Tehxn EEtaon: 50%
I'voooa EXMmvikd
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Artificial Intelligence and Emerging Technologies in Media and

Course title Communication Management

Course code MCM605

Course type Compulsory

Level Postgraduate

Year / Semester Year 1/ Semester 2

Instructor George Mellilos

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course introduces students to the core principles of Artificial Intelligence (Al)
and explores how emerging technologies are transforming the media and
communication industries. It examines key concepts such as machine learning,
generative Al, and data analytics, while focusing on how these tools are used in
areas like content creation, audience engagement, and media workflows. Students
will also consider the broader ethical, legal, and social implications of using Al in
communication settings.

The purpose of the course is to provide students with a clear understanding of the
main technologies driving digital innovation in the media sector, and to reflect
critically on their impact. Through a combination of theory and hands-on activities,
students will learn to evaluate the opportunities and risks posed by Al tools and
develop an informed perspective on how such technologies are shaping journalism,
public communication, and the future of media work.

Learning outcomes
(CILOs)

Upon successful completion of the course, students should be able to:

1. Explain the foundational concepts of Artificial Intelligence (Al) and related
emerging technologies, with reference to their development, capabilities,
and limitations (PILO 1).

2. Analyse how Al tools such as generative models, machine learning
algorithms, and data analytics are transforming media production,
distribution, and audience engagement (PILO 1, PILO 2).

3. Apply selected Al technologies to media-related tasks, including content
creation, workflow automation, and audience analysis, demonstrating
practical and contextual awareness (PI1LO 2, PILO 4).

4. Evaluate the ethical, legal, and societal implications of Al applications in
media and communication settings, including issues of privacy, bias,
accountability, and professional responsibility (PILO 3).

5. Design and present an informed media strategy or prototype that
incorporates Al tools to address a real-world communication challenge,
drawing on theoretical insights and practical experience (PILO 4, PILO 5).
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Prerequisites

N/A

Required N/A

Course content

Conceptual Foundations of Artificial Intelligence (CILO 1): An
introduction to the fundamental concepts, definitions, and historical
trajectories of Artificial Intelligence, with emphasis on its interdisciplinary
origins and evolving role in digital society. Key distinctions are drawn
between narrow Al, machine learning, and artificial general intelligence.
The topic situates Al within broader technological developments affecting
communication systems and cultural production.

Generative Al and Content Automation (CILO 2, CILO 3): Examination
of generative models and their application to media creation, including text,
image, video, and audio synthesis. The topic explores how tools such as
large language models, diffusion networks, and neural rendering are
integrated into journalism, marketing, and creative industries. Discussion
focuses on automation, labour displacement, and the transformation of
authorship and originality in media work.

Al in Media Workflows and Distribution (CILO 1, CILO 2): This topic
analyses the wuse of Al-driven systems in media management,
recommendation algorithms, and audience targeting. Emphasis is placed on
how predictive analytics, personalisation engines, and platform
infrastructures shape content visibility and consumption. The implications
of algorithmic curation for editorial power, diversity of exposure, and public
discourse are critically assessed.

Audience Analytics and Data-Driven Communication (CILO 2, CILO
3): Exploration of data collection, segmentation, and interpretation
techniques used to monitor and influence audience behaviour. Students
engage with concepts such as sentiment analysis, behavioural targeting, and
predictive modelling, while evaluating their applicability and effectiveness
in communication practice. The topic highlights how datafied audiences
alter communicative strategies across journalism, entertainment, and
strategic messaging.

Ethical and Legal Implications of Al (CILO 2, CILO 4): Critical analysis
of ethical dilemmas and regulatory challenges posed by Al integration in
media systems. Topics include algorithmic bias, surveillance capitalism,
misinformation, deepfakes, and the erosion of public trust. Legal
frameworks concerning intellectual property, data protection, and
transparency are discussed in relation to evolving EU and international
guidelines.

Applied Tools and Emerging Platforms (CILO 3, CILO 5): Hands-on
engagement with Al-based media tools for content generation, automation,
and optimisation. The topic introduces students to practical workflows
involving chat interfaces, text-to-image systems, transcription engines, and
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media augmentation platforms. Focus is placed on the critical use of tools
in communication practice and the ability to assess their affordances and
limitations.

7. Innovative Projects and Critical Reflections (CILO 4, CILO 5): In the
final topic, students undertake guided projects that apply Al tools to real-
world media or communication scenarios. Through collaborative or
individual work, students design and present Al-informed communication
solutions, grounded in theoretical insight and reflective awareness.
Emphasis is placed on originality, critical thinking, and ethical
responsibility in the use of emerging technologies.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

- Slideshow presentations.

- Curated audiovisual material.

- Hands-on workshops with Al platforms and tools.

- Guided discussion and critical analysis of theories and case studies.
- Application of theoretical concepts to real-world scenarios.

- Short reflective writing tasks.

- Student-led presentations and debates.

- Selected elements of flipped classroom and inquiry-based learning.

Bibliography

» Connock, A., 2022. Media Management and Artificial Intelligence:
Understanding Media Business Models in the Digital Age. 1st ed.
Abingdon: Routledge.

» Biswal, S. K. & Kulkarni, A. J., 2025. Exploring the Intersection of
Artificial Intelligence and Journalism: The Emergence of a New
Journalistic Paradigm. 1st ed. New Delhi: Routledge India.

» Russell, S. J. & Norvig, P., 2016. Artificial Intelligence: A Modern
Approach. 3rd ed. Harlow: Pearson.

» Pihlajarinne, T. & Alén-Savikko, A. (eds.), 2022. Artificial Intelligence
and the Media: Reconsidering Rights and Responsibilities. 1st ed.
Cheltenham: Edward Elgar Publishing.

Assessment

Attendance: 5%.
Participation: 5%.

Individual Assignment: 20%.
Group Assignment: 30%.
Examination: 40%.

Language

English
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Teyvnt] Nonpoovvn kot Avadvopeveg Teyvoroyieg ot Aroiknon MME kat

Tirhog pobipartog Emxowmviag
K .
0w MCM605
padnpatog
Tomog padnpatog YnoypeoTiko
Eninedoo Metoantooké
"Etog / EEaunvo "Etog 1/ EEaunvo 2
Ovopa dwaokovre | Nopyog Mélihog
ECTS ; Awkéés}g / 1 Epyooti p’w / 0
epfoopaoa epfoopaoa

Y KOOGS KoL 6TO)O0L
padnpatog

To pédnpa ewodyet toug porntég otic Pacucés apyés g Teyxvnmg Nonpoosvvng
(TN) xon e&etdler tOv TPOMO pe TOV OMOIO Ol OVOOVOUEVEG TEXVOLOYiES
petaoynpotiCouv tig Propnyavieg twv péowv Kot g emkowvaviog. Avaidovtan
KEVIPIKEG £VVOLEG OTMG 1) UNYOVIKT LABNGT, 1 YEVETIKY| TEXVNTI] VONLOGVUVY KOl 1)
avaAvon dedoUévav, e ELPOOT OTI XPTOT TOV AVTICTOLY®V EPYOAEI®V GE TOUEL
OTMG M TOPUYWYN TEPIEXOUEVOD, 1] EULTAOKT TOV KOWOL KOl Ol POES EPYACING GTA
péca. Ot gountég Oo eetdoovy, emiong, TiIc gupvTepeg NOKES, VOMIKES Kot
KOWOVIKEG TPOEKTACES NG ypnong ovotnuatov TN
EMKOLVOVING.

oe mepPairovia

O oKomdG Tov PaBNUOTOG £Vl VO TPOGPEPEL GTOVG POLTNTES O GOPT] KOTAVON oM
TOV PACIKAOV TEYVOAOYUDY TOL 0O YOLV TNV YNPLOKT KOWVOTOUIO GTOV YMPO TV
péowv, Kabng kot vo evBopplivEL TOV KPITIKO OVOCTOYOCUO GYETIKE UE TOV
avtiktond tove. Méoa amd cuvdvacoUd Be®PNTIKNG TPOCEYYIONG KOl TPUKTIKMV
dpacTnpoTNTOV, 01 Po1tnNTES O pabovv var a&lohoyovv Tic dSVVOTOTNTES KOl TOVG
KvdUuvoug mov cuvodgvouvv ta epyareio TN kot Bo Stopop@dcoVY TEKUNPLOUEVN
dmoym Yy T0 TMOG Ol TEYVOAOYIES QVTEC OLOUOPPAOVOLV TN dNUOcLoypaPia, TV
eMKOW®Via Kot To HEAAOV TNG £PYOCIOG OTA HEGH EVIUEPMONG,.

MoOncruoxa
omoTeEAEGPRATO
(CILOs)

Me v emtuyn oAokAnpmon Tov padnpartog, ot ortntég Ba ivan oe Béon va:

1. E&nyovv tic Bepehmdeic évvoieg g Texvntig Nonpoosvvne (TN) kot twv
GUVAPOV OVOOVOUEVOV TEXVOAOYLDV, HE avaPOpd oTnV avamtuén, oTig
duvatdTTeS Ko 6Tovg meploptopovg tovg (PILO 1).

2. Avaibovv Tov Tpomo e Tov omoio epyoireio TN, Onmg Ta YeveTIKE LOVTELQ,
ol oAyopilBpor pnyovikng pébnong kot 1M ovOAVLTIKE  dedopévev,
LETAGYMUOTICOVY TNV TOPAY YT TEPLEYOUEVOD, T SLOVOUN KOL TNV EUTAOKN
T0V KooV ota péca emkowvaviag (PILO 1, PILO 2).

3. Eogappolovv emreypéveg texvoroyieg TN o epyacieg oyeTikég pe to péca
EMKOWVOVIAG, OT®G 1 dNOVPYIN TEPLEYOUEVOD, 1) GVTOLOTOTOINCT) PODY
gpyaciog kot M avdAlvon  Kowov, EMOEKVOOVTOG TPOKTIKY Kol
ovpepalouevn eniyvoon (PILO 2, PILO 4).
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A&lohoyovv Tic NOKES, VOUIKEG Kol KOWVOVIKEG TPOEKTAGELS TNG YPNOMNG
cvotnuatwov TN otov yopo TV PEOCOV KOl TNG EMKOWVOVIOG,
cLUTEPIAQUPBOVOUEVOV INTNUATOV 1O1OTIKOTNTOC, LEPOANWING, A0Y0S0GT0GC
Ko emaryyelpuatikng evbvvng (PILO 3).

2xed1alovv Kot vo Topovstilovy TEKUNPIOUEVEG GTPOATNYIKEG EMKOIVMOVING
ov gvompatdvouy gpyoreic TN yio TV OVIWLETOMTION TPAYLATIKOV

EMKOWVOVIOK®OV  {Nnuatov, oSlomoimviag 0O0eopnTikés YvVMOOES Kol
npoktikn eunepio (PILO 4, PILO 5).

[poomartovpeva

N/A

YUVOTaLTOONEVD, N/A

Iepreyopevo
padnpatog

Evvoworoyikd Ospéha g Texvntiig Nonpoosvvng (CILO 1): Ewaymyn
oT1g Pacikég €VVoleG, GTOLG OPICUOVS KOl GTIC LOTOPIKES OLOPOUES TNG
Teyxvntg Nonpoovng, pe Epeacn otig dtemotnuovikég g pileg kot otov
eEeMooopevo polo ¢ ot ynowkn kowvovia. [Mvovror dwokpicelg
OVALESH GTN GTEVN TEYVNTI] VONMUOGULVN, GTN UNYOVIKY pudOnon ko ot
vevikn teyxvnth vonuootvn. To 0épa evtdooet v TN 6to eupvtepo TAic10
TEXVOAOYIK®V e€eMiemv Tov emnpedlovV TO. GCLGTNHOTO ETIKOWVOVIOG KOl
TNV TOATIGLUKT] TOPAYDYN.

Fevetukny Teyvnty Nonpoodvn ko Avtopatomoinen Ilepieyopévov
(CILO 2, CILO 3): E&taon TV YEVETIKOV LOVTEA®V KO THG EPOPLOYNG
TOVG OTN ONUOLPYI TEPLEYOUEVOV, GUUTEPIAAUPOVOLEVIG TNG TOPOUYOYNS
Keévov, kdvag, Pivreo kat yov. Avarvovtarl epyareio dmmg o peydia
YAOGGIKO HOVTEAD, TO OIKTLO OLAYVONG KOl Ol TEXVIKEG VEVPMOVIKNG
avamopdoTacns, Koafdg Kot 0 TPOTOC  EVOMUATMOONG TOVS  OTN
onuocoypaio, 610 UAPKETIVYK Kol OTlG Onuovpywkés Propnyavies. H
evomta eo0TldlEl GTNV QVTOUATOTOINGN, 0T HeTOfOAN TG €pyaciog Kot
TN LETAPOOT TOV EVVOLDV TNG ONovpYiag, TG WOOTNTOG TOV dNUIOVPYOV
KOl TNG TPOTOTLTOG GTO TESIO TOV UEGMV.

TN ot Poég Epyaciog kar Awavopr Tlepreyopévov (CILO 1, CILO 2):
Avéivon g ypnong ocvomudtov TN om dwyeipion pécwv, 6TovG
alyopifuovg GUGTACNG TMEPLEYOUEVOL KOL OTN CTOYELUEVN] TPOGEYYIoN
KowvoV. Idwitepn €ueaocm divetor 610 TOG M TPOYVOOTIKY OVAALGT, Ol
UNYOVES TPOGMTOTOIN GG KOl Ol VITOOOUES TAATPOPUDV EMNPEALOVY TNV
opatoOTNTO KOU TNV Katovilwon mepleyopévon. O emMMTOGES NG
OAYOPIOIKNG EMUELELNG OTNV €KOOTIKN 1OYD, OTN OlOLPOPOTOINGY| TNG
€KBeonc Tov KOVOU Kol 6TOV OMUOG1o Adyo eEeTAlOVTaL KPLTIKA.

Avaivon Kowod kan Emikowovia Bacsel Agdopévov (CILO 2, CILO 3):
Algpgbvnon TV TEYVIKAOV GLAAOYNG, TUNUOTOTOINOTNG Kol epunveiog
OEOOUEV®V TTOL YPTNCLOTOLOVVTOL Y10, TNV TOpaKoA0VON oM Kot TV Aoknon
EMPPONG OTN SOUOPP®OCT| TNG CLUTEPIPOPAES TOL Kowov. Ot portnTég
épyovtal o€ emagn pe £€vvoleg Omwg M avdivon cvvoueOnuatog, 1M
GUUTEPLPOPIKT]  OTOYELON KOl 1 TMPOYVAOOTIKY]  HOVTEAOTOINGM,

28



Aoopm AIASQAAIZHE. KAI NIETOMOIHIHE THE MOIOTHTAS THE ANQTEPHS. EKTAIAEYSHE
CYQAA CYPRUS AGENCY OF QUALITY ASSURANCE AND ACCREDITATION IN HIGHER EDUCATION

egar7 eNQ3.

aE10A0YDVTOG TV UTOTEAEGLATIKOTITA TOVG GTIV EMKOIVOVIOKN TPOKTIKT).
To 0éua avadelkviel TOV TPOTO e TOV OTOI0 1) «OEOOLEVOTOINGT» TOV
KOWoU HETOPAALEL TIC GTPATNYIKEG EMKOWVMVING GTN dNUOGLOYpOPia, TNV
Yuyayoyio Kot 6T GTPOTYIKY ETKOIVOVICL.

5. HOwég kot Nopkég Ipoektaceg g TN (CILO 2, CILO 4): Kputiky
avaALoN TOV NOKOV SIMNUUATOV KOl TOV PUOUICTIKOV TPOKANGE®MY TOL
TPOKVTTTOVV Ao TNV eveoudtmon cvotnudtov TN ota péoa emkotvmviog.
Yvi{ntovvron {ntiuota Omwg 1 aAyoplOpIK HEPOANYia, O KATITOMGUOG
gmmpnong, N mapamAnpopdpnon, to deepfakes kor m SaPpwon g
onuocog eumiotoovvng. Ta vopkd TAaicto 1ov a@opovV TNV TVEVLATIKN
woktnoia, TV Tpoctacia dedopévev Kot T dlapdvela Tpoceyyilovtal o€
oLVAPTNON UE TIG eEEMOOOUEVEG EVPOTATKEG Kot dleBvelg kaTevBuvTpLeg
YPOUUES.

6. Epyoaieio Iepreyopévov ko Avaodvopeves IMMiateoppes (CILO 3, CILO
5): Ilpoktikn evacyoinomn pe epyareio TN yio mopoy@yn, avTopatonoinen
kot Beltiotomoinon mepieyopévovn. Ilapovoidloviar poég epyociog mov
nepapBdvouy denapég GLVOLIAING, GUGTILOTO LETATPOTNG KEWLEVOL GE
EIKOVA, EPYOAEID OQTOUAYVITOOOVNONG KOl TAATQOPUES EUTAOVTIGUOV
moAvpéowv. H éupaon divetor omn kprtikn ypnon tov epyoieiov otnv
EMKOWVOVIOKY  TPOKTIK KOl OTNV  Kovotnta  oSloAdynong  tov
SVVATOTTOV KOl TV TEPLOPIGUDY TOVG.

7. Kawortopia kot Kprtikég Avastoyoopog (CILO 4, CILO 5): Katd v
TEMKY] €vOTNTA, Ol QOITNTEG avoAapfPdvouy kabodnyovpeva €pya mov
epopuolovv gpyodeia TN oe TPayHaTIKA GEVAPLOL HECOV EMKOWVOVIOGC.
Méoca amd opodikn M atopukn epyacia, oyxedidlovv kot mapovoidlovv
Moelg emkovaviag mov a&torotovv v TN kot Bacilovtal oe BewpnTikn
tekunpioon kot ovootoyaotiky emiyvoon. H éuepaon divetar otnv
TPWOTOTLTIO, GTNV KPLTIKN okEYN Kot oty Nk vrevBuvotnta ot xpnon
avaOLOUEVOV TEYVOAOYLDV.

Me0odoroyia
010 00KuALG

["a ™ dwackario tov padnuatog, Ba ypnoiomromBodv ot akdrovdeg
TOOAYOYIKES TPOCEYYIGELC:

- Tlopovoidoelg dapaveldv.

- Emeypévo ontikoakovostikd vAKO.

- Tpaxtikd epyactpila pe mhateopueg kot epyareio Texynmg
Nonpoovvng.

- KaBodnyobuevn culninon Kot kpitikn avdivor Bewpidv Kol HEAET®V
TEPIMTOONC.

- Epappoyn Beopntikdv evwoudv 6€ Tpay Lotk TopadelyLoTaL.

- 20OVTOUEG OLOKNGELS OVOGTOYAGTIKNG YPOPNG.

- Tlapovoidoelg amd portntég Kot dopnpéves GulnToels/avTimapaécelc.
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- Emieypéva otoryeio avesTpopptévng o100cKoAOg Kot OlEPELVNTIKNG
pabnong.

» Russell, S. J., & Norvig, P. (2005). Teyvyti voquoatvy: Mia odyypovn
zpoaéyyion (®. XxovAapikng, A. Kaptoaking & T. AAPag, pto.; L.
Pepaviong, emyt.). AdMva: KiedapiOpog.

»  Tpuavtaedirov, X. (2025). To MME koi n onuocioypagio oc uetafoon: Ot
UETOParLoueveS oLVONKES EPYATIOS TWV ONUOTLOYPOYWYV OTHV ETOXN THS

TeYVNTHS vonuoovvyg (2n €x0.). ®eccalovikn: Alotypa.

Biphoypagio » Connock, A., 2022. Media Management and Artificial Intelligence:
Understanding Media Business Models in the Digital Age. 1st ed.
Abingdon: Routledge.
» Biswal, S. K. & Kulkarni, A. J., 2025. Exploring the Intersection of
Artificial Intelligence and Journalism: The Emergence of a New
Journalistic Paradigm. 1st ed. New Delhi: Routledge India.
[TapakoAiovOnon pabnudatov: 5%.
Zoppetoym o cuintoels kot dpactnplotreg: 5%.
A&oidynon Aropkn Epyacia: 20%.
Opadwn Epyascio: 30%.
Teln E&étaon: 40%.
| WYOL L] EXMnvicd
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Course title Communication, Culture, and Society

Course code MCM606

Course type Compulsory

Level Postgraduate

Year / Semester Year 1/ Semester 2

Instructor Mersilia Anastasiadou

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course interrogates the constitutive relationship between communication,
cultural production, and social organisation. It examines how meaning, identity, and
symbolic power are constructed, negotiated, and contested through mediated
practices, discursive formations, and institutionalised cultural repertoires. It
analytically traces how communication systems participate in the reproduction of
social order by structuring visibility, circulation, cultural codification, and the
differentiation of social knowledge; and assesses how cultural narratives,
representational politics, and normative imaginaries shape collective consciousness
across late-modern, post-industrial, and globalised contexts. Emphasis is placed on
the interdependence between communicative mediation, cultural logics, and
societal transformation, especially with regard to the politics of representation,
stratification, and cultural authority.

The purpose of the course is to familiarise students with the theoretical foundations,
conceptual vocabularies, and critical debates concerning the nexus of
communication, culture, and social formation. The primary objectives are to foster
an advanced understanding of cultural production as a constitutive mode of social
power; to analyse how communication practices institutionalise symbolic
hierarchies and legitimate forms of social knowledge; and to equip students with
the analytical capacity to interpret, critique, and contextualise cultural—
communicative processes as mechanisms of meaning-making, norm reproduction,
social differentiation, and societal change. Furthermore, the course provides a
conceptual foundation for students intending to pursue further academic research or
critically oriented postgraduate work in communication and media studies.

Learning outcomes
(CILOS)

Upon successful completion of the course, students should be able to:

1. Explore conceptually the historical and conceptual foundations of cultural
and communication theory, and articulate how meaning, identity, and
symbolic power are constructed and circulated through institutionalised
communicative practices (PILO 1).

2. Apply structuralist, post-structuralist, and critical paradigms to the analysis
of mediated cultural forms, and evaluate how such forms encode, reproduce,
or contest dominant social norms and representational hierarchies (PILO 1,
PILO 2).
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Examine the role of media and cultural institutions in structuring cultural
authority, legitimising systems of knowledge, and reinforcing or
challenging regimes of visibility, exclusion, and social stratification (PILO
2, PILO 3).

Analytically reflect on how communicative and cultural processes
contribute to social reproduction, normativity, and transformation within
late-modern societies, with attention to the politics of recognition, cultural
legitimacy, and social differentiation (PILO 3, PILO 4).

Prerequisites

N/A

Required N/A

Course content

Culture as Meaning-Making and Interpretation (CILO 1): The course
begins by framing culture as a system of symbolic forms through which
societies produce, circulate, and interpret meaning. Drawing on Clifford
Geertz’s concept of “thick description,” culture is examined not as a set of
fixed artefacts but as an ongoing interpretive process embedded in social
context. Emphasis is placed on how communicative acts acquire shared
meaning through ritual, signification, and symbolic expression, and how this
meaning is central to the organisation of social life.

Cultural Capital, Distinction, and Symbolic Power (CILO 1, CILO 2):
Exploration of Pierre Bourdieu’s theory of cultural capital, habitus, and
symbolic power as tools for analysing the reproduction of social hierarchies
through cultural practices. Cultural production and consumption are
examined as mechanisms of distinction and legitimation within stratified
societies. Special attention is given to how communication systems encode
values of legitimacy, authority, and taste, and how these reinforce
institutional privilege and socio-symbolic inequality.

Representation, Visibility, and Cultural Politics (CILO 2, CILO 3): The
communicative construction of representation is explored through the lens
of cultural politics and mediated visibility. Theoretical attention is given to
processes through which individuals and groups become represented,
misrepresented, or rendered invisible in dominant discourses. Stuart Hall’s
work on cultural encoding and ideological framing is referenced to examine
how representation shapes collective identity, power relations, and the
distribution of symbolic recognition.

Identity, Performativity, and Normative Scripts (CILO 2, CILO 3):
Investigation of how identities are discursively constructed and culturally
enacted through performative repetition. Judith Butler’s theory of gender
performativity serves as a conceptual anchor to analyse how communication
enforces or subverts normative social roles. Cultural scripts, recognition,
and the politics of intelligibility are examined in relation to communicative
inclusion, exclusion, and the institutional disciplining of subject positions.
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5. Recognition, Participation, and Communicative Justice (CILO 3):

Nancy Fraser’s model of justice as recognition and her theory of subaltern
counterpublics inform a critical analysis of communicative inclusion and
participatory parity. Students engage with the structural and symbolic
conditions that determine who may speak, who is heard, and how legitimacy
Is attributed in mediated public discourse. The relationship between cultural
legitimacy, voice, and the politics of recognition is examined through
institutional, civic, and subcultural contexts.

Imagination, Globalisation, and Cultural Flows (CILO 3, CILO 4):
Arjun Appadurai’s concept of mediascapes provides a framework for
understanding the global circulation of cultural narratives, images, and
identities. This topic examines how communication technologies reshape
cultural imagination under conditions of postnational disjuncture. Themes
include globalised belonging, deterritorialised identity, and the tension
between cultural homogenisation and vernacular resistance in late-modern
societies.

Late Modernity, Uncertainty, and Cultural Transformation (CILO 4):
The course concludes with an exploration of Zygmunt Bauman’s theory of
liqguid modernity and the instability of cultural norms in contemporary
society. Cultural transformation is analysed in light of shifting
communicative structures, weakened traditions, and the decline of fixed
social identities. Students reflect on how communication mediates
uncertainty, fragmenting symbolic cohesion while generating new forms of
flexible subjectivity, cultural fluidity, and normative ambiguity.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

Slideshow presentations.

Curated audiovisual material.

Close textual and discourse analysis of media and cultural artefacts.
Guided discussion and critical analysis of theories and case studies.
Application of theoretical concepts to real-world scenarios.

Short reflective writing tasks.

Student-led presentations and debates.

Selected elements of flipped classroom and inquiry-based learning.

Bibliography

Bourdieu, P., 1984. Distinction: A Social Critique of the Judgement of Taste.
Cambridge, MA: Harvard University Press.

Couldry, N., 2012. Media, Society, World: Social Theory and Digital Media
Practice. Cambridge: Polity Press.

Hall, S., 1997. Representation: Cultural Representations and Signifying
Practices. London: Sage.
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» Butler, J., 1999. Gender Trouble: Feminism and the Subversion of Identity.
New York, NY: Routledge.

» Appadurai, A., 1996. Modernity at Large: Cultural Dimensions of
Globalization.  Minneapolis: ~ University of  Minnesota  Press.

Attendance: 5%.
Participation: 5%.

Assessment Assignment: 30%.
Examination: 60%
Language English
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Tithog padnpatog | Emkowovia, [lomtiopog ko Kowvovia
I;O‘:;?,]‘:(‘:EOG MCM606

Tomog padnpatog Ynoypeotiko

Enineoo Metoantooké

"Etog / EEGunvo "Etog 1/ EEaunvo 2

‘Ovopo d16doKkovTa

Mepoiia Avootacladov

ECTS

Awégerg / Epyoactipwa /

7
efoopaoda efoopaoda

1 0

YKOTOG KoL 6TOY 0L
poOpaTog

To péOnua diepevvd v Oepelddn oyéon avapeso oTnV ETKOWV®OVIN, TNV
TOMTIGUIKY] TOPOy@YN Kot TNV Kowmviky opydvoon. E&etalet tov 1poémo pe tov
omoio TOVTOTNTO. Kot 1 oLpPolkry 1oyxbg mapdyovrot,
SlmporyatebovTol Kot apgofnrodviol Héca amd SLOUECOANPNUEVES TPAKTIKECS,
AOyovg kot OeopoBenuéva  moMTIGHUIKG  pEMEPTOPLOL. g o
EMKOWVMOVIOKA GLGTILATA GUUPBAALOVY GTNV AVOTOPAY®OYT TS KOWMVIKNG TAENG,

T0 vonuo, m
Avaiveton

SLUOPPOVOVTAG OPOVS OPATOTNTOS, KUKAOPOPIOS, TOAMTIGUIKOD KOIIKOTOMUEVOD
VONUATOG Kol S10p0pooinong g KOwwvikng yvoons. [opdiinia, a&oloysiton
0 TPOTOG LLE TOV OTO10 TOL TOAMTIGUIKEL OLPTYTLLATOL, Ol TOAMTIKEG OVOTTOPAGTOONG KOl
QOVTOCLOKG  GLYKPOTOUV  GLAAOYIKEG — OVTIAMYELS OF
VOTEPOUOVTEPVO,  UETAPLIOUNYOVIKA KOl TOYKOOUIOTOUUEVE  TEPIPAALOVTO.
[owitepn éppaon odlvetor otn dcLVOESN avApeso ot SUEGOAAPNoN NG
EMKOWVMOVING, GTIG TOAMTIGUKEG AOYIKEG KO GTOVG KOWVMVIKOVS LETOCYTLOTIGLLOVG,
10img og {nTUATO OVOTOPAGTOCNC, 1EPAPYNONS KOl TOMTIGUKT G eE0vaiag.

T0  KOVOVIOTIKG

O okomdg Tov padnuatog givol vo e£0IKEIOCEL TOLG POITNTEG PE Ta BepnTikd
Oepéla, oo EvvoloAoYIKA epyaleio Kol TIG KPITIKESG GLINTNGELS OV CLPOPOVV TN
GUVOEGT] OVALECO GTNV ETKOIVMVIM, TOV TOAMTICUO KOl TNV KOW®VIKT GLYKPOTN o).
Ot Baowkol otdyor mepthapPdvovy v ovamTuén TponyUéVNg KATOVONGoNG NG
TOMTIGUIKTG TOPOYWYNS WG CLGTATIKOD TPOTOL AGKNGONG KOWVWOVIKNG 16YV0G, TNV
avdAvon Tov TPOTOV WE TOV OMOI0 Ol EMKOWMOVINKES TPOKTIKEG Oecpobetovv
cLUPoMKEG tepapyieg Kot VOLLHOTOMUEVES LOPPEG KOWVMVIKNG YVAONG KOl TNV
KOAALEPYELDL TNG OVOAVTIKNG IKOVOTNTOG TV QOLTNTMV VO EPUNVEDOLV, VO KOV
KPLTIKT] KOl VO EVTOGGOLY GE TANIG10 TIC TOAITIGUIKO-EMIKOIVOVIOKES SIEPYAGIES MG
UNYavVIoLovG TOPOYMYNG VONATOC, OVOTOPOY®YNS KOVOVICTIKOTNTOC, KOIVMOVIKNG
dlpopomoinong kKot KOwwVIKng oAlayns. Emmiéov, 1o pdOnuo omotelel
Bewpnrtikn PBaon yio o1tnNTEC TOL eMBLUOVV va dteEdyouVV aKadNUAIKY] Epgvva 1
KPLTIKA TPOGAVATOMGUEVEG TEPALTEP® GTOVOES GTO TTEDTIO TNG EMKOVMVING KO TV
HECOV EVIUEPMOOTC.

MoOncruoxa

0mOTEAEG AT,
(CILO:s)

Me v emtuyr oAOKANP®GT TOL Lo patog, ot portntég Ha eivon oe Bon va:
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AlepevvovV EVVOLOAOYIKA TO 1I0TOPIKA Kot BempnTikd Oepéa TG
TOMTICUIKTG KO ETKOWVOVIOKNS Bempiog, Kot va S1oTuTdVoUY TMG TO
vonua, 1 ToTOHTNTO Kot 1) GLUPOAIKN 100G TOPAYOVTOL KOt SLOVELOVTOL
néow Becpobetnuévav entkovoviakdv tpaktikov (PILO 1).
Epappdlovv 0ooTiKd, HETAOOMOTIKA Kol KPLTIKA TOPAdElyLoTa 6TV
avaALGN SOUEGOAAPNUEVOV TOMTIGHUK®OV HOPPOV, KOl VO 0EIOA0YOVV
TOV TPOTO LE TOV OTOI0 O1 LOPPES VTES KMOTKOTOL00V, AVATOPAYOLV 1)
apEIGPNTOVV KLplopyES KOWVMVIKES VOPUES KOl 1EPOPYIES AVATOPACTAONG
(PILO 1, PILO 2).

E&etalovv 1oV pOAO TV HEGMV EMKOIVOVING KOL TOV TOAITIGHIK®OV
Beopudv 6N SIUOPPMOT) TOAMTIGUKTG €E0VGT0G, 6T VOLLLOTOINGN
GUOTNUATOV YVAOONG Kol 6TV gvicyvomn 1 apeioPnmon kabeotdtov
0paTOHTNTAG, OTOKAEIGHOD Kot kKowvmvikhg tepapynong (PILO 2, PILO 3).
Avactoydlovtal avoALTIKE TOV TPOTO LE TOV 0010 01 EMKOIVAOVINKEG Kot
TOMTIGUIKES O1AOIKOGIEG GUUPAAAOVY GTNV KOWVOVIKT| OVOTOPAY®OYT), TV
KOVOVIGTIKOTNTO KO TOV LETAGYNUATICUO GTIG VOTEPOUOVTEPVES
KOW®VIES, e 1310iTEPN EUPOOT) GTNV TOALTIKT] TG OVAYVAOPLONG, TN
VOULOTOINON TOMTICUIKAOV LOPO®V KOl TNV KOWVOVIKY| S10pOopomoinon
(PILO 3, PILO 4).

IIpoamartovpeva

N/A

YovamoiTovpEva, N/A

Iepreyopevo
poOpaTog

O Homtiopog g Mapaywynq Noqparog kar Epunveiag (CILO 1): To
pnaOnuo Eexwvd pe TV MPOGEYYIGN TOL TOAITIGHOD ®G OCLGTHHOTOG
GUUBOAIKOV pHOpO®OV pEcO Oomd TG OMOleC Ol KOowmvieg mopdyovv,
KUKAOQOPOLV KOt £PUNVELOLY TO VONua. Me avagopd otnv £vvola g
nokvig meptypaeng tov Clifford Geertz, o moltiondg dev mpooeyyileton og
OUVOLO OTOTIKMOV OVIIKEWWEVOV, OAAGL ©G Mt OWPKNG EPUNVEVLTIKY|
dwdkacio mTov evidoceTol o€ KOwmVIKA cvopepalopeva. Atvetor Eugaon
GTO0 TG Ol EMKOWMOVIOKES TPAEES OMOKTOUV KOO vOnua HEGH TOV
TELETOVPYIKOD, TNG ONUEI®ONG Kol TNG CLUPOMKNG EKOPOUCNC, KOL GTO MG
avto T0 Voo amotelel BepéAo TG KOVOVIKNG 0pYveoNG.

MoMmtiopiké Kegpdaiaro, Avaxpron ko Zopfoikn Eovoia (CILO 1,
CILO 2): E&epedvnon g bewpiag tov Pierre Bourdieu epi moltiopuikod
kepaiaiov, habitus kot cvuPolikric egovoiag wc epyoieiov Yy v
avAALGN TNG OVOTOPUY®YNG KOWMVIKOV 1EPAPYLOV HECH TOMTIGHK®OV
mpokTikdv. H moMtiopukn) mopaymyn kot katovilmon eEetdlovior wg
LUNYOVIGHOT S1AKPIoNG KO VOLLILOTIOIN GG GE SLOCTPOUOTMOUEVES KOWVMVIES.
[dwitepn mpocoyn odlvetol 610 TAOC TO EMKOWOVIOKE GULGTHLOTO
KwotKomolovv aieg vopupdtntog, avbevtiog Kot KaAAEpyelog oaeOnTikng,
EVIOYVOVTOG OEGLIKA TPOVOLLO KOl KOWVOVIKO-GUUPOAIKT] avicOTNTOL.
Avanapdotaon, Opatétnra ko Motiopki) Moivtukn (CILO 2, CILO
3): H emkowvoviokn Kataokevn TG avamapiotacns avaideTal uEco amnd
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T0 TPICHO TNG TOMTIGMIKNG TOMTIKNG KOl TNG  OLUECOAAPNUEVG
opatdtTag. Atveton BempnTiky EREaOT OTIC O10dIKAGIEG LECH TOV OTOI®mV
dropo Kot OpAdES avamapicTavVTaL, TOPUToovLVTAL 1} KoBioTavTal 0OPOTES
otov kvpiapyo Adyo. To épyo tov Stuart Hall yio v moltiopkn
KOOKOTOINoN Kot TNV 10€0A0yIKY] TAoicioon aflomoteitor yioo v
KOTavonon Tov TPOTOL E TOV ONMOI0 1 OVOTOPACTOCT OLOUOPPOVEL
GUAAOYIKY TOVTOTNTO, OYECELS 1oY0OC Kol TN Otovoun GLUPOAIKNG
avoyvVMOPLoTC.

4. Tavtotnra, Emreieotikotnra kov Kavovietika Xevaprwo (CILO 2,
CILO 3): Awpedvvnon 1oL TpOMOL pHE TOV OMOI0 Ol TOVTOTNTEG
GLYKPOTOUVTOL Ol0AOYIKG KOl  TPOYUOTMOVOVIOL TOMTICUIKA HECH
emreleotikng emavainyne. H Bewpia g emtehestikdttog @OAOL NG
Judith Butler Aertovpyei o evvololoyikd onueio avapopas yio Ty avaivon
TOV TOG M EMKOWVOVIOL EMPAALEL 1 AVATPETEL KAVOVIGTIKOVS KOWVMVIKOVG
poilovc. To TOMTIGUIKA GeEvApla, 1 avayvOPlon Kol 1 TOMTIKY TNG
KATOANTTTOTNTOG ££€TALOVTAL GE GYEON LE TV EMKOWVOVIOKY| £vTaén, TovV
QOKAEIGHO Ko TN Beo Uik TEdPYNOT TOV VTOKEEVIK®OV OEGEWV.

5. Avayvopion, Zoppetoyn kot Emikowvoviaki Awkarosovy (CILO 3): To
povtéro tng Nancy Fraser yo ) dwaiosivn o¢ avayvopion Kot 1 Osmpio
™G ywo. ta Ssubaltern counterpublics kaBodnyodv pia kprtikny avaivon g
EMKOWVOVIOKNG €vtalng Kot TNng CLUUETOYXKNG tooTipiag. Ot @ottntég
e€etalovv T dopkég ko cvppoikég cvvinkeg mov kabopilovv molog
UTOPEL VO LUATOEL, TTO10G OKOVYETOL KOl TOG OTOdIOETOL VOLIOTTO GTOV
dwpecorapnuévo dnuocto Aoyo. H oyéon avipeco otnv TOAITIGUIKY
VOLUOTNTO, TN GOV KOl TNV TOMTIKN TNG OVOYVOPIONS OVOADETOL GF
Beopika ko moAltikd meptBdAlovia, KaBdS Kot 6 YOPOVG VTOKOVATOVPM®V.

6. ®avracwoky Tavtotnroe, [Moaykoopmonmoinon kor IHomtiopikég Poég
(CILO 3, CILO 4): H évvow tov mediascapes tov Arjun Appadurai
TPOGPEPEL TAOLG10 KATAVONONG TNG TOYKOGLLAG KUKAOPOPLG TOAMTIGUIKAOV
apNYNUATOV, EKOVOV Kol TavtotTov. To 0éua eEetdlel mmg o1 te)VoAOYieg
EMKOWVOVIOG OVOILOLOPPAOVOLV TO TOAITIGUIKO PAVTOGLOKO VIO cLVONKEG
petoedvikng amocvvoeons. OLuata OT®MG 1 TAYKOGUIOTOUEVT aicOnon
TOV OVAKELV, 1 OTO-E0QPIKOTOMUEVT] TOLTOTNTO KOl 1) VTOOT] OVAUESH
GTNV TOALTIGUIKY] OLOYEVOTOINGT KOl TNV £yYMOPY OVTIGTACT ATOTEAOVV
Baocikovg dEoveg avalvong.

7. 'Yotepn  Neotepwkotnrte, Apefordtnra ko IMolrtiopikég
Metaoymuatiopog (CILO 4): To udOnuo ohokAnpdverar pe v e&étoon
¢ Bewpiog g pevotig vewtepkodOTNTag Tov Zygmunt Bauman kot g
00TA0E0G TOV TOMTICUIKOV KOVOVOV o1 oOyypovn kowvwvia. O
TOMTICUIKOG LETOGYNUOTIOUOG OVOAVETOL VTG TO TPioHO LETAPAAAOUEVOV
EMKOWVMOVIOK®OV  OOU®V,  OTOOLVOUOUEVOV  TOPAdOCE®V KOl NG
VIOYOPNONG  oTafEpdV  KOWOVIKOV — TowTtothtov. Ot eoutntég
avactoyalovtal Tov TPOTO [E TOV OMOi0 1 EmKOW®Vio €mdpd otV
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Kowvikn afefatdtnta, S106md T GUUPOAIKT] GLVOYN KOl TAPAYEL VEEG
HOPQEG EVEMKTING VTOKELUEVIKOTNTOS, TOAITICUIKNG PELCTOTNTOG KO
KOVOVIGTIKNG acAPELOG.
IMa ) dwackoiio Tov podnuatog, Ba ypnoomomBovv ot axdlovdeg
TOOAYOYIKES TPOCEYYIGELC:
- Topovctdoels S10paveidV.
- Emeypévo ontikoakovoTikd VAKO
- Evdeleync avaivon KeWEVOV HECMV EMKOIVOVIOG KOl TOMTIGLUK®OV
Mze0odoroyia EKg ﬂg wov.’ , . , ,
SibacKaMig - o ,0 Nyovuevn culNTNoN Kot KPLTIKY avaAvoT Bempldv Kot HEAETMV
nepintoong.
- E@appoyn Beopntikdv evwolmdv 6€ TpayLoTIKG TOPAdETYLOTAL.
- 20OVTOUEG OOKNGELS OAVOGTOXAGTIKNG YPAPNG.
- Tlapovoiboelg amd portntég Kot dopnpéves culntoelc/avtimapafécelc.
- Emdeypéva otoryeio aveotpappévne o10ackoriog Kot O1EpELVITIKNG
pnabnong.
» Bourdieu, P. (2013). H didxpion: Kowvwvikn kpitiki g kOAuoOntikng
kpiong (K. Koyopuméin, pte.). Adnva: IHotdxng.
» Hall, S. (2017). To épyo tn¢ avamapdoraons (I1. Iletaivn, pte.). Adnva:
[TA&6pov.
» Appadurai, A. (2014). Newtepixotnta ywpic oovopa.: [lohitiouirég
, oaotaoelg g raykoouionoinons (K. ABavaciov, pute.). Anva:
Biphoypaoio AAeEdvopeta.
» Butler, J. (2009). Avatapayn pdlov: O peuviouds kot 1 avorporn e
tovtotyras (I. O. Koapdumehog, pte.; X. Zmvporoviov, emp.). AOva:
AAeEdvopetra.
» Couldry, N., 2012. Media, Society, World: Social Theory and Digital
Media Practice. Cambridge: Polity Press.
[MopaxorovOnon padnudtwv: 5%.
AZwohéynon Evuua?oxﬁ o€ c’mZ;ntﬁcssu; Kol OpaotnPoTTeS: 5%.
Epyacia EEaunqvov: 30%.
Tehun E&étaon: 60%
I'voooo EXMnvikd
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Course title

Marketing Management

Course code MCM611
Course type Elective
Level Postgraduate
Year / Semester TBD

Teacher’s name

Panayiota Thanasoula

ECTS

7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

The purpose and objectives of this course are to provide students with a thorough
understanding of the essential concepts, processes, and strategies involved in
marketing management. The course aims to equip students with the practical skills
and analytical tools necessary to develop, implement, and evaluate effective
marketing plans in both traditional and digital environments. Students will explore
the complexities of the global marketplace and examine customer behavior. They
will also learn how organizations create sustainable competitive advantage by either
attracting new customers through the strategic use of the marketing mix or retaining
existing customers through effective relationship marketing strategies. Emphasis
will be placed on critical thinking, decision-making, and the alignment of marketing
strategies with organizational objectives in a competitive landscape.

Learning outcomes
(CILO:s)

On completion of the course the students are expected to be able to:

1. Develop a critical understanding of fundamental marketing concepts,
including the extended marketing mix, and demonstrate how a marketing-
oriented approach can enhance organizational performance (PILO1).

2. Analyze the global marketing environment, including customer behavior,
market trends, and competitive forces, to make informed decisions. Critically
appraise global market environments both empirically and through market
research (PILOL, PILOZ2, PILO 3).

3. Apply marketing principles in both physical and digital contexts to address
real-world business challenges. Strengthen critical thinking, problem-solving,
and decision-making skills to create and execute effective marketing
strategies (PILO1, PILO2, PILO 3).

4. Prepare marketing plans with appropriate mix activity and control
mechanisms and understand the financial implications of marketing mix
activity with assessment of risk (PILO2, PILO 5).

5. Apply market segmentation and targeting techniques and develop positioning
strategies appropriate to each market. Critically reflect on the key generic
marketing strategies. Work with their team as part of the company's marketing
strategy, fully aligned with its marketing strategic purpose and goals (PILO1,
PILO4).

6. ldentify the importance of ethical marketing and socially responsible
marketing management practices, as well as the ability to manage marketing
practices in culturally diverse environments (PILOG).
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Prerequisites

N/A

Required | N/A

Course content

1.

Introduction (CILO 1, CILO 6): The 1% part of the course explores the ideas
which underpin modern Marketing and describes the basic concepts and
nature of Marketing. Students will be further introduced to the traditional
Marketing Mix, commonly known as the 4Ps—Product, Price, Place, and
Promotion—providing them with a structured framework for understanding
how businesses manage these elements to meet customer needs. In addition,
this section extends beyond the traditional model to cover the expanded 7Ps
framework, which includes People, Process, and Physical Evidence,
specifically tailored for service-based industries.

. Environment and market analysis. Targeting and positioning marketing

strategies (CILO 2, CILO 5): The 2" part of the course delves deeper into
the analysis of the Global Marketing Environment, examining both the micro-
and macro-environmental factors that impact organizational strategy and
performance. This section explores in detail the behavior of buyers, focusing
on the factors that influence their decision-making processes. The course will
then cover essential marketing research techniques, including both qualitative
and quantitative methods, aimed at measuring customer satisfaction and
extracting valuable customer insights. These will serve as the basis for
forming effective marketing segmentation and well-defined targeting and
positioning strategies that will enhance the competitive advantage of the
organization in the marketplace.

. Value Creation and the extended Marketing Mix (CILO 3, CILO 4): The

3" part of the course focuses on the tools and models used to assess various
elements of the extended marketing mix, with an emphasis on creating and
delivering value across different marketing dimensions. It begins by
examining how value is generated through product strategies and brand
management, highlighting the importance of strong products and brand
positioning. Next, the course explores value creation in service environments,
emphasizing relationship marketing as a key driver of customer retention.
Pricing strategies are then discussed as a crucial component of the marketing
mix. The course also delves into Integrated Marketing Communications,
covering how communication strategies can enhance brand visibility across
multiple channels. Lastly, distribution strategies are discussed, to ensure
products and services reach customers at the right place and time.

. Devising physical and digital Marketing Strategies and Marketing Plans

(CILO 3, CILO 4): The final part of this course emphasizes the pivotal role
of Digital Marketing, exploring the key tools, platforms, and techniques that
drive online engagement and customer acquisition. Students will gain insight
into critical digital marketing components, such as search engine optimization
(SEO), online advertising, social media and email marketing etc., which are
essential for creating a strong online presence in the digital age. This section
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also guides students through the process of constructing comprehensive and
effective Marketing Plans, integrating both traditional and digital elements.
The course concludes by exploring the development of cohesive, multi-
channel marketing strategies that seamlessly integrate both physical and
digital marketing techniques.

Teaching
methodology

Face-to-Face Lectures
Case Studies

Group Discussions
Presentations
Assignments

Group Project

Bibliography

Core Text(s)
» Fahy, J., & Jobber, D. (2019). Foundations of marketing (7th ed.). McGraw-
Hill Education.
» Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th ed.).
Pearson.
Recommended Reading
» Kaotler, P., & Keller, K. (2016). Marketing Management (15th ed.). Pearson.
» Doyle P. (2006). Marketing Strategy and Management (4th ed.). Prentice
Hall.

Assessment

10% - Participation and Class Engagement

15% - Presentation of assigned case studies

35% - Group Project (30% for assignment and 5% for project’s presentation)
40% - In-class Final Examination

Language

English
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Tithog padnpatog | Awiknon Mapketivyk

Kaoucog MCM611

paOpatog

Tomog padnpatog Emoyng

Enineoo Metoantooké

"Etog / EEGunvo TBD

Ovopo owdokovra | Moavayidto Oavecodra

ECTS 7 Aw)va&a,lg / 1 Epyoaot p,w / 0
efoopaoda efoopaoda

YKOTOG KoL 6TOY 0L
padnpaTog

O 6K0mO¢ KOl 01 GTOYOL AVTOV TOV HaONUATOS Efval Vo TapEYEL GTOVG POLTNTES LdL
TANPN Kotavonon tov PaciKOv €vvoldv, Ol00IKOCIOV KOl CGTPATNYIKOV TOV
eumiékovtal ot oyeipion tov pdpketivyk. To pabnuo otoyedel va epodidcet
TOUG QOITNTES ME TPOKTIKEG 0e&l0TNTEG Kol OvVOAVLTIKE gpyoleion mov &ivan
amopoitnto ywo v avamntvén, viomoinon Kot 0E0AGYNON OTOTEAEGUOTIKMV
oYEOIOV HAPKETIVYK TOGO GE TOPAOOGLOKAE 0G0 Kot g ymelakd mepiaiiovra. Ot
eoutntéc Ba e€etdoovy TNV TWOALTAOKOTNTO TNG TMOYKOCUOG Ooyopds Kot Oa
UEAETNGOLY TN GLUTEPLPOPA TV Kotavalmt®v. Emiong, Oa pdbovv mmg ot
opyavicpot  dnuovpyodv  POCIHO  OVIOYOVICTIKG — TAEOVEKTNUOTO,  EITE
TPOGEAKVOVTOS VEOUG TMEAATEG HEG® TNG OTPOUTNYIKNG XPNONG TOL UiyHOTog
pépketivyk, eite dInpOVTag VRAPYOVTEG TEANTECG HECH OMOTEAEGUOTIKMOV
OTPATNYIKOV GYECIOKOL HapkeTvyK. [dwaitepn éupaom Ba d00el oty kprtikn
oKEYN, TN MY omoPAcE®mV Kot TNV 0OLYPAUIION TOV CTPATNYIKOV HOPKETIVYK
LLE TOVG GTOYOVS TOV OPYOUVIGLOD GE £VOL AVTAYWOVIGTIKO TEPPAALOV.

MoaOnoraxd
omoTEAEGPATO,
(CILOs)

Me v oAokANpwon Tov LaBNUOTOG, 01 POITNTES avapeveTon va givor og BEon va:

1. Avantdoéouv Kpitiky] Katavonon Tov Pocikdv €VVOlDdV TOL HAPKETIVYK,
CLUTEPTAAUPOVOLEVOD TOV OLEVPLUEVOL UTYUOTOC LAPKETIVYK, Kol VoL Oei&ovv
TAG 0L TPOGEYYIOT) TPOGAVATOMGUEVT] GTO LAPKETIVYK UTOPEL VAL EVIGYVCEL
™MV amddoomn tov opyovicpov (PILO1L).

2. Avolvcovv 10 maykOGHo TePPEALOV HAPKETIVYK, GuUTEPIAAUPOVOLEVIS
NG OLUTEPLPOPIS TMOV TEAATMOV, TOV TAGE®V 1TNG Ooyopds Kol TMV
OVTOYOVIGTIK®V OUVALE®V, MOTE VAL AAUPAVOLY EVIUEPMUEVES ATOPAGELS.
Na a&lohoynoovv Kputikd 10 TayKOoUo mepPPdAlov g oyopds TOCO
EUTELPIKA 000 Kot péom Epgvvog ayopac (PILOL, PILO2, PILO3).

3. E@apudcovv Tig apyEc Tov HAPKETIVYK GE GUGIKA KOl ynelokd TeptBailovta
YL TNV OVTILETOMION TPUYHOTIKOV ETYEIPTUATIKOV TPOKANcemv. Na
EVIGYVOOLV TNV KPLTIKN OKEYT], TNV IKOVOTNTO ETIAVGNG TPOPANUATOV KoL TN
Mym omoedcewv Y. TN OMpovpyio. Kot EKTEAECN OMOTEAEGULOTIKAOV
otpatnyikov papketivyk (PILOL, PILO2, PILO3).

4. TIpoeToldoovy o010 LAPKETIVYK e KATAAANAES OpacTnpldTnTEG Uiy ILOTOG
KOl UNYOVIGLOVG EAEYYXOV KOl VO, KOTOVOT)GOLV TG OTKOVOUIKEG EMMTMOELG
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TOV OPOCTNPLOTHTOV TOV UYHOTOG LAPKETIVYK UE AEI0AOYNOY] TOV KIVOUVOL
(PILO2, PILO5).

. Epappocovv teyvikég tunupatomoinong tg oyopds Kot 6TOXELONG Kol Vol

avamtOEOLY oTpatnyIkéG Tomobétnong KatdAAnAeg yuoo kébe ayopd. Na
OVOAOYLOTOOV KPITIKA TG POCIKES YeVIKEG oTpatnyikés pdpketivyk. Na
GULVEPYOGTOVV LE TNV OLASO TOVG MG LEPOG TNG GTPUTNYIKNG HAPKETIVYK TNG
eToupeiag, mANP®G ELOVYPOUUIGHEV] UE TOLG OTPATNYIKOVS GKOTOVS KOl
otoyovg ¢ etoupeiag (PILOL, PILOA4).

. Avayvopicovv 1 onuoacio Tov Mooy UAPKETIVYK KOl TOV TPAKTIKOV

d1oiknomg UAPKETIVYK UE KOWVOVIKY €v00VN, KaBdg Kol TNV KavotnTo vo
Swyepifoviar  TPOKTIKEG UAPKETIVYK  GE  TMOMTIGUKE  Ol0POPETIKA
nepiBarrovta (PILOG).

IIpoamartovpeva

N/A

Yvvorartovpeva | N/A

Iepreyopevo
padnpatog

. Eweayoyn (CILO 1, CILO 6): To mpdto pépog tov podnuatog eEepeuva Tig

10éeg mov otnpilovv 0 GHYYpovo MEAPKETIVYK Kot TEPLYPAPEL TIG POCIKES
évvoleg kot T @von tov Mdapketvyk. Ot pountég Ba ewcaybovv oto
napadoclokd Miypa Mdapketvyk, yvootd wog to 4Ps—IIpoiov, Twun,
Awvopn ko IIpomOnon—mapéyovids tovg éva dopunuévo TAMIGLo yuo Tnv
KaTavOnGon TOV TPOTOL LE TOV OTO10 Ol EMYEPNGELS dlayepilovTol auTd To.
OTOY(ElDl Y10 VO KOVOTOWGOLV TIS OVAYKES ToV TeAdT®V. EmmAéov,
oculnteitor 10 Otevpvpévo mhaico tv 7PS, mov meprthapPdver Tovg
AvBpamovg, tig Atadikacieg kot ta Dvowkd Xtoryeia, T0 omoio eivar £0KA
TPOGOPLUOGLEVO Y10l TIG VI PECIES.

. Avédivon mepfdrilovrog Kol ayopas. XTPOTNYIKES TUNNOTOTOIN OGS,

otoyevong kar tomoBétnong (CILO 2, CILO 5): To dedtepo pépog tov
pabnpatog eppabover ommv avdivon tov Iaykdopov IlepiPdirovtog
Mépretvyk, efetdlovtog TOCO TOLG MIKPO- OGO KOU TOVG  LOKPO-
TEPPAALOVTIKOVG Tapdyovteg mov emnpedlovv Tn OTPATNYIKN Kol THV
amOd00N €VOG OPYOVIGHOL. AVLT M €vOTNTO OlEPELVA AETTOUEPDS TN
CLUTEPIPOPE.  T®V  AyOpPaCT®V, €0TIALOVTOG OTOVG TOPAYOVTEG TOV
emnpedlovv T1g dradikacieg Ayng amopdoedv tovg. To pddnua ot cuvéyela
KOAVOTTEL TIG POCIKEG TEXVIKEG £PEVVOC AYOPAS, CLUTEPIAAUPOVOUEV®DVY TOGO
TOV TOOTIKOV OGO Kol T®V TOCOTIKOV HeBOOWV, e GTOXO TN HETPNON TNG
KOVOTOiNoNG TOV TEAAT®V Kot TNV €EAY®YN TOAVTIL®OV TANPOPOPLOV aTtd
Toug meldtec. Avtég O ypnoiuedoovv g Pdon ywoo TN SOUOPE®OT)
OTOTEAECUATIKNG TUNUOTOTOINONG NG ayopds Kot KoAd KOOOPIGUEVMV
OTPATNYIK®OV oTdYeLVoNS Kot tomoBétnong, mov Oa  evioydoovv TO
OVTOYOVIGTIKO TAEOVEKTILLOL TOV OPYOVIGLOD.

. Aqmovpyio afiog kot to dievpopévo Miypo Mapketivyk (CILO 3, CILO

4): To tpito uépog tov padnuatoc eotidlel oTa EpyaAsio Kot Ta LOVTEAL TTOV
ypnoomoovvtal yoo v a&loAdynon Tev Obdeopwv OTOlKEIwV TOV
dtevpovpévov Miypatog Mépketvyk, pe €ueoacn otn onpovpyio Kot v
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Tapoyn. EeKva pe v e€€taoct Tov TpdToV e ToV 0toio onuovpyeiton a&io
HEC® OTPOTNYIK®V TPOIOVTOV Kot olayeiptong enwvouiog, tovifovtog
onpacio g omMGTHG ToToBETNONG TNG EMWVVUING. XTN CUVEXELD, TO LA
eepevvd ) dnuovpyia a&iog o TePPAALOVTO VINPESLOV, dIVOVTOS EULPAOT)
0T0 UAPKETIVYK OYE0EV O Pacikd poyAd dtatnpnong tov meiatmv. Ot
OTPATNYIKES TILOAGYN oM G cLLNTOHVTOL MG CNUOVTIKO GToLYEl0 TOV MiypoTog
Mdapketivyk. To pabnuo emiong euPabdver  otic  OrokANpoOUEVEG
Emkowovieg Mdapxetivyk oe moAlamAd kaviia. Télog, cvlntovvior ot
OTPOTNYIKEC SLOVOUNG, (DOTE VO, OGPOAMOTEL OTL To TPoidvTa, Kol Ol
VANPEGIEC PTAVOVY GTOVG TEAATEC GTO GMOGTO UEPOG Kot YPOVO.

4. KoTtaokev] QUOIKOV KOl YNQOWKAV XTPpatnyIiKOVv MApKeTivyk Ko
Yyediov Mapketivyk (CILO 3, CILO 4): To teAkd pépog tov pabnuatog
tovilel Tov KaBop1oTikd poro tov Pnerokod MApKETIVYK, SEPELVAOVTOS TA.
Bacwd epyodeio, TAATEOPUEG KOL TEYVIKEG TOL  EVIGYLOLV TNV
aAANAemidpaon Kol TV OmOKTNON TEAATOV 6T0 dtadikTvo. Ot portntég Oa
OTOKTICOVV YVAOGELS Yo Pacikd ynolokd ctotyeia, 0nmg n feAtictonoinon
unyoavov avalnmong (SEO), n dwadktvokn dtenuon, to UAPKETIVYK
KOWoVIKOV pécwv kat to email marketing, ta omoio givan amapaitnta yio
onpovpyia woyVPNG OOIKTLOKYG TTapovsias. Avtiy n evotta kobodnyel
EMIONG TOLG QOUTNTEG OTN OAOIKAGIN KOTOOKEVNG OAOKANPOUEVOV KOl
OTOTEAECUATIKOV — OYEOIMV  UAPKETIVYK, TOL  EVOOUATOVOLV  TOCO
TAPUdOGLOKA 060 Kot ynelokd otoryeio. To pabnpa oAokAnpmveTol pe v
e€epelvnon TG OVOTTUENG GUVEKTIKAV, TOALKOVOMK®OV GTPOTNYIK®OV
HUAPKETIVYK TOV EVOOUATOVOLY PUGTKES KO YNOLOKES TEXVIKEC.

Ao {dong daréEelg
ewsoa | s
010 00Kl i
[Tapovoidoelg
Atopikég epyacieg kot Opadikn epyacio
Baowa ovyypapporta
> Fahy, J., & Jobber, D. (2014). Apyéc Mdpretivyx (1n éxdoon). Exdoceig Kprrwkn.
> Fahy, J., & Jobber, D. (2019). Foundations of marketing (7th ed.). McGraw-Hill
Bilwoypagia Education. : : - .
» Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th ed.). Pearson.
Ipotewvopevn prprroypagio
> Kaotler, P., & Keller, K. (2016). Marketing Management (15th ed.). Pearson.
Doyle P. (2006). Marketing Strategy and Management (4th ed.). Prentice Hall.
10% - XvppeToyn Kot EVOLopEPOV TNV TAEN
AE1oéynon 15% - [Mopovcioon avatiBEépevov LEAETOV TEPITTOONG
35% - Opadwm gpyacia (30% ywo v gpyacio kot 5% yia TV TopovGiacn TG)
40% - Tehkn E&étaon
I'ioooa EXnvid
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Course Title

Entrepreneurship and Innovation

Course code MCM612

Course type Elective

Level Postgraduate

Year / Semester TBD

Teacher’s name Emily Tsikkou

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

The objective of this course is to introduce students in the world of entrepreneurship
and innovation using various practical case studies and extensive group work
(interactive methods). The course allows students to learn how to introduce
innovative thinking in their business ventures and to be able to use the acquired
knowledge into project implementation. Start-up venturing and business planning
is introduced in order to achieve knowledge in the intersection of market research
and business strategy.

Learning outcomes
(CILO:s)

On completion of the course the students are expected to be able to:

1. Discuss all forms of entrepreneurial innovation, recognize it in its different
forms and textures and upgrade newly designed or existing ventures (PILO
1, PILO 5).

2. Understand the distinctive elements of innovative organizations and
individuals, the basics of start-up venturing, the lean and the financial analysis
and financing of innovation (PILO 5).

3. ldentify, create and develop opportunities into profitable businesses, under
the uncertainty about future technology and market developments, which
could be used in their own business ventures or in the context of
intrapreneurship (PILO 3, PILO 5).

4. Analyze the concepts of Sustainable Innovation, Social Entrepreneurship and
Corporate Social Responsibility (CSR) in the context of different types of
business examples including both services as well as products (PILO 6).

5. Developed a detailed understanding of intellectual property, the strategies
adopted for protecting ideas, concepts and projects and the costs that are
related to each protection path and explaining the value and importance of
intellectual property in technology-based companies (PILO 3, PILO 5).

Prerequisites

N/A Required | N/A

Course content

1. Introduction to Innovation (CILO 1, CILO 2, CILO 5):
» Definitions: entrepreneurship, intrapreneurship, innovation, sustainability.
» The types of innovation.
» Incremental and/or radical innovation paradigm.
» Open, discontinuous and disruptive innovation.
» Sources of innovation, looking at sources in terms of ‘push’ and ‘pull’
forces etc.
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» Types of innovators.
» Personality analysis of innovators.
» Innovation diffusion and adoption.

. Business Planning and Start-ups (CILO 1, CILO 2, CILO 3):

» Process of Innovation Conceptualization.

» Innovation Business Model Canvas.

» Market Analysis.

» SWOT Analysis.

» Budget and Income Analysis.

» Types of different organizations supporting creativity and innovation.
» Innovation and Start-ups financing.

» Preparing an EU application for Innovation Grants.

. Green and Digital Innovation and Entrepreneurship (CILO 2, CILO 3,

CILO 4)

» The new era of sustainable business.
» Recycling and circular economy.

» Possible applications.

» Waste into business.

» Corporate social responsibility.

» Innovation business ethics principles.

. Intellectual Property (CILO 3, CILO 5)

» Types and suitability criteria.

» Protection strategies.

» Commercialization options.

» Understanding the limits of IP infringement.
» Building alternative protection strategies.

. Presenting an Innovative Venture (CILO 1, CILO 2, CILO 4, CILO 5)

» Pitch deck content.

» Hints and tips.

» Aligning personality with presentation methodology.
» Presentation skills and options.

» Engaging the right audience.

Teaching
methodology

Face-to-Face Lectures

Case Studies

Interactive Class discussions in groups or individually
Group Project

Presentation

Bibliography

» Drucker, P. (2006). Innovation and Entrepreneurship. Harpers Business.
» Christensen, C. (2011). The Innovator's Dilemma: The Revolutionary Book

That Will Change the Way You Do Business. Harpers Business.

» Ries, E. (2011). The Lean Startup: How Today's Entrepreneurs Use

Continuous Innovation to Create Radically Successful Businesses. Crown
Publishing Group.
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» Camelo-Ordaz, C., Fernandez-Alles, M., Ruiz-Navarro, J. and Sousa-Ginel,
E. (2011). The Intrapreneur and Innovation in Creative Firms. International
Small Business Journal, 30(5), 513-535.

» Braunerhjelm, P., Ding, D. and Thulin, P. (2017). The Knowledge Spillover
Theory of Intrapreneurship. Small Business Economics, 51, 1-30.

» Najafi-Tavani S. (2018). How Collaborative Innovation Networks Affect
New Product Performance: Product Innovation Capability, Process
Innovation Capability, and Absorptive Capacity. Industrial Marketing
Management. Industrial Marketing Management, 73, 193-205.

» Lipparini, A. and Sobrero, M. (1994). The Glue and the Pieces:
Entrepreneurship and Innovation in Small-Firm Networks. Journal of
Business Venturing, 9,125-140.

20% - Class participation (including in-class group case study).
50% - Group assignment (EU grant application for innovation financing).

A .. . . . .
ssessment 30% - Individual presentation (PPT slides on innovative approach for any company
the student chooses).
Language English
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Tithog Maqpatog | Emysipnpotikotyro ko Kowvotopio
Kmowkog
MCM612
MoaOnqpatog
Tomog MaOnpatog | Emioyng
Enineoo Metoantooké
"Etog / EEdunvo TBD
‘Ovopo dwdokovre | Eptiv Toikkov
ECTS 7 Aw)va&a,lg / 1 Epyoot) p}a / 0
efoopaoda Epoopdda

YKomoi kKot 6Toy 0L
padnpoertog

210Y0G aVTOV TOV HOOMUATOS Elval vo E1GOYAYEL TOVS QPOLTNTEG GTOV KOGHO TG
EMYEPNUOTIKOTNTOS KOl TG KOVOTOUIOG YPNCULOTOIDVTOS OUPOPES TPUKTIKES
UEAETEG TEPIMTMOCEMV KO EKTETAUEVES OLOOIKES epyacies (Sadpaoctikég pébodor).
To pdOnpa emtpénel GTOVS EOITNTES VO LABOLY TAOGS VAL E1GEYOVV KAVOTOLO GKEYT
OTO EMYELPNUATIKE TOVG EYYEPNLOTA KOt va lvar 6€ BEoM va ¥pNGUYLOTOGOVV TIg
amoktnOeiceg yvdoelg otnv viomoinon épywv. IlapovoidleTor 1 emyelpnUOTIKN
TPOTOPOLAI Yio TNV I3pLOTN VEDV EMYEPTCEMV KL O ETLYEPTULATIKOC GYEOATHAC,
TPOKELUEVOD VO EMTELYOOVV YVAOGELS GTN SLOCTAVPOGCT TNG EPELVAG OLYOPELS KO TG
EMYEPNUATIKNG GTPATNYIKNG.

MaOnoroxd
Amoteiéopata
(CILOs)

Me v 0AOKAp®GN TOL LOBNUOTOC 01 POITNTES avapéveTat va etvarl og B¢on va:

1. Zulntovv Oheg TIC HOPOEC TNG EMYEPNUOTIKNAG KovoTopiog, vo v
avayvopilovy 6Tig O1Gpopeg LOPPES Kot SOUES TG Kot va, avaPaduilovv Tig
veoovoToteg 1 volotaueveg emyepnoetg (PILO 1, PILO 5).

2. Katovooov to  10104TEPO  YOPOKTINPIOTIKA OTOWXEID TOV  KOUVOTOU®V
OPYOVICLAOV KOl ATOU®V, T POCIKO GTOTXEID TG VEOPLOVS ETLYEPTLOTIKNG
dpacTNPOTNTAG, TNG OWKOVOULKNG OVAADONG KOl TNG YPNUATOIOTNONG TNG
kawvotopiog (PILO 5).

3. Evtomilovv, va dnpiovpyodv Kot v avamthcGouy evkoipieg e KePOOPOPES
emyepnoelg, vnd v ofePfadtmra tov peEAAOVTIK®OV eEEMEEV NG
TEYVOLOYLOG KoL TNG ayOopds, oL omoieg Bao pmopovcay va ypneIonombody oe
Old  TOLG  EMYEPMUOTIKA  €yYEPNMHATO. 1 ©T0  TAoiclo NG
evooemyepnuatikotntag (PILO 3, PILO 5).

4. Avaloovv 11 évvoleg NG PLOCIUNG  KOVOTOMIOG, TNG KOWMVIKNG
EMYEPNUATIKOTNTAG Ko TNG €Touptkng kowvovikng €vbdvvng (EKE) oto
mAaiclo Spop®V EMYEPTHOTIKDOV TOPOOELYLAT®V,
ocvumepAapPavouévmv T0c0 vanpectdv 660 Kot tpoidvtov (PILO 6).

5. AvomtdGGouV [io AETTOUEPT] KOTOVONON TNG TVEVUATIKYG O10KTNGIOG, TMV
OTPATNYIK®V TOL VIOBETOVVTOL Y10 TNV TPOCTAGIN WOEDMV, EVVOLDV KOl £PYMV
Kol TOV KOGTOVS OV oyYeTileTon pe KABe LOVOTATL TPOGTAGIiG Kot EENYOVV
v a&la Kot T onuacio TG TVELHOTIKNG WO10KTNOI0G OTIC €TOlpeieg TOL
BaoiCovtar oty teyvoroyia (PILO 3, PILO 5).

TOnOV

poonmartovpeva

A/E A/E

2OVOTOLTOOPUEVA
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Iepreyopevo
MoOfqpatog

1. Evoaymyn otqv Kawvotopio (CILO 1, CILO 2, CILO 5):

» Opopol:  EMEPNUOTIKOTNTO, EVOOETLYEIPTUATIKOTNTO,  KOLVOTOMIa,
Biwoipdmra.

» Ta €idn g Kovotopiag.

» Topadetypo otadiakng f/xot prliknig KavoTopiog.

» AVOIKTN, 0GLVENNG KOl O10GTOGTIKY KALVOTOMIa.

» TInyéc e kavotopiag, EETA0T TOV TNYDOV OO TNV GTOYT TOV SUVAUE®DY
«OOMONE» Ko «EAENG» KA.

» Tomot Kouvotopmv.

» AvAAvGN TNEC TPOCOTIKOTNTAS TOV KAVOTOU®YV.

» Audyvon kot viobEnon g KavoTopiog.

2. Emyeipnpotikég Xyeowaopog kot Topven Néov Emyeipiocov (CILO 1,

CILO 2, CILO 3):

» Aladikocio GOAANYNG TS KOVOTOUIOG.

» Koppdg emyeipnuoticod LovtéAon Kovotopiog,.

» Avdélvon ayopd.

» Avdéivoon SWOT.

» Avéloon TpodToroyIoHoD Kol E6O0MV.

» Tomot d109pOpOV 0PYAVIGU®V OV VTOGTNPILOLY T SNUIOVPYIKOTNTO Kol
NV KOvoTopia.

» XpnNUatodoTnoT| KAVOTOUIOG KOL VEOPUAV ETIYEIPT|CEWMV.

» Tlpoetoacio aitnong ™c EE ywo entyyopnynoeig kovotopiog.

3. Opaowvn ko Pnowxkn Kowvotopio kov Emyeipnpoatikéotyra (CILO 2,

CILO 3, CILO 4):

» H véa emoyn Tov PLOCIL®V ETLYEPHCEDV.

» AvoKOKA®GN Kol KUKAKT OUKOVOULIL.

» [Tbavég epappoyé.

» AmOPAnta og EMYEPNOELC.

» Etaipikn kowvovikn evbovn.

> Apyég emyepNUOTIKAG NOIKNG TS KOVOTOUIOG.

4. TIvevpatucn Iowoktyoia (CILO 3, CILO 5):

» Tomor Ko Kprtpla, KOTOAANAOTNTOG.

» ZTpaTNyIKEG TPOOTAGIOG.

» Emoyég epmopevpotonoinonge.

» Kotovonon tov opiov g mapafioong tng mVELUATIKNG 010K GG,
» Anuiovpyia EVOALUKTIKGOV GTPATYIKOV TPOCTOCING.

5. Hapovoiaon evog Kavotopov Eyyeypnpartog (CILO 1, CILO 2, CILO 4,

CILO5):

» Tlepieyopevo tov Pitch Deck.

» Ymoodei&elg kot cupPovALc.

» EvBuypappion e npoconikotntog pe ) pebodoroyio mapovsioong.
» Ag&1o6treg Kot EMAOYEG TAPOVGINOTC.

» [lpocéikuon Tov KaTAAANA0L aKpoatnpiov.
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AloAEEELS TPOCMOTO [LE TPOGMTO
Meléteg mepintmong

MzBodohoyia A1 dpaoTiKéG GVINTNAGELS GE OULASES 1] ATOLLKEL
Adaokariog , ,
Opadikn epyocio
[Tapovcioon
» Drucker, P. (2006). Innovation and Entrepreneurship. Harpers Business.
» Christensen, C. (2011). The Innovator's Dilemma: The Revolutionary Book
That Will Change the Way You Do Business. Harpers Business.
» Ries, E. (2011). The Lean Startup: How Today's Entrepreneurs Use
Continuous Innovation to Create Radically Successful Businesses. Crown
Publishing Group.
» Camelo-Ordaz, C., Fernandez-Alles, M., Ruiz-Navarro, J. and Sousa-Ginel,
E. (2011). The Intrapreneur and Innovation in Creative Firms. International
Biphioypapia Small Business Journal, 30(5), 513-535.
» Braunerhjelm, P., Ding, D. and Thulin, P. (2017). The Knowledge Spillover
Theory of Intrapreneurship. Small Business Economics, 51, 1-30.
» Najafi-Tavani S. (2018). How Collaborative Innovation Networks Affect
New Product Performance: Product Innovation Capability, Process
Innovation Capability, and Absorptive Capacity. Industrial Marketing
Management. Industrial Marketing Management, 73, 193-205.
» Lipparini, A. and Sobrero, M. (1994). The Glue and the Pieces:
Entrepreneurship and Innovation in Small-Firm Networks. Journal of
Business Venturing, 9,125-140.
20% - Zvppetoyn omv Téén (cvumeptAapfovopévng TG OROOIKNG UEAETNG
nepintmong oty Téén).
AZwohéynon 50% - (?ua&lcﬁ gpyacio (aitmon emyopnynong g EE ywo ypnuotoddotnon
Kotvotopiog).
30% - Atopukn Tapovoiaon (Sapdveleg PPT oyetikd e Tv Kotvotopo Tpocsyyion
Y10l OTTOLOONTTOTE ETOPELN EMAEEEL O POLTNTNG).
| WYOL L] EXMnvid
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Course title Social Media Management
Course code MCM613

Course type Elective

Level Postgraduate

Year / Semester TBD

Instructor

Panayiota Thanasoula

ECTS

7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course provides a critical and practice-oriented overview of social media as a
central component of contemporary applied communication. It examines the
evolution, functions, and strategic uses of social media platforms across
professional, institutional, and civic contexts. Emphasis is placed on understanding
platform logics, audience engagement, content strategy, and performance metrics
within the broader digital media environment.

The purpose of the course is to familiarise students with the tools, principles, and
critical debates underpinning effective social media management. The primary
objectives are to develop conceptual and practical skills for planning and executing
social media strategies; to assess the implications of algorithmic visibility, platform
affordances, and participatory cultures where individuals are not just consumers of
media, but also creators and contributors; and to prepare students for roles requiring
the integration of social media into broader communication campaigns and
institutional objectives.

Learning outcomes
(CILOS)

Upon successful completion of the course, students should be able to:

1. Describe the evolution and core functions of social media platforms within
contemporary communication ecologies, with reference to their role in
institutional, commercial, and civic domains (PILO 1).

2. Analyse platform logics, affordances, and content strategies through both
conceptual models and applied methods drawn from media and
communication studies (PILO 1, PILO 2).

3. Design and evaluate social media strategies tailored to specific
organisational goals, audience segments, and platform environments (P1LO
2, PILO 3).

4. Critically assess the impact of algorithmic curation, engagement metrics,
and participatory cultures on audience behaviour, visibility, and brand
communication (PILO 3, PILO 4).

5. Reflect on the professional and strategic implications of social media
management, including issues of platform dependency, audience volatility,
and communication accountability (PILO 4).
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Prerequisites

N/A

Required N/A

Course content

Social Media Platforms in Context (CILO 1): An introduction to the
historical evolution and communicative functions of major social media
platforms within contemporary digital environments. The role of platforms
such as Facebook, Instagram, YouTube, X (formerly Twitter), and TikTok
is examined in relation to their integration into institutional, commercial,
and civic communication practices. Emphasis is placed on platform design,
business models, and the transformation of audience behaviours across
sectors.

Platform Logics and Affordances (CILO 1, CILO 2): This topic explores
the structural characteristics and operational logics of social media
platforms, including connectivity, visibility, algorithmic filtering, and
networked interaction. Core concepts such as affordances, platformisation,
and data-driven engagement are presented through both theoretical models
and applied frameworks. Focus is given to how these logics shape user
behaviour and communication strategies.

Content Strategy and Narrative Design (CILO 2, CILO 3): Analysis of
platform-specific content formats, storytelling techniques, and aesthetic
conventions that underpin effective communication across social media.
The topic addresses visual branding, tone, message framing, and multimodal
adaptation, drawing comparative examples from platforms such as
Instagram Reels, YouTube Shorts, and TikTok trends. Case studies illustrate
how content design aligns with audience expectations and organisational
identity.

Strategic Planning and Campaign Execution (CILO 2, CILO 3):
Examination of how social media strategies are developed, implemented,
and evaluated in alignment with organisational goals and audience
segmentation. Topics include brand positioning, competitor benchmarking,
scheduling and pacing, and integrated platform use. Emphasis is placed on
planning processes that balance strategic coherence with responsiveness to
dynamic user environments.

Algorithms, Metrics, and Participatory Cultures (CILO 3, CILO 4):
Critical engagement with algorithmic curation and performance metrics as
key forces shaping visibility, reach, and audience participation. The topic
investigates how engagement indicators, such as likes, shares, comments,
retention, and impressions, interact with platform algorithms to determine
content success. Particular attention is given to the implications for brand
communication, influencer strategies, and user—platform relations.
Volatile Audiences and Platform Dependency (CILO 4): Discussion of
the risks and uncertainties associated with reliance on commercial platforms
for strategic communication. Topics include shifting algorithmic rules,
content moderation policies, deplatforming, and audience fragmentation.
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Case studies highlight the challenges of managing brand presence in
environments characterised by constant flux, trend cycles, and low platform
transparency.

7. Professional Practice and Strategic Accountability (CILO 4): Reflection
on the role of communication professionals in maintaining consistency,
trust, and accountability within social media management. The topic
addresses institutional reputation, audience trust, platform compliance, and
the tensions between virality and long-term strategic coherence. Emphasis
is placed on the managerial responsibilities and reputational stakes involved
in public-facing digital communication.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

- Slideshow presentations.

- Curated audiovisual material.

- Guided discussion and critical analysis of theories and case studies.

- Hands-on application through platform-specific campaign design and
evaluation exercises.

- Short reflective writing tasks.

- Student-led campaign critiques and platform strategy presentations.

- Platform simulation or sandbox tasks.

Bibliography

» Van Dijck, J., 2013. The Culture of Connectivity: A Critical History of
Social Media. Oxford: Oxford University Press.

» Sutherland, K. E., 2020. Strategic Social Media Management: Theory and
Practice. London: Palgrave Macmillan.

» Clampitt, P. G., 2017. Social Media Strategy: Tools for Professionals and
Organizations. 1st ed. Thousand Oaks, CA: Sage.

Assessment

Attendance: 5%.

Participation: 5%.
Assignment: 30%.
Examination: 60%

Language

English
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Tithog padnpatog | Awyeipion Méowv Kowvovikng Atktvmong

Kaoucog MCM613

paOpatog

Tomog padnpartog Emoyng

Enineoo Metoantooké

"Etog / EEaunvo TBD

Ovopo dwaokovre | Movayidto Oavocodra

ECTS 7 Aw)va&a,lg / 1 Epyoaot p,w / 0
efoopaoda efoopaoda

YKOTOG KoL 6TOY 0L
padnpaTog

To padnpa mpocEépel pwoL KPUTIKN KOl ETAYYEAUOTIKA TPOCOVOTOAIGUEVT
EMOKOMNOT TOV UECOV KOWMOVIKNG OIKTOMONG G KEVIPIKOD TLADVO NG
ovyypovng epappocpévne Emkowveoviac. E€etaler v e£€MEN, Tic Asttovpyieg kot
TIG GTPOTINYIKES XPNOELS TOV YNPLOKOV TAATQOPUADV GE ETAPIKE, Oeopkd Kot
onuocta mepiPdArovra. Idwaitepn Enpaon divetar onv Katavonon g AOYIKNG
Aertovpyiog TOV TAATPOPU®V, TS AAANAETIOPAONG LLE TO KOO, TNG GTPOTNYIKNG
TEPLEXOUEVOD KOl TV OEIKTMV aOS0GNE 6TO EVPVTEPO YNPLOKO OIKOGVGTI L.

O okomdg Tov podnuatog ivar vo eE0IKEINGEL TOVG POITNTEG UE TO. EPYOAEL, TIG
apy€G KoL TIG KPITIKES cLLNTNOELG TOV OEUEAMMVOVY TNV OMOTEAEGLLOTIKN dlayeiplon
TOV HECOV KOWVOVIKNG dIkTu®wonG. Ot factkol otdyotl meptlapfavovy v avimtuén
EVVOLOLOYIK®V KO TPAKTIKOV EEI0THTOV Y10 TOV GYEOGUO Kol TV LAOTOINGM
OTPATNYIKOV KOWMOVIKNG OKTO®ONG, TNV afloAdynon TV GUVETEIDV 1TNG
aAyoplOKIG  0patdTNTOS, TOV  OLVOTOTHTOV TOV  TAATQOPUAOV Kol TOV
GUUUETOYIKADV TOMTICUAOV OOV TO. ATOO. OEV Eivat omAol 0EKTEC AAAG Onpovpyot
KOl GUVEIGPEPOVTEG, KAOMG Kl TNV TPOETOYLAGIO TOV POITNTOV Y10 POLOLS TOV
amoutoby MV éviaEn TV PECOV  KOWMVIKNG OIKTOMONG GE  ELPVTEPES
EMKOWVOVIOKES KOUTAVIEG Kot OEGUIKOVG GTOYOVG.

MoOnowokd

omoTEAEGPATO,
(CILOs)

Me v emtoy] oAokANpwon Tov pobnuotog, ot gortntég Oa eivar oe Béom vau

1. Teprypbpovv v e£€MEn Kot T1G Pacikég AElTovpyieg TOV TAATQOPUOV
KOW®VIKNG OIKTO®MONG OT0 TANIGIO0 TV GLYYPOVOV  EMIKOWVOVIOK®OV
OKOGVLGTNUATOV, LE aVOPOPE G6TOV pOAO TOVS GE BeoKd, EUmOpIKa Kot
onuodoa media (PILO 1).

2. AvoAbovv T AOYIKN AELITOVPYIOG TOV TAATQOPUAOV, TIG SOLVOTOTNTEG TOV
TPOGPEPOVY KO TIC  OTPOTNYIKEC — TEPEYOUEVOD,  £QaprolovTag
EVVOL0AOYIKA HOVTEAN Kot HEBOOOVG TOL TPOEPYOVTOL OO TIC GTOVOLS
uéowv kot emkowvmviag (PILO 1, PILO 2).

3. Zyedrdlovv kot aE0A0Y0DV GTPATIYIKEG Y10, TO LEGH KOVMVIKNG OIKTOMONG,
TPOGOUPUOCUEVEG  GE  CLYKEKPUYEVOLG  OPYOVOGCLOKOUS  GTOYOVG,
TUNMOTOTOMUEVE KOG Kot dwatepotnteg kabe mhateopuag (PILO 2,
PILO 3).
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AGKOVV KPLTIKY] TNV EMIOPAOT TS AAYOPIOUIKNG EMUEAELOS, TOV OEIKTOV
EUTAOKNG KOl TOV GUUUETOYIK®V TTOATICUMY GTI CLUUTEPLPOPA TOV KOIVOD,
GTNV  0paTOTNTO.  TMEPEYOUEVOL  KOL  OTNV  EMKOWVOVID  T®V
opyavicpmv/brands (PILO 3, PILO 4).

Avootoydlovior TIG EmayYEAUOTIKEG KOL OTPATNYIKEG TPOEKTAGELS TNG
dwyelptong  kKowovik®v  diktdwv, cvumeptiapfovopéveov  {ntnudtov
eEdptnong amd TAATEOPUES, LETAPANTOTNTOC KOOV Kol A0Y0d0osiog 6TV
emkowavia (PILO 4).

poomartovpeva

N/A

YUVOTOLTOOPEVD, N/A

Iepreyopevo
padnpatog

Mhat@oppes Kowvovikig Aiktdwong 6to Zoyypovo IMiaicro (CILO 1):
Ewoaymyn omv otopikn e£EMEN Kot TIG EMKOWVMVIOKEG AELTOVPYIES TV
KUPLOTEP®V TAATPOPUDV KOWMVIKNG OIKTOMONG GTO GUYYPOVO Yneloko
nepiPdirov. E&etaletar o poéAog mhateopudv O6mmwg to Facebook, to
Instagram, to YouTube, to X (mpdnv Twitter) kot to TikTok og Osopikéc,
EUTOPIKEG Kol ONUOCIEC EMKOWMOVIOKES TPOKTIKES. [dwaitepn Epgaon
StveTa 6TOV GYESOG O TOV TAATPOPUADV, GTO ETLYEPTLATIKA TOVS LOVTEAL
KO 6T LETOPOAN] TOV CUUTEPLUPOPADV TOL KOIVOL GE SAUPOPETIKOVS TOUELG.
Aoywkég Asrrovpyiog kar Avvarotnres Ihateoppdv (CILO 1, CILO 2):
AVIAUOT TOV JOMIK®V YOPOKTNPIOTIKOV KOl TOV AEITOVPYIKOV AOYIKOV
TOV TAATQEOPUADV KOWMVIKNG OIKTO®MONG, ONMG 1 GLVOEGOTNTA, 1
0pOTOTNTA, TO OAYOPLOLKO PIATPAPIGLLOL KO 1] OIKTVMUEVT OAANAETIOpOIOT).
[Mapovoidlovtar Pacikég évvoleg, 0mm¢ ot dvvatdtreg (affordances), n
TAQTQOPUOTOINGCT KoL 1 EUTAOKT HECH OEOOUEVMVY, PEGO amd BempnTikd
HovTéAla Kol eQappocpuéva miaicto. Atvetal ELeocn oTov TPOTO HE TOV
01010 01 AOYIKES OV TEC SLULOPPDVOVV T1 GLUTEPLPOPA TV YPNOTAOV KO TIG
EMKOWOVIOKEG GTPOUTNYIKEC.

Zrpatnywkn Ilepigyopévov ko Xyeowaopoc Aenynpatov (CILO 2,
CILO 3): E&taon TV HopQ®Y TEPIEYOLEVOV, TOV TEXVIKMY OPNYNOoNG Kol
TV owoTikdv ocvpPdcewv mov vmootnpilovy TNV  OMOTEAEGUOTIKN
emKowvovia oto Kowvovikd oiktva. H evomta mepilappdvel tov ontikd
GYEOG O, TOV TOVO TNG EMKOWMOVIOG, TNV TAUGI®GT TOL UNVOUOTOG Kol
™ OUOPP®CT TOAVTPOTIKOD TEPLEYOUEVOD. ZVYKPITIKE Topadelypata
and Instagram Reels, YouTube Shorts kot dnpo@ireic tdoelg tov TikTok
AVAOEIKVOOVV TG O GYEOACUOG TEPLEXOUEVOL GUVIEETAL LLE TIG TPOCOOKIES
TOL KOWVOU KOl TNV TOVTOTNTO TOV EKAGTOTE OPYOVIGHLOV.

Zrpatnyikog Xyedtaocpig kar Yromoinon Exetpateiov (CILO 2, CILO
3): Avélvon Tov TPOTOL HE TOV OTOI0 OVATTVGGOVTOL, EQOPLOLOvVTaL Kot
a&10A0YOVVTOL GTPOTNYIKEG KOWVAOVIKYG OIKTUMONG GE GUVAPTNON LE TOVG
0pYOVMOOIOKOVS GTOYOVS KOl T GTOYXELUEVI] TUNUATOTOINGT KO1vOV.
E&etalovion Oépato Ommwg m tomobétnom tov brand, n  avdivon
AVTOYOVICHOD, O TPOYPUULOTICHOS KOl O XPOVIGUOG ONLOGIEVCEMY, KAODG
KOl 1| CUVOLOOCTIKN ¥PNOYN TOAAATAGV TAAT@OpU®V. Idwaitepn éupoon
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amod10ETOL OTIC S10OIKUGIES GYESUGLOV TTOV EEIGOPPOTOVV T GTPUTNYIKY|
GUVOYN KE TNV OVAYKT QUECTC AVTOTOKPIONG G SUVAUIKA TEpIPAALovTa
YPNOTOV.

5. AkyoprOpor, Asikteg kon Xoppetoykoi Moirtispoi (CILO 3, CILO 4):
Kpitikry mpocéyyion g oAyoplOpukng emuélelog Kot TV OEKTOV
amOO00NG MG KABOPIGTIKAOV TOPAUETP®V TOV £XNPEAlOVY TNV 0paTOTNTA,
v euPérela Kot T cvppetoyn Tov Kowvov. E&etdleton o tpoéTOC HE TOV
omoio deiktec Omm¢ likes, shares, oyolo, retention kot impressions
OAANAETIOPOVV UE TOVG OAYOPIBOVE TV TAATEOPU®Y Kot kaBopilovy Tnv
emruyia Tov mePLEYopuEvov. Idiaitepn Tpocoyr| divetal GTIC EMATOCELS Y
™mv emkowvmvio Tov brands, tig mpaxtikég tov influencers kot ti¢ oyéoeig
YPNOTOV—TAATOOPLOV.

6. Evpetapinro Kowé km E&aptnon omé IMioteoéppeg (CILO 4):
2vlnmon Tev Kvouvev Kot ToV ofefatoTHT®V Tov TPOKLTTOVY aTd TNV
eEhptnon  opyavicu®v omd EUTOPIKEG TAATQEOPUES YL GTPOTNYIKN
emkowvovia. Oépato onwg ot petafarropevor alyopduikol kavoveg, ot
TOMTIKEG  EMOMTEIONG  TEPLEYOUEVOL, M  OATOUAKPLVGT  AOYOUPLOGUOV
(deplatforming) kot 0 KOTOKEPUATIGHOS TOL KOOV OVOSEIKVOOLV TIG
TPOKANCES 1TNg Owayeipiong mapovciog oe mepfaiiovia  dtopkog
HETOPOANG, KOKA®MV TAGEMV KOl TEPLOPIGUEVTG OLOPAVELXS.

7. Emayyehpotucy Ipoktik kor Xrpatnywny Aoyodosio (CILO 4):
AvaoToxacpog YOp® amd ToV pOAO TMV EMOYYEALATIOV ETKOWVOVING OTN
dwtnpnon ovvénewng, aflomotiog kot Aoyodooiog otn  dwayeipion
Kowovikov oiktdov. To Oépa efetaler Intpoto Besopikng eMung,
EUMIGTOGVVIG TOV KOOV, GUUUOPOMOTG LE TIG TOALTIKEG TAATOOPUAOV KO
TIG evidoelg petald emdloEng omuogtMag Kot poakpompofecung
OTPATNYIKNG GLVOYNG. Atveton €U@oon OTIS SLoYEPLOTIKES €VOHVES Kot
GTOVG 0KV PEVOUEVOVS TTAPAYOVTEG TNG VYNANG ePPEAELOG eEmKOoVOVING.

Me0odoroyia
010 00KuALG

["a ™ dwackario tov padnuatog, Ba ypnoipomromBodv ot akdAovOEg
OO0 YOYIKES TPOGEYYIGELS:

- Tlopovoidoelg dapaveldv.

- Emeypévo ontikoakovotikd vAKO.

- KaBodnyodpevn sulntnon kot kpttikn avédAvon Bempidv Kot LEAETOV
TEPIMTOONC.

- Ipaxtikn epapproyn Bewpidv HEG® GXEOACUOD EKGTPATEIDV
TPOGUPUOCUEVOV GE CUYKEKPIUEVES TAATOOPLEG.

- XOVTOUEG OOKNGELS OVOGTOYACTIKNG YPOUPNG.

- Kpuw avdivon ekotpateidv Kot TopoVGLIGELS CTPATYIKOV
TAOTPOPUDV OO TOLG POLTNTEC.

- Epyaciec mpocopoimong Aettovpyldv TAATQOPLOG Kot OpacTnploTnTEG
tomov sandbox.
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Biphoypagia

» KaPovpa, A. (2021). Emikorvavia, dtopnuion & HGPKETIVYK 0TO WHPLOKO
TEPLPAILOV KO 0 POLOS TV UETWV KOIVWVIKNGS OIKTOWONG. ABMvaL:
Gutenberg.

» Fuchs, C. (2023). Méoo kowvwviknig diktdwong: Mio kpitikny eiooywyn
(uto. IT. TTetpidong). ABnva: Pom.

» van Dijck, J., 2013. The Culture of Connectivity: A Critical History of
Social Media. Oxford: Oxford University Press.

A&woroynon

[TapakoAiovOnon pabnudatov: 5%.

ZuUUETOYN 6€ GLENTNOELS KO OpacTNPLOTNTES: 5%.
I'panty| epyacio: 30%.

Telwn e&étaon: 60%.

I'ooca

EAAnvika
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Course title

Digital Transformation in Media and Communication

Course code MCM614

Course type Elective

Level Postgraduate

Year / Semester TBD

Instructor Demetrios C. Melides

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course explores the profound changes brought about by digital technologies in
media and communication practices, industries, and institutions. It examines the
historical trajectory of digitalisation, the rise of platforms, and the shifting dynamics
of production, distribution, and audience engagement. Emphasis is placed on how
technological innovation intersects with economic, cultural, and political
transformations, reshaping the communicative landscape in both global and local
contexts.

The purpose of the course is to equip students with a critical understanding of digital
transformation as it affects media organisations, communication strategies, and
professional roles. The primary objectives are to familiarise students with key
concepts and frameworks for analysing digital change; to examine the challenges
and opportunities posed by datafication, automation, and convergence; and to
enable students to evaluate the strategic implications of digital technologies in areas
such as journalism, public relations, marketing, and organisational communication.

Learning outcomes
(CILOs)

Upon successful completion of the course, students should be able to:

1. Identify and explain key phases in the historical development of digital
media technologies, with reference to their structural impact on
communication practices (PILO 1).

2. Analyse how digital platforms transform media production, distribution, and
audience engagement, using conceptual frameworks such as convergence,
participation, and algorithmic culture (PILO 1, PILO 2).

3. Evaluate the strategic implications of digital transformation for journalism,
public relations, marketing, and organisational communication, with
attention to evolving professional roles and audience expectations (PILO 2,
PILO 3).

4. Assess the role of datafication, automation, and platform governance in
shaping media systems and public discourse, including issues of visibility,
access, and accountability (PILO 3, PILO 4).

5. Critically reflect on the social, ethical, and political dimensions of digital
transformation, including digital labour, surveillance, misinformation, and
the evolving relationship between technology and power (PILO 4).
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Prerequisites

N/A

Required N/A

Course content

From Analogue to Digital: Historical Foundations of Media Change
(CILO 1): The historical trajectory of digital media is introduced by
examining key phases of technological transformation in communication
systems. The shift from analogue to digital formats is examined in relation
to the ways digitisation has reshaped the properties of media content,
storage, and transmission. Emphasis is placed on the infrastructural and
structural consequences of digitalisation within both institutional and user-
driven contexts.

Convergence and the Transformation of Media Production (CILO 2):
The concept of media convergence is presented as a central paradigm for
understanding contemporary content production. This topic examines how
the boundaries between media formats, industries, and roles have been
reconfigured by digital technologies. Case studies from journalism,
entertainment, and advertising are used to illustrate changing production
logics.

Participatory Cultures and Platformed Audiences (CILO 2, CILO 3):
This topic involves the investigation and analysis of the emergence of
participatory cultures and the redefinition of audience agency within digital
environments. The rise of user-generated content, influencer economies,
and networked publics is examined through concepts such as prosumerism
and affordances. Particular attention is given to the tension between
empowerment and exploitation in platform-mediated participation.
Algorithmic Mediation and the Dynamics of Visibility (CILO 2, CILO
4): The role of algorithms in shaping what is seen, circulated, and valued in
digital communication is examined. Theoretical frameworks from media
studies and critical data studies are used to examine the mechanisms of
content recommendation, filtering, and ranking. Particular attention is given
to the cultural consequences of algorithmic governance in news,
entertainment, and social media.

Strategic Communication in the Digital Era (CILO 3): Examination of
the transformation of public relations, marketing, and organisational
communication in the context of digitally saturated environments. Topics
include multichannel strategy, brand storytelling, influencer relations, and
crisis communication in real-time platforms. Students are introduced to case
studies illustrating how organisations adapt to fragmented, participatory,
and data-driven communication ecologies.

Datafication, Automation, and Platform Power (CILO 4, CILO 5):
Analysis of how digital media systems are structured around data extraction
and automated decision-making. Issues such as predictive analytics,
surveillance capitalism, and the commodification of user activity are
discussed. The relationship between platform design, user behaviour, and
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institutional power is analysed through recent research on media
infrastructures.

7. The Structural Implications of Digital Transformation (CILO 5):
Critical reflection on the broader societal consequences of digital
transformation. Topics include platform labour, algorithmic bias, digital
inequality, and the ethics of automation. Digital media are situated within
wider political, economic, and ideological systems, preparing students to
engage critically with contemporary debates around technology and
communication.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

- Slideshow presentations.

- Curated audiovisual material.

- Guided discussion and critical analysis of theories and case studies.
- Application of theoretical concepts to real-world scenarios.

- Short reflective writing tasks.

- Student-led presentations and debates.

- Selected elements of flipped classroom and inquiry-based learning.

» Jenkins, H., 2006. Convergence Culture: Where Old and New Media
Collide. New York: NYU Press.

» Siapera, E., 2018. Understanding New Media. 2nd ed. London: Sage.
Bibliography » Lindgren, S., 2022. Digital Media and Society. 2nd ed. London: Sage.
» Baym, N. K., 2015. Personal Connections in the Digital Age. 2nd ed.
Cambridge: Polity Press.
Attendance: 5%.
Assessment Part.icipation: 5%.
Assignment: 40%.
Final Examination: 50%.
Language English
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Tithog padnpatog | Ynowkiog Meraoynpatiopds otao MME ko v Emikowvovia

Koducog MCM614

paOpatog

Tomog padnpatog Emoyng

Eninedo Meranto oo

"Etog / EEaunvo TBD

Ovopo dwdokovra | Anuntprog X. Meriong

ECTS 7 Awks?,rag / 1 E pyac:m pro. / 0
efoopdoa efoopdoa

YKOTOG KoL 6TOY 0L
podnpatog

To pabnpa e€etdlet Tig Pabiég aAhayEc TOL £Y0VV EMPEPEL OL YNPLOKEG TEYVOLOYIES
OTIG TPOKTIKES TOV YMPOV TNG EMKOWVMVING KO TOV KAAOOL TV péG®mV Haltkng
evnuépmong. AvaAdetor M 10TOPIKN mopeio g yneomoinong, n 6vodog Twv
YNOLKOV TAATPOPUDV Kot Ol HETOUPAALOUEVES SVVALIKES TOPOYWYNG, OLLVOUNG
Kol EUTAOKNG TOL kowov. Idwitepn éppacn odlvetar 6T0 TMOG M TEYVOALOYIK
KOVOTOU{O. JLOCTOVPMVETAL [E OWKOVOUIKOVG, TOAMTICUIKOVS KOl TOATIKOVG
UETAGYNLOTIGLLOVG, OVOSIOUOPPOVOVTAG TO EMIKOVMVIOKO TOTIO G TOYKOGLLO KOl
TOmKo EMINEDO.

O oxomdg Tov padnuotog eival vo TapEYel GTOVS POITNTEG L KPLTIKT KATOVON oM
TOL YNOUKOD UETACYNUATIOHOD OTMG OVTOG EMNPEALEL OPYAVIOUOVS HECMV,
EMKOWMVIOKEG OTPATNYIKEG KOl €MOyyEALOTIKOVS polovs. Ot PBaocikol otdyot
nepAapdvouy v eE0IKEIMOT TOV POLTNTOV [LE KEVIPIKEG EVVOLEG Kot BempnTikd
oo Yol TNV OVOADOT) TOV YNOLUKOV 0AAXLY®V, TN OlEPEHVNOT TOV TPOKANGEWDV
KoL EDKOUPIDV OV TPOKVTTOLV amd TN O£S0UEVOTOINGT), TNV AVTOUATOTOINCT] KOt
TN GLYKALOT, KOOGS Kot TNV avanTuén tkovotntev aloAdynons ToV GTPaTNYIKOV
EMNTAOCED®V TOV YNOLIKOV TEYVOAOYUDV GE TOUEIC OT®MG 1 dnuocloypagio, ot
ONUOGIEC GYEGELS, TO LAPKETIVYK KO 1] OPYOVOGLOKT ETKOIVOVICL.

MoOnowokd

omoTeEAEGNRATO
(CILOs)

Me Vv emtuyn oAokAnpmon Tov padnupatog, ot eortntéc Ba eivar og Béom vaou

1. Avayvopilovv kou £nyodv ta Pacikd oTadlo TG 16TOPIKNG eEEMENG TV
YNOLIKOV TEYVOLOYLDYV TOV HECOV EMKOWVOVING, LE OVOPOPA GTIG OOUIKES
TOVG EMATMOGELS OTIS EMKovmViakEG Tpaktikég (PILO 1).

2. Avoibovv TOV TPOTO e TOV OMOI0 Ol YNOWKEG TAUTPOPLES
petacynuotilovy Ty Topayyn, T SVoUn Kot TNV EUTAOKT TOV KOWOoU,
a&10mTOIMVTOS EVVOIOA0YIKA TAAICIO OT™G 1| GUYKAIGT, | CULUETOYN KOl 1|
aAyopiOukn kovAtovpa (PILO 1, PILO 2).

3. A&ohoyolV TIC GTPATNYIKEG EMMTOGCELS TOV YNPLOKOD UETACYNUOTIGHOD
ot dnuocloypaia, oTIG ONUOCIEG GYECEIS, OTO HAPKETIVYK Kol GTNV
0pYOVOCIOKY  EMKOWVOVia, Adpfdvovtag vmown TG UETOPAAALOUEVES
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EMOYYEMULOTIKES TAVTOTNTEG KO TIC TPoodokieg tov kowvov (PILO 2, PILO
3).

Extipodv tov poAo g dedopevonoinong, T GLTOUOTOTOINGNG Kot TNG
SLKLBEPYIONG TOV TAATPOPUADV GT1 SLOUOPP®GCT) TV CLUGTNUATOV HEGHV
Kot Tov dnpodciov Adyov, copmepthappfavopévov (NTUATOY opaToOTNTIGS,
npocPaong kot Aoyodooiag (PILO 3, PILO 4).

Kpivouv eumepiotatopéva Kovmvikés, n0uKé Kol moMTIKEG O10GTAGELS TOV
YNOLIKOL UETACYNUOTICHOV, OTMOC 1 YNOOKY €pyacio, n EmTNPNoN, M
TOPOTANPOPOpN o Kot 1 e€eAlooouevn oyxéon METaED TeEYVOAOYioG Kot
g€ovoiog (PILO 4).

poomartodpeva

N/A

YUVOTOLTOOPEVD, N/A

Iepreyopevo
padnpatog

Ao 10 Avaroykd oto Pnoetoxo: Iotopikd Ogpéiia tov Metaoynuaticpov
tov Mécwv Enikowvoviag (CILO 1): ITapovoidletar n 16Topikn mopeio Towv
YNOWKOV pEcmV pEcm NG eE€toong PocKOV oTadiwv TEXVOAOYIKOD
LETACYNUOTIOHOD oTa GuoTHUHoTo emkowvoviag. H petdfoon amd ta
AVOAOYIKG OTO YNELoKE TEPPAAAOVTO OVOAVETAL GE GLVAPTNOT UE TIC
aALOYEG IOV ETEQEPE M YNOLOTOINGT OTIS OIOTNTES TOV TEPIEXOUEVOD, TNG
amofnkevong kot g petadoons. Idwitepn éupaon divetar ot dOUIKES
GULVEMELES NG Ynolomoinong, toco e Beopobetnuéva mepiPdirovia 6o
Kot 6€ TEPPAAAOVTA TOVL SLOLOPPAOVOVTAL ATd TOVG {B10VG TOVS YPNOTES.
20yKAon kKo Metaoynpoticpog g Awdikasiog Hapaywyng tov Mécwv
Emkowoviag (CILO 2): H évvown g obykiiong mapovoldletar og
KEVIPIKO TOPASEYHO YIO. TNV KOTOVONOT TOV GUYXPOVOV SodOIKACLOV
Tapay®yng neplexopeévov. To Bépa e€etdlet Tov TpOTO Le TOV 0moio Ta Opla
avapesa o€ LOPPEC LESMV, Bropunyavieg Kot ETayyEALOTIKOVG pOAOVS EYOVLV
avadlopopewbet Adym TV yneloKkodv texvoroyldv. Mekéteg mepintwong
amd T dnpocloypaeia, ) Propunyovio e yuxaymyiog Kot T Stoeruon
AVOOEIKVOOLV TIG LETOPOALOUEVES AOYIKES TOPALYMDYNG.

Yoppetoykoi IMoMtiopoi ko IThazpopponompévo Kowd (CILO 2, CILO
3): To B&pa depevvd TNV EUEAVIOT TOV GUUUETOYIKDOV TOAMTIGUMV KoL TOV
EMOVOATPOGOIOPIGHO TNG OpAonS Tov Kovol ota ynolakd teptBdiiovta. H
Gvod0g TOL TTEPLEYOUEVOD TTOV TTAPAYETAL OO TOVS YPNOTES, Ol OIKOVOUIES
tov influencers kot ot diktvopéveg kowvotnteg e€etaloviar péoo omd
EVoleg OmMG 1 TPO-KATAVOAMTIKY mopoywyn (Prosumerism) kot ot
duvatotteg mhatpopuag (affordances). Idwitepn mpocoyn divetar oTig
EVTIOOELS OVALEGO OTN XEPAPETNON KoL TNV EKUETAALELGT GTY] GLUUETOYN
7oV dtaplecsoraPeitan and TAUTPOPLLES.

AlyopOkn Atapecordpnon ko Avvapikég Opatotrag (CILO 2, CILO
4): E&etaletor o porog TV aAdyopiBumv otn Stoudpemon Tov Tt yivetal
opatd, TL KUKAOQOPEl Kot TL amokTd oaflo oTNV Ynelokn ETKOV®VIA.
OewpnTtikd TAOicIL Amd TIC OTMOVOEC UECHOV KO TIC KPITIKEG GTOVOLS
O0edopEVOV  0ELOTOIOVVTOL Y10 TNV OVOADOT TOV HNYOVIGUAOV GUOTUCNG
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mEPLEYOUEVOD, QIATpOpiouaToc kot Katdtaéng. Idwaitepn Eueaocn dlveton
OTIC TOAITIGMIKEG OVLVENELES TNG OAYoplOkne OlakvPépvnone ot
OMNUOGLOYPaPiL, GTNV YLYOY®YIN KOl 6T HECH KOWVOVIKNG OIKTOMON|G.

5. Ztpomyikn Emkowovie ot ¥Ynewxkn Emoyr (CILO 3): E&etaleton o
LETAGYNUOTIOHOS T®V ONUOCI®V OYEGE®MV, TOL UAPKETIVYK KOl TNG
OPYOVOCIOKNG  EMIKOWVMOVIOG OTO  TAOIGIO  YNEOKO  KOPEGUEVMV
neporiroviov. Ta Béuata mephapfavouy TOAVKOVOALKY] GTPOTNYIKY,
apnynuatikny tovtoétnta tev brands, cuvvepyaciec pe influencers kot
dwyeipion kpicewv oe mepiPdAiovto aueonc aAinAieniopaons. Meléteg
MEPIMTOONG  AVAOEIKVOOLV TOV TPOTO L€ TOV OMOI0 Ol OPYOVIGHOL
npocapuolovrol o€ KOTOKEPUATIGUEVO, GUUUETOYIKA. Ko
O€JOUEVOKEVTPIKE OIKOGVOTNUOTO EMKOIVMVING,

6. Aedopevomnoinon, Avtopotoroinon kat Ioyvg tov IMateoppmv (CILO 4,
CILO 5): Avédivon tov TPOTOL UE TOV OTOI0 TO, GLGTAUATO YNPLUKOV
uéowv dopobvtar yopm amd TV goywyn Oedopévev Kol TNV
QLTOMOTOTOMUEV AyM amopdcewy. Zulntovvtor CnTHoto OTMG Ot
TPOYVOOTIKEG  OVOADGES, O  KOMITOAMGUOG — EMTINPNONG Kot 1
EUTOPELLLATOTOINGT TNG OpacTNPLOTNTOS TV Ypnotadv. H oyéon avapeca
GTOV GYEOLOGUO TMV TAUTPOPUDV, TN COUTEPLPOPE TOV YPNOTAOV Kol TNV
Oeopkn woy0 e€eTaleTon HEGM TPOGPATNG EPELVAG YL TIG VITOOOUES TMOV
HECOV.

7. Aoukég Emmtmoeig tov Pnolaxod Metaocynuatiopov (CILO 5): Kpitikog
OVOOTOYOGHOS YOP® OTtd TIG EVPVTEPEG KOWVMVIKEG GUVETELES TOV YNOLOKOV
uetacynuoticpov. E&etdlovror Bépata 0nmg n epyacio oTig TAATOOPLLES,
0l OAYOPIOUIKES TPOKATOANYELS, 1| YNOLOKT ovVIGOTNTA Kol 1 MO ™G
avtopotonoinong. Ta ymelokd péoa tomofetovviol pEco 6e gupvTEP
TOMTIKE, OIKOVOUIKA KOl 1OE0A0YIKE CLGTNHLOTA, TPOETOUALOVTOS TOVG
QOLTNTEC VO GUUUETEYOVV KPLTIKA GTIC GVYYPOVES GUINTNOELS YOP® OO TNV
TEXVOAOYIO KO TNV ETKOWVOVIQ.

Me0odoroyia
010 00KuALG

["a ™ dwackario tov padnuatog, Ba ypnoiomromBodv ot akdrovdeg
TOOAYOYIKES TPOCEYYIGELC:

- Tlopovoidoelg dapaveldv.

- Emeypévo ontikoakovostikd vAKO.

- KaBodnyoduevn culntnon Kot kpitikn avdAvor Bewpidv Kol HEAET®V
TEPIMTOONC.

- Eopoapuoyn Beopntikdv vvoidv 6€ Tpaylatikd mopadeiypata.

- ZOVTOUEG OOKNGELS OVOGTOYACTIKNG YPOUPNG.

- Tlapovoidoelg amd portntég Kot dounpéves culnmoels/avtimapadécelc.

- Emdeypéva otoryeio aveotpappévne o10ackoriog Kot S1epeELVITIKNG
padnong.
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»  Aaumavapng, I'. (2023). Yneioxog puetaoynuotionos oty mpoén:
Egpapuoyn ka1 viomoinon. ®@cccarovikn: Alotyua.
» Jenkins, H., 2006. Convergence Culture: Where Old and New Media

Biphoypagie Collide. New York: NYU Press.
» Siapera, E., 2018. Understanding New Media. 2nd ed. London: Sage.
[TapakoAiovOnon pabnudatov: 5%.
AZwohéynen Zoppetoym o cvintoels kot dpactnpotreg: 5%.
I'pantn| epyacio: 40%.
Tehkn e&étaon: 50%.
I'voooo EXMnvid
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Course title

Cypriot Media Environment

Course code MCM615

Course type Elective

Level Postgraduate

Year / Semester TBD

Instructor Michalis Tsikalas

ECTS 7 Lectures / week 1 Laboratories / week 0

Course purpose
and objectives

This course provides an in-depth overview of the media environment of the
Republic of Cyprus, focusing on the structure, operation, and evolution of key
media institutions within a small-state EU context. It examines the ownership
models, regulatory frameworks, editorial practices, and technological developments
that shape Cypriot media production and dissemination. Special emphasis is placed
on the interaction between media organisations and their institutional, political, and
economic environment.

The purpose of the course is to equip students with a grounded understanding of the
Cypriot media system while fostering critical engagement with the real-world
dynamics of local media practices. The primary objectives are to analyse the
organisational and institutional features of Cypriot media; to contextualise
regulatory and communicative practices within national and European frameworks;
and to facilitate applied learning through structured visits to media organisations,
guest lectures by industry professionals, and critical reflection on how strategic
communication theories manifest in the local context.

Learning outcomes
(CILOs)

Upon successful completion of the course, students should be able to:

1. Analyse the structural features and historical development of the media
system in the Republic of Cyprus, with reference to ownership models,
institutional frameworks, and political-economic influences (PILO 1).

2. Evaluate the role and function of major media outlets, regulatory bodies,
and journalistic practices in shaping the Cypriot information environment
(PILO 1, PILO 2).

3. Assess the impact of local cultural, political, and economic dynamics on
media content, professional norms, and the communication strategies of
both public and private media institutions (PILO 2, PILO 3).

4. Critically examine contemporary challenges such as media trust, audience
fragmentation, digital transition, and newsroom sustainability within the
Cypriot context (PILO 3, PILO 4).

5. Engage analytically with the structures, routines, and real-world practices
of Cypriot media institutions through direct exposure to professional
environments and practitioner insights (PILO 4).
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Prerequisites

N/A

Required N/A

Course content

Historical Trajectories and Structural Foundations (CILO 1): An
overview of the development of the media system in the Republic of Cyprus
since 1960, focusing on key institutional shifts, ownership transformations,
and political influences that have shaped the current media landscape. The
topic examines how liberalisation, EU accession, and digital convergence
have reconfigured media structures while also generating patterns of
continuity and change. Particular focus is given on understanding the
Cypriot media system as a small-state, semi-peripheral context operating
within both national and supranational frameworks.

Media Institutions, Ownership, and Regulation (CILO 1, CILO 2): This
topic examines the organisation and governance of key media outlets in
Cyprus, including public service broadcasting, private television networks,
press groups, and digital platforms. Discussion focuses on ownership
patterns, market concentration, editorial independence, and the role of
regulatory bodies. Comparative insights are drawn from other EU contexts,
with emphasis on national adaptations and challenges.

Journalistic Norms and Professional Practices (CILO 2): Analysis of
prevailing journalistic routines, editorial standards, and news production
logics in Cypriot media. Core themes include gatekeeping, source practices,
political parallelism, and professional autonomy. Case examples illustrate
how cultural values and institutional constraints shape reporting practices
and public trust.

Cultural Contexts and Media Content (CILO 2, CILO 3): Exploration
of how local cultural, political, and economic conditions influence the
construction of media narratives. Topics include the representation of
migration, gender, religion, and national identity; the role of language and
audience segmentation; and the interaction between commercial
imperatives and public interest content.

Digital Transition and Structural Challenges (CILO 3, CILO 4): This
topic examines the impact of digitalisation on Cypriot media institutions,
business models, and audience dynamics. Areas of focus include newsroom
restructuring, revenue pressures, audience fragmentation, and the
platformisation of media distribution. The topic reflects on the sustainability
of journalism and the evolving nature of media work in digital contexts.
Real-world Engagement and Media Fieldwork (CILO 4): A practice-
oriented topic that involves structured activities such as guest lectures from
media professionals, guided field visits to media organisations, and
observational exercises. Students are encouraged to critically connect
theoretical frameworks with direct exposure to institutional settings and
communicative routines within the Cypriot media environment.
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7. Strategic Communication in Local Contexts (CILO 4): A reflective
conclusion that draws on previous topics to explore how strategic
communication principles manifest within the Cypriot media culture.
Emphasis is placed on political communication, media advocacy, public
campaigns, and the symbolic negotiation of legitimacy. The topic
synthesises key insights and encourages students to apply critical
perspectives to local media realities.

Teaching
methodology

During the course, the following pedagogical approaches will be employed:

- Slideshow presentations.

- Curated audiovisual material.

- Guided discussion and critical analysis of theories and case studies.
- Guest lectures and field-based activities.

- Application of theoretical concepts to real-world scenarios.

- Short reflective writing tasks.

- Student-led presentations and debates.

- Selected elements of flipped classroom and inquiry-based learning.

Bibliography

» Doudaki, V. & Carpentier, N., 2017. Cyprus and Its Conflicts:
Representations, Materialities, and Cultures. 1st ed. New York, NY:
Berghahn Books.

» Hallin, D.C. & Mancini, P., 2004. Comparing Media Systems: Three
Models of Media and Politics. Cambridge: Cambridge University Press.

» Car, V. & Zorko, M. (Eds.), 2025. The Digital Environment and Small
States in Europe: Challenges, Threats, and Opportunities. Abingdon:
Routledge.

Assessment

Attendance: 5%.

Participation: 5%.
Assignment: 30%.
Examination: 60%

Language

English
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Tithog padnpatog | To Kvrproko [leprfairov Méowv Evnuépmong

I;O‘:;?,]‘:(‘:EOG MCM615

Tomog padnpatog Emoyng

Eninedo Meranto oo

"Etog / EEaunvo TBD

Ovopo dwaokovra | Myyaing Towkardg

ECTS 7 Lectures / week 1 Laboratories / week 0

Y KOOGS KoL 6TO) 0L
padnpaTog

To péOnpo TpocPEpel EUTEPIGTATMOUEVT] EMGKOTNGT TOV TEPPAALOVTOS LEGMOV
evnuépwong g Kumplaxng Anuokpatiog, estidlovrag ot doun, T Asttovpyio kot
v €£EMEN TV Pack®V pvTiokov Becpav evog kpdtovg-pélovg e Evporaikng

‘Evoong. E&etdlovion ta povrédo doktnoiog, to puBuotikd mAaicio, ot

ONUOGIOYPOPIKES KOl OPYOVOOCIUKEG TPOKTIKEG, KOOMG Kol Ol TEYVOAOYIKEG
eEEMEEIC TOV SOUOPPDOVOLY TNV TOPAYOYN KoL TN Odyvon TEPIEXOUEVOL OO TA
Kumplakd péca. [dwaitepn Eupacn divetor 6tn 6YEoT AVALESH GTOVS OPYOVIGLLOVG
HEGOV eVNUEP®ONG KOl 6TO OEGUIKO, TOMTIKO KOl OUKOVOIKO TOVG TEPPAALOV.

2KOTOG TOL HaOUATOG Elval Vo TPOGPEPEL GTOVG POLTNTEG L0 TEKUNPLOUEV KO
GUGTNUATIKY] KOTOVONOT TOL KLTPLKOD TEPPAAAOVTOS LEGMOV EVNUEPWOOTG,
KOAALEPYDVTOG TOPAAANAO KPITIKY] TPOCEYYIOT OMEVOVTL OTIC TPOYLUOTIKEG
oLVONKEG KOl SOLVOLIKES TOV TPAKTIKOV TV Tomikewv MME. Bacukovg otoyovg
AmOTEAODV 1 OVAALGT TOV OPYOVOGLOK®V Kol OECUIKAOV YOPAKTNPIOTIKOV TMV
KUTIPLOKAOV HEGMOV KOL 1) EPUNVELN TOV PLOLUCTIKAOV KO ETKOTVOVIOK®V TPUKTIKAOV
péca oto ebvikd kot gvpomaikd mAaiclo. Emiong, to pdbnuo otoygver oty
gvioyvon g emayyeALOTIKNG HAONONG HEC® OPYOVOUEVOV EMICKEYEMV GE
opyavicpovg MME, mpookekAnuévov opiintdv ond tov KAGO0 Kol KPLTikoy
OVOOTOYUCHOD GYETIKO WE TOV TPOTO HE TOV Omoio ol Bewpiec oTPATNYIKNG
EMKOVOViaG epoprodloviot 6TO KUTPLOKO OIKOGVGTILLAL.

MoOnowokd

omoTEAEGPATO,
(CILOs)

Me v emtoy] oAokAnpwon tov padnuatog, ot porntég Ba eivar og B€om va

1. Avaldvovv T SOpIKA YOpaKTNPIOTIKAE Kot TV 16Topikn e£EMEN Tov MME
otv Kvmpuokn Anupokpoartio, pe avo@opd oto HOVTEAN 1O10KTNGIOG, TO
Beopukd mhaioto kot T ToAttikootkovokeg emppoéc (PILO 1).

2. A&oloyodv tov poAo Kot T Asrtovpyio TOV PACIKOV OPYOVIGUOV HECHV
EVNUEPMOOTG, TOV PLOLUGTIKOV 0PYDV KL TOV ONILOGLOYPUPIKMV TPOKTIKMV
o1 SWUOPPOSCT) TOL KLTPLAKOD TANpoPoplakoy TepPdirovtog (PILO 1,
PILO 2).

3. Amotyobv TOV OVTIKTUTO TMOV TOMIK®V TOATICUIK®V, TOATIKGOV KOl
OIKOVOUIKADV SUVAUIKAOV GTO HVTIOKO TEPIEXOUEVO, GTOVG EMAYYEALOTIKOVG
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KOVOVEG KOl OTIS EMIKOIVOVIOKEG OTPATNYIKEG ONUOCI®V Kol 1OIOTIKOV
opyavicumv pécwv evnuépwong (PILO 2, PILO 3).

E&etdlovv kpitikd chyypoves mPOKANCELS, OTMG 1) EUTLGTOGVUV OTO HECO,
0 KOTOKEPUATIGUOG TOL KOOV, 1 YNOLoKY HETAPaoT kol 1 Plocuotnto
TOV ONUOCLOYPOPIKOV opyoavioudv g Kuraplokng Anpokpatiog (PILO 3,
PILO 4).

[Tpoceyyilovv avaAvTikd TIC SOUEG, TIG POVLTIVEG KOL TIC TPOUKTIKEG TMV
Kumplok®v MME péow dueong emoaeng pe emoyyeApatikd mepipdiioviao
Kot kabodnynon and éumeipovg emayyeiuatieg tov khadov (PILO 4).

IIpoamartovpeva

N/A

YovamoiTovpEva, N/A

Iepreyopevo
padnpatog

Iotopwkn Avadpopn kor Ogpeddn Xapoktnprotikd (CILO 1):
[Mapovsioon g e&éMEng twov MME oty Kurplaxn Anupokpartio amd to
1960 émc onpepa, pe Eppaon oe kaBoplotikes Oeoukég petaforés, aAlayég
WOL0KTNCOKOV GYNUATOV Kol TOMTIKEG EMPPOES MOV SWUOPPOCOV TO
onuepvd  pwvtiokd tomio. E&etdleton o tpdémog pe tov omoio M
anelevBépwon g ayopds, n évtaén omv EE kot n ynowok cvykion
AVOOLOUOPPOGOV TIG OOUES TV HECWOV, dNULOVPYDOVTAG HOTIBO GUVEXELOG
Kot oAAaync. Idwaitepn €ueoon divetal oTtnv KOTOVONGT TOV KLTPLOKOV
GLGTAUATOG LECOV OC TEPPAAAOVTOC UIKPOD KPATOVG GE NUL-TEPLPEPELNKT
0éom, to omoio Aettovpyel TawTdOYpOva péca Ge €BviKE Kou vrepeBvikd
mAoicta.

Ocopoi, [doktnoio kot PvOmetikig Apyés (CILO 1, CILO 2): E&étaon
NG 0PYAVOGNG KOl O101KNONG TOV PAGIKOV OPYOVIGLOV LEGMV EVIUEPWOONG
omv Konpo, counepirapfoavopévng me onuociog padtotniedpaocns, Tov
WOIOTIKOV TNAEOTTIKOV OIKTVMV, TOV EKOOTIKAOV OPIA®MVY KOl TOV YNOLOKOV
mhateopudv. H culntnon emkevipovetal 6to TpOTLT 1010KTNGI0S, GTN
GUYKEVTPMOT TNG OYOPAS, OTNV €KOOTIKN aveaptnoia Kol 6ToV pOAO T®V
puOuotikov  apyov. Ilapéyovror cLYKPITIKEG avagopsés amd  GAla
EVPOTAiIKG TEPPAAAOVTO, HE EUPOACT OTIG EKAGTOTE TMPOGOPUOYEG KO
TPOKANGELS.

Anpocrwoypagikd Mpétvrwe ko Exayyelpotikés Mpaktikég (CILO 2):
Avdivon tov Kuplopyov OMNUOGIOYPUPIKAOV TPOKTIKMOV, TOV EKOOTIKOV
TPOTOTOV KOl TOV AOYIKOV TOPAY®OYNG €OCEMV GTO KLTPLOKE HEGA.
Kevtpiéc Oepatikéc mepthoufavovy to gatekeeping, tig mpaktikég xpnong
YOV, TOV TOATIKO TOPUAANAGUO KOU TNV ETAYYEAUOTIKY] GLTOVOUICL.
Meléteg mepinTmong avadelkviovuy ToV TPOTO LE TOV OTOI0 TOATICUIKES
a&leg ko Oeopikol TeplopIGHOl SAUOPPAOVOLV TIG TPOKTIKES PETOPTAL Kot
TNV EUMGTOGVVI] TOV KOVOU.
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4. MoMmtiopikd Xvopepalopeve kor Mivtioké Ilepreyopevo (CILO 2,

CILO 3): Atepehvnon tov TpOTOL LE TOV OTOI0 Ol TOMIKEG TOAMTIGUIKES,
TOMTIKEG KOl OIKOVOLUKEG cLVOTKEG emnpedlovV TN SUUOPP®ON LIVTIOK®OV
apnynoewv. E&etalovtal Oépota 0nme 1 Tapovsioorn e HETAVAGTELONG,
TOV VA0V, NG Bpnokeiog Kot TG E0VIKNIG TaVTOTNTAS, O POAOG TNG YADGGOG
KO TNG TUNUOTOTOINGTG TOL KOWOoL, KAOMS Kl 1| OAANAETIOPAOT] AVAUESH
OTIC EUTOPIKEC EMTAYEG KOL TO TEPLEYOUEVO ONUOGIOV GUUPEPOVTOG.

Ynewky Metapaon kot Aopkéc Ipoxiqeeg (CILO 3, CILO 4):
E&étaom tov avtiktumov ¢ ynelomoinong 6Toug KLUITPLokovg HIVTLOKOVG
0pPYOVIGLLOVGC, GTA EMLYELPNLATIKE LOVTEAL KOL GTT SVVALIKT) TOV KOwvo. Ta
nedila avdivong mepthapfdvovv v avadidpbpmon Tov NEWSroom, Tig
méoelg oto  €6000, TOV  KOTOKEPUOTIOHO TOL KOWOV KOl TnVv
TAQTQOPUOTOINGCT TNG EVNUEP®ONG KOl TNG dtovoung meplexopévov. To
Oéua  avaotoxdletor ™ Puwwowdmra g OnMuocloypagiog Kot TN
petaforiopevn @von g epyaciag ota MME «katd 10 ovveydg
eEeMoodpevo ynoeKo nePPAirov.

Epneipikn) Evacyoinon kor Ipoktikés Apactnprotnres (CILO 4):
[Ipaxtikd mpocavatolMopévo Oépa mov  mephapPAvel OpyavVmOUEVES
OpacTNPOTNTES, OMMG OMAEG TPOCKEKANUEVOV ETAYYEALOTIOV TOV
tomkdv MME, kafodnyoduevec emokEWYelg G€ LVTIOHKOVS OPYOVIGLOVG KO
aoknoelg mapotpnons. Ot portntég evBappviVOVTOL VO GLVOEGOVY KPITIKE
BepnTiKd oyfLOTO LE e ETOET 0TI OEGUKES TPOYLATIKOTITEG KO TIG
EMKOWVMOVIOKEG TPOKTIKEG TOV  KLTPLOKOL  HvTiokoy  mepPAAlovToc.

Yrpatnywkn Emkowovio oto Kvaprako Mepipairov MME (CILO 4):
Avooctoyaotikd Kieioyo mov adlomolel tar mponyovuevo Bépata yoo va
OlEPEVVNGEL TOV TPOTO LLE TOV OTOL0 O1 OPYEG TNG GTPATNYIKNG EMKOIVOVIOG
EKONAMVOVTOL GTNV KLTPLOKT UvTioKkn KovAtovpa. ‘Epeacn dlvetar otnv
TOMTIKY] EMIKOVOVIA, OTN HvTloK vrepdonion (media advocacy), otig
OMUOGIES KOUTAVIEG KOl GTN GUUPBOMKN OATPAYUATEVCT TG VOULLOTITAG.
To 0épa cuvBétel Pacikéc avVOAVTIKEG JOMIGTAOGELS Kol EVOOPPUVEL TNV
KPITIKT]  €QOPUOYN] TOLG OTNV  TOMIKN HIVTIOKY  TTPOYUOTIKOTNTO.

Me0odoroyia
01 0oKaALaG

[a ™ JdwaokoAic Tov padnuotoc, Oa  ypnowomombodv ot  akdAovbeg
OO0 YOYIKES TPOGEYYIoELS:

[Tapovoiacelg dStapaveldy.

Emideypévo ontikookovotikd VAIKO.

KaBoonyovpevn ocvlnmon kot Kputikn ovaivon Bewpldv Kot HEAETOV
TEPIMTOOC.

A3 paCTIKES TOPOVGLAGELS TPOCKEKANUEVOVY emayyeApatidv Tov MME.
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- Exmoidevtikn emiokeyn o1ig eykotactaoels tonik®v MME.

- Eopopuoyn Beopntikdv vvoimv 6€ TpaylaTiKd mopadelyuaTa.

- ZOVTOUEG OLOKNGELS OVOGTOYXAGTIKNG YPOUPNG.

- Tlopovoidoelg amd portntég Kot dounpéves culnmoels/avTimopadécelc.

- Emdeypéva otorgeio aveotpappévne Owdackoriog Kot SlepeELVITIKNG
padnong.

® YopokAéovg, A., 2008. Ta kvmproka. péoo. nolikng evyuépwaons. Aevkwoio:
Exdotucog Otkog NikokAng.

e Doudaki, V. & Carpentier, N., 2017. Cyprus and Its Conflicts:
Representations, Materialities, and Cultures. 1st ed. New York, NY:
Berghahn Books.

Biioypagio e Hallin, D.C. & Mancini, P., 2004. Comparing Media Systems: Three
Models of Media and Politics. Cambridge: Cambridge University Press.
e Car, V. & Zorko, M. (Eds.), 2025. The Digital Environment and Small
States in Europe: Challenges, Threats, and Opportunities. Abingdon:
Routledge.
[TapakoAiovOnon pabnudatov: 5%.
i ZoppeToym oe culnoelg kKot dpactnpomres: 5%.
AGworéynen Epyacia EEapnvov: 30%.
Teaun E&étaon: 60%.
I'voooa EXMnvikd
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Course title MCM Thesis
Course code MCM620
Course type Compulsory
Level Postgraduate

Year / Semester

Year 1/ Semester 1

Teacher’s name

Various Faculty Members

ECTS

27 Lectures / week 0 Laboratories / week 0

Course purpose
and objectives

The main objective of the MCM Thesis is to provide students with the opportunity
to apply the knowledge and skills acquired throughout their MCM program. The
purpose is to comprehensively and independently investigate real-life, complex
business issues, to critically analyze data, literature, and findings and to develop
students' ability to communicate their research findings clearly and persuasively,
both in writing and through oral presentations.

Learning outcomes
(CILO:s)

On completion of the course the students are expected to be able to:

1. Demonstrate an in-depth understanding of advanced theories, concepts, and
principles in the context of the topic they chose, by critically evaluating
existing literature and opportunities for further investigation (PILO 1).

2. Utilize advanced qualitative, quantitative, or mixed-methods research
techniques to collect and analyze data, and overcome methodological
challenges, ensuring reliability and validity of findings (PILO 5).

3. Apply critical thinking and advanced analytical skills to interpret data, draw
conclusions, and make evidence-based recommendations (PILO 2).

4. Effectively communicate complex ideas, research methodologies, and results
in a clear, structured, and persuasive manner, both in writing and orally
(PILO5).

5. Manage and independently execute a complex and substantial project,
demonstrating time management, self-motivation, and the ability to work
autonomously (PILO 6).

6. Understand and apply ethical considerations and professional standards in the
conduct of research (PILO 3).

Prerequisites

N/A Required | N/A

Course content

1. Selection of the MCM Thesis Topic: No constraints will be placed upon the
choice of subject matter for the thesis. Students are encouraged to choose a
topic that aligns with their professional interests, career goals, and the broader
field of business administration. It is essential that the topic is both feasible
for in-depth research and analysis within the available time frame and
addresses a real-life organizational issue.

2. MCM Thesis Proposal: As part of the Research Methods (MCMG601) course,
the students will have to draft and formally submit their thesis proposal.
Students will conduct a literature review to identify a research gap or a
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significant business problem that warrants investigation, formulate clear,
researchable questions or hypotheses, and develop a detailed research design
and methodology plan.

3. Allocation of Supervisor: Students will be allocated a supervisor with
expertise in their chosen field. Students will work independently under the
guidance of a faculty advisor, who will provide mentorship and critical
feedback throughout the thesis process, ensuring academic rigor and quality.

4. Research Planning and Management: Following supervisor allocation,
students will develop a comprehensive research timeline for their thesis. This
phase focuses on creating structured project management approaches to
ensure timely completion. Students will establish regular meeting schedules
with their supervisors and develop detailed work plans with clear milestones.
The planning phase includes organizing research resources, setting realistic
deadlines for each thesis component, and implementing progress monitoring
systems to maintain steady advancement toward completion.

5. MCM Thesis Research and Writing: Following the approval of the thesis
proposal and the allocation of the Supervisor, students will embark on the
research and writing phase. Students will engage in rigorous research
activities depending on the nature of their topic and begin drafting their thesis.
Throughout this process, students are expected to maintain regular
communication with their advisor to receive feedback and ensure that their
work meets the required academic standards. The goal is to produce a well-
structured, thoroughly researched, and critically analyzed thesis document.

6. MCM Thesis Presentation: Upon completion of the written thesis, students
will be required to present their research findings in an oral presentation. This
presentation serves as a formal opportunity for students to demonstrate their
expertise on the chosen topic, articulate their research process and
conclusions, and respond to questions from a panel of faculty members. The
presentation should be clear, well-organized, and professional, showcasing
the student’s ability to communicate complex ideas effectively.

7. Feedback, Corrections and Final Submission of the MCM Thesis: After
the thesis presentation, students will receive detailed feedback from their
advisor and the faculty panel. Based on this feedback, students may be
required to make final corrections or revisions to their thesis document. The
final, corrected version of the thesis must be resubmitted for approval to the
supervisor, ensuring that all feedback has been addressed and that the thesis
meets the highest academic standards.

8. Grading: The grading of the MCM Thesis is designed to evaluate the
student's ability to conduct rigorous research and effectively communicate
their findings. The grading is divided into two key components: the Thesis
Document (80%), and the Presentation (20%). Both components will be
double marked. The first marking is carried out by the student’s supervisor
and the second marking by another member of the faculty who is familiar with
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the research topic area. The Thesis will be checked for plagiarism (via
Turnitin), and disciplinary action will be taken if a dissertation is found to
contain a high similarity percentage.

For more detailed information see MCM Thesis Guidelines.

Teaching
methodology

Face-to-Face Meetings
MCM Thesis Proposal
MCM Thesis

MCM Thesis Presentation

Bibliography

» Academic journals, business databases, and case study repositories (e.g.,
JSTOR, SpringerLink, Wiley Online Library, Taylor & Francis Online,
Bloomberg Professional, EBSCO Business Source Complete, ProQuest
Business, FactSet, MarketLine Advantage, Harvard Business Publishing, The
Case Centre, SAGE Business Cases, IESE Business School Case Collection,
Emerald Case Studies).

» Research methodology and statistical analysis textbooks (see the Research
Methods (MCM®601) course descriptor)

» Thesis writing guides and academic publishing resources (e.g., White, B. and
Rayner, S. (2014), Dissertation Skills: For Business and Management
Students. Cengage Learning, Booth, W., Colomb, G., Williams, J., Bizup, J.,
and FitzGerald, W. (2016), The Craft of Research, The University of Chicago
Press.

Assessment

80% - MCM Thesis (Double marking. The 1 marking is carried out by the student’s
supervisor and the 2" marking by another member of the Faculty who is familiar
with the research topic area)

20% - MCM Thesis Presentation (Double marking. The 1% marking is carried out
by the student’s supervisor and the 2" marking by another member of the Faculty
who is familiar with the research topic area and attend the presentation)

Language

English
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Tithog padnpatrog | Authopatiki Epyacio MCM
I;(E?,]‘:(‘:jog MCM620

Tomog padnpatog Ynoypeotiko

Enineoo Metoantooké

"Etog / EEGunvo "Etog 1/ E&aunvo 1

‘Ovopo o10dokovTo

Algpopo Méin Adaktiko? Ilpocomikov

ECTS

Awégerg / 1 Epyoactipwa /

27
efoopada efoopada

0

Y KOOGS KoL 6TO) 0L

O kVprog 610)0¢ NG AmAwpatikng Epyaciog MCM givat va dmacel 6toug portntég
TNV evkapio Vo EPapUOGOVV TIG YVMOGELS Kot TG OEEIOTNTEG TTOL AMEKTNGAV KATA TN
duapkela tov mpoypdupatog MCM. Xkomdg etvar 1 ohokAnpmpévn kot aveaptnm
HEAETN TPAYUOTIK®V, TOADTAOK®V EMYEPNUATIKOV NTNUdtov, 1 KPLITIKY

nodnpozog avdAivon dedopévav, BiAtloypagiog Kot 0PNUAT®Y Kot 1 avATTLEN TNG IKAVOTNTOG
TOV POLTNTOV VO EMKOVMOVOVV TO OTOTEAEGLLOTA TNG EPEVVAS TOVG LLE GOPTIVELDL KOl
TMECTIKOTNTA, TOGO YPATTMG OGO Kol LEGH TPOPOPIKTG TAPOLGINONG,.
Me v oAokANpwon Tov pHobNpHatog ot oltnTég avapévetal va etvan g BEon vau:

1. Emdeicviouv pa oe Babog koatavonon Bsmpidv, evvoldv Kol apy®V 610
mlaiclo Tov Bépatog mov emédedav, aS0AOYMOVTAG KPITIKE TNV VILAPYOVCH.
BipAoypagio kot Tig evkatpieg yio mepartépm depgdvinon (PILO 1).

2. XpNOHOTOL0VV TOLOTIKEG, TOGOTIKEG 1) MIKTES EPEVVNTIKEG TEYVIKEG YOl TN
oLALOYY] Kol avdAvon dedopévov Kot vo  Eemepvouv  PeBOdOAOYIKES
npokAnoels, e&aceaiilovrog tnv aflomotio Ko TNV €yKupoTNTO TOV
evpnudateov (PILO 5).

MoOncroxa 3. Epapuolovv kpttikn okéyn kot Tponyueves avaluTiKEG deEIOTNTEG Y10 TV
OTOTEAEGNATO, epunveio ogdopévey, Vv e£aymyn CLUTEPACUAT®OV Kol T OlTOTOON
(CILO:s) TeEKUNpLopévev tpotdoswv (PILO 2).

4. Enucotvovoldv amoteAeGLaTIKA GOVOETES 10€€C, EpeuVNTIKEG LeBOdOAOYIES KOl
OTOTEAEGLLOTO LLE GOPT], OOUNLEVO KOl TELGTIKO TPOTO, TOGO YPUTTA OGO Kot
npogopwkd (PILO 5).

5. Awyepilovrtar Kot va eKTeEAoVV aveEdptnTo £vo GLVOETO Kol TEPIEKTIKO £PYO,
EMOEIKVOOVTOS OOEIPIOT TOL YPOVOL, CLTOTOPOKIVIOT Kol KOVOTNTO
avtovoung epyaciog (PILO 6).

6. Katoavoouv kot va gpapudlovv deovtoroyikd CnTRUOTO Kot X0y YEAUOTIKG
npoTuna Katd ™ deaywyn g épsuvac (PILO 3).

Mpoararrodpeva N/A Xuvarartovpeva | N/A
1. Emdoyn tov Ofépatog Awmhopotikig Epyaciacg MCM: Aev vadpyovv
Tepiey6pevo nsptop’wuoi ocov fxcpopd m’v EMAOYN 101,) Géu(fctog ’mg Sm?»couan,ld]g
i epyaoiag. Ot pountég evBappivovtar va emA&Eovy éva BEpa Tov va GuVEAdEL
padnpatog

LLE TOL EMOLYYEALLOTIKA TOVG EVOLUPEPOVTOL, TOVS ETOALYYEAUATIKOVS TOVG GTOYOVG
Kot ToV gupvTeEPO Topén NG dtoiknong emyeproemv. Eivar onuavtikd 1o
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0éua va etvor vAomomotipo og Pabog Epevvag Kot avdAlvong kot vidg Tov
SlBEGIHOD YPOVIKOD TANIGIOL KOt VO apOpd EVO. TPAYLLATIKO OPYOVOTIKO
npo.

2. Mpétaocn Authopatikis Epyasiog MCM: Zt0 mlaicio tov poabfpotog
MéBodot 'Epguvag (MCMG6E01), o gortntg Ba mpémel va cuvtdéel kot va
vroPdAet emiono TNV TPOTOOT TG SMAMUATIKNG TOV gpyaciag. Ot eortntég
Ba d1e&ayouv BIBAOYPAPIKT OVOGKOTNGN Y10 VOL EVIOTICOLV £VOL EPEVVITIKO
KeVO N éva oNUOVTIKO EMXEPNUOTIKO TPpOPANUa Tov Xpnet diepevvnong, Ha
SLITLIOGOVY GOPT], EPEVVNTIKA EpOTAATA 1] LITOBEGEIS Ko Ba avamtHEovy
éva AemTopepEC GYES10 EPELVNTIKOD GYESOGLOV Kot LeBodoroyiog.

3. Katavopny tov Empiénovrog: Ot gpountég Ba AdPovv évav emPAénov
kaOnynt pe eumepio otov Topén mov €yovv emhégel. Ov gorntég Ha
epyalovion ave&aptnta vod TV Kabodynon evog emPAETOvVTOC Kabnynty, o
omoiog Ba mapéyel kaBodNyNoN Kol KPITIKY avaTpo@oddtnon ko' OAn
OUIpKELDL NG OIMAMUOTIKNG €PYOCING, OloPoAMioVTOG TNV OKOONUOIKT
QVCTNPOTNTO KO TOLOTNTO.

4. Xyeowaopnoc kor Awyeipion g ‘Epevvag: Metd v avdBeon and tov
emPrémovia, ot  eoumtég  Ba  avamtoEovv  éva OAOKANPOUEVO
YPOVOSIAypoLLLe. £pgvvag yia T daTpiPn Tovg. H pdon avtn emkevipmveton
ot Onovpyios SOUNUEVEOV TPOCEYYIGE®V dloXElptong Tov €pyov Yo va
eEacpalotel 1 €ykapn odokAnpwon tov. Ot gorntég Oa kabiepdcovv
TOKTIKG YPOVOOSLOYPAULOTO GUVAVINGE®Y e TOV EXPAETOVTA KAONYNTY TOVG
kot Oa avantHEovy Aemtopepn oyéola epyaciag pe capn opdéonua. H edon
oXeOOGHOV TTEPAAUPAVEL TNV OPYAVEOCT TMOV EPELVNTIKOV TOPOV, TOV
KaBoplopd PEAMOTIKOV Tpobesdmy Yo kB atotyeio Tng dtaTping Ko tnv
EPAPLOYN CLOTNUATOV TopakoloONoNG TG TPoOddov Yo TN dlaThpnom
otafep1|g TPOOIOL TPOG TNV OAOKANPMOOT).

5. "Epgvova ko Zoyypaei) Avmhopotikig Epyaciag MCM: Metd v €ykpion
NG TPOTUCNG OIMAMUATIKYG epyaciog Kol tnv avadeon tov emPAEmovTa, Ot
eorttég Ba Eextviioovy T GAGT TG EPELVAG KoL TNG SLYYPAPNS. Ot PottnTég
B0 GLUUETAGYOVLY GE ALGTNPEG EPEVVNTIKEG OPACTNPLOTNTES OVAAOYQ LE TN
@von tov Bépatdg Toug Ko B apyicovv va cuvtdocsovy ) datpPn Tovg.
Kof' 6An ™ dudpkela avtg TG Od1KaGiog, ol QOITNTES AVOUEVETAL VI
JTNPOVV TOKTIKN EMKOW®VIRL Le TOV GUUBOLVAO TOLG Yo Vo, AapBavouv
avaTPOEOdOTNoN Kot v dSloc@aAovy OTL 1 €pyacict TOLG AVTOTOKPIVETOL
OTO OMOLTOVUEVO, akadN ik TtpdTuma. O o1o)0g gival 1 Topaymyr| evog
KOAQ  dounuévov, O1eEodikd  €PELVNUEVOL KOl  KPITIKE  avaAvuévov
OLYYPAULOTOS SUTAMUATIKNG EPYACIAG.

6. Mapovoiacn Awrhopotikig Epyaciogc MCM: Metd v oAokAnpmon g
OWMAOUOTIKNG epyoaciog, ot @oltntég Oo mpémer vo TapOVCIAGoLY T
OOTEAECUOTO TOVG GE [ TPOQOPIKN Tapovsioon. H mapovsioon avth
amotelel emionun evkarpio Yo TOLG EOITNTEG Vo EMOEIEOVY TV eE€1diKEVON
TOVG GTO EMAEYUEVO BELA, VO SLATLIMGOLY TNV EPEVVITIKY| OLOTKOGI0L KO TOL
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CLUTEPACUATA TOVG KOl VO OavInoovy o€ epwtoels. H mapovsioon Ha
mpémel  va glvol  oaQpng, KOAQL  OPYOVOMEVY, KOl ETOYYEALOTIKN,
AVOOEIKVDOVTOG TNV IKOVOTITO TOV (POLTNTH VO, ETIKOVOVEL ATOTELECUATIKA
TOAOTAOKEG 10€€G.

7. Avatpo@ododtnon, Awoplnoceig ko Tehkn Yrofoin g Avmthopotikig
Epyaciogc MCM: Metd v mopovciocn tng SWA®UATIKNAG epyaciag, ot
eorttég Bo AdPovv AemTopepT| AVATPOPOSOTNGN OO TOV GUUPOVAO TOVG. Me
Baon avt ™V avatpo@oddtnon, uropet va (ntndei and tovg eortnTéC va
mpoPodv ce TeEMKEC O0pBmoEI I avabe®PNOELS TG OMAMUATIKNAG TOVG
epyaociag. H tehxn, dtopBwpévn €kdoon e SMAMUATIKNG EPYOCIag TPEMEL
va vtoPAnOel ek véov mpog €ykpion otov emPAénovia, dtuceaiilovtog 0Tt
OAa TaL oOM £xovv ANeOel LTOYN Kot OTL 1 SIMAGUOTIKY EpYOcio TANPOL T
VYNAOTEPO AKOINUATKA TPOTVTAL.

8. BaOpoiéynon: H Pabuordynon g Auhopatikig Epyacioc MCM éyxet
oxedlootel Yo va afloAoynoeL TNV KOVOTNTA TOL QOITNTH Vo dte&dyet
OYOAOGTIKY] £PELVA KO VO, EMIKOWVMOVEL OTOTEAEGLLATIKA T EupNpaTd Tov. H
Babuoroynon yowpiletor oe 0600 Pacwd otorgelo: TO  £yypoeo TNG
dmlopatikng epyaciag (80%) kar v mapovsioorn (20%). Kot or dvo
owvictwoeg  Ba  Pabporoynbodv  dumhd. H  mpdtm  Pabpordoynom
Tpoypatomoleitol and Tov emPAémovio. TOv @OuTNTR Kot M dgvTEPN
BaBuordynomn and €va dALO HEAOG TOL OOOKTIKOD TPOCMMIKOD 7OV Eivol
eEowelpUEVO e TV meployn tov gpgvvntikov Bépotoc. H Aumlopartikn
Epyocia Oa eléyyeton yu Aoyoxhomn (uéom tov Turnitin) ko Oa
Aappdvovton meBapyikd pétpa edv dSamotmBel 6Tt pio SUTAOUATIKY Epyacio
TEPLEYXEL LYNAO TOGOGTO OLOLOTNTOG,

o meprocotepeg Aemtopepeic minpogopieg deite tov Odnyd Exmdévmong
Amopotikng Epyacsiogc MCM.

Yvvavtioelg pe tov EmPaénov Kadnynt

MeOoooroyio [Tpétaon Ammhopatiking Epyacsiog MCM
010 00KOALG Amopotikny Epyacio MCM
[Tapovciaon Amiopotikng Epyasioc MCM
»  AxoOnpoika meptodikd, Pacelg dedopévav eTXEPNCEOY Kol amobetipla
ueketov mepumtwcenv (m.y., JSTOR, SpringerLink, Wiley Online Library,
Taylor & Francis Online, Bloomberg Professional, EBSCO Business Source
Complete, ProQuest Business, FactSet, MarketLine Advantage, Harvard
Business Publishing, The Case Centre, SAGE Business Cases, IESE
Biioypagio Business School Case Collection, Emerald Case Studies).

» Zuyypaupoto  €peuvnTIKniG  HEB0d0AOYIOG KOl OTOTIOTIKNG  OVAALGNG
(BpAoypapio pabnquatog: Mébodot Epevvag (MCM601))

» Oodnyol cuyypapng SotpiPodv kot myég akadnuoik®v exdocemv (m.y.,
White, B. and Rayner, S. (2014), Dissertation Skills: For Business and
Management Students. Cengage Learning, Booth, W., Colomb, G.,
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Williams, J., Bizup, J., and FitzGerald, W. (2016), The Craft of Research,
The University of Chicago Press.

80% - AwmAopatikny epyocic MCM (dutdn Babporoynon. H 1n Pabuordynon
yivetor amd tov emPAEnOVTA TOL POoITNTA Ko 1 21 Pabuoidynon and dAlo pérog
tov Tpnpoatog mov yvepilel v meployr Tov epevvnTiKoy BENATOG)

A&ohéynon 20% - IMapovcioon dumlopatikng epyaciog MCM (St Pabpoidynon. H 1n
Babporoynon yivetar amd Tov emPAETOVTO TOL POt TH KOt 1 21 Babordynon amd
GAAO HEAOC TN ZYOANG TTOV eivol £EOIKEIMUEVO LIE TNV TEPLOYN TOV EPEVVITIKOV
0épnatog Ko mapakolovbel v Tapovciaon)

I'iowooa EMnvika
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