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M
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55 
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       *  Students w
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anagerial    
experience are required to take the M
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13 
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7.50 

3
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1 
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Final thesis 
M

BA 010 
 

 
 

30.00 



    

 
Specialisation modules  
 

 

Each specialisation is made up of nine (9) modules, six (6) of which are core, two (2) elective, 
and the final thesis. 
 
 

MBA in Management 
 

Core modules 
MBA 011 Strategic marketing       7.50 ECTS 
MBA 016 Human resource management and organisations development   7.50 ECTS 
 
Students need to select any two (2) of the following concentration elective modules: 
 

MBA 005 Operations and quality management     7.50 ECTS 
MBA 006 Global business        7.50 ECTS 
MBA 007 Project management       7.50 ECTS  
MBA 008 Innovation management       7.50 ECTS 
MBA 009 Financial risk management       7.50 ECTS  
    
MBA in Marketing 
 

Core modules 
MBA 011 Strategic marketing       7.50 ECTS 
MBA 012 Digital marketing        7.50 ECTS 
 
Students need to select any two (2) of the following concentration elective modules: 
 

MBA 008 Innovation management       7.50 ECTS 
MBA 013 Global brand management       7.50 ECTS  
MBA 014 Global supply chain management      7.50 ECTS  
MBA 015 Corporate social responsibility      7.50 ECTS  
 
MBA in Human resource management 
 

Core modules 
MBA 016 Human resource management and organisations development  7.50 ECTS 
MBA 018 Performance management      7.50 ECTS
       
 
Students need to select any two (2) of the following concentration elective modules: 
 

MBA 005 Operations and quality management     7.50 ECTS  
MBA 017 Managing diversity in organisations     7.50 ECTS  
MBA 019 Employee relations        7.50 ECTS  
MBA 020 Coaching and mentoring       7.50 ECTS
        
 



    

 
 
 

MBA in Public administration 
 

Core modules 
MBA 021 Public management and governance     7.50 ECTS 
MBA 022 Public governance and policy networks      7.50 ECTS 
 
Students need to select any two (2) of the following concentration elective modules: 
 

MBA 009 Financial risk management       7.50 ECTS  
MBA 023 Social problems        7.50 ECTS  
MBA 024 Strategic planning for public and non-profit organisations  7.50 ECTS  
MBA 025 Leadership and organisational behaviour in the public sector  7.50 ECTS  
  

 
 
Note: All optional modules are subject to availability of lecturers and student demand.  

 For a module to run, there should be a minimum of six students. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


