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VIEWS OF THE PHILIPS UNIVERSITY ON THE EXTERNAL EVALUATION
REPORT SUBMITTED BY THE EXTERNAL EVALUATION COMMITTEE

Introduction

Philips University appreciates the constructive comments and suggestions given
by the External Evaluation Committee (EEC) in their Evaluation Report dated 18
January, 2020. We believe that the Evaluation Report leads to a positive decision
for accreditation of BA in Business Studies program.

University’s responses on observations and recommendations
in the External Evaluation Report

1. Study program and study program’s design and development.

Areas of Improvement and Recommendations

The University has already adopted an extensive and efficient internship for
students enrolled on the BA in Business Studies program, thus increasing the links
with external stakeholders and business partners in Cyprus, Greece and other
countries. Please see attached the relevant certificates from:

o Hellenic Society for the Protection of Nature
o Epsilon Net Group of Companies, Greece; (Appendix 1)

Implementation of Curriculum Recommendations

(a) The University has already strengthened core courses in Business Studies
by including in its curriculum the subjects Information Systems,
Organizational Behaviour, Health Services Management, Management,
Strategic Management for Tourism, Hospitality and Events etc.

(b)The subject PRL-130 Communication and Language is an English
Language course of the first semester of the first year of studies, and PRL-
140 is also an English Language course in the second semester of the first
year, which covers presentation skills, writing skills etc.



(c) The University has proceeded to the review of all recommended course
titles, examination syllabus and has moved courses as introductory in the
first two years of the program.

(d) The subjects Business Law and Company Law are enriched by European
Law.

(e) The University has already harmonized the codes of each course exempt
for those with a transfer from other programs: Accounting and Finance,
Information Technology, Public Relations etc.

(f) Subjects such as Digital Marketing, Tourism and Events Management,
Health Management Services etc, are introduced in the third and fourth year
of the program BA in Business Studies.

(g9) The University places great emphasis on applying knowledge and engaging
with industry in order to implement projects related to the program of
Business Studies.

(h) The Faculty provides the latest development in research and teaching the
various courses.

After the above modifications and the curriculum of the program appears in
Appendix 2.

Teaching, learning and student assessment

Areas for Improvement and Recommendations

The University has already established the Course Development and Revision
Committee which comprises of permanent and visiting faculty for the review of the
course evaluations.

In addition:

o Course details including course evaluation and assessment are published
and communicated to the students upfront.

o Clear instructions and written guidelines exist for projects.



3. Teaching Staff

Areas for Improvement and Recommendations

The recruitment of Faculty is still in progress, based on already announced in both
in the press and on Philips University website. The University has decided to recruit
permanent junior faculty, and early career researchers, thereby increasing its
percentage of permanent Faculty members.

All the recommendations of the External Evaluation Committee as regards age
distribution of teaching staff, balance staff, promotion and new appointment
criteria, coordination among staff members, financial support to junior faculty
members for career progression and promotion by the University have been
included in the Internal Regulations, Rules and Policies of the University.

4, Students

Areas for Improvement and Recommendations

The Admission criteria are described in detail in the Internal Regulations, Rules
and Policies. In brief, admission to undergraduate courses requires:

 Graduation from an approved course in an accredited secondary education
school of 12 years of education and, in addition, evidence that the applicant
is competent in written and spoken English, and successful completion of a
personal interview with our Admission Officers, either in person or by
phone/skype OR holders of three GCE at Advanced level and O.L. in English
Language.

The above admission requirements for undergraduate courses are in line with the
law of private universities. In addition, the University Authorities have already
enriched the existing admission requirements with the placement test as described
below.

Placement Test

All new students are required to take standardized placement tests. Placement
tests aim to assess each student's potential and measure quantitative and verbal
aptitudes. Placement tests are administered during orientation week. All tests are
then screened by a panel. Appropriate programs are then drawn up to assist
students in light of the observations made by the panel.



5. Recreations Areas

Philips University places great importance on the emotional, psychological and
social maturity of students, arising from the strong belief that students should be
provided with ample opportunities to develop such attributes.

All students are encouraged to participate actively in sports and related physical
education activities. This approach rests on the belief that such activities help
students become good team players. Social relationships are thus developed
through play and interaction.

To help students fulfil the above objectives, the University encourages them to use
the available sport facilities either to exercise on their own or to train in a more
formal way as members of the University teams which participate in various
national tournaments. Physical education activities are guided by qualified staff.
On several occasions Philips sports teams have competed in Europe against
other National champions.

In pursuit of implementing its philosophy the University encourages students to
participate in a variety of social and other creative extra-curricular activities which
aim to help students develop their overall personality. Such activities cover,
amongst others, music, dancing, theatre and shows. All these activities
culminate in a public show at the end of the Spring semester which is open to the
community for viewing.

e The University provides an extensive space of 477m? for housing a
modern cafeteria offering facilities for students to enjoy the consumption
of beverages and snacks.

e The University offers amateurs and professionals two multi-purpose open
courts and outstanding sports opportunities for playing and training
football, basket-ball, volley-ball, hand-ball and tennis.

* A limited number of International Sports Scholarships may be available for
outstanding athletes.

The Students’ Union

The Students’' Union to which all students automatically become members, is run
by the students and operates for the benefit of the students. It exists to promote
the social, cultural, academic and athletic life of the student body. The Union aims



to represent the views of the students internally and externally of the University.
Representatives of the Students’ Union attend the University Council and Senate.
Clubs and Societies

A variety of opportunities are provided for students in their spare time and take the
form of physical, social, cultural and other events. Clubs and Societies are formed
according to the interests of the students, i.e. Dance, Music, Theatre, Photography,
Fine Arts etc. The Clubs and Societies organise social events such as:

Theatrical Performances,

Photography Classes, Excursions and Exhibitions,
Fine Arts Exhibitions,

Concerts and Music Performances

. The resources available to the University are reviewed in line with the

increase of student and staff numbers. The University has already created
provisions for specific funding aiming to support and strengthen the research
environment e.g. esteem bearing, international presence and database
acquisition activities.

The University has already created an induction programs for the students
at the beginning of their program.

The University has already developed and applied parking spaces for people
with disabilities. The University is compiling relevant rules and procedures
for mitigating circumstances and special needs that are transparent and they
will be published on the University website.

The Careers Office at Philips University is fully organized and operational,
however it will be observed in action only when the University has students
and graduates, the same applied for developing a platform with job
vacancies tec.

Course electives are offered in Year 3 and 4 to enable students develop
their owing specialization in the program.



CONCLUSIONS AND FINAL REMARKS

Philips University is gratified by the statement of the EEC that:

“Overall there is a lot to comment, notably the commitment of the
founder/president and the quality of the staff”.

In addition, Philips University appreciates the constructive comments and
recommendations of the EEC. As for the suggestions for improvements, the
University has already implemented all of them.

More precisely, the University has implemented the recommendations of the EEC

report as follows:

1. The University has already introduced differentiated courses on the program
BA in Business Studies, which are more closely to the advantages and
needs of the country, such as: Health Services Management, Economics of
Health Services, Organisation Theory, Strategic Management for Tourism,
Hospitality and Events. In addition, a number of generic courses have
already moved to the earlier years and few other courses have been

replaced. Please find attached the revised curriculum (Appendix 2).

2. All areas of management such as: Strategic Management, Health Services
Management, International Business, Marketing and Organization Theory

are covered by the following members of Faculty as follows:

e Professor Andreas Hadjis teaches the subjects, Marketing and Strategic

Management (see attached CV No.1).

° Professor Eugenia Petrides teaches the subjects, Management (see

attached CV No.2).

e Dr Naoum Mylonas teaches the subjects International Business and

Entrepreneurship (see attached CV No.3).

e Professor Nancy Papalexandri teaches the subjects Human Resources and

Orgnisational Behaviour (see attached CV No.4).



e Dr Maria Sytziouki teaches the subject Organisational Psychology (see
attached CV No.5).

e Panayiotis Gkorezis, Assistant Professor teaches the subject Human
Resource Management (see attached CV no. 6).

e Professor Eleni Chrysostomides, holder of the Advanced Diploma of the
Chartered Institute of Marketing of UK in addition to her PhD qualification,
teaches the subject Marketing.

e Dr Evangelia Siachou, teaches International Relations and Management
(see attached CV no. 8).

e Mr. Nondas Metaxas, Scientific Collaborator, holder of an MBA and the
Advanced Diploma in Public Relations, ex-Chief Executive Officer of the

Cyprus Stock Exchange, teaches the subject Marketing; (see attached CV
no. 9).

e Professor John Yfantopoulos, teaches the new subjects Health Services
Management and Economics of Health Services (see attached CV no. 10).

Conclusion

Taking into consideration the positive Report of the EEC and the full
implementation of their recommendations concerning the BA in Business Studies
program, Philips University is in a position to begin its operation in February, 2020
beginning of the Spring Semester.
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EPSILONNET

GRAOUFP QF COMPANI

Mpoc: Philips University, Nicosia, Cyprus

AyannToi,

H Epsilon Net A.E. eival évag TaxUTtaTta avanTuooouevoc ‘Opihog ETaipeidv, nou dpaatnpionoieital and o
1999 oToug Topeic TNG nAnpogopikng, (Epsilon Software), TnNg NAEKTPOVIKNAG Kal EVTUNNG EVNHEPWONG
kaBwe kar Tng dnpioupyiag wn@iakoU nepiexopdevou oto SiadikTuo (Epsilon Network) kai Tng
snayyeAUaTIKAG KatapTiong kal eknaideuang (Epsilon Training).

Ta npoidvra Kal TiG unnpeoieg Tng Epsilon Net epnioredovral onpepa neplicodTepe; and 27.000 eTaipieg
Kal EnayyeApartiec Tou eupUTeEpou Oikovopikol xwpou otnv EAAGda, onwg OTEAEXN AOYIOTIKWY,
OIkovouIKOV  kal Epnopik@yv AlguBUvoewv  enixelpnoewy, Tunpatwv MioBodooiag kai AvBpwnivou
Auvapikol (HR), AoyioTikav ypageiowv, oAAG kal €AeUBepol enayyeApaTtieq AoyioTEG - DOPOTEXVIKOI,
ZUupBouhol Enixelpnoswv.

Me Tnv napoloa €eniOTOAR oag yvwotonoloUpe, OTI o1 ano@oltol Tou [lAVENIOTNUIOU 0ag nou E£xouv
oAOKANPWOE! ENITUXWME TNV EKNAideuon Toug aTn XPAON TWV EQAPHOYOV AOYIOHIKOU NOU KATAGKEUAouv ol
eTaIpeiec Tou opidou pag kar nou diaréBnkav O €0A4G yIa TNV EVOWPATWON TOUG OTA EKNAIDEUTIKA ©ag
npoypapuara, GCIVQVTOI Va EKTEAECOUV TNV NPAKTIKF TOUGC AOKNON, TOOO UTIG ETAIPEIEG TOU opiAou pag 6go
Kal O€ ENIXEIPHOEIC — qsﬁdreq Tou opiAou Tng Epsilon Net, katoniv Sikn¢ Toug NIAOYNRG.

Me eKTipnon
Ma tnv Ep,éllan Net A.E.
BaolAIki/AvayvwoTou.

ACHNA: AEQO. ZYTTPOY 350, 176 74 KAAAIGEA, T: 211 5007000, F: 211 5007070, E: infoath@epsilonnet.gr
OELIAAONIKH: NAPOAOSI 17n¢ NOEMBPIOY 87, ZONH EMO, 555 34 NMYAAIA, T: 2310 981700, F: 2310 920770, E: info@epsilonnet.gr

www.e-farologia.gr www.epsilonnet.gr



EAAHNIKH ETAIPIA NPOLTALIAL THE ®YEHE

Mpog k. ®idutto Kwvatavtivou,
MNpdedpo,

Philips University,

Aaplag 4-6,

2001 Aevkwola, Kompog,.

Af1ote k. Kwvatavtivou,

Nikng 20, 105 57 ABrjva

Trih, +30210 3224944, +30210 3314563
Fax 210 3225285

e-mail: info@eepl.gr

www.eepl.gr

ABrjva, 11 Nogpfpiou 2019

Me Suattepn xapd oag empPeBawvoups 6T, oto mAaioo g Stadikaoctag MpakTikig
Acknong, n EMnvik Etaupia Mpootaciag g ®uong mpotiBetat va anaoXoAnoeL Toug
doutntég Tou Philips University katd t SLdpkeLa Twv BEPVHV SLakomwy.

EuXapLoToUped TV ouvepyaoia,

Indpo¢ MnoLakouAng,
Tapiag tou A%,
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Revised Structure
of the Program of Study
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ISTRUCTURE OF THE PROGRAM OF STUDY]

PROGRAM REQUIREMENTS

ECTS

Compulsory courses: 160 ECTS

Semesters 1 and 2
20 ECTS per semester

Semesters 3 and 4
20 ECTS per semester

Semesters 5 and 6
20 ECTS per semester

Semesters 7 and 8
20 ECTS per semester

Elective courses
(a) Courses of specialization 40 ECTS
(b) General Education courses 40 ECTS

Semesters 1 and 2
10 ECTS per semester

Semesters 3 and 4
10 ECTS per semester

Semesters 5 and 6
Domain A& B: 10 ECTS per semester

Semesters 7 and 8
Domain A&B: 10 ECTS per semester

Undergraduate / Postgraduate Assignment

Practical training

Total: ECTS

Core: 160 ECTS
Domain A & B: 40 ECTS
Electives: 40 ECTS

TOTAL ECTS: 240 ECTS

GRADUATION REQUIREMENTS:

Students studying towards the BA degree in Business Studies are required

to take a minimum of 240 ECTS. One hundred and sixty (160) ECTS must
come from compulsory subjects, forty (40) ECTS from Domain A & B and

forty (40) ECTS from electives.
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BA in BUSINESS STUDIES

NEW Programme Structure*

YEAR ONE

YEAR 1 - Semester 1

COURSE ECTS
CORE (20)
ACF-110 Accounting | 5
BSM-110 Economics | 5
BSM-111 Introduction to Management 5
CST-115 Mathematics and Statistics | 5
ELECTIVES: Any TWO from: (10)
BSM-112 Business Law | 5
CST-110 Computers and Applications | 0
PRL-130 Communication & Language Development | 5
PSY-110 General Psychology 5
TOTAL: 30
YEAR 1 - Semester 2
COURSE ECTS
(20)
ACF-120 Accounting Il 5
BSM-120 Economics I 5
BSM-121 Theory and Practice of Management 5
CST-125 Mathematics and Statistics Il 5
ELECTIVES: Any TWO from: (10)
BSM-122 Business Law || S
CST-120 Computers and Applications Il 5
PRL-140 Communication and Language
Development Il 5
PSS-110 Modern Society & Sociology 5
TOTAL: 30

*All major and core courses of the program have a code of the program (BSM).

All the other elective courses have the code of the respective discipline.

13



YEAR TWO

YEAR 2 - Semester 3

COURSE ECTS
CORE (20)
ACF-211 Financial Accounting | 5
ACF-213 Introduction to Finance 5
BSM-230 | Managerial Economics | 5
BSM-231 | Principles of Marketing S
ELECTIVES: Any TWO from: (10)
BSM-236 | Digital Business 5
BSM-237 | Business in Europe 5
BSM-238 | Dynamics of Cyprus Economy | 5
PRL-230 Communication in Practice | 5
TOTAL: (30)
YEAR 2 - Semester 4
COURSE ECTS
CORE (20)
ACF-223 | Financial Management | 9
ACF-224 | Management Accounting | 5
BSM-240 | Managerial Economics || 5
BSM-241 | Organizational Behavior 5
ELECTIVES: Any TWO from: (10)
BSM-246 | Business and Society 5
BSM-247 | Digital Marketing 5
BSM-248 | Marketing Management 5
PRL-240 Communication in Practice Il 5
TOTAL: (30)
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YEAR THREE

YEAR 3 - Semester 5

COURSE ECTS
CORE (20)
ACF-324  Management Accounting Il 5
BSM-310 Human Resource Management 5
BSM-322  Business Policy and Strategic Management 5
CST-232  Operations Research S
Any TWO from the following: ONE from each Domain
DOMAIN A / Concentration (5)
BSM-356  Behavioral Aspects of Marketing 5
BSM-357  Supply Chain Management 5
DOMAIN B / Concentration (5)
BSM-358  Health Services Management 5
BSM-359  Organisation Theory 5
TOTAL: (30)
YEAR 3 - Semester 6
COURSE ECTS
CORE (20)
ACF-330 | Financial Management Il 5
BIS-419 Entrepreneurship and Innovation 5
BSM-311 | International Management | 5
CST-214 | Business Information Systems 5
Any TWO from the following: ONE from each Domain
DOMAIN A / Concentration (5)
BSM-360 | Business Games and Strategies 5
BSM-361 | Economics of Health Services 5
DOMAIN B / Concentration (5
BSM-362 | Strategic Management of Tourism, Hospitality,
Events 5
GEN-340 | Consumer Behaviour 5
TOTAL: (30)
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YEAR FOUR

YEAR 4 - Semester 7

COURSE ECTS
CORE (20)
BIS-421 Enterprise IT Architecture 5
BSM-440  Global Marketing 5
BSM-441  Strategy in Action 5
GEN-450 Project | S
Any TWO from the following: ONE from each Domain
DOMAIN A/ Concentration (5)
BSM-470 Integrated Marketing Communications 5
BSM-471  Innovation and Creativity 5
DOMAIN B/ Concentration (5)
BSM-472  Productions and Operations Management 5
BSM-473  Small Business Management 5
TOTAL: (30)
YEAR 4 - Semester 8
COURSE ECTS
CORE (20)
BSM-442 Corporate Governance 5
CST-422 Advanced Information Systems 5
PRL-420 Business Ethics and Leadership 5
GEN-451 Project Il 5
Any TWO from the following: ONE from each Domain
DOMAIN A/ Concentration (5)
BSM-480 Entrepreneurship and Strategic Business
Planning 3
BSM-481 Marketing of Services 5
DOMAIN B/ Concentration (5)
BSM-482 Selected Topics in Human Resource
Management 5
BSM-483 Marketing Research 5
TOTAL: (30)
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NEW COURSES’
COURSE DESCRIPTION
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Course Title

DIGITAL BUSINESS

Course Code

BSM-236

Course Type

Elective

Level

Undergraduate

Year / Semester

2/ Three

Teacher's Name

Dimitrios MITRAKOS

ECTS

5

Lectures / week 1 Laboratories /
week

Course Purpose
and Objectives

The emergence of the digital economy has unlocked new
opportunities for businesses, while simultaneously creating new
modes of competition in both ‘traditional’ and new sectors of the
economy. Many organisations are becoming increasingly more
‘digital’, in order to capture value from new innovations, by cutting

costs,

enhancing performance and delivering new services.

This module provides insight into the emergence of digital business,
key concepts, technologies, and strategic organisation. Students will
develop a strategic plan for a ‘traditional’ business which could adopt

digital

technologies and strategies, and will present the plan as a

business pitch. The course will be of high interest to students
planning to work in digital business or management consultancies

Learning
Outcomes

Learning Outcomes of the course unit:
Upon successful completion of this course students should be able to:

Demonstrate understanding of the rise and development of the
concept of digital business;

Evaluate the development of competitive advantage through
technology;

Demonstrate knowledge of contemporary trends and
technology in digital businesses;

Understand how digital technologies can be integrated within
businesses in a variety of contexts;

Analyse and interpret different approaches to the development
of digital platforms

Prerequisites

None

Required
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Course Contents:

Course Content
Description:
Characteristics and impact of Global Digital Economy
Defining digital business
Establishment of the foundation of new Digital Management and
creation of new Value
Adopting new digital technology in ‘new’ and ‘traditional’ industry
sectors
Web applications: characteristics, development, and lifecycle
New trends & technologies (cloud computing, mobile and tablet apps,
etc.)
Embedding new technology in organizations
Developing competitive advantages through technology
Communities of practice, diverse venture teams and socio-technical
systems needed to create successful digital models
The creation and development of a digital transformation plan
Transformation plan presentation; assessment and evaluation.
Teaching Lectures, Workshops, Case Studies, Virtual discussions ,Group Projects,
Methodology Use of Video and Online Materials/
Bibliography Rfat?omme‘nded or Bequired _Reacling:
Digital Business, Chicago Business Press 2016,
ISBN-13: 978-0-9833324-5-9
Nicolas D .Evans, MASTERING DIGITAL BUSINESS, BCS The
Chartered Institute for IT, 2017
Journals:
MIS Quarterly
Journal of Digital Business
Academy of Management Journal.
Journal of Business Research
Assessment 70% Examinations, 30% Ongoing
Language English
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Course Title DIGITAL MARKETING

Course Code BSM-247

Course Type Elective

Level Undergraduate

Year / Semester 2/ Four

Teacher's Name Demetrios MITRAKOS

ECTS 5 Lectures /week |1 Laboratories /

week

Course Purpose
and Objectives

Overall aim of the course is to teach the student to professionally
evaluate internet marketing models, their components, strategies and
financial configuration. More specifically:

* To educate the learner as to how to take personal responsibility for
the strategic development of electronic marketing efforts

* The enable student to responsibly and professionally undertake the
strategic development of electronic marketing efforts

Learning
Outcomes

Learning Outcomes of the course unit:
Upon successful completion of this course students should be able to:

1.
2.

3.

Apply the emerging theories of D- Marketing to various
business settings

Discuss the business environment from an D-marketing
perspective.

Apply the learned D- marketing skills which they have acquired
in class via the usage of questioning and industry based case
studies.

Undertake D- marketing related positions after being exposed
to contemporary industry based examples.

Develop an in depth understanding of the complexities and
challenges involved in working in the field of D- Marketing

Prerequisites

BSM-111, BSM-231 Required
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Course Content

Course Contents:
Description:

The course will be equally divided between its ‘electronic’ and
‘marketing’ elements, providing the foundation for profitably bridging
these two key elements in today's business environment.

Key subjects to be covered include definitions of E-Marketing, internet
culture and trends, Legal and Ethical Issues, Relationship Marketing,
the importance of interaction, visual and other effects, Internet
marketing strategy, Writing for the internet, d-marketing components,
consumer internet behaviour, Internet campaigns, search engine
optimisation SEO, Direct marketing, online selling strategies, auctions
and other approaches, the Future of D-Marketing

Teaching
Methodology

Lectures, Workshops, Case Studies, Group Projects

Bibliography

Recommended or Required Reading:

Simon Kingsnorth,Digital Marketing Strategy: An Integrated Approach
to Online Marketing, Kogan Page Ltd, 2019

eMarketing: The Essential Guide to Online Marketing Posted: July
19, 2016 | Updated: June 12, 2019
Author: Rob Stokes, Saylor Academy

Hofacker, Charles F.: Electronic Marketing: Communicating, Selling
and Connecting, (2009)

People with Networks and Software, Tallahassee: New

South Network Services

Journals:

International Journal of Electronic Marketing and Retailing, ISSN
online 1741-1033, ISSN print 1741-1025

International Journal of Online Marketing (IJOM) ISsSN: 2156-1753,
|EISSN: 2156-1745, [DOI: 10.4018/1JOM

Assessment

70% Examinations, 30% Ongoing

Language

English
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Course Title

HEALTH SERVICES MANAGEMENT

Course Code BSM-358

Course Type Elective

Level Undergraduate

Year / Semester 3/ Five — Domain B

Teacher's Name John YFANTOPOULOS

ECTS 5 Lectures / week 1 Laboratories /

week

Course Purpose The modl._lle will use homeworl-_:, discussion sessions gr!d _

and Objectives presentations during lectures, in order to engage participants in
teamwork and problem-solving. The module offers a complete
understanding of managing healthcare units.

Learning By the end of this module, students should be able to understand the

Outcomes concept of leadership in health and assess the quality of managerial
techniques in healthcare environments

Prerequisites BSM-110, BSM-120 Required

Coures Content Students learn about the process of health management with

application to Health Units. In particular, students are studying the
fields of modern management such as time management, quality
management, human resources and management of risk that threaten
healthcare projects.

Topics:

Foundations for Health Management Consulting
Organizational Behavior

Managing Public Health Units

Leadership Principles and Ethical Boundaries in Health
Health Financing

Marketing of Healthcare Organizations

Change and Innovation in Healthcare
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Teaching
Methodology

Lectures, Workshops, Case Studies, Group Projects

Bibliography

Recommended or Required Reading:

> Amelung, V.E., 2014. Healthcare management. Springer.

> Gurtner, S. and Soyez, K. eds., 2015. Challenges and
Opportunities in Health Care Management. Springer International
Publishing.

> Buchbinder SB, Shanks NH, Introduction To Health Care
Management, Jones & Bartlett Learning, 2016

> Denton, Brian T. Handbook of healthcare operations management.
Springer, 2013

> Bresnen, M., Hodgson, D., Bailey, S., Hyde, P. and Hassard, J.,
2017. Mobilizing management knowledge in healthcare:
Institutional imperatives and professional and organizational
mediating effects. Management Learning, p.1350507617718257.

> Delias, et al. "Supporting healthcare management decisions via
robust clustering of event logs." Knowledge-Based Systems 84
(2015): 203-213.

Journals:

Journal of Healthcare Management

International Journal of Healthcare Management
International Journal of Health Policy and Management
Journal of Hospital Management and Health Policy
Health Care Management Science

Assessment

70% Examinations, 30% Ongoing

Language

English
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Curriculum Vitae

Name: Andreas Hadjis

Address: Office: Diogenes St. Engomi, P.O.Box 22006, 1516,
Nicosia
Home:

Telephone: Office: -
Home:

Fax:

E-mail:

Personal: Birthday: 23.09.47

Education: Undergraduate work:

1972, B.Sc. in Physics and Mathematics, Athens University,

1990, Diploma in Marketing, Chartered Institute of

Marketing, UK,

Graduate work:

1991, MBA Degree, University of Sheffield, UK,

1995, PhD, University of St. Gallen, Switzerland,

Post- doctoral work:

1994-1996, Postdoctoral Research, University of St.Gallen,

(Research Fellow)
Languages: English, fluent
German, fluent
Greek, fluent
French, proficient

Pt =

Academic Positions Held:

1. 1989-1996, City University, Zurich, Frankfurt, Senior
Lecturer in Organization, Marketing and Strategic
Management, MBA level.

2. 1994-1996, Institute of Management, University of
St.Gallen, Senior Research Associate in Systems
Methodology, St.Gallen, Switzerland.

3. 1992-1997., WIFI, Dornbirn, Austria, Course
Development, Lecturing, Middle and Senior
Management training in Marketing Management und
Marketing Logistics

4. 1996-2000, University of Applied Sciences Vorarlberg
(Fachhochschule), Austria, Professor for Process
Management and Business Reengineering as Core
Competencies, School of Process and Project
Management.

5. 1997-2002, Strathclyde University MBA-Program
(St.Gallen, Zurich, Switzerland), Senior Lecturer in
Operations and Operations Management.

6. 2000 up to day, Associate Professor of Management with
specialization in Strategic Management.
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This is to certify that

B ¢ Andreas Hadjis

XV is @ member in good standing of the

>¢ EUMMAS
> ¢ >t European Marketing and Management
Association

and is hereby entitled to all rights and privileges thereof.

Date In testimony whereof, | have subscribed my signature and the seal of
01/01/2015 the Association.

Valid Until
31/12/2015






























































































































































































BIOTPA®IKO THMEIQMA

IIANAT'IQTH 'KOPEZH

IMPOZQIIIKA ETOIXEIA

Hp. T'évwmong 31-10-1981

AwebBuvon xatowdag  Xeihwvog 3, 54645, Ococalovikn

TnAépwvo 2310820422

Kw.mA\. 6974993837

E-mail ) o

EKITATAEYZH

1999-2003 I[Troyio Owovopikdv Emomudv, Zyodi N.O.ILE., A.IL.O.

2003-2004 Metantopakd dimlopa, Awiknon Avipomvev IMépov kat
Aoiknon Tvdong (Human Resource and Knowledge
Management), Lancaster University, UK.

2005-2010 Awaxropucy Awrpifr), TuApe Owovoprkdv Emompudv,
ZyoMj N.O.ILE., A.IL.®, Tithog SwtpiPnic: «H Emidpaon twv
Avrauoifav oy Poyoloyixty Evévvéuwon twv Epyalouévav
gtov touéa twv Ympeowwv: we Zvykpruky Ilpocéyyion oo
Anudairo ket ISiwtiko Touéar

2012-2013 Metadidaxtopikdg  Ymotpopog,  Tufjpa  Owovopukdv
Emomuav, Zyoh N.O.ILE., AILO. @dua épevvag: «O
kabopiomikés poios mic evovvapwukis nyeciag omv evioyxvon wc
SnuIovpyIKGTNTAS KAl TS KAIVOTOUIaS TwV epyalouévay ato aiyxpovo
spyagioaxo repifaliovy

2013-2014 Mertadwboxtopikdg  Ymotpogog,  Tufpua  Owovopkdv

Emomuav, Zyohn N.O.JLE., AILO. ®éua épevvag: «H
EmiOpacy wS Myegiag oTV TOKIVIOYN TS TPLOIVIG EPYROIGNIS
OUUTEPIPOPACH.













































Curriculum Vitae

Dr. Evangelia Siachou
Contact Details
4

A 42, Evias Street,

GR-113 62 Athens

Employment History

Year of Employment
Human Resources Management Executive 2003-3006
Core D.G. Transport Team
Organizing Committee for The Olympic Games ATHENS 2004, Athens, Greece
D.G. Transport, Strategic Planning Department

Human Resources Management Trainee 10/2002-03/2003
In Service Internship Programme within the EC

D.G. Development

Centre for the Development of Enterprise, Brussels, Belgium

Education

Year of Award
Ph. D. in Management 2011
Athens University of Economics and Business (AUEB), Athens, Greece.
Department of Business Administration

Master of Science (MSc) in Industrial Relations and 2002
Personnel Management

London School of Economics and Political Science (LSE), London, UK.

Department of Industrial Relations

Bachelors of Science (BSc Hons) in International Relations 2000
and European Studies

Panteion University of Social and Political Science, Athens, Greece

Department of International and European Studies

































FAMILY NAME YFANTOPOULOS

FIRST NAMES JOHN
Address 6 Pandora street, 14578 Ekali, Athens Greece
NATIONALITY Greek
MARITAL STATUS: Married with two children
E-MAIL:
EDUCATION ll
Institution Athens University of Business and Economics, Greece (ASOEE)
Date 1970-1974
Degree(s) BA in Economics
Institution University of York, U.K.
Date 1975-1976
Degree(s) M.Sc. Course in Public Finance and Human Resources
Institution University of York, U.K.
Date 1976-1979
Degree(s) Doctor of Philosophy in Economics
| LANGUAGE SKILLS (Competence scale 1 to 5)

Language Reading Speaking Writing
Greek 5 5 5
English 5 5 5
French 5 4 3

PRESENT POSITIONS ||

Professor of Health Economics University of Athens

Member of the European Union Committeec on Managing Health Reforms towards greater Social Justice
Member of the Greek Presidency for the European Union

President of the Board for Public Health in Greece

Director of the Master Programme on Health Economics and Management. University of Athens

DISTINCTIONS-AWARDS I

Elected Rapporteur of the 23" European Assembly of the World Health Organisation. Regional
1982
Office for Europe

1988 Silver Medal Hellenic Red Cross

1989  [President of the Red Cross Hospital

1989 Elected Member of the Senate of the University of Athens

CURRICULUM VITAE: Yfantopoulos John "














































































