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The present document has been prepared within the framework of the authority and
competencies of the Cyprus Agency of Quality Assurance and Accreditation in Higher
Education, according to the provisions of the “Quality Assurance and Accreditation
of Higher Education and the Establishment and Operation of an Agency on Related
Matters Laws of 2015 to 2019” [N. 136 (1)/2015 to N. 35(1)/2019].
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A. Guidelines on content and structure of the report

e The Higher Education Institution (HEI) based on the External Evaluation Committee’s
(EEC’s) evaluation report (Doc.300.1.1 or 300.1.1/2 or 300.1.1/3 or 300.1.1/4) must justify
whether actions have been taken in improving the quality of the programme of study in
each assessment area.

e In particular, under each assessment area, the HEI must respond on, without changing
the format of the report:

- the findings, strengths, areas of improvement and recommendations of the EEC
- the conclusions and final remarks noted by the EEC

e The HEI's response must follow below the EEC’s comments, which must be copied from
the external evaluation report (Doc.300.1.1 or 300.1.1/2 or 300.1.1/3 or 300.1.1/4).

e In case of annexes, those should be attached and sent on a separate document.

The Department of Arts of European University Cyprus wishes to express its sincere
gratitude to the External Evaluation Committee (EEC) for the evaluation of the
undergraduate programme of study Graphic Design (Bachelor of Arts).

It is with great pleasure that we have noted the positive feedback of the EEC and we
appreciate its insightful recommendations, which provided us the opportunity to further
improve the quality and implementation of the programme. In the following pages, we
respond in detail to all recommendations for improvement suggested by the EEC and we
provide all relevant information to explain the actions taken to ensure that the re-
accredited programme is of high quality.
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1. Study programme and study programme’s design and development
(ESG1.1,1.2,1.7,1.8,1.9)

The EEC has raised the following issues in relation to the program’s design and development.
The EUC’s corresponding response can be found below numbered according to the number of
each point/issue in Findings and/or Areas of Improvement

Comments by the EEC:

Areas for improvement and recommendations in relation to:

1.

Design, approval, on-going monitoring and review: The EEC has some concerns in relation to the
progression of learning goals and outcomes in the course trajectory. It was noted that in the later
semesters the description of learning goals was insufficient in relation to the educational level. Also,
in multiple cases the suggested literature is repeated between courses of different years.

Public information: The EEC supports the staff in wishing greater ownership of the programme’s
presence on the website. This is important in the highly needed recruitment of new students, and
especially so considering the subject being taught.

Information management: The EEC recommends the department to collect its own data on drop-out
rates and employment of graduates, as this information will help build engagement with alumni and
develop a potential career pipeline for existing students.

Alumni: The EEC also recommends that alumni of the program be seen as a valuable resource and
consideration should be given to their future involvement in the programme (where possible). They
can be invited in to give talks about their work and thus help provide examples of different kinds of
professional practice, to pave the way for future graduates. They could also be interviewed and
featured on the website.

Employability: Numbers relating to employability showcase a more general difficulty in the job market
that was highly affected by the Covid-19 pandemic. This is something that the program (like most
others around the world right now) needs to pay close attention to.

EUC Response

We thank the EEC for these important recommendations, which we have taken into account
effectively, as indicated below:

1.

Following the EEC’s suggestion, the program’s learning objectives and outcomes have now
been revised to reflect a more coherent progression in the program, especially in relation to
courses of the third and fourth year of study, during which students are expected to demonstrate
more complex skills and competences, as well as critical thinking in their responses to creative
solutions. In order to better integrate the recommendations of the EEC, specific attention was
paid towards courses of the same discipline but of different levels (such as Typography |, Il &
lll, Publication Design | & Il, Motion Graphics | & Il, etc.) that require extensive and sequential
progression through the duration of the program. In addition, revisions were made to the
suggested literature of courses so that repetitions are omitted and securing that the literature is
relevant, up-to-date and corresponds to the revised learning objectives and outcomes. Please
see Appendix | (Appendix l.a: Revised English Syllabi, I.b: Revised Greek Syllabi, l.c: List
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of Alterations and Curricular) for all revised syllabi reflecting abovementioned updates and
the list of alternations that summarizes in table all changes.

We acknowledge the significance of the program’s distinct online presence considering the
visual nature of the program and the necessity of this in student recruitment. Although it is part
of the university’s Marketing Department strategic goals to maintain a unified visual identity
across the Schools and Departments, additional information has been added to the Graphic
Design program’s page. We expect that this will respond to the requested differentiation for our
program on the university’s website. The added material includes a flip book that showcases
samples of students work (images and videos) from different years and courses, a timeline of
awards received by students in different prestigious design competitions both local and
international, students’ engagement with various activities and educational trips, as well as
testimonials by our alumni, relevant to their experience with the program, what they have learned
and how the skills and knowledge acquired during their studies adequately equipped them for
pursuing successful careers in the field. More so, a link to the program’s research unit “Cultural
Studies and Contemporary Arts Lab” is available, in order to further strengthen the visibility of
the program’s research activities and of students’ potential opportunities for engagement with
research projects or via internships during their studies. Please see Appendix Il for relevant
link of the webpage, which is expected to be fully finalized in the forthcoming months. One
member of our faculty has been assigned with the task of reviewing and sending updated
material to the university’s Marketing Department so that the information available online is
constantly up-to-date.

In relation to drop-out rates, several actions are taken by each individual instructor/advisor,
aiming for a timely and early enough diagnosis of the phenomenon of drop-outs and facilitating
an effective, early intervention. Policies are already in place at university level for monitoring low
GPAs and/or absences during the semester (please also see for more details of the procedure
in the Internal Regulation on “EUC’s Procedures for Supporting Students with Low Grade Point
Average (GPA)” as appears in Appendix IlI).

In terms of employability, some information has already been acquired for the past academic
year and which has already been forwarded to the EEC (please see Appendix IV, for
employment rates for academic years 2019 and 2020). However, new GDPR regulations make
the gathering of such information a delicate matter, which we will have to find a way to resolve
through creative solutions in collaboration with the EUC Career Office, which already has in
place fixed procedures for conducting yearly Employability Surveys for all Schools and
Departments. In any case, this can only be an on-going process that needs further examination
so that an efficient system is developed accordingly. When in place, it is expected that it will
offer insight on drop-out rates, reasons of drop-outs, how many students continue to
postgraduate degrees, percentage of unemployment and type and duration of employment. This
will most certainly enhance our engagement with alumni and develop a potential career pipeline
for existing students by providing a clearer indication of what should be taken into consideration
so that the program remains constantly tuned and alert to the needs of a changing field.

The Faculty of the Graphic Design program fully agrees with the EEC, that our alumni are an
invaluable source of information and a continuous link to the industry. Some alumni currently
serve as members of the Program Committee and the Advisory Board of the Graphic Design
program, bringing their insight about current trends in the field to meetings concerning annual
evaluations of the program’s content, activities, assignments, procedures etc. Our alumni have
also often been invited in our courses to give talks, lectures, or lead workshops. For instance,
alumni who work in Film Production and in Motion Graphics & Editing companies were often
invited to present their own work, give feedback to students’ projects and even assist with
teaching software techniques in the course “Motion Graphics”. In other cases, alumni were
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invited to present their research and thesis projects to third year students who started preparing
their folios and their final thesis work. More so, others were invited to lead workshops or give
lectures that were open to the public during the “Art Lecture Series”, which is yearly organized
by the Department’s Research Lab; the Cultural Studies and Contemporary Arts Lab of EUC.
The Lab’s visual identity was itself developed and designed by one of our alumni, further
demonstrating our desire to sustain strong links and to continuously support and promote our
alumni’s professional practices. We are planning to continue these practices, which not only
allow for alumni to share their expertise and professional experiences with current students but
also allow the program to maintain an open communication channel with our graduates and with
the field. We also believe that these activities can be the base for a mutually-beneficial
collaboration, especially since our alumni are currently facing increased rates of unemployment
as the result of the pandemic (see item 5 for more details on employability).

Finally, and following the EEC’ suggestions, we have conducted several interviews with alumni,
over the past month, some of which are featured in the “Testimonials” sections on the dedicated
site of the program in the EUC main website (described above). Also, in alignment with this idea,
is the EUC Marketing Department’s campaign “My EYC experience in 60 seconds” that
showcases university graduates who share insights about their experiences during their studies
at EUC. One of our Graphic Design program alumni has participated as an advocate and
ambassador for our program. You can find it here:

https://www.youtube.com/watch?v=wvb7U4gkan8

We share the EEC’s concerns on employability, especially during these challenging times, that

led to the rise of unemployment at a grander level. For this reason, as well as to strengthen and

capitalise on an already strong alumni network (as described in the previous paragraph), the

Department further engages with its alumni on a number of grounds relating to opportunities for

employment under the umbrella of the University’s Career Centre. This takes place as follows:

a) Through the CSM platform used by 38 companies which are led by EUC Alumni and multiple
international companies. The CSM Career platform empowers Alumni, years after
graduation to source Career Development opportunities and remain informed about
upskilling and retraining events.

b) A monthly Career Newsletter promoting events, current issues and vacancies is distributed.
The Newsletter is sent to 23,780 students and Alumni.

c) Though a dedicated website for our Alumni (please see https://alumni.euc.ac.cy/), where
Alumni may obtain information on numerous actions, activities and initiatives. To further
enhance the value of the EUC Alumni website, the website is currently being re-engineered
to address more effectively the needs of its Alumni and it will incorporate an Alumni Business
directory as well. Through the said website, the Alumni Association has a strong presence
on Social Media, as well.

d) Connected with alumni through LinkedIn, whereby through the platform, alumni is informed
about the Career Center’s services and is also encouraged to consider recruiting among
peers. In doing so, the Career services promote interconnectivity among graduates as well.

e) The Career Center is currently extending its efforts through creating Alumni Chapters in
other countries. To date it has mobilized a Greek Alumni Chapter. In doing so, more alumni
can interconnect and use the existing structures and opportunities, but even more
importantly extend the Career Center’s international identity. A more externally focused
Alumni approach policy helps the engagement of more International Alumni stakeholders.

f) Presenting on an annual basis the Career Center Services and platforms through the Alumni
LLLP (Annual Alumni Life Long Learning Program), essentially acting as a reminder to
alumni throughout the world to use the Career Services platforms for their recruiting needs

g) Under the Life Long Learning Program, various seminars/webinars, on a plethora of topics,
from business-related to social issues are delivered, to further strengthen alumni relations.
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2. Student - centred learning, teaching and assessment
(ESG 1.3)

The EEC has raised the following issues in relation student-centered learning, teaching and
student assessment for the program. The EUC’s corresponding response can be found below
numbered according to the number of each point/issue in Areas of Improvement.

Comments by the EEC:

Areas of improvement and recommendations in relation to:

1. Process of teaching and learning: In all course descriptions the teaching methodology is
described as face-to face. The EEC finds this to be too broad a definition, and recommends a
more detailed differentiation of different learning formats such as 1) lectures, 2) group work and
3) individual tutoring sessions. Some courses, in title and content, (such as Commercial
lllustration) do seem a little outdated and might be worth rethinking.

2. Practical training: The EEC recommends greater attention be paid for how to encourage and
support student involvement in research projects, such as those conducted via the CSCA Lab.

3. Student assessment: To ensure objectivity, fair and unbiased assessments, it is advised that at

least the final exam is assessed using both external and internal examiners and that the
outcomes are recorded formally.

EUC Response

We thank the EEC for these important recommendations, which we have taken into account
effectively, as indicated below:

1. A more detailed differentiation of learning formats has been added to the courses which now
better reflect the diversity of activities and teaching methodologies adopted during our teaching.
Depending on the course, these include: lectures, work in groups, individual tutoring, independent
learning, presentations, critiques, workshops, software tutorials and excursions/visits. Please see
Appendix | (Revised Syllabi which reflect these updates in more detail) and Appendix V
(Teaching Methodologies per course) Also, following the recommendation of the EEC we have
revised the following courses in title and/or content, as shown in the following table (Table 1), to
be more up-to-date and to better reflect the program’s unique focus on printed and digital
communication and multimedia design.

Course Alternation

GRD310 — Commercial lllustration New Title: GRD310 - Illustration for Graphic
Design and Multimedia.

The content was expanded to accommodate
a more versatile and contemporary
approach of lllustration with a broader
understanding of illustration graphics and
the inclusion of multimedia art.

GRD240 — 3D Processes and Structures New title: GRD240 - Introduction to 3D
Design
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GRD 345 - Motion Design |l An addition was made in the content of the
course to encourage, through projects,
the collaboration of students with the Music

Program.
GRD350 - Photography |l Students’ involvement in  theoretical
investigations regarding various

photography topics was added to the content
of this course.

2. Research is of great significance at EUC and the program seconds the EEC’s suggestion that
students are encouraged and supported to be more actively involved in research projects and
other activities as the ones organized by the Cultural Studies and Contemporary Arts Lab
(CSCA Lab). This has always been part of the main objectives of the research lab and students
had various opportunities in the past to engage in such projects and activities. For instance,
students created the logo and visual identity for the funded project “Living Museums”, they
have always been involved in the design, promotion and organization of the “International
Motion Festival” that takes place every two years, have created creative work that was
showcased in the IMF, and participated in the activities of the project “Urban Emptiness” for
the development and design of the printed material used by the participants (Please visit the
CSCA lab’s website for more information on these projects: www.cscalab.euc.ac.cy).

Students’ participation in these projects involves their engagement with the unique topic,
research questions, discussions that take place among participants, the research that takes
place, the different methodologies adopted for each project, other participants who might come
from abroad, and workshops relevant to the research process. In all cases, students are mostly
called to produce graphic design related work. The fact that the lab is also hugely concerned
with students’ involvement in its activities is also illustrated by the fact that every year an
amount is allocated to paid internships that give additional incentives to students to be
dedicated and actively involved. This year, an open call for a paid internship is announced for
a project relating to the curatorial project “Archive/ing: Photographic Practices from Cyprus”
(already announced in the lab’s website: https://www.cscalab.euc.ac.cy/news). Finally, the
faculty will sustain and increase efforts for the organisation of events, lectures and workshops,
in the framework of internationally funded research projects, which will be used as
opportunities for assignments and other course related activities for students (please see
Table 2 for sample of such connections from previous research activities). Collaboration and
interaction of students is also promoted through this kind of activities and events.

3. The process of monitoring of students’ assessment procedures and methods is one of the main
concerns of the university’s internal evaluation mechanisms. We would like to inform the EEC
that the Department of Arts follows relevant practices based on the instructions of the Cyprus
Agency of Quality Assurance in Higher Education (CY.Q.A.A.). In addition, based on the
guidelines of CY.Q.A.A., we maintain final exams for a period of three years and also do a
random sampling of all courses’ assignments (Good-Average-Poor) and keep them for two
years (see CY.Q.AA. instruction: https://www.dipae.ac.cy/index.php/el/nea-
ekdiloseis/anakoinoseis-el/126-apofaseis-21-synodos). Courses’ assignments and final
exams are presented to external evaluation committees during quality assurance procedures
conducted by the CY.Q.A.A.

Before the pandemic, assessment of student final projects for all studio-based courses was
done by at least two faculty members to ensure objectivity, fairness and unbiased evaluation,
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while for the evaluation of students’ Final Thesis Project an Evaluation Committee comprises
of:

(i) The Programme Coordinator

(ii) The Supervisor and

(iii) At least 2 of the rest of the Programme’s full-time Teaching and Research Staff and Special
Teaching Staff

The Evaluation Committee convenes in due time to assess the final projects delivered based
on the relevant Evaluation Form included in the Student Guide and which is provided to
students from the beginning of their fourth year and before they begin working on their thesis
(Please see Appendix VI for GRD 485 FINAL THESIS PROJECT | & GRD 490 FINAL THESIS
PROJECT Il Student Guide).

In all other cases, outcomes and comments are always recorded formally following specifically
designed assessment rubrics relevant to the requirements of each course, developed by the
instructors and which are provided to students in the beginning of the course (see Appendix
VII rubrics used for courses GRD230 and GRD340 serving here as samples of assessment
rubrics). During the pandemic and when courses were conducted online, assessment for both
exercises/assignments/in-class workshops taking place during the semester and for final
exams/projects, were recorded and uploaded on the platform used (Moodle or Blackboard).
This way, students could return back to it and access it again, often for purposes of reworking
and improving work done during the semester. Recorded feedback in that form will now
continue to take place in some cases, as instructors and students found it useful.

Furthermore, and in relation to the recommendation about an external examiner, as a means
of securing a fair and unbiased procedure, we would like to assure the EEC that the University
already has several procedures in place towards that end. These include:

e Each Program Coordinator is responsible for assuring the quality of midterm and final
exams by reviewing the exam papers for all courses of the program.

e An Appeal procedure allows any student who believes that the grade received in the Final
Exam is different from what was expected, to ask for a re-evaluation of his/her final
examination/project to a second examiner other than the original instructor. Before
requesting a re-evaluation, the student must exhaust all possibilities of resolving the
problem with the pertinent instructor first. If this does not lead to a resolution, the student
may appeal against the Final Exam grade by filing a petition with the Office of the Registrar
within four (4) weeks from the date the results are announced. The Registrar will forward
a copy of the petition to the pertinent Chairperson of Department, who will first ascertain
that no error was made by the instructor, and if so will assign an anonymous re-evaluation
of the final examination/project to second examiner. In the case of major discrepancy
between the instructor’s evaluation and the re-evaluation that will require change of grade,
the average of the two evaluations will be assigned as the final grade to the final
examination/project. Changes of grades resulting from an appeal require the endorsement
of the Dean of School.

e During Fall 2020 semester, and due to the special pandemic restrictions, an ad-hoc Quality
Assurance team consisting of three (3) members of the Department, offers to each
instructor and each course feedback on the consistency of each exam paper according to
the pertinent EUC framework and suggests possible amendments.

e Also, since the Fall 2020 semester the Department of Information Systems and Operations
performs checks in selected exams to ensure that all exam settings in the online platform
are properly in place.
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Having said the above, the faculty of the Graphic Design program, in further enhancing and
supporting the abovementioned practices, will follow the recommendations of the EEC and
extend an invitation to external examiners, including our alumni, to serve as part of the
evaluation committees not just for the Final Thesis Project but also for the evaluation of the
final exams for some studio-based courses in the fourth year of study. We expect that this will
be particularly beneficial to our students and will further support our actions towards
capitalizing on developing stronger links with our alumni as discussed in previous section.
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3. Teaching staff
(ESG 1.5)

The EEC has raised the following issue in relation to teaching staff in the program. The EUC’s
corresponding response can be found below numbered according to the number of each
point/issue in Areas of Improvement.

Comments by the EEC:

Areas of improvement and recommendations in relation to:

1.

Teaching staff recruitment and development: The EEC heard from one graduate of the program who
now is a visiting lecturer. The EEC would encourage plans to help more graduates make a similar
transition to academic context. As the programme moves toward teaching in English as well as Greek
(which makes sense considering the rising numbers of non-Cypriot students), staff recruitment and
development may have to shift to include more English-speakers.

Synergies of teaching and research: The EEC recommends that the teaching staff celebrate their
research achievements and engage in discourse around the terminologies they are using such as
practice-based research. This might help them develop a more precise conception of what practice-
based research means for each teacher but also for this course as a whole.

Clearer connection could be made between research required of student assignments and activity
going on in the Lab and in teachers’ research practices.

The EEC suggest a focus on finding points of collaborative exchange between research in Music,
Performance and Composition and research in Graphic Design. Are there any calls for applications
that prefer collaborative/transdisciplinary approaches?

Response by EUC:

1.

The program values its close connection and collaboration with its alumni and supports them in
making a smooth transition from the university to the industry, while also offering various
opportunities for a familiarization with the academic setting should they wish to pursue careers
in academia. As described in detail, in Section 1 (item 4), alumni are involved in various
academic committees, are often invited to give lectures and workshops to students, either in
individual courses or through the events that are organized by the CSCA Lab, to provide
feedback to students for their work, or even supervise them during their work study placement;
all integral aspects of the academic environment, demands and life. At the same time, we always
encourage our alumni to apply for postgraduate studies and then to positions that are made
available in the program.

New hiring positions for the appointment of special scientists are often announced at the end of
each academic year based on the teaching needs of all programmes for the upcoming academic
year/semester, and given the Teaching Hours Reduction (THR) obtained for the full-time Faculty
because of their engagement with research. The Department of Arts is willing to support both
versions of the programme, with the English programme being open to both international
students, as well as Greek and Cypriot students who wish to study in English and fulfil the
English language proficiency entry requirement. As the EEC rightly pointed out, when the
programme moves toward teaching in English as well as Greek, staff recruitment and
development will try to include English-speakers, but if this is not feasible required qualifications
for these new positions, among others, will include the competence to teach courses in English.

10
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This will also create more opportunities for some of our alumni to make the transition to
academia should there is interest.

. We agree with the EEC that it is essential that faculty members engage in discourse relevant to
their practices, which we also consider crucial in enhancing the quality, diversity and impact of
outputs. Increasing the quality of research outputs is a central pillar in both the University’s and
the Department’s strategy. To this end, the Department already promotes research synergies of
its faculty, through the School’'s research centers which are now under one umbrella, the
Research Centre of Innovation and Excellence SOSCIEATH (Social Sciences, the Arts and the
Humanities). The newly established Centre of Excellence is expected to support Faculty in
actively pursuing international funding and collaboration opportunities. Especially, through the
employment of staff to assist with project obligations, the Centre can provide opportunities for
academic staff to further focus on grant writing and academic publishing, and will host a space
for collaboration across disciplines through the operation of its multiple units.

With respect to the latter, two of the research units of SOSCIEATH (the CSCA Lab and the
Lifelong Music Engagement Unit) are planning to collaborate in organizing two research
meetings/ roundtable discussions emphasizing practice-led research to further discuss faculty’s
research agendas, their methodologies, diverse approaches to research and creative processes
and outputs. The aim is to engage in discourse about relevant terminologies and come to a
common understanding of terms such as “practice-led”, “artist-led”, “practice-based” research
and discuss opportunities for synergies between members of the Department, as well as ways
for supporting less active faculty. The first meeting with title Creative Practice as Research:
Discourse on Terminologies (PART 1) will take place in the Fall 2021 (already preliminarily
announced at the CSCA lab’s website here: https://www.cscalab.euc.ac.cy/work#conferences )
and the second will take place in the Spring 2022. It is envisioned that other colleagues from
other local universities will also participate in these roundtable discussions / meetings and
invitations have already been extended to at least three academics from local universities in
Cyprus. We agree with the EEC that this can be helpful and inspiring for current faculty members
and it might potentially prove fruitful in finding ways of collaboration between the graphic design
and the music programs (further discussed below in item 4).

. The EEC’s suggestion relating to supporting students’ engagement with the program’s research
activities and projects finds us in agreement. As demonstrated in previous paragraphs, there
are already several actions in place that aim at succeeding in students’ engagement in research.
However, we understand the EEC’s insistence on making clearer connections between
students’ assignments and the CSCA Lab’s research activities and in instructors’ research
interests and practices. The following table (Table 2) attempts to summarize and make clearer
some of these connections:

Research Area/ | Research project/ Research Output | Relevant Type of
Instructors CSCA Lab activity course assignment
Research
Shared Histories: Every | Workshops in GRD105: Idea Research on
Contemporary Art | Object Tells a Story, schools and Generation and | patterns, lines and
and Archaeology | Funded by UCL Global museums Design traces found in
Engagement Fund, Processes artefacts /

London UK Book chapter: complete a torn
“The Dig, the image and write a
Ar(t)chaeology: Fragment and the new story about it /
Intersections of Archive: The try to research
Photography and Archaeological using various
Archaeology, Cultural Imaginary in methods a random

Services, Ministry of

Greek-Cypriot

11
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Education and Culture,
Nicosia, Cyprus

Contemporary
Art”

Exhibition and
book:
Ar(t)chaeology:
Intersections of
Photography and
Archaeology

GRD 340:
Topics in Visual
Culture

(unknown)
everyday object

Research at the
Cyprus Museum
for specific
artefacts, create
own artefact using
clay,
photographing
them and then
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Instant relevant to the
Photograph and representation of
the re-invention of the Cypriot
Cyprus’ image” landscape

4. We thank the EEC for acknowledging the potential of collaboration between the different
programs of our Department (Graphic Design and Music). Such collaborations have always
been an interest of our program and indeed there were cases in the past when the two programs
collaborated in funded research projects such as in the cases of the Erasmus funded project
Living Museums: Collaborative Creation, Performance & Education Based on Museum Artefacts
(2014), the “Wonderland Project” funded by the Pharos Trust (2016), and the Creative Europe
funded project Interfaces (2017-19). In all of these projects faculty members and students from
both programs participated. In particular, graphic design students and faculty members were in
both cases responsible for the design and dissemination of all promotional material such as
website, logos, and posters. Faculty members from both programs collaborated and were also
involved in the conceptualization of the project, the writing of the proposal and some of the
creative research outputs. These activities and research opportunities are well sought out and
desired and the Department will continue to pursue them.

At the same time, new updates in the course syllabi have been made so that this collaboration
takes place in other settings and more often during the semester. More specifically, the content
of the course GRD345 Motion Graphics Il has been revised to offer space for collaboration
between the graphic design students and the music students. In its description it specifically
mentions that students are expected to develop complex motion graphic and broadcasting
design films using professional production methods and industry standard software and that in
some of the course’s projects students are required to collaborate with the Music program
students.

We are grateful for the EEC’s final suggestions and remarks that attempt to offer additional
creative ideas on how these collaborations can take place in pedagogy and practice especially
in the later semesters of the program. More specifically the EEC suggests: “at a basic level,
graphic design students can help promote the concerts of the music students, and create visuals
and moving images for these concerts, but some may be open to collaboration at different
moments in the process of music composition and performance, such as contributing to notation
systems, interfaces for experimental instruments, and learning how to integrate sound in the
design of websites and app”. We will surely take these ideas into consideration in the following
semesters.
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4. Student admission, progression, recognition and certification
(ESG 1.4)

The EEC has raised the following issue in relation to student admission, progression,
recognition and certification in the program. The EUC’s corresponding response can be found
below numbered according to the number of each point/issue in Areas of Improvement.

Comments by the EEC:

Areas of improvement and recommendations in relation to:

1.

Student admission, processes and criteria: It is advised that the academic staff have greater
involvement in recruitment and counselling of new applicants. The EEC suggests having a yearly
open house event, where interested future applicants can visit the department and have a look at the
great facilities, talk to students and staff and see examples of student work. It is further suggested to
have a better online presence showing students’ projects.

Student progression: Although processes and tools to collect, monitor and act on information on
student progression, are in place, they could be improved with regard to graduate information, which
is currently quite generalised and probably not that useful for feeding back into course planning.
Consider a more effective way to disaggregate the student progression information, in line with the
new final graduate employment data relevant to Graphic Design.

Student recognition: The EEC was disappointed that only four students showed up for the meeting
(three first year and one graduate). That made it difficult to get an adequate understanding of the
students' experiences of the course. It was noted that several of the students did not speak of their
education as being in design, but were more focused on the artistic aspect of the study. It is
recognised that this might be due to these students still being in their first year, where there is an
emphasis on art.

Response by EUC:

1.

We fully agree with the EEC’s comment relating to the importance of academic staff’s involvement in
the recruitment and counselling of new applicants. We want to assure the EEC that this has always
been a practice of the program and an overall policy of the university. Our involvement in recruitment
and counselling of new applicants takes place in the form of the following activities:

a. Tours to the university facilities and to the graphic design studios: These were always
scheduled for interested students before the pandemic and a member of staff was always
present to answer questions and even show existing students’ work that is always available
in the studios, since the studios also act as exhibition spaces for the end-of-the year show.
Unfortunately, we were unable to actualize these tours these past two years, due to Covid-19
restrictions, but we hope to resume these tours in the following academic years. In the
meantime, relevant photographic material of the studios is uploaded on the programs
webpage and a 360 virtual tours to campus’ facilities was developed by EUC and is available
online https://www.youtube.com/watch?v=AZ7lawH9boU

b. Open days: These were organized twice a year at different cities in Cyprus, during which
faculty and educational consultants informed perspective students about the university
curricula, the content of the program and of individual courses, offered support and guidance
to potential students and provided information about scholarships and financial aid. Students
were able to apply for admission. Surely, we expect that face-to-face practices like these will
resume in the following years.

c. Orientation Day: This is a one day even that aims to familiarize students with the campus, its
schools, departments and programs and resources, faculty members, as well as opportunities
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offered to students for quality student life, networking, and socializing. This now takes place
online and it is livestreamed, until we can resume on-campus activities.

d. Presentations and workshops in high schools: Faculty members are heavily involved with the
recruitment of students through their networks and connections with public high schools.
Presentations of the program as well as workshops specifically designed by instructors of the
program usually take place in high schools during the academic year. These workshops are
relevant to the content of particular courses, they cater to the needs of younger audiences and
they specifically aim to attract perspective students. As in previous activities, we expect that
physical access to high schools will not be as limited this academic year.

e. Researcher’s Night: This is an event organized by the Research Promotion Foundation (RPF)
in collaboration with academic — research institutions and other stakeholders in Cyprus. The
event is an initiative of the European Commission and takes place simultaneously in almost
all European countries. As part of this European wide event, researchers leave their labs for
a while and present their work to the general public. Faculty members prepare fun, hands-on
activities catered to the needs of younger audiences, again as a means of attracting
perspective students.

f. Events and competitions: The program organizes and co-organizes several design events and
co-sponsors design competitions through which it often recruits talented individuals. This year,
the program co-organized the poster competition “I Love Graphics. The Event” through which
two full scholarships for the program were awarded to the winners of the competition.

g. Scholarships: Faculty members have an important role in recruiting students for the yearly
scholarships offered specifically for the program. They review portfolios submitted and they
respond to any questions that perspective applicants might have.

h. Exhibitions: The instructors of the program are heavily invested in providing opportunities to
students to showcase their work, participate in exhibitions that take place both on campus but
also in alternative venues that are more accessible to the wider public, and for students to
publish their design work. We acknowledge the importance of these exhibitions both for our
existing students but also their function as magnets for future perspective students. The
students’ exhibition takes place annually — usually in June — while the studios serve as
constant exhibition halls that are accessible to all who visit campus (point a).

i. Online presence: This has been noted by the EEC as essential in improving and we fully
agree. We provide more information on how we have responded to the EEC’s suggestions in
other paragraphs in this report (please see Section 1, items 2, 3 & 4)

2. We agree with the EEC that the generalized information generated by the annual Surveys of

Employability does not provide specific information regarding drop-out rates, reasons of drop-outs,
how many students continue to postgraduate degrees, rate of unemployment, part-time and full-time
employment and the type of employment in relation to the various aspects of the graphic design
industry. Such specific information can be vital for future decisions relating to the design of our
courses and the focus of the program and it can also illuminate the areas that are deemed problematic
and how we can assist our graduates in being successful in completing their studies and then pursuing
careers relevant to their degrees. However, as pointed out in Section 1 (item 3), new regulations on
GDPR limit a more personalized access to alumni. This needs to be done in an efficient manner and
in collaboration with the EUC Career Office, capitalizing on the links it already has with EUC alumni.
In that case, we will surely take into consideration a more effective way to disaggregate the student
progression information, in line with the new final graduate employment data relevant to Graphic
Design.

We are equally disappointed to hear that only four students showed up for the meeting with the EEC,
which made it very difficult for them to get an adequate understanding of the students' experiences of
the course. Since most of these students were first-year students who were also only taught online
due to the pandemic and the university’s decision to move all teaching to an online mode for the safety
of its students and faculty members, it was very difficult to offer comprehensive insight of the program,
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its complexity and diversity, how things progress throughout the years, or how skills, knowledge and
competences are acquired. This also explains why most of these students spoke of their experiences
as artistic rather than design oriented. The first year does serve as a foundation year for most students
who enter the program with minimal to no prior experience in studio practices, the arts and/or the
design field. So courses, as seen in the breakdown of the program do focus on strengthening basic
principles of design and drawing techniques, their understanding of colour theory and photography,
how to approach a design brief as a research project and on offering a first introduction to art history.
Without a complete overview of the program, these courses might indeed seem to students that are
more focused on fine arts rather than design. This, doubled with pre-conceived notions and
misconceptions they bring to the program about what design is, can surely lead to the false impression
and explain the EEC’s encounter with them.
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5. Learning resources and student support
(ESG 1.6)

The EEC has raised the following issue in relation learning resources and student support in the
program. The EUC’s corresponding response can be found below numbered according to the

number of each point/issue in Areas of Improvement.

Comments by the EEC:

Areas of improvement and recommendations in relation to:

1. Teaching and Learning resources: The teaching staff could improve their communication with the

library ensuring that items on the reading lists are also available at the library.

2. Physical resources: The IT team was not wholly clear on the roll out / state of student access to
the Adobe Creative Suite software. Given the importance of this software in the development of
industry knowledge and expertise, the connections between the academic and support areas need

to be more firmly in place.

EUC Response:

1.

The Department of Arts is in in close collaboration with the Library staff in order to ensure student
support, assisting student access to resource and the updating of resources available to both
students and faculty members. It is noted that several members of the Library are long-term
university employees and have thus established close collaboration with the university
departments, have an understanding of resource needs in different departments and are equally
able to consult faculty and students accordingly. Thus, and following the comments by the EEC,
the teaching staff of the Graphic Design program have worked with the library staff over the
summer to ensure that all items in the reading list of all courses are now made available in the
library. Please see Appendix VIII for the list of all new books that have been ordered.

To further inform students regarding easy access to digital resources the Department will also
organize, in collaboration with the Library, a relevant webinar offered to all students (live and in
recorded mode) at the beginning of each semester (starting in early Fall Semester 2021). A
short virtual tour and tutorial for accessing digital library resources has also been developed and
can be found here: https://euc.ac.cy/en/academics/library/ (and here:
https://www.youtube.com/watch?v=PcAwm79-Y|8&feature=youtu.be)

Similar to the library, the Department of Arts has a very close collaboration with the IT team
which has always been supportive with providing updated design software for all students. At
the moment all students have access to Adobe Creative Suite software, which is available in
Macintosh and PC labs and also through Virtual labs. More so, access to IT support is constant
through support@euc.ac.cy available to both students and faculty members.
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6. Additional for doctoral programmes
(ALL ESG)

N/A
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7. Eligibility (Joint programme)
(ALL ESG)

N/A
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B. Conclusions and final remarks

Comments by the EEC:

The ECC has met a group of dedicated teachers who seem generally passionate about delivering
high-quality education, eager to engage in research, and available to support the students in their
learning.

The committee sees a missed opportunity in collaborations between the programmes of Graphic
Design and Music. This can take place via research, where collaborative calls for grant
applications and conference papers are increasingly frequent. But also via practice and pedagogy
— at a basic level, graphic design students can help promote the concerts of the music students,
and create visuals and moving images for these concerts, but some may be open to collaboration
at different moments in the process of music composition and performance, such as contributing
to notation systems, interfaces for experimental instruments, and learning how to integrate sound
in the design of websites and apps. Such collaboration could become a feature of the course, and
should take place preferably in the later years of education.

It may be interesting for the programme to reflect further on what are the aspects of its unique
identity —based in Cyprus, in a university (rather than an art college) - in a Department of Arts,
but without any other visual arts or design programmes and within School of Humanities. Currently
there is considerable overlap between art and design in the programme and ECTs devoted to art
(via Introduction to Art History, Life Drawing, and Modern and Contemporary Art, for example).
This is not necessarily a problem; indeed it could be re-characterised as a strength. This EEC
recommends exploring how to develop a more intentionally interdisciplinary approach within the
course, that makes explicit reference to, and forges more connections with the CSCA Lab.
Additionally, the programme’s particular specialist interest and expertise in motion graphics,
broadcast design, 3D computer animation and comic book illustration could be emphasised to
further differentiate it from other similar programmes.

EUC Response to Conclusions and Final Remarks:

In closing, we would like to say that our Faculty found the EEC’s sincere and fruitful discussions
as a constructive learning process. The accreditation review procedure proved a positive
experience, with the sole intent of further improving and developing our programmes of study in
achieving higher quality standards. We have thoroughly reviewed the findings, strengths and
areas of improvement indicated by the EEC and we have attempted to respond to these as
succinctly as possible, indicating actions taken.

We also acknowledge the significance of collaborations between the programmes of Graphic
Design and Music, that can take place both via research and practice and pedagogy. In Section
4 (item 3) we have attempted to elaborate in detail on all the ways that this collaboration has
taken place in the past and the ways we are planning to move forward based on the invaluable
suggestions of the EEC.

By embracing the EEC’s comments and suggestions, we are convinced that our programme will
be able to more effectively ensure the learning outcomes of our students. More specifically, we
are thankful that the EEC has recognized the uniqueness of our program and supports the
considerable overlap between art and design as a strength that can be incorporated more
dynamically in the rebranding of the program. We have indeed adopted it in the revised
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description of the program on the EUC website. More specifically, and adopting the rest of the
EEC’s suggestions the new description of the program online now reads:

The Graphic Design program at EUC is unique in its character because of its
interdisciplinary nature, with considerable overlap between art and design. It
equips you with key professional skills in both printed and digital
communication and multimedia design including but not limited to
motion graphics, broadcast design, and animation. Here you learn the
fundamentals of illustration, design principles, typography, and contemporary
art and visual culture and engage in exciting projects relating to experimental
typography, branding, comic book design, and computer-generated design.

Facilities at EUC simulate those of an advertising agency or production
company to create a positive and productive experience for students and an
understanding of this fast-paced and evolving field. Highly qualified faculty,
Erasmus exchanges, competitions, festivals and conferences all give students
the opportunity to fully engage with the field and its developments. Internships
connect fourth-year students with graphic design, advertising and media
production firms to gain experience prior to graduation.

Also, the program’s Research Unit “Cultural Studies and Contemporary Arts
Lab” offers opportunities to students to engage in research and creative
projects. For more info visit the Lab’s website at: www.cscalab.euc.ac.cy

In conclusion, we are grateful to the EEC for their candid discussions regarding our programmes,
and the insightful comments and suggestions throughout their report.
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AIA SO Course Name Page
Code
1. . 4
ENL102 English Language llI
2. GRD100 Introduction to Graphic Design 6
3. GRD105 Idea Generation and Design Processes 8
4. GRD110 | Design Principles 10
5. GRD115 Drawing Techniques 12
6. GRD120 Introduction to Art History 14
£ GRD125 | Typography | 17
8. GRD130 Colour Theory and Practice 19
9. GRD135 | Photography | 22
10. 24
GRD200 Modern and Contemporary Art
. GRD205 | Typography Ii 26
12 GRD210 | Life Drawing 28
13. _— . . 30
GRD215 Computer Applications for Graphic Design
14. GRD220 Marketing for Designers 32




15. GRD225 Graphic Design History 34
16. GRD230 | Visual Identity Design 36
17. . . : : 38
GRD235 Introduction to Multimedia Design
18. GRD240 Introduction to 3D Design 40
19. . . . 42
GRD245 Graphic Design and Production
20. GRD300 Typography Il 44
21. . . . 46
GRD305 Graphic Design and Advertising
22. GRD310 lllustration for Graphic Design and Multimedia 48
23. GRD315 | Motion Design | 50
24, GRD320 Publication Design | 52
25. GRD325 Package Design 5
26. GRD330 Information Design 56
2r. GRD335 | Digital Media Techniques 59
28. GRD340 Topics in Visual Culture 61
29. GRD345 | Motion Design II 63
30. GRD350 Photography |l 65
31. GRD360 | Socially Useful Design 68
32. GRD365 Current Awareness Topics in Graphic Design 70
33. GRD370 Comic Book Theory and Design 72
34. GRD400 | 3D Modelling Design 74
35. GRD405 | Web Page Design | 76
36. . . , , 78
GRD410 Professional Practices in Graphic Design
3r. GRD415 | Internship 80
38. . . , . 83
GRD420 Design and Technologies for Social Media
39. GRD425 | Web Page Design Il 85
40. GRD430 3D Computer Animation 87
41. 89

GRD435

Sound and Motion




42. GRD440 | Publication Design II 91
43. GRD485 | Final Thesis Project | 93
44 GRD490 | Final Thesis Project I 95




Course Title

English Language llI

Course Code ENL102
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

1stYear/1st Semester

Teacher’'s Name

Panos Panagiotou

ECTS

3 hours/ Laboratories / None
14 weeks | week

6 Lectures / week

Course Purpose
and Objectives

This course is geared for students of upper intermediate threshold (B2) or
above. Through a variety of topics of general adult interest and exposure to
various structures of the language in context, this course aims at helping
students broaden their command of English. This entails the practice and
development of all four language skills. To facilitate effective learning, a variety
of methodology is adopted.

Learning
Outcomes

Upon successful completion of the course students will be able to:
e Read and comprehend texts applying reading strategies

e Use texts for the purpose of generating ideas for discussion and
writing.

o Demonstrate the ability to use more complex grammatical structures
¢ Enhance the cohesion and coherence of their writing.
¢ Identify and use various patterns of essay writing.

e Listen and respond to a variety of sources

Prerequisites

ENL101 or English
Placement Test

Co-requisites None

Course Content

Through a variety of motivating and thought-provoking materials, students
develop skills to improve their ability to read texts, understand extended spoken
discourse, develop their writing, and participate actively in discussions.
Students are encouraged to develop their study skills through exposure to
various learning strategies.

Reading skills:

Through a variety of reading texts, students develop their comprehension as
well as their vocabulary. Skills such as skimming, scanning and inferencing are
reinforced.

Writing skills:




Students are guided through a logical process of writing. The difference
between the formal and informal writing register is emphasized and various
types of writing are covered such as narrative, discursive and argumentative.

Listening skills:

Students develop their listening skills through the use of video and aural
material.

Speaking Skills:

Speaking skills are also developed through a variety of oral activities in order
to reinforce the main components of the course: reading and writing.

Grammar: Consolidation and further development of grammatical structures
are covered such as tenses, reported speech, relative clauses, conditionals,
wish forms, perfect modal verbs, passive structures, causatives and linking
words.

Teaching Lectures
Methodology Work in Groups
Individual Tutoring
Independent learning
Presentations
Bibliography Stefanie Dimond-Bayir. Unlock Reading and Writing 4. Cambridge University
Press
Virginia Evans & Jenny Dooley. | Discover 8 or 9. Express Publishing
Raymond Murphy. Grammar in Use. Cambridge University Press
Martin Hewing. Advanced Grammar in Use. Cambridge University Press
Cambridge Learner’s Dictionary of English, Cambridge University Press
Assessment Examinations : 50%
Assignments/Tests : 40%

Class Participation and Attendance: 10%
Total : 100%

Language

English




Course Title

Introduction to Graphic Design

Course Code GRD100
Course Type Compulsory
Level Bachelor (1%t Cycle)

Year / Semester

1st Year / 1stSemester

Teacher’'s Name

Tasos Anastasiades

ECTS

3 hours/14
weeks

Laboratories | N/A
[ week

6 | Lectures / week

Course Purpose
and Objectives

The aim of this course is to introduce students to the basic principles of
graphic design. Students will be able to engage in a creative process of
traditional and digital experimentations such as the use of the collage
technique, the photocopier, the scanner and the computers to design
interesting and successful compositions based on various concepts and
themes.

Learning
Outcomes

Upon successful completion of this course students are expected to:
* Apply the basic design composition principles in their images.
» Communicate successfully various concepts through their visuals

* Create interesting visuals with the use of images, illustrations and
typography.

* Produce creative visuals by combining traditional and digital media.

* Apply graphic design theories in their visulas.

Prerequisites

None Co- None
requisites

Course Content

This course will introduce students to the theoretical and practical aspects of
the graphic arts through a series of projects and lectures that will aim to
develop the students’ creativity and critical thinking. This course will offer an
initial understanding of what is graphic design and visual communication.
Students will be encouraged to explore them through creative experiments
that will include the use of collage, photocopying machine, scanner,
computers and mobile phones.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent learning




Workshops
Software Tutorials

Presentations

Bibliography

English Bibliography:

- Sandu P., Mix and Match: Exploring Contemporary Collage, Gingko
Press Inc.

- Steven Heller and Véronique Vienne, 100 Ideas that Changed
Graphic Design, Laurence King Publishing.

- Stefan Sagmeister, Things | have learned in my life so far, Harry N.
Abrams.

- Ellen Lupton and Jennifer Cole, Graphic Design the new basics,
Phillips Princeton Architectural Press.

- Lauer A. David & Pentak Stephen Wadsworth, Design Basics,
Cengage Learning.

Greek bibliography:

- KwvoTavTtétrouAog MNavog, Graphic Design, Gramma.

- Kidd Chip, MpwTn evrumwon, Key Books.

Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title Idea Generation and Design Processes
Course Code GRD105

Course Type Compulsory

Level Bachelor (1st Cycle)

Year / Semester

1st Year / 1t Semester

Teacher’'s Name

Elena Stylianou

ECTS

3 Hours Laboratories / N/A
/14 Weeks | week

6 Lectures / week

Course Purpose
and Objectives

The course introduces students to the methodology of designing and
developing ideas through a creative process of experimentation, visual
research, critical self-evaluation and reflection. The main objective is to
approach visual arts as a research process that requires critical thinking in
the development of alternative ideas and of different solutions to visual
problems. The course allows for the adoption and application of various
visual and research approaches, of experimentation with a variety of
techniques and means for the expression of ideas, while always remaining
aware and in alignment with the contemporary cultural context in which
these ideas function. Finally, the course encourages the development of
critical reflection on the ways and processes of thinking, researching,
perceiving and presenting visual ideas and solutions.

Learning
Outcomes

Upon completion of the course students are expected to be able to:

Brainstorm and think creatively about design problems.

Investigate and research to find visual solutions to a design problem.
Use creatively a variety of tools and techniques to represent a concept.
Creatively implement a wide range of research skills in artistic processes
and experimentations.

Develop creative and structured solutions to specific visual problems.

e Reflect upon their artistic process and visual outcomes.

e Critically assess their own visual outcomes/ works in relation to the work
of other designers/ artists.

Prerequisites

None Co-requisites None

Course Content

During the course, students will deal with the following thematic areas:

e Enabling creative thinking through experimentations with words and
images, connections, and processes of deconstruction and
construction in order to empower or differentiate meanings/
concepts.

e Promoting free flow of ideas through brainstorming.




¢ Connecting and developing ideas through visual maps and research
from various sources - primary and secondary - using historical and
contemporary visual references.

e Experimentation through various means, techniques and materials
(drawing, collage, photography, mixed media, sound, paper, etc.);

e Graphic communication with the use of signs, symbols, pictograms,
images for the purpose of presenting ideas.

e Developing visual solutions based on a strong concept for purposes
of information, persuasion, conveyance of ideas and meanings.

¢ Understanding frameworks relating to global, national, social,
religious, gender issues etc. through discussions and visits to
galleries and art events.

Teaching Lectures
HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Presentations
Bibliography Curedale, R. Design Thinking: Process & Methods. Topanga, CA: Design
Community College, Inc.
Heller, S. & Anderson. G.. The Graphic Design Idea Book: Inspiration from
50 Masters. London, UK: Laurence King Publishing.
Leonard, N. and Ambrose, G. Basics Graphic Design 03: Idea Generation.
Bloomsbury Publishing.
Lupton, E. and Cole Phillips, J. Graphic Design: The New Basics . New
York, NY: Princeton Architectural Press.
Michanek, J. and Breiler, A.. The Idea Agent: The Handbook on Creative
Processes. Oxon and New York: Routledge.
Assessment
Maijor Project 40%
Assignments 50%
Class Participation and Attendance 10%
Total 100%
Language English




Course Title

Design Principles

Course Code GRD110
Course Type Compulsory
Level Bachelor (1%t Cycle)

Year /| Semester

1st Year/ 15t Semester

Teacher’'s Name

Sophia Hadjipapa

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

The course aims to introduce students to the basic principles of composition
through practical work. It also aims at developing the students' perceptual
skills in understanding the characteristics of the visual elements, how they
interact and how they can be used creatively in the graphic arts sector.
Students will develop a solid understanding of creative design by learning
the principles of composition and will acquire the necessary skills to identify,
use and manipulate these principles.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Create visual works using the basic principles of composition.

¢ Identify and use various creative tools, such as a photocopier, to
process their images.

e Use a mixed variety of materials for their compositions and design.

¢ Research and integrate into their designs artistic practices by well-
known artists and artistic movements.

e Evaluate critically their works and their fellow students, in
conjunction with works by other local and international artists.

Prerequisites

None Co-requisites None

Course Content

During the course, the students will study / study the following thematic
areas:

* Analysis and appreciation of the value of design in the cultural,
historical and social contexts.

* Design Aesthetics, philosophies and design theories.

* Two-dimensional and three-dimensional visual elements: Color,
shadow / volume, texture, shape, shape, mass, levels, space (positive
and negative), illusion of depth and movement.

» Ways of combining design principles in composition: unity-diversity,
scale and ratio, rhythm and motion, balance and symmetry.




* Applying the aforementioned principles through the study of various
subjects

* Use of various media and materials in designing, (e.g. combination of
hand-drawn design with technologies such as photocopier) aiming to
develop a contemporary approach to graphic design,

* Processes on how an artwork evolves through research and
experimentation with different media and materials.

* Draw information from multimodal texts in order to create
contemporary perspectives, based on visual research and
understanding of contemporary visual arts, as explicated by research.

* Visits to galleries and artistic events, as well as writing detailed reports
on them.

The teaching and learning methods to be used will include lectures, practical
work, exercises, visual research and study, experimentation through
sketches and rough work and group critiques.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent Learning
Workshops

Presentations

Bibliography

Greek Bibliography:

Ziyoupog, I'. Ta eikaaTika oToixeia kai ol apxéc Tou design : 10 "aApdBnro”
n¢ {wypaeikng. Koupotnvr : ZUAAoyog KaAAitexvwy N.PodoTtrng "ABnvaiwv"

English Bibliography:

Stewart, M. Launching the Imagination. McGraw-Hill

Lauer, D. A. & Pentak, S. Design Basics. Forth Texas, TX: Harcourt College
Publishers

Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title

Drawing Techniques

Course Code GRD115
Course Type Compulsory
Level Bachelor (15t Cycle)

Year /| Semester

1st Year / 15t Semester

Teacher’'s Name

Sophia Hadjipapa

ECTS

6 Lectures / 3 hours/14 | Laboratories | N/A
week weeks [ week

Course Purpose
and Objectives

This course will provide students with the basic skills in drawing objects,
models and concept ideas. At the same time, students will develop their
visual thinking and creativity, a skill that is considered fundamental in all
aspects of Art and Design. Students will also have the opportunity to
experiment with traditional and contemporary approaches drawing
techniques.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Apply the basic composition principles of drawing and designing in a
creative and modern way.

¢ Make use of the basic principles of the human anatomy and the
perspective drawing.

¢ Combine creatively different art materials to produce innovative
designs.

e Produce drawings by adopting a more personalized style.

Prerequisites

None Co- None
requisites

Course Content

During the course, the students will deal with the following thematic areas:

- Design tools and materials: pencil, charcoal, pencils, chalk, oil
paints, & inks.

- Practical training in the design of objects, models, concepts, ideas,
emotions.

- Traditional and non-traditional techniques.

- Two-dimensional and three-dimensional illustration.

- Contrasting meanings: hot / cold, dry / wet, soft / hard, live / dead,
and dark / bright.

- Alternative frames: figure and anatomy design, perspective design.

- Basics: line, pattern / shape, texture, shape and tone, structure,
surface, weight, mass, volume.

- Basic principles / composition: proportion, scale, equilibrium,
movement.




Teaching Lectures
M@y Work in Groups
Individual Tutoring
Critiques
Independent Learning
Workshops
Presentations
Bibliography English bibliography:
- Hazel Harrison, Encyclopaedia of Drawing Techniques, Search
Press Ltd
- Barrington Barber, The Complete Book of Drawing, Arcturus
Publishing Ltd.
- Andrew Loomis, Drawing the Head & Hands, Titan Books Limited
- Mark Willenbrink, Drawing for the absolute beginner, North Light
Books
- Betti, C. & Sale, T. Drawing a Contemporary Approach. Forth Texas,
TX: Harcourt Brace College Publishers
Greek bibliography:
- MavwAeddakn - Aalapidn, To oxédio: Oswpia kai TTPAKTIKES. ABAvQ,
MapatnpenTg
Méveyog Mavayiwtng, To Street Art otnv ABriva, O&U
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Introduction to Art History

Course Code GRD120
Course Type Compulsory
Level Bachelor (1%t Cycle)

Year /| Semester

1st Year/ 2t Semester

Teacher’'s Name

Sophia Hadjipapa-Gee

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course is an introduction to Art History. The course focuses on the
development and application of critical thinking skills, through the exploration
of what art is, as well as its social, cultural and historical significance.
Emphasis is given to the presentation of different forms of art, both European
and non-European, the explanation of terminologies and techniques, as well
as the exploration of the elements of visual language, their characteristics and
their functions in painting, sculpture, architecture, crafts, and other forms art.
Major artistic movements are examined, while emphasis is placed on diverse
functions of art and the political, religious or philosophical ideas supporting
them. Dominant narratives and historical approaches are approached in a
critical manner.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Discuss the basic concepts of art theory, such as subject and
content of various works, their style, their iconography and form.

¢ Recognize and identify the most important artistic movements,
distinguishing iconography, style and features of different periods
and artists.

e Recognize and identify the relationship between art and graphic arts,
their similarities and differences, and the importance of developing
visual language through the study of works of art as a source of
inspiration for their own practice.

o Discuss the relationship between art, crafts, culture, society and
various historical contexts.

¢ Demonstrate critical thinking skills through the analysis of works of
art as well as their correlation with other works by Cypriot or
international artists.

e Critically evaluate works of art using appropriate terminology,
making reference to their content, form and function.

Prerequisites

None Co-requisites None




Course Content

During the course, the students will study the following thematic areas:
* Introduction to the basic principles of art and the terminology used in art.

* Introduction to major art forms, the various thematic and artistic purposes,
as well as the development of appreciation for the different approaches to
art creation.

* Presentation of the relationship between culture, art, crafts and various
historical contexts.

* Understanding the relationship between art and the graphic arts (ie, how
important works have been a source of inspiration for the development of art
and contemporary graphics).

* Debate around major European art movements and “Global” Art History.
Center and Periphery, Western-oriented and other approaches. Intercultural
meetings and exchanges. Gender and geography as a determinant.

» Exploration of the visual elements, their characteristics and their function
in painting, sculpture, engraving, crafts and other forms of art.

« Study of the different forms of art and how these are influenced by human
needs, social structures, political or religious regimes, ambitions, media and
materials and differences in visual arts and technology.

This study of art history begins with prehistoric designs and ends with
modern creation, with continuous references to non-European examples

The lesson will be an interactive approach to the history of art. Therefore,
the teaching will consist of visual presentations, accompanied by lectures,
discussions, group activities and visits to museums, galleries and sites of
archaeological interest. The teaching and learning methods to be used will
include research into texts and visual material, written assignments,
practical project work and presentations.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Independent learning
Presentations

Excursions/Visits

Bibliography

English Bibliography:

Lazzari, M. & Schlesier, D. Exploring Art: A Global, Thematic Approach.
Cengage Learning

Joyeux-Prunel, B. Circulations in the global history of art. London; New York:
Routledge

Adams, L., Art across Time. McGraw-Hlill




Getlein, M. Living with Art. McGraw Hill

Stockstad, Merilyn, Art History, Volume One. New Jersey, NJ: Pearson
Education, Inc

Greek Bibliography:

Bell, Julian KaBpéprng¢ tou kéauou: Mia véa iaTopia tng Téxvng, Het. MNwpyog
Naputrpdkog, EAcavva Mavéyou. ABriva : Metaiyxuio

Merlo, C. H 1oTopia Tng TéXvnG : atmd TN {wypa@ikr Twv oTTnAdiwy PEXPI TN
povTépva TExvn ABAva : Modern Times

Reinach, S. (emuéAeia AmrooTtoAia Anuntpd) lotopia Tng Téxvng - ABrva:
EAANVIKA Maideia

Preble D. & S. loTopia Kal JOp@QEG TEXVNG: WIA EI0AYWYN OTIG OTITIKEG TEXVEG.
ABrva: ‘EAAnV

Assessment
Exams 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Typography |
Course Code GRD125
Course Type Compulsory

Level

Bachelor (15t Cycle)

Year / Semester

1st Year/ 24 Semester

Teacher’'s Name

Yianna Christophorou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

During this studio-based course students will be introduced to the ‘art’ of
Typography through its historic overview and its basic principles. By studying
type through history, and application, students will gain strong working
knowledge of this essential element to visual communication. Through
assignments that address the functional and experimental aspects of
lettering, students will also explore form and meaning in typographic design.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Identify and employ the basic rules and principles of typography.

o Identify type anatomy and properly use type specification and
measurement terms.

¢ Identify and place chronologically the morphological elements of
letters.

o Classify typefaces according to their visual characteristics.

e Establish a hierarchy of information through type treatments.

¢ Communicate successfully a message only with the use of type.

Prerequisites

None Co-requisites None

Course Content

Rules and Principles of Typography

Type Development (Historic Overview from the first alphabet up to today)
Letterpress / Moveable Type / Gutenberg

Anatomy of Letters / Type Measurement

Classification of Typefaces (Variations, families, fonts)

Positive and Negative Space

Functions of Type in Everyday Life

Typographic Hierarchy

Ways to convey a message through the use of type (Syntactic manipulation,
use of space & type, use of appropriate typeface)

Typographic Styles/ Experimental Typography / Deconstruction / Swiss
Style




Lettering

Teaching Lectures
el Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Presentations
Bibliography English Bibliography:
Spiekermann, E. and Ginger, E. M.Stop Stealing Sheep & Find Out How
Type Works. Berkeley, CA: Pitchpit Press
Lupton, E. Thinking with Type: A Critical Guide for Designers, Writer, Editors,
and Students. New York, NY: Princeton Architectural Press
Bringhurst, P. The Elements of Typographic Style. Hartley & Marks
Publishers
Heller, S. Typography Sketchbooks. Thames and Hudson Ltd
Stephen, C. The Geometry of Type: The Anatomy of 100 Essential
Typefaces. Thames and Hudson Ltd
Greek Bibliography:
Bringhurst, R. 21oixeia tn¢ Tummoypaikng Téxvng. MNMAveETTIOTNUIOKES
Ekdooeig Kpntng
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Colour Theory and Practice

Course Code GRD130
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

1st Year/ 24 Semester

Teacher’'s Name

Sophia Hadjipapa

ECTS

6 Lectures / week 3 hours/14 | Laboratories / N/A
weeks week

Course Purpose
and Objectives

This course aims to familiarize students with two important aspects of
composition as they are used in design: color and texture. Through various
work and exercises, students will be able to develop their knowledge of the
basic concepts and principles of Color Theory as they are used in design and
painting.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Know and use basic principles of Color Theory

e Use the basic visual elements and principles in painting.

e Comprehend and handle successfully the emotional and
psychological effects of color, texture and composition in art and how
they are used in marketing and design

e Discuss and critically examine how color and texture work in design.

o Critically evaluate works of art and design in relation to the use of
color, using appropriate terminology and reference to their content.

¢ Initiate color research and develop methodologies for accumulating
color palettes and harmonies.

Prerequisites

None Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

¢ Color and Light: how we see colors: wavelengths and color spectrum
Additive Mix / RGB (with light) and subtractive Mix /CMYK (with
paint, ink, etc.)

Aspects of color: value, intensity, hue

Levels of intensity

Composing with a wide or narrow range of hues, intensity, value
Color Interaction

Transparencies and gradients (progressions)

Color harmonies and creation of different color palettes

Color research

The psychological experience of color

The effect of color in composition

Interpretation and use of color in marketing and design.




e Texture and surface qualities (experiment with unexpected materials
and tools)
¢ Retinal painting: "seeing" real colors beyond presumed conventions.

In addition to the above, the course includes:

Cultivation of visual vocabulary for critique and participation in group
reviews.

Create a visual diary to record ideas, compositions, color notes, texture and
effects, ideas / inspiration for painting and reading, as well as lecture notes
on painting.

Visits to galleries and artistic events, as well as writing detailed reports
about them.

Painting materials: mainly acrylic. Basic understanding and creative use of
this medium, but also a combination with pre-existing images or other
useless material, transfer of exercises to a computer.

The teaching and learning methods to be used will include lectures,
extensive painting work, research, group critique, experimentation, work on
projects, study and visual research. Extensive out-of-class assignments and
use of sketchbooks will supplement studio practice.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent Learning
Workshops

Presentations

Bibliography

English Bibliography:

Hornung, D. Colour: A workshop for Artists and Designers. London, UK:
Laurence King Publishing

St Clair, K. The Secret Lives of Colour. London: John Murray
Adams, S. Designer's Dictionary of Colour. NY: Abrams

Triedman, K. Colour: The Professional's Guide: Understanding and
Mastering Colour in Art, Design and Culture. London: llex

Greek Bibliography:

Simpson |., EykukAoTraideia epapuoywyv oxediaong kal xpwuatog. ABAQva:

Twv




Assessment

Maijor Project 40%

Assignments 50%

Class Participation and 10%

Attendance

Total 100%
Language English




Course Title Photography |
Course Code GRD135

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

1st Year/ 2st Semester

Teacher's Name

Chrystalla Kyriacou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

The course is designed to assist students to acquire a theoretical and
practical knowledge of basic photographic skills. Additionally, the course
aims for students to understand the basic functions of a camera and be able
to demonstrate competence in basic photography applications.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Apply the basic functions (use) of the camera.

e Apply the appropriate settings to the camera according to
lighting.

e Operate the different photography accessories.

o lllustrate beginner’s skills in the darkroom.

¢ Elaborate with the basic technical and theoretical skills
necessary in photography

Prerequisites

None Co-requisites None

Course Content

e Basic Photography knowledge.

o Key areas: films (black and white, color, sepia, ISO), exposure,
lighting, format, and paper types.

o Styles: form, pattern, texture, shape, color, contrast, portrait, motion,
diffusion, density, composition, presentation.

¢ Competence in camera functions.

e Technology: shutter speeds, F-stops, aperture, film speeds, lenses,
focusing and light readings.

e Accessories: tripod, light meter, flash, reflectors etc.

¢ Applications: lighting, exposure, focus, composition etc.

Teaching
Methodology

Lectures
Work in Groups
Individual Tutoring

Critiques




Independent learning

Workshops
Excursions /Visits
Presentations
Bibliography English Bibliography:
Langford, M., Fox, A. and Smith, R.S. Langford’s Basic Photography: The
Guide for Serious Photographers. Oxford and Burlington: Focal Press.
Wells, L. Photography: A Critical Introduction. London and New York:
Routledge.
Eitreim, D. 50 Keys To Better Photography! On Target Photo Training.
Marien, W. 100 Ideas that Changed Photography. Laurence King
Publishing.
Greek Bibliography:
>xicag, T. H rexviky TNG avaAoyiknNg Kai TNS wneiakns ewroypagiag.
dwToypaikd EidwAo.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Modern and Contemporary Art
Course Code GRD200

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

27 Year / 3" Semester

Teacher’'s Name

Elena Stylianou

ECTS

6 Lectures / week 3 Hours Laboratories / N/A
/14 Weeks | week

Course Purpose
and Objectives

The course aims to be an introduction to modern and contemporary art, to
study different artistic movements from the early 20t century to the present,
as well as to explore the relationship between art and the wider socio-political
context in which this is produced. Social issues such as gender, sexuality,
identity, racism, the environment, and the role of technology will be discussed
in relation to different visual practices (video art, site specific- installations,
documentary art, performance art, conceptual art, etc.)

Learning
Outcomes

Upon completion of the course students are expected to be able to:

¢ Mention the most important historical developments in art in the
beginning of the 20™ century until today;

¢ Identify the differences between modernism and postmodernism;

¢ Refer to the various social movements that influenced the changes
in art at the turn of the 20" and 21s! centuries;

e Evaluate the ways in which modern and contemporary artworks
respond to their social context;

o Critically assess works of art using appropriate terminology;

e Critically assess works of art, in relation to works by Cypriot and
international artists.

Prerequisites

GRD120 Co-requisites None

Course Content

During the course, students will deal with the following thematic areas:
* Modernism Vs Postmodernism
* Colonialism and Post-colonialism
* The artist and art in crisis
* The role of the observer
* What is Art: The Death of the Object, Conceptual Art
* Art and Critique: Appropriation, Deconstruction, Institutional Critique

* New Media: Video Art, Digital Art, Site-specific installations,
Performance Art.




* Social Issues and Art: Environment, Feminism, Sexuality, Gender,
Identity, Migration, etc.

* The social role of art: activism, social action, social engagement.

Teaching Lectures
HELEE D0 Work in Groups
Individual Tutoring
Independent learning
Critiques
Presentations
Excursions/Visits
Bibliography Hodge, S. . Why your Five Year Old Could Not Have Done That: Modern Art
Explained. London, UK: Thames & Hudson, Ltd.
Hopkins, J.. After Modern Art: 1945-2017 (Oxford History of Art) (2" edition).
Huntsman, P.. Thinking About Art: A Thematic Guide to Art History. Wiley-
Blackwell.
Leung, S. & Kocur, Z.. Theory in Contemporary Art: From 1985 to the Present.
Oxford, UK: Blackwell Puplishing.
Meecham, P. & Sheldon, J. Modern Art: A Critical Introduction. Oxon and New
York: Routledge.
Perry, G. & Wood, P.. Themes in Contemporary Art. New Haven and London:
Yale University Press.
Ward, O. Ways of Looking: How to Experience Contemporary Art. London,
UK: Laurence King Publishing Ltd.
Assessment
Exams 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Typography Il
Course Code GRD205

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

2nd Year/ 39 Semester

Teacher’'s Name

Yianna Christophorou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course is a continuation of the introductory course in Typography in
which students will be engaged in the creative development and design of
projects that focus on type and concept. Through a series of applied design
projects, all developed by the use of the appropriate software, students will
appreciate the importance of typography in visual communication. Emphasis
is placed on directing students towards a more innovative, and creative use
of typography and layout for artistic and commercial purposes.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Incorporate the rules and principles of typography in a contemporary
and innovative context.

o Apply letters, words and text in a creative manner.

o Operate with proficiency all the typography tools in the appropriate
design software.

e Communicate successfully various messages only with the use of
type.

o Develop and apply creative ideas to design problems.

Prerequisites

GRD125 Co-requisites None

Course Content

Importance of Typography in Visual Communication

Experimental forms of typography

Form and meaning in typographic design

Impact of the computer in typographic aesthetics

Creation of interesting and innovative layouts (Poster, Book Cover etc.)
Use type as image

Contemporary trends in typographic design

Use of experimental type for commercial purposes

Successful combination of type and imagery

Adobe lllustrator Basic Tutorials




Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials

Presentations

Bibliography

English Bibliography:
Heller, S. Free Hand: New Typography Sketchbooks. Harry N. Abrams

Samara, T. Typography Workbook: A Real-World Guide to Using Type in
Graphic Design. Gloucester, MA: Rockport Publishers

Anderson, G. Type Speaks: A Lexicon of Expressive, Emotional, and
Symbolic Typefaces. Abrams

Heller, S. The Typography Idea Book: Inspiration from 50 Masters.
Laurence King Publishing

Greek Bibliography:

Zwidng, E. Koitikn Bewpia kai omrrikn emikoivwvid. EKS0TIKOG OpiAog Twv

Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title Life Drawing
Course Code GRD210

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year / Semester

2nd Year / 39 Semester

Teacher’'s Name

Sophia Hadjipapa

ECTS

6 Lectures / | 3 hours/14 N/A

week weeks

Laboratories
[ week

Course Purpose
and Objectives

This course is an introduction to figure drawing. This is a basic drawing course
that allows students to understand the shape, structure and proportions of the
human figure. In addition, this course will give students an initial
understanding on how the figure can be used and applied in other courses,
such as 3D modelling design and animation.

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Use four basic drawing shapes to design the human figure.

e Apply basic skeletal and muscular motions and morphs in their
drawings.

o Combine different drawing techniques to portray the human figure.

e Use the human figure in various design projects.

Prerequisites

GRD130 Co-requisites | None

Course Content

During the course, the students will study / study the following thematic areas:

- Draw the human figure through direct observation.

- Fast sketches that will capture gesture, form, movement and
silhouette.

- Depict the skeletal and muscular structure.

- Understand how the human figure can be used in the digital realm.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent Learning
Workshops

Excursions /Visits




English Bibliography:

Bibliography
- Gottfried Bammes, Complete Guide to Life Drawing. Search Press
- Barrington Barber, 50 Drawing Projects, Arcturus
Greek Bibliography:
- AnuooBévng Kokkividng. Zxédia Kal pvrueg, MopewTikd 1dpupa
EBvikng Tpatrélng
- Parramén José Maria, Odnydg yia 10 yupvo, ABriva, Ntouvtoupung .
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Computer Applications for Graphic Design

Course Title

Course Code GRD215

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year / Semester

2nd Year / 39 Semester

Teacher's Name

Tasos Anastasiades

ECTS

6 Lectures / 3 hours/14 N/A

week weeks

Laboratories
[ week

Course Purpose
and Objectives

This course aims to introduce students to the basic use of design software
through a series of projects. Students will be able encouraged to experiment
and discover their own creative skills in the field of digital media through
exploring, understanding and learning the functions and uses of design
software such as Adobe Photoshop.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Demonstrate basic knowledge of the use of software programs for
designers such as Adobe Photoshop.

e Explain and demonstrate how designer software can be used as
creative tools for various design projects.

e Develop various designs by scanning, editing, painting and making
use of various design software tools.

e Combine drawings made in hand and digital designs in innovative
ways.

Prerequisites

GRD100 Co- None
requisites

Course Content

During the course, the students will study the following thematic areas:

- Proper and creative use of design software.

- Using the scanner.

- Creative features of the computer within two dimensions: art and
design.

- Combining traditional and digital art and design practices leads to
innovative presentations.

- Focus on creativity and critical thinking.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent learning




Software Tutorials

Presentations

English Bibliography:

Sl ET2 - Rafael C. Gonzalez, Richard E. Woods, Digital Image Processing,
Pearson.
- 3DTotal, Beginner's Guide to Digital Painting in Photoshop:
Characters’ 3DTotal Publishing.
- Derek Lea, Creative Photoshop, Taylor & Francis.
- David King, The Commissar Vanishes: The Falsification of
Photographs and Art in Stalin’s Russia
Greek Bibliography:
- Evening. Martin Eyxeipidio Tou Adobe Photoshop CS5 & DVD.
MatmracwTtnpiou.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Marketing for Designers

Course Title

Course Code GRD220

Course Type Compulsory

Level Bachelor (1st Cycle)

Year /| Semester

2nd Year / 3" Semester

Teacher’'s Name

George Souglides

ECTS

Laboratorie N/A

s / week

6 Lectures / 3 hours/14
week weeks

Course Purpose
and Objectives

This course aims to introduce students to the basic Marketing principles that
are related to the designers’ profession. Through this course students are
expected to gain knowledge and experience in research, strategic planning,
evaluation and presentation of promotional material, addressed to a variety
of industries, businesses and Markets.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Identify the basic marketing tools that are relevant to their profession
and how they can be applied in various projects.

e Successfully create Marketing strategies for different audiences and
target groups.

e Apply the knowledge they have gained in this course in order to
promote their own design work and that of their clients.

Prerequisites

GRD100 Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

- Research and strategic planning.

- Develop and present promotional material, addressed to various
industries, businesses, products, services aimed at different
markets.

- Research competitive markets.

- Ways to develop ideas for a targeted marketing message.

- Demographic definition of new markets.

- Professional methods of promoting products and services.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations




English Bibliography:

Bibliography
- Seth Godin, This is Marketing: You Can’t Be Seen Until You Learn
To See, Portfolio Penguin.
- Miller Donald, Building a StoryBrand, Thomas Nelson.
- Barry, P., The advertising concept book : think now, design later : a
complete guide to creative ideas, strategies and campaigns, Thames
& Hudson.
- Nancy Skolos & Tom Wedell, Type, Image, Message: Merging
Pictures and ldeas-A Graphic.
Greek Bibliography:
- Arens Von William, Arens Christian, Weigold Michael,
ATtroteAeopartikr) AlagAuion, Arva.
- NaAutraving MixanA E., Brand, n otpatnyikn, Pepevikn.
Assessment
Exams 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Graphic Design History
Course Code GRD225

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year /| Semester

2nd Year / 4th Semester

Teacher’'s Name

Elena Stylianou

ECTS

6

Lectures / week 3 Hours / Laboratories / N/A
14 Weeks | week

Course Purpose
and Objectives

The course is an introduction to the historical development of graphic
design, from the beginning of modernity (late 19t century) to the revolution
of digital graphics and contemporary design. Through observation,
comparison and critical discussions, the course studies, explores and
negotiates the field of graphic design with the aim of understanding the role
of graphic design in the formation of visual culture, the history of
communication and the dissemination of ideas, messages and ideologies.

Learning
Outcomes

Upon completion of the course students are expected to be able to:

Describe and explain what is Graphic Design;

Identify the elements that distinguish the different historical graphic
design movements;

Use the appropriate language to describe works and concepts of graphic
design practice;

Recognize works by well-known graphic designers who have had a
significant impact on the history of graphic design;

Compare and contrast various graphic design projects from different time
periods;

Explain how design affects and is influenced by culture;

Critically analyse design work by local and international designers.

Prerequisites

None Co-requisites None

Course Content

During the course, students will deal with the following thematic areas:

¢ Modern Art Movements: Art and Crafts, Art Nouveau, Sachplakat,

Futurism, Cubism, Dada, Bauhaus.

o Poster design and propaganda: First and Second World War,

Russian Revolution and Constructivism, Neoplasticism (De Stijl).
Consumption culture and design of information / corporate identity.

e Postmodernism in design.

Digital design and animation.

Teaching
Methodology

Lectures




Work in Groups
Individual Tutoring
Independent learning
Presentations

Excursions/Visits

Eskilson, S.J. Graphic Design: A New History . New Haven, CT: Yale

Bibli h
ollography University Press.
Meggs, P and Purvis, A.. Meggs’ History of Graphic Design. Hoboken, NJ:
John Wiley & Sons, Inc.
Muller, J.. The History of Graphic Design, Vol. 1. (1890-1959). London, UK:
Taschen.
Muller, J. & Wiedemann, J.. The History of Graphic Design, Vol. 2, 1960-
Today. London, UK: Taschen.
Assessment
Exams 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Visual Identity Design

Course Code GRD230
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

2nd Year/ 4t Semester

Teacher’'s Name

Yianna Christophorou

ECTS

Laboratories | N/A
[ week

6 Lectures / 3 hours/14
week weeks

Course Purpose
and Objectives

This course aims to introduce students to the design of visual identities for
products, organisations and companies. Through a series of projects students
will create logotypes, symbols and a complete visual identity system,
including various printed and digital applications. Moreover, students will
explore the idea of brands and branding processes and integrate their
experiences into creative and functional design solutions.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Identify and explain the role of design in branding and visual identity.

o Apply effectively conceptual design skills to develop branding
strategies.

e Design appropriate and original logotypes and symbols.

e Design and produce a complete visual identity system, including
various printed and digital applications.

e Create and present formal proposals to prospective clients.

Prerequisites

GRD220, GRD205 Co-requisites None

Course Content

Historic Overview / Ancient Symbols and the Evolution of Logotypes
Logo Design Practice

Analysis of the Logo Design Process

Logo Versions (Size, Colour)

Research Methodologies / Gathering of Relevant Information (Competitors,
Target Audience etc)

Importance of Colour in Visual Identity Design

Use of Pantones

Design of Visual Identity Systems (Printed and Digital Applications)
Case Studies

What is Branding / How Branding is achieved.

Protection of an Identity / Creation of Logo Manuals (Brandbook)




Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials

Presentations

Bibliography

English Bibliography:

Wheeler, A. Designing Brand Identity: An Essential Guide for the Whole
Branding Team. New York John Wiley & Sons Inc

Brooking, C. Creating a Brand Identity: A Guide for Designers. Laurence
King Publishing

Airey, D. Logo Design Love: A Guide to Creating Iconic Brand Identities.
Peachpit Press

Hardy, G. Smashing Logo Design: The Art of Creating Visual Identities.
John Wiley & Sons

Greek Bibliography:

KwvaoTavtétrouAog, . Graphic Design. Ekdoéoeig Gramma

Assessment

Maijor Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title Introduction to Multimedia Design

Course Code GRD235

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester 27 Year/ 4 Semester

Teacher's Name Demetra Englezou

ECTS 6 Lectures / week 3 hours Laboratories / N/A

/14 weeks | week

This course provides a better understanding of multimedia systems and their
applications in the world of graphic communication. It presents the
fundamental ideas, terminologies and theory of new media. "Informatics
Systems" and "Programming and Computer Languages" are discussed and
analyzed. It also features design programs and technical applications, such
as imaging and video editing.

Course Purpose
and Objectives

Learning Upon successful completion of this course students are expected to:

Outcomes Describe the basic concepts of multimedia.

Describe the main parts of an Information System.
Recognize the basic types of software.

Effectively use text editing software.

Effectively use new media software.

Effectively use the basic tools of Graphic Arts, software, and
Equipment software.

o Effectively use the basic tools for editing Video and Audio.

Prerequisites GRD205, GRD215 Co-requisites None

Course Content Importance of multimedia in Visual Communication
Experimentation forms of new media

Impact of the computer on changes in design aesthetics
Creation of interesting and innovative application

Use of the motion picture and cinematography aspects
Contemporary trends in graphic design

Use multimedia design for commercial purposes

Successful combination of type, motion and interactive imagery

Teaching Lectures

Methodology Work in Groups

Individual Tutoring




Critiques
Independent learning
Software Tutorials

Excursions/Visits

Presentations
Bibliography English Bibliography:
Fluckiger, F. Understanding networked multimedia : applications and
technology. Prentice Hall
Daniele, T. Poly-modeling with 3ds Max : thinking outside of the box. Focal
Press/Elsevier
Telea, A. Data visualization : principles and practice. A K Peters
Walllace, J. Hard drive : Bill Gates and the making of the Microsoft empire.
Wiley
Jago, M. Adobe Premiere Pro CC 2019 release : classroom in a book the
official training workbook from Adobe. Adobe Press
Michael, A. Greg, H. and the AGI creative team. Adobe Dreamweaver CC:
digital classroom. John Wiley & Sons, Inc
Chapman, N, P. Chapman, J. Digital media tools. John Wiley
Greek Bibliography:
BoukaAng, A. X. Oetwpia & mpdén twv MO OUYXPOVWV TEXVOAOYIWV
TTANPOQYOPIKNGS. 2ZUYXPOVN EKOOTIKNA
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%

Language English




Course Title Introduction to 3D Design
Course Code GRD240

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year / Semester

2 Year / 4t Semester

Teacher’'s Name

Tasos Anastasiades

ECTS

6 Lectures /

3 hours/14 N/A

weeks

Laboratories

week [ week

Course Purpose
and Objectives

The course aims to introduce students to a three-dimensional creative design
process and visual thinking by using different materials and objects. This
studio-based course studies the construction of objects by using a variety of
materials and it is designed to offer students an understanding on how these
three-dimensional objects can be used in a variety of projects while promoting
the development of critical thinking. In addition, this course will offer students
a basic understanding of the ways in which they can apply the knowledge
gained in other courses such as packaging design and motion graphics.

Learning
Outcomes

Upon successful completion of this course students are expected to:

Apply design principles in a three-dimensional form.

Experiment with a variety of tools to create three-dimensional works
of art.

Use research skills to offer design solutions in a three-dimensional
form.

Communicate successfully various ideas and concepts through
three-dimensional designs.

Evaluate their own creative process in the design of 3D models.

Prerequisites

GRD105

Co-requisites | None

Course Content

During the course, the students will study / study the following thematic areas:

Practical knowledge of three-dimensional design.

A variety of tools that support concepts and design principles, which
can include wood, clay, metals, paper, wire, plaster and various other
materials.

Activities, concepts and skills such as synthetic structure, visual
equilibrium, scale / ratio / perspective / distance, volume and mass
ratio, positive form and negative space interaction, transformation of
the form.

Construction, deconstruction and reconstruction.

Patterns / patterns, positive / negative, visual / conceptual three-
dimensional space in objects inspired by the organic elements found
in nature.

Combination of dissimilar materials.




Teaching Lectures
HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Presentations
- English Bibliography:
Bibliography - Zach Oat, Tim Bruckner, Rubén Procopio, Pop Sculpture: How to
Create Action Figures and Collectible Statues, Watson-Guptill.
- Robert Klanten; Matthias Hibner, High Touch: Tactile Design and
Visual Explorations, Die Gestalten Verlag. Judith Collins, Sculpture
Today Phaidon Press.
- Richard Flood, Laura Hoptman, Massimiliano Gioni, Trevor Smith,
Unmonumental: The Object in the 21st Century Phaidon Press.
Greek Bibliography:
- MNamadotrepdkn AoTracia, Mepi yAuTITIKAG, ABriva, EKdOOE€IS TOU
doivika.
- TevtokdAn AvaoTtacia (Beetroot), Ta MapeEnynuéva Tépata NG
EAANVIKAG MuBoAoyiag, Mouogio M1revakn, Mangel — Wurzel.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Graphic Design and Production

Course Code GRD245
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

2nd Year/ 4t Semester

Teacher's Name

Spiros Karkotis

ECTS

6

3 hours/14
weeks

Laboratories / N/A

week

Lectures / week

Course Purpose
and Objectives

The aim of this course is to introduce students to the history of printing, the
various printing processes, the pre-press, press, post-press procedures and

eBook

creation and enable them to evaluate various visual treatments and

techniques for print media and execute them in print. Additionally, students
will explore various materials and finishes.

Learning
Outcomes

Upon successful completion of this course students are expected to:

Outline and discuss the most important aspects of the theory and
history of printing.

Describe various production methods and how these methods affect
the designer.

Apply the basic principles of design in the printing production process.

Demonstrate an intermediate proficiency with Adobe lllustrator and
Adobe Photoshop, including the use of digital guides, layers, colour
mode etc.

Work effectively with printing measurements.
Produce black and white, as well as multi-colour prints.

Evaluate and select the most appropriate material and method of
printing for various design projects.

Apply successfully different methods of preparing eBooks.

Prerequisites

GRD205, GRD215

Co-requisites None

Course Content

History of Printing

Various Printing Techniques: Letterpress, Lithography, Silk
Screening, Intaglio, Embossing, Digital Printing.

Production Terminology.
Materials (Paper and other).
Colour Modes (CMYK, Pantone, RGB.)




* Working with type, colour, images (resolution.)
* Prepress Procedure.

* Costs of Printing.

» Design Process for printing and foe ebooks.

* Conceive, design and construct their own printed matter to complete
projects using a variety of printing and printmaking resources and
techniques to enhance their portfolios.

» Develop skills, insights and appreciation for the role of materials,
techniques, and concepts in printing arts.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops

Software Tutorials
Excursions /Visits

Presentations

Bibliography

English Bibliography:

Ambrose, G. Basics Design: Print and Finish. Lausanne, Switzerland: AVA
Publishing

Bann, D. The All New Print Production Handbook. New York, NY: Watson-
Guptill Publishing

D’Arcy Hughes, A. The Printmaking Bible: The Complete Guide to Materials
and Techniques. San Francisco, CA: Chronicle Books

Greek Bibliography:

Apoapdg, M. Xapaktikn kai Eviumrn Téxvn. Metaixuio

Assessment

Maijor Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title Typography Il
Course Code GRD300

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

3 Year/ 5 Semester

Teacher’'s Name

Yianna Christophorou

ECTS

6 Lectures / 3 hours/14 | Laboratories / N/A
week weeks week

Course Purpose
and Objectives

This is the third course in a series devoted to the study of Typography. This
course aims for students to primarily focus in macro / micro level in print and
digital form for specific target audiences. Projects will gradually increase in
scope and complexity up to the setting of pages of text with multiple levels of
hierarchical meaning. The course helps students develop their ability to
create sophisticated multipage typographic layouts in which legibility and
readability are crucial values.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Adapt typographic parameters to enhance legibility and readability.

e Construct and apply grids systems to improve readability, and create
emphasis, structure and organization of text.

o Critically evaluate the value of color and its ability to enhance legibility
for print and screen.

e Identify the target audience and produce suitable typographic
solutions.

e Incorporate type with imagery in advanced design solutions.

Prerequisites

GRD205 Co-requisites None

Course Content

Typographic Spacing: Kerning, Tracking, Leading

Alignment and Hyphenation

Common typographic mistakes: Widows and Orphans

Rules of Legibility and Readability in detail

Hierarchical message systems

Advanced Grid Systems

Advanced Typographic Layouts (Brochures, Package Labeling, Posters)
Suitable colour combinations to enhance legibility for print and screen
Achieving Legibility for different target groups

Typography for Screen

InDesign Basic Tutorials




Teaching

Lectures

HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials
Presentations
Bibliography English Bibliography:
Hochuli, J. Detail in Typography. London, UK: Hyphen Press
Ambrose, G. Typography — Basics Design. Switzerland: Ava Publishing
Samara, T. Making and Breaking the Grid: A Graphic Design Layout
Workshop. Minneapolis, MN: Rockport
Greek Bibliography:
Felton, P. Or déka evioAéc tn¢ Tummoypagiag. Aipetikr) Tutroypagia:
lMapaBaivovrag 1ic déka evioAéc Tne Tummoypagiac. ABriva: Dart Books
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Graphic Design and Advertising
Course Code GRD305

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year / Semester

3Year / 5t Semester

Teacher's Name

George Souglides

ECTS

6

3 hours/14 N/A

weeks

Laboratories
/ week

Lectures /
week

Course Purpose
and Objectives

The purpose of this course is to introduce students to the graphic and
advertising design principles and the designing of visuals that derive from
projects based on the Market needs. Students will acquire the necessary
skills to be able to work independently to solve various design problems,
with emphasis on research and production methods used by designers.

Learning
Outcomes

Upon successful completion of this course students are expected to:

Successfully use typography and images in a variety of graphic and
advertising projects.

Produce original and unique designs as part of promotional
assignments.

Create innovative layouts by using design software.

Explain and assess the project solutions they have presented during
class evaluation.

Apply appropriate research methods to all of their design projects.
Present original ideas in a professional way.

Prerequisites

GRD245, GRD230

Co-requisites None

Course Content

During the course, the students will study / study the following thematic

areas:

Components of an advert.

Methods of determining the target audience.

Methods of developing an advertising plan / idea such as
brainstorming.

Case study

Style (classic, modern, humorous)

Forms (newspapers, magazines)

Outdoor (Billboards)

Focus on creativity and critical thinking.

Teaching
Methodology

Lectures

Work in Groups

Individual Tutoring




Critiques
Independent Learning

Presentations

English Biobliography:

Bibliography

- Robin Landa, Advertising by Design: Generating and Designing
Creative |deas Across Media, Wiley.

- Pete Barry, The Advertising Concept Book: Think Now, Design
Later, Thames & Hudson.

- Armin Vit and Bryony Gomez-Palacio, Graphic Design, Referenced:
A Visual Guide to the Language, Applications, and History of
Graphic Design, Rockport Publishers.

- Gunther,K and Van Leeuwen, T, Reading Images: The Grammar of
Visual Design, Routledge.

- Nancy Skolos & Tom Wedell, Type, Image, Message: Merging
Pictures and Ideas-A Graphic.

Greek bibliography:

- Zwtog, . X., Ala@Auion : oxedlaouog, avaTtuén,
armroteAeopaTikOTATA MNWPYog X. ZwTtog. @cooalovikn, University
Studio Press.

Assessment

Maijor Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language English




lllustration for Graphic Design and Multimedia

Course Title

Course Code GRD310

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year / Semester

3 Year / 5" Semester

Teacher's Name

Tasos Anastasiades

ECTS

6 Lectures / 3 hours/14 | Laboratories N/A

week weeks [ week

The purpose of this course is to instruct students to the various artistic
techniques used to communicate concepts and information directed at
consumers and businesses via illustrations, both in digital and printed forms.
Through a series of projects and assignments, students will be encouraged
to develop illustration graphics and multimedia art that communicate
successfully concepts and ideas that are derived from the needs of the
market. Emphasis will be given to identify the role of illustration in the overall
context of graphic design and multimedia.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Demonstrate a practical and applied understanding of the principles
and techniques of illustration.

e Creatively use and combine illustration techniques to create
innovative and modern designs for graphic design and multimedia.

e Demonstrate how illustrations can be used to sell products, ideas
and services.

e Use design software to provide a variety of pictorial solutions.

Prerequisites

GRD245 Co-requisites | None

Course Content

During the course, the students will study / study the following thematic
areas:

- Experimentation with various illustration and drawing techniques.

- Develop skills related to illustration, such as the ability to
communicate and represent visual situations, thoughts and ideas.

- Experiment with various design software to discover their personal
style in commercial illustration.

- Developing their personal critical thinking, which will allow them to
evaluate the visual and thematic aspects of their personal practice
as well as the work of other illustrators.

- The utilization of commercial illustration in order to promote and sell
products, ideas and services.




Teaching

Lectures

HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Software Tutorials
Presentations
Bibliography English Bibliography:
- Greg Houston, lllustration that Works: Professional Techniques for
Artistic and Commercial Success, Monacelli Studio.
- Alannah Moore, The Collage Ideas Book, llex Press.
- Society of Publication Designers (U.S.), The Best Magazine Design,
Photography, lllustration, Infographics & Digital, Beverly, Mass:
Rockport Publishers, Inc.
- Varia Bortsova , Soviet Visuals, Bologna Children's Book Fair ,
lllustrators Annual 2019 Paperback
Greek Bibliography:
- ZUMAekTIKG £pyo, EAANVIKG BpaBeia Mpa@ioTikhg Kal
Eikovoypdonong, I1wTIKA.
- AvdpiwTtakng MavwAng, ZxE01a TTOANG, Ne@EAN.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Motion Design |

Course Code GRD315
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

31 Year/ 5" Semester

Teacher's Name

Demetra Englezou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to introduce students to the fundamental concepts of motion
graphics and Broadcast design, including promos for television networks, film
titles, branding themes, corporate events, film openings, TV adverts, video
clips etc. Appropriate and current industry standard computer applications will
be introduced and applied.

Learning
Outcomes

Upon successful completion of this course students are expected to:

o Demonstrate a practical understanding of producing a time-
based new media.

e Apply innovative graphic design formulas to the moving image.

o Formulate different new ideas using mood, imagery and
typography.

¢ Organise schedule production methods (pre-production,
production, and post-production).

e Demonstrate well-designed visual solutions.

Prerequisites

GRD235 Co-requisites None

Course Content

e Cinematography theories & Basic Animation Principles.

¢ Basic introductions to editing / compositing software (Adobe After
Effects, Adobe Premiere, Adobe Soundbooth, Adobe Encore).

e Basic theory & techniques of creating imagery for film and new
media.

o  Working with Audio.

o 3D space layers.

e Kinematic typography.

e Introduction to Cameras.

o Experimental Animation (Stop Motion) etc.
o Compositing & Special Effects.

e Rendering, exporting and Post-Production.




Teaching Lectures
HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials
Excursions/Visitis
Presentations
Bibliography English Bibliography:
Shaw, A. Design for Motion: Fundamentals and Techniques of Motion
Design. Routledge
Dopress. Moving Graphics: New Directions in Motion Design. Promopress
Taylor, A. Design Essentials for the Motion Media Artist: A Practical Guide
to Principles & Techniques. Routledge
Braha Y., Byrne, B. Creative Motion Graphic Titling for Film, Video, and the
Web: Dynamic Motion Graphic Title Design. Goodreads Author
Greek Bibliography:
I". BaoiAeiadng. Animation -To kivouuevo oxédio. AlyoKEPOG
Assessment
Maijor Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Publication Design |
Course Code GRD320

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year /| Semester

3 Year/ 6t Semester

Teacher’'s Name

Yianna Christophorou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to introduce students to the design of periodical
publications. Students will create multipage documents by using the
appropriate design software. Emphasis will be given to the use of grid,
typographic hierarchy of information, layout of text and combination of text
and imagery.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Conceive and create the layout designs for multipage periodical
publications, such as magazines and newspapers by using the grid
systems.

e Demonstrate competency in using Adobe InDesign as a digital
production tool.

e Analyse, prioritize and organise visual and textual information.

o Execute typographic hierarchy on the printed page.

e Combine with an appropriate and an innovative way text and
imagery.

o Follow effectively all the steps of the design process, before
producing the final outcome.

Prerequisites

GRD300, GRD305 Co-requisites None

Course Content

Design of Multipage Periodical Publications
Magazines and Newspapers

Organise and Layout Text on Page
Magazine Covers

Typographic Hierarchy of Information
Typographic Detail

Advanced Grid Systems

Navigation (Page numbers, Contents Page)

Combination of Text and Imagery




Editorial Photography and Imagery (Techniques and Experimentation)
Legibility and Readability

Types of Binding

Types of Paper / Inks / Colour / Die Cuts

Online Publications (E-magazines)

Preparation of documents for print or for web use

Case Studies

Adobe Indesign Tutorials

Teaching Lectures
el Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials
Presentations
- English Bibliography:
Sl ET2 Heller, S. Merz to Emigré and Beyond: Avant-Garde Magazine Design of the
Twentieth Century. Phaidon Press
Lewis, A. So You Want to Publish a Magazine? Laurence King Publishing
White, J. Editing by Design: The Classic Guide to Word-and-Picture
Communication for Art Directors, Editors, Designers, and Students. Allworth
Cullen, C. Layout Workbook: A Real-World Guide to Building Pages in
Graphic Design. Minneapolis, MN: Rockport
Greek Bibliography:
Dabner, D. Design kai Layout. Anuioupywvrac ue ypagikd. Metdepaon:
Apapouvtdakng, N. Ekdooeig ZaBRaAag
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Package Design
Course Code GRD325

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year /| Semester

3 Year / 6t Semester

Teacher’'s Name

Spyros Karkotis

ECTS

Laboratories N/A

[ week

6 Lectures / 3 hours/14
week weeks

Course Purpose
and Objectives

This course will introduce students to the package designing for mass
production. Students will have the opportunity to apply the principles of
package design in their own projects and learn about the technology used to
design and produce packages. In addition, they will apply the corporate and
brand identity principles in their package designing and use their advertising
skills to produce adverts to promote their packages.

Learning
Outcomes

Upon successful completion of this course students are expected to:

o Demonstrate a practical understanding of the design processes
applied for packaging design.

e |dentify and understand the needs of specific target audiences so as
to create more successful package design graphics.

o Apply effectively type and image in three-dimensional containers.

e Produce innovative and functional packaging design solutions.

Prerequisites

GRD305, GRD300 Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

- Package function usage.

- Materials used in packaging design - Properties and features — cost
evaluation.

- Product characteristics: solid, liquid and consumabile.

- Practical Needs: Restriction, restraint, protection, information,
storage, icons, transportation.

- Aesthetic values: presentation, reinforcement, visual enticing, visual,
tangible communication.

- ldentifying the target market.

- Adjust typography, images, materials in the three-dimensional form.

- Packaging production technology.

Teaching
Methodology

Lectures

Work in Groups




Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations
Bibliography English bibliography:
- Pentawards, The Package Design Book 2, Taschen.
- Pentawards and Julius Wiedemann, The Package Design Book 5,
Taschen.
- Steven DuPuis and John Silva, Package Design Workbook: The Art
and Science of Successful Packaging, RockPort.
Greek bibliography:
- Norman Donald A., 2xed100UOG TWV AVTIKEIMEVWV TNG
KaBnuepivoTnTag, KAEIdapIBuog.
Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%

Attendance

Total 100%
Language English




Course Title

Information Design

Course Code GRD330
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

3 Year/ 6t Semester

Teacher's Name

Spiros Karkotis

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to involve students in the study and design of wayfinding
systems, infographics, navigation systems and mapping portfolio for printed
and digital applications. Students will search and analyse existing examples
to develop understanding of how visual language works in this field of graphic
communication. Through a series of projects students will create appropriate
visuals taking into consideration various parameters such as target audience,
information meaning, function, space, budget.

Learning
Outcomes

Upon successful completion of this course students are expected to:

o Implement effectively type, imagery, symbols and colour to
communicate creative concepts.

¢ Analyze how design informs and influences a user’s experience.

o Produce effective and innovative wayfinding systems, infographics
and mapping portfolios.

e Create infographics that communicate successfully a series of data.

Prerequisites

GRD300, GRD305 Co-requisites None

Course Content

Semiology: Theory of signs and symbols
Historic Overview of Information design
History and Evolution of Symbols, Pictograms and Ideograms
Formal and Informal Design Language
Design of Wayfinding Systems

e Branding the environment

e Mapping

e Materials / Lighting

e Typography

e Legibility

e Colour

e Usage / Function / Distance




e Printed and Digital Applications
How does visual identity effects the design of a wayfinding system?
Colour in Visual Communication: Symbolisms, Norms and Colour Coding
Experimental forms of Visual Communication / More conceptual approaches
How to communicate visually the intangible i.e. sound
Infographic Design
Types of Infographics
Gathering, Analysing and Grouping Data

Analysis of Case Studies

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent Learning

Presentations

Bibliography

English Bibliography:

Crow, D. Visible Signs: An Introduction to Semiotics. Lausanne,
Switzerland: AVA Academia SA

Coates, E. and Ellison, A. An introduction to information design. Laurence
King

Lankow, J et al. Infographics: The Power of Visual Storytelling. John Wiley &
Sons

Calori, C et al. Signage and Wayfinding Design: A Complete Guide to
Creating Environmental Graphic Design Systems. John Wiley & Sons

Greek Bibliography:

KwvaoTavtétroulovu, IN. MNpagnuara — Graphs. Ekd6oeig Gramma

Xar{nBecodwpou, B. OAuumiakd Eikovoypduuara. 2xediaoudc Kai
2nueioAoyia. Ekdéoeig MNammaocwTnpiou

KwvaTavtétroulovu, I, Infographics - Kabnuepivd. Ekddoeic Gramma




Assessment

Maijor Project 40%

Assignments 50%

Class Participation and 10%

Attendance

Total 100%
Language English




Digital Media Techniques

Course Title
Course Code GRD335
Course Type Compulsory

Level

Bachelor (1%t Cycle)

Year / Semester

3 Year /6" Semester

Teacher's Name

Tasos Anastasiades

ECTS

Laboratories N/A

/ week

6 Lectures / 3 hours/14
week weeks

Course Purpose
and Objectives

The aim of this course is to give students the opportunity to develop further
their digital design skills and expand their knowledge on the various graphic
design software, but mostly with Adobe Suit. Through a series of projects
students are expected to be able to experiment with image processing and
find ways to produce high quality graphics by using a combination of design
software. At the Same time, they will apply their digital skills in graphic and
advertising design related projects.

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Produce high quality visuals for graphic and advertising design
projects.

e Creatively combine typography and images to produce high-quality
graphics.

¢ Demonstrate practical and applied understanding of how images can
be produced to achieve desired emotions and impressions.

¢ Make use of a variety of design software to achieve the desired
visual results.

e Creatively produce videos from still images.

Prerequisites

GRD245 Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

- Digital collage for ad production.

- Photorealistic combination and image processing to produce
promotional materials.

- Photo accessing by use of the scanner, mobile phones, digital
camera, tablets and the internet.

- Convert still images to video.

Teaching
Methodology

Lectures
Work in Groups
Individual Tutoring

Critiques




Independent learning
Software Tutorials

Presentations

English Bibliography:

Sllellizalizfelry; - Lambert M. S., Photo Manipulation: Image Editing, Photograph,
Deception, Digital Camera, Reversal Film, Stock Photography.
Mauritius, Betascript Publishing.
- Brian Haberlin, Creative Creature Catcher, Anomaly Publishing.
- Landa, R., Advertising by Design: Creating Visual Communications
with Graphic Impact, John Wiley & Sons.
- Brian Haberlin and Geirrod VanDyke, Creative Creature Catcher,
Vol. 1
Greek Bibliography:
- Oikovopidng MNavvng K. Imagine, University Studio Press.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Topics in Visual Culture

Course Code GRD340
Course Type Elective
Level Bachelor (1%t Cycle)

Year /| Semester

3 Year/ 6t Semester or 4t Year/ 8t Semester

Teacher’'s Name

Elena Stylianou

ECTS

3 Hours Laboratories / N/A
/14 Weeks | week

6 Lectures / week

Course Purpose
and Objectives

This course is an introduction to the key issues of the field of visual culture,
looking at the social role of images and visuality (the structures and power
relations of looking, being seen and unseen, and vision in society). The
course aims to further investigate some central themes of visual culture,
looking at the history of modern forms of visuality and of practices of looking,
concepts of spectacle and surveillance, museums, archives and other
processes of image collections and construction, as well as the relationship
of images to memory, identity and politics.

Learning
Outcomes

Upon completion of the course students are expected to be able to:

Define the visual culture of contemporary society;

Discuss how viewers create cultural meaning;

Identify how images circulate through different social arenas;
Analyse how visuality and the gaze function in power relations;
Evaluate the role of memory, irony, parody and pastiche in
contemporary image-making;

o Critically explain the relationship between art, culture and society.

Prerequisites

GRD200 Co-requisites None

Course Content

During the course, students will deal with the following thematic areas:

What is Visual Culture

Practices of Looking

Images, Power and Politics

Modernity, Spectatorship and Pleasure
Spectacle and Surveillance

The Archival Fever

On Photography

Images and Memory

Postmodernity, Irony, Parody and Pastiche




Teaching Lectures
S E Work in Groups
Individual Tutoring
Independent learning
Critiques
Excursions/Visits
Presentations
Bibliography Debord, G.. The Society of the Spectacle. New York, NY: Zone Books.
Hall, S. & Evans, J.. Visual Culture: The Reader. London and New York: Sage
Publications.
Mirzoeff, N. (ed.). Visual Culture Reader. London and New York: Routledge.
Mirzoeff, N.. How to See the World: And Introduction to Images, from Self-
Portraits to selfies, Maps to Movies, and More. New York, NY: Basic Books.
Mitchell, W.J.T.. What do Pictures Want: The Lives and Loves of Images.
Chicago and London: The University of Chicago Press.
Sturken, M. & Cartwright, L.. Practices of Looking: An Introduction to Visual
Culture. Oxford University Press.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Motion Design |l

Course Code GRD345
Course Type Elective
Level Bachelor (1%t Cycle)

Year /| Semester

3 Year/ 6t Semester or 4t Year/ 8t Semester

Teacher's Name

Demetra Englezou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to build on the knowledge of motion techniques and
software learned in Motion Design I. This course is specifically designed to
acquaint students with the development of a dynamic visual vocabulary and
with movement supported by innovative use of sound. Students develop
complex motion graphic and broadcasting design films using professional
production methods and industry standard software. In some projects of this
course students are required to collaborate with the Music program students.
Focusing on and exploring the basic principles of motion design, students are
encouraged to critically analyze commercial motion graphic pieces.

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Creatively design and produce dynamic motion design film.

¢ Integrate design principles in the production of designing films with

movement, and considering the constraints of the video format.

o Demonstrate a creative mastery of motion graphics in creating a

comprehensive moving image of original work.

e Develop problem-solving skills as motion designing, typography,

lights, colour correction, cameras and action timing.
o Critically analyze commercial works.

e Manage creative process and visual communication problem
solving skills in the development of motion graphics from concept

to final product.

Prerequisites

GRD315 Co-requisites None

Course Content

e Advance Motion Techniques.




¢ Cinematography theories.
e Creating the Visual Structure of Film, TV and Digital Media.
o Compositing visual effects.

¢ Advance editing / compositing software (Adobe after Effects, Adobe
Premiere, Adobe Soundbooth, Adobe Encore).

e Sound design.
e Choreographing animation.

¢ Output modules, Advance Rendering and post-productions.

Teaching Lectures
HELEE D0 Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials
Excursions/Visits
Presentations
Elletio el English Bibliography:
Duckett, G. Sound Design: Questions and Answers. George Duckett
Shaw, A. Design for Motion: Fundamentals and Techniques of Motion
Design. Routledge
Dopress. Moving Graphics: New Directions in Motion Design. Promopress.
Taylor, A. Design Essentials for the Motion Media Artist: A Practical Guide
to Principles & Techniques. Routledge
Braha Y., Byrne, B. Creative Motion Graphic Titling for Film, Video, and the
Web: Dynamic Motion Graphic Title Design. Goodreads Author
Greek Bibliography:
Michel, C. O rixog orov kivnuaroypago. Ekddoeig MNatdkn
Assessment
Maijor Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Photography Il
Course Code GRD350

Course Type Elective

Level Bachelor (15t Cycle)

Year /| Semester

3 Year/ 6t Semester or 4t Year/ 8t Semester

Teacher's Name

Chrystalla Kyriacou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to provide students an insight to advanced photographic
skills and approaches through studio practice. Students are expected to
develop and practice photographic skills both as an independent medium and
as an integral part of the design system. Students will make use of computers
to manipulate further their photos and will have the opportunity to identify and
use appropriate equipment, techniques and materials and prepare
photographs to finished standard, projecting a contemporary professional
practice. In addition, students will be involved in theoretical investigations
regarding various photography topics

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Operate the dark room.

o Apply advanced photographic techniques with photographic
equipment and computers for the production of their
photographs.

o Employ a variety of techniques and materials in their
photographs.

e Produce photographs of a contemporary outlook and in diverse
photographic styles.

o Evaluate their surrounding environment through acute
observations.

o Judge critically the photographs of other artists and designers,
making references to historical and contextual elements.

Prerequisites

GRD135 Co-requisites None

Course Content

e Historical and contextual awareness:
o Photography styles: portrait, documentary, fashion, commercial,

¢ Photography through the decades: changing styles, types of cameras,
the role of photography




¢ Working knowledge of equipment and techniques:

e cameras: SLR, manual, digital, lens formats, light meters, film speeds
¢ light: natural light sources, artificial light sources, backdrops
o filters, props, arrangements

o form, texture, presentation

e managing models, managing site

e team work

¢ health and safety

e Processing and implementation skills:

e dark room, chemical preparation, paper types, contact prints
e negatives, positives, half tone, linear

e process camera, process developer

o safety regulations.

¢ development and printing of B.W. photographs and digital
photography

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Excursions /Visits

Presentations

Bibliography

English Bibliography:

Sixx, N. This Is Gonna Hurt: Music, Photography, And Life Through the
Distorted Lens Of Nikki Sixx. William Morrow.

Morris, E. Believing is Seeing: Observations on the Mysteries of
Photography.

Howarth, S & Mclaren, S. Street Photography Now. Thames Hudson.

Horenstein, H. Black and White Photography: A Basic Manual. Little Brown
and Company.

Pritchard, M. History of Photography in Fifty Cameras. Firefly Books Ltd.

Barnbaum, B.The Essence of Photography: Seeing and Creativity. Little
Brown and Company.




National Geographic Society & Stuckey, S & & P. Blair,M James & Vesilind,
Priit J. National Geographic Complete Photography. National Geographic.

Richards, A. How to Set Up Photography Lighting for a Home Studio.
Createspace.

Greek Bibliography:

ZUuAhoyiké ‘Epyo. H pwroypa@ikny unxavn - lMpakTiko¢ 0dnyog. dwtoypdeog.

KamAavtdng,N A. dwroypagia kai moAiTikn « EVOeEIKTIKG TTopTRaiTA
moAImkwv». Nfoog.

Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Socially Useful Design

Course Code GRD360
Course Type Elective
Level Bachelor (15t Cycle)

Year / Semester

31 Year/ 6t Semester or 4t Year/ 8 Semester

Teacher’'s Name

Yianna Christophorou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

During this course students will be involved in the production of socially useful
design. Through their assignments students will form ideas and create visual
communication campaigns for social issues such as sustainability, equality
and the integration of different social groups. Aim of the course is for students
to understand designer's role and responsibility in society, and the use of the
design process to bring social change.

Learning
Outcomes

Upon successful completion of this course students are expected to:

o Design successful visuals relevant to social issues.

¢ Define the target audience and create appropriate visual
communication campaigns.

¢ Evaluate and integrate an understanding of designer's role and
responsibility in society, and the use of the design process to bring
social change.

e |dentify and understand issues of social interest.

o Develop strategies for communicating ideas that contribute to the
improvement of improving human well-being and livelihood.

Prerequisites

GRD305 Co-requisites None

Course Content

Analysis of relevant case studies

Sustainability, Equality, Integration of different social groups, Crime, Health,
Aging, Technology, Political instability, Climate Change and more.

New approaches to the issues of the relationship between people as
consumers, producers and citizens, as well as the issues of our interaction
with nature.

Presentation and visits to relevant organizations.
Ethics in Graphic Design.

Teaching
Methodology

Lectures
Work in Groups

Individual Tutoring




Critiques

Independent learning

Presentations
Bibliography English Bibliography:
Shea, A. Designing for Social Change: Strategies for Community-based
Graphic Design, Princeton Architectural Press
Simmons, C. Just Design: Socially Conscious Design for Critical Causes,
How Books
Taute, M. & Scalin, N. The Design Activist's Handbook: How to Change the
World (or at Least Your Part of It) with Socially Conscious Design, How
Design Books
Heller, S. & Vienne, V. Citizen Designer: Perspectives on Design
Responsibility, Allworth Press
Greek Bibliography:
ApBavitng, A.Social Design. Agiosc yia tnv Koivwvia, Gramma
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Current Awareness Topics in Graphic Design

Course Code

GRD365

Course Type

Major Elective

Level

Bachelor (1%t Cycle)

Year / Semester

3 Year/ 6t Semester or 4th Year/ 8t Semester

Teacher’'s Name

Tasos Anastasiades

ECTS

3 hours/14 | Laboratories N/A

[ week

6 Lectures /
week weeks

Course Purpose
and Objectives

This course aims to provide students with the opportunity to further develop
their knowledge of contemporary themes that are left in the wider field of
graphic and advertising design.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Interpret contemporary themes in the field of graphic and advertising
design.

e Evaluate new trends and perceptions in graphic and advertising
design.

e Explore and experiment with new ways of designing.

e Adapt newly acquired knowledge to produce innovative and unique
design solutions.

e Critically evaluate the work of designers.

Prerequisites

GRD245 Co-requisites None

Course Content

Through lectures, classroom discussions, assignments and study materials,
students will have the opportunity to study and explore new trends and
themes in the Graphic Arts. The subjects chosen will vary according to the
research field, interests and the background of the instructor.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

Bibliography

Bibliography will be based according to the chosen topic.




Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%

Attendance

Total 100%
Language English




Course Title Comic Book Theory and Design
Course Code GRD370

Course Type Elective

Level Bachelor (1%t Cycle)

Year / Semester

3 Year/ 6t Semester or 4th Year/ 8t Semester

Teacher's Name

Tasos Anastasiades

ECTS

6 Lectures / 3 hours/14 N/A

week weeks

Laboratories
[ week

Course Purpose
and Objectives

The course is designed to teach students the basic principles and techniques
of comic book design. The course is mostly practice based however, students
will have the opportunity to explore the historical and theoretical aspects of
comic book design. At the same time, they will use this knowledge for more
graphic design approaches such as producing storyboards for video
productions and advertisements.

Learning
Outcomes

Upon completion of the course the students are expected to be able to:

e Create comic book characters and stories.

e Demonstrate practical knowledge of the basic principles of linear
narrative.

e Explain and analyze topics related to the theoretical and historical
aspects of comics.

¢ Identify the role of comic book heroes in the silver screen and their
impact on society.

¢ Apply the various priciples of creating comics in other graphic design
projects

Prerequisites

GRD215 Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

- Design of comics and various characters.

- Dynamic anatomy and perspective plan.

- Different styles / styles (Manga, western style / style, etc.).
- Concept of storytelling and illustrating from a script.

- Historical and theoretical aspect of comic book design

- Producing storyboards in videos and advertisements.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent learning




Workshops

Presentations

English Bibliography:

Bibliography
- Stan Lee, Stan Lee's How to draw comics, Watson-Guptill.
- Scott McCloud, Making Comics: Storytelling Secrets of Comics,
Manga and Graphic Novels, William Morrow.
- Ashley Wood, Starling Book 1: Ashley Wood, IDW Publishing.
Greek bibliography:
- Twpyog lMewpyéAog, Mpwtog KatdAoyog Twv EAAnvIKwv EkdOTEWY
Kopikg/atd 1o 1939 £wg kai To 2010, Esperos Comics.
- Toekoupag ©odwpng, To ammibavo BIBAio Twyv Mo aoTeiwy
uttepduvApewy, Petita Demas Ltd.
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




3D Modelling Design

Course Title

Course Code GRD400

Course Type Compulsory

Level Bachelor (1%t Cycle)

Year /| Semester

4st Year/ 7t Semester

Teacher's Name

Demetra Englezou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course is designed to introduce students to the fundamental principles
and uses of 3D modelling. During this course students will learn the basic
tools and techniques used in 3D software and create objects and scenes.
Students will be given an overview of modelling techniques, including
texturing, lighting and rendering. In addition, they will learn the basic
principles and techniques of 3D animation.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Integrate the uses of parametric primitive's objects.

e Use materials to Generate texture and colour to a 3D object or
figure.

¢ Justify an understanding of texture mapping

o Create basic mesh characters by applying a variety of modeling
techniques in a creative manner.

e Perceive | an understanding in different aspects of model
rendering.

Prerequisites

GRD315 Co-requisites None

Course Content

e The Z dimension and its function in the thee-dimensional world.

¢ Primitives to create more complex objects. Modeling polygon
environments, modeling polygon objects.

e Modeling techniques: texturing, lighting, rendering etc.

e The construction of three-dimensional scene.

e Story concept, storyboarding, concept art and camera layout.
e Basic 3d animation theory and techniques.

e Software used: Poser, Bryce, z-Brush, 3ds Max, Photoshop.

Teaching
Methodology

Lectures

Work in Groups




Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations
_ English Bibliography:
Elletio el Beane, A. 3D Animation Essentials (Essentials (John Wiley)). John Wiley &
Sons
Roberts, S. Character Animation Fundamentals: Developing Skills for 2D
and 3D Character Animation. Routledge
Su, H. Alive Character Design: For Games, Animation and Film: For
Games, Animation & Film. CYPI Press
Zahed, R & Katzenberg, J & Damaschke, B. The Art of DreamWorks
Animation. Harry N. Abrams
Cavalier, S & Chomet. S. The World History of Animation. University of
California Press
Murdock, L. K. Autodesk 3ds Max 2014 Bible. John Wiley & Sons
Derakhshani, D & Derakhshani L., R. L. Autodesk 3ds Max 2013 Essentials.
Sybex
Greek Bibliography:
Derakhshani, D & Derakhshani L., R. L. Oényd¢ rou Autodesk 3ds Max
2011. M. T'kioUpdag
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

WebPage Design |

Course Code GRD405
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

4thYear/ 7t Semester

Teacher’'s Name

Nearchos Constantinou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to introduce students to the basics of web page design. This
course will focus on the principles of planning and designing attractive and
informative Web pages. It aims to explore the factors that affect web layout
and design, such as browser choice, screen resolution, navigation,
connection speed, typography and color. Concepts such as, effective design,
usability, organization of content, and web publishing will also be discussed.
Students understand the backstage of the Web design pages in order to be
able to modify and change it when is necessary.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Integrate basic skills of web page design solutions.

¢ Manage effectively the creation process and principles of web page
design.

o Creatively conceive interactive systems.

o Criticize the usability and other web page design issues.

o Critically evaluate a range of real-world web page design
approaches.

Prerequisites

GRD305 Co-requisites None

Course Content

Usage of Internet languages to design and build Web pages.
Creation and publicity of creative and interactive Web pages.

Manage image files, image objects, simple animation, animated/animating
gifs and image maps.

Interactive systems: checkboxes and radios, links from lists, feedback on-
line, checking entries, working in frames and window control.

Combination of multiple software in order to create an interactive webpage.

Assessing readers’ needs, hardware/software constraints, page level
factors, cueing factors, and publication factors.

Teaching
Methodology

Lectures

Work in Groups




Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations
Bibliography English Bibliography:
De Soto, D. Know Your Onions Web Design, BIS Publishers B.V
McNeil, P. Web Designer's Idea Book Volume 4, F&W Publications Inc.
Chapman, C. Colour for Web Design, Octopus Publishing Group
Peterson, C. Learning Responsive Web Design. A Beginner's Guide,
O'Reilly Media, Inc
Duckett, J. Web Design with Html, Css, JavaScript and Jquery Set. Wiley
Greek Bibliography:
Oikovépou, I. Zxediaoudg iotooeAidag, Nexus Publications S.A.
Apoévng, 2. 2xedIA0oOC TTETUXNUEVWY 1I0TOOEAIdWY, KAEIBAPIBUOG
Assessment
Maijor Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Professional Practices in Graphic Design

Course Code GRD410
Course Type Compulsory
Level Bachelor (15t Cycle)

Year / Semester

4thYear/ 7t Semester

Teacher’'s Name

Yianna Christophorou

ECTS

6

3 hours/14
weeks

Laboratories / N/A

week

Lectures / week

Course Purpose
and Objectives

This course aims to enhance students’ competency in research, production
and presentation by focusing on complex graphic design projects. Projects

will be

industrial-based and will be determined by the students’ areas of

strength and interest. During this course students will produce their
professional portfolio.

Learning
Outcomes

Upon successful completion of this course students are expected to:

Construct innovative solutions to complex visual communication
problems.

Produce professional
presentations.

quality graphic design work and final

Work independently and appropriately self-manage time for each
project.

Develop verbal and interpersonal skills to enhance professionalism
and marketability.

Select the target audience and develop appropriate experimental and
/ or theoretical techniques for design based on a secondary and / or
primary source of research.

Conduct administrative tasks related to the profession, such as
market research, pricing and budgeting.

Develop entrepreneurial skills necessary for the successful set-up of
their own free-lance practice

Prerequisites

GRD320, GRD325

Co-requisites None

Course Content

Portfolio for Graphic Designers

Presentation and Interview Skills

Management and execution of creative industrial briefs

How to direct and complete independently any given design project




Understanding the target audience
Pricing your services / Budget management

Professional Responsibilities

Teaching Lectures
HELEE D0 Work in Groups
Individual Tutoring
Critiques
Independent learning
Presentations
Bibliography English Bibliography:
Heller, S. and Talarico, L. The Design Entrepreneur: Turning Graphic
Design into Good That Sell. Rockport Publishers
Shaughnessy, A. How to be a graphic designer without losing your soul,
London: Laurence King
Visocky O'Grady, J. and Visocky O'Grady, K. A Designer's Research
Manual: Succeed in Design by Knowing Your Clients and What They Really
Need, Rockport Publishers
Eisenman, S. Building Design Portfolios. Innovative Concepts for Presenting
Your Work. Minneapolis, MN: Rockport
Greek Bibliography:
AnuoéTtroulou-Anuadkn, |. KootoAdynon, Ekddoeig Interbooks
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Internship

Course Title

Course Code GRD415

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

4t Year/ 7st Semester

Teacher’'s Name

Sophia Hadjipapa

ECTS

Laboratories / N/A
week

6 Lectures / week N/A

Course Purpose
and Objectives

The aim of this course is to familiarise students with the practical aspects of
the graphic design profession. Students will have the opportunity to establish
contacts in the industry as well as familiarize themselves with the philosophy,
mission, organizational culture and management style and expectations of
the organization by which they are employed. This course also aims to
provide students the opportunity to gain competence in performing actual
graphic design tasks.

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Integrate the basic social and communicative behavioral skills that
are acceptable in within the business setting.

o Apply excellent skills in carrying out professional interviews, along
with portfolio presentations.

e Incorporate the knowledge, attitudes and skills acquired during their
studies into work practices.

o Estimate how to deliver successfully and in due time their assigned
tasks.

o Adapt effectively to working as team members, and follow the work
protocol, such as codes of good working behavior in the workplace,
and work effectively with professionals in the graphic arts field.

e Create a high-quality professional portfolio that meets the customer's
needs and / or the requirements of the employer.

Prerequisites

Senior Standing Co-requisites None

Course Content

Students have the responsibility to secure a placement in any of the
following fields: Advertising Companies, Production Companies, Media




Groups (print and electronic), IT Companies, Printers or Internet providers.
In preparation for the job interviews, the student's print and digital portfolio is
reviewed and re-evaluated.

The proposed in industry period is set from at 8 - 10 weeks (a minimum of
150 working hours). Students enrolled in this course are expected to work in
the field of their choice, on the practical elements of the job, under direct
supervision.

Upon completion of the course, students are invited to submit a report
demonstrating whether the student has incorporated the knowledge and skills
acquired during their internship. Students are expected to complete a daily /
weekly entry journal, recording their work experience, and they are advised
to collect copies of brochures, advertisements, contracts and other
documents of relevance, as these will be an integral part of their report.
Throughout the practice and in preparation of the report, students are
encouraged to seek help and guidance from personnel in the organization;
faculty members; as well as make use of the library and other resources.

STUDENTS RESPONSIBILITIES:

* In preparation for the job interviews, the student's print and digital portfolio
is reviewed and re-evaluated. Students are expected to meet with their
advisor to select representative works / projects to be included in their
portfolio.

+ Students are expected to meet with their advisor to identify potential
workplaces for a job placement. Students are responsible for securing a
placement, but also have the responsibility to inform their advisor on the
outcome of the negotiations in relation to their employment and possible
interviews.

* During their employment, students are expected to have an orientation
and a training course specifically designed for them; be assigned a
supervisor to report to; participate in meetings; have access to information;
be treated equally with other employees of the organization; having the
same obligations and rights, thus contributing to a meaningful work
internship.

FACULTY RESPONSIBILITIES:

* Provides advice with regards to the selection on an organization in which
to be placed.

* Help students to build a portfolio.

* Monitor the progress of the student with visits to the organization wherever
possible.

* Resolves problems that may arise during the student's employment.




* Reviews the supervisor's evaluation on the student and meets with the
student to discuss the experiences they gained during the internship
program.

* Grades the written report and portfolio.

Teaching Internship in Workplace
Methodology
Bibliography Heller, S & Vienne, V. Becoming a Graphic and Digital Designer: A Guide
to Careers in Design. New York, NY: Wiley and Sons, Inc.
Myers, D. R. The Graphic Designer's Guide to Portfolio Design. Hoboken, NJ:
Wiley & Sons
Assessment
Site Supervisor’s Internship 70%
Evaluation
Student’s Written Report and 30%
Portfolio
Total 100%
Language English




Course Title Design and Technologies for Social Media
Course Code GRD420

Course Type Compulsory

Level Bachelor (15t Cycle)

Year / Semester

4th Year/ 8 Semester

Teacher's Name

Demetra Englezou

ECTS

6

Laboratories / N/A

week

3 hours/14
weeks

Lectures / week

Course Purpose
and Objectives

The purpose of the course is to give students the opportunity to further
develop their skills and explore their knowledge in a variety of graphic design
software needed to design material for social media. Through a series of
assignments and assignments, students are expected to be able to produce
and process images and explore ways to produce graphic materials to
promote services or products through social networking using a variety of

design

software. In addition, they should be aware of and be able to use the

modern social networking services and environments, as well as the
opportunities they open up.

Learning
Outcomes

Upon successful completion of this course students are expected to:

Show practical and applied understanding of how images can be used
to achieve desired emotions and impressions.

Elaborate on the use a variety of design software to achieve the
desired visual and functional results.

Justify the key features of major social networking tools, environments
and services, and have a satisfactory and functional understanding of
the capabilities that these services provide

Incorporate and use images and videos to achieve promotional
results.

Explain the fundamental
electronic media services
Recognize the general operational features of tools, environments, e-
commerce social media services that are expected to exist in a
generalized way (possibly in the near future) - such as writing,
processing a personal profile,

terminology of tools, environments,

Prerequisites

GRD305

Co-requisites None

Course Content

Introduction to Social Media, Instagram, Facebook, MySpace, Youtube,
Blogger, Wordpress, Flickr, Twitter, and LinkedIn.

Graphic Design and Social Media

Categories of networking media depending on different fields, how you
can registered, participating and e-commerce software platforms you
can use.




Manage social networks and social trust

Methodologies, models, tools and techniques

Social Media and Marketing

Advertising on Social Media Networks and creating promotional artwork
Benefits of social networks in general and used for business

Increased use of social networking tools for consumers

Linking social media with personal branding and professional
marketability and Market globalization

Teaching Lectures
el Work in Groups
Individual Tutoring
Critiques
Independent learning
Presentations
SRR Elr;?a:l,sﬂ ?}Sﬂi?ffﬁ [?ovr. Dummies, Wiley Publishing
Kerpen, D. Likeable Social Media, McGraw-Hill Education — Europe
Kietzmann, H. J. and Kristopher, H. "Social media? Get serious!
Understanding the functional building blocks of social media". Business
Horizons
Lardi, K. and Fuchs, R. Social Media Strategy - A step-by-step guide to
building your social business. Zurich
Adobe Creative Team. Adobe Photoshop CS5 Classroom in a Book. USA:
Adobe Press
Greek Bibliography:
Leving Young, M. et al. l1Anpeg Eyxeipidio tou Internet — Millennium Edition,
ammodoon: Mavayiwtng MaupdtrouAog, ABrva: Ekddoeig INkioupdag
2106¢pn, M. To BiBAio rou Facebook - ‘Evag 0dnyodg yia "abwoug" XproTeg,
ABnva: KAeidapiBuog
AT Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title

Web Page Design Il

Course Code GRA 425
Course Type Elective
Level Bachelor (1%t Cycle)

Year / Semester

4th Year/ 8t Semester

Teacher's Name

Nearchos Constantinou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to cover the design and implementation of simple "dynamic"
websites and learn additional HTML editing tool technique to construct web
pages. Students will learn CSS, and MUSE method of creating web design
products which can be used for personal and/or commercial publication. In
addition to essential page coding and development, students will be
presented with opportunities to research and develop design strategies for a
variety of industry applications.

Learning
Outcomes

Upon successful completion of this course students are expected to:
e Evaluate an effective structure of dynamic languages on the web.

e Compine and formulate successfully websites with dynamic
components.

e Apply scripting in PHP.

e Apply CSS and MUSE

o Apply excellent skills in Interactive Multimedia.

e Manage creatively timelines, movie clips, buttons and graphics.

e Understand and apply advanced Web markup language layout
techniques.

e Integrate knowledge and proficiency in up-to-date Web authoring
software.

e Produce and publish a corporate Web site from concept to finished
product based on given specifications.

e Evaluate contemporary web design standards.

Prerequisites

GRD405 Co-requisites None

Course Content

The course will expose students to the following topic areas:

o Combination of multiple software in order to create an interactive
webpage.

o Web Standards

e Basic Site Evaluation




e Planning a Website
o Pre-Coding
e Basic HTML Markup
o HTML Lists
e Creating Links
e Creating a Data Table
e HTML Video
¢ Introduction to Cascading Style Sheets
e Colorin CSS
e Typography in CSS
e The Box Model in CSS
e The Role of ID and CLass in CSS
o Page Layout Techniques
e Intro to Javascript
Teaching Lectures
HEtiee ® gy Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials
Presentations
- English Bibliography:
Bibliography Maivald, J. Adobe Dreamweaver CC Classroom in a Book, Adobe Press.
Cooper, A., Riemann, R. & Cronin, D. About Face. The Essentials of
Interaction Design, Hoboken, NJ: John Wiley & Sons, Inc.
Gustafson, A. Adaptive Web Design: Crafting Rich Experiences with
Progressive Enhancement, New Riders
Krug, S. Don't Make Me Think, Revisited: A Common Sense Approach to
Web Usability, New Riders
Duckett, J. Web Design with Html, Css, JavaScript and Jquery Set, Wiley.
Greek Bibliography:
Oikovoépou, |. Zyediaoudc iotooeAidag, Nexus Publications S.A
Apoévng, 2. 2xe01a0UOC TTETUXNUEVWYV 1I0TOOEAIdWY, KAeIdapIBuog
Assessment Majgr Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title 3D Computer Animation

Course Code GRD430

Course Type Elective

Level Bachelor (1%t Cycle)

Year / Semester 4th Year/ 8th Semester

Teacher's Name Demetra Englezou

ECTS 6 Lectures / week 3 hours/14 | Laboratories / N/A

weeks week

This course is specifically designed to acquaint students in 3D software, 3D
modeling and animation. Emphasis is given on practicing the twelve principles
of animation to demonstrate a strong sense of weight, timing, spacing, etc.
Students will have the opportunity to gain a solid understanding of modeling,
animation, texturing, lighting, rendering and compositing.

Course Purpose
and Objectives

Upon successful completion of this course students are expected to:

Learning
Outcomes e Creatively produce 3D animations films.

o Develop an understanding of modeling and animation techniques
through practical application.

e Construct and use compositions with dynamic scenes.

e Design in a creative manner 3D scenes and objects in a 3D
animation program and make the appropriate use of textures and
materials

e Apply problem-solving skills as modeling, animation, lighting and
rendering for the creation of 3D animation films.

o Assess and select appropriate film-making techniques and
conventions, and relate them to the successful production of
computer animations

Prerequisites GRD400 Co-requisites None

Course Content
e 3D animation techniques.

e Storyboarding & Character design
e Modeling, rigging and texturing.

e Skeletons and kinematics.

e Particle systems and dynamics.

o Cameras, lighting and Rendering.

e Compositing.




e Software used: Poser, Bryce, z-Brush, 3d Max, Photoshop.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Software Tutorials

Presentations

Bibliography

English Bibliography:

Burns, M. Femme Digitale: Perfecting the Female Form on Your Computer.
Watson Guptill Publications

Steven Till, J. (2005). Exploring 3D Modeling with 3ds Max 7 (Design
Exploration). Delmar Thomson Learning

Murdock, L. K. Autodesk 3ds Max 2020 Complete Reference. John Wiley
& Sons.

Derakhshani, D & Derakhshani L., R. L. Autodesk 3ds Max 2013 Essentials.
Sybex

Greek Bibliography:

NikATa, M. 3ds MAX 2012 O gpwropealioudc ypnyopa Kai amAd.
KAe1ddapiBuog

Derakhshani, D & Derakhshani L., R. L. Odényd¢ rou Autodesk 3ds Max. M.
Ikioupdag

Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title

Sound and Motion

Course Code GRD435
Course Type Elective
Level Bachelor (15t Cycle)

Year / Semester

4th Year/ 8th Semester

Teacher's Name

Demetra Englezou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This course aims to provide students with a strong theoretical and practical
understanding of the most fundamental aspects and principles of film
production techniques and especially those based on time (animation and
video related to the sound). Students will benefit from practical work that
specializes in these types of media and will gain knowledge about the core
functions of the WaveMotion, Sound and Lighting program. The tasks in this
lesson will focus on time-based communication through sequence, rhythm,
sound, storytelling and evolution. Students will explore the basic
compositional theories and the role of time in animated graphics and gain
extensive knowledge of listening and visualization

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Determine a practical understanding of producing a time-based
new media.

e Apply innovative graphic design formulas to the moving image.

e Formulate different new ideas using mood, imagery and
typography.

¢ Organise schedule production methods (pre-production,

production, and post-production).

Justify well-designed visual solutions.

Prerequisites

GRD400 Co-requisites None

Course Content

e Setting up and organizing the workspace

e Inspiration through visual stimulation

¢ Hearing and imagination / vision

¢ Basic theories of moving image, sound, film.

e Understanding the role of time in motion graphics

e Specialization in editing software and applications in audio and video
composition.

Teaching
Methodology

Lectures

Work in Groups




Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations
SRy English Bibliography:
Sonnenschein, D. Sound Design: The Expressive Power of Music, Voice
and Sound Effects in Cinema. Michael Wiese Productions
Herbert, Z. Sight Sound, Motion: Applied Media Aesthetics. Wadsworth
Publishing Co Inc
Lewis, Y, D. Practical Art of Motion Picture Sound. Focal Press
Newell, Philip Richard. Recording studio design. Focal. 2012Roberts, S.
Character Animation Fundamentals: Developing Skills for 2D and 3D
Character Animation. Routledge
Cooke, M. A history of film music. Cambridge University Press
Greek Bibliography:
Hayward, S | KoAaitn, P. Or Bagikég évvoieg Tou kivnuaroypdeou. Twv
Assessment
Major Project 40%
Assignments 50%
Class Participation and 10%
Attendance
Total 100%
Language English




Course Title Publication Design |l
Course Code GRD440

Course Type Elective

Level Bachelor (1%t Cycle)

Year /| Semester

4th Year/ 8th Semester

Teacher’'s Name

Anna Fotiadou

ECTS

3 hours/14 | Laboratories / N/A
weeks week

6 Lectures / week

Course Purpose
and Objectives

This advanced course aims to provide an in-depth study of publication design
and layout. It is an opportunity for students to progress further in the specific
area by giving visual form to a book (or books). The fundamental qualities of
the book medium such as typography, sequence, imagery, paper, die-cuts,
fold outs and binding will be investigated in relation to how each affects the
overall communication of the book’s meaning to the specified audience.

Learning
Outcomes

Upon successful completion of this course students are expected to:

e Produce multi page designs that demonstrate advanced skills in
typographic design, layout, concept development and design
innovation.

¢ Originate a design project from initial concept to the final printed or
digital visual.

o Execute projects on a professional level, dealing with time constrains,
deadlines and presentation skills.

¢ Produce innovative and suitable publications for the specified target

audience.
Prerequisites GRD320 Co-requisites None
Course Content Book Design

- Anatomy of a book
- Design of a Book Cover
- Spine / Back Cover / Paper Jacket
- End Papers
Paper / Inks / Foldings / Unconventional Materials / Die Cuts / Size
Conventional and Unconventional types of books
E books
Limited Edition Publications

Experimental Publications (Artists Books)




Traditional and Experimental ways of Binding

Effect of the target audience on design

Does the content effect the design of the publication?
Typography for Book Design (Typefaces, Type size, Layout)
Case Studies

Design Authorship

Visits to publishing Houses, bookshops, printing houses

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Excursions /Visits

Presentations

Bibliography

English Bibliography:

Smith, K. The Publishing Business: From p-books to e-books. AVA
Publishing

Houston, K. The Book: A Cover-to-Cover Exploration of the Most Powerful
Object of Our Time. W. W. Norton & Company

Buckley, P. Rotor, E. Niffenegger, A. Classic Penguin: Cover to Cover. USA:
Penguin Books

Herschendand, J. The Thing the Book: A Monument to the Book as Object.
Chronicle Books

Greek Bibliography:

2UuMoyiké Epyo (Aouon K., Toehikag, A.). Téxvn kai n Texvikn 1nNg
BiBAiodeaiag. Metdppaon: NaBdapi, A. ABriva: Ekddéoeig Mouogio M1revakn

Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%
Attendance

Total 100%

Language

English




Course Title

Final Thesis Project |

Course Code GRDA485
Course Type Compulsory
Level Bachelor (1%t Cycle)

Year /| Semester

4th Year /| 7t Semester

Teacher’'s Name

Elena Stylianou

ECTS

3 Hours Laboratories / N/A
/14 Weeks | week

6 Lectures / week

Course Purpose
and Objectives

The course is an introduction to the basic principles of scientific research and
aims at acquiring the relevant knowledge and skills necessary for the design
of research: definition and specialization of research topics and research
questions, methodology design, sampling methods, validity-reliability of
research, presenting and interpreting results and extracting valid conclusions.
The aim is to develop critical thinking over the research results and
conclusions and to understand how they can influence the process of
developing ideas and targeted graphic suggestions.

Learning
Outcomes

Upon completion of the course students are expected to be able to:

e Form research questions.

e Explain the basic principles and stages of conducting research.

o Apply the various stages of the research design to investigate a
specific research question.

¢ Adopt the appropriate methodological approach for collecting data in
order to respond to the research questions.

e Analyze data about their field of research.

o Evaluate critically and reflect upon their research process and
results.

e Complete a bibliographic review.

o Compile, present and support the results of their research work.

Prerequisites

Senior Standing Co-requisites None

Course Content

During the course, students will deal with the following thematic areas:
e Qualitative approaches to research
¢ Relevance and key features / Theoretical framework
e Designing Research
¢ Introduction to the research process and research questions

¢ Fieldwork, Access and Sampling




o Different types of interview, Focus Groups, and Biographical
Narrative

¢ Observation, Ethnography, and Case Study
¢ Semiology and Content Analysis

e Analysis of data, Results and Conclusions
¢ Presentation of project

e Literature review

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Independent learning

Presentations

Bibliography

Moupkdg, M. A. . Biwua kai Baciouéveg atnv téxvn uéBodor épeuvacg.
®@cocalovikn: Nnaideg

Bestley, R. & Noble, |.). Visual Research: An Introduction to Research
Methods in Graphic Design. London and New York: Bloomsbury Publishing.

Crouch, C., & Pearce, J.. Doing research in design. London and New York:
Bloomsbury.

Kumar, R.. Research Methodology: A Step-by-Step Guide for Beginners.
London and Los Angeles: Sage

Muratovski, G.. Research for Designers: A Guide to Methods and Practice.
London and Los Angeles: Sage

Assessment

Written Research Report: 40%
Assignments: 35%

Presentation: 15%

Class Participation and Attendance: 10%

Total: 100%

Language

English




Course Title

Final Thesis Project Il

Course Code

GRD490

Course Type

Compulsory

Level

Bachelor (15t Cycle)

Year / Semester

4th Year/ 8t Semester

Teacher's Name

Program Coordinator

ECTS

Laboratories / N/A
week

6 Lectures / week N/A

Course Purpose
and Objectives

The aim of this course is to offer guidance to students from the conception
towards the completion of an extensive final independent project, under
faculty supervision with relevant research interests and experience. In the
context of the thesis, future graduates are invited to provide solutions to
design problems using the findings, skills and knowledge gained during
Thesis I. Emphasis will be given on the content, concept, design process
and depth of research involved, as well as on the quality of a written essay
that will reflect students’ independent critical analysis, reflection and
argumentation. Equally, the course aims to promote students’ ability to
develop high-level critical thinking and flexible design skills in the pursuit of
creative solutions.

Learning
Outcomes

Upon successful completion of this course students are expected to:

o Elaborate on the principles of successful design and the ways in
which their design work reflects these principles.

e Utilize basic and more complex design concepts in design
applications.

¢ Combine knowledge, techniques, and skills acquired during their
studies in the field of Graphic Design for their final product.

o Creatively solve design problems.

o Justify the relationship between their research and their creative
output.

o Critically evaluate their own work’s originality and social relevance.

Prerequisites

GRDA485 Co-requisites None

Course Content

This course is the second part of Final Thesis Project | (during which the
students conduct research and work on the topic they have chosen). In the
second part of Final Thesis Project students are asked to create the visual
part of their project as it results from their research findings.




In this second part of the Final Thesis Project, students focus on their design
practice, as they are asked to demonstrate their design excellence at the
highest level. In this context, the students are expected to incorporate a
range of stringent professional requirements involving personal time
management, comprehensive visual research, and originality of approach, as
well as a high level of technical skills in the chosen specialist area.

Visual design and presentation are flexible, depending on the nature of the
project. Students work independently for this course under the guidance of a
supervisor who is an expert in their specific area of study.

Teaching Independent learning
HiEielaegy Individual Tutoring
Presentations
Bibliography A v?rlety of textbooks and journal articles related to the specific undertaken
project.
Assessment
Final Visuals 60%
Visual Research and Design 25%
Process
Presentation 15%
Total 100%
Language English
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BA GRAPHIC DESIGN / NTYXIO ZTIZ TPA®IKEZ TEXNEZ
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University Cyprus

APPENDIX | (B) - SYLLABI OF COMPULSORY AND ELECTIVE COURSES (GR)

A/A Kul\;IiSu(ég Ovopa Mafniuarog Ll 2B
a®.
1. ENL102 English Language Il 4
2. GRD100 Eicaywyn oTig Mpa@ikég Téxveg 6
3. GRD105 AvatTuén 1dewv kal MeBodoAoyia Zxediacuou 8
4, GRD110 ApxEg Zxedlaouou Kal ZuvBeong 10
5. GRD115 TexvIKEG Zxediou 13
6. GRD120 Eicaywyn otnv loTtopia Tng T€xvng 15
7. GRD125 Tutroypagia | 18
8. GRD130 Ocwpia kai MpakTIKA XpwHaTog 20
9. GRD135 dwroypagia | 23
10. GRD200 MovTépva kal Zuyxpovn TExvn 25
11. GRD205 Tutroypaogia Il 21
12. GRD210 Zx£d10 Piyoupag kal Avarouiag 29
13. GRD215 2xedlaoTIKEG EQapuoyég atov HIY 3l
14. GRD220 MApPKETIVYK yia ZXEDIOOTEG 33




35

15. GRD225 loTopia Twv Mpagikwv Texvwv

16. GRD230 2xedlaopdg OTITIKAG TautdTNTAG 37
17. GRD235 Eicaywyn ota MNMoAupéoa 39
18. GRD240 Eicaywyn otov TpicdidoTaTto ZxedIa0N0 41
19. GRD245 pagikég Téxveg kai Mapaywyn 43
20. GRD300 | Tumoypagia lll 45
21. GRD305 pa@ikég Téxveg kal Ala@riuion atl
22. GRD310 Eikovoypdaonon via I'pa@ikég TExveg kai MNMoAupéoa 49
23. GRD315 Kivoupueva 'pa@ikd | 51
o4 GRD320 Txedloopog Ekdéocwy | 53
25. GRD325 2Xe0100U6G 2ZUoKeEUaOiag 55
26. GRD330 2xediaouédg MNMAnpogopiag 57
27. GRD335 Texvikéc Wneiakwv Méowv 60
28. GRD340 MoAimopog Tng Eikévag 62
29. GRD345 Kivouueva I'pagika Il 64
30. GRD350 | dwroypagia ll 67
31. GRD360 Koivwvikd Xprioiun Zxediaon 70
32. GRD365 2uyxpova O¢uata oTig Mpa@ikég Téxveg 2
33. GRD370 Otwpia kol ZXedIAOUOG KOPIKG 74
34, GRD400 fﬂ)g\/é;g)ﬁ\?g Wnoiakwv TpiodidoTtatwy (3D) 76
35. GRD405 2xedl0ou6g loTooeAidag | 8
36. GRD410 EtrayyeApaTikég MNpakTikéG OTIG [pagIkEG TEXVEG 80
37. GRD415 MpakTikh Aoknon 82
38 GRD420 i?(;édgc;}:légg Kal Texvohoyieg Méowv Kolvwvikng 85
39. GRD425 2xediaouég lotooeAidag 87
40. GRDA430 TpiodidoTarta (3D) Kivoupeva Zxdia 90




92

41. GRD435 'Hxog kai Kivhon

42. GRD440 2xedlaopudg Exkdbéoswvy I 94
43. GRD485 MruxiokA Epyacia | 96
44. GRD490 MruxiokA Epyacia ll 98




Course Title English Language llI
Course Code ENL102
Course Type Compulsory

Level

Bachelor (1% Cycle)

Year /| Semester

1styear/ 1% semester

Teacher's Name

Panos Panagiotou

ECTS

3 hours/ Laboratories / None
14 weeks | week

6 Lectures / week

Course Purpose
and Objectives

This course is geared for students of upper intermediate threshold (B2) or
above. Through a variety of topics of general adult interest and exposure to
various structures of the language in context, this course aims at helping
students broaden their command of English. This entails the practice and
development of all four language skills. To facilitate effective learning, a
variety of methodology is adopted.

Learning
Outcomes

Upon successful completion of the course students will be able to:
o Read and comprehend texts applying reading strategies

e Use texts for the purpose of generating ideas for discussion and
writing.

¢ Demonstrate the ability to use more complex grammatical structures
e Enhance the cohesion and coherence of their writing.
e |dentify and use various patterns of essay writing.

e Listen and respond to a variety of sources

Prerequisites

ENL101 or English
Placement Test

Co-requisites None

Course Content

Through a variety of motivating and thought-provoking materials, students
develop skills to improve their ability to read texts, understand extended
spoken discourse, develop their writing, and participate actively in
discussions. Students are encouraged to develop their study skills through
exposure to various learning strategies.

Reading skills:

Through a variety of reading texts, students develop their comprehension as
well as their vocabulary. Skills such as skimming, scanning and inferencing
are reinforced.




Writing skills:

Students are guided through a logical process of writing. The difference
between the formal and informal writing register is emphasized and various
types of writing are covered such as narrative, discursive and argumentative.

Listening skills:

Students develop their listening skills through the use of video and aural
material.

Speaking Skills:

Speaking skills are also developed through a variety of oral activities in order
to reinforce the main components of the course: reading and writing.

Grammar: Consolidation and further development of grammatical structures
are covered such as tenses, reported speech, relative clauses, conditionals,
wish forms, perfect modal verbs, passive structures, causatives and linking
words.

Teaching Aohegeis
Methodology Ouadikf Epyacia
E¢aroupikeupévn AidaokaAia
Autovoun MeAéTn
Mapouoidoeig
Bibliography Stefanie Dimond-Bayir. Unlock Reading and Writing 4. Cambridge
University Press
Virginia Evans & Jenny Dooley. | Discover 8 or 9. Express Publishing
Raymond Murphy. Grammar in Use. Cambridge University Press
Martin Hewing. Advanced Grammar in Use. Cambridge University Press
Cambridge Learner’s Dictionary of English, Cambridge University Press
Assessment Examinations : 50%
Assignments/Tests : 40%

Class Participation and Attendance: 10%

Total : 100%

Language

English




TitThog Mabrjuartog

Eicaywyn oTi¢ Mpa@ikég TExveg

KwdIko¢
MaBrjuarog

GRD100

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

1° ‘Etog / 1° E¢aunvo oitnong

Ovopa AidaokovTta

Tdoog AvacTtaaiadng

ECTS

6 | AlaAé€eig / eBdopada | 3 wpeg/14 Epyaotrpia Aev loyuel
€Boouadeg / eBdopada

210X0G MaBrjuarog

2KOTTOG TOU PJaBAUATOG ival N eI0aywyr Twv QOITNTWY OTIG BACIKES
BewpNTIKES KAl TTPAKTIKEG APXES TWV YPAPIKWV Texvwv. O1 goIitnTég Ba
£€X0UV T duvaTdTNTA VA ELTTAAKOUV O€ £V dNUIOUPYIKO CUVOUACHO
TTAPAdOCIAKWY KAl YNQIOKWY TTEIPANATIOPWY OTTWG N XPRoN Tou KOAAGL,
TNG QWTOTUTTIKAG MNXAVAG, TOU CAPWTH KAl TWV UTTOAOYIOTWY PE OKOTTO Va
PTIGEOUV EVOIQPEPOUTES KOl TTETUXNMEVEG CUVBEDEIC TToU Ba gival
Baoiouéveg o€ dIAQopeS BEPATIKEG.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAokAfpwan Tou JaBrRuaTog o1 oITNTEG/TPIEG avauévovTal va gival
o€ Béon va:
o E@apudlouv TIG BACIKEG APXEG OXEDIQONOU YPOPIKWY TEXVWV OTA
YPOQPIKA TOUG.
o EmKoivwvouUv pe emtuxia dIGQOPES 160G PEOW TWV OTITIKWY TOUG
Anuioupyouv evdlapEépoV OTITIKA OUVOIKACOVTAG TNV TUTTOYpAQia Kal
TNV €IKOVA.
o >uvludlouv dnuIoUPYIKA TTAPAdOCIaKA Kal YN@IOKA YETQ.
Kdavouv xpAon Tng Bewpiag Twv ypagIKwV TEXVWV OTA YPOAPIKA TOUG.

MpoaTtraitoupeva

Kavéva 2uv-atraitovpeva | Kavéva

Mepiexouevo
MaBrjuatog

To pddnua autd Ba i0dyel TOug POITNTEG/TPIEG OTO BEWPNTIKO KAl TTPOKTIKO
MEPOG TWV YPAPIKWY TEXVWV PECA ATTO WIa OEIPA EPYATIWV Kal OIOAECEWY
TTOU OTOXO0 Ba £XOUV va avaTTugouV Tn dNUIOUPYIKAOTATA KAI TNV KPITIKA
okéyn. To ydbnua autd Ba dwaoel Pia TTPWTN ONICTIKI EIKOVA TOU TI €ivail Ol
YPAQIKEG TEXVEG KOI N OTITIKN ETTIKOIVWYVia KAl Ba evBappuvel TOug
QOITNTEG/TPIEG VA TIG £€EpeUvOOUY, PEoa aTTd SNUIOUPYIKOUG
TTEIPAPATIONOUGS TTou Ba cupTTEpIAaUBAvVOUV TN XPrion Tou KOAAAL, TNG
PWTOTUTTIKAG MNXAVNG, TOU COPWTH], TWV UTTOAOYIOTWY KOI TWV KIVATWY
TNAEQWVWV.

MeBodoAoyia
AidaokaAiag

Al0AEEEIG
Ouadikn Epyacia
E€atopikeupévn Aidaokalia

KpITIKA




Autévoun MeAETn
EpyaoTtipia
AidaokaAia AoyiouIKOU

Mapouoidoelg

BiBAloypagia

EAANnvikr BiBAloypagia:
- KwvaoTavtétmouAog MNMavog, Graphic Design, Gramma.
- Kidd Chip, MpwTn evrdmwon, Key Books.

AyyAikr BiBAioypagia:

- Sandu P., Mix and Match: Exploring Contemporary Collage, Gingko
Press Inc.

- Steven Heller and Véronique Vienne, 100 Ideas that Changed
Graphic Design, Laurence King Publishing.

- Stefan Sagmeister, Things | have learned in my life so far, Harry N.
Abrams.

- Ellen Lupton and Jennifer Cole, Graphic Design the new basics,
Phillips Princeton Architectural Press.

- Lauer A. David & Pentak Stephen Wadsworth, Design Basics,
Cengage Learning.

A&loAéynon

MeydAn Epyaacia 40%

Epyaoieg 50%

Mapoucia kal ZuppeTOoXA 10%
otn T&én

2UvoAo 100%

FAwooa

EAANVIKA




TitThog Mabrjuartog

Avarrtuén 1dewv kal MeBodoAoyia Zxediacuou

KwdIko¢
MaBrjuarog

GRD105

TOTOG padruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

1°‘Etog / 1°EEAaunvo

Ovopa AidaokovTa

‘EAeva ZTuAiavou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaotipia /
eBdoudda

Aev loyuel

216)0G¢ Mabrjpatog

To udbnua sicaydyel otn peBodoloyia oxediaopou Kal avaTTTugng 1I0ewv
MEoQ atTo pia ONIoUPYIKA Ol1adIKAoia TTEIPAMATIONOU, EIKAOTIKAG £pEUVAC,
KPITIKNG auTé-agloAdynong Kai avaoToxaouou. Baoikdg otdxog ival n
TTPOCEYYION TNG EIKACTIKAG dnUIoupyiag wg Hia diadIkacia €peuvag TTou
QTTAITEI KPITIKF) OKEWN YyIa TNV avATITUEN 1I0€WV Kal TN Slaudpewan
OIOPOPETIKWYV EIKAOTIKWY AUCEWY O€ EIKAOTIKA TTPpoBARuaTa. To yabnua
Oivel Tn duvaTdTNTA UIOBETNONG KAl EQAPHOYNS DIAPOPWY EIKACTIKWYV KAl
EPEUVNTIKWY TTPOCEYYIOEWYV, KAl TTEIPAUATICNOU UE TTOIKIAIQ TEXVIKWY Kal
METWV YIa TNV EKPPACN IBEWVY, TTAVTA UE ETTIYVWON KAl O€ CUVAPEIQ E TO
oUyXPOVO TTONITIOHIKO TTAQICIO HECQ OTO OTTOIO QUTEG OI 1IBEEG AsITOUPYOUV.
TENOG TO pABnua evBappUvel TNV avaTITUEN KPITIKOU AvOOTOXOOHOU GXETIKA
ME TOV TPOTTO OKEWNG, £PEUVAG, AVTIANWNG KAl TTAPOUCIaoNG EIKACTIKWY
I0EWV KAl AUCEWV.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAOKApwaoN TOU HABHPATOG O POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€
Béon va:
e XpnoiyotroloUv I0e0BUEAAEG KAl VO OKEPTOVTAI ONUIOUPYIKA OXETIKA PE
£Eva oxedlaoTiKO TTPORANua,
o Aigpeuvouv Kal diECAyouv £peuva yia TV eUPECN EIKAOTIKWY AUCEWV
o€ éva oxXedIaoTIKO TTPORANMQ,
e XpnoiyotroloUuv dnUIoUPYIKA TTOIKIAIO PMECWV KOl TEXVIKWYV yia Thv
TTapouciacn Jiag évvolag (concept),
o E@apudlouv dnuioupyikd éva gupl @Acpa OeEIOTATWY £PEUVAC OTIG
EIKOOTIKEG TOUG DIEPYOAOIEG KAl TTEIPAUATIOUOUG,
e AvamrTuooouv dNUIOUPYIKEG KAl OOUNPEVEG AUCEIG O OUYKEKPIPEVA
oXedI00TIKA TTPOPRARHATA,
o AvaoToxdfovtal o€ oxéon ME TNV EIKAOTIKAG Toug diepyacia Kal Ta
OTITIK& TOUG,
e AgioAoyoUv KpITIKA TIG OTITIKEG TOUG AUCEIG/ €pya O€ OXEON UE £pya
GAAWV OXEBIAOTWYV / KOANITEXVWV.

MpoaTtraitoupeva

Kavéva 2UVaTTAITOUPEVO Kavéva




Kard mn didpkeia Tou PJaBAPATOG, O QoITNTEG/TPIEG Ba aoXoAnBouv pe TIg

Mepiexduevo ) ] -
MaBruaroc OKOAOUBEG BeUATIKEG TTEPIOXEG:
o Evepyotmoinon tng dnuIoupyIKAG OKEWNGS HECT ATTO TTAIYVILWONG
TTEIPANATIOPOUG ME AEEEIG KAl EIKOVEG, CUVOEDEIG, AVTIOTOIXIOEIG,
oladikaaieg aroddunong kal 66PNoNG, ME OKOTTO TNV evOuvApwaon N
TNV d1aPOPOTIOINaN VONUATWY/CNUacIwY,
o [lpowBnan TnNG eAelBePNG PONG 1I0EWV PECA aTTO 1I0£0BUEAAEG,
e >UvOEON KAl AVATITUEN IBEWV PECA ATTO OTITIKOUG XAPTEG, EPEUVAG ATTO
OIAPOPEG TTNYES — TIPWTOYEVEIG KOl DEUTEPOYEVEIG - XPNOIUOTTOIIVTOG
IOTOPIKEG Kal OUYXPOVES OTITIKEG QVAPOPEC,
o [leipauatioyog e didpopa PEoa, TEXVIKEG Kal UAIKA (ox€810, KOANGL,
pwToypaia, PEIKTA UANIKE, X0, XapPTi KTA),
e [pa@ikl E€mMKOIVwvVia HE TN XPNon onueiwv, ocuuBoAwy,
EIKOVOYPOUMATWY, €IKOVWY KAl JE OKOTTO TNV TTapouciacn I0EwV,
o AvAatrTugn eikaoTiKwy AUCEwv TN Baaon piag duvaTig 10€ag (concept)
yia evnuéPwon, yia TTEIBW, yia JETADOON EVVOIWY KAl VONUATWY,
o Katavonon TAQIciwy OXETIKWV HE TTAyKOOUIA, €0VIKA, KOIVWVIKA,
BpnokeuTIkA, O0¢ oxéon ME To /QUAO (nmuata KTA. péoa atrd
oudnTNOEIG KAl ETTIOKEWEIG O YKAAEPT KAl KAANITEXVIKEG EKONAWCEIG.
MeBodoAoyia AlaAEEEIg
S Opadikn Epyacia
E€atopikeupévn AidaokaAia
KpITIkA
Autovopun MeA€Tn
Epyaotpia
Mapouoidoeig
, Curedale, R. Design Thinking: Process & Methods (5" ed.). Topanga, CA:
SN Design Community College, Inc.
Heller, S. & Anderson. G.. The Graphic Design Idea Book: Inspiration from
50 Masters. London, UK: Laurence King Publishing.
Leonard, N. and Ambrose, G. Basics Graphic Design 03: Idea Generation.
Bloomsbury Publishing.
Lupton, E. and Cole Phillips, J. Graphic Design: The New Basics. New York,
NY: Princeton Architectural Press.
Michanek, J. and Breiler, A.. The Idea Agent: The Handbook on Creative
Processes. Oxon and New York: Routledge.
. MeydAn Epyaacia 40%
AGIOA
GioAdynon Epyaacieg 50%
Mapouadia kal ZUPHETOXNA 10%
otn Tagn
ZUvolo 100%
Mwooa EANVIKG




TitThog Mabrjuartog

ApXEG ZxedIAOPOU Kal Z0vBeong

Kwdikég
MaBrjuarog

GRD110

TOTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

1° ‘Etog / 1° E€Aunvo @oitnong

Ovopa AiddokovTta

2o0ia Xat¢nmrama-Gee

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

EpyaoTipia /
eBdoudda

Aev loyuel

>16)0G¢ MaBrjpatog

To ydbnua £xel wg oTdX0 va €I0AEEI GTOUG/ATIC POITNTEG/TPIEG OTIC BACIKES
apx£EG TNG ouvBeong, HEOW TTPOKTIKWVY EPYACIWV. ZTOXEUEl, €TTiong OTnv
QVATITUEN TWV OTTAPAITATWY AVTIANTITIKWY OEEIOTATWY TWV QOITNTWV/TPIWY,
TTPOG KATAVONON TWV XAPAKTAPIOTIKWY TWV EIKACTIKWY OTOIXEIWV, KOBWG Kal
WS autd aAAnAemdpolv Kal TIWG MTTOPOUV  va  XpnolpotToinBouv
OnUIoUpYIKG oTov Topéa Twv [pagikwyv Texvwy. O1 @oitnTtég/Tpieg Ba
aQvaTITOEoUV  TTEPAITEPW  HIO  KAAUTEPN KATAVONON TOU  dnuioupyikou
OX€OIOOPOU PE TNV EKNABNON TWV apXwv TG ouvBeong Kal Ba aTmoKTACOUV
TIG ATTaPAiTNTEG OEEIOTNTEG YIA TV AVAYVWPICH, TN XPAON KAl TO XEIPIOPO TWV
€V AOYW apxwv.

MaBnoiakda
AtroTeAéopaTta

Me Tnv oAOKApwon Tou YaBUATOG 01 POITNTEG/TPIEG avapévovTal Va gival O€
Béon va:
o AnuioupyoUlv €IKAoTIKA €pya akoAouBwvTag TIG BaCIKEG apXES TNG
ouvbeong.
e [lpoodiopifouv Kal XpNOIKOTTOIOUV dIAQOoPa UECA dNUIOUPYIKA, OTTWG
£Va QWTOTUTTIKO PINXAvNUA, yia TNV ETTECEPYATia TWV EIKOVWY TOUG.
o  XPNOIYOTTOIOUV WIa WIKTA TTOIKIANIQ UAIKWV yia TIG OUVBECEIG Kal TO
oXedIAouO TOUG.
o Egetalouv kai gutTvéovtal atmd TO €PYO YVWOTWV KOANITEXVWV Kal
KAANITEXVIKWV KIVIUATWV.
o A&IoAoyoUV e KPITIKO TTVEUNA TA £pYA TOUG KAl TWV CUPQOITATWY TOUG,
O€ OUOXETIONO PE £pya AAAWY TOTTIKWYV Kal O1EBVWV KAANITEXVWV.

MpoaTtraitoupeva

Kavéva 2UVOTTAITOUEVO Kavéva

Mepiexouevo
MaBrjuatog

Katd 1n didpkeia Tou JabrpaTog, ol QoITNTEG/TPIEG Ba
aoXoAnBouv/ueAeTioouv TIG akOAouBeg BEaTIKES TTEPIOXEG:

* AvadAuon kai karavonon Tou TTAaiciou, TNG TTONITIOTIKAG, I0TOPIKAG Kal
KOIVWVIKNG onuaciag/agiag Tou oxediaouou.

» AioBnTIKr oxediou, PIAocOPiEG Kal Bewpieg oxedIATOU.




» AiodidoTata Kal TPIodIGoTATA EIKACTIKA OTOIXEIA: Xpwud, @wTOooKiaon
/6yKOG, UPH, OXNKA, HOPPR, HALa, eTTITTEDA, XWPOG (BETIKOG Kal
apvnTIKAG), weudaiobnon BdBoug kal Kivnong.

» TpdTT0I CUVOUAOOU aPXWYV OXEDIAOHUOU Kal BACIKEG apXEG oUvOeong:
evOTNTA-TTOIKIAOPOPQIA, KAiJaKa Kal avaAloyia, puBudg Kail Kivnon,
ICOPPOTTIO KOI CUMMETpIA.

* EQapuoyn Twy Tpoava@epBEviwy apXwv JECA atro Tn HEAETN
BeudTwv.

» Xprion Twv d1a@épwV JECWYV Kal UAIKWY GTN YPAPICTIKY, OTOXEUOVTAG
oTnVv uloBéTNoN HIag oUyxpovng TTPOCEYYIONG GTOV OXEOIOOUO
YPOPIKWY, OTTWG TT.X. CUVOUAOHOG OXEDIACHOU OTO XEPI ME TEXVOAOYIEG
OTTWG TO QWTOTUTTIKG PNXAavNnua.

* XpAoN TTOIKIAIOG UNIKWV KAl TEXVIKWY TTEIPANATIKAG QUONG: TTWG
eEeNicooupe To €IKAOTIKG £pyo Péoa aTTd £pEUVa KAl TTEIPANATIONO HE
OIOPOPETIKA MECA KAl UAIKG.

* AvTAnonN TTANPOPOPIWY ATTO TTOAUTPOTTIKA KEIPEVA UE OKOTTO TN
onuIoupyia cUyXpovwy OTITIKWYV, BACIOUEVWY OTNV EIKACTIKA £pEUvVa Kal
TNV Katavénon Tng oUyXpovng EIKAOTIKAG dnIoupyiag, OTTwg TTPOKUTITEI
atrod TNV £peuva.

» Emokéyeig o€ ykaAepi kal KAANTEXVIKEG EKONAWOEIG, KABWG Kal
OUYYPaPr) EPTTEPIOTATWHEVWY EKBECEWY OXETIKA UE AUTA.

O1 uéBodol didaokahiag kal addnong mou Ba xpnoiuoTroinBouv Ba
mepIAapBAavouv DIaAEEEIG, TTPAKTIKA £PYOCia, AOKACEIG, EIKACTIKA £PEUVA Kal
MEAETN, TTEIPAPATIONO HECA OTTO OKITOO KQI TTPOEPYATia KOl OPAdIKA KPITIK
avaAuon.

MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Ouadikn Epyacia
E¢atopikeupévn AidaokaAia
KpITiki

Autovoun MeAéTn
EpyaoTtipia

Mapouoidoelg

BipAioypagia

EAANvIKA BiBAloypaia:

21youpog, I'. Ta eikaoTikG oToixeia kai o1 apxéS Tou design : 1o "aApdBnro”
NS Cwypagikng. Kopotnvr] : ZUAoyog KaANiITexvwv N.Poddtrng "ABnvaiwv"

AvyvyAikrl BiBAloypagia:

Stewart, M. Launching the Imagination. McGraw-Hill

Lauer, D. A. & Pentak, S. Design Basics. Forth Texas, TX: Harcourt College
Publishers




- MeyaAn Epyaoia 40%
ACI0A
GloAGynon Epyaoiec 50%
Mapouacia Kal ZUPHETOXNA 10%
otn Tagn
2UvoAo 100%
FAwooa EAANVIKA




TitTAog MaBrjuatog | Texvikég ZxEDIou
KwdIko¢ GRD115
MaBrjuarog

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

1° ‘Etog / 1° E¢aunvo oitnong

Ovopa AidaokovTta

2ooia Xar¢nmama-Gee

ECTS

6 | AlaAé€eig / eBdopada | 3 wpeg/14 Epyactipia | Acv loxuel
€Boouadeg / eBdopada

210X0G MaBrjuarog

To ydabnua autd £xel wg OTOXO VA AVATITUEEI OTOUG QPOITNTEG/TPIES TIG
Baoikég BeCIOTNTEG OXESIGTUOU AVTIKEIMEVWYV, HOVTEAWY KAl EVVOIWV.
MapdaAAnAa, ol poITnTEC/TPIEG Ba avaTTTUEouV TNV OTITIKA TOUG OKEWN KAl TN
ONMIoUPYIKOTNTA, BECIOTNTEG TTOU BewpEiTal BePEAIWDNG O OAEG TIG
eKQavoelg TNG TéxvNG. O1 oITNTEG/TPIEG Ba £X0UV £TTIONG TNV €UKAIpia va
TTEIPAMATIOTOUV UE TIC TTAPADOCIOKES KAl OUYXPOVEG TEXVIKEG OXEDIOU.

MaBnaoiakda
AtroTeAéopaTta

Me Tnv oAokAfpwan Tou JaBrRuaTog o1 OITNTEG/TPIEG avauévovTal va gival
o€ B¢on va:
o Eo@apudlouv Tig BaciKEG apxES TNG oUVBEONG Kal Tou oxediou, ue Eva
ONMIOUPYIKO Kal oUYXPOoVOo TPOTTO.
e XpnoiyoTrolouv TIG BACIKEG ApXEG TNG avOPWITTIVAG AvaTOMIag Kail TNG
oXeDIOOTIKAG TTPOOTITIKNG.
o XpPNOIYOTTOIOUV Kal guVOUAZouV SNIOUPYIKAE SIaQOPETIKA UAIKA
TEXVNG KAl TTOIKIAQ €A yIa T dnUIoUpYia CUYXPOVWY EPYWV.
e [lpooeyyiCouv oxedIOOTIKEG AUOEIG, UIOBETWVTAG £va TTIO
€EATOUEIKEUPEVO UQOG.

Mpoataitoupeva

Kavéva 2uv-atrairoupeva | Kavéva

Mepiexduevo
Mabruartog

Katd 1n didpkeia Tou Jabrpatog, ol QoITNTEG/TPIEG Ba aoyxoAnBouv e TIg
OKOAOUBEG BEPATIKEG TTEPIOXEG:
- ZXedIaoTIKA péoa Kal UAIKG: JOAURI, KapBouvo, Hapkadopol, KIMwAIQ,
AadoTTacTéA, & peAdvia,
- [NpokTiKA €€GOKNON OTO OXEDIAOKO QVTIKEIUEVWY, HOVTEAWY,
EVVOIWY, 10£WV, cuvaloBnudTwy.
- MapodooIakés Kal un TTapodoCIAKES TEXVIKEG.
- AucdiaoTaTo kai TpIodIdoTaTo oXEDIO.
- AvriBeteg évvoieg: (eoTO / KpUo, ENpod / uypod, HOAAKO/OKANPO,
CwvTavo/vekpod, Kal OKOTEIVO/QWTEIVO.
- EvaAAakTikd TTAGiola: oxedlaouog @iyoUupag Kal avaTodiag,
OXEDIOOPOG TTPOOTITIKIAG.
- Baoikda oToixgia: ypauun, gotiBo/oxnua, uer, Hopen Kal Tovog,
ooun, emoeadvela, Bapog, yala, 6ykog.
- Boaoikéc apxéc/ouvBeon: avaAloyia, KAiJaka, 1I00ppoTTia, Kivnan, KAT.




MeBodoAoyia AlOAEEEIG
AT Opadikn Epyaoia
E€atouikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
Epyaotpia
Mapouaoidoeig
. EAAnvIkA BiBAioypagia:
S - MavwAeddkn - Aacapidn, To oxédio: Oswpia kai TPakTiKES. ABAvQ,
Mapatnpntig
- Méveyog MavayiwTng, To Street Art otnv ABrva, O&u
AyvyAikr BiBAioypagia:
- Hazel Harrison, Encyclopaedia of Drawing Techniques, Search
Press Ltd
- Barrington Barber, The Complete Book of Drawing, Arcturus
Publishing Ltd
- Andrew Loomis, Drawing the Head & Hands, Titan Books Limited
- Mark Willenbrink, Drawing for the absolute beginner, North Light
Books
- Betti, C. & Sale, T. Drawing a Contemporary Approach. Forth Texas,
TX: Harcourt Brace College Publishers
, MeydAn Epyaaia 40%
AGI0A
Giohdynon Epyaoieg 50%
Mapouaia kal ZuppeToxn 10%
otn Tagn
ZUvoAo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

Eicaywyn otnv loTopia Tng T€xvng

Kwdikég
MabruaTtog

GRD120

TOTTOG pHaBruaTog

YTTOXPEWTIKO

ETritredo

Mruyio (10¢ KukAog)

‘Etog / E€Aunvo
@oitnong

1° ‘Etog / 2° E€Aunvo @oitnong

Ovopa AiddokovTta

2o0ia Xar¢nmrama-Gee

ECTS

6 AlaAégeic / 3 wpeg/14 Epyaotipia/ | Aev loxuel
eBooudda eBOouGdec | eBooudda

21606 Mabrpatog

To uydbnua atroteAei wia eicaywyn otnv loTopia Tng Téxvng. To ydbnua
ETTIKEVTPWVETAI OTNV AVATITUEN KAl TAY €QAPUOYH Twv OEEIOTATWY KPITIKAG
okéwng, péoa atod Tn digpelivnon Tou Ti gival TEXVN, KABWGS KAl TNV KOIVWVIKI,
TTONITIOTIKI) KAl I0TOPIKI TNG onuacia. ‘Epgacn divetal oTnv TTapouadiaon
OIAQOPETIKWYV  HOPPWY TEXVNG, TOOO E€UPWTTAIKWY 000 KAl [n, OTnv
ETTECAYNON OPOAOYIWV KOl TEXVIKWYV, KABWG KAl OoTnv €gepelvnon Twv
OTOIXEIWV TNG OTITIKAG YAWOOAG, TWV XOPAKTNPIOTIKWY KAl TWV AEITOUPYIWV
TOUG 0TN CWYPAYPIKN, TN YAUTTTIKA, TNV APXITEKTOVIKH, TN XEIPOTEXVIA KaI GAAEG
Hop@éc TEXVNG. MapdAAnAa, egetddovtal ONPAvTIKA KAANTEXVIKA KIVAUATA,
evw €ugaon OiveTal OTIG TTOIKIAEG AEITOUPYIiEG TNG TEXVNG, KABWG Kal TIG
TTONITIKEG, OPNOKEUTIKEG 1] PIAOCOQIKEG 10EEC TTIOW ATTO QUTEG, OTTWG KAl OTAV
KPITIKI] QVTIMETWTTION KUPIAPXWYV a@nynHATWV Kal ICTOPIKWY TTPOCEYYIOEWV.

MaBnoiakda
AtroTeAéopaTa

Me Tnv OAOKApwonN TOU YaBRUATOG 01 POITNTEG/TPIEG AVaPEVOVTAl Va gival O€
Béon va:

o >ulnTouv TIG BaOIKEG €vvoleg 0T Bewpia TNG TEXVNG, OTTWG TO BEéPa
Kal TO TTEPIEXOUEVO BlaPOpwYV EPYwV, TO GTUNUQPOG, TNV EIKOVOYPAPIa
Kal TN HOP®I) TOUG.

e Avayvwpifouv Kal TTpocdiopifouv Ta ONUAvTIKOTEPO KAAMTEXVIKA
Kiviuata, OdIakpivovTag Tnv E€IKovoypagia, To OTUMUQOG Kal Ta
XOPAKTNPIOTIKA SIAQOPETIKWV TTEPIOdWYV KOl KAANITEXVWV.

e Avayvwpiouv kai Tpocdlopifouv Tn oxéon METAEU TEXVNG KOl
YPOQPIKWY TEXVWY, TIG OMOIOTNTEG Kal BIAPOPES TOUG, KABWGS Kal Tn
onpagcia amékTNong TNG OTITIKAG YAWCOAg HECa aTTd TN HEAETN £pywV
TEXVNG WG TTNYN £UTTVEUONG YIA TN BIKK) TOUG TTPAKTIKH.

e >ulnTouv yia Tn oxéon avAapeoa oTtnv TEXVN, TN XEIPOTEXVid, TOV
TTOAITIOUO, TNV KoIvwvia Kal diId@opa 1I0TopIK& TTACioIA.

o Emodeikviouv Be€I0TNTEG KPITIKAG OKEWNG péoa ammd Tnv avaAuon
EPYWV TEXVNG KABWG Kal TO CUOXETIONO TOUG hE AAAa €pya KUTTpIwy 1)
BIEBVWIV KOANITEXVWV.

o AgiohoyoUv pe KpPITIKO TPOTTO €pya  TéXVNG, XPNOIMOTTOIWVTOG
KAatdAANAnN opoAoyia, KavovTag avapopd OTo TTEPIEXOUEVO TOUG.

[Npoatrairoupeva

Kavéva 2uvartrairoupeva Kavéva




Kard 1n didpkela tou PABANOTOG, O QOITNTEG/TPIEG Ba PEAETAOOUV TIG

Mepiexduevo . . L
. OKOAOUBEG BeUATIKEG TTEPIOXEG:

MabruaTtog ; , , . ,
*Elcaywyy oTig BaoikéG apxéG TNG TEXVNG Kal Tnv opoloyia TTou
XPNOIUOTTOIEITAI TNV TEXVN.
*Eicaywyn oTIg onuavTIKOTEPEG HOPPEG TEXVNG, TIG BIGPOPES BEPATIKEG Kal
TOUG OKOTTOUG TnNG TéXvNG, KABWG Kal TNV avaTtugn eKTipnong Twv
OIAPOPETIKWY TTPOCEYYICEWV OTn dnuioupyia TéEXvng.
*[Tapouaiaon TNG oX£0NG AVAUETA GTOV TTOMITIOPO, TNV TEXVN, TN XEIPOTEXVIA
Kal did@opa I0TOPIKA TTAGicIa.
*[Tapouagiaan TNG oxX£0NG AVAUETQ GTNV TEXVN KAl TIG YPAPIKES TEXVES
(dnAadn, TTWG oNPAVTIKA £pya £XOUV ATTOTEAETEI TTNYN EUTTVEUONG VIO TV
QVATITUEN TNG TEXVNG, OAAG KOl TV OUYXPOVWY YPOPIKWV).
* 2ulnTAOEIC YUPW aTTd oNUAVTIKA EupwTTaikd KAOANTEXVIKA KIVAPATA TEXVNG
Kal Tnv Traykoopia 1otopia NG TéXvVNG (Global Art History). Kévipo kai
TTEPIPEPEIEC, OUTIKOKEKVTPIKI Kl  AAAEC TTpoCEeyYioeElS. AIATTOMTIOMIKES
ouvavTtroelg kal avtahAayég. To @UAO Kal N yewypagia wg KabopioTikOg
TTapdyovTag. AuTr n HEAETN OTNV I0TOPIA TNG TEXVNG APXIZEl JE TA TTPOICTOPIKA
oX€01a KAl OAOKANpPWwveTal e Tn ouUyxpovn Onuioupyia, HE OUVEXEIG
TTOPATTOUTTEG O€ EEWEUPWTTAIKA TTAPAdEiyUaTA.
*E€epelivnon TwV EIKACTIKWY CGTOIXEIWV, TWV XAPAKTNPIOTIKWY KAl TNG
AciToupyiag Toug oTn CWYPAQIKA, TN YAUTITIKN, Th XAPOKTIKA, TNV XEIPOTEXVIQ
Kal GANEC HOPPES TEXVNG.
*MEeAETN TWV DIAPOPETIKWY HOPPWV TEXVNG KAl TTWG aUTEG eTTNpeddovTal aTTd
TIG AVOPWTTIVEG AVAYKEG, TIG KOIVWVIKEG BOUEG, Ta TTONITIKA 1) OpnOKEUTIKG
KaBeoTwTa, TIG PIA0BOEiEG, Ta PEoa Kal UAIKA Kai TIG BIOPOPES EIKAOTIKEG
TEXVIKEG KaI TNV TEXVOAOYia.
To péBnua Ba atroteAéael pia S10dPACTIKA TTPOCEYYION YUPW OTTd TNV I0TORIO
NG TéXvNG. Q¢ ek ToUTOU n O1daoKaAia Ba atroTeAeiTal amd YNQIaKES
TTOPOUCIACEIG, Ouvodeudueveg ammod  OIaAéEelg, oulntnoelg, OPOdIKEG
OpacTNPIOTNTEG KOl  ETTIOKEWYEIG OE  POUCEIQ, YKOAAEPI KOl XWPOUG
apxaioAoyikou evdiapépovTtog. O1 uéBodor didaokaAiag kalr pdénong mmou Ba
¥pnoipgotroinBolv Ba TrepIAauBdvouv €peuva € Keipeva Kal OTTTIKO UAIKO,
YPOTITEC EPYATIEG, TIPOKTIKEC EPYATIES KOI TTOPOUCIAOEIG.

MeBodoAoyia AlaAEEeIg

AidaokaAiag Ouadikr Epyacia
E¢aropikeupévn AidaokaAia
Autovopun MeAétn
Mapouaoiaoeig
Exkdpouég/Emiokéyelg

BiBAIoypagia EAAnvikA BiBAIoypagia:

Bell, Julian KaBpéprng¢ tou koauou: Mia véa iaTopia tng 1éxvng, ueT. MNwpyog
NAaptrpdkog, EAcavva Mavéayou. ABAva : MeTaixuio

Merlo, C. H 1oTopia Tng TEXVNG : atmd TN {WYPAPIKN TWV OTTNAQIWY PEXPI TN
MovTépva TExvn ABAva : Modern Times




Reinach, S.(empéAeia AmooToAia Anuntpd) loTopia Tng Té€Xvng, - ABRAva :
EAANVIKA Maideia

Preble D. & S. loTopia Kai JOPQPES TEXVNG: MIA E1I0AYWYI OTIG OTTTIKEG TEXVEG.
ABrva: ‘EAANV

AvVAIKN BiBAloypagia:

Lazzari, M. & Schlesier, D. Exploring Art: A Global, Thematic Approach.
Cengage Learning

Joyeux-Prunel, B. Circulations in the global history of art. London; New York:
Routledge

Adams, L., Art across Time. McGraw-Hill

Getlein, M. Living with Art. McGraw Hill

Stockstad, Merilyn, Art History, Volume One (2" Edition). New Jersey, NJ:
Pearson Education, Inc.

A€I0AGYNoN Eﬁsquslg 40%
Epyaoieg 50%
Mapouaia kal ZuppeToxn 10%
otn Tagn
ZUvoAo 100%
FAwooa EAANVIKA




TitTAog MaBrjuarog | Tutroypaegia |
KwdIko¢ GRD125
MaBrjuarog

TOTTOG paBUATOG | YTTOXPEWTIKO
Emitredo Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

1° ‘Etog / 2° E¢aunvo goitnong

Ovopa AidaokovTta

MNavva Xpiotopopou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To paBnua autd £xel WG OTOXO VA €I0AYEI TOUG/TIG QOITNTEG/TPIEG OTN ‘TéEXVN’
TNG TUTTOYPAQiag HEoa atrd TNV I0ToPIKA EEENIEN TNG Kal TIG BACIKEG APXEG TNG.
Mpodkerrar yia pébnua, Katd To OTToio o1 POITNTEG/TPIEG MECA aTTO HIa OEIpd
OIaAéEewy Ba yvwpioouv TNV I0TOPIKN €EENIEN TNG YPAPAG KAl TIG IOTOPIKEG
aAayég oTov oxediaopd Twv ypauudtwy, evw péoa atrd epyacieg Ba
MEAETACOUVE TIC OIAPOPEC AEITOUPYIKEG KAl TTEIPAPATIKEG TITUXEG TOUG,
dlepeuvwvTag TTAPAAANAa TNV évvola TNG HOPQNG Kal TOU VORUATOG OTOV
TUTTOYPAPIKS OXEDIAOUO. Baoikdg okoTTog Tou JabriuaTtog gival N kartavonon
TNG ONUOCIAg TNG TUTTOYPOQPIaG OTNV OTITIKI ETTIKOIVWVIA.

MaBnoiakda
AtroTeAéopaTa

Me Tnv 0AOKApwonN TOU YaBUATOG 01 YOITNTEG/TPIEG avauévovTal va gival O€
Béon va:

e Evromifouv kal va akoAouBouUv Toug Baaikoug KavoveS Kal TIG apxEG
TNG TUTTOYPOQIaG.

e Avayvwpioouv Kal va TOTTOBETATOUV XPOVIKA, Ta HOPPOAOYIKA
OToIXEia ToU YPAPPaTOG.

o Avayvwpifouv Ta did@opa PéPN TNG AVATOMIAS TWV YPAUKATWV.

o KaTtnyopIoTrolouv ypauhaTooelpég BAon TWVY OTITIKWY
XOPOKTNPICTIKWY TOUG.

e EmiTuyxavouv owaoTr d1atagn TTANPoQopIwV PEoW TNG XPong Tng
Tuttoypa@IknG lepapxiag.

o EmKoivwvoulv pe emtuxia éva privupa govo e tn Xprion
TUTTOYPA@IKWY OTOIXEIWV.

MpoaTtraiToupeva

Kavéva 2UVOTTAITOUEVO Kavéva

Mepiexdpevo
MaBrjuatog

Eicaywyn otn Aladikaoia Xxedlaouou

Baoikég Acitoupyieg Twv Mpapudtwy

Kavoéveg kal Apxég Tng Tuttoypagiag

loTopikf) EEENIEN TNG TutToypO@iag atrd To TTPWTo aA@ARNTO £wg ouEpa

Tutroypa@ikd ZTUA / MeipapaTiki Tutroypagia / MapapaTiki Tutroypagia
(Deconstruction) / Swiss Style




Mnxavikr] Tuttoypa@ikf) EKTUTTWoN- MNouTeuBépyiog - Kivntd Tutroypagikd
2ToIXEia

Avartopia Twv MNpapudtwy/ Metprioeig Tuttoypagiag

Tagivounon Twv IMpappatooelpwyv (Katnyopieg/OIKoyEveleg
YPOUMATOOEIPWV)

Eicaywyn otn AlcuBétnon Tuttoypa@ikKwy ZToIXEiwyv

Tutroypa@ikn lepapxia

‘Evvoia Tou O¢TikoU Kail ApvnTtikoU Xwpou oTtn Tutroypagia

Anpioupyikoi MéBodor OTITIKAG ETTiKoIVwviag péow NG XpHong YPAUMATWY
pauuatoypagia/Lettering

MeBodoAoyia AIaAEEEIG
AT Opadikr Epyaoia
E€atopikeupévn Aidaokahia
KpITIkA
Autovopun MeAétn
EpyaoTtipia
Mapouoidoeig
BiBAIOYpagia EAANnvikr BiBAloypagia:
Bringhurst, R. 21oixeia tn¢ Tummroypagikng Téxvng. MavemmoTnPIOKES
Exkddoeic Kpntng.
AyvAikn BiBAioypagia:
Spiekermann, E. and Ginger, E. M.Stop Stealing Sheep & Find Out How
Type Works. Berkeley, CA: Pitchpit Press
Lupton, E. Thinking with Type: A Critical Guide for Designers, Writer, Editors,
and Students. New York, NY: Princeton Architectural Press
Bringhurst, P. The Elements of Typographic Style. Hartley & Marks
Publishers
Heller, S. Typography Sketchbooks. Thames and Hudson Ltd
Stephen, C. The Geometry of Type: The Anatomy of 100 Essential
Typefaces. Thames and Hudson Ltd
. MeydAn Epyaaoia 40%
AGIOA
GioAdynon Epyagieg 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
ZUvoAo 100%
Mwooa EAANVIKA



http://www.amazon.com/Ellen-Lupton/e/B001JRZFK8/ref=ntt_athr_dp_pel_1

TitThog Mabrjuartog

Ocwpia kal MPakTIKA XpwuaTog

KwdIko¢
MaBrjuarog

GRD130

TOTTOG paBruaTog

YTTOXPEWTIKO

Emitredo Mruxio (10g KukAog)
‘ET0G / E€Gunvo 1° ‘Etog / 2° E¢aunvo goitnong
poitnong

Ovopa AidaokovTta

2ooia Xar¢nmama-Gee

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To péBNua autd oTtoxelel OTNV €EOIKEIWON TWV QOITNTWV/TPIWY e dUO
ONMOVTIKEG TITUXEG TNG oUvBeong, OTTWG auTéG xpnolidoTrololvTal OTO
OXeOIAoNO: TO XpwHa Kal n ueh. Méoa atmd TToIkiAng QUOEWS epyaadics Kal
QOKACEIG, Ol QoITNTEG/TPIEG Ba €xouv Tn dUVATOTATA VA QVATITUEOUV TIG
YVWOEIG TOUG OTIG BATCIKESG EVVOIEG KAl APXES TNG OEWPiag TOU XPWHATOG OTTWG
QUTEG XPNOIKOTTOIOUVTAI OTN OTO OXEDIACHO Kal TN (WYPAPIKH.

Me Tnv oAokAfjpwan Tou HABAPATOG Ol POITNTEC/TPIEG AVAUEVOVTAI VA Eival O€

MaBnaoiakda Béon vor
AtroTeAéopaTta nva , . ] . .
e [vwpilouv Kal XpnoiYoTTOIoUV BaCIKEG apxEG TNG Otwpiag ToOu
XpwuaTog
e XpnoiyotroloUlv Ta PoOIKA E€IKAOTIKA OTOIXEIA Kol apxég OTn
CwypagIkn.
o AvTIAapBdvovTal Kol JETaXEIPICoVTAI ETTITUXWG TIG CUVAIOONUATIKES KAl
WUXOAOYIKEG ETTIOPACEIG TOU XPWHATOG, TNG UPNG Kal TNG ouvBeong
OTnNV TEXVN KAl TTWG AUTEG XPNOIYOTTOIOUVTAl OTO PAPKETIVYK Kal TO
oxedlaouo
o >ulnTouv Kal EETACOUV KPITIKA TTWG TO XPWHA KAl N upr A&IToupyouv
OTO OXEOIQOUO.
e AgioAoyoUv pe KPITIKO TTVEUPQ £pya TEXVNG KAl oXeSIOONOU 0€ OoX£on
ME TNV XPrion TOU XPWHATOG, XPNOIUOTTOIWVTAG KATAAANAN opoAoyia
Kal KAvovTag avagpopd OTo TTEPIEXOMEVO TOUG.
o Algydéouv XpwMOTIKN €peuva  Kal avatrrTuooouv  peBodoAoyieg
OUAAOYNG XPWHATIKWY TTOAETWY KAl GPHOVIWV.
MpoaTtraitoupeva Kavéva 2UVaTTAITOUPEVO Kavéva
MepIexGUEVO Katd 6|(’ip|<£|a Tou pceﬁpaTog, ol (ponr]Tég/Tpl’sc_; Ba 5
Manuarog a0oX0ANBoUV/ueAeTACOUV TIG OKOAOUBEG BEUATIKEG TTEPIOXEG:

+  Xpwpa kol Pwe: TS «BAETTOUNE» XPWHATA: MAKN KUPOTOG Kal
XPWHATIKO QACHa

» [lpooBeTikr Meign / RGB (ue @wg) kai AQaipeTikn peign CMYK (ue
MTTOYIA, HEAGVI KATT)

*  ZUOTATIKA TOU XPWHATOG: TOVOG, EVTACT), ATTOXPWOoN

+ ETmimreda évraong




2UVBETOVTAG PE EUPU A 0TEVO QACHA XPWHATOG, £VTAong, TOVOU
AMNAeTTIOpOON XPWHATWY

Alagaveieg kai diapabuioeig

XPWHATIKEG APUOVIES KAl dnuIoupyia SIAQOPETIKWY XPWHATIKWY
TTOAETWV

*  XpwuaTiKr €¢peuva

* H wuxoAoyIKf euTTEIPIa TOU XPWHATOG

* H emidpaon Tou xpwpatog oTnv ouvOeon

*  Eppunveia kal xprion xpwHoTog 0T0 HAPKETIVK KAl TO aXEBIAoHO.

* YN kai yaTiépa (TTEIPAPATIONOG JE avaTTavTeXa UAIKA Kal EpyaAcia)
*  ZWYpPAPIKA TOU au@IBANCTPOEIBOUG: «BAETTOVTAG» TA TTPAYHATIKA
XPWHOTA TTEPA aTTd TIG CUUPBACEIG.

Mépa ard Ta o TTAvVw TO HABNPa evEXEL:

*  KaMAiépyela eiIkaoTikou AegiIAoyiou yia Tnv doknon KPITIKAG Kal
OUMMETOXI O€ OMAdIKEG KPITIKEG.

* Anuioupyia €IKAOTIKOU NUEPOAOYIOU YIa TNV KATAYPAPr 1I0EWY,
OUVBECEWY, ONUEIWOEIG XPWHATWY, IOEEC/EUTTVEUOEIS VIO CWYPAPIKN
KAl avayvwaon, KaBwg¢ Kal CNPEIWOEIG ATTO DIAAEEEIC OXETIKEG UE TN
CwypaIkn.

*  Emokéweig o€ ykaAepi Kal KAANITEXVIKEG EKONAWOEIG, KOBWG Kal
OUYYPAQI EPTTEPIOTATWHEVWV AVAPOPWY OXETIKA JE QUTEG.

YAIKA Cwypa@IKAg: Kupiwg akpuAikd. Baoiki katavénon kai dnUIoupyIKN
XPNnon Tou péoou autoU aAAG Kal CUVOUOCUOG PE TTPOUTTAPXOUOEG EIKOVEG I
Kal GANO axpnOTO UAIKO, HETAQOPA TWV QOKACEWY O€ UTTOAOYIOTH.

O1 uéBodoi didaokahiag kal pdbnong mou Ba xpnoiyoTroinBouv Ba
TePINAPBAVOUV DIOAEEEIG, EKTETAUEVN EPYOTIA OTO £PYACTHPIO {WYPAPIKNG,
£€peuva, Aoknon KPITIKAG 0€ OUAdEG, TTEIPAPATIONO, TTPOKTIKA OTA TTAdICIx
epyaoiwv/project, HEAETN Kal EIKOOTIKN épeuva. EKTETaPEVES avaBETElg
EPYAOIWV EKTOG TAENG KaI Xpon TwV €IKAOTIKOU nuepoAoyiou (sketchbooks)
B0 CUUTTANPWOOUV TNV EPYACTNPIOKI TTPAKTIKI).

MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Opadikh Epyacia
E¢atopikeupévn AidaokaAia
KpITIkA

Autovoun MeAétn
Epyaotipia

Mapouaoiaoeig

BiBAloypaegia

EAANvIKA BiBAloypagia:

Simpson |., EykukAoTraideia epapuoywy oxediaong Kal XpwaaTog. ABrva:
Twv

AvyvyAikrl BiBAloypagia:

Hornung, D. Colour: A workshop for Artists and Designers. London, UK:
Laurence King Publishing




St Clair, K. The Secret Lives of Colour. London: John Murray
Adams, S. Designer's Dictionary of Colour. NY: Abrams

Triedman, K. Colour: The Professional's Guide: Understanding and
Mastering Colour in Art, Design and Culture. London: llex

- Meyd&An Epyaacia 40%
ACIoA
gloroynon Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
2UvoAo 100%
FAwooa EAANVIKA




TitAog MaBnuarog | dwroypagia |
Kwdikég GRD135
MaBrjuarog

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

1° ‘Etog / 2° E¢aunvo goitnong

Ovopa AidaokovTta

XpuoTtdAAa Kupidkou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To paBnua éxel oxedlaoTel yia va TTPOCQEPEI OTOUG QOITNTEG/TPIEG HIA
BewpnTIKN KAl TTPAKTIKI YVWON TwV BACIKWVY apxXwy QuToypagiag. ETTALoy,
TO HUABNUO €TIBIWKEI VO EKTTAIOEUCEI TOUG QPOITNTEG/TPIEG OE OXEDN ME TIGC
Baoikég AsiToupyieg TNG PWTOYPAPIKAG MNXAVAG, WOTE va gival os Béon va
ammodeicouv TNV €TTAPKEIG TOUG O€ PACIKEG EQPAPHOYEG QWTOYPAPIAG
/pwTOoYPAYIONG.

MaBnaoiakda
AtroTeAéopaTta

Me Tnv oAoOKAfpwaon Tou HABRPATOG Ol POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€
Béon va:

e E@apudlouv Tig Bacikég AsIToupyieg (XPAOEIG) TNG PLTOYPAPIKAG
MNXavAG.

o  E@apudlouv Tig KATAAANAEG pUBUICEIS OTN QWTOYPAPIKA KNXAVT O€
oxéon PE ToV QWTIOHO.

e Xpnaoiyotrolouv/ XelpiCovtal ToV puToypa@IKo eCOTTAICUO.
Emdeikviouv Baoikég 8eC10TNTEG XPrIONG oKoTEIVOU BaAdpou.

o [Meipauartifovrtal Pe TIG BACIKEG TEXVIKEG KAl BEwPNTIKEG OeEIOTNTES
TTOU gival avayKaieg oTn wToypagia.

MpoaTtraitoupeva

Kavéva 2UVOTTAITOUEVO Kavéva

Mepiexdpevo
MaBrjuatog

e Baoikég yvwoeig pwToypagiag.

e Baoikoi Topegig: @iAp (ualpo kal GoTTpo, Xpwia, oéma, ISO),
£€KBeON, QWTIONOG, HOPPN Kal TUTTOI XapTIoU.

e  XTUN YQOG: nop®n, HoTifo, upn, OXNKa, Xpwua, avTiBeon,
TTOPTPAITO, Kivnon, didxuaon, TTukveTNTA, oUVOEDN, TTapouciaon.

o AgCIOTNTA 0T YVWON TWV SIOPOPETIKWY AEITOUPYIWVY TNG
PWTOYPAPIKAG UNXAVAG.

e Texvoloyia: TaxutnTeg KAcioTpou, F-oTdoeig, didgpayua,
TaXUTNTA QIAY, PAKOI, EGTIACN KAl AVAYVWON QwTAG.

o EfomAioudg/ Ageooudp: TpiTTodo, QUTONETPO, YAAG,
QVOKAQOTHPEG KATT.

o Eq@apuoyéc: pwTioudg, €kBean, eoTiaon, oUVOEON, KATT.




MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Opadikh Epyacia
E€atouikeupévn Aidaokahia
KpITIkA

Autévoun MeAETn
Epyaotpia
Exdpouéc/Emiokéyeig

Mapouoidoelg

BiBAloypagia

EAANnvIKA BiBAloypaoia:

>xicag, T. H rexvikny TN avaAoyikng Kai TS WNQIAKAS euwToypagiac.
dwToypaikd EidwAo.

AvvAIkn BiBAloypawia:

Langford, M., Fox, A. and Smith, R.S. Langford’s Basic Photography: The
Guide for Serious Photographers. Oxford and Burlington: Focal Press.

Wells, L. Photography: A Critical Introduction. London and New York:
Routledge.

Eitreim, D. 50 Keys To Better Photography! On Target Photo Training.

Marien, W. 100 Ideas that Changed Photography. Laurence King
Publishing.

AgloAdynon

MeydAn Epyaaoia 40%

Epyaaieg 50%

Mapoucia kal ZuppeToxn 10%
otn Tagn

2UvoAo 100%

FAwooa

EAANVIKNA




TitThog Mabrjuartog

MovTtépva kal Zoyxpovn Téxvn

KwdIko¢
MaBrjuarog

GRD200

TOTOG padruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

2°'ETtog / 30 EEGunvo

Ovopa AidaokovTa

‘EAeva ZTuAiavou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaotipia /
eBdoudda

Aev loyuel

216)0G¢ Mabrjpatog

2KOTTOC TOU HaBRPATOC €ival N eI0aywyn OTn PJOvTépva Kal oTn oUyxpovn
TEXVN, N MEAETN DIAPOPETIKWY EIKACTIKWY KIVIUATWY aTTO TIG apxEC Tou 20V
alva PEXPI oANEPA, KaBwG Kal n diepelivnon TNG oxéong METALU TNG TEXVNG
KOl TOU €UPUTEPOU KOIVWVIKO-TTOAITIKOU TTAQICioU PECO OTO OTIOIO QUTH
mapdyetal. Koivwvikd ¢ntApota OTTwg To @QUAO, n oefouaAikOTnTa, N
TAUTOTNTA, O PATOICWOG, To TTEPIBAANOV, Kal 0 POAOG TnG TeEXVOAoyiag Ba
oulntnBolv ot oxéon MeE OIAPOPETIKEG EIKAOTIKEG TIPAKTIKEG (BivTeo,
EYKATOOTACEIG XWPEOU, TTAPACTATIKA TEXVN, TTEPPOPHAVG, EVVOIOAOYIKI TEXVN
KTA.)

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAOKApwon Tou YaBRUATOG 01 POITNTEG/TPIEG avauévovTal va gival O€
Béon va:
e Ava@épouv TIG ONUAVTIKOTEPES IOTOPIKEG ECENIGEIS OTNV TEXVN ATTO TIG
apx€G Tou 20 alwva PéXPI oHUEPQA.:
o [lpoadiopifouv TIG DIAPOPES UETALU POVTEPVIOHOU Kal
METANOVTEPVIOUOU.
o AvagépovTal oTa dIGQOoPa KOIVWVIKA KIVANATA Ta OTToid £TTNPEACaV
TIG AAAQYEG OTNV TEXVN OTO PETAIXMIO Tou 20° Kal Tou 21°° alwva.
o A&iohoyoUv Toug TPOTTOUG HE TOUG OTTOIOUG OVTEPVA Kal oUyxpova
£pya TEXVNG OUVOIAAEYOVTal PE TO KOIVWVIKO TOUG TTAQIOIO.
e AgioAoyoUv e KPITIKO TPOTTO £pya TEXVNG, XPNOIUOTTOIWVTAG
KatdAANAn opoAoyia.
o A&iohoyoUv ue KpITIKG TPOTTO £pya TéEXVNG, avTiTTapaB&AlovTag Ta pe
£pya KUtrpiwv kai d1EBVV KAAAITEXVWV.

MpoaTtraiToupeva

GRD120 2UVOTTAITOUEVO Kavéva

Mepiexdpevo
MaBrjuatog

Katd mn didpkeia Tou pabriuatog, o1 oITnTEG/Tpieg Ba

0a0oX0AnBouv/ueAeTiOOUV KATTOIEG ATTO TIG OKOAOUBEG BEPATIKEG TTEPIOKEG:
o Movtepviopog Vs MetapovTtepvioudg

ATtroikiokparTia kal MeTatroiKiokpaTia

O kaAAITEXVNG Kal N TEXVN O€ Kpion

O pdAog Tou TTapaTnENTA

Ti givan Téxvn: O BAvaTog Tou avTikeigévou, Evvoiohoyikr TExvn

Téxvn kal Kpimikny: OQikelotroinan, Amodounon, @eouIKr KPITIKA




o Kaivoupia péoa: Bivreo, Wnoeiakn TExvn, EykatacTdoeig xwpou,
TTOPAOTACTIKE TEXVN.

e Kolvwvika Zntiuata kai Téxvn: TepIBAAAOV, QEUIVIOUOG,
0e€OUAANIKOTNTA, QUAO, TAUTOTNTA, HETAVACTEUGN KTA.

e O KOIVWVIKOG pOAOG TNG TEXVNG: AKTIBIOUAG, KoIVWVIKA dpdaon Kai

OEopeuon.
MeBodoAoyia AlaAEEEIg
AT Opadikn Epyaoia
E¢atopikeupévn Aidaokahia
Autovoun MeAétn
KpITikA
Mapouoidoelg
Exdpouéc/Emokéyelg
S =i Hodge, S.. Why your Five Year Old Could Not Have Done That: Modern Art
Explained. London, UK: Thames & Hudson, Ltd.
Hopkins, J.. After Modern Art: 1945-2017 (Oxford History of Art).
Huntsman, P.. Thinking About Art: A Thematic Guide to Art History. Wiley-
Blackwell.
Leung, S. & Kocur, Z.. Theory in Contemporary Art: From 1985 to the Present.
Oxford, UK: Blackwell Puplishing.
Meecham, P. & Sheldon, J. Modern Art: A Critical Introduction . Oxon and
New York: Routledge.
Perry, G. & Wood, P.. Themes in Contemporary Art. New Haven and London:
Yale University Press.
Ward, O. (2014) Ways of Looking: How to Experience Contemporary Art.
London, UK: Laurence King Publishing Ltd.
AEIoAGYNON EE,aTc'xo’ag 40%
Epyagieg 50%
Mapouacia kal ZUPHETOXNA 10%
otn Tdagn
ZUvolo 100%
Mwooa EAANVIKA




TitAog Ma@rjuatog | Tutroypaegia Il
Kwdikég GRD205
MaBrjuarog

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

2° 'Etog / 3° EEGunvo @oithong

Ovopa AidaokovTta

MNavva Xpiotopopou

ECTS 6 AlaAéEeig / 3 wpeg/14 Epyaoctipia/ | Aev loxuel
eBooudda €Boouddeg | efdoudda
2170X0G MaBnuartog | To paBnua autd ammoTeAei  OUVEXEID TOU  €l0aywWYIKoU  PaBriuaTog

TuTTOYpPaQiag. ‘Exel oxediaoTei ye oKOTTO va €UTTAEEEI TOUG/TIC POITNTEG/TPIEG
oTn dnuioupyia OTITIKWV WE EU@acn OTn TUTTOYpPA®ia Kal Tnv HETAdoON
pnvupdtwy. Méoa ammd pia oeipd epyaciwv TTou Ba dnuioupynbouv ue Tn
XPNoN Twv KATAAANAWY AoyIOHIKWY, o1 @oITNTEG/TPIEG Ba gival o€ BEon va
KATAvVOroouV Th ONUAcia NG TUTTOYPAQIag GTnV OTITIKA ETTIKOIVWYVia. ‘Epgacn
Ba dob¢i oTn dnuIoUpPYIKN XPAON Kai dIEUBETNON TUTTOYPAPIKWY OTOIXEIWV Kal
TNV EQAPUOYI] TOUG YIO EUTTOPIKOUG KAl TTEIPAPATIKOUG OKOTTOUG.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKARpwaoN Tou HaBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va gival
o€ Béon va:

o E@apudlouv Toug KAvOveg Kal TIG ApXES TNG TUTTOYPOQIag o€ £va
oUyXpPOVO Kal KalvoTouo TrAaiolo.

e XpnaoiyotroloUv Ta TUTTOYPAPIKG aTOIXEIO PE Eva ONUIOUPYIKS TPOTTO.
XPnoIJOTToIoUV e eTTAPKEIO OAQ TA TUTTOYPAPIKA EPYAAEia OTO
e€e10IkeUPEVO oXeDIAOTIKG AOYIOUIKO.

o EmKoIvwvouUv pg emTuxia pnvopaTta Jovo Pe Th XPrRon TUTToypagiag.

o AvatrTUOoOoUV Kal EQAPHUOZoUV dNUIOUPYIKES KAl TTPWTOTUTTEG I0€EG
o€ oxedIaoTIKA TTPOBAAMATA.

MpoaTtraitoupeva

GRD125 2UVOTTAITOUEVO Kavéva

Mepiexduevo
MaBrjuatog

2nuacia Tng Tutroypagiag otnv OTrTIKr ETTIKoIVWwvia
Meipapatikég Jop@éc Tuttoypagiag
Mop@i/ZxAua Kal vonua aTov TUTTOYPAPIKO OXEDIAOHO

H emmidpaon 1ng TexvoAoyiag otnv €¢EANIEN Kal TNV aioBNTIKA TNG
Tutroypagiag

Anpioupyia KavoTOHwWYV dIaTAgEWY KEIPEVOU (YIa agioeg, eSW@UAAa BIBAIwY)
Anpioupyia Meipapatikwy pappaTooeipwy

Xpron TUTTOYPAQPIKWVY OTOIXEIWV WG EIKOVA

2UyXPOVEG TACEIC OTOV TUTTOYPAQPIKO OXEDIAOUO

Xpron TTEIPANATIKAG TUTTOYPAPIag YIa EYTTOPIKOUG OKOTTOUG




EmTuxf¢ ouvduaoudg TUTTOYPAPIKWY OTOIXEIWY KAl EIKOVOG

Baoikég 6e€10TnTeG Adobe lllustrator

MeBodoAoyia
AidaokaAiag

AlaAEEEIg

Ouadikn Epyacia
E¢atopikeupévn Aidaokahia
KpITikn

Autovoun MeAétn
AidaokaAia Aoyiouikou

Mapouoidoelg

BipAioypagia

EAANvIkA BiBAloypaoia:

Zwidng, E. Kpitikh Bewpia kai omrTikn emikoivwvia. EKSOTIKOG OuIAog Twv.

AvyvyAikl BiBAloypagia:

Heller, S. Free Hand: New Typography Sketchbooks. Harry N. Abrams

Samara, T. Typography Workbook: A Real-World Guide to Using Type in
Graphic Design. Gloucester, MA: Rockport Publishers. 2006

Anderson, G. Type Speaks: A Lexicon of Expressive, Emotional, and
Symbolic Typefaces. Abrams

Heller, S. The Typography Idea Book: Inspiration from 50 Masters.
Laurence King Publishing

AgloAdynon

MeydAn Epyaaia 40%
Epyaaoisg 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
20voAo 100%

Awooa

EAANVIKNA




TitThog Mabrjuartog

2x€010 Piyoupag kai Avatopiag

KwdIko¢
MaBrjuarog

GRD210

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

2° 'Etog / 3° EEGunvo @oithong

Ovopa AidaokovTta

2ooia Xar¢nmama-Gee

ECTS

Aev loyuel

6 | AlaAé€eig / eBdopada | 3 wpeg/14

€Boouadeg

Epyaotpia /
eBooudda

210X0G MaBrjuarog

To péBnua autd atToTeAEl eI0aywyr OTNV avaTTapdoTaon Kol TO oXEdIO0UO
NG avBpwmvng @iyoupag. Mpodkerar yia Bacikd pddnua oxediacuou, To
OTTOI0 ETTPETTEI OTOUG POITNTEG/TPIEG VA KATAVONOOUV TN Jop®r, TN OOl Kal
TIG avaloyieg TG avBpwTTivng @iyoupag. EmmpdoBeTa, To pabnua autd Ba
OWOoEl OTOUG QOITNTEG/TPIEG IO BACIKA KATAVONON TwV TPOTTWV HE TOUG
OoTToioUG N @IyoUpa JTTOpEl va XpnolgoTtrolei o GAAa pabriuata Tou
TTPOYPAPUATOG, OTTWG YIA TTOPAdEIYUA OTOV YNPIaKO TPICBIACTATO OXEBIOUO
KAl Kivoupeva ox€dia.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAokAfpwan Tou JaBrRuaTog o1 oITNTEG/TPIEG avauévovTal va gival
o€ Béon va:
o XpnaoiyotroloUv Ta Bacikd aXedIacTIKG axAUaATA yIa va
QTTOTUTTWOOUV TNV avBpwTrivn @iyoupa.
o  E@apudlouv TG BACIKEG OKEAETIKEG KAl MUIKEG KIVAOEIG OTO
oXedIaouo.
e >uvOUACoUV DIAPOPETIKEG OXEDIAOTIKEG TEXVIKEG KAl HEOA, WOTE va
OKITOAPOUV/{WwYPaPiCouV VTUUEVEG I YUPVEG avBPWTTIVEG QIYOUPEG.
o Kavouv xprion TnG avBpwTrivn QIyoUupag 0€ epyaacieg Tou £Xouv va
KAVOUV UE TIC YPAPIKES TEXVEC KAl TOV OXEOI0OUO VEVIKOTEPQ.

MpoaTtraitoupeva

GRD130 2uv-atraitovpeva | Kavéva

Katd 1n didpkeia Tou abrpatog, ol goITnTEG/TPIEG Ba

I\HAEP'E,XO“WO aoXoAnBouv/ueAeTioouy TIG akOAouBeg BepaTIKES TTEPIOXEG:
abnuarog g . . ) .
- ZXedIaopOG TNG avBpwTTIvng @ryoupag Pe APeon TTapathpnon.
- pAyopo okitadpioua yia Tn cUAANWN TG oTdong, TnG Kivnong Kai
YEVIKA TNG OIAOUETOG.
- ATTeIKOVIoN TNG OKEAETIKAG Kal PUTKAG SOUAG.
- Karavénon 1ng xpriong TnG avpwTrivng @iyoupag TNV Yn@iakr g
didoTaon.
MeBodoAoyia A1oAEEelg
AidaokaAiag

Ouadikn Epyacia
E¢aropikeupévn AidaokaAia
KpITikn

Autévoun MeAETn




EpyaoTtipia
Exkdpouég/ETIoKEWEIg
Mapouaoidoeig

EAANvIkA BiBAloypoia:

SepEsie - AnuooBévng Kokkividng. Zx€dia kal pvrueg, Mopewrikd 1dpupa
E6vikAg Tpatrédng
- Parramén José Maria, Odnydg yia 10 yupvo, ABAva, Ntouvtouung .
AyvAikr BiBAioypagia:
- Gottfried Bammes, Complete Guide to Life Drawing. Search Press
- Barrington Barber, 50 Drawing Projects, Arcturus
, MeydAn Epyaacia 40%
Agloroynon Epyagcieg 50%
Mapouaia kal ZuppeToxn 10%
otn Taén
ZUvoAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

>xedlaoTikEG EQapuoyég otov HIY

KwdIko¢
MaBrjuarog

GRD215

TOTTOG paBruaTog

YTTOXPEWTIKO

Emitredo Mruxio (10g KukAog)
‘ET0G / E€Gunvo 2° 'Etog / 3° EEGunvo @oithong
poitnong

Ovopa AidaokovTta

Tdoog AvacTtaaiadng

ECTS

6 | AloAégeis / eBdoudda | 3 wpeg/14 EpyaoTipia Aev loxvel

€Boouadeg / eBdopada

210X0G MaBrjuarog

To PaBnua auto £xel OKOTTO VA EVTAEEI TOUG QOITNTEG/TPIEG OTN BACIKA XPAON
TWV AOYIOUIKWY YIa OXEOIOOTEG JETQ ATTO IO OEIPA EPYACIWY. AOKATEWY KAl
OlaAéEewv. O1 QoITNTEC/TPIEC Ba PTTOPECOUV VA TTEIPAMATIOTOUV Kal va
avoKaAUWouv TIG OIKEG TOUG ONUIOUPYIKEG IKAVOTNTEG OTO TTEdio Twv
WYneIoKwv Phéowy, Héoa atrd Tn diepeulvnan, Katavonon Kal eKudenon Twv
AEITOUPYIWV KAl XPAOEWYV TwV AOYICHIKWY auTwyv 6TTwg To Adobe Photoshop.

MaBnoiaka
AmroTeAéopaTta

Me Tnv oAoKAApwaoN Tou JaBAUATOG 01 OITNTEG/TPIEG avauévovTal va gival
o€ Béon va:

e Emdeikviouv BacIKEG YVWOEIG OTN XPON AOYIOHIKWV
TIPOYPAPHATWY YIa oXedlaoTéG, OTTwG To Adobe Photoshop kai Twv
epyaAgiwv Tou yia Tn dnuioupyia dNUIOUPYIKWY OXEDIWV.

e AvatrTUOOOUV Kal ETTEENYOUV TTWG AOYIOUIKG TTPOYPAU AT VIO
OXEOIOO0TEG PTTOPOUV VA XPNOIMOTTOINB0UV WG dNUIOUPYIKA epyaAEia
yla TNV avaTtugn oxediwv.

o [leipauartifovtal he 0ApWOnN, ETTECEPYOTIO EIKOVWY, {WYPAPIKI Kal
O1Gpopa GAAa PETa yia TNV TTAPAYwWYr] dNUIOUPYIKWY KAl HOVTEPVWV
OXEdiWV.

e 2UVOUACOUV WE KAIVOTOUOUG TPOTTOUG OXEDIO TTOU YivovTal OTO XEPI
Madi ue wnoiakd oxEdia.

MpoaTtraitoupeva

GRD100 2uv-atrairoupeva | Kavéva

[epiexduevo
MaBrjuatog

KaTtd 1n didpkeia Tou abrpaTog, ol QoITNTEG/TPIEG Ba
aoXoAnBouv/ueAeTioouv TIG akOAouBeg BeaTIKES TTEPIOXEG:
- ZWOoTH Kal dNPIoUpYIKH XPAON AOYICUIKWY YIa OXEBIA0TEG
- Xpnon Tou ocapwrTr.
- Anuioupyikég duvaTtdTNTEG TOU UTTOAOYIOTH oTa TTAioIa dnpioupyiag
YPOPIOTIKWYV YIa BIAQOPES EPYOTIEG.
- 2uvOUOONOG TTAPAdOCIOKAG KAl WNPIOKAG TEXVNG KAl TWV TTPOKTIKWY
oxedloopoU 0dnyei 0 KAIVOTOUEG TTAPOUCIACEIG.
- 'Ep@acn otn dnuUIoupyIKOTNTA KAl TNV KPITIKA OKEWN.

MeBodoAoyia
AidaokaAiag

AloAEEEIG
Ouadikn Epyacia




E¢atopikeupévn Aidaokahia
KpITIkA

Autovoun MeAétn
AidaokaAia Aoyiouikou

Mapouoidoelg

EAANvIkA BiBAIoypoia:

SepEsie - Evening. Martin Eyxeipidio Tou Adobe Photoshop CS5 & DVD.
MatraowTtnpiou.
AyvAikr BiBAioypagia:
- Rafael C. Gonzalez, Richard E. Woods, Digital Image Processing,
Pearson.
- 3DTotal, Beginner's Guide to Digital Painting in Photoshop:
Characters’ 3DTotal Publishing.
- Derek Lea, Creative Photoshop, Taylor & Francis.
- David King, The Commissar Vanishes: The Falsification of
Photographs and Art in Stalin’s Russia
, MeydAn Epyaacia 40%
Agiohoynon Epyaoiec 50%
Mapouadia kal ZUPPETOXNA 10%
otn Téén
ZUvoAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

MApPKeETIVYK yIa ZXEOIOOTEG

KwdIko¢
MaBrjuarog

GRD220

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo

2° 'Etog / 3° EEGunvo @oithong

poitnong
Ovopa Aidackovta | MNwpyog ZouyAidng
ECTS 6 | AloAégeic / eBBopdda | 3 wpec/14 Epyaotripia | L€V 1oxve

€Boouadeg / eBdopada

210X0G MaBrjuarog

To PaEOnua autd oTdxo £Xel va €ioaydyel OTIC QOITNTEG/TPIEG OTIC BACIKES
apXEG Tou MAPKETIVYK TTOU €XEl va KAVEl JE TO ETTAYYEAUA TOU OXEDIAOTH.
Méoa atmmd 1o udbnua avauEveTal va aTTOKTAOOUV YVWOEIG KOl EUTTEIPIEG OTNV
£peuva, 0TO OTPATNYIKO TTPOYPAUMATIONS KAl OXEDIAOHO, OTNV agloAdynon Kal
oTnv TTapouciacn TTpowdnTIKOU UAIKOU, TO OTT0i0 va atreuBbuvetal o€
TTOIKIAOUG KAADOUG, €TTIXEIPNOEIG, TTPOIOVTA, UTTNPECIEG KAl VO OTOXEUEl O€
OIAPOPETIKEG AYOPEG.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAokAfpwaon Tou JaBrRuaTog o1 PoITNTEG/TPIEG avauEvovTal va gival
o€ Béon va:

o Avayvwpifouv Ta Bacikd epyaAcia Tou JAPKETIVYK, Ta OTToia
oxeTiCovTal Ye TN Blropnxavia Tou TTAYYEANATOS TOUG OAAG KAl TTWG
£QapPOloVTal TTPAKTIKA O€ DIAPOPES EPYATIEG.

e AIQUOPPUWVOUV ETTITUXNMEVEG OTPATNYIKEG HAPKETIVYK TTOU VO
atreuBuvovtal o€ SIaPOPETIKA aKpoaThpPIa.

o E@apudlouv pe emmiTuyia TIG yVWOEIG TTOU ATTEKTNOAV OTO HABNUa
auTé yia va TTapwBouv Tn dIKr Toug axedIaaTIKA OoUAgia aAAd Kal
QUTA TWV TTEAATWY TOUG.

MpoaTtraitoupeva

GRD100 2uv-atraitovpeva | Kavéva

Mepiexduevo
Mabruartog

Katd mn didpkeia Tou Jabriuatog, o1 oITNTEG/TPIEG Ba PEAETHIOOUV TIG
OKOAOUBEG BEPATIKEG TTEPIOXEG:

- 'Epeuva, oTpaTnyIkOG TTPOYPAUUATIONO Kal OXEDIOTHOG.

- E&ENEn kal TTapouaiaon TTpowBnTIKOU UAIKOU, TO OTTOIO va
atreuBuveTal o€ TTOIKIAOUG KAGDOUG, ETTIXEIPNOEIG, TTPOIOVTA,
UTTNPECIEG KOl OTOXEUEI O€ DIAPOPETIKEG AYOPEG.

- 'Epeuva o€ avTaywVvIOTIKEG AYOPEG.

- Tpétrol avatTuéng IBEWV VIO JE OTOXEUOUEVO PNVUHA HAPKETIVYK.

- Anuoypa@ikég KaBopiopdg VEWV ayopwv.

- EmayyeApaTikoi pébodol rpowdnong douAciag, TTPOIOVTWY Kal
UTTNPECIWV.

MeBodoAoyia
AidaokaAiag

AloAEEEIG
Ouadikn Epyacia




E¢atopikeupévn Aidaokahia
KpITIkA
Autovoun MeAétn

Mapouoidoelg

BiBAloypagia

EAAnvIkA BiBAioypagia:
- Arens Von William, Arens Christian, Weigold Michael,
AtroteAeopaTikr) AiagAuion, ABrva.
- NoAutmraving MixanA E., Brand, n atpatnyikr, ®epevikn.

AyvAIkn BiBAioypagia:

- Seth Godin, This is Marketing: You Can’t Be Seen Until You Learn
To See, Portfolio Penguin.

- Miller Donald, Building a StoryBrand, Thomas Nelson.

- Barry, P., The advertising concept book : think now, design later : a
complete guide to creative ideas, strategies and campaigns, Thames
& Hudson.

- Nancy Skolos & Tom Wedell, Type, Image, Message: Merging
Pictures and Ideas-A Graphic.

A&loAéynon

EEetdoeig 40%

Epyagoieg 50%

Mapouaia kal ZuppeToxn 10%
otn Tagn

ZUvoAo 100%

FAwooa

EAANVIKA




TitThog Mabrjuartog

loTopia Twv Mpagikwyv Texvwy

KwdIko¢
MaBrjuarog

GRD225

TOTOG padruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

2°°'ET0G / 4° EEGuNnvo

Ovopa AidaokovTa

‘EAeva ZTuAiavou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaompia /
eBooudda

Aev loyuel

216)0G¢ Mabrjpatog

2TOX0G Tou Jabniuarog ival n eicaywyr otnv eEENIEn/avamTuén Twyv
YPOAPIKWY TEXVWV XPOVOAOYIKA, aTTd TIC ApXEG TOU MOVTEPVIOHOU (TEAN 19°Y
alVA) JEXPI TNV ETTAVACTAC TWV WNQIAKWY YPAPIKWY Kal TO OUYXPOVO
oxedlaouo. Méoa atrd Taparripnon, cUyKpIon Kal KPITIKA oulrTnon, To
MaBnua PeAETA, DlIEpEUVA Kal DIATTPAYUATEUETAI TO TTESIO TWV YPAPIKWY
TEXVWYV, UE OTOXO TNV KATAVONGON ToU POAOU TNG YPAPIOTIKAG OTN
dIauSPPWOT TOU OTITIKOU TTONITIOPOU, TNG IOTOPIAG TNG ETTIKOIVWVIOG KAl TNG
01ad00NG IDEWV, NNVUNATWY Kal IDE0AOYIWV.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAfpwaonN TOU HABHPATOG O POITNTEG/TPIEG AvaUEVOVTAI VA Eival O€
Béon va:
o [lepiypdouv kai va egnyouv T ovopdloupe Mpa@ikég TEXVEG.
e Avayvwpifouv Ta XOPOKTNPIOTIKA TTOU OIOKPIiVOUV Ta OIGQOPETIKA
IOTOPIKA KIVANOTA YPOPIKWY TEXVWIV.
o  XpPNOIYOTTOIOUV TO KATAAANAO A€CIANOYIO WOTE va TTEPIYPAYOUV T
YPAQIOTIKA £pya, KOBWG Kal TIG £VVOIEG TOU OXEDIATUOU.
e Avayvwpifouv Ta £pya YVWOTWV YPaPIoTWV / oxXeSIAOTWY Ol OTTOIO!
gixav onUavTiKO avTiKTUTTO OTNV IOTORIO TWV YPAPIKWY TEXVWV.
e >uykpivouv Kal avTirrapaBdaAiouv didgopa €pya ypa@IOTIKAG atro
OIAPOPETIKEG XPOVIKEG TTEPIGDOUG.
e Emegnyolv TTWG 0 OXeDIAOPOG €TTNPEAEl Kal TTNPeAeTal aTTO TNV

KOUATOUpOQ.
o AvaAUouv KpITIKA £pya yPaQIOTIKAG aTTd VTOTTIOUG Kal  GAAoUG
KOAAITEXVEG.
MpoaTtraiToupeva Kavéva 2UVOTTAITOUEVO Kavéva

Mepiexdpevo
MaBrjuatog

Katd mn didpkeia Tou PHabBAPATOG, o QoITNTEG/TPIEG Ba aoxoAnBouv pe Tig
aKkOAOUBEG BepaTIKEG TTEPIOKEG:

o Movrtépva Kivipara: Téxveg kai XeipoTexvia (Arts and Crafts
Movement), Néa T€xvn (Art Nouveau), Sachplakat, ®outoupioudg
(Futurism), KuBiouég (Cubism), Ntavtaiopog (Dada), Mmdouxaoug
(Bauhaus)




o >yedlaoudg TOOTEPS Kal TTpoTTaydavoa: MpwTog kal AeUTepog
Maykéouiog MoAepog, Pwoiki ETTavdoctaon kal KovoTpouKTIBIOHAG,
NeotrAaoTikiopég (De Stijl).

o  KouAtoupa Tng katavaAwaong Kal oxediaouoég TAnpogopiag
[ETAIPIKEG TAUTOTNTEG.

o O peTapoOvTEPVIOUOGS OTO OXEDIOCUO.

e Ynoiakdg oxediaopudg Kal KIVOUPEVA YPOPIKA.

MeBodoAoyia Al0AEEEIG
AT Opadikn Epyaoia
E€atouikeupévn Aidaokahia
Autovoun MeAéTn
Mapouoidoelg
Exdpouéc/Emokéyelg
SRR Eskilson, S.J. Graphic Design: A New History (3rd edition). New Haven, CT:
Yale University Press.
Meggs, P and Purvis, A.. Meggs’ History of Graphic Design (6th edition).
Hoboken, NJ: John Wiley & Sons, Inc.
Muller, J.. The History of Graphic Design, Vol. 1. (1890-1959). London, UK:
Taschen.
Muller, J. & Wiedemann, J.. The History of Graphic Design, 1960-Today.
London, UK: Taschen.
AgIoAGyNoN Eﬁﬂ(’}(}:&l(j 40%
Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
2Uvolo 100%
Mwooa EAANVIKG




TitThog Mabrjuartog

>xedlaopdg OTITIKAG TaAuTdTNTAG

KwdIko¢
MaBrjuarog

GRD230

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

2° 'ET0g / 4° EEGUNVO @oiThoNG

Ovopa AidaokovTta

MNavva Xpiotopopou

ECTS

6 AlaAéEeig / 3 wpeg/14 Epyaoctipia/ | Aev loxuel
eBooudda €Boouddeg | efdoudda

210X0G MaBrjuarog

To pdnua autd €xel WG OTOXO VA EI0AYEI TOUG POITNTEG/TPIEG OTO OXEDIOCUO
OTITIKNAG TAUTOTNTAG YIA TTPOIOVTA, OpyavIoHOUG Kai Talpieg. O1 @oITnTEG/TPIEC
Méoa aTTod TIG epyaaieg Toug Ba dnuioupyoouv AoyoTuTra, CrjJaTa Kal ueyaAo
apIBUO EVTUTTWV KAl WNOIOKWY €QAPHOYWY TOU CUCTAMATOG TAUTOTNTAG.
ETtriong Ba digpeuvcouy Tnv €vvola g pdpkag (brand) kai Twv diadIkaciwy
KTIGiHaTog TNG avayvwpioiydtntag TnS (branding).

MaBnaoiakda
AtroTeAéopaTta

Me Tnv oAokAfpwan Tou JaBrRuaTog o1 POITNTEG/TPIEG avauévovTal va gival
o€ B¢on va:

e EvrotriCouv kai va eEnyouv 1o poAo TTou di1adpapaTifel 0 ypaPIoTIKOG
oXedIooNOG aTn dnuioupyia piag papkag (brand).

o  E@apudlouv atroteAeopaTikd deEIOTNTEG YPAPIOTIKOU OXESIOTHOU,
ylO TNV QVATITUEN OTPATNYIKWY KTIOIMATOG avayvwpIoIuoTNTAG JIAg
papkag (branding).

e Anuioupyouv KaTGAANAa Kal TTpWTOTUTTA AOYOTUTTd, CrUATA Kal
oUuBoAa.

o >xedIdlouv Kal va TTapdyouv OAOKANPWHEVA CUCTHAHATA OTTTIKWV
TAUTOTATWY, CUUTTEPIAQUBAVONEVWV EVTUTTWY KOl WNQIAKWY
EPAPUOYWV.

o [Mapoucidlouv e eTayyeAPATIKO TPOTTO ETTIONUES TTPOTACEIG O€
UTTOWN@QIOUG TTEAATEG.

MpoaTtraiToupeva

GRD220, GRD205 2UVOTTAITOUEVO Aev loyuel

[epiexduevo
MaBrjuatog

loTopikr) Avadpopr / Apxaid ZuuBoAa kai EEENIEN Twv ZnuaTwy
2xed1a0u66 NoyoTuTTwy / ZNUATWV
AvdaAuon Tng Aiadikaaiog Zxedlaopou AoyoTuTTwv

2xeTikl MeBodoAoyia ‘Epeuvag / ZuAoyn MNMAnpogopiwv (AvTaywvioTEG,
2TOXEUMEVO KoIvo KATT.)

ATraitoupeveg TTapalAayég AoyoTuTTwy

Znuacia Tou Xpwpuatog otn Anuioupyia OTmikKAG TautdTnTag




Xprion Pantones

Anpioupyia oAokANpwuEVWY ZuoTnudtwy OTTIKAG Tautdétntag (EvTutreg Kal
WYnolokég EpapuoyEg)

H onuacia tng Ok ETiKoIVWwvia otn dnpioupyia OTITIKAG TautéTnTag
AvdaAuon 81EBVWV Kal TOTTIKWY TTOPAdEIYUATWY

Ti eivan To branding kai TTwg emITUyXAVETAI

MpooTacia Tng OTTiKAG TautétnTag / Anpioupyia Eyxeipidiwy (Brandbook)

MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Ouadikn Epyacia
E€atopikeupévn AidaokaAia
KpITiki

Autovoun MeAéTn
AidaokaAia Aoyiouikou

Mapouoidoelg

BiBAloypaegia

EAANnvIKA BiBAloypaia:

KwvoTtavtotrouAog, M. Graphic Design. Ekdooeig Gramma

AvyvyAikl BiBAloypagia:

Wheeler, A. Designing Brand Identity: An Essential Guide for the Whole
Branding Team. New York John Wiley & Sons Inc

Brooking, C. Creating a Brand Identity: A Guide for Designers. Laurence
King Publishing

Airey, D. Logo Design Love: A Guide to Creating Iconic Brand Identities.
Peachpit Press

Hardy, G. Smashing Logo Design: The Art of Creating Visual Identities.
John Wiley & Sons

AgloAdynon

Meyahn Epyaoia 40%
Epyaociec 50%
Mapouadia kal ZUPHETOXNA 10%
otn T&én
ZUuvolo 100%

Awooa

EAANVIKA




TitThog Mabrjuartog

Eicaywyn ota lNoAupéoa

KwdIko¢
MaBrjuarog

GRD235

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

2° 'ET10G @oitnong / 4° EEaunvo @oitnong

Ovopa AidaokovTta

Afuntpa EyyAéCou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To pdéBnua TTapéxel hia KaAUTEPN avTiAnwn yia Ta CUCTANATA TTOAUPECWV KAl
yla TIC E€QAPUOYEG TOUG OTOV KOOWO TNG VYPAQIOTIKAG ETTIKOIVWVIAG.
Mapouaoialel Tig BepeAIdEIC 16€€C, 0poAoyieg Kal Bewpia Twv VEwY PECWV.
“Zuotuata MAnpo@opikAg”  kKai  “TAwooceg  TMpoypaupaTiohgoU  Kal
HAekTpoviKwy  YTroAoyioTwy”  oudntouvTal  Kal avaAvovtal. ETmimTAéov
TTOPOUCIACEl TTPOYPANUATA OXEDIACHOU KAl TEXVIKWY EQAPHOYWY, OTTWG YIa
TNV emegepyaaia eikévag Kail BivTeo.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAApwaon Tou JABAUATOG OI POITNTEG/TPIEG AvaUEVOVTAl va gival
o€ Béon va:

Mepiypdgouv TIG BACIKEG £VVOIEG TWV TTOAUPECWV.

Mepiypd@ouv Ta Kupia pépn evog NMANPo@opIiakoU 2ZUCTHUATOG.
Avayvwpifouv Toug BacikoUg TUTTOUG AOYIOUIKWV.

XpNOIKOTTOI0UV ATTOTEAECHATIKA AOYIOUIKG ETTECEPYATIAg KEINEVOU.
XpnoIJoTToloUV aTTOTEAEOUATIKA AOYIOUIKG VEWV HECWV.
XpnaolyoTtroloUv atroTEAEGUATIKA Ta BacIKG epyaAcia Twv AOYIOUIKWV
TWV pagikwyv Texvwyv, TEXVIKWY TTPOYPAUUAETWY Kal €OTTAICHO.

e XpnaoiyotroloUv atTroTEAECUATIKA Ta Bacikd epyaAeia yia Tnv
emmegepyaaoia Bivreo kai fxou.

Mpoataitoupeva

GRD205, GRD215 2uvaTraIToupeva Agv loyuel

Mepiexouevo
Mabruartog

Znuacia Twv TToAupéowv otnv OTITIKA ETTIKoIvwvia

MeIPOUATIKEG HOPPES TWV VEWV PECWV

H emidpaon mng TexvoAoyiag otnv e¢ENIEN Kal TRV AloBNTIKr TOU oXESI0OUOU
Anuioupyia KAIVOTOUWY TTPOYPANUATWY

XpAon KIVOUREVWY KAl KIVIUOATOYPAPIKWY OTOIXEIWV

2UyXpOoVveG TACEIC OTNV YPAPIOTIKN

Xprion Twv TTOAUPECWYV YIa EUTTOPIKOUG OKOTTOUG

EmTuxA¢ ouvduaoudg TUTTOYPAPIKWY OTOIXEIWY, Kivnong Kal dIadpacTIKAG
eIkévag




MeBodoAoyia AlOAEEEIG
AT Opadikn Epyaoia
E€atouikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
AidaokaAia AoyiouIKOU
Mapouaoidoeig
Exkdpouég/EToKEWEIg
BiBAIoypaia EAANnvikr BiBAloypagia:
BoukaAng, A. X. Ocwpia & mpdén twv 1O OUYXPOVWY TEXVOAOYIWV
TTANPOQOPIKNS. ZUYXPOVN EKOOTIKA
AyvAikn BiBAioypagia:
Fluckiger, F. Understanding networked multimedia: applications and
technology. Prentice Hall
Daniele, T. Poly-modeling with 3ds Max: thinking outside of the box. Focal
Press/Elsevier
Telea, A. Data visualization: principles and practice. A K Peters
Wallace, J. Hard drive: Bill Gates and the making of the Microsoft empire.
Wiley
Jago, M. Adobe Premiere Pro CC 2019 release: classroom in a book the
official training workbook from Adobe. Adobe Press
Michael, A. Greg, H. and the AGI creative team. Adobe Dreamweaver CC:
digital classroom. John Wiley & Sons, Inc
Chapman, N, P. Chapman, J. Digital media tools. John Wiley
Elsom-Cook, M. Principles of interactive multimedia. McGraw-Hill
. MeydAn Epyaacia 40%
ACI0A
GoAGynon Epyaociec 50%
Mapouadia kal ZUPHETOXNA 10%
otn T&én
ZUuvolo 100%
FAwooa EAANVIKNA




TitThog Mabrjuartog

Eicaywyn otov TpiodidotaTto Zxedlaouo

KwdIko¢
MaBrjuarog

GRD240

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

2° 'ET0g / 4° EEGUNVO @oiThoNG

Ovopa AidaokovTta

Tdoog AvacTtaaiadng

ECTS

Aev loyuel

6 | AlaAé€eig / eBdopada | 3 wpeg/14

€Boouadeg

Epyaotpia /
eBooudda

210X0G MaBrjuarog

To pdbnua oToxeuel OTNV €I0AYWYH TWV QOITNTWV/TPIWY OTNV KATAOKEUN)
TPIOOIAOTATWY £PYWV MECA ATTO TOV TTEIPAUOTIONO HE OIAPOPETIKA UAIKA,
KaBwg Kal oTnv €UTTAOKA Toug O€ Mia dlaAoyikK oulATnNon OXETIKA WE TOV
TPI0dIA0TATO OXEDIAOUO. MPOKEITAI YIa TTPAKTIKO UABNUa TO OTToI0 MEAETA TNV
KATOOKEUN TPIODIAOTATWY £PYWV HE Tn XPON TTOIKIAWY UAIKWV Kal gival
OXEQIAOMEVO HUE TPOTTO TTOU VA TTPOCPEPEI KATAVONON OXETIKA PE TOV TPOTTO
ME TOV OTTOI0 aUTA Ta £pya UTTOPOUV va XpnoldoTroinBolv ae Sl1agopETIKA
TTPOTCEKTG, evd  TTAPAAANAC TTpowBEel TNV AVATITUEN TNG KPITIKAG OKEWNG.
EmmpbéoBera, 10 pabnua autd Ba dwaoel OTOUG POITNTEC/TPIEG MIa BACIKA
Karavonon Twy TPOTTWV HE TOUG OTTOIOUG O TPIoDIACTATOG OXEDIOOUOG UTTOPET
VO XpnoigotroinBei o GAAa POBruata Tou TTPOYPAPUATOG, OTTWG VIO
TTapAdeIyua oTo oXedIOOUO CUOKEUAOIAG KAl TO KIVOUUEVA YPOPIKA.

Me Tnv oAoKAfpwon Tou JaBRuaTog o1 OITNTEG/TPIEG avauévovTal va gival

MaBnoiaka . ,
AtroTeAéopaTta ae Beon va: . . . . .
e XpnoiyoTrolouv apx£G Tou oxedlooPoU o€ TpIodIdoTaTa €pya.
e [leipapariovTal e Pia TTOIKIAIQ HECWV KOl EpYAAEiwY, yia TN
onuioupyia TPICOIACTATWY £PYWV.
o  XPNOIYOTTOIOUV £PEUVNTIKEG OECIOTNTEG VIO TNV AVATITUEN KAl TNV
eTTiAuan evog TTpoBARuaTOg o€ TPIodIAaTATN HOPYPN.
e Emkoivwvioouv pe emmTuxia 10e€g o€ TPIOOIAOTATN HOPP).
e AgioAoyouv Tn dikA Toug dnuIoupyIKr dladikacia KaTA TNV KATOOKEUNA
TPIOBIACTATWY HOVTEAWV.
MpoaTtraitoupeva GRD105 2uv-atrairoupeva | Kavéva
MepIEXGUEVO Katd 6|c"xp|<£|cx Tou uaeﬁpaTog, ol (ponmég/Tpl’sg Ba 5
Maruarog a0oX0ANBoUV/ueAeTACOUV TIG OKOAOUBEG BEUATIKEG TTEPIOXEG:

- MpakTikA yvwon TpiodidoTatou oxediaouou.

- Méoa kai epyakeia: Mia TToikiIAia péowv TTou oTnNPICouV TIG £VVOIEG Kal
TIG APXEG TOU OXEDIATNOU, O1 OTTOIEG UTTOPOUV va TTEPIAaUBAvOUV
EUAO, TTNAG, pETaAAa, xapTi, cUpua, yOwo Kai diagopa AAAQ UAIKA.

- ApaoTnpiodTnTEG, £Vvvoieg Kal OEEIOTNTEG OTTWG CUVOETIKY SOWN], OTTTIKA
I00pPOTTiA, KAipaka /avaAoyio/TTpooTITIKA/aTTé0TO0N, OXEON OYKOU
Kal gadag, BTk pop®n Kal aAANAETTIOpacn apvnTIKoU XWEOou,
HETOPOPPWAON TNG HOPPNG.




- Karaokeur], arrodéunon kai avadounorn.

- MoriBa/mpétutra, BeTIKO/apvNTIKO, OTITIKOG/EVVOIOAOYIKOG
TPIOBIACTATOG XWPOG O€ AVTIKEIMEVA EUTTVEUCUEVA ATTO TA OPYaVIKG
oToIXEia TTou BpiokovTal oTn @UON.

- ZUvOUAOHOG aVOUOIWY UAIKWV.

MeBodoAoyia AlaAEEEIG
AT Opadikn Epyaoia
E¢atopikeupévn Aidaokahia
KpITikn
Autévoun MeAETn
EpyaoTtipia
Mapouoidoeig
, EAANnvikr BiBAioypagia:
SR - Mamadotrepdkn AoTracia, Mepi YAUTITIKAG, ABriva, EkddoeIg Tou
doivika.
- TevtokdAn AvacTtacia (Beetroot), Ta MNapeEnynuéva TEpata NG
EAANVIKAG MuBoAoyiag, Mouogio M1revakn, Mangel — Wurzel.
AyvyAikr BiBAioypagia:
- Zach Oat, Tim Bruckner, Rubén Procopio, Pop Sculpture: How to
Create Action Figures and Collectible Statues, Watson-Guptill.
- Robert Klanten; Matthias Hubner, High Touch: Tactile Design and
Visual Explorations, Die Gestalten Verlag.
- Judith Collins, Sculpture Today Phaidon Press.
- Richard Flood, Laura Hoptman, Massimiliano Gioni, Trevor Smith,
Unmonumental: The Object in the 21st Century Phaidon Press.
2 MeydAn Epyacia 40%
ACIoA
Giohdynon Epyagoieg 50%
Mapouacia kal ZUPHPETOXNA 10%
otn Tagn
ZUvoAo 100%
FAwooa EAANVIKNA




TitThog Mabrjuartog

Mpagikég TExves kal MNMapaywyn

KwdIko¢
MaBrjuarog

GRD245

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo

2° 'ETt0g / 4° EEGUNVO @oiThoNng

poitnong

Ovopa Aidaockovta | 21Tupog Kapkwtng

ECTS 6 AlaAéEeig / 3 wpeg/14 Epyaoctipia/ | Aev loxuel
eBooudda €Boouddeg | efdoudda

210X0G MaBrjuarog

Méoa amd 10 pdénua autd ol eoITnNTEG/TPIEG Ba €pBouv Ot €TTaP PE TNV
I0TOPIa TNG EKTUTTWONG KAl TwV dIa@OpwV dIadIKaoIwyY YNQPIoKAG EKTUTTWONG:
TNV TTPOEKTUTTWON (pre-press), Tnv ekTUTTWOnN (press) Tn BiBAIodeaia (post-
press) kal Tnv Onuioupyia e-book. Xta TAdicla TOUu pOBAUATOG Ol
QoITNTEG/TPIEG Ba €XOUV €TTIONG TNV €uKaipia va a&lohoyrioouv dIAQopeg
OTITIKEC AUCEIC KAl TEXVIKEG TIOU XPNOIYOTTOIOUVTAI O€ EVIUTTO MPECQ
evnuUéPWOonNG, aAAG Kal va TIG EKTEAECOUV TTPAKTIKA O€ EVTUTTN MOPOR, EVW
TTapdAAnAa Ba treipapaTiotolv he didpopa UAIKA Kal QIVIpIoUATA.

Me Tnv oAoKARpwaoN Tou HaBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va gival

MaBnoiakda o¢ ,
AmroTeAéopaTta Ot beon va: . , . . ,
o [lepiypd@ouv kai oulnTouV TIG ONPAVTIKOTEPEG TITUXEG TIG Bewpiag
Kl TNG 10TOPIAG TNG EKTUTTWONG.
o [eprypdpouv Tig didgopeg HeBSSOUG TTaPAYWYNG KAl TTWG QUTEG
MTTOPOUV va €TTNPEACOUV TO OXEDIOOTH.
e E@apudlouv TIg BACIKEG ApXEG OXEDIATPOU OTNV TTAPAYWYIKA
d1adikaoia EKTUTTWONG.
o Emdeikviouv emmdpkeia otn XxprRon Twy Aoyiopikwyv Adobe Illustrator
kalr Adobe Photoshop, aAAG kal aTn Xprion wneiakwy odnylwy,
OTPWHATWY, £YXPWHNG AEITOUpYiag, K.ATT.
o XeIpiovTal aTTOTEAETUATIKA UETPATEIG OTNV EKTUTTWON.
Mapdayouv PaupbacTTpeS KAl TTOAUXPWHEG EKTUTTWOEIG.
e AgioAoyouUv kal eTTIAEyouv Ta KATaAANAGTEPA UAIKG Kal ueBddoug
EKTUTTWONG dIaQOpwWV £pywyv oXeDIATOU.
o  E@apudlouv pe emituyia peBddoug TpoeToIgaciag SIadIKTUAKA
BiBAia (e-books)
MpoaTtraitoupeva GRD205, GRD215 2UVaTTAITOUPEVO Aev loyuel
Mepiexopevo e loTopia TNG eKTUTTWONG.
Mabruartog

o AIGQOpPEG TEXVIKEG EKTUTTWONG: OTOIXEIOBETNON, AIBoypagia,
peTagoTuTTia, Babututria, avayAuen Hop®n, YneIiakr eKTUTTWOT.

e OpoAoyia TTapaywyng.
o YAIKA (xapTi kal GAAQ).




o Aciroupyieg/texvikég xpwuatog(CMYK, Pantone, RGB).
o AouAelovTag e TUTTO, XpWHA, EIKOVES (avaAuan).

o Aladikaoia TTPoeKTUTTWONG (pre-press).

o KOOTOG eKTUTTWONG.

o >xedIaoTIKA Ol10dIKaTia yIa EKTUTTWON Kal e-books.

o  ZUAANWN, oxediaoudg kal dnuioupyia SIKWY TOUG EVTUTTWY OTA
TTAQICIO EQYACIWY, XPNOIUOTTOIWVTAG UIA TTOIKIAIG HECWYV EKTUTTWONG
KAl XapOKTIKAG, GAAG Kal TEXVIKWY yia Tn BeATiwon Twv
XOPTOQUAOKIWV/TTOPTOPOAIWV TOUG.

o AVATTTUEN IKOVOTATWY, YVWOEWV KOl EKTIUNONG TOU POAOU TwV
UAIKWV, TWV TEXVIKWY KAl TWV EVVOIWYV OTIG EVTUTTEG TEXVEG.

MeBodoAoyia
AidaokaAiag

AlaAEEEIg

Opadikh Epyacia
E¢atouikeupévn Aidaokahia
KpITIkA

Autovoun MeAéTn
EpyaoTtipia

AidaokaAia Aoyiouikou
Exdpouéc/Emiokéyeig

Mapouoidoeig

BiBAloypagia

EAAnvIKA BifAioypagia:
Apoapag, M. Xapakrikn kai Evrurrn Téxvn. MeTaixuio

AyyAikr BiBAioypagia:
Edward, D. Print and production finishes for sustainable design. RotoVision

Pipes, A. Production for graphic designers. Overlook Press

Greenwald, M. L, Luttropp, J. C. Graphic design & production technology.
Prentice Hall

Ambrose, G. Basics Design: Print and Finish. Lausanne, Switzerland: AVA
Publishing

Bann, D. The All New Print Production Handbook. New York, NY: Watson-
Guptill Publishing

D’Arcy Hughes, A. The Printmaking Bible: The Complete Guide to Materials
and Techniques. San Francisco, CA: Chronicle Books

AéloAéynon

Meyahn Epyacia 40%
Epyaoieg 50%
Mapouadia kal ZUPPETOXNA 10%
otn Tagn
ZUvolo 100%

FAwooa

EAANVIKA




TitAog MaBrjuatog | Tutroypagia Il
Kwdikég GRD300
MaBrjuarog

TOTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

3°'ETog / 5° EEGunvo @oitnong

Ovopa AiddokovTta

MNdvva Xpioto@poépou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

EpyaoTipia /
eBdoudda

Aev loyuel

>16)0G¢ MaBrjpatog

AuTO gival To TPITO PABNUA € PIa GEIPA HABNUATWY APIEPWPEVN OTN MEAETN
TNG TUTTOYPAQiaG. To YABnua EMKEVIPWVETAI KATA KUPIO Adyo aTn PAKPO Kal
MiKpO TUTTOYPA®IiO O€ EVTUTTEG KAl WNQIOKEG EQAPUOYEG VIO CUYKEKPIMEVA
OTOXEUHMEVA KOIVA. ZTOXOG TOU MOBAuATOG €ival va avatrTugel kal va
KAAAIEPYATEI TTEPAITEPW TNV IKAVOTNTA TWV QOITNTWV/TPIWV 0TN dnuioupyia
eCeNlyPévwv oxnudtwy oeAIBOTTOINONG KAl OTITIKWY ME TTOANATTAG eTTiTreda
IEPAPXNONG VORUATOG, OTTOU N avAyVWOIKOTNTA KAl EUavVAyVWOINoTNTA gival
ONPAVTIKOi TTOPAYOVTEG.

MaBnoiakda
AtroTeAéopaTa

Me Tnv 0AOKApwon Tou YaBRUATOG 01 YOITNTEG/TPIEG avapEévovTal Va gival O€
Béon va:

o [lpocapudlouv TIG TUTTOYPAPIKES TTAPAUETPOUS WOTE VA
EMTUYXAVETAI N OPYAVWOT) TOU KEIPEVOU Kal N BeATiwON TNG
£UOVAVAYVWOIPNOTNTAG

e Anuioupyouv Kail va pappolouv CUCTAHATA YPAPIKOU TTAEYUATOG
WOTE va BeATIWVOUV TNV AVaYVWAIPOTNTA, va dWOOUV EUPach OTn
OOMN Kal 0TV OpYAVWON TWV KEIPEVWV.

e AgioAoyoUv KpITIKA TRV aia Tou XpWHATOG KAl TNV IKAVOTNTA TOU VO
eVIOYUEI TNV EUAVAYVWOIPOTNTA O€ EVTUTTEG KAl WNPIOKES EQAPHOYEG.

o [lpocodiopifouv TO aKkpoaTHPIO OTO OTTOI0 OTOXEUOUV, KABWG Kal va
TTapAyouv KATAAANAEG TUTTOYPAQIKEG AUCEIG.

o EvowpaTtwvouv TUTTOYypa@IKd OToIXEIO Kal EIKOVA PE ETTITUXIA.

MpoaTtraiToupeva

GRD205 2UVOTTAITOUEVO Aev loyuel

Mepiexduevo
Mabruartog

Tutroypa@ikég atrooTdoelg: AiaoToixeiwon, Apaiwon kai MNMikvwaon
Alaotnpatwy / Aidotnua petagu Apddwyv (S1doTixo)

>uvnBiopéva TutToypa@IKa AABn/mrpoAnRuaTa: ‘op@avég’ Kal ‘XAPeS apddeg

NeTTTOHEPEIG AVAAUGCH KOl €QAPHOYH TWV KAVOVWY EUAVAYVWOIUOTNTAG Kal
£UAVAYVWOTIAG.

2uoTAMaTa 1IEPAPXNONG MNVUUATWY




2T0iXI01N KAl CUAAABIOPOG
Mponyuéva cuoTAPATA YPAPIOTIKWY TTAEYUATWY

Mponyuéveg dlaTdteig keluévou (yia brochures, agiceg, ETIKETEGC CUOKEUQTIOG
KATT.)

2eNIdoTToinoN

KatdAAnAol xpwpaTIKoi cuvOuaoHoi yia evioxuon TNV avayvwaoluétntag yia
EVTUTTEG KOl YNQPIAKES EQAPHOYEG

ETiteuén euavayvwoipdtntag yia SIapopeTIKA aKpoaTAPIA.
Tutroypa@ia yia YnPIakEG EQAPUOYEG
Baoikég Ae€lotnTeg 01O Indesign

MeBodoAoyia AIaAEEEIG
AidaokaAiag Ouadiki Epyaoia
E€atopikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
AidaokaAia Aoyiouikou
Mapouoidoeig
BiBAIOYpagia EAAnvIKA BifAioypagia:
Felton, P. O1 déka evroAéc tn¢ Tumroypagiac. Alpetikn Tutroypagia:
MNapaBaivovrag 1ic 0éka evioAéc Tn¢ Turmoypagiag. ABriva: Dart Books
AyvAikn BiBAioypagia:
Hochuli, J. Detail in Typography. London, UK: Hyphen Press
Ambrose, G. Typography — Basics Design. Switzerland: Ava Publishing
Samara, T. Making and Breaking the Grid: A Graphic Design Layout
Workshop. Minneapolis, MN: Rockport
. MeyaAn Epyagia 40%
AGIOA
GioAdynon Epyagieg 50%
Mapouadia kal ZUPHETOXNA 10%
otn Tdagn
ZUvolo 100%
Mwooa EAANVIKA



http://www.amazon.com/Ellen-Lupton/e/B001JRZFK8/ref=ntt_athr_dp_pel_1

TitThog Mabrjuartog

pagikég TExveG Kal Alopripion

Kwdikdg GRD305
MaBrjuarog

TOTTOG paBUATOG | YTTOXPEWTIKO
ETritredo Mruyio (10¢ KukAog)

‘Etog / E€aunvo
@oitnong

3° 'ETtog / 5° EEGunvo @oithong

Ovopa AidaokovTta

MNwpyog ZouyAidng

ECTS

6 | AlaAéEeig / eBdouada

3 wpeg/14
€Boouadeg

EpyaoTripia Aev loyuel

/ eBdopada

210X0G MaBrjuarog

2KOTTOG TOU PJOBAUATOG ival N EI0aywyr TwY QOITNTWV/TPIWV OTIG YPOPIKEG
TEXVEG Kal OlaQAUIoN KAl OTNV TTApAaywyr] YPAQIKwyY BAcIoPEVa OTIG avVAYKES
NG ayopdg. O1 poITNTEC/TPIEG Ba ATTOKTACOUV TIG ATTAPAITNTEG BEEIOTNTES
£T01 WOTE va eival g B€on va etmAUouv didgopa TTpoAAuaTa axedlaouou.
I1aiTepn éupacn Ba doBei oTOV ToUED TNG €PEUVAG KAl TWV HEBGdWV
TTOPAYWYNG TTOU XPNOIUOTIOIOUVTAI OTTO TOUC OXEDIOOTEC.

MaBnaoiakda
AtroTeAéopaTa

Me Tnv oAokAfpwan Tou JaBrRuaTog o1 OITNTEG/TPIEG avauévovTal va gival

o€ B¢on va:

e XpnoiyoTroloUv WPE ETTITUXIO TNV TUTTOYPAQia Kal TV €IKOVA, O€ HIa
TTOIKIAIQ YPOQIOTIKWY Kal dIO@NMICTIKWY HOPPUV.

e [lapdyouv TTPWTOTUTTA YPA@IOTIKG OTA TTAQiCIO dIAPNUICTIKWY
OXEOIAOTIKWY QVaBETEWV.

o >uvBETOUV PE TPOTTO KAIVOTOUIKG, XPNOIUOTIOIWVTAG HE ETTAPKEIN TA
0 KATAAANAQ AOYICUIKA OXEDIATHOU.

o Emegnyouv kal agiohoyolv TIG AUCEIS TTOU TTapousiacav aTa TTAaioia
EQPYACIWY, OTO TTAQICIO KPITIKAG.

o  E@apudlouv Tig KOTAANAEG epeuvnTIKEG HEBODOUG O€ GAa Ta £pya

oxedlaouou.

o [lapoucidalouv TTPWTOTUTTEG I0EEC UE EVA ETTAYYEAUATIKO TPOTTO.

MpoaTtraitoupeva

GRD245, GRD230

2uv-aTmairoupeva

Kavéva

Mepiexdpevo
MaBrjuatog

Katd mn didpkeia Tou pabriuatog, ol oITnTEG/TpieG Ba
aoXoAnBouv/ueAeTioouy TIG akOAouBeg BeaTIKES TTEPIOXEG:

- MéBodol kaBopIoPoU TOU OTOXEUOPEVOU KOIVOU.

- Mé£Bodol avdTmTugng evog dianuioTIKoU oxediou Kal I0EAG OTTWG N

opadikr 16€00UeANa

- MeAérn TrepiTrtwong (case study)
- ZTUNY@og (kKAaaikd, auyxpovo, XIOUHOPIOTIKO)
- 'Eviumra (epnuepideg, TTEPIODIKA)
- E&wrtepikou xwpou (trivakeg diagnuicewyv - Billboards)
- 'Ep@acn oTn dnUIOUPYIKOTNTA KAl TNV KPITIKA OKEWN.

MeBodoAoyia
AidaokaAiag

AloAEEEIG
Ouadikn Epyacia




E¢atopikeupévn Aidaokahia
KpITIkA
Autovoun MeAétn

Mapouoidoelg

BiBAloypagia

EAAnviIkA BifAioypagia:
- Zwtog, . X., Ala@ruion : oxedlaouog, avamTuén,
amroteAeopaTikOTnTa MNWpyog X. ZwTtog. @cocalovikn, University
Studio Press.

AvvAIkn BiBAloypaoia:

- Robin Landa, Advertising by Design: Generating and Designing
Creative ldeas Across Media, Wiley.

- Pete Barry, The Advertising Concept Book: Think Now, Design
Later, Thames & Hudson.

- Armin Vit and Bryony Gomez-Palacio, Graphic Design, Referenced:
A Visual Guide to the Language, Applications, and History of
Graphic Design, Rockport Publishers.

- Gunther,K and Van Leeuwen, T, Reading Images: The Grammar of
Visual Design, Routledge.

- Nancy Skolos & Tom Wedell, Type, Image, Message: Merging
Pictures and Ideas-A Graphic.

AgloAdynon

MeydAn Epyacia 40%
Epyaoiec 50%
Mapouaia kal ZuppeToxn 10%
otn T&én
ZUvoAo 100%

FAwooa

EAANVIKA




TitThog Mabrjuartog

Eikovoypdenon yia I'pagikég TExves kal NMoAupéoa

Kwdikég
MaBrjuarog

GRD310

TOTOG padruaTog

YTTOXPEWTIKO

ETitredo

Mruyio (10¢ KukAog)

‘Etog / E€dunvo
@oitnong

3° 'ETtog / 5° EEGunvo @oitnong

Ovopa AidaokovTta

Tdoog AvaoTaoiadng

ECTS

Aev loyuel

6 AlaAéEeIG [ eBoouada | 3 wpeg/14

€Boouadeg

EpyaoTpia
/ eBdouada

216)0G¢ MaBrpatog

O oko1ég autou Tou padbnuaTog gival va d10Agel GToug HabnTES TIC DIAPOPES
KAANITEXVIKEG TEXVIKEG TTOU XPNCIMOTTOIOUVTAI VIO TNV ETTIKOIVWVIO EVVOIWY KAl
TTANPOPOPIWV TTOU OTTEUBUVOVTAI O€ KATAVOAWTEG KAl ETTIXEIPNOEIS PHEOW
EIKOVOYPOQPNOoEWY, TO00 0€ YNYIakr 600 Kal g€ EvTuTrn Pop@r. Méow piag
o€Ipdg epyaciwy, ol haBnTég Ba evBappuvBouv va avamTuouv ypagikda
EIKOVOYPAQPNONG Kal TEXVN TTOAUPECWY TTOU Ba €TTIKOIVWVOUV  ETTITUXWG
EVVOIEG KAl IDEEC TTOU TTPOEPYOVTAI ATTO TIG AVAYKeS TNG Ayopds. ETtiong Ba
000¢i éupaan aTo PoAd Kai TIG EPAPHOYES TNG EMTTOPIKAG EIKOVOYPAPNOoNG OTa
TTAQICIA TWV YPAPIKWY TEXVWYV KOl TTOAUPECWV.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAfpwaon Tou JaBRuaTog oI OITNTEG/TPIEG avauévovTal va gival
o€ Béon va:

o EmMOeIKVUOUV TTPOKTIKI KAl EQAPUOCUEVN KATAVONON TwV
BewpPNTIKWY Kal TTPAKTIKWY ApXWV TTOU XPNOIKOTToIoUVTal
oTnv €IKovoypaenon.

e  XpPNnOIYOTTOIOUV KAl OUVOUALOUV HE KAIVOTOPO TPOTTO DIAPOPES
TEXVIKEG €IKOVOYPAPNONG Yia T dnuioupyia oUyXpovwy EUTTOPIKWY
EIKOVOYPAPNUEVWYV OXEBIWV.

o  Emdeikviouv EUTTPAKTA TTWG Ol EIKOVOYPAPROEIS UTTOPOUV va
XPNOIUOTTOIOUV JE OKOTTO TNV TTpowBNoN Kal TTwANaN TPoidvVTWY,
I0EWV KAl UTTNPECIWV.

e Xpnaoiyotrolouv e eTTAPKEIR OXEOIAOTIKA AOYIOUIKA yIa VO
TIPOOPEPOUV TTOIKIAEG EIKOVOYPAPIKEG AUCEIG.

MpoaTtraiToupeva

GRD245 2uv-atrairovueva | Kavéva

[epiexduevo
MaBrjuatog

Katd 1n didpkeia Tou abrpatog, ol QoITNTEG/TPIEG Ba
aoXoAnBouv/ueAeTioouv TIG akOAouBeg BeaTIKES TTEPIOXEG:

- Meipapatioyog Pe dDIAPOPES TEXVIKEG KAl HETA EIKOVOYPAPNONG.

- AvatrTuén S€CIOTATWY OXETIKWYV UE TNV EIKOVOYPAPNON, OTTWG N
IKAVOTNTA VA ETTIKOIVWVOUV KAl VO QVATTOPIOTAVOUV OTITIKA
KATOOTAOEIG, OKEWEIG Kal 1O€EC.

- Meipapatiopog pe didpopa AoyIoUIKA oXedlaouoU, WOTE va
avTIAN®BoUV Kai va avakaAUWOouV TO TTPOCWITTIKO TOUG GTUA Kail UPOG
OTnV EUTTOPIKI EIKOVOYypda@non.




- AVATTTugn TnG TTPOCWTTIKAG TOUG KPITIKNG OKEWNG, YEYOVOG TTOU Ba
TOUG ETTITPEYEI VO AGIOAOYOUV TIG OTITIKEG KAI BEUATIKEG TITUXEG TNG
TIPOCWTTIKAG TOUG TTPAKTIKAG, KABWG Kal Tou €pyou GAAwY
EIKOVOYPAQPWV.

- 'EMPTIPOKTN £QAPUOYH TNG EUTTOPIKAG EIKOVOYPAPNONG KE OKOTTO TNV
TTPoOWONaCN Kal TTWANCN TTPOIOVTWYV, IBEWV KAl UTTNPECIWV.

MeBodoAoyia AIOAEEEIG
AT Opadikn Epyacia
E€atopikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
EpyaoTtipia
AidaokaAia Aoyiouikou
Mapouoidoelg
. EAANnvikr BiBAloypagia:
SO - ZUAAekTIKO £pyo, EAANVIKG BpaBeia ['pa@ioTiKAG Kal
Eikovoypdenong, ISIwTIKA.
- AvOpiwTdakng MavwAng, Zx£dia TTOANG, Ne@EAN.
AyvAikn BiBAioypaegia:
- Greg Houston, lllustration that Works: Professional Techniques for
Artistic and Commercial Success, Monacelli Studio.
- Alannah Moore, The Collage Ideas Book, llex Press.
- Society of Publication Designers (U.S.), The Best Magazine Design,
Photography, lllustration, Infographics & Digital, Beverly, Mass:
Rockport Publishers, Inc.
- Varia Bortsova, Soviet Visuals
- Bologna Children's Book Fair, Illustrators Annual 2019
. MeydAn Epyaaoia 40%
ACI0A
SloAdynon Epyacieg 50%
Mapoucia kal ZuppeToxn 10%
otn Tdagn
ZUvoAo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

Kivouueva IMpa@ikd |

KwdIko¢
MaBrjuarog

GRD315

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

3° 'ETtog / 5° EEGunvo @oithong

Ovopa AidaokovTta

Afuntpa EyyAéCou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

Mpdkerrar yia €I0aywylkd PadBnua oTig Paoikég €vvoIEG TWV KIVOUUEVWY
YPOQPIKWY Kal  Tou oxedIaouoUu TTPOROANG, CUMTTEPIAAUPBAVOUEVWY TwV
(TTPowBNTIKWV) TTPOROAWY yia Ta TNAEOTITIKA JiKTUQ, TWV TITAWYV TAIVIWY, TWV
BeUdTWY  ETTWVUHIOG, TWV ETAIPIKWY EKONAWOEWY, TWV KIVAUOTOYPOPIKWY
TTPOBOAWYV, TWV TNAEOTTTIKWYV dIaPnUicEWV, TwV BIVTEO KAITT, KATT. ZTa TTAQiCIO
TOU HaBnuaTog Ba yivel emTiong avagopd Kal e@appoyn OTIC KATAAANAES Kal
OUYXPOVEG BIOUNXAVIKEG EQAPUOYEG NAEKTPOVIKWYV UTTOAOYIOTWV.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAApwoN Tou JaBAUATOG O POITNTEG/TPIEG AvaEVOVTal va gival
o€ Béon va:

e EmOeIKVUOUV TTPOKTIKI KATAVONGOT O OX£0N UE TN dIadIKACia
TTapaywyng evog véou Péoou oTa TTAaioIa XpovodiaypdupaToG.

o  AIQTUTTWVOUV BIOQPOPETIKEG PPETKEG IBEEG, XPNOIUOTTOIVTAG
0100£0¢€1g, €IKOVoypaia Kal TUTToypagia.

e Opyavwvouv xpovodidypauua pe Baon Tig ueBGdOUG TTapaywyng
(Mpo-Trapaywyn, Kupiwg Mapaywyn, Metd-rapaywyn).

e [lapoucidfouv KaAd oXedIOOUEVES OTITIKEG AUCEIG.

Mpoataitoupeva

GRD235 ZuvaTraIToupeva Agv loyuel

Mepiexdpevo
Mabruartog

Kivnuartoypagia kal Bacikég apx€G TNG KIVOUUEVNG EIKOVAG

Eicaywyn ota Baoikd Aoyiopikd eTegepyaciag/ouvbeong (Adobe After
Effects, Adobe Premiere, Adobe Soundbooth, Adobe Encore)

Baoikég Bewpieg Kal TEXVIKEG yia TN dNIoUpYia EIKOVWV yia TAIVIEG Kal VEQ
péoa

Emegepyaoia Axou

TpiodidoTata eTitTreda Xwpou

Kivnuartiki Tutroypagia

Eicaywyn 0Tn xprion Kapepag

Meipapatikh Kivoupevn ikova (Tralon Kivnong) KATT

20vBean Kai €10IKA Q€




ATTOd00M, €aywyr Kal UETA-TTapaAYwWYH.

MeBodoAoyia Al0AEEEIG
LISEEREIEG Ouadikn Epyacia
E€atopikeupévn Aidaokahia
KpITIKA
Autovoun MeAétn
AidaokaAia AoyiouIKOU
Exkdpouég/EToKEWEIg
Mapouoidoelg
SRR EAAnvikn BiBAloypagia:
BaoiAeiadng, I'. Animation : igTopia kai aio6nTiky TOU KIVOULEVOU GxEdIOU.
Alyokepwg
AyyAikn BiBAioypagia:
Shaw, A. Design for Motion: Fundamentals and Techniques of Motion
Design. Routledge
Rebecca,G. Andrea Moore, P. Exploring motion graphics. Thomson Delmar
Learning
Woolman, M.Type in motion 2. Thames & Hudson
Meyer, T. Creating motion graphics with After Effects. Elsevier/Focal Press
Dopress. Moving Graphics: New Directions in Motion Design. Promopress
Taylor, A. Design Essentials for the Motion Media Artist: A Practical Guide
to Principles & Techniques. Routledge
Braha Y., Byrne, B. Creative Motion Graphic Titling for Film, Video, and the
Web: Dynamic Motion Graphic Title Design. Goodreads Author
) MeydAn Epyaaoia 40%
ACI0A
GoAGynon Epyaaoisg 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
ZUvoAo 100%
FAwooa EAANVIKNA




TitThog Mabrjuartog

>xedlaopédg Exkdéoswvy |

KwdIko¢
MaBrjuarog

GRD320

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

3° 'ETog / 6° EEGunvo @oithong

Ovopa AidaokovTta

MNavva Xpiotopopou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To PABnua autd éxel wg OoTOXO va €lIoayayel TOUG/TIC QOITNTEG/TPIEG OTO
oxedlooud  TrepIodikKwyY  ekd6oewv. O1  @oitnTég  Ba  dnuioupyrioouv
TToAUGENIDa EvTuTTa PE TN Xprion Tou KatdAAnAou AoyiouikoU. ‘Epgacn Ba
000¢i 0TN Xpron Tou CUCTANOTOG YPAQPIOTIKOU TTAEYUATOG, OTAV TUTTOYPOAQIKN)
IEPAPXNON TWV TTANPOPOPIWY, OTAV OPYAvVWOoN Kal dIATAEN Tou KEIPEVOU Kal
oTn owoTn dlaxeipion TnG €IKévag.

MaBnaoiakda
AtroTeAéopaTta

Me Tnv oAokAfjpwan Tou HABAPATOG Ol POITNTEC/TPIEG AVAUEVOVTAI VA Eival O€
Béon va:

o Anuioupynoouv pe emTuxia TTOAUCENIDO  €vTuTTa PECQ, OTTWG
TTEPIODIKA KAl EPNUEPIOEG WE TN XPrON CUCTNUATWY YPAPIOTIKOU
TIAEYMOTOG.

o Emdeikviouv IKavOTNTa OTN XPAON TOU AOYIOUIKOU TTPOYPAUUATOG
Adobe In Design, wg yn@iakou epyaAgiou TTapaywyng.

e AvaAuouv, IEpapXoUV Kal OpyavwVYoUV TO KEiEVO 0T oeAida.

e Na ouvdudlouv pe KATGAANAO Kal TTPWTOTUTTO TPOTTO TO KEIPEVO Kal
TNV €IKOVA.

o AkoAouBouv amroteAeopatikd O6Aa Ta oTddia Tng diadikaoiog
oxedlaopoU, TTPIV aTTO TNV TTOPAYWYN Tou TEANIKOU aTTOTEAETUATOG.

MpoaTtraitoupeva

GRD305, GRD300 2UVOTTAITOUEVO Aev loyuel

Mepiexdpevo
MaBrjuatog

2xed100u6G MoAuaéNdwy Mepiodikwv EkdOoEWV
o [lepI0dIKA
o  Eopnuepideg
Opydvwaon kai Aiaragn Keipévou otn ogAida
2xedloop6g ECw@UAAwWY MNepiodikou
Tutroypa@ikn lepdpxnon MNMAnpogopiwyv
Tutroypa@Ikr) AeTTTOPEPEID
Xpron TTPONYHEVWY CUCTNUATWY YPAPIOTIKOU TTAEYUOTOG
MAonynon (apiBunon ogAidwyv, TTiVaKaG TTEPIEXOMEVWV)




2UVOUOOHOG KEIPEVOU Kal EIKOVAG
Eikovoypdenon / Texvikég kal MeipauaTiopgog
Editorial Photography

MpoodIopICUOG OTOXEUSHEVOU KOIVOU
Euavayvwoipotnta (Legibility and Readability)
BiBAiodeoia

Eidn XapTiou / MeAdvi / Xpwua

HAekTpovikég EkdOOEIG

MpocToiyacia Apxeiou yia ExkTdtTwon A yia dnuoacicuon oto AladikTtuo
AvdAuon MapadelyuaTwy

Adobe Indesign

MeBodoAoyia AIOAEEEIG
S Opadikn Epyacia
E€atopikeupévn Aidaokahia
KpITikA
Autovoun MeAéTn
AidaokaAia Aoyiouikou
Mapouoidoelg
BiBAIoypagia EAANnvik BiBAloypagia:
Dabner, D. Design kair Layout. Anuioupywvrag ue ypagikd. Metdepaon:
Apapouvtakng, N. Ekdooeig ZaBRdAag
AyvAikn BiBAioypagia:
Heller, S. Merz to Emigré and Beyond: Avant-Garde Magazine Design of the
Twentieth Century. Phaidon Press
Lewis, A. So You Want to Publish a Magazine? Laurence King Publishing
White, J. Editing by Design: The Classic Guide to Word-and-Picture
Communication for Art Directors, Editors, Designers, and Students. Allworth.
Cullen, C. Layout Workbook: A Real-World Guide to Building Pages in
Graphic Design. Minneapolis, MN: Rockport
. MeydAn Epyaaoia 40%
AGIOA
GioAdynon Epyagieg 50%
Mapoucia kal ZuppeToxn 10%
otn Tdagn
Zyvolo 100%
EAANVIKA

FAwooa




TitThog Mabrjuartog

2xedIaoPdG ZuoKEUaOiag

KwdIko¢
MaBrjuarog

GRD325

TOTmOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo

3° 'ETog / 6° EEGunvo @oithong

@oitnong
Ovopa Aidaockovta | 21Tupog Kapkwtng
ECTS 6 | AlaAégeic / eBSopada | 3 wpeg/14 Epyaotripia | L€V 1oxve

€Boouadeg / eBdopada

210X0G MaBrjuarog

To paBnua autd Ba giodyel ToUuG POITNTEG/TPIEG OTO OXEDIAOUS CUOKEUATIAg
yia padikfp mmapaywyr). O @oitnTég/Tpiég Ba €xouv TNV  €ukalpia va
EQPAPPOOOUV TIC OPXEC TOU OXEDIAOUOU CUOKEUATIag o€ OIKEG TOUG EPYATIES
Kal TTapdAAnAa Ba pdBouv yia TNV TEXVOAOYIO KATOOKEUNG OUCKEUQOIWY.
EmmpdoBeta, Ba kAvouv Xprion Twv Kavovwy OWOTAG €QApPoyh TNng
ETAIPIKNG TAUTOTNTAG OTO OXESIAOUO TNG CUCKEUATIag Kal Ba euabuvouv oTIg
OlIaPNUIOTIKEG TOUG O€CIOTNTEG PE TNV TTapaywyr Sla@nuicswyv yia Tnv
TTPOWONON TWV CUCKEUATIWY TOUG.

MaBnoiakda
AtroTeAéopaTa

Me Tnv oAoKApwaoN Tou HaBAPATOG OI POITNTEG/TPIEG avapEéVOovTal va gival
o€ Béon va:
o EmdeikvUouv TTPOKTIKA KAl EQAPPOTHEVN KAaTavonon TN d1adikaoiag
TTOU aKoAouBeiTal yia Tov TPIodIACTATO OXEDIAOUO CUOKEUATIAG.
o [1poodiopifouv Kal KATAVOOUV TIG AVAYKEG OTOXEUOHEVWV KOIVWV £TOI
WOTE VO TTAPAYOUV TTIO ETTITUXNHEVA YPAPIKA VIO CUOKEUAGIEG.
e  XpnoIyoTroloUV ATTOTEAETUATIKA KOl JE ETTAPKEI TUTTOYPAPEIQ,
€IKOVA Kal UAIKG o€ TPIodIAOTATEG CUCKEUQOIEG.
o [lapdyouv KaIvOTOPEG KAl AEITOUPYIKEG AUOEIG OXEDIOTUOU
OUOKEUOOiag.

Mpoataitoupeva

GRD300, GRD305 2uv-atraitovpeva | Kavéva

Mepiexdpevo
Mabruartog

Katd mn didpkeia Tou pabriuartog, o1 oITnTEG/Tpieg Ba
a0oX0ANBoUV/ueAeTACOUV TIG OKOAOUBEG BEUATIKEG TTEPIOXEG:
- XpnoTIKN AgIToupyia TwV CUCKEUAOIWV.
- YAIKA TTOU XpnOIKOTTOIoUVTal OTO OXEDIAOHS OUCKEUATIOG-1810TNTES
KAl XOPOKTNPIOTIKG —KOOTOAGYNOT).
- XopakTnpioTIKA TOU TTPOIOVTOG: OTEPED, UYPO KAl AVAAWOCIHO.
- MpakTikég avaykeg: TTeplopiouds/avaoyxeon TTpoaTacia, evnuépwan,
aTTOOKEUON, ATTEIKOVION, JETAPOPA.
- AioBnTikéG agieg: TTapouaiaan, evioxuan, oTITIKOG OEAEQTNOG, OTITIKH,
QTTTA ETTIKOIVWVIQ.
- Mpoodiopioudg TNG oTOXEUOHEVNGS aYOPAG - aKpoaTnpiou.
- Mpooappoyn TuttoypaPiag, eIKOVWY, UAIKWY O€ TPIodIACTATN HOP®H.
- Texvohoyia Tapaywyrng CuokKeuaaoiag.




MeBodoAoyia AlOAEEEIG
AT Opadikn Epyaoia
E€atouikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
AidaokaAia AoyiouIKOU
Mapouoidoeig
. EAAnvIkA BiBAioypagia:
SRR - Norman Donald A., ZxedI00UOG TWV AVTIKEIPEVWV TNG
KabnuepivotTnTag, KAeiddpibuog.
AyvAikn BifAioypagia:
- Pentawards, The Package Design Book 2, Taschen.
- Pentawards and Julius Wiedemann, The Package Design Book5,
Taschen.
- Steven DuPuis and John Silva, Package Design Workbook: The Art
and Science of Successful Packaging, RockPort.
. MeyaAn Epyaaia 40%
ACI0A
SloAdynon Epyaaoieg 50%
Mapoucia kal ZuppeToXn 10%
otn Tagn
20voAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

>xedlaopuédg MAnpogopiag

KwdIko¢
MaBrjuarog

GRD330

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

3° 'ETog / 6° EEGunvo @oithong

Ovopa AidaokovTta

2TUpog KapkwTng

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To paBNUa autd €xel WG OTOXO Tn MEAETN Kal dnuioupyia cuoTnUATWY
onuavong, TTAnpogopiag, TTAOAYNONG Kal XapToypdenong, ot €VTUTTN Kal
wnoeiakn poper. O goitntég/tplieg Ba digpeuvriioouv kai Ba avaAlucouv
TPAYMOTIKA TTapadeiypyara TETOIWY  OUOTNUATWY, OTTOOKOTTWVTAG OTNV
QVATITUEN TNG KATAVONONG TOU TTWG AEITOUPYEI N OTTTIKA YAWOOO O€ AUTEG TIG
TEPIMTTWOEIS. EmmmpdoBbera, o1 @oitnTég/Tpieg péoa atd TIC epyacies Ba
TPETTEl va OnUIoUPYACOUV Ta BIKA TOUug KATAAANAQ OTITIKA AapBdvovTag
uTTOWn TTOPANETPOUG OTTWG OTOXEUNEVO KoIvO, UQOG TTAnpogopiag, xpron,
Xwpog, budget.

MaBnoiakda
AtroTeAéopaTa

Me Tnv OAOKApwon Tou YaBUATOG 01 YOITNTEG/TPIEG avapévovTal Va gival O€
Béon va:
o  E@apudlouv atmmoTeAeCUATIKA TUTTOYPAPIKA OTOIXEIA, EIKOVA, TUUBOAA
KAl XpWwHa JE OKOTTO TNV ETTIKOIVWVIA ONUIOUPYIKWY IOEWV/EVVOIWV.
e AvaAuUouv Toug TPOTTOUG PE TOUG OTTOIOUG O YPAPIOTIKOG OXEDIOTHOG
eTNPEAdel TNV EUTTEIPIA TOU XPHOTN.
o [lapdyouv aTTOTEAECHATIKA KAl KAIVOTOUO OCUCTAPATO ORuavong
TTANPOYOpPIag Kal xaptoypdenong.
e Anuioupyouv ypa@ruata TTOU ETTIKOIVWVOUV WE ETTITUXIO MIO O€Ipd
TTANPOPOPIWV.

MpoaTtraitoupeva

GRD300, GRD305 2uvartrairoupeva Kavéva

Mepiexdpevo
Mabruartog

Znueiohoyia: Ocwpia ZnudTwy Kal ZupBoAwv
loTopikr) Avadpopr| Tou 2xedlaouou ZuoTnudTtwy MNMAnpogopiag
loTopia kai EEENIEN ZupBOAwWY, EiKOvoypaupaTwy, 18€0YPANPATWY
Etrionun kai Avettionun ZxediaoTiki FAwooa
2xed1a0u6G ZuoTANATWY ZANAVONG:

«  XZmiypaTi¢ovTag 1o TTEPIBAAAOV/OIKOBOUWVTAG ETTWVUHIO OTOV

TPIOOIACTATO XWPO.
*  XapToypdenon




YAIKG / TInyég PwTdg

Xpwua

Tutroypagia

Legibility

Xpnrion / AméoTacn

‘Evtutreg kai Wnolakég E@apuoyég

Mwg eTnpeddel n OTITIKA TauToTNTA TO OXEDIAOPO ZUOTNUATWY ZAPAVONG

Xpwua kal OTrTikA Emkoivwvia: ZUPBoAIcHOS XpWHaATOS KAl XPWHATIKN
KwdikoTroinon.

Meipapatikég OTTIKEG ETKoIVWVIOKES MPAKTIKESG
*  TpOoTTOI OTITIKAG HETAPOPAG/ETTIKOIVWVIOG TOU AXOU

*  TpdTTOI OTITIKAG JETAPOPAC/ETTIKOIVWVIOG TOU VONUATOS TV AEEEWV

pagnuata / Infographics
TuTtro Npa@nudTwy
2UYKEVTPWON, avdAuaon Kal opadoTroinan TTANPOPOPIWV.

AvdAuon TTapadelyudTwy

MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Ouadikn Epyacia
E€atopikeupévn Aidaokahia
KpITiki

Autévoun MeAETn
Mapouoidoelg

BiBAloypaegia

EAANvIKA BiBAloypoia:

KwvoTtavtotmoulou, IN. Mpaghiuara — Graphs. Ekdoceic Gramma

Xat{nBeodwpou, B. OAuumriakd Eikovoypduuara. 2xediacudc Kai
2nueioAoyia. Ekdooeig MNatracwrnpiou

KwvaoTavtotroulou, M. Infographics - Kabnuepiva. Exkdooeig Gramma

AvyvyAikrl BiBAloypagia:

Crow, D. Visible Signs: An Introduction to Semiotics. Lausanne,
Switzerland: AVA Academia SA

Coates, E. and Ellison, A. An introduction to information design. Laurence
King




Lankow, J et al. Infographics: The Power of Visual Storytelling. John Wiley &
Sons

Calori, C et al. Signage and Wayfinding Design: A Complete Guide to
Creating Environmental Graphic Design Systems. John Wiley & Sons

- Meyd&An Epyaacia 40%
ACIoA
gloroynon Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
2UvoAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

Texvikég Wnolakwv Méowv

KwdIko¢
MaBrjuarog

GRD335

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

3° 'ETog / 6° EEGunvo @oithong

Ovopa AidaokovTta

Tdoog AvacTtaaiadng

ECTS

EpyaoTtipio

6 | AloAEgeig / eBoopada | 3 wpeg/14 EpyaoTtpia Macintosh

€Boouadeg / eBdopada

210X0G MaBrjuarog

2KOTTOG TOU PJaBAUAToG ival va dWOEl OTOUG POITNTEG/TPIEG TNV EUKAIpIa va
avaTTuouv TTepAITEPW TIG DEEIOTNTEC TOUG OTOV YWNn@Iakd oXeSIGoUO Kal va
ETTEKTEIVOUV TIG YVWOEIG TOUG OTA AOYIOUIKA YPA@IKOU OXEDIQOOU, OGAAG
Kupiwg 010 Adobe Suit. Méoa atré pia ogipd pyaciwyv ol oITNTEG/TPIEG
avauéveTal va gival o B€0n va TTEIPAPATIOTOUV JE TNV ETTECEPYATIA EIKOVWV
Kal va Bpouv TPOTTOUG YIa va TTapdyouV yPa@IKa UWNAARS TToIOTATOG
KAvovTag Xpron Kal guvdudlovtag diIagopa AoyIouIKG oxedliaouou.
Tautdxpova Oa agloTToINoouV TIG YNPIAKES TOUG OECIOTNTEG OE EPYATIEG TTOU
£€XOUV VO KAVOUV WE TIG YPOWIKES TEXVEG KaI TN dlagriuion.

MaBnoiakda
AtroTeAéopaTa

Me Tnv oAoKAfpwoN Tou JaBRUATog oI OITNTEG/TPIEG avauévovTal va gival
o€ Béon va:

o [lapdayouv kaivoTépa oTrTIKG yia diagnuicelg.

e 2UvOUAlouv dNUIoUPYIKA TUTTOYPAQIa KAl EIKOVEG YIA TV TTAPAYwWYH
YPOQPIKWY UYNANG TTOI0TNTAG.

o Emdeikviouv TTPOKTIKA KAl EQAPPOCHEVN KATAVONON WG TTPOG TO
TTWG Ol EIKOVEG ITTOPOUV VO OKNVOBETOUVTAI VIO TNV ETTITEUEN
EMOBUPNTWY GUVAICBNUATWY KAl EVTUTTWOEWV.

o Xpnoiyotrolouv pe eTTapkela didpopa Aoyiouikd oxedlaouou, yia TNV
€TTITEVEN ETIOUUNTWY OTITIKWY OTTOTEAECUATWV.

o MeTaTpETTOUV UE BNUIOUPYIKO TPOTTO AKIVNTEG EIKOVEG O€ PBivTEO.

MpoaTtraiToupeva

GRD245 2uv-atrairovpeva | Kavéva

[epiexduevo
MaBrjuatog

Katd 1n didipkeia Tou abruatog, ol goITnTEG/TPIEG Ba
aoXoAnBouv/ueAeTiIoouv TIG akOAouBeg BEaTIKES TTEPIOXEG:

- Wnoeiakod KOANGL yia TTapaywyn dla@nuicswy.

- OwTOPEaNIOTIKOG GUVOUACHOG KAl ETTECEPYOTIQ EIKOVWV YIa
TTapaywyr] S1a@nUICTIKWY UAIKWY PHECO aTTO £PEUVA KAl KPITIKA
OKEWN.

- [NpdoBacn ewToypagiwy PE TN XPHON TOU CApWTH, TWV KIVNTWV
TNAEQUWVWY, TNG WNPIOKNAS QUTOYPAPIKNAG uNXavig, Twyv tablet kai
ToU S10dIKTUOU.

- MeTaTtpotrh akivntwy €IKOVWYV o€ Bivteo.




MeBodoAoyia AlOAEEEIG
AT Opadikn Epyaoia
E€atouikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
AidaokaAia AoyiouIKOU
Mapouaoidoeig
. EAANnvikr BiBAloypagia:
SR - Oikovopidng Navvng K. Imagine, University Studio Press.
AyyAikr BiBAioypagia:
- Lambert M. S., Photo Manipulation: Image Editing, Photograph,
Deception, Digital Camera, Reversal Film, Stock Photography.
Mauritius, Betascript Publishing.
- Brian Haberlin, Creative Creature Catcher, Anomaly Publishing.
- Landa, R., Advertising by Design: Creating Visual Communications
with Graphic Impact, John Wiley & Sons.
- Brian Haberlin and Geirrod VanDyke, Creative Creature Catcher,
Vol. 1
. MeyaAn Epyaaia 40%
ACI0A
Giohdynon Epyaoieg 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
20voAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

MoAimopo6g NG Eikdvag

Kwdikég GRD340
MaBrjuarog
Tomog padnuartog | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

3°'ETog / 6° EEGunvo @oitnong n 4° 'ETog / 8° EEGunvo @oitnong

Ovopa Aidaokovta

‘EAeva ZTuAiavou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14 Aev loyuel

€Boouadeg

Epyaotipia /
eBdoudda

216)0G¢ Mabrjpatog

AuTO TO pdBnua atroTeAei elcaywyn oTa Bacikd {nTuaTa Tou TTONITIGUOU TNG
€IKOVAG, €LeTAOVTAG TOV KOIVWVIKO POAO Twv €IKOVWYV (TIG OOPEG Kal TIG
OX£0€IG €€ouaiag OXETIKA PE TO BAEPUA, TIC TTPAKTIKEG TNG B€aong, Kal TIg
KOIVWVIKEG DI1adIKAGiEG OTITIKOTTOINONG TOU TTOAITIOUWOU). To pdbnua oToxeuel
oTnV TEPAITEPW OIEPEUVNON HEPIKWV KEVTPIKWY BeUdTwyY TOU TTOAITIOUOU TG
€IKOVAG, €CETACOVTAG TNV IOTOPIA TWV CUYXPOVWY HOPPWYV OTITIKAG Kal TIG
TIPOKTIKEG TNG BEaong, KABWG Kal €vvoleG OXETIKEG WE TO Béaua Kal Thv
TTapakoAouBnon (surveillance), Ta pyouaoeia, Ta apxeia kar GAAeC dladIKAGIEG
OUAAOYNG KOl KATOOKEUNG EIKOVWY KABWGS Kal TN oXE€0N METAEU TwV EIKOVWV
ME TN YVAMN, TNV TOUTOTNTA KAl TNV TTOAITIKH.

MaBnoiakda
AtroTeAéopaTta

Me Tnv OAOKApwON TOu HABAPATOG OI POITNTEG/TPIEG AvaPEVOVTal Va gival
o€ Béon va:
KaBopifouv T gival OTTTIKI) KOUATOUPQ OTnN oUYXPOVN Kolvwvia.

e >ulnToUV TTWG O BeaTAG dnuIoupyEei TTOMITIOTIKO vonua.
Mpoodiopifouv TOUg TPOTTOUG PE TOUG OTTOIOUG Ol EIKOVEG
KUKAOQOPOUV PECO aTTO DIAPOPETIKEG KOIVWVIKEG OPAIPEG.

e AvaAUouv TTWG N OTITIKOTNTA Kal TO BAEPPa AsiToupyoUv o€ ox€on ME
TNV €€ouaia.

e AgioAoyouUv 1o pOAO TNG PVAUNG, TNG EIPWVEING, TNG TTAPWDIag Kal TNG
Mignong otn olyxpovn TTapaywyr EIKOVWV.

o Emegnyouv KpITIKG TN oXE0N METALU TNG TEXVNG, TOU TTONITIGHOU Kal
TNG KOIVWVIAG.

MpoaTtraiToupeva

GRD200 2UVOTTAITOUEVO Kavéva

[epiexduevo
MaBrjuatog

Katd 1n didpkeia Tou abrpaTog, ol QoITnTEG/TPIEG Ba

0a0oX0AnBoUV/ueAeTRAOOUY KATTOIEG ATTO TIG OKOAOUBEG BEPATIKES TTEPIOKEG:
e Tigival o TTOMITIONOG TNG EIKOVAG

MpakTIKEG TNG Béaong kal BAEuua

Eikdveg, duvapn Kal TTONITIKA

NewTepIKOTNTA, BEQpQ Kal euxapioTnon

O¢aua kai TrTapakoAouBbnon (Surveillance)

O 1TuUpETOS TOU apxeiou

ZXETIKA JE TN QWTOYpPOAYia

Eikdveg Kal pviun




o MeTtapovtepvioudg, elpwveia, TTapwdia Kai hignon.

MeBodoAoyia AlaAEEEIg
LISEEREIEG Ouadikn Epyacia
E¢atopikeupévn Aidaokahia
Autévoun MeAETn
KpITikn
Exkdpouég/EToKEWEIg
Mapouoidoelg
EiPAloypago Debord, G.. The Society of the Spectacle. New York, NY: Zone Books.
Hall, S. & Evans, J. Visual Culture: The Reader. London and New York: Sage
Publications.
Mirzoeff, N. (ed.). Visual Culture Reader. London and New York: Routledge.
Mirzoeff, N. How to See the World: And Introduction to Images, from Self-
Portraits to selfies, Maps to Movies, and More. New York, NY: Basic Books.
Mitchell, W.J.T. What do Pictures Want: The Lives and Loves of Images.
Chicago and London: The University of Chicago Press.
Sturken, M. & Cartwright, L. Practices of Looking: An Introduction to Visual
Culture. Oxford University Press.
, MeydAn Epyaacia 40%
AEI0A
GioAdynon Epyaoiec 50%
Mapouaia kal ZuppeToxn 10%
otn T&én
ZUvoAo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

Kivoupeva Ipagikd 1l

Kwdikég GRD345
MaBrjuarog
Tomog padnuartog | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

30 'ETog / 60 E€aunvo @oitnong A 40 ‘Etog / 8o EEGunvo @oitnong

Ovopa AiddokovTta

AfunTpa EyyAéCou

ECTS

6 AlaAéEeig / 3 wpeg/14 Epyaotipia/ | Aev loxuel
eBooudda €Boouddeg | efdoudda

>16)0G¢ MaBrjpatog

2KOTTOC TOU PaBAuaTog cival va euBabuvel oTn yvworn Twy TEXVIKWY Kal Tou
AoyIodIKOU TTOU  ¥XpnolgoTrolouvTal Katéd Tn dIdpkela TG  dnuioupyiag
KIVOUHEVWYV YPOPIKWY, YVWOEIG Ol OTTOIEG ATTOKTABNKAV KAaTd TN SIGPKEIQ TOU
MaBnuatog ‘Kivoupeva pagiké I, Tou otroiou 1O pdOnua autd atToTeAEi
ouvéxela. To pdBnua €xer oxedlaoTei pe OkKOoTTd Tnv €EOIKEIWON Twv
QOITNTWV/TPIWV PE TNV AVATTTUEN VOGS DUVAUIKOU EIKACTIKOU AggIAoyiou, aAAd
Kal Je TNV uttooTnpigéuevn atod nxo kivnon. O1 @oitnTég/Tpieg Ba £xouv TNV
gukaipia va avamtugouyv Kai va TTpoAaAouv Taivieg e TTOAUTTAOKA GXEDIAOTIKA
KIVOUHEVA YPOPIKA, XPNOIMOTTOIWVTOG ETTAYYEANATIKEG HEBODOUG TTapaywWYAS
Kal Baoikd Blopgnxavikd AoyiouIKA.Ze KATToIEG aTmd TIG €pyacieg Tou
OUYKEKPIMEVOU POABAUATOG QTTQITEITE N OUVEPYOOIia TwV @QOITNTWV TwV
Mpa@ikwy TEXVWV PE TOUug @oITNTEG TnG Mouoikng. Eotmalovrag kai
eEEPEUVLVTAG TIG BaOIKES apxEG Tou OXeDIAOUOU Kivnong, Ol QoITNTEG/TPIEG
avauévovTal va gival o Béon va avaAUouv KPITIKA KOUTTAVIEG/TTapadEiypaTa
KIVOUMEVWYV YPAPIKWY TTOU XPNOIKOTTOINBNKAV yIa EUTTOPIKOUG OKOTTOUG.

MaBnoiakda
AtroTeAéopaTta

Me Tnv oOAoKAfpwaoN Tou HABAPATOG OI POITNTEG/TPIEG AvaPEVOVTal Va gival
o€ Béon va:

o >yedidlouv dnuioupyikd Kal TrTapdyouv dUVAUIKA QIANAKIa
XPNOIUOTTOIWVTAG KIVOUUEVA YPAPIKA.

o Evowpatwvouv TIg apx£EG Tou oXeBIOOPOU OTNV TTAPAYwWYN Kol OTO
oXedI00oNO TAIVIWY JE Kivnon, TTavTa o€ cuvapTtnon Pe/AapdévovTag
UTTOWN TOUG TTEPIOPICUOUG TTOU TTPOKUTITOUV ATTO ThV KIVOUUEVN
€IKOVA.

o EmdeikvUouv dnuIoupyikr) HOECTPIA O€ OXECN WE TN XPNOIYOTToINoN
KIVOUMEVWYV YPAPIKWY, YIO TV TTOPAYWYI] MIAG OAOKANPpwUEVNG Kal
TIPWTOTUTTNG KIVOUUEVNG EIKOVAG.

e AvatrTuéouv degi6TNTES £TTIAUONG TTPORANPATWY, 01 OTTOIEG Ba €ival
ATTOPAITNTEG OTO OXEOIOOHO KIVOUUEVWYV YPAPIKWY, OTNV
TUTTOYPAQia, 0TO QWTIOHO, 0Tn dI6PBWGCN TOU XPWHATOG, OTN XpPron
TNG KAPEPAGS Kal OTO Xpovodidypapua dpdong.

e AvaAUouv KpITIKA EUTTOPIKEG DOUAEIEG/KAUTTAVIEG.

o Alaxeipi¢ovral 6e€10TNTEG £TTIAUONG TTPOBANUATWY OE OXEON ME TN
OnuIoupyIKr diadikagia Kal TNV OTITIK ETTIKOIVWVIa TS avAaTTTUENS




TWV KIVOUPEVWY YPAPIKWY, ATTO Tr OTIYHI] CUAANWNG TNG 1I0E0G PEXPI
TNV OAOKAPWON Kal TTapouciacn Tou TEAIKOU TTPOoIGVTOG .

MpoaTtraitoupeva

GRD315 ZUVOTTAITOUEVO Aev loyuel

Mepiexduevo
Mabruartog

o [poxwpnuéveg TEXVIKEG TNG KIVOUUEVNG EIKOVAG.
o  Otwpicg Kivnuartoypagiog.

o Anuioupyia Tng oTITIKAG SOMNG MIOG Talviag, TNAEGpaan Kal wn@lakd
MEoaQ.

e >UvOEON OTITIKWV EQPE.

e Eupdabuvon ota Aoyiouikd emeEepyaciac/cuvBeong (Adobe after
Effects, Adobe Premiere, Adobe Soundbooth, Adobe Encore).

o 2XedIACTHOG AXOU.
o Xopoypagia TNG KIVOUUEVNG €IKOVAG.

e TunuaTtikA e€aywynry/ £€€0d0¢, TTpoxwpnuévn aTTOdoon, Kal META-
TTapaywyn.

MeBodoAoyia
AidaokaAiag

AlI0AEEEIG

Ouadikn Epyacia
E€atopikeupévn Aidaokahia
KpITiki

Autévoun MeAETn
AidaokaAia Aoyiouikou
Exkdpouég/Emiokéyelg

Mapouoidoeig

BiBAloypaegia

EAANvIKA BiBAloypoia:

Michel, C. O nxog orov kivnuaroypdeo. Ekddoeig MNMatakn

AvyvyAikrl BiBAloypagia:

Duckett, G. Sound Design: Questions and Answers. George Duckett

Shaw, A. Design for Motion: Fundamentals and Techniques of Motion
Design. Routledge

Curran, S. Motion graphics: graphic design for broadcast and film. Rockport

Krasner, Jon S. Motion graphic design: applied history and aesthetics. Focal
Press




Brinkmann, R. The art and science of digital compositing: techniques for
visual effects, animation and motion graphics. Morgan Kaufmann
Publishers/Elsevier

Krasner, Jon S. Motion graphic design & fine art animation: principles and
practice. Elsevier/Focal Press

Betancourt, M. The history of motion graphics: from avant-garde to industry
in the United States. Wildside Press

- Meyd&An Epyaacia 40%
ACI0A
goAoynon Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
ZUvoAo 100%
FAwooa EAANVIKA




TitAog MaBrjuatog | dwroypagia ll
Kwdikdg GRD350
MaBrjuarog

ToOmmog podruatog | EmAoynig

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

30 'ETo¢ / 60 Egaunvo ¢oitnong i 40 'Etog / 8o EEGunvo @oitnong

Ovopa AidaokovTta

XpuoTtdAAa Kupidkou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

2KOTT6G TOU HABAPOTOG €ival va TTPOCPEPEl OTOUG QOITNTEG/TPIEG TNV
IKavOTNTA VA avaTITUEOUV TIC PWTOYPAQPIKES TOUG OEEIOTNTES KAI TTPOCEYYIOEIG,
Méoa ammd TNV TIPAKTIK) O€ OTOUVTIO. 2TA TTAGIOIO QUTA OI POITNTEG/TPIES
avauévovTal va avatrtuiouv Kal va €EA0KACOUV TIC QWTOYPOQPIKEG TOUG
IKQVOTNTEG OTN XPNon NG QWTOYPAPIKAG HMNXOVAS wg éva aveedpTnTo
epyoAgio, aAAd Kal wg €va avartOoTTAoTO KOMMATI TOU OXedIACTIKOU
ouoTApaTog. Méoa amd TN XPRon NAEKTPOVIKWY  UTTOAOYIOTWYV Ol
QoITNTEG/TPIEG Ba TTPOPOUV OTNV ETTEEEPYATIA TWV  QWTOYPAPIWY, EVW)
TTapdAAnAa Ba €xouv Tnv eukalpia va TTpoadIopicouV Kal va agIoTToIGOUV ToV
KATAAANAO €EOTTAIONO, TIG TEXVIKEG KAl TA UAIKA, QTTOOKOTTWVTAG OTNV
TTPOETOINACIA QWTOYPAPILY OAOKANPWHEVOU TTPOTUTTOU, TTPOBAAAOVTAG HIa
ouyxpovn €TTayyEAPATIKA TTPAKTIKA. ETTITTpdoBeTa o1 poitnTég/Tpieg Ba £xouv
TNV OUVATOTNTA VA EUTTAAKOUV HE OIAQOopa BEwPNTIKA EPWTANATA TTOU £XOUV
oX£0N JE BEpaTa pwToypaPiag.

MaBnoiakda
AmroTeAéopaTta

Me Tnv OAoKAfpwOoN Tou HAaBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va gival
o€ Béon va:

XeipiCovTal To oKoTeIvo BaAauo.

o  E@apudlouv TTponyHEVES PUTOYPAPIKES TEXVIKEG, CUVOUGLOVTAG TN
XpPNon ewtoypa@ikou EOTTAICHOU Kal NAEKTPOVIKWY UTTOAOYIOTWV
yid TNV TTapaywyr GuwToypa@Iwy.

e XpNOCIYOTTOIOUV MIa TTOIKIAIO TEXVIKWY KAl UAIKWYV YIa TRV TTapaywyn
PUTOYPAPIWV.

o [lapdayouv QwToypagieg Je aUyXPOVn TTPOOTITIKI) XPNOIHOTTOIIVTOG
TTOIKIAQ QWTOYPAPIKA GTUANUQN.

e AgioAoyouUv To gupuTEPO TTEPIBAAAOV TOUG PEOW TNG OEEiag
TTapaTipnong.

e AgioAoyouv KpITIKA TIG pwToYpaPieg AAAWYV KOANITEXVWYV Kal
oXe0IO0TWY, TTPOPRAIVOVTAG O€ avAPOPES OE IOTOPIKA Kal AAAa
ouvaen TTAaiola.

MpoaTtraiToupeva

GRD135 2UVOTTAITOUEVO Aev loyuel




Mepiexduevo

e loTopIkdG Kal cuvaEn TTAciola:

Ma®rpatog e  2TUNY@og DwToypa@iag: TTOpTPAITO, VIOKIYAVTEP, NOSA, EUTTOPIKN)
o H owTtoypagia péoa atmod TIG DEKAETIEG: HETABANAOPEVEG HOPPEG, TA
€idN TWV PWTOYPAPIKWY PNXAVWY, 0 POAOG TNG PWTOYPAPIag
o AvATtTugn TNG yvwong Tou EOTTAICHOU KOl TWV TEXVIKWV:
o  OwToypaikéG unxavég/kapepes: SLR, xeipokivnTn, wnelakn,
MOPYEC POKWY, QWTOUETPA, TaXUTNTEG PIAY
o  Owg: TTNYES PUOIKOU QWTOG, TEXVNTES TTNYEG PWTOG, POVTA
o  OiATpa, oknvikd, pubuioeig
o Mopon, uen, TTapouaciaon
o Alaxeipian povtéAwy, dlaxeipion TNG ToToBeciag/oknvikou
e Opadikn epyacia
o Yyeia kal ao@aAsia
o Emelepyaaia kal de€IOTNTEG £QAPUOYAG:
e 2KOTEIVO DWMATIO, TTPOETOINATIA XNMIKWY, TUTTOG XAPTIOU,
EKTUTTWOEIG ETTAPNG
o ApvnTikd, BETIKA, HIOOG TOVOG, ETTINAKUVON
o Alaxeipion/Emegepyacia Tng pwtoypa@IKAg INXavig/KAPEPag
dladikaciag, TTPOYPAPUATIONOS dladikaoiag/eTTegepyaaia
PWTOYPAPIWV
o Kavoviouoi ao@aAgiag
o Emegepyaoia kai eKTUTTWON Twv paupdacTTpwy (B.W.) pwTtoypagiwyv
Kal Wn@IaKr QuToypagia.
MeBodoAoyia AIaAEEEIG
AidaokaAiag Ouadiki Epyaoia
E€atopikeupévn Aidaokahia
KpITiki
Autovopun MeAétn
EpyaoTtipia
Ekdpopég/Emokéyelg
Mapouoidoelg
BiBAloypagia

EAANvIKA BiBAloypagia:

ZUAoyiké ‘Epyo. H ewroypagikn unxavi - lNpaktikdg 0dnyos. Pwrtoypd@og.

KatmmAavidng,N A. @wroypagia kai ToAimikn « EVOEIKTIKG TTopTpaiTa
moAImkwv». NAooG.




AvvAIkn BiBAloypaoia:

Sixx, N. This Is Gonna Hurt: Music, Photography, And Life Through the
Distorted Lens Of Nikki Sixx. William Morrow.

Morris, E. Believing is Seeing: Observations on the Mysteries of
Photography.

Howarth, S & Mclaren, S. Street Photography Now. Thames Hudson.

Horenstein, H. Black and White Photography: A Basic Manual. Little Brown
and Company.

Pritchard, M. History of Photography in Fifty Cameras. Firefly Books Ltd.

Barnbaum, B.The Essence of Photography: Seeing and Creativity. Little
Brown and Company.

National Geographic Society & Stuckey, S & & P. Blair,M James & Vesilind,
Priit J. National Geographic Complete Photography. National Geographic.

Richards, A. How to Set Up Photography Lighting for a Home Studio.
Createspace.

, MeydAn Epyacia 40%
AEI0A
GioAGynon Epyaoiec 50%
Mapouaia kol ZuppeToxn 10%
otn T&én
ZUvoAo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

Koivwvikd XpAoiun Zxediaon

Kwdikog GRD360
MaBrjuarog
TOmog padnuartogs | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

3°'ET0¢ / 6° EEGuNnvo @oitnong i 4° 'ETog / 8° EEaunvo @oitnong

Ovopa AidaokovTta

MNavva Xpiotopopou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

210 pédnua autd o1 YoITNTEG/TPIEG KAAOUVTAI VA dNPIOUPYHOOUV OTITIKA TTOU
gUTTiTITOUV 0T BeuatoAoyia  TNG  KOIVWVIKA  XPAOINNG  oxediaong.
2UyYKeKpIJéva Péoa aTTd TIC epyacie Ba dlapopPwaouyV I0EEC, TTPOTACEIS Kal
ETTIKOIVWVIOKEG KAUTTAVIEG, O€ TOMEIG OTTWG N Biwoiun avaTtuén, n 100TNTA, N
EVOWNATWON BIAQPOPETIKWY KOIVWVIKWY OPAdWY, OTTOKTWVTAG UE QUTO TO
TPOTTO £TTiyVWon Tou pOAOU Kal TNG euBUvVNG Tou aXEBIACTH OTNV KOIVWYia Kal
NG XPHoNG TNG diadikaciag oxediaong woTe va ETTIPEPEI KOIVWVIKI aAAayH.

MaBnoiakda
AmroTeAéopaTta

Me Tnv OAOKApwon Tou JOBRUATOG 01 POITNTEG/TPIEG AavaPEvOvTal Va gival O€
Béon va:

e AnuioupyoUv €TTITUXNKEVA OTTITIKA TTOU ApOopoUV KOIVWVIKG BEuarTa.

o [lpocodiopifouv TO AKPOATAPIO OTO OTI0I0 OTOXEUOUV Kal va
OnNUIoUPYOUV KATAANAEG ETTIKOIVWVIOKEG KOUTTAVIEG.

o A&iohoyoUv kal KaTavooUv To pOAO Kal TNy euBUvn Tou oxediaoTh aTnV
KOIvwvia Kal Tn xprRon g d1adikaoiag oxediaong woTe va ETTIPEPEI
KOIVWVIKI aAAayA.

EvTotrifouv kai katavooUv {nTANATA KOIVWVIKOU evOIAQEPOVTOG.

e  AIQUOPPWVOUV OTPATNYIKEG YIO TNV ETTIKOIVWVIO TTPOTACEWV TTOU
OUuPBAaAouv oTtn BeAtiwon TG avBpwITivng €unuepiag Kal oTnv
etTiAuan TTPORANUATWY TNG CUYXPOVNG KOIVWVIKAS CWAG.

MpoaTtraiToupeva

GRD305 2UVOTTAITOUEVO Aev loyuel

[epiexduevo
MaBrjuatog

AvAAuon OXETIKWV TTOPAdEIYUATWY TTOU aQOPOUV KOIVWVIKA BEuara:

Biwoiun avarmtuén, 106TNTA, EVOWPATWON SIGQOPETIKWYV KOIVWVIKWV
opadwyv, €yKANUa, uyeia, yAapavan, TEXVOAOYIKEG £CENICEIG, TTONITIKN
aoTa0EIa, KAIPATIKF) aAAayr) Kol GAAQ.

Néeg TTpooeyyioEIC OTa BEUATA TWV OXECEWY PETALU TWV AVBPWTTWY WG
KATAVAAWTEG, TTAPAYWYOI Kal TTOAITEG, KABwWG Kal oTa BEparta TG oxéong
MOG PE TN QUON.




MapoucIBoeI§ Kal ETTIOKEYEIG OE OXETIKOUG OpYavIOUOUG.

HOikn kai AcovToAoyia aTo eTéyyeAUa TOU ypagioTa.

MeBodoAoyia AlaAEEEIg
LISEEREIEG Ouadikn Epyacia
E¢atopikeupévn Aidaokahia
KpITikn
Autovoun MeAétn
Mapouoidoelg
BiBAIoypaia EAANnvikr BiBAloypagia:
ApBavitng, A.Social Design. Agioec yia tnv Koivwvia, Gramma
AyvAikn BiBAioypagia:
Shea, A. Designing for Social Change: Strategies for Community-based
Graphic Design, Princeton Architectural Press
Simmons, C. Just Design: Socially Conscious Design for Critical Causes,
How Books
Taute, M. & Scalin, N. The Design Activist's Handbook: How to Change the
World (or at Least Your Part of It) with Socially Conscious Design, How
Design Books
Heller, S. & Vienne, V. Citizen Designer: Perspectives on Design
Responsibility, Allworth Press
, MeydAn Epyaacia 40%
Agloroynon Epyaoieg 50%
Mapouaia kal ZuppeToxn 10%
otn Tagn
ZUvolo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

2uyxpova Oéuata oTIg MpaIikég Téxveg

Kwdikog GRD365
MaBrjuarog
TOmog padnuartog | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

30 'ETo¢ / 60 Egaunvo ¢oitnong i 40 'Etog / 8o EEGunvo @oitnong

Ovopa AidaokovTta

Tdaoog AvaoTaoladng

ECTS

6 | AloAégeis / eBdoudda | 3 wpeg/14 EpyaoTipia Aev loxvel

€Boouadeg / eBdopada

210X0G MaBrjuarog

To pdadnua autd £xel WG OKOTTO VA TTPOCPEPEI GTOUG/OTIC POITNTEG/TPIEG TNV
guKalpia va avaTrTuEouV TTEPAITEPW TIG YVWOEIG TOUG o€ aUyxpova BEuarta
TTOU ETTAQIEVTAI OTO EUPUTEPO TTEDIO TWV YPAPIKWYV TEXVWV Kal TNG

dlaenuIong.

MaBnoiaka
AmroTeAéopaTta

Me Tnv oAoKA\pwoN ToUu JABAUATOG OI POITNTEG/TPIEG avauEvovTal va gival
o€ Béon va:
o Epunveuduv ouyxpova BEuaTta oTov TTESI0 TWV YPAPIKWV TEXVWV KAl
NG dlaPrpiong.
o A&iohoyouv TIG vEeG TATEIG KAl QVTIAAWEIG OTIG YPAPIKES TEXVEG KAI TN
dlapAuIon.
e Algpguvouv Kal TreipapaTi¢ovTal e vEOUS TPOTTOUG OXEDIACHOU.
o [lpooapudlouv Tn veoartrokTnBeica yvwaon yia TNV TTapaywyn
KAIVOTOPWY Kal JovadIKWY OXEDIAOTIKWY AUCEWV.
o AZiohoyoUv KPITIKA TO £pY0 CUYXPOVWY OXEDIACTWV.

Mpoataitoupeva

GRD245 2uv-atraitoupeva | Kavéva

Mepiexdpevo
Ma6ruatog

Méoa atd diaAé€elg, oulnTnon oTnv TA¢n, avaBEaelg Epyaciwy Kal JEAETN
UAIKWYV, oI QoITNTEG/TPIEC Ba £XOUV TNV €UKAIPIG va JEAETAOOUV Kal va
OIEPEUVOOUV VEEG TAOEIG, OTITIKEG KAI BEPATIKEG OTOV TOPED TWV YPAPIKWY
TEXVWV Kal TNG dla@Auiong. Ta Béuata mou emA€yovTal Ba TToIKiAAouv
avAaAoya YE TO EPEUVNTIKO TTEDIO, Ta EVOIAPEPOVTA Kal TO UTTORABPO Tou/TNG
gKAoToTE SIBACKOVTO/0UCTG.

MeBodoAoyia
AidaokaAiag

AloAEEEIG

Ouadikn Epyacia
E¢atopikeupévn Aidaokalia
KpITikn

Autovopun MeAétn

Mapouaoidaoeig

BipAioypagia

Ta eyxeipidia Ba emiAéyovTal atrd TO0 aKadNPAIKO TTPOCWTTIKG GTn BACH Tou
EKAOTOTE TTEPIEXOPEVOU.




- MeyaAn Epyaoia 40%
AZI0A
GloAGynon Epyaoiec 50%
Mapouaia Kai Zupuetoxn otn Taén 10%
2Uvolo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

Octwpia kal ZXedIAOPOG KOPIKG

Kwdikég GRD370
MaBrjuarog
Tomog padnuartog | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

3°'ETog / 6° EEGunvo @oitnong n 4° 'Etog / 8° EEGunvo @oitnong

Ovopa AiddokovTta

Tdoog AvaoTaoidadng

ECTS

Aev loyuel

6 AlaAéEeIs [ eBoouada | 3 wpeg/14

€Boouadeg

EpyaoTpia
/ eBdouada

>16)0G¢ MaBrjpatog

To paBnua €xel oxediaoTei yia va dI0AGEel 0TOUG QOITNTEG/TPIEC TIG BACIKES
0pXEG Kal TEXVIKEG oxedlacuoUu BIBAiwy KOMIKG. To pddnua eival Kupiwg
TIPOKTIKO OAAG TaAUTOXpPOvVA O QOITNTEG/TPIEG Ba €xouv TNV gukaipiav va
€EEPEUVIOOUV TNV ICTOPIKN Kal BEWPENTIKA TITUX TOU OXEDIAOHOU KOMIKG.
MapdAAnAa Ba aglotroijoouv QuTA TOUG TNV yvwaon OE TTIO YPOQPIOTIKEG
Tpooeyyioelg 6TTwg N dnuioupyia storyboards yia Tnv Tapaywyn Bivieo kai
TNAEOTITIKWYV dIAQNUICEWV.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKApwaoN Tou HAaBAPATOG OI POITNTEG/TPIEG avapévovTal va gival
o€ Béon va:
o AnuioupyoUv XOpAaKTAPES KAl I0TOPIEG KOUIKG.
o Emdeikviouv TTPOKTIKEG YVWOEIG TWV BACIKWY APXWYV TNG YPAUMIKAS
agriynong.
e Emegnyouv kai avaAuouv B€uata TTou oXeTICovTal HE BEWPNTIKES Kal
IOTOPIKEG TITUXEG TWV KOMIKG.
o [lpoadiopifouv To pOAO, TOV TPOTTO Kal TOUG AOYOUG OTTEIKOVIONG
NPWWYV KOMIKG GTN JEYAAN ) Ikpr] 086vn, KaBwg Kal TNV £TTidpaan
TTOU £XOUV QUTOI OTNV KOIVWVia.
e Kdavouv xprion Tng yvwon toug ota KOUIE yia TTI0 YPOQIOTIKEG
TTPOOEYYIOoEIG.

MpoaTtraitoupeva

GRD215 2uv-atrairoupeva | Kavéva

Mepiexduevo
Mabruartog

Katd 1n didpkeia Tou JabrpaTog, ol QoITNTEG/TPIEG Ba
a0oX0ANBoUV/ueAeTACOUV TIG OKOAOUBEG BEUATIKEG TTEPIOXEG:

- ZXed1a0u6G KOUIKG Kal DIGQOPWY XAPOKTHPWV.

- Auvapiki avatopia kal ox£SI0 TTPOOTITIKAG.

- AilogopeTikd oTUNU@N (Manga, duTIKO OTUNUQOG K.ATT.).

- 'Evvola Tng 10Topiag, EIkovoypa@nuévo aevAapio Kai dIATagn

agriynong.
- loTopikn Kal BewpPNTIKA TITUXA TOU OXEOIOOHOU KOMIKG
- mapaywyr storyboards o€ Bivreo kai dia@nuiceig.

MeBodoAoyia
AidaokaAiag

AIaAEEEIG
Ouadikn Epyacia




E¢atopikeupévn Aidaokahia
KpITIkA

Autovoun MeAétn
EpyaoTtipia

Mapouoidoelg

EAANvIkA BiBAIoypoia:

SR - TMwpyog MewpyéAdog, MpwTtog Katdhoyog Twv EAAnvIKwyY EkdOTewv
Kopikg/ato 1o 1939 éwg kai 1o 2010, Esperos Comics.
- Toekoupag @odwpng, To ammibavo BIBAio Twv o aoTeiwy
uttepduvapewy, Petita Demas Ltd.
AyvAikn BiBAioypagia:
- Stan Lee, Stan Lee's How to draw comics, Watson-Guptill.
- Scott McCloud, Making Comics: Storytelling Secrets of Comics,
Manga and Graphic Novels, William Morrow.
- Ashley Wood, Starling Book 1: Ashley Wood, IDW Publishing.
, MeydAn Epyacia 40%
Agiohoynon Epyaoiec 50%
Mapoucia kal ZuppeToXn 10%
otn T&én
ZUvoAo 100%
Mwooa EAANVIKA




TitThog Mabrjuartog

>xedlaopés Wnoelakwy Tpiodidotatwy (3D) MovTéAwv

KwdIko¢
MaBrjuarog

GRD400

TOTTOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

4° 'Etog / 7° EEGunvo @oitnong

Ovopa AidaokovTta

Afuntpa EyyAéCou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

2KOTTOG TOU PWABANATOG ival va EVTAEEI TOUG/TIC POITNTEG/TPIEG OTIG PACIKEG
apx£G Kal TIG Xproeig Tou TpiodidoTtaTtou wneiakou (3D) oxediaauou. Katd 1n
OIGPKEIa TOU HaBAPATOC O POITNTEG/TPIEG Ba €XOUV TNV EuKalpia va padouv Ta
Baoikd epyalgia Kal TIG TEXVIKEG TTOU XpNoluoTTolouvTal o€ TpiodidoTtaTa (3D)
AoyIoUIKG Kal Ba dSNPIOUPYACOUV AVTIKEIUEVA KOl OKNVEG. 2TO TTAdiolo auto Ba
TOUG TTPOOQEPBEl  emTTPOOBETA  MIA  ETMOKOTINCN  TWV  TEXVIKWV
MovTeAoTTOiNONG, avAPeoa OTIG OTTOIEG €ival n uer, O QWTICUOS Kal N
oladikacia egaywyng, evwy TTapdAAnAa Ba £pBouv o€ €TTaQn e TIG PAOCIKEG
QPXES Kal TIG TEXVIKEG TwV TpiodidoTaTtwy (3D) Kivoupevwy oxediwv.

MaBnoiakda
AtroTeAéopaTa

Me Tnv oAOKApwaoN TOU HABAPATOG Ol POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€
Béon va:

e AQOuOoIWVOUV TNV XPNOoN TTAPONETPIKWY OXNUATIKWY TTPWTUTTWY

e XpnaoiyotroloUv UAIKA OTa OTTOia TTAPAYOUV TNV UPH Kal TO XpWUO €
£€va TPIodIACTATO AVTIKEIMEVO A PIyoupa.

o AIKQIOAOYAOOUV TTPOKTIKA KATAVONON XApToypd@nong TnG UQrG.

e Anuioupyouv BacikoUg XapaKTPES, EQapudlovTag dnuioupyikd Eva

OUVOUOOUO TEXVIKWYV PovTeAoTToinong/ oxediaouou.

AvTIAn@Bouv katavonaon o€ didgopa BEuaTta eEaywyrng HOVTEAWV.

MpoaTtraiToupeva

GRD315 2UVOTTAITOUEVO Aev loyuel

[epiexduevo
MaBrjuatog

e H didoTaon Z kai n Asitoupyia TG oTov TpIodIA0TATO KOGO.

e ApxETUuTra yia TR dNMIOUPYIa TTIO GUVBETWYV QVTIKEINEVWV.
MovTtehotroinon/ oxediacudg TToAuywvikou TTepIBEAAoVY,
povTeAoTTOiNON/OXESIOO UGG TTOAUYWVIKWY QVTIKEILEVWV.

e Texvikég povreAotroinong/ oxedlaouou: UPng, GWTIONOG,
€€aywyNAG K.ATT.

o Kataokeun TpIOSIACTATWY OKNVWV.




¢ ’‘Evvoia Tng 10TOpIag, eIKovoypa@nuévo oevdaplo, YEVIKN 1I0Ea TNG
TEXVNG KAl 0pyAvwon KAPEPAG.

e BaoikA Bswpia Twv KIVOUPEVWY OXEDIWV, Kivnon Kal TEXVIKEG.

e Noyiouiké TTou Ba xpnoiyoTtroinBei: Poser, Bryce, Z-Brush, 3ds
Max, Photoshop.

MeBodoAoyia
AidaokaAiag

Al0AEEEIG

Ouadikn Epyacia
E€atouikeupévn Aidaokahia
KpITIkA

Autévoun MeAETn
AidaokaAia Aoyiouikou

Mapouoidoelg

BiBAloypaegia

EAANvIKA BiBAloypogia:

Derakhshani, D & Derakhshani L., R. L. Odnyog Tou Autodesk 3ds Max
2011. M. T'kioUupdag

AvvAIkn BiBAloypawia:

Beane, A. 3D Animation Essentials (Essentials (John Wiley)). John Wiley &
Sons. 2012

Roberts, S. Character Animation Fundamentals: Developing Skills for 2D
and 3D Character Animation. Routledge. 2011

Cavalier, S & Chomet. S. The World History of Animation. University of
California Press. 2011

Murdock, L. K. Autodesk 3ds Max 2014 Bible. John Wiley & Sons. 2013

Derakhshani, D & Derakhshani L., R. L. Autodesk 3ds Max 2013 Essentials.
Sybex. 2012

AéloAéynon

Meyahn Epyaoia 40%
Epyaoieg 50%
Mapouadia kal ZUPHETOXNA 10%
otn Tagn

2UvoAo 100%

Awooa

EAANVIKA




TitThog Mabrjuartog

>xedlaoudg lotooehidag |

KwdIko¢
MaBrjuarog

GRDA405

TOTmOG paBruaTog

YTTOXPEWTIKO

ETmitredo

Mpwtog KukAog 21TOUdWV

‘Etog / E€aunvo
@oitnong

4° 'Etog / 7° EEGunvo @oitnong

Ovopa AidaokovTta

Néapyxog KwvoTavTivou

ECTS

6 AlaAéEeig /
eBooudda

3 wpeg/14
€Boouadeg

Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

To PaBnua autod €xel WG OTOXO VA eVTALEI TOUG/TIG POITNTEG/TPIEG OTIG BACIKEG
ApXEG OXEOIAOUOU EAKUCTIKWY KOl EVNMEPWTIKWY IOTOCEAIDWY. 2Ta TTACiOIO
TOU HaBNAPATOS oI QoITNTEG/TPIEG Ba dlEPEUVIOOUY TOUG TTAPAYOVTEG TTOU
eTnpeddouv TN OIATAN KAl TO OXEOIAOUO MIOG I0TOOEAIDAG: OTTWG gival N
£TTIAOYN TOU TTPOYPAUUATOG TTEPIRYNONG, N avaAuon TngG 0846vng, n TTAhorynon,
n TaxuTNTa OUVOEDNG, N TUTTOYPAPia Kal To Xpwia. MapdAAnAa, évvoleg 6TTwg
QTTOTEAECPATIKOG OXEDIAONOG, €UXPNOTIA, OPYAVWON TOU TTEPIEXOUEVOU Kal
oladiktuakf dnuoacicuon Ba oulnTnBouv avaAuTikd, divovTag Tnv eukaipia
OTOUG/OTIC QOITNTEG/TPIEC VO KATAVONGOUV TNV TTAPACKNVIAKK) Opyavwaon
TTiow o1mo 10 oXedIAOPO piag 10TooeAIdOG, WOTE va gival o Béon va Tnv
TPOTTOTTOINCOUV Kal va TNV aAAdgouv dTav gival atrapaitnTo.

Me Tnv oAOKApWON TOU HABAPATOG Ol POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€

MaBnoiaka 8on va:
AmoTeAeopaTa e Agopolwvouv Baoikég OeCIOTNTEG OTO OXEDIATHUO IGTOTEAIDWV.
e AlaxelpiCovtal armmoTEAEOUATIKA TIG BACIKEG apXEG Kal Tn diadikaoia
onuioupyiag 1I0TooeAidag.
e Oikodopouv ue dnuioupyikdTnTa d10dPACTIKA CUCTANATA.
AloAoyouUv Tnv euxpnoTia kal GAAa BEpata oxedIaouoU IGTOGEAIDWY.
e MeAeToUv Kal aglohoyoUv KPITIKG MIa O€ipd  atmmd  PeAMNIOTIKEG
TIPOOEYYIOEIG yIa TO OXEDIATUO IGTOCEAIDWV.
MpoaTtraitoupeva GRD305 2UVaTTAITOUPEVO Aev loyuel
Mepiexopevo e Xpron Twv JIOdIKTUOKWY YAWTSOWV yia To OXeSIOONS Kal TV
Mabruartog KOATAOKEUN) I0TOOEAIOWV.

o Anuioupyia kal dnpocicuon dNUIOUPYIKWYV Kal dIadpaCTIKWV
1I0TOOEAIOWV.

e Aloxeipion apyeiwv €IKOVOG, AVTIKEIMEVWYV €IKOVAG, aTTAG KIvouueva
YPAQIKA, KIvoUuueva/apxeia eiIkovag (gifs) Kal XapTeS €IKOVAG.

o AIadpaoTIKA CUCTANATA: TTAQICIO EAEYXOU KAl aOUPUATOl, CUVOEDEIG
aTtToKAio€IG, B1adIKTUAKA avaTpo@oddTnaon, EAEYX0G KATAXWPNOEWV,
epyacia o€ TAaioIa Kal EAeyX0og TTapaBUpwv.




o >uvOUAGCNOG TTOAAATTAWY AOYICUIKWY, OTTOOKOTTWVTAG OTN
onuioupyia piag dIadpacTIKAG I0TOOEAIDAG.

o AZIOAGYNON TWV aVAYKWV TWV aVayvwoTWV/XpNoTWV, TTEPIOPICHOI
NA. uNxavnuaTtwy/ AoyIoUIKWY, TTapAyovTeEG TTou eTTNPEeAlouV TO
eTTiITTEdO OeAidAG, TTAPAYOVTEG TTOU £TTNPEACOUV TN AsIToupyia,
TTAPAYOVTEG TTOU £TTNPEACOUV dNUOCIOTTOINOT.

MeBodoAoyia AlaAEEEIG
LISEEREIEG Ouadikn Epyacia
E¢atopikeupévn Aidaokahia
KpITikn
Autovoun MeAéTn
AidaokaAia Aoyiouikou
Mapouoidoelg
BiBAIoypagia EAAnvikn BiBAloypagia:
Oikovopou, I. Zxediaouds iotooeAidag, Nexus Publications S.A
ApoEvng, . ZxXeIAoUOC TTETUXNUEVWY 1I0TOCEAIdWY, KAEIDAPIBUOG
Maivald, James J. Adobe Dreamweaver CC: Brjua mpo¢ Brua. I'kioupdag
AyvAikn BiBAioypagia:
De Soto, D. Know Your Onions Web Design, BIS Publishers B.V
McNeil, P. Web Designer's Idea Book Volume 4, F&W Publications Inc.
Carey, P. New perspectives on HTML and XHTML: comprehensive.
Cengage Learning
Willard, W. Web design: a beginner's guide. McGraw-Hill
, MeydAn Epyaacia 40%
AGI0A
GioAdynon Epyaociec 50%
Mapouadia kal ZUPHETOXNA 10%
otn T&én
ZUuvolo 100%
FAwooa EAANVIKNA




TitThog Mabrjuartog
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MaBrjuarog
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Epyaothpia /
eBdoudda

Aev loyuel

210X0G MaBrjuarog

2KOTTO6G TOU HABANOTOC gival va TTPOWBRA0EI JIG CUCTNUATIKA TTPOCEYYIoN
oTnVv avamTugn NG SNUIOUPYIKAG EKPPACNG HECA ATTO TN HEAETN TWV OXECEWV
METAEU TNG €peuvag, TNG €TTAYYEAUATIKAG TTPAKTIKAG, Kal TnG diadikagiag
QvATITUENG OUVBETWY YPa@IOTIKWY TIpoTdoewyv. O1 gpyacieg Ba  eival
Baoiopéveg o€ TTPAYMOTIKEG QAVAYKEG TNG KUTTPIOKAG ayopds, evw Ba
kaBopilovTal atrd TOUG TOUEIC OTOUG OTToIoUG £0TIGloVTal O SUVATOTNTEG KAl
TA eVOIQPEPOVTA TWV QOITNTWV/TPIWYV. ZTa TTAAioIa autoU Tou PaBAPATOS Ol
QOITNTEG/TPIEG Ba BNUIOUPYROOUV TO TEAIKO TOUG £TTAYYEAUATIKO portfolio.

MaBnoiakda
AtroTeAéopaTa

Me Tnv oAoKApwOoN Tou HaBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va gival
o€ Béon va:

o [lpoopépouv KavoTéueg AUOEIG o€ oUVOETA TTPORANHATA OTTTIKAG
ETTIKOIVWVIAG.

e [lapdayouv eTTayyeAPATIKAG TTOIOTNTAG OTITIKA KOI VO TA
TTAPOUCIACOUV HE ETTAYYEAUATIKG TPOTTO.

o Epydlovral avegdptnta Kal avattugouv deCIOTNTES dIAXEIpIoNG TOU
aTTaPAiTNTOU XPOVIKOU TTAQIgiou yia KABe £pyo.

e AvaTTTUEOUV TTPOQPOPIKEG/AEKTIKEG KAl DIOTTPOOWTTIKEG OELIOTNTEG,
ATTOPAITNTEG YIA TNV dIACPAANIOT Kal TTPOWBNGCN TNG ETTAYYEAPATIKAG
TOUG OEIVOTNTAG KAl TTPOTACEWY TOUG.

o EmA£youv 1o KATAAANAO KOIVS HIAG YPAPIOTIKAG TOUG TTPATAONG, KAl
avaTITUoO0UV OAEG TIG HEBGDOUG Kal TEXVIKEG TNG €PEUVAG AyopPAs Yia
TN OWOTH TTANPOPOPNCN Kal KaBodrynaon TNG ETTAYYEAUATIKNAG TOUG
TTPAKTIKAG OTIG SNMUIOUPYIKES ATTOPACEIG TTOU TTPETTEI Va TTapBoUv.

e YToAoyifouv 10 KOOTOG TNG EPYOTiag TOUg, va dIEEAayouv
TIPOKOOTOAGYNON KAl PWETOKOOTOAOYNON Kal TIMOAGYNoN.

o A&iohoyoUv KpITIKA TnoxEon PETAEU TNG agloAdynong/ KPITIKAG
avAaAUONG Kal TNG TTPAKTIKAG EQAPUOYNG TOU OXEDIATHOU.

e AvaTTTUOOOUV ETTIXEIPNUOTIKEG BECIOTATEG ATTAPAITNTES YIO TNV
EMMTUXH opydvwaon TG OIKAG TOUG pyaadiag wg eAeUBepoOl
ETTAYYEAUATIEC.

[Npoatrairoupeva

GRD320, GRD325 2uvartairoupeva Aev loyuel




Mepiexduevo

Anpioupyia portfolio

ALEIHESS A€CIOTNTEG TTAPOUCIAONG KOl ZUVEVTEUENG
Alayeipion kai eKTEAEGN SNUIOUPYIKWY EPYAOIWY TTou Bagifovtal o€
TIPAYHOTIKEG AVAYKEG TNG AYopAG.
2TPATNYIKOG TTPOYPAUMATIONOG KAl OXEBIAOUOG
Kartavénon Ttou Koivou
Xprion TTpwToyEeVAG A/Kal OEUTEPOYEVIG £PEUVACG YIA TN OTOIXEIOBETNON
OXEDIOOTIKWY ATTOPACEWV
Ailadikaoia kooToAdynong kai diaxeipiong TPoUTToAoyIGHOU
AutoagioAdynon
EtrayyeApaTikh cuptrepipopd Kai OpyavwTIKA oKEWN
MeBodoAoyia AIOAEEEIG
AidaokaAiag Ouadiki Epyaoia
E€atopikeupévn Aidaokahia
KpITikA
Autovoun MeAéTn
Mapouoidoeig
BiBAIOYpagia EAANvikn BiBAloypagia:
AnpotrouAou-Anuadkn, |. KootoAdynon, Exkddocig Interbooks
AyyAikr BiBAioypagia:
Heller, S. and Talarico, L. The Design Entrepreneur: Turning Graphic
Design into Good That Sell. Rockport Publishers
Shaughnessy, A. How to be a graphic designer without losing your soul,
London: Laurence King
Visocky O'Grady, J. and Visocky O'Grady, K. A Designer's Research
Manual: Succeed in Design by Knowing Your Clients and What They Really
Need, Rockport Publishers
Eisenman, S. Building Design Portfolios. Innovative Concepts for Presenting
Your Work. Minneapolis, MN: Rockport
. MeydAn Epyagoia 40%
AGIOA
GioAdynon Epyagieg 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
Zyvolo 100%
Mwooa EAANVIKA



http://www.amazon.com/Jennifer-Visocky-OGrady/e/B001JP2EL8/ref=ntt_athr_dp_pel_1
http://www.amazon.com/s/ref=ntt_athr_dp_sr_2?_encoding=UTF8&sort=relevancerank&search-alias=books&field-author=Kenneth%20Visocky%20O%27Grady
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Aev loyuel

210X0G MaBrjuarog

2TOX0G TOU WABAUATOG auTtoU €ival n €E0IKEIWON TWV QOITNTWV/TPIWV HE TIG
TIPOKTIKEG TITUXEG TOU ETTAYYEAUATOG OXEDIAOHOU ypagikwy. O1 oITNTEG/TPIEC
Ba éxouv TNV eukaipia va dNUIOUPYNOOUV ETTAPEC OTNV Ayopd €Pyaciag,
KABwG Kal va eE0IKEIWBOUV e TN QIAOCOYIa, TNV ATTOCTOAN, TNV OPYAVWTIKA
KOUATOUpQ, Tov TpOTTo dlaxeipiong Kol TIG  TTPOodOKiEG  TOUu/TNG
opyaviguou/sTaipeiag aTov/oTnv otroio/a atmmacxoAouvtal. To pddnua autd
OTOXEUEIl ETTIONG VA TTAPEXEI OTOUG POITNTEG TV EUKAIPIA va avaTrTUEouv
TIG/TAV  ATTOPAITNTEG/TN  IKAVOTNTEG/ETTAPKEIA OTNV EKTEAECN TTPAYHOATIKWV
KAaBNKOVTWY OXeSIQOHOU YPAPIKWV.

MaBnoiakda
AtroTeAéopaTa

Me Tnv oAOKApWaoN TOU HABRPATOG O POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€
Béon va: AQOouOIWVOUV TIG BACIKEG KOIVWVIKEG KAl ETTIKOIVWVIOKEG BEEIOTNTEG
OUUTTEPIPOPAG, Ol OTTOIEG Eival ATTODEKTEG OE Eva EPYOTIOKO TTEPIBAAAOV.

o Eo@apudlouv  eCaipeTikég  OeCidTNTEC  KaATG TV dlEEaywyn
ETTAYYEAMOTIKWY OUVEVTEULEWY, O OUVOUAOWO ME TTAPOUCIACEIG
TTOPTQPOAIO.

e Evowpatwvouv TIG YVWOEIG, OTACEIG KAl OegIOTNTEG TTOU €XOUV
atrokTnOei/kaAigpynBei katd Tn diIdpkela Twv OTTOUdWVY TOUG OF
EPYACIOKEG TTPOKTIKEG/EUTTEIPIEG.

o EKTIHOUV OWOTA eMITUXWG Kal Ot €UBETO XPOVO, T EPYOOCIOKA
KABAKOVTA TTOU TOUG £XOUV AVOTEDEI.

o [lpocappdlovTal aTTOTEAECUATIKA OTNV pyacia wg HEAN YiIag opadag,
TAvTa o€ OuvdpTnon ME TO €PYACIAKO TTPWTOKOAAD, OTTWG yia
TTOPAdEIYUA KWAIKEG CWOTAG CUUTTEPIPOPAG OTOV EPYACIAKS XWPO KAl
ouvepyAlZovTal QTTOTEAECUATIKA WE ETTAYYEAUATIEG TOU XWPOU TWV
Mpa@ikwyv Texvwv.

o AnuioupyoUv uWwnAAg TToIOTNTAG ETTAYYEAUATIKO TTOPTPOANIO, TO OTTOIO
IKAVOTTOIEI TIG TTEAATEIAKEG AVAYKEG A/KAI TIG ATTAITACEIG TOU £pyodOTN.

MpoaTtraitoupeva

O1 oITNTEG/TPIEG TTPETTEN
va BpiokovTal GTo
TEAEUTAIO £T0G TWV
oTTOoUdWY TOUC.

2UVaTTAITOUPEVO Aev loyuel




Mepiexduevo
MabruaTtog

O1 @oITnTEQ/TPIEG Eival ETTIYOPTICPEVOI/EG PE TNV €UBUVN £&elpeong BEoNG
TIPOKTIKAG AOKNONG O€ OTTOIOOATTOTE OTTO TA TTAPAKATW TTedia
AlagpnuioTikég ETaipeieg, ETaipeieg Mapaywyng, Oupihol Méowv Evnuépwong
(évTutra Kal NAeKTPOVIKA Péoa), ETaipeieg TTAnpo@opikrg, Tuttoypageia n,
TTOPOXEIG AIOBIKTUOU. 2TO TTAQICIO TNG TTPOETOINACIAG YIA TIG CUVEVTEUEEIG
gpyaaciag, To EVTUTTO /KAl NAEKTPOVIKO TTOPTPOAIO TOU/TNG QOITNTAH/TPIAG
eTavegeTadeTal Kal avaBewpeital.

H trpoTeivouevn TTepiodog ammacXOAnong oTo eUTTopIo €xel kaBoploTei atrd 8
£€wg 10 gBdopadeg (TouldyioTov 150 wpeg epyaaiag). O1 poITNTEG/TPIEG TTOU
eyypdgovTal oTo uadnua autd avapéveTal va EpyacTolV TTPAKTIKG GToV
TOopEQ TNG ETTIAOYNG TOUG, UTTO Aueon eTTiBAeyn.

Me Tnv oAoKANpwON ou JaBARUATOG, O POITNTEG/TPIEG KAAOUVTAI OTTWG
uttoBd&Aouv ypaTrTr) ava@opd, n otroia B8a kaTadelkvuel KaTé TTOco of
QOITNTAG/TPIA £XEI EVOWHATWOEI TIG YVWOEIG Kal TIG OEEIOTNTES TTOU £XOUV
atrokTnOei/KaANigpynBei katd Tn dIGPKEIA TWV GTTOUSWY TOU O€ EPYATIOKES
TTPOKTIKEG/EUTTEIPIEG. O1 QOITNTEG/TPIEG AVAUEVETAI VA CUUTTANPWVOUV
nuepnoio/eBdouadiaio NUEPOAGYIO, KATAYPAPOVTAG TNV ETTAYYEAUATIKA TOUG
EUTTEIPIA, EVW OUVIOTATAI OTTWGS CUAAEYOUV  avTiypa@a Twv QUAAADIwY,
dlapnuiccwy, cUuPBAcEWV Kal GAANWV OXETIKWY eVTUTTWY, dedOUEVOU OTI AUTA
Ba atroTeAéoOUV AvaTTOOTTOOTO KOUMATI TNG €KBeong Toug. Kab 'dAn Tnv
TTPOKTIKN KOl yIa TNV TTPOETOINATIa TNG €KBEONG O POITNTEG/TPIES
evBappuvovTal 6TTwg ¢ntoouv BorBeia kal kKaBodrynaon atrd 1o dIBAKTIKO
TTPOOWTTIKO, aAAd Kal va aglotroijoouv Tn BIBAIOBAKN Kal GAAOUG TTOPOUG.

EYOYNEZ ®OITHTH/TPIAZ:

*270 TTAQICIO TNG TTPOETOINACIAG VIO TIG CUVEVTEUEEIG EPYOTiag, TO EVTUTTO
N/Kal NAEKTPOVIKO TTOPTPOAIO TOU/TNG POITNTH/TPIOG ETTAVEEETAZETAI KA
avaBewpeital. O1 oITNTEG/TPIEG avapévovTal va cuvavTnBouv Pe Tov/Tnv
oUMBoUAO TOug, WOTE va TTIAEYOUV AVTITTPOCWTTEUTIKA KOPKATIO/EPYA TTOU
Ba oupTTEPIAN®BOUV OTO TTOPTPOAIO TOUG.

* O1 oITNTEG/TPIEG AvauEvovTal va ouvavTnBoUv Pe Tov/TRV GUNBOUAO TOug
WOTE va eVTOTTIOOUV TTIBAVOUG £pYaCIiakoUg XWPOUG, YIa TNV TOTTOBETNON O€
Béon epyaaiag. O1 oITNTEG/TPIEG Eival ETTIPOPTICUEVOI/EG JE TNV €UBUVN
ecelpeong BE€onG TTPAKTIKAG AokNong, OAAA Kal e TNV EuBUVN evNPEPWONG
TOU/TNG CUNPBOUAOU TOUG yia TNV éKBacon Twv SIOTTPAYUATEUCEWY OE OXEON
ME TNV aTTaoXOANCN TOUG Kal TIG TNOAVEG OUVEVTEUEEIG.

*Katd Tn didpkeia TNG arracX0Anong Toug Ol YOITNTEG AVAPEVETAI VA £X0UV
TTPOCavVATOAIONS Kal TTPOYPAPUA KATAPTIONG €10IKA oXeBIQ0UEVO YIa auToUg.
MapdAAnAa, avapéveral va Toug avatebei évag eTOTITNG OTOV 0TT0io Ba
ava@EPOVTAl, VO CUPMPETEXOUV 0€ TUVEDPIATEIG, va £XOuV TTPOCRAcn o€
TTANPOYOPIES, KABWG Kal va QVTIHETWTTICOVTAI I0OTIUA JE TOUG AAAOUG
epyagoéuevoug, £XOVTag TIG IBIEG UTTOXPEWOEIG KAl OIKAIWUATA, CUVTEIVOVTOG
O€ Jia OUCIOOTIKN EPYQOIAKN TTPAKTIKH.

EYOYNEZ AIAAZKONTA/OYZAZ:

* Mpooépel CUPPBOUAEUTIKA OTAPIEN OE OXECN WE TNV ETTIAOYK] TOU
opyaviguou oTov oT1Toio Ba epyacTouv.

* Mpoo@épel avaTpo@oddTNOn, VW CUVEPYACOVTAI UE TOUG/TIG POITNTEG/TPIEG
yla TN dnuioupyia evog avTITTPOCWITEUTIKOU TTOPTQOAIOU.




*[MapakoAouBei TNV TTPA0dO TOU POITNTAH/TPIAG HE ETTIOKEWEIG OTOV
opyaviouoé/eTaipeia, 6tToU auTd gival duvarto.

*EmAUel TTpoBAAuaTa TTOU TUXOV Va TTPOKUWOUV KaTd TN SIAPKEIa TNG
atmaoX6Anong Tou goItTnTH/TPIaG.

*E&eTddel TNV agloAdéynon Tou ETTOTITN YA TO QOITATH/TPIA, EVW) CUVAVTIETOI
ME TO/TN QOITNTA/TPIO VIO va culnNTACOUV OXETIKA WE TIG EUTTEIPIES TTOU
a1ToKOUIoE KATA TN SIAPKEIQ TOU TTPOYPAUUATOG EPYACIAG-TTPAKTIKAG
aoknong.

*BaBuoAoyei Tn ypatrtr avagopd.

MeBodoAoyia MPAKTIKA OTO XWPO TOU £pY0dOTN
AidaokaAiag
SRR Heller, S & Vienne, V. Becoming a Graphic and Digital Designer: A Guide
to Careers in Design. New York, NY: Wiley and Sons, Inc.
Myers, D. R. The Graphic Designer's Guide to Portfolio Design. Hoboken, NJ:
Wiley & Sons
A&I0AGYNoN AﬁloAéynon E'ITé:ITTr] 70%
Ipatrt Avagopd 30%
Poitntr/Tpiag/MopTeoAio
2UvoAo 100%
FAwooa EAANVIKA
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210X0G MaBrjuarog

2KOTTOG TOU PABANOTOC gival va OWOEl TNV EUKAIPIA OTOUG/OTIG QOITATEG/TPIEG
VO avaTtrTugouv TrepaItépw TIG OeEIOTNTEC Kal va BIEPEUVAOOUV TIG YVWOEIG
TOUG O€ MIO TTOIKIAIO AOYICUIKWYV YPAPIKOU OoXedIAoUOU TTou XPEeIGdovTal yia
TOV OXEOI00UO UAIKOU YIa TA HECQ KOIVWVIKAG BIKTUWwOoNG. Méoa atrod pia osipd
EPYACIWV KAl avaBEoewy, O QOITNTEG/TPIEG AVAUEVETAI va gival o€ B€on va
Tapdyouv kai va emeepydlovTal €IKOVEG Kal va OlEPEUVOUV TPOTTOUG
TTOPAYWYNG YPAPIKWY UNKWV HE OKOTTO ThV TTPowenon UTTNPEcIwY N
TPOIGVTWV PECO TNG KOIVWVIKAG BIKTUWONG XPNOIUOTTOIDVTAG MIG TTOIKIAIC
Aoyiouikwy oxediaouou. EmimmAéov, Ba TTpéTTel va yvwpioouv Kai va gival o€
B€on va XpNOIYOTIOINCOUV TIG OUYXPOVEG UTTNPECIES Kal Ta TTEPIBAANOVTA TNG
KOIVWVIKNG BIKTUWONG, OTTWG Kal TIG duvaTOTNTEG TTOU aUTA dIavVOoiyouv.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAfpwon Tou JaBAUATOG OI POITNTEG/TPIEG AvaEVOVTAl va gival
o€ Béon va:

o EmMdeIKvUOUV TTPOKTIKI KAl EQAPUOCHEVN KATAVONON WG TTPOG TO
TTWG Ol €IKGVEG UTTOPOUV VA XPNOILOTTOIOUVTAI, VIO TNV ETTITEUEN
EMOUUNTWY GUVAICBNUATWY KAl EVTUTTWOEWV.

o E@apudlouv ue eTTapkeia didgopa Aoyiouikd oxedlaouou, yia Thv
ETTITEVEN ETTIOUUNTWV OTITIKWY KOl AEITOUPYIKWY ATTOTEAECUATWV.

o AIKaIOAOYOUV Ta BACIKA XOPOKTNEIOTIKA ONUAVTIKWY EPYAALiwyY,
TTEPIBAAAOVTWV KAl UTTNPECIWV KOIVWVIKNG IKTUWONG KAl VO £XOUV
MIO IKAVOTTOINTIKFA KAl AEITOUPYIKK YVWON Twy dUVATOTATWY TTOU
Olavoiyouv auTéG Ol UTTNPECIEG

e Evowpatwvouv Kal XpnoIPoTTolouV €IKOVEG Kal BivTeo, yia Tnv
ETTTEUEN TTPOWONTIKWY ATTOTEAECUATWV.

e Emegnyouv yvwon otnv BepeAindn opoAoyia Twv epyaAgiwy,
TTEPIBOANSVTWY, UTTNPECIWV TWV NAEKTPOVIKWYV HECWV KOIVWVIKAG
OIKTUWONG

e Avayvwpifouv Ta YEVIKA AEITOUPYIKA XAPAKTNPIOTIKA TwV EPYAAEiwy,
TTEPIBAAAOVTWY, UTTNPECIWV TWV NAEKTPOVIKWYV PHECWV KOIVWVIKAG
OIKTUWONG, TA OTTOIO AVAPEVETAI VA UPIOTAVTAI PE £VA YEVIKEUPEVO
TPOTTO (EVOEXOPEVWG Kal OTO £YYUG HEAAOV) - OTTWG o1 BIadIKaoieg
EYYPAPNAG, ETTEEEPYOTIOG EVOG TIPOCWTTIKOU TTPOMIA KATT.

MpoaTtraitoupeva

GRD305 2UVOTTAITOUEVO Aev loyuel




Mepiexdpevo e Eiocaywyn ota Koivwvikd Méoa Aiktiwong, Facebook, MySpace,
MaBruatog Youtube, Blogger, Wordpress, Flickr, Twitter, kai LinkedIn.

o [pagikég TExves kal Ta Koivwvikd Méoa AIKTUwoNg

e Katnyopieg péowyv dIKTUWONG avAAoya e TO avTIKEIPEVO TOug,
TOV TPOTTIO £YYPAPNG, CUPHPETOXNG KAl TTAATQOPHES AOYICUIKOU
NAEKTPOVIKOU EUTTOPIOU TTOU XPNOCIUOTTOIOUV.

o Alaxeipion KOIVWVIKWYV BIKTUWV KAl OXECEWV EUTTIOTOOUVNG
e MeBodoAoyieg, HOVTEAQ, epyaAEia Kal TEXVIKEG
o Koivwvikd Méoa AikTuwong kai MapkeTivyk

e Ala@Auion oto ota Koivwvikd Méoa AIKTUwong Kail dnuioupyia
TTPOWOBNTIKOU dNUIoUPYIKOU

e O@éAn KOIVWVIKWY BIKTUWV YEVIKA KAl OTIG ETTIXEIPNOEIG

e H au¢nuévn xprion epyoaAciwv Kovwvikng dIKTUwaonG yia
KATAVAAWTEG Hiag eTTIXEipnoNg

e [laykoopiotroinon ayopag

MeBodoAoyia AlaAEEEIg
AidaokaAiag Ouadiki Epyaoia
E€atopikeupévn AidaokaAia
KpITIkA

Autovoun MeAETn

Mapouoidoeig

EAANvIKA BiBAloypaia:

BiBAloypagia
216€pn, M. To BiBAio rou Facebook - ‘Evag 0dnyodg yia "abwoug" XpAoTEg,
ABnva: KAeiddpiBuog

AvyvAikn BiBAloypaoia:

Goldman, J. Facebook cookbook. O'Reilly
Treadaway, C, Smith, M. Facebook marketing: an hour a day. Wiley Pub.

Kabani, S H. The zen of social media marketing : an easier way to build
credibility, generate buzz, and increase revenue. BenBella Books

Kerpen, D. Likeable Social Media, McGraw-Hill Education — Europe

Meyahn Epyaoia 40%
Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
ZUuvolo 100%

AgloAdynon

FAwooa EAANVIKNA




TitThog Mabrjuartog

>xedlaoudg lotooehidag

Kwdikég GRD425
MaBrjuarog
Tomog padnuartog | EmAoyAg

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

4° 'Etog / 8° EE€aunvo @oitnong

Ovopa AiddokovTta

Néapyog KwvoTavTivou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

EpyaoTipia /
eBdoudda

Aev loyuel

>16)0G¢ MaBrjpatog

To pdbnua autd aoxoAcital Pe TO OXEDIAOUO Kal TNV EQAPMOYN OTTAWV
«OUVAMIKWVY» 10TO0EAIdwY Kal va HABouv emTTAéoV TeXVIKA epyaleia
emmegepyaciog HTML yia Tnv kataokeun 1IoTooeAidwy. O1 @oitnTég Ba udBouv
10 CSS Kai TN péBodo MUSE yia tn dnuioupyia 1Tpoioviwy oxediaouou
I0TO0EAiIdWY TTOU UTTOPOUV va XpNnolpoTroinBolv yia TTPOCWTTIKA Kal / N
euTTOPIKA dnUOoCsicuon. EKTOG atrd TNV atTapaitnTn KWOIKOTToINoN 0eAidwy Kal
QvATITUEN, 01 YOITNTEG Ba £XOUV EUKQIPIO VO EPEUVIICOUV Kal VA avaTTTUEouUV
OTPATNYIKEG OXEDIAOHOU YyId HIa TTOIKIAIQ EQAPPOYWYV TTOU XPNOIKOTTOIoUVTal
oTnv ayopd.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAOKApWoN TOU HABAPATOG Ol POITNTEG/TPIEG AVAUEVOVTAI VA Eival O€

B¢éon va:

e AloAoyoUv aTToTEAECUATIKEG OOUNOEIS TWV BACIKOTEPWY
OIAdIKTUOKWY YAWOOWV.
e Juvdudlouv Kal ZXeDIACOUV WE ETTITUXIA IOTOOENIDEG HE DUVAUIKEG

OUVIOTWOEG.

E@apudlouv ypaopn oc PHP.

E@apudlouv CSS kar MUSE

EQAPHUOLOUY £CAIPETIKESG DECIOTNTEG TWV OIODPACTIKWY TTOAUPECWV.

Alayeipi¢ovTal dnuioupyik& XpovodiaypdupaTa, aTTooTTACHOTA/KAITT

TAIVIWY, KOUMTTIA KOl YPAPIKA.

o  E@apudlouv TTPoNYUEVEG TEXVIKEG OXEDIOOUOU YAWOOIKOU OfUATOG
oTo Web.

e A@opoIwvouV yvwon Kal IKavOTNTa oTa TEAEUTAIa AOYIOHIKG
onuioupyiag I0TOCEAIdwWV.

e [lapaydyouv atroTeAeopaTiKG OnUOCIEUCEIG YIAG ETAIPIKAG
TautétnTag Web atrd 10éa €wg TEAIKO TTPOIOV BACEI CUYKEKPINEVWV
TTPOdIAYPAPWIV.

e AZiohoyouv ouyxpova TTPOTUTTa OXESIAOUOU IOTOCEAIDWV.

[Npoatrairoupeva

GRD405 2uvartrairoupeva Aev loyuel




Mepiexduevo
MabruaTtog

Kara OIGPKEIN  TOU pabniuarog, ol eoItnTég/Tpieg Ba
aoXoAnBouv/ueAeTrioouv TIG akOAouBeg BeaTIKES TTEPIOXEG:

o >UVOUAOHNOG TTOAAATTAWY AOYIOUIKWY, TTPOKEIMEVOU Va dnuioupynBei
Mia d1adpaaTIKY) I0TOCEAIDA.

MpdtuTtra 1I0TooEAiIdOG

Baoikr a&loAéynon xwpou

2XeOIAOHOG MIOG IOTOTENIDOG
Mpo-kwdikoTroinon

Baoikn ouavon HTML

Nioteg HTML

Anuioupyia ouvoEéopwyv

Anpuioupyia Tivaka 6£dopEvwyY

HTML Video

Eicaywyn ota ®UAAa oe Cascading
Xpwpa oe CSS

Tutroypagia oe CSS

To povTtéAo TTAaiciou oTo CSS

O poAog Tou ID kai Tou ClLass oto CSS
Texvikég diaTagng oeAidag

Eicaywyn otn Javascript

MeBodoAoyia
AidaokaAiag

AlaAEEEIg

Opadikh Epyacia
E€atopikeupévn AidaokaAia
KpITIkA

Autovoun MeAéTn
AidaokaAia Aoyiouikou

Mapouoidoelg

BiBAloypaegia

EAANnvikr BiBAloypagia:
Oikovopou, |. Zxediaocuds iotooeAidag, Nexus Publications S.A

Apcévng, . ZxedIaoudc meTuxnuévwy 1I0TogeAidwy, KAeidApIBuog

AvyvAikn BiBAloypaoia:

Hartman, A. Producing interactive television. Charles River Media
Maivald, J. Adobe Dreamweaver CC Classroom in a Book, Adobe Press

Cooper, A., Riemann, R. & Cronin, D. About Face. The Essentials of
Interaction Design, Hoboken, NJ: John Wiley & Sons, Inc

Gustafson, A. Adaptive Web Design: Crafting Rich Experiences with
Progressive Enhancement, New Riders

Hogan, Brian P | Steinberg, Daniel H. Web design for developers: a
programmer's guide to design tools and techniques. Pragmatic Bookshelf

AgloAoynon

Meyahn Epyaoia 40%
Epyaaieg 50%




Mapouaia Kal ZUPUETOXN oTh TdEN

10%

2UvoAo

100%

Awooa

EAANVIKA




TitThog Mabrjuartog

TpiodidoTata (3D) Kivoupeva 2x£31a

Kwdikég GRD430
MaBrjuarog
TOmog pabnuatog | EmmAoyAg

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€aunvo
@oitnong

40 ‘Etog/ 8o E¢aunvo goitnong

Ovopa AidaokovTta

Afuntpa EyyAéCou

ECTS

6 AlaAéEeig / 3 wpeg/14 Epyaoctipia/ | Aev loxuel
eBooudda €Boouddeg | efdoudda

210X0G MaBrjuarog

To padnua éxel oxedlaoTel EIDIKA VIO VA ECOIKEIWOEI TOUG/TIG QOITNTEG/TPIEG UE
N Xprion Aoyiouikou yia Tn onuioupyia Tpiodidotatwy (3D) Kivoupévwy
oxediwv. ‘Epgaaon divetalr oTnv TTPAKTIKI €§AoKNoN Twy dWOEKA apXWwV TwV
KIVOUHEVWYV YPAPIKWYV, JE OKOTTO TNV KATAVONOH TOU BAPOUG, Tou Xpdvou, TG
aréoTaONG, K.ATT. O1 @OITNTEG/TPIEG B £X0OUV TNV EUKAIPIA VA ATTOKTACOUV JId
oTaBepny katavonon TNG MOVTEAOTTOINONG, TWV KIVOUUEVWY YPOPIKWY, TNG
uQpng, ToUu QWTIOPOU, TNG ammédoong Kal Tou Wwn@IakoU eAeyXOuevou
ouvduaopou EIKOVAG.

MaBnoiakda Me Tnv OAOKApwON TOu HABAPATOG OI POITNTEG/TPIEG AvaPEVOVTal Va gival
AtroteAéopara o¢ Béon va:
e Anuioupyouv TpiodidoTtata (3D) Kivouueva oxEdia.
E&eAigouv pia ONIOTIKN Katavonon Twy TEXVIKWY dnuioupyiag
KIVOUNEVWY OXEQIWV NECW TTPAKTIKWY EQAPHOYWV.
o Kartaokeudoouv Pe Ynelako eAeyXOUEVO CUVOUAOHO TNG EIKOVAG HE
OUVOUIKEG OKNVEG.
o >yedidCouv pe dnpioupyikéTNTa TPIodIACTATES (3D) OKNVEG KAl
QVTIKEIYEVA XPNOIYMOTTOIWVTAG TTPOYPANHATA TPIODIACTATNG
KIVOUUEVNG €IKOVAG, KAvovTag TTapAaAAnAa xprion Twv KatdAAnAwv
UAIKWV KAl UQWV.
o  E@apudlouv 6e€10TnTES ETTIAUCNG TTPOPRANUATWY: PovTEAOTTOINON,
KIVOUUEVN €IKOVA, QWTIOPOG KAl atrdédoorn dnuioupyiag
TpiIod1doTaTwy (3D) KIVOUPEVWY OXEDIWV.
e AgioAoyouUv Kal €TTIAEYyOUV TIG KATAAANAEG TEXVIKEG KOl CUMBAOEIS yia
TN dNMIoUPYia TAIVILV, CUOXETICOVTAG TIG E TNV ETTITUXNHEVN
TTapAaywYr) KIVOUPEVWY YPAPIKWY NAEKTPOVIKOU UTTOAOYIOTH).
MpoaTtraitoupeva GRD400 2UVaTTAITOUPEVO Aev loyuel
Mepiexduevo o Texvikég TPIOOIAOTATWY YPAPIKWY KIVOUPEVNG EIKOVAG.
MaBrjuatog

o >xedlaoudg Kal opydvwon I0TOPIOG KAl XOPAKTPWY.
e MovTeAoTroinon, £€vduon kal Ugavor.

e >KEAETOI KAI KIVNUATIKA.




o Emuépoug cuotrpaTa Kal SUVAIKD.
o Kduepeg, pwTiondg Kal atrédoaon.
o Wn@iakog eAeyxOuEVOG ouvOUAoHAG EIKOVOG.

o Noyiouikd TTou XpnolyoTroinénkav: Poser, Bryce, Z-Brush, 3DMax,
Photoshop

MeBodoAoyia
AidaoKkaAiag

Al0AEEEIG

Ouadikn Epyacia
E€atouikeupévn Aidaokahia
KpITIkA

Autévoun MeAETn
AidaokaAia Aoyiouikou

Mapouoidoelg

BiBAloypaegia

EAANnvIKA BiBAloypaoia:

NikATa, M. 3ds MAX 2012 O gewropealioudgs ypnyopa Kai amAd.
KA€1dap18pog

Derakhshani, D & Derakhshani L., R. L. Odnydé¢ rou Autodesk 3ds Max. M.
Kioupdag

AvyvAikn BiBAloypaoia:

Burns, M. Femme Digitale: Perfecting the Female Form on Your Computer.
Watson Guptill Publications

Steven Till, J. (2005). Exploring 3D Modeling with 3ds Max 7 (Design
Exploration). Delmar Thomson Learning

Zahed, R & Katzenberg, J & Damaschke, B. The Art of DreamWorks
Animation. Harry N. Abrams

Cavalier, S & Chomet. S. The World History of Animation. University of
California Press

Murdock, L. K. Autodesk 3ds Max 2020 Complete Reference. John Wiley
& Sons.

Derakhshani, D & Derakhshani L., R. L. Autodesk 3ds Max 2013 Essentials.
Sybex

AéloAéynon

Meyahn Epyacia 40%
Epyaacieg 50%
Mapougia kai ZupueToxn otn Tdén 10%
ZUuvolo 100%

Awooa

EAANVIKA




TitThog Mabrjuartog

'Hxog kai Kivnon

Kwdikég GRD435
MaBrjuarog
Tomog padnuartog | EmAoyAg

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

40 ‘Etog/ 8o EEaunvo goitnong

Ovopa AiddokovTta

AfunTpa EyyAéCou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

EpyaoTipia /
eBdoudda

Aev loyuel

>16)0G¢ MaBrjpatog

To pddnua autd €xel WG OTOXO VA TTAPEXEI OTOUG\OTIC QPOITNTEG\TPIEG MIG
IoXUpn BewpnTIKA KAl TTPOKTIKA avTiAnyn Twv 110 BgueAIwdWY TITUXWV Kal
TWV aPXWV TWV TEXVIKWVY TTAPAYWYNS TAIVIWY KAl €I0IKA yIa TA Yéoa eKeiva
TToU BaacifovTal 010 XpOVvo (Kivouueva oxEdia Kal Bivieo o€ ox£on PE TOV 1XO0).
O1 @orntéc\tpieg Ba  emmw@eAnBolv  ammd  TIPAKTIKEG €PYOCIEG  TTOU
£€€10IKEUOVTAI OTA €i0N AUTWVY TWV HECWY KAl OO ATTOKTHOOUV YVWOEIG OXETIKA
ME TIG Baoikég AeiToupyieg Tou TTpoypduuatog «WaveMotiony, Tou 'Hyou kai
Tou Pwrtiopou. O1 gpyacieg oe autd 10 PaBnua Ba emKevIpwOoUv TNV
EMKOIVWVIOKA Onuioupyia TTou PacifeTal oTo XpOvo HECw akoAouBiag,
puBuou, fxou, aprynong kai eEEAIENG. O1 poItnNTéG\TPIEG Ba epeuvriioouV TIG
Baoikég Bewpieg ouvBeong Kal Tov pOAO Tou XpOVOU OTA KIVOUUEVD YPOQIKG
Kal 6a ATTOKTAOOUV EKTETANEVEG YVWOEIG TNV OKPOOON KOl OPAUATIONO.

MaBnoiakda
AmroTeAéopaTta

Me Tnv oAoKAfpwoN Tou JaBARUATog O POITNTEG/TPIEG avauévovTal va gival
o€ Béon va:

¢ Na kaBopiogouv TTPAKTIKA KaTavonan o€ oxéon Pe TN diadikaaoia
TTapaywyng evog véou PJéoou oTa TTAaioIa XpovodiaypdupaToG.

e E@apuoyn KavoTOUWY YPAPIOTIKWY OXEBIAOTIKWY TUTTWVY YIia TV
KIVOUUEVN EIKOVA.

o AIQTUTTWVOUV OIOQPOPETIKEG PPETKEG IOEEG, XPNOIUOTTOILVTAG
OlaBéoeig, eIKovoypagia Kal TUTTOYpPaQia.

o  Opyavwvouv xpovodidypauua pe Baon Tig ueBddoug TTapaywyng
(Mpo-trapaywyn, Kupiwg Mapaywyr), Metd-rapaywyn).

o AikaloAoyrioouv KaAd oxedlaouéveg OTITIKEG AUCEIG.

MpoaTtraitoupueva

GRD400 2UVOTTAITOUEVO Aev loyuel

Mepiexouevo
MaBrjuatog

o PUBpion kai opydvwaon Tou XWPoU epyaaiag
e ’'Epmrveuon péoa atmod ommikda epebiouata

e AkpOaon Kal gavTtacia/ opauaTiIonog




o Baoikég Bewpieg TNG 0UVOEONG KIVOUPEVWY YPAPIKWYV, XOU, TaIViag.
¢ Katavonaon tou poAou Tou XpOvou OTa KIVOUPEVA YPAPIKA

o E&e1dikeuon oTo AOYIOUIKO £TTEEEPYATIAG KAl EQAPUOYWY OTN
ouvBeon Axou Kai Bivieo

MeBodoAoyia AlOAEEEIG
LISEEREIEG Ouadikn Epyacia
E€atopikeupévn Aidaokahia
KpITIkA
Autévoun MeAETn
AidaokaAia Aoyiouikou
SR EAANnvikr BiBAloypagia:
BaoiAeiadng, I'. Animation-To kivouuevo axédio. AlyOKePOG
AyyAikn BiBAioypagia:
Herbert, Z. Sight Sound, Motion: Applied Media Aesthetics. Wadsworth
Publishing Co Inc
Lewis, Y, D. Practical Art of Motion Picture Sound. Focal Press
Farnell, A. Designing Sound. MIT Press
Mapoucia kal ZuppeToxn 10%
otn Tagn
20voAo 100%
FAwooa EAANVIKA




TitThog Mabrjuartog

>xedlaopég Exkddoswvy I

Kwdikég GRD440
MaBrjuarog
Tomog padnuartog | EmAoyng

ETmitredo

Mruxio (10g KukAog)

‘Etog / E€dunvo
@oitnong

4° 'Etog / 8° E€aunvo @oitnong

Ovopa AiddokovTta

Avva dwTiadou

ECTS

6 AlaAéEeig /
eBdoudda

3 wpeg/14
€Boouadeg

EpyaoTipia /
eBdoudda

Aev loyuel

>16)0G¢ MaBrjpatog

MpodkerTal yia eVIOXUPEVO JABNUa TTou OTOXEUEI OTNV TTAPOXT] MIAG €1G BABoug
MEAETNG TOU £vTuTTOU OXEdIAoOU Kal dIGTagNnG Kelpévou. Eival pia eukaipia yia
TOUG MOBNTEG va TTPOXWPENAOOUV TTEPAITEPW OTO OCUYKEKPIYEVO TTEDIO,
oxediddovtag éva f TreploodTepa PIBAia. EmmpdoBeta Ba peAeTnBouv ol
Baoikég diadikaoieg Tricw atod Tnv £kdoaon evog BIBAiou, 6TTwG n TUTTOYpPaAPia,
n akoAouBia keipévou, N XpAoN TUTTOYPOQIKOU TTAEYUATOG, OI EIKOVEG, TO XOPTI,
TA KOWipara, ol TpéTTol SITTAWMATOG Kal n BIBAIOdETiA, KABWGS Kal TTWG AUTEG
eTTnNEEAdouV Tn OUVOAIKA ETTIKOIVWVIaO TOUu voruaTtog Ttou PBIBAiou oe €éva
OUYKEKPIYEVO KOIVO.

Me Tnv oAoKApwaonN TOU HABHPATOG O POITNTEG/TPIEG AVaUEVOVTAI VA Eival O€

MaBnoiaka Béon va:
AmroTeAéopaTta nva
e Anuioupyouv TTOAUCENIDO  €vTuTta  €MMIOEIKVUOVTAG  TTPONYMEVEG
0e€IOTNTEG  TUTTOYPOQIKOU  XEIPIOPOU, OxNuatog oelhidotroinong,
avaTTuéng I0EWV KAl KAIVOTOUIO OTO OXEOIOTUO.
e AvarrTuooouyv £va OoXedIAoTIKO €pyo aTTd TNV GPXIKN 10€a YEXPI TV
EVTUTTN 1 NAEKTPOVIKA TENIKA HOp@H.
o EkTteAolv kal TTapoucidfouv Ta TENKA OTITIKA HE ETTAYYEAUATIKG
TPOTTO, TTAVTA e BACN TwV TTPOKABOPIoUEVWY XPOVODSIaYPAUMATWY.
e Emvoouv TTpwTOTUTTa aAAG Kal KATAAANAQ OTTITIKG YIa TO OTOXEUMEVO
KOIVO.
MpoaTtraitoupeva GRD320 2UVaTTAITOUPEVO Aev loyuel
Mepiexduevo 2xediaoudg BifAiou
Mabruartog

- Avaropia BiAiou
- ZXedIaouOG EEWQUAAWY
- Paxn / OmoBog@uAlo
- End papers
Xapti / Mehéavi / AimmAwpata / YAIka / Kotrég / MéyeBog




Mapadooiakég kal Meipapatikég Mop@ég BifAiodeaiag

HAekTpovikd BiAia

BiBAia Mepiopiouévng ‘Exkdoong

Meipapatikéd BiBAia (Artists Books)

Mwg eTNpeddel To oxedIaopuo Tou BIBAIOU TO OTOXEUUEVO KOIVO

Mwg eTnpeddel To oxediaoud Tou PiBAiou To TTEPIEXOUEVO

Tutroypagia oto oxediacud BiBAiwy (pappaTtoocipég, Méyebog, AidTagn)
AvdaAuon Totmikwyv Kal =évwv Ekdooewv

Emokéweig oe ekdOTIKOUG oikoug, BIBAIOTTWAEIQ, TuTTOYpaPEia

MeBodoAoyia
AidaokaAiag

AlaAEEEIg

Opadikh Epyacia
E€atopikeupévn AidaokaAia
KpITIKA

Autovoun MeAéTn
EpyaoTtipia
Exdpouéc/Emokéyeig

Mapouoidoeig

BiBAloypaegia

EAANnvIKA BiBAloypaia:

2uMoyikd ‘Epyo (Aouon K. , ToeAikag, A.). Téxvn kai n Texvikhn g
BiBAiodeaiac. Metagpaon: NaBdpi, A. ABrva: Ekddoeic Mouaogio MTrevakn

AvyvyAikl BiBAloypagia:

Smith, K. The Publishing Business: From p-books to e-books. AVA
Publishing

Houston, K. The Book: A Cover-to-Cover Exploration of the Most Powerful
Object of Our Time. W. W. Norton & Company

Buckley, P. Rotor, E. Niffenegger, A. Classic Penguin: Cover to Cover. USA:
Penguin Books

Herschendand, J. The Thing the Book: A Monument to the Book as Object.
Chronicle Books

AgloAdynon

MeydAn Epyagoia 40%
Epyaoiec 50%
Mapoucia kal ZuppeToxn 10%
otn T&én
2Uvolo 100%

Awooa

EAANVIKA




TitThog Mabrjuartog

Mruyiaki Epyaoia |

Kwdikég
MaBrjuarog

GRDA485

TOTTOG pHaBRuaATOg

YTTOXPEWTIKO

ETritredo

Mruyio (10¢ KukAog)

‘Etog / E€dunvo
goitnong

4°'Etog / 7° EEGunvo

Ovopa AidaokovTta

‘EAeva ZTUNIavoU

ECTS

6 AlaAégeic /
eBooudda

3 wpeg/14 Aev loyuel

eBOouadeg

EpyaoTtipia /
eBooudda

21606 Mabrjpatog

To péBnua atroTeAEl el0aywyn OTIC BACIKES APXEG TNG ETTIOTNUOVIKAG £PEUVAC
Kal OTOXEUEl TNV ATTOKTNON TWV OTTAPAITATWY YVWOEWV Kal OEEIOTATWYV TTOU
aTTaITOUVTAl YIO TO OXEOIQOUO HIOG MEAETNG: KaBopIoudg Kal e&e1dikeuon
EPEUVNTIKOU  OEUOTOGC KAl EPEUVNTIKWYV  €pWTNUATWY,  OXEDIAOUOG
peBodoAoyiag, uEBodol deryuatoAnwiag, eykupdTNTO—aIoTTIOTIO TNG €PEUVAG,
emegepyaoia, TTapoudiacn KAl EPUNVEIO ATTOTEAECUATWY Kal  €€aywyn
EYKUPWY CUPTTEPACUATWY. ZKOTTOG €ival N avdamTuén KPITIKAG oKEWNG EvavTl
TWV EPEUVNTIKWY OTTOTEAEOUATWY KAl CUUTTEQPACHATWY Kal N Katavonon Twv
TPOTTWYV TTOU QUTA PTTOPET va eTTNPEACOUV T d1adiKadia avaTTTugNnG IBEWV Kal
OTOXEUMEVWV YPOPIOTIKWY TTPOTACEWV.

Me Tnv OAoKARpwOoN Tou HaBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va Eival

MaBnoiakda ] ,
AtroTeAéopaTta o€ Beon va: , ) ,
AlIQTUTTWVOUV £PEUVNTIKA EPWTAMATA.
o ETmegnyouv Tig BaoikEég apxEG Kal Ta oTAdIa BIEEAYWYAS TG £PEUVAG.
E@apudlouv Ta did@opa aTadia TNG EpEUVNTIKAG OIadIKATIAG yia va
OIEPEUVHIOOUV £VA CUYKEKPIPEVO £PEUVNTIKO TTPORANMA.
e Y108eTOUV TNV KATAAANAN HEBODOAOYIKA TTPOCEYYION yia TN CUAAOYN
OeOOMUEVWIV OXETIKWV UE TA EPEUVNTIKG EPWTAUATA.
o AvaAuUouv dedopéva OXETIKA e TO TTEdIO EPEUVAG TOUG.
e AgioAoyouUv KpITIKA TNV €pEUVNTIKN d1adIKaCia Kal Ta atroTeEAéoUATA
NG €PEUVAG TOUG.
o Aigktrepaiwvouyv BIBAIOYypPa@IKN ETTIOKOTINON.
o >uvdéouv, TTAPOUCIACOUV KAl UTTOOTNPICOUV TO ATTOTEAECPATA TNG
EPEUVNTIKAG TOUG EPYATIaAG.
MpoaTtraitoupeva O (pOI’Tr]TSQ/TpIEQ TTPETTEI 2UVaTTAITOUPEVO N/A
va BpiokovTal GTo
TEAEUTAIO £T0G TWV
OTTOUdWV TOUG.
MepIEXOUEVO KGT;\'X T% 6|<’ész|a ToU uaeﬁquog, ol PoITNTEG/TPIEG Ba aoX0AnBoUV pE TIG
MaBruarog aKkOAOUBEG BePATIKEG TTEPIOKEG:

e T[oIOTIKEG TTPOCEYYIOEIG OTNV £pEuva




e 2XETIKOTNTA KAl BACIKA XAPAKTNPIOTIKA / OewpnTIKO TTACiCIO

e 2yedlaouoég ‘Epeuvag

e Eicaywyn otn diadikagia £peuvag Kal EPEUVNTIKA EPWTHHATA

e 'Epeuveg Mediou, MpdoBaon kai AsiyyatoAnyia

o Ala@opeTika €idn ouvévTteuéns, OPadIKEG TUVEVTEUEEIS Kal
MpoowTTIKG agrynua

e [lapatipnon, EBvoypagia kai MeAéTn MepitrTwong

e 2nueloloyia kar Avaiuon lMepiexopévou

o Kataypagr ammoteAeopdtwy Kal oulrtnon

e [Mapouciaon TPdTIeKT

o BiBAioypa@ikr) AvaokoTtrnon

MeBodoAoyia AlaAEEEIg
AT Opadikn Epyaoia
E¢atouikeupévn Aidaokahia
Autovoun MeAéTn
Mapouoidoeig
S[FalEf EAAnvikn BiBAloypagia:
Moupkdg, M. A. Biwua kai Baciouévec atnv 1éxvn uéBodor épeuvacg.
Oeooalovikn: Nnoideg
AyvAikn BiBAioypagia:
Bestley, R. & Noble, I. Visual Research: An Introduction to Research
Methods in Graphic Design. London and New York: Bloomsbury Publishing.
Crouch, C., & Pearce, J. Doing research in design. London and New York:
Bloomsbury.
Kumar, R. Research Methodology: A Step-by-Step Guide for Beginners.
London and Los Angeles: Sage
Muratovski, G. Research for Designers: A Guide to Methods and Practice.
London and Los Angeles: Sage
: : - 5
A€I0AGynan I"patrti EpeuvnTikr) Epyoaoia 40%
Epyaoieg 35%
Mapouacioon 15%
Mapouacia kal Zuppetoxn otn TAgn 10%
2YNOAO 100%
Mwooa EAANVIKG




Mruxioki Epyaoia ll

TitAog MabAuartog

KWOIK6C GRD490

MaBrjuarog

TOTTOG HOBAPOTOS | YTTOXPEWTIKO

ETiredo Mruyio (10g KUkAog)

‘Etog / EE€dunvo 4° 'ETtog / 8° EEGunvo ¢goitnong
poitnong

Ovopa AiddokovTta

2uvTtovioTng MNpoypduuarog

ECTS

6 AlaAécelg /
eBdoudda

Aev loyuel Epyactipia/ | Aev loxuoel

€Booudda

21606 Mabruartog

210X0GC TOU HaBAuaTog autoU eival va TTPoo@épel KaBodriynan oToug
QOITNTEG/TPIEG PéCa aTTd TO oxedIaoud Kal TNV UAoTToinon piag aveEdptntng
KAl EKTETAUEVNG TEAIKNG epyaaciag (project) oe BEua TNG eMAOYAG TOUg, KATW
atré TNV €TTiRBAewn KA&TTOI0U KABNYNTH ME OXETIKA EPEUVNTIKA EVOIAPEPOVTA KAl
EUTTEIPIO. 2TO TTAQICIO TNG TITUXIOKNG €PYyaciag ol €v OUVAUEl ATTOPOITOI
KaAoUvTal va TTPOCQEPOUV AUCEIG O OXEDIQOTIKA TTPORANMATA EQAPUOLOVTOG
Ta EUPANATA TOUG, TIG DEEIOTNTEG KAI YVWOEIG TTOU €XOUV ATTOKTHOEl KATA TO
paBnua Mruxiokh Epyacia |. Aivetal Eupaon oTo TTEPIEXOPEVO, OTIG EVVOIEG,
TN diadikaaia oxedlaouou Kai TNV €16 BAB0G £pguva, KaBWG Kal oTnv TToI0TATA
TOU ypaTTToU BOKIYIOU TTOU TTPETTEl VA AVTIKATOTITPICEI TNV QUTOVOWN KPITIKN
avaAuarn, ToV avaoTOXAOWO Kal TNV ETTIXEIPNKATOAOYIO TWV QOITNTWV/TPIWV.
Emiong, 10 pd&6Gnua otoxelel oTtnv TTpowbnon TnG IKAvOTNTAG TWV
@OITNTWV/TPILV VA  avatiTUEouv uwnAoU eTTITTEDOU  €UEAIKTEG OegIOTNTEG
oXedI00POoU KAl KPITIKAG OKEWNG YIA TNV ETTITEUEN dNPIOUPYIKWY AUCEWV. .

MaBnaoiaka
ATtroTeAéopaTa

Me Tnv 0AOKANPWON TOU JOBAPATOG OI POITNTEG/TPIEG AVAPEVOVTAI Va Eival O€
Béon va:

e AvaAuUouv TIG BaOIKEG OPXES TTOU BIETTOUV €va TTETUXNMEVO OXEDIAOUO
KAl TOUG TPOTIOUG WE TOUG OTToiI0G O OIKOG Toug OXeDIAOUOG
AVTIKATOTITPICEl QUTEG TIG OPXEG.

e E@apudélouv BaOIKEG Kal TTIO TTEPITTAOKEG £VVOIEG OXEDIAOUOU O€
OXeOIOOTIKEG EQAPUOYEG.

o >uvbudlouv YVWOEIG, TEXVIKEG Kal OegIOTNTEG TTOU €XOUV OTTOKTAOEI
KATd TN SIAPKEIA TWV OTTOUdWYV TOUG OTO XWPO TWV IPaPIKWV TEXVWV
OTO TEAIKO TOUG OXEDIAOTIKG £pYO.

o EmAUoOuv Onuioupylkd Kal e KAIVOTOUO TPOTTO  TTPORARUaATa
oxedlaopou.
e AikaloAoyoUv Tn oxéon PETAEU TNG €PEUVAG TOUG KAl TNG OXEDIAOTIKAG
Toug AUong.
e AgIohoyouv KpPITIKG TNV TTPWTOTUTTIO KAl TNV KOIVWVIKI dIA0TaCN TOU
£pyou Toug.
MpoaTtrairouueva GRDA485 ZuvaTtrairoupeva Aev loyuel




MMepiexduevo
MabAuartog

AUTO TO paBnpa atroTeAei ouvéxela Tou padnuarog Mruxiokh Epyacia |
KATA TO OTTOIO O 01 POITNTEG/TPIEG DIECAYOUV EPEUVA KAl CUYYPAPOUV
Epyacia OxXETIKNA ME TO BEUa TTOU €XOUV ETTIAECEI. 2TO DEUTEPO PEPOG TNG
MruxiokAg Epyaaciag ol @oITnTEG/TPIEG KAAOUVTAI VO dnUIOUPYROOUV TO
EIKAOTIKO PHEPOG OTTWG AUTO TTPOKUTITEI ATTO T EPEUVNTIKA TOUG
gupnuara.

2710 8eUTEPO PEPOG TNG MTuxIakAS Epyaciag o1 goItnTéG/TpIES
ETTIKEVTPWYOVTAI OTO TTPAKTIKO KOPHATI, OTO OTT0i0 KOAOUVTAl va
atrodeifouv TN oxedIAOTIKI) TOUG IKAVOTNTA OTO UYWNAGTEPO duVaTO
eTTiTTedO. 210 TTAGICIO AUTO 0/N QOITNTAG/TPIO AVAPEVETAl va
EVOWNATWOEI P OEIPA ATTO AUOTNPEEG ETTAYYEAUATIKEG ATTAITHOEIG O€
oX€on UE TNV TTPOCWTTIKA dlaxEipion xpovou, Thv TTapoucioon
OAOKANPWHEVNG €PEUVAGC Kal ETTIOEIEN TTPWTOTUTTIAG OTNV TTPOCEYYION
TOU B€uaTog, KaBWG Kal UYPNAS eTTITTEDO TEXVIKWYV BEEIOTATWY OTNV
ETTIAEYUEVN BEUATIKN TTEPIOXN.

O €IKaoTIKOG OXeDIAOUOG Kal N TTapouaiaan gival EUEAIKTA, avaAoya JE
TN @uUon Tou £pyou. O1 poITNTEG/TPIEG EpYAlovTal ECATOMIKEUNEVA KATW
até TNV emiRAewn KATTOIOU KABNYNTA ME OXETIKA £PEUVNTIKA
evOIa@EéPOVTA Kal EUTTEIPIAL

MeBodoAoyia
AidaokaAiag

Autovoun MeAETn
E¢atouikeupévn Aidackahia

MNapouoidoeig

BiBAioypagia

EmAoyn dpBpwv kal TTnywv atré Tov/Tnv d1ddckwv/ouoa.

AgloAbynon

TeAikd OTITIKO 60%
Ommikn] ‘Epeuva / Aiadikaoia 25%
2xedl00UOU
MNapouaiaon 15%
2YNOAO 100%

FAwooa

EAANVIKA
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APPENDIX | (C) — LIST OF ALTERATIONS / UPDATED CURRICULUM (ENL & GR)

Course

Alternation

GRD310 — Commercial lllustration
GRD310 — Eptropikr] Eikovoypdaenon

Title and Content

New Title GRD310 - lllustration for Graphic
Design and Multimedia / GRD310 —
Eikovoypdenon yia pa@ikéC TEXVES Kai
lNoAuuéoa

The content was expanded to accommodate a
more versatile and contemporary approach of
[llustration with a broader understanding of
illustration graphics and the inclusion of
multimedia art.

GRD240 — 3D Processes and Structures
GRD240 — TpiodidoTatog 2xedIa0uOg

Title

New title GRD240 - Introduction to 3D
Design / GRD240 — Eicaywyrj oTov
Tpiodidoraro 2xedlaco

GRD 345 - Motion Design I
GRD 345 — Kivoupeva I'pagikd 1l

Content

An addition was made in the content of the
course to encourage, through projects,

the collaboration of students with the Music
Program.

GRD350 - Photography Il
GRD350 — dwroypagia ll

Content

Students’ involvement in theoretical
investigations regarding various
photography topics was added to the




content of this course.

GRD110 - Design Principles

GRD115 - Drawing Techniques
GRD205 - Typography Il

GRD215 - Computer Applications for
Graphic Design

GRD220 - Marketing for Designers
GRD225 - Graphic Design History
GRD235 - Introduction to Multimedia
Design

GRD305 - Graphic Design and Advertising
GRD310 - lllustration for Graphic Design
and Multimedia

GRD320 - Publication Design |

GRD325 - Package Design

GRD335 - Digital Media Techniques
GRD430 - 3D Computer Animation
GRD435 - Sound and Motion

* Changes were made and in the Greek

version of these courses.

Bibliography

Modifications were made in the suggested
literature of these courses; therefore, books
are not repeated between courses of
different years.

In some cases, books were replaced by the
newest versions.

GRD100 - Introduction to Graphic Design
GRD135 - Photography |

GRD215 - Computer Applications for
Graphic Design

GRD225 - Graphic Design History
GRD240 - Introduction to 3D Design
GRD300 - Typography Il

GRD325 - Package Design

GRD335 - Digital Media Techniques

Learning Outcomes

Learning Outcomes were altered to be
more appropriate to the educational level of
each course.




GRD340 - Topics in Visual Culture
GRD360 - Socially Useful Design
GRD365 - Current Awareness Topics in
Graphic Design

GRD370 - Comic Book Theory and Design
GRD400 - 3D Modelling Design

GRD405 - WebPage Design |

GRDA410 - Professional Practices in Graphic
Design

GRD415 — Internship

GRDA420 - Design and Technologies for
Social Media

GRDA425 - Web Page Design Il

GRDA430 - 3D Computer Animation
GRD435 - Sound and Motion

GRD440 - Publication Design I

GRDA485 - Final Thesis Project |

GRD490 - Final Thesis Project Il

* Changes were made and in the Greek

version of these courses.




Updated Curriculum (ENL)

A/IA C_?;;:e Course Name C&l:;ze NuEn Cb1?Sr g
Semester 1
1. Compulsory | English Language Il ENL102 6
2. Compulsory | Introduction to Graphic Design GRD100 6
3. Compulsory | Idea Generation and Design GRD105 6
Processes
4. Compulsory | Design Principles GRD110 6
5. Compulsory | Drawing Techniques GRD115 6
Semester 2
6. Compulsory | Introduction to Art History GRD120 6
7. Compulsory | Typography | GRD125 6
8. Compulsory | Colour Theory and Practice GRD130 6
9. Compulsory | Photography | GRD135 6
10. Elective Free Elective - 6
Semester 3
11. | Compulsory | Modern and Contemporary Art GRD200 6
12. | Compulsory | Typography Il GRD205 6
13. | Compulsory | Life Drawing GRD210 6
14. | Compulsory | Computer Applications for Graphic GRD215 6
Design
15. | Compulsory | Marketing for Designers GRD220 6
Semester 4
16. Compulsory | Graphic Design History GRD225 6
17. Compulsory | Visual Identity Design GRD230 6
18. Compulsory | Introduction to Multimedia Design GRD235 6




19. Compulsory | Introduction to 3D Design GRD240
20. Compulsory | Graphic Design and Production GRD245
Semester 5
21. | Compulsory | Typography llI GRD300
22. Compulsory | Graphic Design and Advertising GRD305
23. Compulsory | lllustration for Graphic Design GRD310
and Multimedia
24, Compulsory | Motion Design | GRD315
25. Elective Free Elective -
Semester 6
26. Compulsory Publication Design | GRD320
27. Compulsory | Package Design GRD325
28. Compulsory | Information Design GRD330
29. | Compulsory | Digital Media Techniques GRD335
30. Elective Specialization Course * -
Semester 7
31. | Compulsory | 3D Modelling Design GRD400
32. Compulsory | Web Page Design | GRD405
33. Compulsory | Professional Practices in Graphic GRD410
Design
34. Compulsory | Internship GRD415
35. Compulsory | Final Thesis Project | GRDA485
Semester 8
36. Compulsory | Final Thesis Project Il GRD490
37. Compulsory | Design and Technologies for Social GRD420
Media
38. Elective Specialization Course * -
39. Elective Specialization Course * -
40. Elective Specialization Course * -




* SPECIALIZATION COURSES
Students choose four (4) courses from the specialization of their choice.

Students who do not wish to choose specialization courses but wish to select courses from
both specializations,

may do so, with their academic advisor’s consent.

Specialization in Multimedia Design

1. Elective Topics in Visual Culture GRD340 6
2. Elective Motion Design |l GRD345 6
3. Elective Photography Il GRD350 6
4. Elective Web Page Design I GRDA425 6
5. Elective 3D Computer Animation GRD430 6
6. Elective Sound and Motion GRD435 6

Specialization in Printed and Digital Communication

1. Elective Topics in Visual Culture GRD340 6
2. Elective Photography Il GRD350 6
3. Elective Socially Useful Design GRD360 6
4, Elective Current Awareness Topics in GRD365 6

Graphic Design

5. Elective Comic Book Theory and Design GRD370 6

6. Elective Publication Design |l GRD440 6




Updated Curriculum (GR)

ApiBpog
A/A Tl’J’1TOg '0\{opa Kw§||(6g I1|0'ru.)’n|(d)v
Ma6énpuarog Ma@nparog Ma6énpuarog Movdadwyv
(ECTS
ESdaunvo 1
1. YtoxpewTtikd | English Language I ENL102 6
2. YmoxpewTtiké | Eilcaywyn oTig MNpa@ikeég Téxveg GRD100 6
3. YmoxpewTtiké | Avattuén 1dewv kai MeBodoAoyia GRD105 6
2xedlaopou
4, YmoxpewTtikO | ApxEg 2xediaopou kal ZuvBeong GRD110 6
5. YtoxpewTikd | Texvikég Zxediou GRD115 6
ESaunvo 2
0. YmoxpewTtiké | Eiloaywyn otn loTopia Tng Téxvng GRD120 6
7. YmoxpewTtiké | Tutroypagia | GRD125 6
8. YtoxpewTtiké | Oewpia kai MpakTiK XpwUaTog GRD130 6
9. YmoxpewTikd | dwTtoypagia GRD135 6
10. EmAoynig Ma6nua EAelBepng ETriAoyrg - 6
E¢aunvo 3
11. YmoxpewTtikd | Movtépva kai Zuyxpovn Téxvn GRD200 6
12. Y1oxpewTikd | Tutroypagia ll GRD205 6
13. YmoxpewTikd | Zx£d10 Pryoupag kal AvaTtopiag GRD210 6
14. YToxpewTikG | ZxedlaoTiKEG EQapuoyég oTov HIY GRD215 6
15. YToxpewTikO | MAPKETIVYK yIa 2XEDIAOTEG GRD220 6
ESaunvo 4
16. Y1oxpewTikO | loTopia Twv Mpagikwy Texvwv GRD225 6
17. YmoxpewTikd | Zxedlaouog OTTikAg TautdtnTag GRD230 6
18. YmoxpewTtikd | Eicaywyn ota MNoAupéoa GRD235 6




19. YmoxpewTiké | Elcaywyn otov Tpiodidotarto GRD240
Zxedl00u6
20. YtoxpewTtikd | pagikég TExveg kal Mapaywyn GRD245
ESaunvo 5
21. YTroxpewTikd | Tutroypagia Il GRD300
22. YtoxpewTikd | pa@ikég TExves kal Alagripion GRD305
23. YtoxpewTiké | Elkovoypdgnon yia Fpa@ikég GRD310
Téxveg kai MoAupéoa
24. Y1oxpewTikd | Kivouueva IMpa@iké | GRD315
25. EmmAoynig MdaBnua EAeUBepng EtmiAoyng -
ESaunvo 6
2. Y TTOXPEWTIKG >xedlaopog Ekdooewy | GRD320
27. YTroxpewTtiké | ZXedIAOUOG ZUOKEUATIAG GRD325
28. YmoxpewTtikd | Zxedlaoudg MNMAnpogopiag GRD330
29. YmoxpewTtiké | Texvikég Wnoiakwv Méowv GRD335
30. EmiAoyng MaBnua EmiAoynig E€e1dikeuong * -
ESaunvo 7
31. YtoxpewTtiké | Zxedlaouds Wnolakwyv TpiodidoTaTtwy GRD400
(3A) MovTéAwv
32. YtoxpewTikd | Zxedlaoudg lotooehidag | GRD405
33. YmoxpewTtikd | EtTrayyeApaTikég MpakTikES OTIG GRD410
pa@ikég Téxveg
34. YmoxpewTikd | MNpakTik Acknon GRD415
35. Y1roxpewTikd | Mruxiakn Epyacia | GRD485
E¢daunvo 8
36. YtoxpewTikd | MNTuxiakn Epyacia ll GRD490
37. YmoxpewTtiké | Zxedlaoudg kai Texvoloyieg Méowv GRD420
Koivwvikrg AikTowong
38. EmmAoynig MdaBnua EmAoynig E€eidikeuong * -
39. EmAoyng MaBnua EmAoyng E€eidikeuonc* -




40. EmAoynig Ma6nua EmmAoyng Eeidikeuong * - 6

Ma@nuara emAoyng amo Ta ESeidikeupéva Media Zmmoudwyv

O1 poitnTég/TPIEG KaAoUvTal va €TTIAEEOUV TEooepa pabruata (4) amod éva (1) atrd Ta duo
E&eidikeupéva Media Zmoudwv

O/n goitntig/Tpia TTou dev €mmBUpE va TTIAEEE! (4) paBripaTa atrd éva povo lMedio, aAAd emBupei va
emAEEEl paBrpaTa kai atrd 1o dAAO, dUvaTtal va To TTPAEEI JE TN ouvaiveon Tou/TnG akadnuaikou/ng

OupBoUAou.

NOAYMEZA
1. EmmAoynig MoAmopég Tng Eikévag GRD340 6
2. EmmAoynig Kivouueva IMpagikd Il GRD345 6
3. EmAoynig dwroypagia ll GRD350 6
4. EmmAoynig 2xedlaopog lotooeAidag Il GRD425 6
5. EmmAoynig Tpiodidotata (3D) Kivoupeva 2x€dia GRDA430 6
6. EmmAoynig "Hxog kai Kivhon GRDA435 6

‘ENTYTNH KAI YHOIAKH EMNIKONQONIA

1. EmmAoynig MoAmopég Tng Eikévag GRD340 6

2. EmAoynig dwroypagia ll GRD350 6

3. EmmAoynig Koivwvika Xprioiun Zxediaon GRD360 6

4. EmmAoynig 2uyxpova Oéuata oTig NpagIkES GRD365 6
Téxveg

5. EmmAoynig Otwpia kal Zxedlaopog KOpIkg GRD370 6

0. EmmAoynig >xedloopog Exkdooewv I GRD440 6
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(| European
8 University Cyprus

APPENDIX Il

INTERNAL REGULATION ON

“EUC”s PROCEDURES FOR SUPPORTING STUDENTS WITH LOW GRADE POINT

AVERAGE (GPA)”

715t Senate Decision: 7 February 2020

Aiming to develop a proposal/framework on the process and actions to be taken, in order
to address and reduce the phenomenon of students’ low G.P.A. and its effects, the actions
to be taken in order to help reduce the phenomenon, are:

the provision of correct information to all students, namely undergraduate,
postgraduate, Conventional and Distance Learning;

ensure that students are aware of the role of GPA and the impact of low GPA on
the progress of their studies;

increase of the support provided at the Program, Department and School level;
proper implementation of procedures by the Student Advising Centre.

These actions are additional to the efforts/support that each individual instructor provides
to each student and aim for a timely and early enough diagnosis of the phenomenon in
order to facilitate an effective, early intervention.

The following steps will be followed for all students (both conventional and distance
education):

1.

The Department of Enrollment provides the Schools at the beginning of each
academic semester (e.g. third week of October and February, respectively) with a
list of their students with a low GPA (for undergraduate courses: below 1.80 except
for the School of Medicine where the threshold has been set to 2.0; for
postgraduate courses: below 2.5; for Ph.D. courses the issues concern late
progress in completing the Ph.D-see sample letter attached).

The School (this concerns all undergraduate and postgraduate Conventional and

Distance Learning Programs of Study):

(1) For first year students at the end of the 15t semester of their studies or for
students included in the list for the first time:
Each affected student is called by the Program Coordinator, in order to ensure
that, students are aware of the concern of the Department and School, and that
students are indeed properly informed that the Department is available to
provide support (e.g. Specifically, students are informed about the role and

1



importance of the GPA, the possible reasons and causes of the low GPA, and
ways for improvement of the situation, which may either involve the student
(e.g. further effort) or the Department and School).

(2) For new students, which continue to be in the same situation at the end

of the second semester of their studies or for students appearing in the
list for a second time:
The process presented in Item 1 above is repeated in the presence of the
Chairperson of the Department, for further discussion and enhancement of the
process, aiming at the most tangible academic targets and the procedures
involved. If needed, the Chairperson of the Department and the Program
Coordinator will request the presence of the Dean.

(3) For students who exhibit the phenomenon on a continuous basis:
The possibility of sending a letter from the Dean to the student (registered, in
the home address) is considered (see attached "Sample" letters).

For the School of Medicine (undergraduate degrees) in more specific: The
students with a GPA lower than 2.0 receive a “Letter of Probation” before the
beginning of the second academic year of their studies (September). Students
who received a “Letter of Probation” and still maintain an unacceptably low
GPA will be given only one last opportunity to correct their GPA during the
coming semester (Spring). At the end of the Spring semester of their second
year of studies,, these students (e.g. those who have already received a letter
of warning in the past), and continue to maintain a very low GPA will receive a
“Letter of Dismissal”, with the option to either change their program of study
(e.g. transfer to biology) or to withdraw from the School. Those students who,
on the other hand, have not yet received a “Letter of Probation” in the past, but
perform unsatisfactorily, will receive a “Letter of Probation” at the end of the
Spring semester of their second year of studies, with subsequent
consequences should their performance not improve. This option will be
provided this one and only time to those students with failures; no other
opportunity will be provided to improve “F” grades. Each student will be notified
accordingly, depending on their status.
3. The Department of Enroliment:

Each Student Advisor:

(1) Contacts/communicates with students and ensures that each student is well
informed and advised about the University’s grading system and the role of
GPA;

(2) In the case of students not passing a course, the advisor re-registers them to
the same course in order to immediately delete the received F, and thus avoid
accumulation of F's. This takes places in the exact following semester in case
the affected course is a prerequisite to other courses, in order to avoid
accumulation of F’s;

(3) Student advisors are in constant communication with the Program
Coordinators in order to secure this process.




Encl.: (1) Sample Letters (Greek and English version)
(2) Sample Letter of Probation (School of Medicine)
(3) Sample Letter of Dismissal (School of Medicine)
(4) Sample Letter for Ph.D. Students (Department of Enrollement)



AyarnTi/é......... ,

2.€ OUVEXEID TNG ava@opds Tou/Tng Mpoédpou Tou TUAPATOS Kal TOU/TNG ZUVTOVIOTH/TPIAG
Tou [MpoypdupaTtog TTou TTApPaKOAOUBEiTE KATA TO TTEPACUEVO akadnuaikd e€Eaunvo,
TTAPOKOAW CNUEIWOTE OTI 0 PEXPI TWPA PNECOG 6pog TNG BabuoAoyiag oag (G.P.A.) ival

Oa nBeha va oag uttevBupiow, €TTi TOU TTPOKEINEVOU, TOUG KAVOVIOWOUG TOU
MavemmoTnUiou Pag ava@opika Pe TIG TTPoUTTOBECEIS aTTOKTNONG TITUXiOU, O OTToiOl
TTPoBAETTOUV PE€To Opo Babuoloyiag (G.P.A.) 2.00 kai dvw.

O/n Mpdedpog TOU TPAUATOG Kal O/n ZuvTtovioTAg/Tpia Tou [MpoypduPaTog Trou
TTAPOKOAOUBEITE PTTOPOUV VA O0OG dWOOUV TTEPICCOTEPEG TTANPOPOPIEG KOl OXETIKN
uTTOOTAPIEN.

EATTiCWw 671, KUpiwg pe TNV avaBdaduion Twv SIKWV oag TTPooTTabeiwy, Ba KaTaoTei duvaTn
TG00 JIA TTOIOTIKI) CUVEXION TWV OTTOUBWY 000G, 000 Kal N TEAIKA ETTITEUEN TWV OTOXWV
aag.

Me ekTipnon,

KoounATtopag,
2XOAR e

Kolv.:
-2UVvTOVIOTAG/TPIa [POoYPAUUATOG ZTTOUdWV
-Mpdedpog Tunuartog



European University Cyprus

6 Diogenous str, 2404 Engomi,
P.O.Box 22006, 1516 Nicosia, Cyprus
Telephone: +35722559514

Fax: +357 22559515

Date XXX

Student’s Name: xxxxx
ID: xxxx
Program: Doctor of Medicine, MD

Re: Letter of Probation for G.P.A. of less than 2.0

Dear [Name of Student],

| regret to inform you that, due to your low cumulative Grade Point Average (GPA), you
are being placed on academic probation. You will remain on probation and will be subject
to dismissal until your cumulative GPA reaches or exceeds 2.00.

Academic Probation status is serious. You must raise your cumulative GPA to 2.00 to
return to good standing and to receive your degree. According to European University
Cyprus bylaws and the decision outlined by the EUC 48" Senate, students with a GPA
lower than 1.7 at the end of their second year (year 2) are subject to dismissal
(termination).

The School of Medicine is committed to helping you improve your academic performance
so that you can return to good standing and make progress toward your degree. We will
provide you with the services and activities to help you achieve academic success. In
return, you must commit yourself to work diligently. It is my sincere hope that you will be
successful next semester.

Sincerely,

Professor Elizabeth O. Johnson
Acting Dean

School of Medicine

European University Cyprus

CC: Professor loannis Patrikios, Chair, Department of Medicine
Professor Loizos Symeou,Vice-Rector of Academic Affairs
Dr. Christos Tsiappas, Director of Enroliment



European University Cyprus

6 Diogenous str, 2404 Engomi,
P.O.Box 22006, 1516 Nicosia, Cyprus
Telephone: +35722559514

Fax: +357 22559515

Date XXX

Student’s Name: xxxxx
ID: xxxx
Program: Doctor of Medicine, MD

Re: Letter of Dismissal
Dear [Name of Student],

As you are aware, on [date of probation letter] you were placed on academic probation
because your cumulative Grade Point Average (GPA) was below 2.00.

After careful review of your academic performance, the School of Medicine must
regrettably inform the Rectorate and Director of Admissions that you have not made
satisfactory progress and are recommended for dismissal from the Doctor of Medicine,
MD, program.

According to European University Cyprus bylaws and the decision outlined by the EUC
48" Senate, students with a GPA lower than 2.0 will not be eligible for graduation.

While you are being dismissed from the program of Doctor of Medicine, you may wish to
explore your options of transferring to another program in Life Sciences, such as Biology,
offered by European University Cyprus. We will be happy to assist you in this process.
We wish you the best in your future endeavors.

Sincerely,

Professor Elizabeth O. Johnson
Acting Dean

School of Medicine

European University Cyprus

CC: Professor loannis Patrikios, Chair, Department of Medicine
Professor Loizos Symeou,Vice-Rector of Academic Affairs
Dr. Christos Tsiappas, Director of Enroliment



Aya1nTA Ka,
Me tnv TTapouoa £TIOTOAr) Ba BeAa va 0aG EVNUEPWOOUE VIO TA TTOPAKATW:

H didpkeia Twv didakTopikwy otmoudwyv Tou [lavemoTtnuiou eivar 3-6 xpovia pe T
duvaToTnTa Xoprynong avacToAlg @oitnong YEXP! Kal €va (1) akadnuaiko £€10G6.

Eiote eyyeypaupévn OTO TTIPOYPAPUA OIOOKTOPIKWY OTIOUdWYV OTIG ......... armoé 10
dOvoTtwpive EEaunvo 201...., KAl CUVETTWG AVOUEVETAI VO OAOKANPWOETE TIG OTTOUDEG
oag uéExp! 1o TéAog Tou Eapivou Egaprivou 202..... Auté oag divel TTEPIBWPIO aKOUN
TeEoodpwV (4) eCaprnvwy @oitnong. Agite avaAuTiké Tn OXETIKN) avaAuTikr) oag BaduoAoyia
OTO ouvnuuéva.

EmmpooBeta, 6a rBeda va onueiwow OTI €i0TE eyyeypauhévn oTAdIO UTTOOTAPIENG
mpoTaong diatpiBrs (PHD801) yia £€1 (6) ouvexn e¢aunva (atoé 1o S20....).

Me Bdaon Ta 1o Tavw dedouéva, Kal €TTEIdN pag TpoBAnuaTidel n kabuoTépnaon Trou
TTapatnpEital otnv mpdodo cag oTo MPOYypauMa, 0Og EVNUEPWVW OTI YIA TV EVTOG TOU
EVATTOUEIVAVTA XPOVOU OAOKANPpwON TwV JISAKTOPIKWY 0AG OTTOUdWYV, ATTOUEVOUV Ol £E1G
ETMIAOYEG:

(a) Méxpi 1o etTionuo TéEAOG Tou TpéxovTog e¢aurivou (POivoTtwpivo 20...), Ba TTpéTTel va
OAOKANpwaoeTe EMTUXWG TO HaBnua PHD801. Z1n ouvéxela Ba éxete otn d1dBeon oag
aKoun Tpia (3) egaunva yia va oAoKANpwaoeTe TO 0TASIO CUAAOYH Kal avdAuon OEBOUEVWV
(PHD802) ka1 cuyypar kai utrooTtr)pign didakTopikAg diatpiBrig (PHD803).

B) Edv Tuxov dev ONOKANPWOETE ETTITUXWG TO PABNua PHD801 péxpr 10 TEAOUG TOu
dOivortwpivou E&aurivou 20..., 10 lMavemoTiuio Ba TTPOXwPNoEl 0TV KATaXwpenon
BaBuoAoyiag F. Oa ptTopeite va eTTaveyypa@eite atov idlo KwdIKG HabruaTog To ETTOUEVO
e€aunvo pe emmpooBeTo KO6oTOG 1.500 eupw. TN cuvéxela Ba €xete akoun Tpia (3)
e€aunva yia va ohokAnpwoete Ta padnuara PHD801, PHD802, PHD803.

TEéNOG, O€ TTEPITITWON TTOU TA TTIO TTAVW OEV PTTOPOUV va £QapuooTouV, Ba cag doBei n
duvatdTnTa, META aTTO UTTOROAN aitnong oto TuAua Eyypa@wy Kal KovoTroinan oT1o/Tnv
Mpodedpo Tou TUAPATOG ....... , VO ETTIAECETE va PETEYYPOAQEITE ATTO TO DIBAKTOPIKO OTO
oTToio @OITATE Ot €va METATITUXIOKO Tou EupwTraikou [MavemmoTnuiou KUtrpou ME
AVTIOTOIXION MOBNUATWY TTOU £XETE NON TTAPAKOAOUBROEl Kal TrapakoAoubnon Twv
MOONUATWY TTOU UTTOAEITTOVTAI.



Baoikn emdiwgn Tou MNavetmoTtnuiou gival n oTAPIEN TWV QOITATWY KAl QOITATPIWV YAG UE
ATTWTEPO OKOTTO TNV AKAdNUAIKA TOUug TTPO0d0 Kal ETTITUXH ATTOTTEPATWON TWV CTTOUdWYV
TOUG.

TOo0 eyw, 600 Kal N ETOTITPIA 0AG, O CUVTOVIOTAG TOU BIOAKTOPIKOU TTPOYPAUUATOS KAl
o/n MNpoéedpog TOU TPAMATOG ..... TTapauévoupe otn O1G0eor) oag yia OTIONTTOTE
TTEPAITEPW.

XpioTog Tolarmrag

AleuBuvTig TuAuatog Eyypagwy
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APPENDIX IV - Employment Rates of Graduate Students of the
BA in Graphic Design for the years 2019 & 2020.

Employment (immediately after graduation | Percentage (%) of graduates for
years 2019 & 2020

Graphic Design 60

Unemployed 10

Unrelated 17.5

Didn’t answer 12.5

Total 100%

From a preliminary research on 40 graduate of the academic year 2018-2019 & 2019-2020 alumni
of the BA in Graphic Design, it seems that 60% of our graduates find a job in a field related to their
program of studies right after graduation (42.5% of which work full-time).

Out of the 60% of the graduates who found employment related to their studies right after graduation,
as shown on the table below, half of them find jobs as graphic designers in companies (32.5%),
some work in printing houses (15%), and the rest find jobs in marketing departments, in website
design or as freelancers.

Job Description Number (%) of graduates for years 2019 & 2020
Freelancing 5
Graphic Design (but lost due to 7.5
pandemic)

Graphic Design in company 25
Marketing 5
Website design 2.5
Printing 15
Total 60%

However, alumni have expressed their difficulty in finding a job in the last two years possibly due to
a more general job crisis and rise of unemployment as results of the pandemic. More specifically,
10% remain unemployed and 17.5% work in a position that is not related to their studies and degree.
More so, as shown in the table below, even graduates who had no difficulty finding a job related to
their program of study right after graduation, they have lost their job after the pandemic (7.5%)
increasing the current rate of unemployment. These numbers showcase a more general difficulty in
the job market that was highly affected by the Covid-19 pandemic.
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APPENDIX V — TEACHING METHODOLOGIES PER COURSE

COURSE CODE

COURSE TITLE

TEACHING METHOLOGIES

ENL102

English Language Il

Lectures

Work in Groups
Individual Tutoring
Independent learning

Presentations

GRD100

Introduction to Graphic Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops

Software Tutorials

Presentations

GRD105

Idea Generation and Design
Processes

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Workshops




Presentations

GRD110

Design Principles

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD115

Drawing Techniques

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops

Presentations

GRD120

Introduction to Art History

Lectures

Work in Groups
Individual Tutoring
Independent learning
Presentations

Excursions/Visits

GRD125

Typography |

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Workshops

Presentations

GRD130

Colour Theory and Practice

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Workshops

Presentations




GRD135

Photography |

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Excursions /Visits

Presentations

GRD200

Modern and Contemporary Art

Lectures

Work in Groups
Individual Tutoring
Independent learning
Critiques
Presentations

Excursions/Visits

GRD205

Typography I

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD210

Life Drawing

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Excursions /Visits

Presentations

GRD215

Computer Applications for Graphic
Design

Lectures
Work in Groups
Individual Tutoring

Critiques




Independent learning

Software Tutorials

Presentations

GRD220

Marketing for Designers

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD225

Graphic Design History

Lectures

Work in Groups
Individual Tutoring
Independent learning
Presentations

Excursions/Visits

GRD230

Visual Identity Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD235

Introduction to Multimedia Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Excursions / Visits

GRD240

Introduction to 3D Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Workshops




Presentations

GRD245

Graphic Design and Production

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops

Software Tutorials
Excursions /Visits

Presentations

GRD300

Typography I

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD305

Graphic Design and Advertising

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD310

lllustration for Graphic Design and
Multimedia

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Workshops
Software Tutorials

Presentations

GRD315

Motion Design |

Lectures
Work in Groups
Individual Tutoring

Critiques




Independent learning

Software Tutorials
Excursions /Visits

Presentations

GRD320

Publication Design |

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD325

Package Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD330

Information Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD335

Digital Media Techniques

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD340

Topics in Visual Culture

Lectures
Work in Groups
Individual Tutoring

Independent learning




Critiques
Excursions/Visits

Presentations

GRD345

Motion Design Il

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Excursions / Visits

Presentations

GRD350

Photography II

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops
Excursions /Visits

Presentations

GRD360

Socially Useful Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD365

Current Awareness Topics in Graphic

Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRD370

Comic Book Theory and Design

Lectures
Work in Groups

Individual Tutoring




Critiques
Independent learning
Workshops

Presentations

GRD400

3D Modelling Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRDA405

Web Page Design |

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRDA410

Professional Practices in Graphic
Design

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Presentations

GRDA415

Internship

Internship in workplace

GRD420

Design and Technologies for Social
Media

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent learning

Presentations

GRDA425

Web Page Design I

Lectures
Work in Groups
Individual Tutoring

Critiques




Independent learning

Software Tutorials

Presentations

GRDA430

3D Computer Animation

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD435

Sound and Motion

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning

Software Tutorials

Presentations

GRD440

Publication Design I

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Workshops

Excursions /Visits

Presentations

GRDA485

Final Thesis Project |

Lectures

Work in Groups
Individual Tutoring
Independent learning

Presentations

GRD490

Final Thesis Project Il

Independent learning
Individual Tutoring

Presentations
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1. GENERAL INSTRUCTIONS

The purpose of this Guide is to give students guidelines on writing an undergraduate thesis which
is part of the requirements for completing a BA in Graphic Design.

The Final Thesis Project is aimed at developing the students’ research skills and providing them
with opportunities to engage in depth with topics of interest to them, as well as at demonstrating
a high level of design capabilities by way of research, practical applications and final execution.

2. DEFINITION / DESCRIPTION

The Final Thesis Project in Graphic Design is a documented research paper comprising of both a
theoretical part (GRD485 Final Thesis Project 1) and a practical part (GRD 490 Final Thesis Project
I1), which serves to demonstrate the students’ ability to apply and expand the knowledge, skills
and attitudes they have acquired during their studies. The thesis focuses on a specific field of study
and a topic of special interest in a methodical, critical and creative manner.

Description

GRD 485 Final Thesis Project |

The course is an introduction to the basics of scientific research, aimed at imparting the knowledge
and skill required for designing a research paper: to determine and pinpoint the exact aspect of
the research topic and research questions; to design the methodology; to choose sampling
methods; to ensure research validity and reliability; to process, present and interpret the results
and draw valid conclusions. The purpose is for students to develop critical thinking vis-a-vis the
research results and conclusions and to realize how these may impact on the process of
developing an idea and targeted graphic design proposals.

During the course, students will engage with the following thematic areas:

e Qualitative approaches to research

e Theoretical framework

e Research Design and Selection of Appropriate Methodology
e Introduction to research process and research questions

e Field Research, Access and Sampling

e Different Types of Interviews, Group Interviews and Personal Narrative
e Observation, Ethnography and Case Study

e Semantics and Content Analysis

e Recording of Results and Discussion

e Project Presentation

e Annotated Bibliography



GRD 490 Final Thesis Project Il

In the Final Thesis Project Il course, a continuation of Final Thesis Project |, students are asked to
create the visual component that derives from their research findings. Students work
independently under the supervision of an instructor with relevant research interests and
experience.

In order to successfully complete the Final Thesis Project, students must submit a Research Paper
(GRD 485 Final Thesis Project 1) and Final Practical Implementation (GRD 490 Final Thesis Project
1):

* Research Paper, formulating the research questions relating to the chosen topic, the
theoretical framework, methodology, collection of data by way of an appropriate method,
and their critical analysis aimed at drawing conclusions that will eventually support and justify
the design solutions proposed by the students in the Practical Implementation.

*  Final Practical Implementation, where students will be required to demonstrate their design
skills at the highest level possible. In doing this, they are expected to abide by a series of
strictly professional requirements in terms of personal time management, presentation of
thorough research and demonstration of originality in approaching their chosen topic, and
also in terms of a high level of technical skills required for the final project.

At the end of each course (Final Thesis Project | & Il) students will have 15 minutes at their disposal
in order to present/defend the major findings of their research (GRD 485 Final Thesis Project I)
and the final visual project (main concept, process, final product) (GRD 490 Final Thesis Project Il).

3. GENERAL POINTS

3.1 ECTS Credits
Final Thesis Project (I & Il) may lead to accumulation of 12 ECTS. Students must successfully
complete the first part before proceeding to the second. Therefore, the completion of the Final
Thesis Project requires two semesters, corresponding to 6 ECTS per semester.

3.2. Time
Students will be entitled to register for GRD 485 Final Thesis Project |, after having successfully
accumulated 165-180 ECTS.

3.3. Supervisor
Depending on the selected topic and the final research work at the end of Final Thesis Project |, a

Supervisor is appointed for each student. Students are required to arrange regular meetings with
their Supervisors until the completion of the Final Visual Part. From time to time, at intervals
specified by the Supervisor, students are required to submit completed parts of their paper for
discussion, provide information on the overall process and separate stages of the design part and
report possible problems. To this end, the Supervisor may use the Form attached in Annex 1.

4. COMPLETION OF FINAL THESIS PROJECT

The following stages are the building blocks of the Final Thesis Project:



(a) Students choose the topic of their Final Thesis Project at the early stages of the course GRD
485 Final Thesis Project |. The topic must be selected from a list of topics announced to the
students at the beginning of the course.

(b) Students carry out research work, choose the appropriate methodology, collect data and
analyse/discuss. The conclusions drawn from the research/theoretical part of their work
comprises the material required for the completion of the written part of their Thesis during the
semester and the basis upon which they will process their visual during the course GRD 490 Final
Thesis Project .

(c) Students create the final practical part in alignment with their findings/conclusions.

4.1 Date of Submission
Submission date for the Research Paper is specified during exam weeks, depending on the
University’s Exam Schedule. Submission date for the Final Practical Part is determined and
announced in time to the students after consultation with the Supervisor and the Programme
Coordinator and having ensured there is sufficient time for the completion of all designated
processes.

Both the Research Paper and the Final Practical Part must be submitted with the Supervisor’s
agreement.

4.2 Copies
The Research Paper is submitted in two (2) copies. The cover should include the information laid
out in Annex 2. The copies are the property of the University and shall be submitted on the day of
the final exam. One copy is submitted to the School’s Archive and the other to the Archive of the
Graphic Design Programme. The visual part is submitted both in printed form of excellent quality
as well as in electronic form (CDs or USB stick).

4.3 Deadline/Penalties:
Students are required to meet all the deadlines listed in the Course’s Outline for the semester.

In the event that students do not meet the deadlines, there may be penalties included in the final
grade.

The Supervisor has the right to ask for the withdrawal of a student from GRD 490 Final Thesis
Project Il if the student’s progress in carrying out the project is not satisfactory; when the
Supervisor is not regularly informed of the student’s progress or when submission deadlines are
not met.

The maximum period of time during which the Final Thesis Project must be completed are two
consecutive semesters (excluding the summer semester). In case the Final Thesis Project is not
submitted within the specified time frame of two semesters it is graded with an F.

Important Note: Students may proceed to register for GRD 490 Final Thesis Project Il only after
they have successfully completed the first part of their Thesis (GRD 485 Final Thesis Project ).



4.4 Evaluation of Final Thesis Project

GRD 485 Final Thesis Project |

Evaluation:

Research Paper: 40%
Projects: 35%
Presentation: 15%
Class participation: 10%

The Research Paper and final presentation are evaluated by:

(i) The instructor of the course Final Thesis Project | and

(i) The supervisor
The paper is presented orally before the Supervisor and students registered for the course. The
presentation is open to the whole of the student community and the Faculty. Each student has 15
minutes to present the main findings of their research.

The evaluation of the Research Paper is carried out according to the Evaluation Form (Annex 3).

The Research Paper is considered the theoretical background to the practical part of Final Thesis
Project 1.

GRD 490 Final Thesis Project Il

Evaluation:

Final Visual Part: 60%

Visual Research / Design Process: 25%
Presentation: 15%

As shown above, the Final Thesis Project Il is evaluated by an Evaluation Committee that comprises
of:
(iii) The Programme Coordinator
(iv) The Supervisor and
(v) Atleast 2 of the rest of the Programme’s full-time Teaching and Research Staff and Special
Teaching Staff

The Evaluation Committee convenes in due time to assess the final projects delivered based on
the relevant Evaluation Form included in Annex 4. The decision is final.

The Committee has the right:
* To accept the final projects as they are.
* To reject the final projects by awarding an F (Fail).

5. SPECIFICATIONS

Research Paper (4000 words)



The Research Paper usually takes the following format and content without excluding an
alternative type if deemed more appropriate for a particular paper:

1. Introduction: This part includes the presentation of the topic and explains why it was
chosen, followed by the purpose and the reasoning of the research work and the research
questions.

2. Bibliographical Review: Namely, the bibliographical review/theoretical background of the
study, the findings of earlier research projects and other scientific projects on the same
topic which the student deems are important and relevant to their own research work.

3. Methodology: Description and documentation of the methodology as well as of the
process followed to conduct the research in such a way that allows evaluation of the
results in terms of validity and reliability.

4. Results/Suggestions: This part includes analysis of the accumulated data and the basic
results/findings of the research.

5. Conclusions: The results are first evaluated and interpreted, then linked to the initial
purpose and research questions and to the theoretical framework of the research. This
part also includes suggestions on how to use research findings, and possible limitations in
relation to the final visual product/project.

6. Bibliography: The bibliography must refer anyone interested in the topic to relevant
sources. The bibliography must be formatted in the APA style.

7. Annexes: This part includes any accompanying/explanatory material such as
guestionnaires, consent forms, tables, visual material, notes etc. which are not included
in the previous chapters.

Final Practical Part

The number of visuals a student must produce is determined depending on the topic and the
separate nature of each topic.

Sketchbook

For GRD 490 Final Thesis Project Il students must deliver a Sketchbook (visual diary/art journal)
with the final visuals. The Sketchbook must show all the different stages of the design process
(visual research, brainstorming, drafts, experimentation).

Final Oral Presentation

Students must present/defend both the written paper during the first part of their Final Thesis
Project and the final visual during the second part of the Project. The presentation must be made
in a proper, professional style before the Evaluation Committee. Students will have 15 minutes at
their disposal in order to present the major findings of their research study (GRD 485 Final Thesis
Project I) and the final visual (main concept, process, final result) (GRD 490 Final Thesis Project Il).
A visual presentation in Powerpoint or Pdf is deemed necessary.




ANNEX 1
EUROPEAN UNIVERSITY CYPRUS Department of Arts

GRD 485 FINAL THESIS PROJECT |

COURSE SCHEDULE
Time Description Comments by Supervisor Student’s
period Signature
Week 1 Introduction to the course and
objectives
Qualitative approaches to
research
Thesis Projects
2 Introduction to research process
Research questions
3 Bibliographical Review
4 Bibliographical Review
5 Field research, Access and
Sampling
Audience/market review
6 Different types of interviews,
Group interviews and Personal
narrative
7 Observation, Ethnography and
Image Analysis
8 Semantics and Content Analysis
9 Data Analysis
Recording of results and
discussion
10 Students’ presentations

Analysis/evaluation/conclusions

11 Workshop

Final Thesis Project (Bringing
everything together)

Selection of supervisor for Final
Thesis Project

12 Independent Research

13 Independent Research

14 Presentations




Feedback from all professors

15 Presentations
Feedback from all professors

16 /17 Submission of Written Research
Project

Any change in the aforementioned time schedule shall be made in agreement with the Supervisor.

GRD 490 FINAL THESIS PROJECT Il

Name and Surname of Student:

Supervisor:

Title of Project:

COURSE SCHEDULE

Time Activity Comments by Supervisor Student’s
Period Signature

Week 1 Meeting with the Course
Coordinator for initial guidelines

2 Meeting with the Supervisor

3 Visual Research / Brainstorming

4 Visual Research / Brainstorming

5 Creation of Initial Ideas

6 Presentation of Research and
Initial Ideas

Submission of proposals for
practical part
Feedback from Supervisor

7 Development / Revision of Ideas
8 Creation of Visuals

9 Creation of Visuals

10 Creation of Visuals

11 Feedback from Supervisor

Creation of Visuals

12 Revision of Visuals
13 Finalization of Visuals
14 Finalization of Visuals
15 Last Revision of Final Visuals
16 /17 Submission and Presentation of
Project

Any change in the aforementioned time schedule shall be made in agreement with the Supervisor.

Supervisor’s Signature Student’s Signature Date




ANNEX 2

(COVER TEMPLATE)

V& European
(? University Cyprus

TITLE (AND POSSIBLE SUBTITLE)
OF FINAL THESIS PROJECT
GRD 485

By

(Name of Student and Registration Number)

Final Thesis Project for the Graphic Design Programme
in partial fulfillment of the requirement

for the degree of the Bachelor of Arts

EUROPEAN UNIVERSITY CYPRUS

NICOSIA

Semester
Month, Year



ANNEX 3

GRD 485 FINAL THESIS PROJECT |
EUROPEAN UNIVERSITY CYPRUS

Department of Arts / Graphic Design

RESEARCH PAPER EVALUATION (40%)

Name of STUAENt: ...........ooovviiiiiiiiiiiiieieeieeeeeeee e e Semester: .......uuvvevveennennns

T OF PrOJECE: .....ooeiceie e et et e e s sea e e st e e e bt e sesbeaes sebeaes sasaeeen

Written Research Report: (  /30%)

«  Clear structure and research questions []
» Satisfactory theoretical investigation of research questions and of different

aspects of the topic [
« Choice of appropriate methodology [
*  Following research protocols — code of ethics [
*  Proper design of data collection system [
 Depth and extent of critical analysis of data []
* Logical order of findings [
« Necessary interpretation and discussion of findings [
« The Conclusions relate to the initial purpose and research questions []
* The bibliographical review is directly related to the content of the study []
*  Use of contemporary and diverse bibliographical references [
* Elements of originality, critical thinking and ideas [

« Diligence in syntax, grammar and spelling [

Oral Presentation / Defence: ( /15%):



+ Understanding of Topic [

* Organization of presentation and design of final pdf / PP []

« Adequate support and explanation of the main ideas [

*  Presentation of theoretical framework in simple and understandable writing [
«  Appropriateness of visual aids [

* Extent of preparation and knowledge of the material [

* Eye contact, body posture and ease during presentation [

* Correct management of time (within the time limits - 15 minutes) [

Final Grade: .......cvriecicnerreericieeeesienens

Evaluation Committee:

Name of Instructor: Signature:



ANNEX 4

GRD 490 FINAL THESIS PROJECT Il
EUROPEAN UNIVERSITY CYPRUS

Department of Arts / Graphic Design

EVALUATION

NamMeE Of STUAENT: .......eeiiiiiieeeeee e e s Semester: .....ooooveviieiiiiiininnnne.

Tl OF PrOJECE: ... et e et e e e st te e st e e e be e st sbeaes sebateae sraaeeen

Final Visuals: (  /60%):

e Originality of Visuals [

e Appropriateness of visuals based on topic and audience [
e Successful communication of the purpose/message []

e Correct use of suitable software [

e Quality of final execution and presentation [

Research / Design Process: (  / 25%)

* Visual Research [
* Brainstorming / Visual maps [
* References to other relevant material, artists, designers/ sources of inspiration [J

Creation of Drafts and Alternative Ideas [J



Experimentation with techniques and different materials [

Oral Presentation / Defence: ( /15%):

* Understanding of topic [

* Organization of presentation and design of final pdf / PP []

« Adequate support and explanation of the main ideas [

* Presentation of theoretical framework in simple and understandable writing [
«  Appropriateness of visual aids []

* Extent of preparation and knowledge of the material [

* Eye contact, body posture and ease during presentation [

* Correct management of time (within the time limits - 15 minutes) [l

Final Grade: ......ccccevrrvernnninensninensnnnnnens
Faculty members of Graphic Design Programme:

Name: Signature:
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2 Navemoripio Kimpou

EYPQMAIKO NANENIZTHMIO KYNPOY
ZxoAn Emiotnuwv thg Aywyng, AvOpwmniotikwy
kot Kowwvikwv Emotnuwv

Tunpa Texvwv

OAHIOz T1A

GRD 485 NTYXIAKH EPTAZIA | &
GRD 490 MTYXIAKH EPTAZIA I



KAddoc Zrnoudwv:

Mruyio otic Npadikeg TEXVEC

ZxoAn Emotnuwv thg Aywyng, AvOpwmniotikwyv
kot Kowwvikwv Emotnpwv
Tunpa Texvwv

EYPQMAIKO NANENIZETHMIO KYNPOY

GRD 485 NTYXIAKH EPTAZIA | &
GRD 490 NTYXIAKH EPTAZIA I

NEPIEXOMENA

Fevikég Odnyieg

Optouog / Nepiypadr

Mevika Inueio

JupmAnpwon tng Mtuxlakng Epyaciag

Mpodiaypadég

Mapdaptnua 1 —Evrumo Xpovodilaypdppatog Mabnuatwv

MNapaptnua 2 — Astypa E€wdUuAou tng Mparmtng Epsuvntikng Epyaciog

Mapaptnua 3 — AfloAdynon GRD 485 Mtuxiakng Epyaciag | — Mparmtr Epsuvntikr Epyaocia
MNapaptnua 4 — AfloAdynon GRD 490 Mtuxiakng Epyaciag || — TeAkd Omtiko



1. FENIKEZ OAHTIEZ

O okomdg tou O8nyoU autoU eivat va poodEpel oTou doLtnTEG/DOLTATPLES TIC KATEVBUVTPLEC
YPOUUEG yLa TNV eKtOvVNon tng MTuxtakng Epyaciag, n omola anoteAel HEPOC TWV ATIOLTOEWV YL
amnoktnon tou Mtuxiou otig Mpadikég TEXVEG.

H Mtuxwakn Epyaocia anookormel otnv avamtuén epeuvntikwy Seflottwv tou/tng pottnth/Tplac,
OTNV TIOPOXT EVKALPLWV YLa TNV £1¢ BAO0C evaoxoAnon pe B£pata tou evdlad£povtog Tou/Tng Kot
otnv emnibel€n vPnlol emumESou OXeSLAOTIKNAG LKOVOTNTOC HECA OTO £PEUVA, TIPOAKTLKEG
edbaployES Kol TEALKN eKTEAEDN.

2. OPIZMOZ / NEPITPA®H

H Otuxwakn Epyacia otic Mpadikég TEXVEC amoTeAel TEKUNPLWHEVN EPEUVNTLKN £pyacia, Tou
anoptiletal ano Bswpntikd (GRDA8S5 Mtuylakn Epyacia l) kat mpaktiko pépog (GRD 490 Mtuxlokn
Epyaoia I1), kot n onoia amotelel £velEn TN LkavoTNTAg TWV GOLTNTWV/TPLWV va £POPUOCOUV
KOl VO ETTEKTEIVOUV TIG YVWOELG, SELOTNTEG KOl OTACELG TIOU OMEKTNOAV KATA TN SLAPKELD TWV
OTIOUSWV TOUCG O £VO OUYKEKPLUEVO TOHED UEAETNG Kal o BEpa £l6lkol evlladpEpovTog, Ue
HEBOBIKO, KPLTIKO Kol SNULOUPYLKO TPOTO.

Mepypa

GRD 485 Ntuyiakn Epyaocia |

To pabnua amotelel eloaywyn OTLG BAOIKEG APXEG TN EMLOTNUOVIKAG EPEVVOLC KaL OTOXEVEL OTNV
OOKTNON TWV AMopaitnTWV YVWOEWV Kot S€ELOTATWY MOU AmalToUVTAL Yla TO OXESLOOUO HLag
HEAETNG: KaBopLopOg Kot e€elbikeuon epeuvnTkOU BEUATOGC KAL EPEUVNTIKWY EPWTINUATWY,
oxeblaopodc pebodoloyiag, péBodol SeypatoAniog, sykupotnTa—alomiotia tTng €peuvag,
enefepyacia, mapouoiaon Kal epUnVeia AMOTEAECUATWY Kal €aywyr] EYKUPWY OUUTTEPACHATWY.
YKOTOC elval n ovamtuén KPLTkAG okEWNG EVOVIL TWV EPEUVNTIKWY OTTOTEASCUATWY KOl
CUMTTEPAOMATWY KAl N KOTAVONGCN TwV TPOTIWV TIOU aUTA MMopel va emnpealouv tn Stadikacia
OVATITUENG LOEWV KOl OTOXEUUEVWV YPOPLOTIKWY TIPOTACEWV.

Katd tn Stdpkela tou padripatog, ot pottntég/tpleg Ba aoxoAnbolv Ue TIg akOAoUBeg BeATIKES
TLEPLOXEC:

e T[IOLOTIKEG TIPOCEYYLOELC OTNV £pEUVA

e Oswpntiko mAaioto

e Xxeblaouog Epeuvag Kot emhoyr KataAAnAng pebodoloylag

e Eloaywyn otn dladikaoia €peuvag KoL EPEVVNTIKA EPWTAATA
e ‘Epeuveg Nebdlou, MpooBaon kat AstypatoAnia

e Aadopetikd idn cuvévteu€ng, OUadIKEC oUVEVTEUEELG KoL NMPOoowWTTKO adrnynuo
e apatipnon, EBvoypadia kot Melétn Mepintwong

e InuelwoAoyla kat Avaluon Meplexopévou

e Kataypadn amoteAeopdtwy Kat culntnon

e [lapouaciaon mpotlekt

e BiBAloypadikni Avaokomnnon



GRD 490 Nruywakn Epyaocia I

210 pnadnua Mruywakn Epyaocia Il to omoio anoteAel ocuvéxela Tou padnpatog Mtuxlakn Epyaocia
I, oL dortnTég/TpLeg kaAoUvtal va SnNULOUPYHOOUV TO ELKAOTIKO HEPOG OTWE AUTO TIPOKUTITEL ATIO
TO. EPELVNTIKA TOUC guprpoata. Ot dortnteg/tpleg epyalovral e€UTOUKEVUEVA KATW OO TNV
eniPAen kamolov/ag KaBNYNTH/TPLOC E OXETIKA EPEUVNTLKA evELabEpoVTa KOl EUTELPLAL.

Mo tnv erutuxn cupmAnpwon tng MNtuxlakng Epyaaciag ot pottntég/tpleg Oa mpénel va katabéoouy
pant Epsuvnuikn Epyacia (GRD 485 Ntuyiakn Epyaocia 1) kot TeAwko Mpaktikdé Mépog (GRD
490 Ntuyxwakn Epyaocia 11):

* Tpanti Epeuvntiki Epyaocia, otnv omola mapouclalovial Ta EpEUVNTIKA EPWTHHATA OXETKA
e To eTAeyEVO BEUQ, To BewpnTko TAaiolo, n peBodoloyia, n cuAhoyr) SeSopEvwy Pe TNV
gmAoyn NG KAtaAAnAng pnebodou, kabBwg Kal n KPLTIKA avaAuon Toug yla tn Ste€aywyn
CUUTTEPAOUATWY TIou Ba 06nyroouv ev TEAN 0TN OTHPLEN KAl ALTLOAOYNON TWV OXESLAOTLIKWV
AUoswv Tou ot portnteg/tpLeg Ba mpoteivouv oto Mpaktikd MEpog.

*  TeAwko MNpaktikd Mépog, oto omoio o/n ¢pottntrg/tpLa Ba kKAnBei va amodeifel Tn oxedlaoTikn
tou/tng Kavotnta oto uPnAdtepo duvatod sminedo. Sto mMAaioo auto o/n dortntig/TpLa
OVOUEVETAL VO EVOWUOTWOEL UL OELPA QO OUOTNPA ETIAYYEAUOTIKEG OTTALTACEL OE OXEON
LUE TNV TPOOWTILKA SLaxelpLon xpOvou, TNV mopouaciacn OAOKANPWUEVNG £PEUVAC KAl TNV
enidelén mMpwtotuTiag otnv TPooéyylon tou BEpatog, kabBwg kal pe to uPnAd emimedo
OXETIKWV TEXVIKWY SELOTATWVY yLal TO TEALKO £pyo.

210 TéAo¢ Tou KABe padrpartog (Mtuyxtakr Epyaocia | & 1) ol pottntég/tpleg Ba £xouv otn S1aBeon
tou 15 Aemtd ywa vo moapouctdoouv/unootnpifouv Ta BOCLKOTEPA EUPNUATA TNG £PEUVAS
tou/tng (GRD 485 Mtuylakn Epyaocia 1) kot o TeALKO omtiko £pyo (Baotkn 6£a, Siepyaocia, TEAIKO
anotéAeopa) (GRD 490 Mrtuyxiakn Epyacia ).

3. FENIKA ZHMEIA

3.1 Nictwtikég Movadeg/ECTS
H Mtuxwakn Epyaoia (I & Il) pmopei va e€aodalicsl oto/otn dortntr/dottritpia 12 ECTS kat ot
doltntég/Tpleg Ba MPEMEL VAL GUUITANPWOOUY ETIITUXWE TO TIPWTO HEPOC VLA VA TIPOXWPHOOUV OTO
Seutepo. H Mtuxlakn Epyacia Aowmov yia va cuumAnpwBel amattel Suo egaunva, amno 6 ECTS ywa
TO KABe e€apnvo.

3.3. Xpovog
Ot dpoutntég/tplec Oa Sikaovvtal va eyypadouv oto padnua GRD 485 Mtuylakn Epyoaoia I, dtav

£€xouv ndén cupunmAnpwoel 165-180 ECTS.

3.3. EmBAénwv/ovca Kabnyntng/tpla
Avdaloya pe TNy Aoy BEUATOC, TNV EPEUVA KOL TNV TEALKI) EPEUVNTLKN £pYACLO 0TO TEAOG TNG
Mtuxiaknc Epyaociag |, kaBopiletat o EmPAenwv/ovca Kabnyntic/tpla tng Mtuxiakng Epyaciog
Il yia tov/tnv kaBe portntr/tpLa. O/n dortntig/TpLa £XEL TNV UTIOXPEWON va SleuBeToeL
ouVaVTAOELS Pe Tov/tnv EmBAénovta/ovca Kabnyntr/tpla Tou/tng o KaVoVIKA TOKTA
SlooTtrpata HEXPL TNV amonepdtwaon tou TeAlkou Omtikol Mépoug. Katd diactripata, Ta onola
opilel o/n EmBAEénwv/ovoa KaBnyntic/tpla, o/n dotntrg/tplo opeilel va urtoBAAAEL pog
tov/tnv EmPBAgmnovta/ovca Kabnynth/tpla tou/tng Saktuloypadnuéva Ta oUUmAnpwHEVa




TUAMATA TN EpyAOiag Tou/TNG yia cuIATNON, Va EVAUEPWVEL yLa TN Slepyaocia Kat Ta otddia Tou
oXebL00TIKOU HEPOUC Kal va avadEpeL TuXOV poAnpata mou avtipetwrilel. O/n
ErupAénwv/ovca KaBnyntig/tpla duvatal va afLomoLoEL yLa TO OKOTIO QUTO TO £VIUTIO TTIOU
napatibetal oto MNapaptnua 1.

4. ZYMNAHPQZH THZ NTYXIAKHZ EPTAZIAZ

Mo tnv oAokAnpwon tng Mtuxlakng Epyaciag akoAouBouvtal Ta 1o KAtw otadia:

(o) KaBe dowtntic/tpla emdéyel to B€pa tng Mruxlakng tou/tng Epyaciog ot apxég tou
poBnuatog GRD 485 MNTYXIAKH EPTAZIA |. To Béua Ba mpémel va emheyel amo tn oxetkn Alota
Bepdtwy mou Snpootlomnoleital oToug PoLTNTEG OTLG APXEG TOU LaBNUOTOG.

(B) Ot doltntég/Tpleg ekmovolV €peUVNTIKN gpyacia, emAEéyouv TNV KAtaAANAn pebodoloyia,
oUM\éyouv Sedopéva kat ta avalvouv / culntolv. Ta CUUTEPACHATA TIOU TIPOKUTTTOUV Ao TO
EPEVVNTIKO/BEWPNTLKO KOUUATL TNG TPAKTLIKNG TOUC amoTeAsl To UAKO yla TV oAokKARpwaon Tou
Mpamtol Mépoug tng MTUXLOKAG TOUG KaTA TN SLapKela Tou e€aurvou Kal tn Baon mavw otnv
omola Ba SoUAEPoUV TO OMTLKO TOuC oto padnua GRD 490 MNTYXIAKH EPTAZIA 1.

(y) Ot dortntég/tpleg dnuioupyolV TO TEAKO TIPAKTIKO HEPOC OMWE AUTO TIPOKUTITEL amod Ta
£PEVUVNTIKA TOUG EUPNUATO / CUUTIEPAOHATA.

4.2 Huepounvia Napddoong
H nuepopnvia mapadoong tng Mpamtnc Epeuvntikng Epyaociag opiletal otig BSopadeg e€etaoswy,
avAAOyQ LLE TO YEVLKO TIPOYPOUpa e€eTACEWV TOU MNavemiotnuiou, evw n nuepopnvia mapadoong
yla to Tehko Mpaktikd MEpog oplleTal Kal aVaKOWWVETAL £yKOLPA OTOUG/OTIC GOLTNTEG/TPLEG
LETA amo ouvewonon twv EmPAemoviwy Kabnyntwv/Tpuwv He tov/Tnv IuvtovioTh/Ttpla tou
MPOYpPAUUATOC, KOL HE TPOTIO WOTE VA UTIAPXEL OPKETOC XPOVOCG Ylo TNV QATOTEPATWON TWV
EUTAEKOUEVWV SLASLKOOLWV.

Toco n lpamt Epeuvnuik Epyacia 6co kot to TeAikd MMpoktikd Mépog Ba mpémel va
napadidovral HeTd amno tn cupdwvn yvwun tou/tng EmBAEnovtog/ovoag Kabnynti/tploc.

4.2 Avtituna
H Tlpant Epyacioa mapadidetar oe &vo (2) avtituma, oto eéwdulo NG omoilag va
nepAapBavovtal ta otolxeia mou epdavilovral oto Mapdptnua 2. Ta avtituma autd anoteAolv
neploucia tou Mavemniotnuiou kat mopoadidovral KATd T Hépa NG TEAKNG tapouaiaong. To éva
KatatiBetal oto apxeio Tng ZXoAng kaL to aAlo oto apyeio tou Mpoypdppartog Fpadikwy Texvwy.
To omtikd pépog mapadidetal 600 0t TUTMTWHEVN Hopdr dplotng moldtntag, ald Kal ot
nAektpovikn popdn (CDs rp USB stick).

4.3 NpoBeouiec/KUpwoeLg:
0O/n dountng/TpLa €xeL TNV UTIOXPEWON va Tnpel OAeg TG mpoBeopieg mou avaypadovtal oto
Aldypappa Mabruartog tou e€apnvou.

Edv o/n dottntig/tpLa Sev tnpei tig mpoBeapiieg pmopet vo umtapEouv KUPWOELS Ttou adopolV oTh
pelwaon tou teAkou Babuou.



O EmPBAénwv/ovoca KaBnyntrg/tpla €xel 1o dikaiwpa va {NTACEL TNV OImoXwenon evog/pLag
dortntrh/tplag anod to padnuo GRD 490 NTYXIAKH EPTAZIA 11. Autd pmopet va cupBei otav degv
ONUELWVETAL LKAVOTIOLNTIKN TIP0080¢ otn Sle€aywyr TNG pyaciag, Otav Sev EVNUEPWVETAL ava
toktd SwaotApata o EmBAénwv/ovca Kabnyntic/tplta rp Ssv tnpouvtal ol mpoBsopieg
napadoong.

To péyLoTo Xpoviko SLdoTnua Katd To omoio Oa mpenel va oAokAnpwBei n Mtuylakn Epyacia
glval Suo guveyoueva Tetpdunva (e€atpollevol Tou KAAOKALPLYOU TETPAUNVOU). 3TN
nepintwon mou n MNtuylokn Epyaocia dsv mapadobel péoa oto Ypovikd mAaiolo twv Suo
TETPAUNVWY afloloyeital pe Babud F.

Inuavtikn Znpeiwon: Mo vo mpoxwpnosL o pottntric/tpla otnv eyypodn oto uddnua GRD 490
Mtuxwokn Epyaoia Il Ba mpénel va €xel MUITUXWG OAOKANPWOEL TO TPWTO UEPOG TNG MTUXLAKAG
(GRD 485 MMtuylakn Epyacia l).

4.4 Atiohoynon tneg Ntuytaknc Epyoaoiog

GRD 485 NMtuywakni Epyaoia l

A§loAdynon:

Mpamt Epeuvntikn Epyaocia : 40%
Epyaoieg: 35%

Mapouciaon: 15%

JUuppETOXN OTO Hadnua: 10%

H aflohoynon tng Mpamtnc Epeuvntikig Epyaciog kat tng TeEALKNC mapouaciaong yivetal amno:

(vi) Tov/tnv KaBnyntpla tou padriuatog Mruxtakn | kot

(vii)Tov/tnv EmPAEnwv/ovca KaBnyntng/tpla
H epyaoia napouctdletal mpodoptkd evwriov tou/tng Kabnynth/tplag kat twv poltntwv/TpLnv
Tou €lval EYYEYPAUMUEVOL OTO HABNUA Kol (VoL OVOLKTH) 0TO OUVOAO TNG POLTNTIKAG KOWVOTNTAG
KalL Tou akadnuaikol tpoowrtikol Tou Mavemniotnuiov. O/n kaBe pottntrg/tpla €xel otn Stdbeon
Tou 15 AEMTA yLa va TTOPOUCLACEL TA BOCLKOTEPA EUPHLOTA TNS EPEUVAC TOU/TNG.

H a&lohoynon tng Mpamntng Epeuvntikig Epyaociog yivetal pe Baon to Evtuno AfloAdynong (MNa-
paptnua 3).

H epeuvntikn epyoocia Oswpeital w¢ to Bewpntikd UTOROOPO yLO TO TPAKTIKO HUEPOC TNG
Mtuxaknig Il.

GRD 490 NMtuywaki Epyaocia ll

A&loAdynon:

TeAko Omtiko: 60%

Omntkr) Epeuva / Atadikacia ZxeSlaopou: 25%
Mapouoiacn: 15%



H alohoynon tng Mruyxlakng Epyaciag I, énwg ¢aivetal mo mavw, yivetoal and Emttponn)
A&loAOyNnaoNG otnv omola PETEXOUV:

(viii) 0O/n 2uvtoviotic/otpla tou MpoypAdUpUaTog

(ix) O/n EmBAénwv/ovoa Kadnyntrg/tpLa kot

(x) Touhayxioto 2 amd ta umoAouta HEAn AEM kat EEM mAnpoucg amaocyoAnong tou

Mpoypaupatog.

H Emitporntr AELoAGynong cuvEp)eTal og eVBeTO XpOVo Kal afloAoyel Ta teAikd mapadotéa Le faon
TO OXeTIKO Evtumio AfloAdynong mou mepléxetal oto MNapdptnua 4. H anodoaon sivat teAecidikn.

H Emwtponn €xel To Sikalwpa:

Na anodeytel Ta TEAKA TapaAdoTEQ WG EXOUV.
Na anoppiel ta teAika napadotéa Sivovtdag to Babud F (amotuyia).

5.

MPOAIATPADEZ

pantn Epguvnuiki Epyacia (4000 A£€eig)

H Mparmtr Epsuvntikn Epyoocia maipvel cuvABwg tTnv TLo KATW Hopdr] KAl TIEPLEXOUEVO, XWPLG va
OTOKAELETAL KATIOLOG €VOAAOKTIKOGC TUTIOC, OV ouTto¢ BewpnBel mio katdAAnAog yla T
OUYKEKPLUEVN gpyoaia:

10.

11.

12.

13.

14.

Elcaywyn): Mvetal N mapoucioon Kat alttoAdynon tng emAoyng touv BEPatog. Xto PéPog
QUTO MEPAOUPAVOVTOL O OKOTIOC, N AOYLKI TNG EPEUVNTLKAG EQYACLOG KL TAL EPEUVNTLKA
£pWTAUATA.

BiBAoypadiki Avackdnnon: Napouactdletal n BPAloypadikn avackonnon/ Bswpntiko
UTIOR0OPO TNG LEAETNG, TA EUPHLATO TIPONYOUHEVWV EPEUVWV KOl GAAWV EMLOTNOVIKWV
£pyacilwy mavw oto B€ua, ta onoia o/n pottntrg/tpla Bewpel WS CNUOVTIKA Kol OXETIKA
pe tn 81Kn Tou/TNG EPEVVNTIKN Epyaoia.

MeBobdoAoyia: MeplypddeTal KAl TEKUNPLWVETOL O OXESLAOUOC TG peBodoAoyiag, Omwg
Kol n dtadikaoia mou akoAouBnbnke yla tn Sle€aywyr TNG €peuvag, UE TPOTO TOU va
MTtopoUV Ta amoTeAEopata va a§loAoynBoUv yLa TNV EYKUpOTNTA KAL TNV AfLOTILOTIO TOUG.

AnoteAéopata/Ewonynoslg: Mopouowdlovtal n  avaluon twv OSeSopévwy  ToU
OUYKEVTPpWONKav Kal Ta BacLkd OmMOTEAECUATO/EUPHAHATA TG EPEVVOLC.

Tupnepaopara: ASLoAoyoUvTal Kol EPUNVEUOVTAL TOL ATOTEAECUOTO KOl CUCYETI{ovTaLl
LE TOV OPXWKO OKOTIO KOl E€PEUVNTIKG E£pWTAMATO Kol To Bswpntikd umopfabpo tng
£peuvag. MapatiBevtal, miong, eLonynoEeLg yla alomoinon Twv EUPNUATWY TNG EPEUVAG
Kol avadpEpovial TUXOV TIEPLOPLOUMOL TNG OE OXEON HE TO TEAIKO ELKAOTIKO/OTTLKO
npoiov/épyo.

BiBAoypadia: H BiBAloypadia mpemel va Bonba omolovdrmote evdlapépetal yla To
Béna va avatpéfel oTIg OXETIKEG TINYEC. H popdn ou akoAouBeltal yla tnv kataypadn
¢ BBAloypadiag eivat To cuotnua APA.

NoapaptApoto: To péPog auto meplAapBAavel omolodnmote cuvoSeUTIKG/ eme€nynUOTIKO
UALKO, OTIWG EPWTNHATOAOYLO, POPUEG CUYKATADEONC, TIVAKEG, OTITIKO UALKO, ONUELWOELG
KTA, T omoia Sev mepAndOnkav ota mponyoupeva KedaAala.

TeAwko Npaktikd Mépog



O 0plBuodC Twv OmTkWwy Tou Ba mpémel va Snuoupynosl Kal va Tapoadwoel o/n KABe
dortntig/tpLa kabopilovral avaloya pe to B€pa kot tn duon Tou KA BEpatog EexwpLoTa.

Sketchbook

Mo to padnua GRD 490 Ntuyiakn Epyaocia Il oL pottntég/tpLeg Ba mpénel va mapadwoouv pall
Je To TeEAKA omtika Kat Sketchbook (elkaotikd/avaotoxaotikd nuepoAdyLo) oto omnolo Ba
napouaotalovral OAa Ta otddla TnG oxeSlaoTikng Stadikaoiag (omtikn €peuva, 16e0BUeNa,
TPOOXESLA, MELpApATIOMOL).

TeAwn) Npodopikr) Napouasiacn

O/H kaBe doltntnc/Tpla MpeENeL va apouctdosl/unootnpiéel TO0O0 TNV YparTr epyacia KATd To
TPWTO MEPOG TNG MTUXLAKNG TOU/TNG 000 KoL TO TEALKO OTTIKO TOU/TNG KOTA TO SEUTEPO PUEPOG TNG
MtuxLokng. OL MOPOUGCLATELG TIPETEL VA 0KoAouBoUV emionuo Kal emayyeARATIKO UhOC EVWTILOV
¢ kaBe Emirporig AfloAdynong. O/n kaBe doltntng/tpla £xeL otn dtabeon tou 15 Aemtad yla va
TIAPOUCLACEL TO BACLKOTEPO EVPHMOTA TNG EPELVAC Tou/TtnNC (GRD 485 Mtuxiakn Epyacia ) kat to
TeAkO omtikod (Baowkn 6£a, Siepyaoia, TeAko anotédeopa) (GRD 490 Mruyiakr Epyaoia ). H
TPOETOLHAGia NAEKTPOVIKAG OTITIKAC Ttapouaciaong unmo tnv popdrn Powerpoint f; Pdf kpivetal
avaykaia.




NAPAPTHMA 1
EYPQMNAIKO MANENIZTHMIO KYMNPOY Tuipa Texvov

GRD 485 NTYXIAKH EPTAZIA |

XPONOAIATPAMMA MAGHMATO2

Xpovikn Nepypadn IxO0Ata and tov EmiBAénovia/ovca Yrnoypadn
Nepiodog Ka®nynti/tpla doutnti/TpLag

ERS. 1 Elcaywyr oto nabnua kat otoxol
MOLOTIKEC TPOOEYYIOELC OTNV
£€peuva

Ofpata Mtuxtakng

2 Elcaywyr oTnv EpELVNTIKA
Sladikaoia
EpeuvnTka pwTrpaTa

3 BiBAoypadikn Avackonnon

4 BiBAoypadikn Avackonnon

5 ‘Epeuveg Nediou, MpooPaacn kat
AswypatoAnyio

Emiokomnon kowou/ayopwv

6 AladopeTikd €i6n ocuvévteugng,
OuabKEG OUVEVTEUEELG KaL
Mpoowrikd apnynua

7 Mapatripnon, EBvoypadia kot
Avaluon Ewkévwv

8 Inuetoloyia kat Avaiuon
MepLexopévou

9 Avdluon 6ebopgvwv
Kataypadr anoteAeouaTWY Kat
oulntnon

10 MapouotaoeLg GpoLTNTWV/TPLWY
AvdaAuon / aflohdynon /
CUUTEPAOHATO

11 Epyaotnplo

Authwpotikr Epyacia (Bringing
everything together)

Eridoyn eruBAénovra/ovoag
kabnyntr/tpLag ya t
Authwpotikn Epyacia

12 Avegdaptntn Epeuva
13 Avegaptntn Epeuva
14 MapoucLaoeLg

Avatpodpoddotnon amo 6Aoug toug
KaBnyntég




15 MapoucLAoELg
Avatpodpoddotnon amno 6Aoug toug
KaBnyntég

16 /17 Napddocon Mpamntig Epguvntikig
Epyaoiag

Omnotadnnote Slapopomoinon oTo Lo IMavw XPovodLaypapua yivetal Uotepa ano cupdwvia pe to EmBAénovta/ovoa
KaBnynti/tpLa.




Ovopatenwvupo doltnth/TpLogc:
ErupAénwv/ovoa Kabnyntng/tpla:
Tithog Epyaoiac:

GRD 490 NTYXIAKH EPTAZIA Il

XPONOAIATPAMMA MAOGHMATO2

Xpovikn Epyacia IxO0Ata and tov EmiBAénovia/ovca Yroypadn
Nepiodog Ka®nynti/tpia doutnti/TpLag
ERS. 1 Zuvavtnon UE TO ZUVTOVLOTH TOU

Ma6rpatog yio apXLtkeG odnyieg

2 Zuvavtnon Ue Tov
EruBAénovta/ovoa
Ka@nyntri/tpia

3 Ortikr) Epeuva / 16e000eNa

4 Ortikr) Epeuva / 16000\

5 Anuloupyia apxlkwy I6swv

6 Mapoucioon Epguvag Kot ApXLKWY
I16ewv.
YrtoBoAn MPOTACEWYV yLa TO
TUPOALKTLKO MEPOG
Avatpodpodotnon amd tov
EruBAénovta/ovoa
KaBnynti/tpla

7 Avartuén / AvaBewpnon 18swv

8 Anuoupyia OTTKWY

9 Anuoupyia OMTKWY

10 Anuoupyia OmTkwy

11 Avatpododotnon amnod tov
EruBAénovta/ovoa
Ka®nyntr/tpla
Anpoupyia OTTIKWY

12 AvaBewpnon OmTkwy

13 Telelomoinon OMTIKWY

14 Telelomoinon OMTKWY

15 TeAevtaio AvaBewpnon teAtkwv
OTTIKWV

16 /17 YrioBoAn ko Napouciacn

Epyaoiag

Onotadrnote Stadopornoinon oTo o Avw XPovoSLaypapua yivetal Uotepa arno cupdwvia pe to EruBAénovia/ovoa

KaBnynth/tpla.

Yrioypadn EmBAénovrag/ovoag

Yrnioypadn dottntri/TpLag

Huepopunvia:




NAPAPTHMA 2
(EZQMYANO)

(- | Eupwnaiko
(? NMavemoTApio KUmpou

TITAOZ (KAI MIGANOZ YMNOTITAOZ)
THZ NTYXIAKHZ EPTAZIAZ
GRD 485

AMO TON/THN
(Ovopatenwvupo dortnth/dottitplag kat Kwdikog Eyypadnc)

Mtuyiakn epyacia yla tov Mpoypappa Mpadikwv Texvwv
yla LEPLKH LKAVOTIOiNoN TWV OpWV yLa OIOKTNON
Mtuyiou

EYPQMAIKO NANEMIZTHMIO KYNPOY

AEYKQZIA

E€apnvo
Mnvag, Xpovog



NAPAPTHMA 3

GRD 485 NMTYXIAKH EPTAZIA |
EYPQMAIKO NANEMIZTHMIO KYNPOY

Tunpa Texvwv / Frpadikég TExveg

AZIONOTHzIH FPANTHZ EPEYNHTIKHZ EPTAZIAZ (40%)

‘OVOHA DOLTNTA/TPLOG: ..t cte et ee e e srae e sreeer e e sreeesae e EEQUNVO: ...ocveerrverrennnnnn.

TUTAOG EPYOLOLOIG: ...onveeeeiieetiiectiee et tee e eete e teeettee st bee et teeeaeaestesesntesesseesnsben sasaen sasaensssenssesennsesesnns

Fpartr EkOeon/Epeuva: (  /30%)

«  ZexkdBopn Sopr kat epeuvnTikd epwtripata ]

* IkavomolnTikn BewpnTikA SLEPEUVNON TWV EPEVVNTIKWY EPWTNUATWY KaL TWV
SLadopeTkV Uy v tou Bépartoc ]

«  Enmloyr katdMnAnc peodooyioc L]

«  Awtipnon mpwtdkoMwv épeuvac — nowr Seovtoloyia

*  SWwotdC oxeSLOoPOC cuAOYAC SeSopévwy ]

«  BdBoc kat BaBpdc KpLTikrAc avaAuong twv deSopévwy [

«  Aoyir oelpd mapoucioonc twv eupnudtwy L

«  Anopaitntn eppnveia kat culitnon twv evpnudtwy L

«  To SUPMEPAOMATA OXETI{OVTOL E TOV OPXLKO OKOTIO KAl TAL EPEVVNTIKA epwTrpoTa [

*  H BBAoypadiKr avaoKOINon OXETIIETAL AUECA UE TO TIEPLEXOMEVO TNC mehétnc]

«  Xprion olyxpovwv Kat motkidwv BLBAoypadkiv avadbopwy [

«  stowela mpwrotumiac, kputikr oképn ko 8éec L]

©  JWOTH EMUENELQ OE CUVTAKTIKO, YPOUUATIKO, Kat opBoypadikd eminedo [



Npodopikn Napouvciacn / Yrootipen: ( /15%):

«  Katavénon Bépatoc [

«  Opydvwon mapousiaonc Kat oxedLaouds tehkot pdf / PP L]

EMOpKAC UTIOOTAPLEN KaL EMEEAYNON TwV BAOKWV BV Kot Bépatoc [

«  MNopouocioon tou Bewpntkol LTORABPOU pe XpHon ol Kat katavontol Adyou L]
«  KataMnAdtnta ortikwv Bondnpdtwy [

«  BaBudc mpoeToastiag KoL ywwone tou ukikod [

«  Onukn enadr, oTdon cWHATOC Kat dveon rapouciaonc L]

«  Swoth Awxeiplon xpdvou (ota xpovikd mepldwpta - 15 Aertd) [

TEALKOG BOABLLOG: ..eeoveereeeeereeerneerersersaeesnnsanenns

Erutpornt) A§LoAdynong:
Ovopa KaBnyntn/tpLag: Yroypadn:



NAPAPTHMA 4

GRD 490 NTYXIAKH EPTAZIA Il
EYPQMAIKO NANEMIZTHMIO KYNPOY

Tunpa Texvwv / Frpadikég TExveg

AZIONOrHzH

‘OVOHA DOLTNTA/TPLOG: ..t cte et ee e e srae e sreeer e e sreeesae e EEQUNVO: ...ocveerrverrennnnnn.

LI, T o Vo L 1o 1 TSP

TeAwkad Onuka: ( /60%):

e [pwrtoturia Ontikwv [

e KoatalnAdtnta ontikwv Baon B€patog kat kowvou [

e Emtuxnuévn enikowvwvia tou okomou/unvopatog [

e Jwoth Xpron Twv KAtAANAwV AoyLoULKWY Tipoypappdtwy L]
e [lowdtnta teAKnG EKTEAEONG Ka tapouoiacng [

‘Epevuva / Aladikacia Ixedtaopol: (  /25%)

*  Ontkn Epeuva I

*  16g000eN\ec / Omtikol xapteg L]

*  AvodopEg og AAO OXETIKO UALKO, KAAALTEXVEC, OXESLAOTEC / TtNYEG Eunvevonc [
* Anuoupyia Mpooyxediwv kat EvaAlaktikwy I6swv [

MePAUATIOUOG UE TEXVIKEG Kol UALKA [

Npodopwkn Napouciacn / YrootipEn: ( /15%):

*  Kotavonon 6£patog [



* OpyaGvwon napouaciaong kat oxeStaopodc teAkov pdf / PP [

* Emapkng umootnpEn kat eme€riynon twv Baoikwy W8ewv kot Bépatog L]

* MNoapouociacn tou Bewpntikol untdBabpou pe xprion arhou Kat katavontol Adyou [
*  KoataMnAdtnta ontikwv Bondnuatwy [

*  BaBuodg npostolpaciag Kot yvwong tou uAtkot [

e OmtikA emadr, 0TAcH CWHATOG KAl dveon apouvaoioong [

*  JwothA Awoyeiplon xpovou (ota xpovikd meptbwpta - 15 Asmtra) L

TEAKOG BOOOG: ...eceeeeeecerceeceesnesaeenesaesennes
MéAn Awdaktikou Npoocwriikol tou Npoypappatog MNpagikwv Texvwv:
Ovopa: Yrnoypadn:
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APPENDIX VIl = RUBRICS



Project 1
MdaBnpa: GRD 230- Zxedlaopdg Etaipikng Tavtotntag

KaBnyntpia: Mavva Xpiotodpopou

Brua 1: Oa npémnet va Sltalé€ete eva KuTiplako mpoiov i UTtnpeacia mou KOTA Th YWWHN oag To
UDLOTAPEVO AOYOTUTIO SEV €lval EMITUXNUEVO N XPELAETAL VO EKCUYXPOVLOTEL.

Brjpa 2: Oa mpémeL va SnLoUpYNOETE VEO AOYOTUTIO VLA TO TIPOIOV 1) UTINPECLA TTOU ETUAEEATE.

Brua 3: Oa npémnet va dnulovpynoste epapuoyeg [Entotoddyapta, EmayyeApatikég kapteg, Oakelo
(220x100mm)]

NPOAIATPADE::
# Oa mpémel va SnpLoupynoeTe TOUAAXLOTOV 4 eVAANAKTLKEC LOEEG yLOL TO AOYOTUTIO.

# To AoyOTuTIO SEV MIPETEL VA XPNOLUOTIOLEL IEPLOCOTEPO OO 3 XPWHOTO Kol Ba IPETEL va elval o€
upopdn vector.

# Oa mpénel va Aettoupyel e€loou KaAd otnv poupodacrpn ekdoxn Tou Kal o dtadopa PLeyEDdn.

# Oa TIPEMEL VA TTOPOUGCLACETE OAQ TA TEALKA OTITIKA O TIOLPOUCLOON EMOYYEALATIKOU EMUTESOU.

ZHTHMATA MNMPOZ AIEPEYNHZH:
# Xapaktnplotikd, Udog tou mpoidvtog/umnnpeoiag
# STOXEUEVO KOLVO

# AVTaywVLOTLKA TIpoiovTa

KPITHPIA A=ZIOANOlHzHzZ:
Eilvat n AUon amoteAeopOTIKY, EMUKOWWVEL, gival kKatdAAnAn yla to mpoidv/unnpeoia?

Elvaw n AUon dnuoupytikn, mpwtotumn Kat evéladépovoa?

NMPOTPAMMA:
EBSopdda 1 (08 /02/121): Eloaywyn, Epguva, Emtthoyr mpoiovtog/unnpeoiog

ERSouada 2 (15/02/21): Napouaciacn tou mpoidvtog/unnpeciag. Oa mMPEMeL va eENYNOETE yLaTi
Bswpeital mwe to udlotapevo Aoyotumo Sev elval MITUXNUEVO.



EBSopdda 3 (22/02/21): Napouciaon Twv 4 evaAlaktikwy Loewv (Aoydtumnal).
ERSouada 4 (01/03/21): Emloyn teAikol AoyotUmou. IxeSlaopuog Edapuoywv

ERSouada 5 (08/03/21): Napouaciacn

Z A RA

Before After



GRD 230 - zxedlaopnog Etatpikri¢ Tavtotntag _Babupoloyia

Project 1

‘Ovopa doutnth/tpLag:

NoapadoOnke otn MNpokaBoplopévn Huepounvia: Naw Oxt

Kputipla BaBuog YXOALa
ava
Katnyopt
a
Avarntuén 16ewv Mo avoAuTtikd oxoAla Seg
, , Bwreoypadnon tng eBdoudadag

L1Anuwoupyia Npooxediwv

/5 napadoong.
CJAnutoupyia TeAelomnotnpévwy OMTIKWY
[TEpeuva
Noyotuno

/15
L Npwrtoturtia / Anpioupykotnta
L KataAAnAdtnta
LI1z0yxpovn aloOntkr mpooéyyLon
LIYropén evwoloAoyIKAG TIPOCEYYLONG
LlIkavormouwntikr xprion Tou AOYLopLKOU
LJOMokAnpwpévn Napouaiaon
Edappoyig
LINpwtotumia / Anptoupykotnta
OKotaAnAdtnta /5

L1Z0uyxpovn aloOntikn mpoogyylon
Lllkavomouwntikn xprion Tou AOYLoULIKOU

LJOMAokAnpwpévn Napouaiaon

sOvoho: /25




AfloAoynon Kat katavour BadupoAoyiag cto padnua:
Zoyxpova Oépata téxvng (GRD340)

Meprypaen MooooT16 (%)
TeAIKO project 40%
2 UMMETOXN OTO NABNua 10%
Epyacieg 30%
EikaoTiké HuepoAdyio (Sketchbook) 10%
2UMMETOXN O€ YKAAEPI KAl EKONAWOEIG TEXVWV 10%

1. Telwko mpotlekt 40%
To teAikd mpotlekt Ba amoteAeital anod éva TeAko £pyo 1 6pdon, BACLOUEVO OE KATOLO OO

TIC TpOOoEYYioeLg mou £xoupe Sl katd tn Sldpkela tou podnuatoc. H cuvoAikn Babuoioyia
Tou Ywplletal we g€nc:

-épeuva (10%)

-TIELPAPATIONOG KL Ttpogpyacia (10%)
-OKETTIKO Kal mapoucioaon (10%)
-TeAKO €pyo (10%)

KpLTpLo

SNULOLPYLKOTNTA KOl EUPNUATIKOTATA
KOTAVONGCN TOU 0TOX0U TNC Epyaoiag
nipoepyacia KaL Epeuva

gupeon KATAAANAwv AUCEWV 0To TPORANUA
KOTAAANAN XPrON UALKWY KoL LECWV

2. Tlapovoiaoelg
/epyacies: 30% o)
mapovolacels 10%

eTUAEEETE £vav KaAALTEXVN amtd auToUG ou €xouv avadepBel otnv Tagn yla va
TIAPOUCLACETE TO £pY0 TOU KOLL TLG TIPAKTLKEG TOU

]

KpLrtnpla

gUKoAla kal cadnvela otny ékdppacn 5
TIEPLEKTIKOTNTA 5

B) epyaocieg: 20%
TELPAUOTIONOG e SLADOPEC CUYXPOVES TIPOKTIKEC KL N Kartaypadh Toug oto
ELKOLOTLKO NUEPOAOYLO

HEPLKES LOEEG:

-{lwvtavevuovtag Eva £pyo TEXVNG
-moAvacOntnplakn évvola tou xwpou/ Epdaon otnyv tonobEtnon
-KOLVWVIKEC TIPAKTIKECG KOl OULLETOXA TOU KOLvoU

-niepdoppavg: ouvdean pe to mapdv/maperbov/ péAov, mdoa oTto Koo




-OLKELOTIOLNGN KOl EMAVATIAALGIWON YVWOTWY £PYWV TEXVNG I ELKOVWV Ao Ta HECO -
aAAalovtag To ouykeipevo kat aAAdovtag To vonua

-aKTIBLOUOC (DEULVIOMOG/ELOVOTNTEG)

-TIOTt KOUATOUpa Kat UPNAA TEXVN: OVATPOTIEG

- juxtaposition: avtiuntapdBeon elkdvwv/oTolXelwv/Uvnuatwy

-layering (elkovwv/unvupdtwy)

-aA\nAemiSpacn KELWEVOU ELKOVOC

-uBpLSLakn téxvn (MoAAG péoa padi)

-nailovtag pe to PAEUA (TTOLOG KOLTALEL TIOLOV;)

- avadopég kat avtoavadopE (To Siko pou tapeABov, n ik HoU Katoaywyn Kol
TIWG T VOUTAPLOTW;)

3. EIKAOTIKO NUEPOAOYLo/ atoxaouos 10 %
O£0TE OTOV EQUTO 0O EPWTIOELG OTIWG :

* (ol ATav n 1o ocuykAoVLoTIKH elkdva/B<apa mou eida onpuepa; TL ATav autd Tou
TNV KATECTNOE CUYKAOVLOTIKN);

*  [ow NTav n mo a&éxaaotn f 1o mPoaBANTIKN WEa TTou dkouaoa va ekdppaletal
onuepa; Matt Ntav afgxaotn r mpooBAnTKn;

*  [loleg opoLOTNTEC KAl SLadopEC LTI PXOV UETAED TWV EPYOOTNPLOKWY KOl
BewpNTIKWV Pou padnuadtwy autn tv epdoudda;

*  Tiouvdéoelg umnpxav HETAED TWV EPYOOTNPLAKWY HOU LaBNUATWY KAl TWV
SlaAEEewy;

*  TiLépw onuepa mou dev NEepa xBeg;

o TimpEnel va EEpw yLO VO TIPOXWPNOW TLG LOEEC LoV TILO TIEPQ,

déote Aemtopepeg pdf

OTO TEAOG TOU €€aprivou Ba avapéveTal €vag TEALKOG OTOXAOHOG LA TNV OAN gUneLpila
TOU padnuotog

4. Zuppetoyn o€ YKaAepl kat ekdnAwoels texvwv 10%
Oa oag IntnBel va kataypAdPEeTe TNV EUMELPLA OAC OE LA TETOLA EKOHAWON OTO
ELKOLOTLKO NUEPOAOYLO. Neplocotepeg Aemtopépetec Oa 000UV otnv Taln.

Mo KATW £va TAPASELYUOL VLA TOL KPLTAPLA KoL TPOTIO a§LoAdynong




ONOMA:

E€alpeTikn
MpoomnaBel
a

ApKeTA KaAN
nipoomadeLa

Xpelaletal
TMEPALTEPW
OUUUETOXN Kall
e€ENLEN

AlepevNoN VALKWV
10

( otnVv mepintwon nou
aroucldlouv epyacieg — OxL
orAQ TTELpOATIOMOL aTto TO
€LKOLOTIKO 0OG NEPOAOYLO Ba
adatpovvtal 5 pov)

Alakpivelg tnv epmiokn
oou otn dladikacia oto
£LKAOTIKO OOV
NUEPOADYLO, KOl OXL
anapaitnta to

TEALKO TIPOLOV.
AOKLUALELG,
nelpapatilecat ,
npoPAnuatilecal kat
SleupUveLg TIC LOEEC
OOoU HEDQ ATIO
Sladikaoleg.

Alakpivelg TV eUmAokn
oou otn dladikaoia oto
€LKAOTIKO GOV
NUEPOAOYLO, KaL OXL
amnapaitnta to

TEALKO TIPOLOV.
MpoBAnuatiecat kat
KaTaypadeLg TPOTIOUG
KoL L6€eg Ywplg
arnapaitnta

va opatnpeig cuvdeon
1 €€EALEN OTNV ELKOOTIKNA
oou gpyaocia.

IAOKLUATELG aAAA N
£LKOLOTLKI 00U £pyaocia
elval amoomacuatikn,
amouolalel (6ev
Kataypadetat) o
TELPALATIONOG KaL O
MPOBANUATIOUOG.
>uvnBwe amia
MAPOUGCLATELG TO TEALKO
mpoidv f ev
mapoucolaleTal mopd n
opxr) EVOG Bépartog i
[CEXVLKNG

Emwontkotnta
10

Bplokelg AUoeLg o€
npofArpaTa Ta omoia
elte mpokuTTOULY TUYALA
elte okoOMIpA gLoGyovTal
amno tn Sidaokouaoa.
JUXVA QVOTPETELG
KOTOLOTAOELG KOl TOAMAG
VoL EPAPUOTELG
KALVOUPLEG LOEEC,.

MNelpapartileoat Kot
npoomnadeig,

UEPLKEC

dopég Bplokelg
TpOmoug kat AUOELG oTa
npoPAARuaTa IOV
T(POKUTITOUV. APKETEG
dopég okédprecal
TPoMoUG ylo va
AVATPEPELG plLa
Katdotaon oAAG Sev
elvat mavta edktd
va epappocTouv.

Mropeic va Spdoelg péoa
oo MEPLOPLOKOUCG,
SNULOUPYEIC KATIOLEG
oAAayEG aANG
meplopilecal otnVv amAn
uipnon n Siekmepaiwon.

Alepevvnon Héoa
QIO TLG TIPAKTLKES
TWV AAAWV

5

Alepeuvag Sladikaoieg,
OLKELOTIOLELOOL LOEECG Kall
TEXVIKEG
avanapactacng

amo £€pya TEXvNG,
ELKOVEG Kal GANEG TINYEC (
LY.

Kelpeva, €pya GAAwY
ouudoLTNTWY GoU) TTou
elte okoMIpA ELoGyovTaL
aro tn iddokouoa, gite
OxL. . Epeuvag
KATAOTAOELG, aflomoleig
TNYEG Kol ekPPpAlelg tn
8wk oou Béon,
Slatnpwvtag mavra pLa
autovopia kat t Sikn
00U TAUTOTNTA

Mpoomabelg okoOmua
va  emlé€el  €pya,
€IKOVEG,  QVTLKE(PEVA
TIoU

oxetilovral pe thv
€LKOOTLK 00U gpyacia
Xwpic amapaitnta va
OLKELOTIOLELOOL

oTolxela touc.
Suoyetilelg tnv
£LKOOTLKI) 00U gpyacia e
EUMELPLEG,
TPOBANUATIOHOUC KL
16€g¢ poaodidovtag
onuaocieg otn
Snuoupyio cou oA
omavia eUPaBUVELG..

Agixvelg evSladépov oto
[TL EMLSLWKOULV oL
KAAALTEXVEG val
ekdpAcouv Héoa amo tnv
€U\ oKN o€
SpaoTtnpLOTNTEG OTNV
[ta€n oaAAG Sev
ETUKEVTPWVEDAL OTN
UEAETN KOl CUCXETLON
[toug pe ™ 81k cou
£LKAOTIKN gpyaoia.

Sravia alomoleic mnyEg N
Selxvelg evéladépov yla
[to mw¢ Ba puropovcav va
a§lomotnBouv.

>ToXOopOG (5)

OL 5 povadeg
Slvovtal pe tnv
napadoon tou
TeAkoU oToxaouou

TeAlkdg BaBuoc:
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Unlverslty Cyprus Appendix VIII - LIST OF NEW BOOKS_GRAPHIC DESIGN

Textbook Title Author Publisher ED. ISBN Quant. |Comments

KwvotavtonouAog

Graphic Design Mavog, GRAMMA 9789608675346 1 Graphic Design
Owovouidng Navvng |University Studio

Imagine K. Press 2001] 978-960-12-0957-9 1 Graphic Design
KwvotavtonouAog

Infographics - KaBnuepva Mavog, Ek6ooelc Gramma | 2019 9786188436640 1 Graphic Design

Biwpa kal Baolopéveg otny téxvn LEBodol épeuvag.  [Moupkog Maplog A, |Nnaoideg 1 9789609488846 1 GRD485
KwvotavtomouAog

Mpadnuata Graphs 1996 - 2008" Mavog, Ek66oelc Gramma 9789608375215 1 Graphic Design

EykukAomaibela epappoywv oxedlacng Kol XpwHoToG Graphic Design

H totopia tng téXvNnCg - ATo T {wypadikn Twv

onnAaiwv PHEXPL TN LOVTEPVA TEXVN Merlo Claude P. Modern Times 2000| 978-960-539-679-4 1 Graphic Design

H TEXNIKH THZ ANAAOTIKHZ KAI THX WHOIAKH2 OQTOIPADIKO

OQTOrPADIAZ 2XIZAZ TAZOZ EIAQAO 2014 9789609828079 Graphic Design

H dwrtoypadikn pnxovn - Mpaktikog odnyog ZUAAOYLKO €pyO QOwtoypdadog 1 9789607704139 GRD350
AnuomouAovu -

KootoAoynaon Anpakn lwavva Interbooks 1 9789603901075 GRD415

Kpttikr) Bswpla KoL OmTikn enMkowwvia ZQIAHI EYAITEAOZ  |ION 2012| 978-960-508-013-6 Graphic Design

O nxog otov Kwvnuatoypddo Chion Michel Ek&boelg Matakn 2017 9789601631394 Graphic Design

OAHIOZ MNA TO T'YMNO (AIAAKTIKH MEGOAOZ

MAPPAMON) NTOYNTOYMHZ 2007 9789604190843 1 Graphic Design

Ek&ooeig M.
0bnyo¢ tou Autodesk 3ds Max. Derakhshani, D MkwoLpbdag 1 9789605126292 1 GRD430




OL 6¢ka evtoAég Tng Tumoypadiag. ALpeTIKN
Tunoypadia: Mapapaivovrag Tig SEKA EVTOAEC TNG
Tunoypadliog

Graphic Design

MOVETLOTNULOKES

Ol ENNOIEZ THZ OY2ZIKHZ HEWITT PAUL G. ekbooelg Kpning 978-960-524-192-6
MNamnadomnepdkn Ek600ELg TOU

Mepl YAUTTTIKAG Aonoaoia Qolvika 2011 978-960-6849-25-1 Graphic Design
Mpwtn eviunwon Kidd Chip Key Books 2017 978-618-5265-05-2 Graphic Design
MpwTto¢ KATAAoyog EAANVIKWY EKSOCEWY KOULKS MNnwpyog Frewpyéhog  |Esperos Comics 1 9789073808003 GRD370

(MOPDQTIKO

KOKKINIAHZ IAPYMA EONIKHZ

IYESLA KOl VA LEG AHMOZOENHZ TPANEZHX) 2016 9789602506639 Graphic Design
IXEAIA MOAHZ TEXNH, AIAMAPTYPIA KAI AIAOHMIZH |ANAPIQTAKHZ
otoug AHMOZIOYZ XQPOYZ TQON MHTPOMNOAEQN MANQAHZ NEDEAH 2005 9789602117590 Graphic Design
IXeSLAOMOG TWV AVTIKELUEVWY TNC KABNUEPLVOTNTOC Donald A. Norman KAewddplBpuog 978-960-461-339-7 Graphic Design
Ta "mapeEnynuéva tépata tng eAANVIKAG puBoloylag |Avactaocia TevtokdAn|Mangel - Wurzel 2011 9789609922227 Graphic Design

JUA\oyog

KaAAttexvwy N.
Ta Elkaotika Ztolxeia kat ot ApxEc tou Design: To Podomnng
«AAPABNTO» TNG ZWYPADLKAG ravvng Zyoupog «ABNViwv» Graphic Design
Téxvn kat n Texvikn ¢ BiBAlodeaoiag. ZUAAOYLKO €pYyO Mouoeio Mnevakn| 1 9789604760626 GRD440
To Street Art otnv ABnva Méveyog Mavaywwtng [0&u 2007| 978-960-436-174-8 Graphic Design
Qwtoypadia kot oALTikn: EvoelkTikd optpaita
TIOALTIKWV KamAavting Nikog A. [ Nrjoog 1 9789609535267 GRD350
About Face: The Essentials of Interaction Design Alan Cooper Wiley 4 978-1118766576 GRD425
Adaptive Web Design: Crafting Rich Experiences with
Progressive Enhancement Aaron Gustafson New Riders 2 978-0134216140 GRD425




Adobe Dreamweaver CC Classroom in a Book Jim Maivald Adobe 978-0135262146 GRD425

Autodesk 3ds Max 2016 Essentials Dariush Derakhshani |Sybex 978-1119059769 GRD430/400

Becoming a Graphic and Digital Designer: A Guide to

Careers in Design Steven Heller Wiley 978-1118771983 GRD415

Believing Is Seeing: Observations on the Mysteries of

Photography Errol Morris Penguin 978-0143124252 GRD350

Black and White Photography Henry Horenstein Little Brown & Co. 978-0316373050 GRD350

Building Design Portfolios: Innovative Concepts for

Presenting Your Work Sara Eisenman Rockport 978-1592532230 GRD410

Citizen Designer: Perspectives on Design Responsibility | Steven Heller Allworth Press 978-1621536406 GRD360

Classic Penguin: Cover to Cover Paperback Paul Buckley Penguin 978-0143110132 GRD440
National

Complete Photography (National Geographic) Scott S. Stuckey Geographic 978-1426207761 GRD350

Designing for Social Change: Strategies for Community- Princeton

Based Graphic Design Andrew Shea Architectural Press 978-1616890476 GRD360

Doing Research in Design Christopher Crouch  |Blomsbury 978-1847885791 GRD485

Facebook Cookbook: Building Applications to Grow

Your Facebook Empire Jay Goldman O'Reilly 978-0596518172 GRD420

How to be a Graphic Designer, Without Losing Your

Soul Adrian Shaughnessy [Laurence King 978-1856697095 GRD410

How to Set Up Photography Lighting for a Home Studio |Amber Richards CreateSpace 978-1503003873 GRD350

How to Write Manga: Your Complete Guide to the King Fu Action

Secrets of Japanese Comic Book Storytelling R. A. Paterson Theatre 978-1989357033 GRD370

Just Design: Socially Conscious Design for Critical

Causes Christopher Simmons [How Books 978-1600619717 GRD360

Kelly L. Murdock's Autodesk 3ds Max 2020 Complete

Reference Kelly L. Murdock SDC Publications 978-1630572532 GRD430/400

Making Comics: Storytelling Secrets of Comics, Manga

and Graphic Novels Scott McCloud Morrow 978-0060780944 GRD370




Practical Art of Motion Picture Sound David Lewis Yewdall [Routledge 4 978-0240812403 1 GRD435
Research for Designers: A Guide to Methods and

Practice Gjoko Muratovski Sage 1 978-1446275146 1 GRDA485
Research Methodology: A Step-by-Step Guide for

Beginners Ranjit Kumar Sage 5 978-1526449900 1 GRDA485

Sight, Sound, Motion: Applied Media Aesthetics Herbert Zettl Wadsworth 8 978-1305578906 1 GRD435

Stan Lee's How to Draw Comics Master Class Stan lee Watson-Guptill 1 978-0823098439 1 GRD370
Starling Book 1 Ashley Wood IDW Publishing 1 978-1631401947 1 GRD370

Street Photography Now Sophie Howarth Thams and Hudson 1 978-0500289075 1 GRD350

The Art of DreamWorks Animation: Celebrating 20

Years of Art Ramin Zahed Abrams 1 978-1419711664 1 GRD430

The Book: A Cover-to-Cover Exploration of the Most

Powerful Object of Our Time Keith Houston W.W. Norton 1 978-0393244793 1 GRD440

The Design Activist's Handbook: How to Change the

World (or at Least Your Part of It) with Socially

Conscious Design Noah Scalin How to Books 1 978-1440308741 1 GRD360

The Essence of Photography: Seeing and Creativity Bruce Barnbaum Rocky Nook 2 978-1681986357 GRD350

The Graphic Designer’s Guide to Portfolio Design Debbie Rose Myers  |Wiley 3 978-1118428146 GRD415

The History of Photography in 50 Cameras Michael Pritchard Bloomsbury 1 978-1474250603 GRD350

The Idea Agent: The Handbook on Creative Processes |Jonas Michanek Routledge 2013 978-0415824149 Graphic Design
The Package Design Book 5 Pentawards Taschen 2018 978-3836573405 Graphic Design
The Publishing Business: From p-books to e-books Kelvin Smith AVA Publishing 1 978-2940411627 GRD440

The Secret Lives of Colour: Kassia St Clair Kassia St Clair John Murray 2018 978-1473630833 Graphic Design
The Society of the Spectacle Guy Debord Critical Editions 2021 978-1922491282 Graphic Design
The Thing The Book: A Monument to the Book as

Object John Herschendand [Chronicle Books 1 978-1452117201 1 GRD440

The Typography Idea Book: Inspiration from 50 Laurence King

Masters Steven Heller Publishing 2016 978-1780678498 1 Graphic Design




The Ultimate Guide to Colour: Understanding,
Appreciating & Mastering Colour in Art & Design:

Understanding and Mastering Colour in Art, Design ILEX; UK ed.

and Culture Karen Triedman edition 2015 978-1781572047 Graphic Design

The World History of Animation Steven Cavalier Aurum Press 1 978-1845137144 GRD430/400
Yale University

Themes in Contemporary Art Gill Perry Press 2004 978-0300101430 Graphic Design

Theory in Contemporary Art since 1985 Zoya Kocur Wiley-Blackwell; 2012 978-1444338577 Graphic Design

Things | have learned in my life so far, Updated Edition |Stefan Sagmeister Abrams 2013 978-1419709647 Graphic Design

Thinking About Art: A Thematic Guide to Art History Penny Huntsman Wiley-Blackwel 2015 978-1118904978 Graphic Design

This Is Gonna Hurt: Music, Photography and Life

Through the Distorted Lens of Nikki Sixx Nikki Sixx Morrow 1 978-0062061881 GRD350

This is Marketing: You Can’t Be Seen Until You Learn

To See Seth Godin Portfolio Penguin 2018 978-0241370148 Graphic Design

Type Speaks: A Lexicon of Expressive, Emotional, and

Symbolic Typefaces Steven Heller Abrams 2021 978-1419738050 Graphic Design

Type, Image, Message: Merging Pictures and Ideas - A Rockport

Graphic Design Layout Worksho Nancy Skolos Publishers Inc 2006 978-1592531899 Graphic Design
Thames and

Typography Sketchbooks Steven Helle Hudson Ltd 2012 978-0500289686 Graphic Design
Bloomsbury Visual

Typography: Basics Design Paul Harris Arts 2017 978-1474225281 Graphic Design

Understanding Networked Multimedia: Applications

and Technologies Francois Fluckiger Prentice Hall 1995 978-0131909922 Graphic Design

Unmonumental: The Object in the 21st Century New Museum Phaidon Press 2007 978-0714848297 Graphic Design

Visible Signs: An Introduction to Semiotics in the Visual Bloomsbury Visual

Arts David Crow Arts 2018 978-1350092655 Graphic Design

Visual Research: An Introduction to Research Methods

in Graphic Design Russell Bestley Bloomsbury 3rd 978-1350088085 GRD485
Laurence King

Ways of Looking: How to Experience Contemporary Art |Ossia Ward Publishing 2014 978-1780671932 Graphic Design




Why Your Five Year Old Could Not Have Done That: Thames and

Modern Art Explained Susie Hodge Hudson Ltd 2012 978-0500290477 Graphic Design
Laurence King

100 Ideas that Changed Graphic Design Steven Heller Publishing; 2019 978-1786273895 Graphic Design
Laurence King

100 Ideas that Changed Photography Mary Warner Marien [Publishing 2012 978-1856697965 Graphic Design

50 Drawing Projects: A Creative Step-by-Step

Workbook Barrington Barber Arcturus 2020 978-1838577285 Graphic Design

Advertising by Design: Generating and Designing

Creative Ideas Across Media, 4th Edition Robin Landa Wiley 2021 978-1119691495 Graphic Design

After Modern Art: 1945-2017 David Hopkins OUP Oxford; 2018 978-0199218455 Graphic Design
Laurence King

An Introduction to Information Design Kathryn Coates Publishing 978-1780673387 Graphic Design

Art History, Volume 1 Marilyn Stokstad Pearson 2013 978-0205949465 Graphic Design
Bloomsbury Visual

Basics Graphic Design 03: Idea Generation Neil Leonard Arts 2020 978-1350170223 Graphic Design

Beginner's Guide to Digital Painting in Photoshop 2nd

Edition 3DTotal Publishing 3DTotal Publishing | 2020 978-1909414945 Graphic Design

MuanA E.
Brand, n otpatnywkn NaApmavtng Qepevikn 2013 9789609513227 Graphic Design
Thomas DaCosta

Circulations in the Global History of Art Kaufmann Routledge 2017 978-1138295568 Graphic Design

Colour Third Edition: A workshop for artists and aurence King

designers David Hornung Publishing 2020 978-1786276346 Graphic Design

Complete Guide to Life Drawing Gottfried Bammes Search Press 2011 978-1844486908 Graphic Design

Creating Motion Graphics with After Effects: Essential

and Advanced Techniques Chris Meyer Routledge 2016 978-1138452954 Graphic Design
Anomaly

Creative Creature Catcher, Vol. 1 Brian Haberlin Publishing 2021 978-1936644223 Graphic Design

Creative Photoshop CS4: Digital lllustration and Art

Techniques Derek Lea Routledge 2018 978-1138401082 Graphic Design
Wadsworth

Design Basics David Lauer Publishing 2015 978-1285858227 Graphic Design




Design Essentials for the Motion Media Artist: A

Practical Guide to Principles & Techniques Angie Taylor Routledge 2017 978-1138452930 1 Graphic Design

Design for Motion: Fundamentals and Techniques of

Motion Design Austin Shaw Routledge 2019 978-1138318656 1 Graphic Design
Design
Community

Design Thinking Process & Methods 5th Edition Robert Curedale College In 2019 978-1940805450 1 Graphic Design

Designer's Dictionary of Colour Sean Adams Abrams 2017 978-1419726392 1 Graphic Design

Designing Brand Identity: An Essential Guide for the

Whole Branding Team, 5th Edition Alina Wheeler Wiley 2017 978-1118980828 1 Graphic Design

Detail in Typography Jost Hochuli 2015 978-2917855669 1 Graphic Design

Digital Image Processing, 4th Edition Gonzalez & Woods Pearson 2018 9780133356724 1 Graphic Design

Digital Media Tools Nigel Chapman Wiley 2007 978-0470012277 1 Graphic Design

Drawing for the Absolute Beginner: A Clear & Easy

Guide to Successful Drawing (Art for the Absolute

Beginner Mary Willenbrink 2007 978-1581807899 1 Graphic Design

Drawing the Head and Hands & Figure Drawing Andrew Loomis Titan Books 2020 978-1789095340 1 Graphic Design

Picture Communication for Art Directors, Editors,

Designers, and Students Jan V White Allworth; 2021 978-1621537601 1 Graphic Design
Thames and

Free Hand New Typography Sketchbooks Steven Heller Hudson Ltd 2018 978-0500294277 1 Graphic Design
Laurence King

Graphic Design, Third Edition: A History Stephen J. Eskilson Publishing 2019 978-1786273970 1 Graphic Design
Die Gestalten

High Touch: Tactile Design and Visual Explorations Robert Klanten Verlag 2012 978-3899554441 1 Graphic Design

How to See the World: An Introduction to Images,

from Self-Portraits to Selfies, Maps to Movies, and

More Nicholas Mirzoeff Basic Books 2016 978-0465096008 1 Graphic Design

Illustration That Works: Professional Techniques for

Artistic and Commercial Success Greg Houston Monacelli Press; 2016 978-1580934473 Graphic Design

Infographics: The Power of Visual Storytelling Josh Ritchie Wiley 2012 978-1118314043 Graphic Design

Layout Workbook: Revised and Updated: A real-world Rockport

guide to building pages in graphic design Dennis Puhalla Publishers 2018 978-1631594977 1 Graphic Design




Living with Art 12th Edition Mark Getlein Mark Getlein 2019 978-1259916755 Graphic Design

Making and Breaking the Grid, Second Edition,

Updated and Expanded: A Graphic Design Layout Rockport

Workshop Timothy Samara Publishers; 2017 978-1631592843 Graphic Design

Meggs' History of Graphic Design, 6th Edition Philip B. Meggs Wiley 2016 978-1118772058 Graphic Design

Motion Graphic Design: Applied History and Aesthetics |Jon Krasner Routledge 2013 978-0240821139 Graphic Design

Package Design Book 2: VA Pentawards Taschen 2012 978-3836529686 Graphic Design
Routledge; 6th

Photography: A Critical Introduction Liz Wells edition 2021 978-0367222758 Graphic Design

Poly-modeling with 3ds Max : thinking outside of the

box Todd Daniele Routledge 2017 978-1138400801 Graphic Design

Pop Sculpture: How to Create Action Figures and Watson-Guptill

Collectible Statues Tim Bruckner Publications Inc 2010 978-0823095223 Graphic Design
Oxford University

Practices of Looking: An Introduction to Visual Culture |Marita Sturken Press 2017 978-0190265717 Graphic Design

Print and Production Finishes for Sustainable Design Edward Denison Rotovision 2009 978-2940361984 Graphic Design

Reading Images: The Grammar of Visual Design Gunther Kress Routledge 2020 978-0415672573 Graphic Design

Signage and Wayfinding Design: A Complete Guide to

Creating Environmental Graphic Design Systems Chris Calori Wiley 2015 978-1118692998 Graphic Design

Smashing Logo Design: The Art of Creating Visual

Identities Gareth Hardy John Wiley & Sons | 2011 978-1119993322 Graphic Design
Laurence King

So You Want to Publish a Magazine Angharad Lewis Publishing; 2016 978-1780677545 Graphic Design

Sound Design Theory and Practice: Working with

Sound Leo Murray Routledge 2019 978-1138125414 Graphic Design

Stop Stealing Sheep & find out how type works Third

Edition Erik Spiekermann Adobe Press 2013 978-0321934284 Graphic Design

The All New Print Production Handbook David Bann Rotovision 2007 978-2940361380 Graphic Design

The Best Magazine Design: Photography, lllustration, |The Society of

Infographics & Digital Publication Designers |Rockport 2013 978-1592538225 Graphic Design




The Collage Ideas Book Alannah Moore llex Press; 2018 978-1781575277 Graphic Design

Every Artist Barrington Barber Publishing Ltd 2009 978-1848375369 Graphic Design

The Encyclopedia of Drawing Techniques: The step-by-

step illustrated guide to over 50 techniques Hazel Harrison Search Press 2014 978-1782212256 Graphic Design
Bloomsbury

The Fundamentals of Typography Gavin Ambrose Visual Arts 2020 978-1474270366 Graphic Design

The Geometry of Type: The Anatomy of 100 Essential Thames and

Typefaces Stephen Coles Hudson Ltd 2016 978-0500292457 Graphic Design

The Graphic Design Idea Book: Inspiration from 50 Laurence King

Master Steven Heller Publishing 2016 978-1780677569 Graphic Design

The History of Graphic Design. Vol. 1. 1890-1959 Jens Miiller Taschen 2018 978-3836570817 Graphic Design

The History of Graphic Design. Vol. 2, 1960-Today Jens Miiller Taschen 2018 978-3836570374 Graphic Design






