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H dioiknon Tou Ctl Eurocollege ek@pddlel T guxapiaTieg TG ato Popéa AlacpdaAiong Kai
MoTtotoinong Tng Moiétntag Tng AvwTtepng Ektraideuong (ALMN.A.E) kabwg etriong kai atnv
Emrtpomy EfwrtepikAg AZloAdynong yia Ta BeTik& Kal €TTOIKOOOMUNTIKA OXOAIG TnG OTnv
‘EkBeon E&wrtepikAg A&loAdynong TTou atrookotmoUv oTn BeATiwon Tou TTpoypdupaTOg
omoudwv «Marketing & Public Relations» (2 years/120 ECTS Diploma). H EmTtpotm)
Eocwrtepikng Moidtntag tou Idpupatog, Aaupdavoviag cofapd uttéwn T1a oXOAIa Kal TIG
€IonNynoeIg TTou uttdpyxouv otnv ‘EkBeon EEwTepikng AgloAdynong, TTapaBETel oTn Guvéxela

TIG EVEPYEIEG KAI TO PETPA TTOU €XEI AGBEL.



1. ANMOTEAEZMATIKOTHTA AIAAKTIKOY EPIroy — AIAGEZIMOI NOPOI

Opydvwon d15aKTIKOU épyou

2XO6AI0 TG EmITPpOTTAG:

A. Z¢ yevIKEC YPAUPEG N opydvwan Tou OIBOKTIKOU €PYOU YIO TO CUYKEKPIMEVO TTPOYPANMO
givar kavotroInTik. QoTéc0, n e€mTpOT) afloAdynong Ba ouvicTouoe TNV TTEPAITEPW
evioxuon tng PBIBAIOBAKNG ME EVIUTTO UAIKO.  ZnUEIWVETAI OPWG OTI 01 QOITNTEG EXOUV
TTPOCRaCN o€ eKTTAIOEUTIKO UAIKO HEOW NAEKTPOVIKAG BAONG dedopévwy.

B. EmitAéov, onuelwveTal 6TI 0 TTPOCOOKWHEVOS apIBUog Kutrpiwy Kal EEvwv goirnTwy gival
15 avd £€10¢ Kal N TTAEIOVOTNTA TOUG QVAMNEVETAI VO TTPOEPXETAI OTTO TO EWTEPIKO. ZUPPWVA
ME TIGC EKTIUACEIG TOU aKAdNUAIKOU TIPOCWTTIKOU, O MEYAAUTEPOG APIBUOG POITNTWV
QVOMEVETAI OTTO XWPEG TNG Adiag.

ATTavTnon ek pépoug Tou I5pupaTog:

A. To ox6Aho éxel An@Bei uttdywn Kal ava@Eépoupe OTI YIVETAI OUVEXNG evioxuon Kal
eUTTAOUTIONOG TNG BIBAIOBAKNG pE Eviutio UANIKO péow Tng Sladikaoiag avapaduiong Kal
agloAdynong OAwv Twv KAGdwyv. Avagépoupe 6T 6Aa Ta PIBAia TTou avaypdgovTal wg
‘Required bibliography” kai “Recommended further bibliography” oT1a avoAuTIKG
TTPOYyPAUPaTA TwV HaBnudTtwyv UTTdpyxouv oe Tpia avrtitutta otn PBiIAIoBrkn, éva atnv
katnyopia “Short loans” kai 0o oTnv katnyopia “Main collection”. ETriong, avagépoupe OTI n
BIBAI0BAKN B10B8€Tel evviakdaloug gikoal £€1 (926) TiTAoUG BIBAIWV YIa TO CUYKEKPIPEVO KAGDO
OTTOUBWY O€ EVTUTTN HOP®PN Kal TTAvw aTtro TEooepIg XIANAdeS (4000) nAekTpovikd BiBAia péoa
atro TIG Baaelg dedouévwy TG EBSCO.

Aaupdavovtag emiong uméyn TO OXOAIO TnG €mMTPOTAG yia Tnv avTikardotaon o©&uo
HaBnudtwy pe dUo AAAa kaivoupia pabiuata, oag TANPo@opoUlpe Ot €xouue 1\dn TTpoBei
otnv TrapayyeAia Twv BIBAiwv TTou avaypd@ovTal GTa avAAUTIKA TTpOYyPAuMaTa Twy dU0
KaivoUupiwv pabnudtwy kalr Ta oTtroia emaouvatmTovral oto [apdptnua 2 «AvaAuTIKG
Tpoypduuarax. ETriong €xoupe TTpoPei o€ TTapayyeAieg BIBAIWY yia TTEpAITEPW EUTTAOUTIONO
™G ouAhoyng NG BIBAIOBAKNG pE OKOTIO Tnv avaBaduion kal GAAwv TTPOYPAUUATWY
otoudwyv. OAeg ol TTapayyelieg BIBAiwy éxouv TTapaAn@Bei kai Ta BiIBAia dn BpiokovTal 0T
BIBAI0BAKN Tou 1dpuuaTtog. MapakaAw deite Mapdptnua 4 «MapayyeAieg BIBAiwv».

B. AapBavovrag uttdyn 10 oX6AIo TG EmMTpoTig avagépoupue 0T 10 1dpupa TTPOCPEPE! I0EG
EUKaIPiEG €1000XNG TOOO O€ VTOTTIOUG POITNTEG OO0 Kal OE QOITNTEG TTPOEPXOUEVOUG ATTO
Xwpeg TGS EupwTraikAg 'Evwong aAAd kal atrd 1piteg xwpeg 6TTwg Acia, Aepikr) kal Méon
AvaToAr £@OCOV TNPEOUV Ta KPITAPIA EI0O0XAG.

Emonuaiverar 611 n A¢loAdynon — MioToTroinon Tou GUYKEKPIPEVOU TTPOYPAUUATOS OTTOUdWYV
atmé 10 Popéa Alacpaliong kai MoTtotroinong g Moidtntag TG AvwTepng EkTraideuong
atroteAei Baoikd TTapdyovta TTPOCEAKUCONG VTOTTIWY QOITNTWY, a@oU Ba TTapEXETAl OTOUG
@oITNTEG N duvaTOTNTA va aItnBouv KPATIKAG Xopnyiag.



Q¢ ek TOUTOU avagépoupe OTI Ba evioxuBei n oTOXEUMEVN OTPATNYIKA MAPKETIVYK TTOU
akoAouBgitTar TTpo¢ TN VTOTIA ayopd yia TIPOCEAKUCN  VIOTTIWV  QOITNTWY N oTroid
mepIAapBavel Ta akdAouba:

1. EmokéWelg oTa oxoAsia péong eKTTAIdEUONG KAl CUVAVTACEIG PE TOUG KaBNynTég
2UMBoUAeUTIKAG Kai ETTayyeAuaTikAg Aywyng.

2. Opydvwon E€mMOKEWPEWV OTIG €YKOTAOTAOEIG TOU IdpupaTog amd padntéc pe N
ouvepyaoia Twv Kabnyntwv ZupBouleuTikAg kal EtrayyeApatikig Aywyng (Open
days).

3. lMpoopopd YTToTpoIwv OTa OXOALia Yéong eKTTaideuong Kal o€ GAAO opyavwuéva
oUvoAa, 6TTwg Tov Opyaviopud NeoAaiag, TTodoo@aIpIKES aKadNMiES VEWY, K.O.

4. Tlpoc@opd YTTOTPOPIWY O€ TTOAUTEKVEG KOl ATTOPEG OIKOYEVEIEG WG PETPO KOIVWVIKAG
OTAPIENG Kal TTIPOCPOPAg Tou IdpUupaTog.

5. Zuppetoxh o€ QINaVOpWITIKEG EKONAWOCEIC Kal TIPOCPOPA £BeAOVTIKNAG epyacdiag oTnv
KOIVWwVia.

6. OIkovouIKn evioxuan aBAnTwv TTou avTITTpoowTtrelouv TNV KUTTpo 010 eEWTEPIKO.

7. OIKOVOUIKA gvioXuan WPuxaywylkwy 1 / Kar GAAwY eKONAWGCEWV.

8. Ala@Auion o€ TotmKoUg 1) / Kal TTayKUTTpIoug padiooTaduoug.

9. ZupMETOXN O€ EKTTAIOEUTIKEG EKBETEIG.

10. HAekTpoOVIKA dlagnuion.

AIBOKTIKO TTPOCWTTIKO
2x6AI0 TnG EmiTpoTrig:

H mAciopneia Tou OI80KTIKOU TTPOCWTTIKOU B8I1aB£Tel heTaTITUXIOKG TiTAO otroudwyv. ‘Eva
MEAOG TOU BIBOKTIKOU TTPOCWTTIKOU dIaBETEl DIBAKTOPIKG dITTAWUA.

Emra (7) amd ta dekartpia (13) pEAN TOUu SIBOKTIKOU TTPOCWTTIKOU TOU TTPOYPANUATOG
epydlovtal o€ KABEOTWG TTANPOUG atmaoXoAnong.

H epeuvnTiki dpacTnpIdTNTA TOU TTPOCWTTIKOU Eival TTEPIOPICUEVN, 1ID1AITEPA OE O€ OTI aPopd
ota dnpooielpaTta oe TePIodIKG Kal cuvédpla pe dladikaoia avwvuung kpiong. QoTtdéoo
TPETTEI va An@OEei uTTOWN OTI TO CUYKEKPIPEVO TTPOYPAUMG aTToUdWY gival emirédou “diploma”
Kal JE oa@r] ETTAYYEAUATIKO TTPOCAVATOAIGUO.

ATTdvTnon ek pépoug Tou Id6pupaTog:

MapdAo TToU TO CUYKEKPIPEVO TTPOYPANPa oTToudwy eival emmédou “diploma” kal ye oagn
ETTAYYEAPATIKO TTPpOCAVATOANIOHS OTTWG eTTeaT|ave Kal N EmiTpot) ECwTepikng AGIOAOYNoNg,
eviouToig 1o 1dpupa avayvwpifoviag Tn onpacia TG £PEUVag KAl TNG CUMMETOXAS TWwV
QOITNTWV/TPIWYV, TOU OKAdNUAIKOU, TOU EKTTAIOEUTIKOU Kal TOU BIOIKNTIKOU TTPOCWTTIKOU O€
EPEUVNTIKEG OpaoTnPIOTNTEG €ixe ndn mpofei otnv idpuon Tng Emrtpotig Epeuvag kai
AvamTuéng kai  Tou pageiou Epeuvwv kaBwg €TTiong kal 010 SIOPICPO ETTIKEQAAR TOU
TMAMATOG YE OKOTTO TNV AVATITUEN TNG £PEUVNTIKAG dPACTNPIOTNTAG TOU TTPOCWTTIKOU KAl TOU
I5pUpaTOG YEVIKOTEPA.



AkoAouBeital guvexig TOAITIKA avaB&Buiong oTov Topéa TnG €PEUvag OTTWG QaiveTal TTio
KATW:

o Meiwon Twv wpwv OdidackaAiag (3-6) oe Akadnuaikd TTPOCWTTIKO TTOU
OUMMETEXEI OE EPEUVNTIKA TTPOYPAUMATA 1} OIEKTTEPAIWVEI AIDAKTOPIKO.

o EvBdppuvon yia cuppetoxry Tou Akadnuaikou TTPOCWTIIKOU O€ CEUIVApIQ,
EPYAOTAPIO N ETTAYYEAUATIKEG OUVAVIACEIC OTO €0WTEPIKO 1 / Kal OTO
€EWTEPIKO PE TNV OIKOVOWIKK OTRPIgN Tou IdpUpaTOoC.

e AU&non etioiou TTpoUTToOAOYICUOU YIa TNV €vOAPPUVON KOl TNV OIKOVOUIK
utTooTrPIEN Tou AKadNUAiKoU TTPOCWTTIKOU WOTE VO CUMUETEXEI OE EPEUVNTIKA
TTPOYPANMaATA.

o [lapox adciag o€ akadnuaikd TTPOOWTTIKG TTOU E€TTIBUMEI va ouvexioel TIg
OTTOUBEG TOU O€ QVWTEPO ETTITTEDO.

MapakaAw o¢ite MapdpTtnua 3 «EmTpot) ‘Epeuvag kai Avamtuéng kai pageio Epeuviovy
OTTOU avaypdaovTal Ol APUOdIOTNTEG TOUG.

2nueiwoTe 0TI 0 Ap. AnuniTtpng Kupidkou, YEAOG TOU DIBAKTIKOU TTPOCWTTIKOU Tou KoAAgyiou
éxel AON etolpdoel kal UTToRAAel 26ty TTpoTaon Uwoug 159,500 cupw oOTO TTPOYPAPUA
RESTART 2016-2020 Tou IdpUpaTtog [lMpowbnong ‘Epeuvag TTOU  ETTIKEVIPWVETAI OTN
BeAtiwon TNG MABNOIOKAG EUTTEIPIOG TNG AVWTEPNG EKTTAIBEUCNG XPNOIKMOTTOIWVTAG TNV
TEXVOAOYia Kal TEXVIKEG €EaTOMiKEUONG Kal PovTeAotToinong xpnotwyv. H mpdétacn éxel
uttoBAnBei pe Tov Ap. Kupidkou wg KUPIO €peuvnT Kal wG OUVEPYATEG TO AVOIKTO
MavemotApio Kompou, 10 TEMAK ka1 10 EupwTtraiké [lMavemotiuio Kumpou. Ta
atroTeAégpaTa avapévovTal hEXpl To ZemTéuPpio Tou 2017. O Ap. Kupidkou TrpoTiBetal va
OUMTTEPIAGBEI oTNV peUVNTIKN Tou oudda @oitnTég aTrd To Ctl Eurocollege.

EmmAéov o Ap. Kupidkou ouppetéxel oto Trpoypaupa JOBIT, TOo OT0io0 OTOXEUEl O€
KAIVOTOUEG HEBOOOUG OIBaOKAAIaG Kal ekTTAIBEUTIKG AoyIOUIKO yia Tnv ETTayyeApaTIkn
Ekmaideuon kai Katdprion woTte va peiwdei 10 xdopa O€gI0TATWY OTOV TOUEQ TNG

TTANPOPOPIKIAG.

Emiong avagépoupe Tn dnpocicuon tng Dr. Elena Malkawi péAog TOU akadnuaikou
TIPOCWTTIKOU oTnVv epnuepida Cyprus Weekly, Feb 8-14, 2013 p.21 ue 1itAo “What is in your
basket?”

2. NMPOIrPAMMA zMNMOYAQN KAI TITAOI Z[TOYAQN

Aopn kai Mepiexépevo Tou MNpoypdupaTog ZIToudwyv

2x6A10 Tng ETITPpOTIAG:

H Aopn kai 10 Mepiexduevo Tou MpoypdupaTog XTToudwyv KpivovTal IKavoTroinTiKA, woTdéo0o
UTTAPXEI XWPOG YIa onuavTikEG BeATiwaoelg. EidIkoTepa:

A. To pdBnua “MKT 311: Services Marketing” trpoTteivetal va avtikataoTtaBei amd véo
pMaBnua pe TiTAo “Marketing Management”. To TTpOTEIVOPEVO PABNUa Ba CUPTTANPWVEL TIG
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QVAYKQIES YVWOEIG TWV OTTOUBOCTWY OTO QVTIKEIMEVO TOU PAPKETIVYK. To pdadnua “MKT 121
Fundamentals of Marketing” cival eilcaywylkoU XapoKTipa Kal OV OapKEi ylia va dWoeEl To
avaykaio yvwoTIKO Kal Bswpnmikd uttoabpo oToug oTToudacTEG TOU TTPOYPAMNMATOC.
Etmouévwg kpivetal avaykaio n TpooBrkn evog akOpa BacikoU PaBAPoToS JAPKETIVYK TTOU
Ba  eTTeKTEIVEI TIG YVWOEIG TwV OTTOUdACTWY OTO PACIKO YVWOTIKO QVTIKEIMEVO TOU
mpoypduuarog. H emTpot) mpoTeivel va avTikartaotaBei 1o pddnua “MKT 311: Services
Marketing” yia va yivel Xwpog OTO TTPOYPAPUa yia To véo pddnua pe Titho “Marketing
Management”, dI10TI TO pdbnua “MKT 311: Services Marketing” €ival €E€IDIKEUPEVO Kal deV
gival amapaitnTo wW¢ UTTOXPEWTIKG PABNUa Kopuou.

B. To péBnua “MGT 223 Organisational Behaviour” TrpoTeiveTal va avTikataoTalei atmmd véo
MaBnua pe TiTAO “Strategic Management” 11 “Business Strategy”. O Adyog eival 611 TO
HaBnua “MGT 223 Organisational Behaviour” gival €¢€IBIKEUPEVO KAl AIYOTEPO CUVAPES UE TO
QVTIKEIJEVO TOU TTPOYPAPUATOS KAl TOUG HaBNCI0KOUG OTOXOUG TOU.

ATTdvTnon ek pépoug Tou 1dpupaTog:

A. To ax6Aio €xel AneBei uTtdwn Kai 1o 1dpupa £xel TTpoPei oTnv avabewpnon Tng SOUAG Tou
TIPOYPAPPATOG KAl TRV AVTIKATAoTOON Tou padruartog “MKT 311: Services Marketing” pe 10
MaBnua “MKT 226 Marketing Management”. MapakaAw Ocite 10 MMapdptnua 1
«AvaBewpnuévn Aoprn TTPOYyPAUMATOS» OTTWG €TTiong kal To lMapdptnua 2 «AvaAuTIKG
TTPOYPANMATOY.

B. To oxoAio £xel AngBei utrown kai 1o 1dpupa £xel TTpofei oTnv avabewpnaon NG OOuNGS Tou
TIPOYPAPPATOG KAl TNV AvTIKATACTAoN Tou padnuarog “MGT 223 Organisational Behaviour”
ME TO MpABnua “MGT 214 Strategic Management”. lNapakoAw Ocite 10 Mapdptnua 1
«AvaBewpnuévn Aopn TTPOYyPAUHATOS» OTTWG £TTiong kal To Mapdptnua 2 «AvoAuTiKé
TTPOYPANMATOY.

3. EPEYNHTIKO EPI'O KAI ZYNEPTEIA ME TH AIAAZKAAIA
Zuvépyela ‘Epeuvag Aidaokaliag
ZxOA10 Tng ETITpOTIAG:

MapoAo 1Tou 10 BIBAKTIKG TTPOCWTTIKO KaTaBAAElI TTPOOTTIABEIQ TTPOG QUTH TNV KaTeEUBuvon, n
TTapoUoa £pEUVNTIKA dpacTnEIOTNTa €ival JAAAOV TTEPIOPICUEVN PWE TUVETTAKOAOUBO TN PIKER
ouvépyela pe TN O10aoKaAia. ZnPewveTal ONwWGS 0TI To TTPdypauua gival emmédou diploma,
KAl WG €K TOUTOU Ol ATTAITAOEIG YIA €PEUVNTIKY dpacTNPIOTATA €ival TTEPIOPICUEVEG OE OXEDN
ME avTioToIXa TTPOYPAMPATA TTOU 08NYOoUV 0€ UWPNASGTEPO TITAO OTTOUSWV.

Oa TTpéTTel va onuelwBei 0TI OTIC BETIKEG evEPYEIEG TOU 1I0PUPATOS CUUTTEPIAGUBAVETOI KAl N
onuioupyia ypageiou £peuvag (research office), pe otdéxo TNV utmooThPIEN TOU &IBAKTIKOU
TIPOCWTTIKOU TTPOG QUTA TNV Kateubuvan.



ATTdvTnon ek pépoug Tou I5pupaTog:

To oxoAio €xer An@Bei uttdwn kai 10 1dpupa dlaBefaiwvel OTI TTPOKEITAI VA AVOTITUEEI
TEPIOCOTEPO TNV EPEUVNTIKA TOU dPACTNPIOTATA £TO1 WOTE va BIACPANICETAI N CUVEXNAG Kal
ETTAPKNAG dlapwTion Tng d10agKaAiag Kal TNG HABnong atrd Tnv £peuva.

MapakaAw d¢ite Mapdptnua 3 «EmTpoti ‘Epsuvag kal AvamTuéng kai Mpageio Epsuvwvy
OTTOoU avaypa@ovTal Ol apUOodIOTNTES TOUG.

4. YNHPEZIEZ AIOIKHZHZ, ®OITHTIKHZ MEPIMNAXZ KAl YMOZTHPIZHZ TOY
AIAAKTIKOY EPIroy

Y1mrodouég / YrooTApIEn

2XO6AI0 TG EmITPpOTTAG:

O1 utrodopég cival IKavoTToINTIKEG, OAAG UTTAPYXOUV onuavtika TrepiBwpia BeAtiwong. Ta
TTapadelyua, o Xwpog TnG PIBAIOBRAKNG xpeidleTal BeATiwon, TOOO GTISC GUVONKEG avayvwaong
KAl HEAETNG TTOU TTPOCQEPEI OTOUG POITNTEG, OO0 Kal 0TOV TTAOUTO TwV dIaBETInwyY BIBAiwv
Kal CUYYPAPUATWY O€ EVTUTTN MOPOH.

ATTavrnon ek pépoug Tou I5pupaTog:

To ox6AI0 éxel AngBei utTdéwn Kai 10 1dpuua BEATIWOE TIC CUVBAKES avAyvwaong Kal HEAETNG
TTOU TTPOCQEPEI OTOUG YPOITATEG E TOUG £EMNG TPOTTOUG:

e AU0¢non Twv Ol0Béoiywy BIBAIWY KAl CUYYPAPUATWY TOU GCUYKEKPIUEVOU
KAGdou oTroudwv oe €vrutn upop@ry. [lNapakaAw Ocite MNapdptnua 4
«MapayyeAieg BIBAIwVY».

o AU¢non Twv d1aBéaipwy BIBAIWY Kal cuyypauudTwy OAWY TwV KAGdWYV PEoW
NG OSladikaciag avapdduiong yia Tnv agloAdynon toug amd 10 Popéa
Aloo@ahiong kail MoTtotroinong Tng MNoidtnTag TG Avwtepng ExTraidsuong.
MapakaAw &¢ite Mapdptnua 4 «MNapayyelieg BIBAIWV».

e Eméktaon Tou xwpou TnNG PIBAIOOAKNG pe TN dnuioupyia emTTPOCOETOU
XWPOU YIa OKOTTOUG avAyvwWong Kal HEAETNG. ZUYKEKPIYEVA, O XWPOGS dITTAa
atoé 10 Electronic Research Center, o 0110i0¢ BpiOKETAI OTO HECOTTATWHA TNG
u@IoTapevng BIBAIOBNAKNG, METATPATTNKE O€ XWPO avayvwong Kai ueAETNG. O
XWPOogs TNG BIBAIOBAKNG éxel augnBei katd 33.55 T1.u. To ocuvoAikd eufadd Tou
Xwpou NG BIBAIOBNAKNG eival Twpa 140.75 T.4. , EVW TTPONYOUPEVWG MTAV
107,20 1.p.

o Alquéppwon Tou TTIo TTAvw ETTITTPOCBETOU XWPEOU WOTE va diac@aAifovTal
KQI va €EUTTNPETOUVTAI Ol CUVONKEG ATOUIKNG UEAETNG.

e TomoBéTnon OUCTAPATOG OKiaong kKal nxouévwong oTtnv Tpocown Tng
BIBAIOBAKNG yIa BEATIWON TwV CUVONKWY AvAyvwong Kal HEAETNG.



ZYMMNEPAZMATA KAI EIZHMHZEIZ THZ ENITPONHXZ EEQTEPIKHZ AZIOAOIMHZHZ
2x6AI0 TG EmiITpOoTrAg:
Mapakdtw onUEIWVOVTAI Ol TTEPIOXES TTOU XPACOUV TTEPAITEPW BEATILOEIG:

A. Avodiauopewaon Tou TTPOYPAPUATOG GTTOUBWY HE AVTIKATAOTAON Jadnudtwy Kal
TPOCOAKN VEwv, OTTWG AVOAUTIKA avo@EéPBnKe TTPONYOUNEVWG OTNV QVTIOTOIXN OXETIKN
evoTnTa.

B. H BiBAI0BnRKN kai 0 apiBudg Twv akadnuaikwy oUyyPANPATWY UTTOPoUV va BeATIWBOUV.

. ©a ptropouce va BeATIWOEI N RdN TTAPKAS avaloyia akadnuaikou TTPOCWTTIKOU
TIARPOUG KAl PJEPIKAG ATTaOXOANONG.

ATTavinon ek pépoug Tou 16pupaTog:

A. To oxo6Aio éxel An@Bei uttdwn kar 10 10pupa €xel TTPOXWPNOEI HE TNV avaBewpnaon Tng
OOUAG TOU TTPOYPAMNMOTOG Kal TNV avTiKataoTtacn Tou pabAuatog “MKT 311: Services
Marketing” pe 1O pABnua “MKT 226 Marketing Management”. [lMapakaAw o&¢gite 1O
Mapdptnua 1 «AvaBswpnuévn Aoun TTpoypAUUaToS» OTTWG £TTiong kai 1o Mapdptnua 2
«AVAAUTIKG TTpOYypApuaTay .

To ox6Mo €xel AneBei uTTdYWn Kal 10 1dpupa €xel TIPOXWPEAOCEI PE TNV avaBewpnon TNG SOPNG
TOU TIPOYPANPATOC Kal TNV avTikaTdoTacon Tou padnuarog “MGT 223 Organisational
Behaviour” pe 10 padBnua “MGT 214 Strategic Management”. NapakaAw d€ite To MapdpTnua
1 «AvaBewpnuévn Aouny TTPOYPAUUATOG» OTTWG €TTiong Kai 1o Mapdptnua 2 «AvVoAUTIKG
TTPOYPANPATOY.

B. To ox6Ahio éxel AneBei uttdwn kai 10 ‘1dpupa BeATiwoe TIG OUVBRKEG avayvwong Kai
MEAETNG TTOU TTPOCPEPEI OTOUG POITNTEG PE TOUG €EAG TPOTTOUG:

o AU0¢non Twv OlaBéciywy BIBAIWY KAl CUYYPAUUATWY TOU GUYKEKPIYEVOU
KAGOou oTroudwyv o€ €vrutin upopen. lMNapakaAw ocite lMapdptnua 4
«MapayyeAieg BIBAIwWY».

o AU0Enon Twv diabéaipwy BIBAIWY Kal CuyYpAPUHATWY AWV TV KAGdWY PHECoW
NG Oladikaciag avapaduiong yia Tnv agloAdéynon toug amd 10 Popéa
Alao@dhiong kal Miototroinong tng MNoidtnTag 1ng Avwtepng Exmaideuong.
MapakaAw &¢eite MapdpTtnua 4 «MNapayyeAieg BIBAiwWV».

o Eméxtaon tou xwpou TG PIBAIOBAKNG HE TN dnuioupyia emTTPOCOETOU
XWPOU YIO OKOTTOUG avAyvwong Kal HEAETNG. ZUYKEKPIKMEVA, O XWPOG SITTAa
atré 10 Electronic Research Center, o o110io¢ BpiOKETAI GTO HECOTTATWHA TNG
u@IoTAPEVNGS BIBAIOBAKNG, HETATPATINKE O XWPO avayvwong Kal peAétng. O
XWpog NG BIBAIOBNAKNG €xel augndei katd 33.55 1.u. To cuvoAiko euBado Tou
Xwpou NG BIBAIOBAKNG eival Twpa 140.75 T.4. , VW TTPONYOUNEVWGS NATAV
107,20 1.p.



o Alauéppwaon Tou TTIo TTAVW ETTITTPOCBETOU XWPOU WaTe va diac@alifovTal
Kl VO £EUTTNPETOUVTAI OI CUVONKEG ATOUIKNG MEAETNG.

e TomoBéTnon OUCTAPOTOG OKiaong Kal nYouovwong oTnv Trpocoywn TNng
BIBAIOBAKNG yIa BEATIWGN TWV CUVBNKWY AvAYVWONG Kal MEAETNG.

. To 1dpupa pe PBaon TIG TTPOVOIEG TOU VOPOU Kal akoAouBwvtag TIG KavovioTIKEG
AloiknTikéG Mpdgeig 143/96 O61TOU KOBOopiICouv OTI Ta PEAN TOU JIBAKTIKOU TTPOCWTTIKOU HE
TTARPN atTaoxOAnon TPETTEl va atroTeAoUV ToUAdIoTov To 50% Tou ouvoAou, avagépel 0Tl TO
TTOo00TO TOU BIBAKTIKOU TTPOCWTTIKOU PE Opoug TTAPNG atTaoXoAnong cival 54%.

Omwg avagépoupe oto éviummo 200.1 Aitnon vyia a&ioAdéynon — TmoTotmoinon Tou
OUYKEKPIPEVOU KAGBoU atToudwyv (oeAida 77-78, onueia 1.3.1 kai 1.3.7) ka1 oto Document
200.1 Application for evaluation — accreditation (oeAida 73 — 74, onueia 1.3.1 ka1 1.3.7) 10
oUvoAo Tou BIBAKTIKOU TTPOCWTTIKOU TOU OUYKEKPIPEVOU TTPOYPAPUaTOG eival dekaTpeic (13),
aT1Td TOUG OTTOIOUG OI ETTTA (7) €py0dOTOUVTAI PHE OPOUG TTANPOUG aTTaoXOANoNG Kai ol €1 (6)
ME OpOUG WEPIKAG aTTaOXOANONG.

AapBavovTtag utown 10 €TTOIKOdOUNTIKG OXOAIo TNG ETITPOTAG TO 18pUupa atrogdoioe va
gepyodoTnoel ye Opoug TTAAPOUG atracXoAnong Pe Tnv évapén TNG Kaivoupiag akadnuaiknig
XPOVIAG aKOUA €va UQPIOTAPEVO PEAOG TOU DIBAKTIKOU TTPOCWTTIKOU TTOU KATEXEI OIOAKTOPIKS
TITAO KaI TTOU £PYODOTEITAI TWPA PE OPOUC MEPIKNAG aTTaoXOAnong. Me autd Tov TpdTTO TA
MEAN TOU OIDAKTIKOU TTPOCWTTIKOU TOU CUYKEKPIMEVOU TTPOYPANMATOS HE Opoug TTAPOUG
ammaox6Anong Ba auénbolv ce okTw (8) Kal Ta PEAN PE Spoug PEPIKAG atTacxoAnong Ba
MElwBoUv oTta Tévie (5) aufdvovtag €Tl TO TTOCO0OTO TOU TIPOCWTTIKOU ME TTARPN
atmraoxoAnon oto 62%.

MapakaAw &¢ite Mapdptnua 5 «Pre-agreement (MpoocUu@wvo cUPPBaONS epyaciag)».

KATAAHKTIKA ZXOAIA - EIZHIHZEIZ

H emtpot)  €xel e10nynOei CUYKEKPINEVESG BEATILOOEIG OTO TTPOYPAMKO OTTOUBWY, Ol OTTOIEG
MTTOPOUV va e@apuocBolv apéowg, KabBwg agopolv &U0 aAAayéG paBnuATwv TTou
TEPIYPAPOVTAl AETITOPEPWG GTNV AVTIOTOIXN OXETIKA £vOTNTA.

AtrdvTnon ek pépoug Tou IdpupaTog:

To oxOAio €xel An@Bei umown kai 10 1dpupa  epapuoce AdN TIG CUYKEKPIUEVEG AAAQYEG.
MapakoAw o¢cite MAPAPTHMA 1 — ANAGEQPHMENH AOMH NMPOrPAMMATOZ 61Twg
etriong kai MTAPAPTHMA 2 - ANAAYTIKA NMPOrPAMMATA.



NMAPAPTHMA 1 - ANAGEQPHMENH AOMH NPOIrPAMMATOZ

MARKETING & PUBLIC RELATIONS, 2 years / 120 ECTS, Diploma plus an optional foundation

year
1°" SEMESTER 30 ECTS
1] MGT 121 MANAGEMENT 6
2| csc101 ICT | 6
3| PRM 111 INTRODUCTION TO PUBLIC RELATIONS 6
4| MKT 121 FUNDAMENTALS OF MARKETING 6
5 ONE OPTIONAL SUBJECT FROM TABLE A 6
2"° SEMESTER 30 ECTS
1] ADV 122 MEDIA & ADVERTISING 6
2| PRM 112 PRINCIPLES OF COMMUNICATION 6
3| PRM 121 PR WRITING & PRESENTATION SKILLS 6
4| STA 101 BUSINESS STATISTICS | 6
5 ONE OPTIONAL SUBJECT FROM TABLE B.1 6
30 ECTS
3"° SEMESTER
1] MKT 226 MARKETING MANAGEMENT 6
2| PRM 221 PR CAMPAIGNS 6
3| MKT 222 MARKET RESEARCH 6
4] MKT 212 INTEGRATED MARKETING COMMUNICATION 6
5 ONE OPTIONAL SUBJECT FROM TABLE B.2 6
4™ SEMESTER 30 ECTS
1] MGT 214 STRATEGIC MANAGEMENT 6
2| MKT 224 DIGITAL MARKETING 6
3| MGT 222 CONSUMER BEHAVIOUR 6
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4| PRO PRM FINAL PROJECT R
5 ONE OPTIONAL SUBJECT FROM TABLE C R
R stands for required
TABLE A General Education Requirements Optional subjects

Code ECTS
1 ACC 101 ACCOUNTING | 6
2 LIB 104 SOCIOLOGY 6
3 LIB 111 PSYCHOLOGY 6
TABLE B.1 Core Requirements Optional subjects

Code ECTS
1 PRM 213 LEGAL ASPECTS OF COMMUNICATION 6
2 MGT 122 CRISIS MANAGEMENT 6
3 MKT 221 PRINCIPLES & PRACTICES OF SELLING 6
TABLE B.2 Core Requirements Optional subjects

Code ECTS
1 MKT 321 INTERNATIONAL MARKETING 6
2 MGT 212 ENTREPRENEURSHIP 6
3 MKT 225 STRATEGIC MARKETING | 6
TABLE C Free Electives Optional subjects

Code ECTS
1 LIB 117 CULTURAL GEOGRAPHY 6
2 ENG 110 ADVANCED ENGLISH 6
3 MGR 101 MODERN GREEK | 6
4 SPA 101 SPANISH | 6
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NMAPAPTHMA 2 - ANAAYTIKA NMPOrPAMMATA

Course Title

STRATEGIC MANAGEMENT

Course Code

MGT 214

Course Type

CORE REQUIREMENT COMPULSORY

Level

DIPLOMA

Year / Semester

2" YEAR / 4" SEMESTER

Teacher's Name

Dr. ELENA MALKAWI

ECTS

Laboratories / 0
week

6 Lectures / week 3

Course Purpose
and Objectives

In completing this course students should be able to develop an
understanding of strategic management concepts and theories. This course
also aims to develop conceptual skills so that students are able to integrate
various management aspects of corporations. Students should be able to
develop an understanding of the role of corporate governance in strategic
management and obtain the ability to evaluate the strategic alternatives
available through case studies of well- known corporations.

Learning
Outcomes

Explain the environmental variables effecting the organization.
Identify resources that can turn into competitive advantages
Construct situation analysis and recognize risks

Choose various strategies for given situations

Demonstrate the importance of staffing and leading in implementing
a strategy

arwdE

Prerequisites

MGT 121- MANAGEMENT Required YES

Course Content

Evolution of strategic management. Phases of strategic management
Impact of strategic management on performance. Basic model of strategic
management

Social responsibility of strategic decision makers and the role of corporate
governance in social responsibility

Environmental variables. Scanning the environment. Industry analysis.
Competitive intelligence and forecasting

Internal scanning. Analysis of the organization. Internal resources and
competitive advantage. Value chain analysis- corporate and industry.

Situation analysis and business strategy. Mission and objectives.
Competitive strategies and risks associated with competitive strategies.

12




Directional-Portfolio-Parenting strategies. Functional strategies. Selection of
most appropriate strategy and corporate scenario

Implementing a strategy-Who, What, How. Stages of corporate development
and organizational structures.

Staffing and leading to implement a strategy. Various issues in selecting
appropriate staff. Leading and corporate culture. Action planning and
management by objective

Evaluation and measuring performance. When should measures be used.
Various measures of organizational performance. Guidelines for proper
control

Teaching
Methodology

In the Classroom: Lecturers make use of whiteboards, flipcharts, overhead
projector, video material and power point presentations. Students are
supplied with handouts on extra or relevant material. Two Personal
Computer Labs equipped with Multimedia PCs of the latest technology with
the required software, scanners, printers and LCD-Projectors, satisfy the
classes’ requirements. All PCs are connected to the Internet, through a
Broad Band High speed permanent connection using cable technology.

Web Supported Learning: All the teaching material and the Lecturer's
presentations are uploaded on the electronic learning platform of the college
as a supporting studying tool.

Guest Speakers [/ Visits: External visits to agencies or relevant
industry/subject related organizations are arranged. Guest speakers that are
experts in their field are invited to address the students. Students are also
encouraged to visit industry players and familiarize themselves with the
profession they have chosen.

Teaching Methods: Lectures, presentations, videos, cartoon analysis,
problem and case studies discussion, articles discussion, independent and
private study, preparation of projects, fieldwork and group work.

Bibliography

Required Bibliography:

Author(s) Title Publisher/Year Edition ISBN
1| Hunger, J. Essentials of Prentice Hall, 5"Ed | 97801360
David Strategic 2014 06695
Wheelen, Th Management
omas L.
Recommended Further Bibliography:
Author(s) Title Publisher/Year Edition ISBN
1 Arthur A. Crafting & McGraw- 17th ed | 978-0-07-
Thompson, | Executing Hill/lrwin, 2010 018260-8
John E. Strategy: The
Gamble, Quest for
and A. J. Competitive
Strickland Il | Advantage:

13




Concepts and
Cases

2| Dubrin J. Essentials of McGraw Hill, 7th ed. | 0-324-
Andrew Management 2006 32333-6
3| Fred David | Strategic Pearson 14th 0-273-
Management: | Education ed. 76748-8
Concepts and | 2013
cases

The final course grade is made up of:

Assessment
Coursework 35%
Attendance & Participation 5%
Final Examination 60%
The pass mark is 50%
Class/homework and additional tests/quizzes may be used as further pieces
of assessment throughout the semester by the Lecturer. Grades on these
are incorporated within the two categories of reported assessment
described above, and their weight in each reported grade (test or
assignment) is based at the discretion of the Lecturer. In addition, class
participation is taken into consideration and accounts for 5% of the final
course grade.
The form of coursework assessment analysed above aims at evaluating the
acquisition of knowledge and the application of concepts and techniques by
students as well as at developing their analytical and critical thinking skills in
the course areas specified in the course content.

Language ENGLISH
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Course Title

MARKETING MANAGEMENT

Course Code

MKT 226

Course Type

CORE REQUIREMENT COMPULSORY

Level

DIPLOMA

Year / Semester

2P YEAR / 3" SEMESTER

Teacher's Name

GEORGE ANTONIADES

ECTS

Laboratories / 0
week

6 Lectures / week 3

Course Purpose
and Objectives

This course is a comprehensive and practical introduction to marketing
management. Through the course students improve their ability to make
effective marketing decisions by evaluating opportunities related to
marketing and develop appropriate strategies and implementation plans.
Through a combination of interactive discussions, cases, practical examples
and a group project, the course applies marketing topics to consumer and
business-to-business products, services, and nonprofit organizations.

Learning
Outcomes

Identify growth opportunities that go along the corporate mission
Choose information and techniques to predict demand
Demonstrate the importance of building customer value

Select appropriate criteria for segmentation and target
segmenting

5. Develop appropriate pricing and product strategies

PwbhE

Prerequisites

MGT 121 - MANAGEMENT

MKT 121 — FUNDAMENTALS OF
MARKETING

Required | YES

Course Content

Core marketing concepts (needs wants demands, segmentation, media,
value and satisfaction, supply chain)

Customer Value and Marketing. Corporate and division strategy planning.
Defining corporate mission. Growth opportunities

Demand forecasting and collecting information. Analysing macro
environment.

Building customer value, loyalty and satisfaction.
Analysis of consumer and business markets. Behavioural decision theories
and behavioural of economics

Global markets. Deciding which markets to enter, how to enter and the
marketing programme to enter. Global product strategies
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Segmentation on consumer and business markets. Criteria for
segmentation and target segments.

Developing brand positioning.

Brand equity models. Building brand equity. Designing holistic marketing
activities to brand management

Setting product and price strategy.

Managing digital marketing communications

Teaching
Methodology

In the Classroom: Lecturers make use of whiteboards, flipcharts, overhead
projector, video material and power point presentations. Students are
supplied with handouts on extra or relevant material. Two Personal
Computer Labs equipped with Multimedia PCs of the latest technology with
the required software, scanners, printers and LCD-Projectors, satisfy the
classes’ requirements. All PCs are connected to the Internet, through a
Broad Band High speed permanent connection using cable technology.

Web Supported Learning: All the teaching material and the Lecturer's
presentations are uploaded on the electronic learning platform of the college
as a supporting studying tool.

Guest Speakers [/ Visits: External visits to agencies or relevant
industry/subject related organizations are arranged. Guest speakers that are
experts in their field are invited to address the students. Students are also
encouraged to visit industry players and familiarize themselves with the
profession they have chosen.

Teaching Methods: Lectures, presentations, videos, cartoon analysis,
problem and case studies discussion, articles discussion, independent and
private study, preparation of projects, fieldwork and group work.

Bibliography

Required Bibliography:

Author(s) Title Publisher/Year Edition ISBN
1| Philip T. Marketing Pearson 2016 15ed. | 978-
Kotler Kevin | Management 1292092
Lane Keller 737
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Recommended Further Bibliography:

Author(s) Title Publisher/Year Edition ISBN

1| J. Paul Peter, | A Preface to McGraw-Hill 14" ed. | 978-
James Marketing Education; 2015 00778610
Donnelly Jr Management 63

2| Christie L. Marketing Wiley/2015 978-
Nordhielm Management: The 11180145
Marta Big Picture 54
Dapena-
Baron

The final course grade is made up of:

Assessment
Coursework 35%
Attendance & Participation 5%
Final Examination 60%
The pass mark is 50%
Class/homework and additional tests/quizzes may be used as further pieces
of assessment throughout the semester by the Lecturer. Grades on these
are incorporated within the two categories of reported assessment
described above, and their weight in each reported grade (test or
assignment) is based at the discretion of the Lecturer. In addition, class
participation is taken into consideration and accounts for 5% of the final
course grade.
The form of coursework assessment analysed above aims at evaluating the
acquisition of knowledge and the application of concepts and techniques by
students as well as at developing their analytical and critical thinking skills in
the course areas specified in the course content.

Language ENGLISH
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NMAPAPTHMA 3 - EMITPOIMNH EPEYNAZ KAI ANAMTY=HZ, TPA®EIO EPEYNQN

Research & Development Committee

The Committee aims to support the College in research. Its strategic role is to shape
research policy and activities in the College. The Committee and its members have the
responsibility of promoting research in the academic community and industry.

Functions of the Committee:

1. Evaluates research and provides recommendations to the Board of Governors.

2. Assists the Board of Governors in the decision making related to research.

3. Reviews and reports to the Board of Governors about long term strategic research
goals and the progress and direction of College research Programmes.

4. Advises the Board of Governors on scientific and technological research matters.

5. Endeavors to identify and discuss significant emerging science and technology
issues and trends.

6. Recommends approaches for acquiring and maintaining advantageous research.

7. Regularly reviews the research Programmes of the College.

8. Reviews the budgetary requirements and resource allocation for research.

Research Office

The Research Office aims to conduct academic research. The Office is comprised of the
Head of Research and faculty members with a recognized background in research and
extensive academic experience. The College provides the infrastructure to support the
researchers, faculty and students.

Functions of the Research Office:

1. Designs and supports teams of researchers in conducting research

Supports the research activities and coordinates all research

3. Prepares and submits research proposals to National and European funding
Programmes

4. Applies new research findings to Programmes of study

Engages faculty, personnel and students in research activities and projects

6. Publishes the research findings in international journals with peer-reviewing systems,
international conferences, conference minutes and other publications

N

o
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NMAPAPTHMA 4 - NMAPAITEAIEZ BIBAIQN

2016.11.9--LBS--FINAL BOOKS LIST -- 1

MARKETING & PUBLIC RELATIONS

SUPPLIER: LBS

GBP GBP GBP
AlA TITLE AUTHOR PUBLISHER EDITION ISBN LIST PRICE |COPIES |TOTAL
1 PUBLIC RELATIONS: STRATEGIES AND DENNIS L. WILCOX, GLEN T. [PEARSON 11TH ED. 2014 (9781292056586 61.99 58.89 1 58.89
TACTICS CAMERON
2 MARKETING: AN INTRODUCTION P.KOTLER, G. ARMSTRONG [PEARSON 13ED 2016 9781292146508 57.99 55.09 1 55.09
3 PUBLIC RELATIONS WRITING: FORM & DOUG NEWSOM, JIM WADSWORTH 10TH REVISED (9781285074733 OTO |54.99 52.24 1 52.24
STYLE EDITION HAYNES PUBLISHING CO IN ED. 2013
4 UNDERSTANDING DIGITAL MARKETING: [DAMIAN RYAN KOGAN PAGE LTD 3RD ED., 2014 |9780749471026 19.99 18.99 3 56.97
MARKETING STRATEGIES FOR
ENGAGING
5 BUSINESS STATISTICS: A FIRST COURSE [DAVID M.LEVINE, TIMOTHY |PEARSON PRENTICE |7TH ED., 2015 |9781292095936 52.99 50.34 1 50.34
C.KREHBIEL & MARK L. HALL
BERENSON
6 FUNDAMENTALS OF SELLING: CHARLES M. FUTRELL MCGRAW-HILL 13TH ED., 2013|9781259060557 53.99 51.29 1 51.29
CUSTOMERS FOR LIFE THROUGH
SERVICE
7 PUBLIC SPEAKING FOR COLLEGE & HAMILTON GREGORY MCGRAW-HILL 10TH ED., 2013 (9780078036828 OTO |121.99 121.99 |1 121.99
CAREER EDUCATION
8 SERVICES MARKETING: PEOPLE, CHRISTOPHER H PRENTICE HALL 7TH, 2010 9780273756064 57.99 55.09 1 55.09
TECHNOLOGY, STRATEGY LOVELOCK, JOCHEN WIRTZ
9 DEVELOPING THE PUBLIC RELATIONS BOBBITT, RANDY, RUTH PEARSON 3RD ED., 2013 |9780205066728 OTO (80.99 76.94 2 153.88
CAMPAIGN PLUS MYSEARCHLAB WITH SULLIVAN
ETE
10 INTEGRATED ADVERTISING, KENNETH E. CLOW DONALD|PEARSON 7TH ED., 2015 |9781292093635 59.99 56.99 1 56.99
PROMOTION, AND MARKETING E. BAACK
COMMUNICATIONS
11 ORGANIZATIONAL BEHAVIOR STEPHEN P.ROBBINS & PEARSON PRENTICE [17TH ED., 2016 |9781292146300 57.99 55.09 1 55.09
TIMOTHY A.JUDGE HALL
12 MARKETING STRATEGY, TEXT AND MICHAEL HARTLINE, O. C. SOUTH-WESTERN 6TH ED., 2013 |9781285170435 OTO (64.99 61.74 1 61.74
CASES FERRELL COLLEGE
13 MARKET RESEARCH IN PRACTICE: AN MATTHEW HARRISON...[ET |KOGAN PAGE 3RD ED., 2016 (9780749475857 29.99 28.49 2 56.98

INTRODUCTION TO GAINING GREATER
MA

AL]
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14 PRINCIPLES OF OPERATIONS JAY HEIZER , BARRY PEARSON 10TH ED, 2016 |9781292153018 57.99 55.09 55.09
MANAGEMENT: SUSTAINABILITY AND RENDER , CHUCK MUNSON
SUPPLY CHA

15 PRINCIPLES OF EXTERNAL AUDITING PORTER, BRENDA JOHN WILEY 4TH ED., 2014 (9780470974452 54.99 52.24 104.48

16 Advertising and Promotion: An Integrated George E. Belch, Michael A. McGraw-Hill Education 10th ed2014 97809814575119 58.99 56.04 56.04
Marketing Communications Perspective Belch GLOBAL

17 Psychology Daniel L. Schacter ...[et al] Worth Publishers 3rd ed., 2014 9781464106033 R/P  (49.99 49.99 49.99

1152.18

20




2016.12.13
NAMES: Computer Networking/ Marketing & PR

Supplier: Amazon
A/A TITLE AUTHOR ISBN EDITION PUBLISHER PRICE
HBK/P
BK
1|Crisis Leadership Now: A Real-World Guide to Preparing for |Laurence Barton McGraw-Hill 2008 978-0071498821 hbk £30.35
Threats, Disaster, Sabotage, and Scanda Education
2|Data Structures & Algorithms in C++ Adam Drozdek Cengage 4" ed., 2012 9781133608424 pbk £51.49
Learning
3|C++ How to program P.J.Deitel & H.M.Deitel Pearson 8" ed., 2011 9780273752769 pbk £19.31
4|Exam 98-364: MTA Database Administration Fundamentals  [Microsoft Official Academic Course | John Wiley & 2011 9780470889169 pbk £63.32
(Microsoft Official Academic Course) Sons
5|/Computer System Architecture M. Morris R. Mano Prentice Hall  |3rd ed.,1992 9780131755635 pbk £35.90
6| Security Fundamentals Microsoft Wiley 2011 978-0470901847 pbk £33.71
7|Windows Server Administration Fundamentals Microsoft Official Academic Course |Wiley 2011 9780470901823 pbk £33.71
8|Network+ Guide to Networks Jill West, Jean Andrews , Tamara |CENGAGE 7th ed., 2015 978-1305090941 pbk £67.22
Dean Learning
Custom
Publishing
9|Fundamentals of the Human Mosaic: A Thematic Approach to |Terry G. Jordanbychkov , Mona W.H. Freeman |2010 978-1429272001 pbk £58.27
Cultural Geography Domosh , Roderick P. Neumann & Company
£393.28
€468.75
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2016.12.13--LBS--FINAL BOOK LIST2 COMPUTER NETWORKING/ MARKETING PUBLIC RELATIONS Supplier: LBS
GBP GBP GBP
A/A |TITLE AUTHOR ISBN EDITION PUBLISHER LIST |PRIC [COPI |TOTAL
E ES
1 Mass Communication Law in a Nutshell | T. Carter, Juliet De, Harvey West Academic |7th ed., 2014 978-0314280633 47.50 |45.12 |1 45.12
Zuckman Publishing
2 Principles of Services Marketing Adrian Palmer McGraw-Hill 7th ed., 2014 978-0077152345 52.99 |50.34 |1 50.34
Education
3 Sociology Anthony Giddens, Philip W. Polity Press 7TH ed., 2013 978-0745652931 28.99 |128.99 (1 28.99
Sutton
4 Crisis Management William Crandall SAGE 2nd ed., 2013 978-1412991681 61.00 |57.95 |1 57.95
Publications Inc
5 The Art of Crisis Leadership: Save Time, |Rob Weinhold, Kevin Cowherd |Apprentice House (2016 978-1627201131 15.99 (15.19 |1 15.19
Money, Customers and Ultimately, Your
Career
6 Guerrilla P.R. 2.0: Wage an Effective Michael Levine HarperBusiness |2008 978-0061438523 11.99 |11.99 |1 11.99
Publicity Campaign Without Going Broke
7 Planning and Managing Public Relations |Anne Gregory Kogan Page 4th ed., 2015 978-0749468736 24.99 |23.74 |1 23.74
Campaigns: A Strategic Approach (PR In
Practice)
8 Regulating Social Media: Legal and Susan J. Drucker , Gary Peter Lang 2013 978-1433114830 24.00 |27.00 |1 27.00
Ethical Considerations (Communication |(Gumpert Publishing Inc
Law)
9 The Essentials of Computer Organization |Linda Null , Julia Lobur Jones and Bartlett [4" ed., 2014 978-1284046731 54,99 (52.24 |1 52.24
& Architecture
10 [Computer Networks Andrew S Tanenbaum , David J.|Pearson Prentice |5th ed., 2013 9781292024226 55.99 (53.19 |1 53.19
Wetherall Hall
11 ([Writing for Science and Engineering: Heather Silyn-Roberts Elsevier 2"ed., 2016 9780080975573 30.99 |29.44 |1 29.44
Papers, Presentations and Reports
12 [Writing for Computer Science Justin Zobel Springer 3%ed., 2015 978-1447166382 22.99 |22.99 |1 22.99
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13 [Cybersecurity and Cyberwar What P.W. Singer Oxford University (2014 978-0199918119 10.99 [10.99 |1 10.99
Everyone Needs to Know Press
14 |Microsoft Windows Security Essentials Darril Gibson Sybex 2011 978-1118016848 31.99 |30.39 |1 30.39
15 [Getting Started with the Internet of Cuno Pfister O'Reilly /Maker 2011 9781449393571 17.99 |17.09 |1 17.09
Things: Connecting Sensors and Media
Microcontrollers to the Cloud (Make:
Projects)
16 [Distributed Systems: Principles and Andrew S Tanenbaum, Maarten [Pearson 2" ed., 2013 9781292025520 53.99 |51.29 |1 51.29
Paradigms Van Steen
17 |Distributed systems: concepts and design | George Coulouris...[et al.] Addison- 5th ed., 2011 9780273760597 54.99 (52.24 |1 52.24
Wesley/2005
18 |Ubiquitous Computing Fundamentals John Krumm Chapman and 2009 9781420093605 63.99 |60.79 (1 60.79
Hall/CRC
20 |Computer Networks and Internets Douglas Comer Pearson 6" ed., 2015 978-1292061177 56.99 [54.14 |1 54.14
21 |Guide to Networking Essentials Greg Tomsho Delmar Cengage |6th ed.,2011 978-1111312565 67.99 |64.59 (1 64.59
Learning
22 |Computer Networking: A Top-Down James F. Kurose , Keith W. Pearson 6th ed., 2012 978-0273768968 59.99 |56.99 (1 56.99
Approach Ross
23 |Cultural Geography: environments, William Norton, Margaret Oxford University [3™ ed., 2013 978-0195429541 49.99 |49.99 |1 49.99
landscapes, identities, inequalities Walton-Roberts Press
24 |Social Media Marketing Tracy L. Tuten & Michael R. Sage Publications |2nd ed., 2014 978-1473913011 45.99 (43.69 |1 43.69
Solomon LTD
£ 910.37
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2017.5.11--LBS-- BOOKS LIST --1(final) 16/05/2017
BUSINESS ADMINISTRATION Supplier: LBS
AIA TITLE AUTHOR ISBN EDITION PUBLISHER [PRICE IN
EURO
1 CONTEMPORARY BUSINESS LAW HENRY R. CHEESEMAN PEARSON 8th ed.,2015 |978- 58.36
1292059358
2 ECONOMICS DAVID BEGG, GIANLUIGI VERNASCA, STANLEY |MCGRAW-HILL EDUCATION 2014|978- 66.08
FISCHER 0077154516
3 MACROECONOMICS MICHAEL PARKIN PEARSON 12 ed., 2016 |978- 58.36
1292109701
4 MODERN MANAGEMENT: CONCEPTS & SKILLS |SAMUEL C. CERTO, S.TREVIS CERTO PEARSON, 2015 14th 978- 70.95
ed.,2016 1292096650
5 ORGANIZATIONAL CHANGE BARBARA SENIOR, DR STEPHEN SWAILES FT PUBLISHING 5th ed.,2016 |978- 60.65
INTERNATIONA 1292063836
314.40
Order number: 202-6625126-9389937
NAMES: Accounting 1 / accounting 2 / advanced management accounting/ business Law
Supplier: Amazon  16.5.2017
AJA TITLE AUTHOR ISBN EDITION PUBLISHER £ PRICE
IN EURO
1|Frank Wood's Business Accounting: v.2  |Alan Sangster, Frank Wood Pearson 13th ed., 2016 978-1-292-08505-0 44.61
2|Frank Wood's Business Accounting: v.1  |Alan Sangster, Frank Wood Pearson 13th ed., 2015 978-1292084664 42.83
3|Management and Cost Accounting Alnoor Bhimani...[et al.] Pearson 6th ed., 2015 978-1292063461 50.39
4{Management and Cost Accounting Colin Drury Cengage Learning |9th ed., 2015 978-1408093931 48.69
EMEA
5|Business Law: Legal Environment, Online [Henry R. Cheeseman Pearson 9th ed., 2014 978-0134004006 186.89
Commerce, Business Ethics, and
International Issues
373.41 €436
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Order number: 202-0932612-6685902

NAMES: Managerial Accounting & Costing
Supplier: Amazon 6.6.2017 (b)
AIA TITLE AUTHOR ISBN EDITION PUBLISHER £ PRICE
IN
EURO
1|Fundamental Managerial Accounting  [Thomas P Edmonds, Bor-Yi 978-1259060502 |7th ed., 2013 McGraw-Hill Education 20
Concepts Tsay, Philip R Olds
Shipping 4.02
24.02 27.50
Order number:
NAMES: Business com/ Business Finance ii/ Business finance i #202-0779759-4757920
#202-5630571-1638743
Supplier: Amazon 30.5.2017
AIA TITLE AUTHOR ISBN EDITION PUBLISHER £ PRICE
IN
EURO
1|Managerial Accounting: Creating Value [Ronald Hilton, David Platt 978-1259073649 |10th ed., 2014 McGraw-Hill Education 54.59
in a Dynamic Business Environment
2|Excellence in Business Communication [John V. Thill, Courtland L. 978-1292156651 (12th ed., 2016 Pearson 55.64
Bovee
3|Business Communication: Process & |Mary Ellen Guffey, Dana Loewy|978-1285094083 |8th ed., 2014 South-Western College 44.24
Product
4[Mergers, Acquisitions and Corporate  [Patrick A. Gaughan 978-1118997543 |6th ed., 2015 John Wiley 53.54
Restructurings
5|Business Finance Eddie McLaney 978-1292016122 (10th ed., 2014 Pearson 47.29
6|Essentials of Investments Zvi Bodie, Alex Kane,Alan 978-1259255045 (10th ed., 2016 McGraw Hill Higher 61.94
Marcus Education
Shipping 20.71
VAT 13.83
351.78| 401.74
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Order number: 202-9101910-6949940




NAMES: Marketing management/Strategic Management/Marketing Management, planning& control

16.6/2017 Supplier: Amazon
AIA TITLE AUTHOR ISBN EDITION PUBLISHER HBK/PBK |PRICE
1 A Preface to Marketing Management |J. Paul Peter, James H Donnelly Jr |14th ed., 2014 978-0077861063 McGraw-Hill Education pbk £109.19
2 Marketing Management: The Big Christie L. Nordhielm, Marta 2014 978-1118014554 John Wiley & Sons; pbk £62.99
Picture Dapena-Baron Pap/Psc
3 Marketing Management Philip Kotler, Kevin Lane Keller 15th ed., 2015 978-1292092737 Pearson pbk £62.37
4 Essentials of Strategic Management  |J. David Hunger, Thomas L. 5th ed., 2013 978-1292020907 Pearson pbk £55.64
Wheelen
290.19
Estimated £10.79
Postage &
Packaging
£300.98
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Order number: 205-6389149-3673101

NAMES: Marketing management/Strategic Management/Marketing Management, planningé& control
21/06/2017 Supplier: Amazon
AJA TITLE AUTHOR ISBN EDITION PUBLISHER HBK/PBK [PRICE
1 A Preface to Marketing J. Paul Peter, James H Donnelly |14th ed., 2014 978-0077861063 |McGraw-Hill Education |pbk £109.19
Management Jr
2 Marketing Management: The Big Christie L. Nordhielm, Marta 2014 978-1118014554 |John Wiley & Sons; pbk £62.99
Picture Dapena-Baron Pap/Psc
3 Marketing Management Philip Kotler, Kevin Lane Keller [15th ed., 2015 978-1292092737 |Pearson pbk £62.37
4 Essentials of Strategic Management |J. David Hunger, Thomas L. 5th ed., 2013 978-1292020907 |Pearson pbk £55.64
Wheelen
290.19
Estimated £10.79
Postage &
Packaging
£300.98
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ITEM

01/10

02/10

03/10

04/10
05/10

06/10

07/10

08/10

09/10

10/10

2017.6.28
TITLE

OPERATING SYSTEM CONCEPTS 9ED

OPERATING SYSTEMS: INTERNALS AND DESIGN PRINCIPLES
8ED
C++ HOW TO PROGRAM 10ED

DATA AND COMPUTER COMMUNICATIONS 10ED GLOBAL
SYSTEMS ANALYSIS AND DESIGN 9ED

CLOUD COMPUTING: FROM BEGINNING TO END
FUNDAMENTALS OF DATABASE SYSTEMS 7ED

DATABASE CONCEPTS 7ED

TECHNICAL WRITING AND PROFESSIONAL COMMUNICATION:

FOR NONNATIVE SPEAKERS OF ENGLISH
GUIDE TO NETWORKING ESSENTIALS

AUTHOR

ABRAHAM
SILBERSCHATZ, PETER
BAER GALVIN, GREG
GAGNE

WILLIAM STALLINGS

P.J.DEITEL & H.M.DEITEL

WILLIAM STALLINGS

KENNETH KENDALL,
JULIE KENDALL
RAY J RAFAELS ($24.95)

RAMEZ ELMASRI,
SHAMKANT B. NAVATHE
DAVID M.KROENKE &
DAVID J.AUER

THOMAS N. HUCKIN,
LESLIE A. OLSEN

GREG TOMSHO
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PUBLISHER ISBN
JOHN WILEY & 978-1118093757
SONS

PRENTICE HALL 978-1292061351

PEARSON 978-1292153452
PRENTICE HALL
PEARSON 978-1292014388

PEARSON/PRENTIC 978-0273787105
E HALL

CREATESPACE 9781511404587
INDEPENDENT PU
PEARSON/ADDISO 978-1292097619
N WESLEY

PRENTICE HALL 978-1292076232

MCGRAW-HILL 9780070308251
COURSE 978-1305105430
TECHNOLOGY

PRICE EURO
41.79 49.16
56.99 67.05
64.88  76.33
56.04 65.93
63.64 74.87
20.95 24.65
50.34 59.22
63.64 74.87
25.00 29.41

118.75 139.71
562.02 661.20



Order number: Order #202-4448445-3882708

NAMES: college algebra, economics Order #202-1584237-2505134
6.7.2017 202-1584237-2505134
PRICE IN
AIA TITLE AUTHOR ISBN EDITION PUBLISHER PRICE IN £ EURO
1 College Algebra Michael Sullivan Pearson 10th ed., 2014 978-0321979476 £136.99 156.00
Mathematics for Economics and
2 Business Mr lan Jacques Pearson 8th ed., 2015 978-1292074238 £42.49 48.39
Paul A Samuelson, William D
3 Economics Nordhaus McGraw-Hill Education 19th ed.,2009 978-0070164956 £14.12 16.08
Mr John Sloman, Dean Garratt |,
4 Economics Prof Alison Wride Pearson 9th ed., 2014 978-1292064772 £45.89 52.26
5 International Business Ricky W. Griffin, Michael Pustay Pearson 8th ed., 2014 978-1292018218 £52.69 60.00
Marketing Channels: A
6 Management View Bert Rosenbloom South-Western College Pub | 8th ed., 2012 978-0538477604 £51.35 58.48
£343.53 391.21
Estimated Postage &
Packaging £22.91 26.10
£366.44 417.31
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NMAPAPTHMA 5 - PRE AGREEMENT - NMPOZYM®QNO :XYMBAZHZ EPrAzIAZ KAl
ANTITPA®A AIAAKTOPIKOY TITAOY

¥:

Cil

EUROCOLLEGE

Andreas Papathomas Ltd Owners of CTL Eurocollege
118, Spyros Kyprianou Ave., 3077 Limassol

PRE-AGREEMENT

BASIC CONDITIONS FOR EMPLOYMENT OF FULL-TIME
FACULTY PERSONNEL

The present PRE- AGREEMENT is made between Andreas Papathomas Ltd, owners of CTL
Eurocollege, a Higher Education Institution incorporated under the laws of the Republic of
Cyprus, having its principal place of operations in Limassol (the "Employer"); and

ELENA MALKAWI ID: 1133090 (the "Employee").

The Employee desires to render his services and the Employer desires to obtain the benefit of
such services on the terms and conditions set below.

1. Employment

The Employee agrees that he will at all times faithfully, academically, and to the best of his
skills, ability and experience, perform all of the duties required of his/her position. In carrying
out these duties and responsibilities, the Employee shall comply with all Employer’s policies,
procedures, rules and regulations, both written and oral, as are announced by the Employer
from time to time. It is also understood and agreed to by the Employee that his/her duties and
responsibilities and reporting arrangements may be changed by the Employer in its sole
discretion without causing termination of this pre-agreement.

2. Position Title

As a Full Time Lecturer, the Employee is required to perform the following teaching duties
for the programmes of study in the Business field and duties as Programme coordinator and
undertake the following responsibilities in a professional manner.

3. Compensation

(a) As full compensation for all the teaching services provided the employee shall
be paid a gross monthly salary as agreed. Such payment shall be subject to
normal statutory deductions by the Employer.

(b) The monthly salary mentioned in paragraph 3(a) shall be reviewed as per the
prevailing situations on an annual basis.

(c) The reasonable authorized expenses arising out of the employment shall be
reimbursed on the provision of appropriate receipts.

Page 1 of 2
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EUROCOLLEGE

4. Entire Pre- Agreement

Andreas Papathomas Ltd Owners of CTL Eurocollege

118, Spyros Kyprianou Ave., 3077 Limassol

This pre-agreement contains the entire agreement between the parties, superseding in all
respects any and all prior oral or written agreements or understandings pertaining to the
employment of the Employee by the Employer and shall be amended or modified only by
written instrument signed by both of the parties hereto.

On Behalf of the Employer
Andreas Papathomas Ltd

-

Siéhatu@

Andreas Papathomas
Executive Director
The CTL Eurocollege

Date: 7;/ 7 /8 /7
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The Employee

| hereby confirm and accept the Duties and
Responsibilities assigned to me and the
Conditions of the Agreement

Signature_

Name:_

owe b / 0 */M/?

Page 2 of 2



FOCYAAPCTBEHHBI BBICIIVIL
ATTECTAIIMOHHBIVI KOMUTET
POCCMIICKOVI ®EAEPALIY
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AIITAQMA

AOKIMOY AIAAKTOPA
KT Ne 039708
Moéoya, 26 AskeuBpiov 1997

KPATIKH ANQTATH
EEETAXTIKH EIIITPOIIH
THE PQEIIKHE OMOZIIONAIAX

Me amépaon g Adaktopucis Emitpomic
tov Ivoritovtov Tov Kotovelotikdv Zovetaipiopdv

g 3ng IovAiov Tov 1997 No 7

o E'rl,t"%'*

omovepnonke titkag
Yo
Abdxipov AtSdKibﬁai

1@V Oucovoptkdv Enicthpd

O mp6edpog SBaKTOPIKTG EMLTPOTAG: - VILOYPOUEVO —
O emoTNHOVIKOS YPOULPOTENSG

S1daxKTopIKNG EMTPOTNG: - VILOYPAUUEVO —
Zopoyida
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Pas
KYMPIAKH AHMOKPATIA

KYMPIAKO £YMBOYAIO ANAINQPIZHZ
TITAQN ZMNOYAQN (KY.ZAT.L)

CYPRUS COUNCIL FOR THE RECOGNITION OF
HIGHER EDUCATION QUALIFICATIONS (KY.S.A.T.S.)

AigvBuvon: T.0. 12758
2252 Asukwoia, KYNPOZ
TnAéguwvo: + 357 22 402472-3
- ———@uf ——— +3572240Z381

KY.Z.AT.Z. Ap. MNpwr. 866/09

K. Elena Malkawi
Avdpéa kal Avvag NatrouTtat, 9
4103 Aylog ABavaoiog - AepETOS

Ayarnn k. Malkawi,

R

P.0.Box 12758

2252 Nicosia, CYPRUS
Telephone: + 35722 402472:3 . —
Fax: + 357 22 402481

Address:

11 louviou 2010

Avagopikd pe Tov Ap. Mpwr. 866/09 T0 SUPBOUAIO, ATTOPAOICE OTI avayvwpifel Tov
fitho oToUBWV 0a¢ "AFTAWHA/OIKOVOHIKWY EmoTuGV’ TToU  aTroVeEHONKE amdé 710

Siberian -University - of Consumer Cooperation; g Pwaiag, wg

AidakTopikd AfTTAwpO.

Av emiBupeite va oag ekdobei To TMOTOTIOINTIKG avayvwpiong |oOTINIAG HTTOPEITE

va KATABAAETE TO OXETIKO TEAOG.

Me exTiunon,

(Mdipiog AvTwviadng)
Ma Mpoéedpo KY.ZAT.Z

isotdidakt/syn 102
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